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Foreword

This publication is the result of work carried out jointly by Eurostat and Directorate-
General XX, It is the first compendium of statistical information on internal Trade at
Community level since the enlargement of the European Union to fifteen Member
States. Its main aim is to provide information on the structure and trends in this
important sector of economic and social life.

In Europe, this sector of the economy accounts for almost 13% of Gross National
Product; it provides employment for just over 14% of the total working population and
consists of 4. 3 million enterprises, More importanily, retailing, whichis the main subject
of this work, accounts for approximately 8% of Gross MNational Product and 10% of the
working population,

This publication brings up to date and expands upen two previous Eurostat publica-
tions: Retailing in the European Single Market, 1983 and Retailing in the European
Economic Area, which came out in 1994 and 1335 respectively,

As pad of its general remit, which is to PROVIDE THE EUROFEAMN LNION WITH A
HIGH-GUALITY STATISTICAL INFORMATION SERVICE, Eurostat is taking several
steps to improve stalistics in general. With regardtointernal Trade, a complete, modern
and efficient statistical system is currently being set up. At the same time, develop-
meants in the field of EDI (Electronic Data Interchange) to lessen the burden on
enterprises ars in the pipeline,

Onthe threshold of a new world in which information i= an integral part of everyday life,
EURCSTAT and DG XX1I have given their full support to this project, in the hope that
this flagship publication will satisfy its users” main requirements.

U

Yves FRBNCHET - Heigirich von MOLTKE
Cirector-General Director-Genaral
Eurostat DG XXl



General remarks

This publication updates the stafistics published in
"RETAILING IN THE EURCFEAM SINGLE MARKET
1993" and “RETAILING IN THE EUROPEAMN
ECONOMIC AREA™

As some countries provided data for the previous
publications on the basis of the results of the Census

the EEA until NACE Rev. 1 (Statistical Classification of
Ecoromic Activities in the EBuropean Community)
comes into force.

Before NACE Rev.1, the activity known as "motar
vehicles” or “motor trade” referred only to sales activi-
ties, excluding repairs,

or other non-annual surveys, it has not been possible
to update all of the tables. It is hoped that these

statistics will be available in future publications. “Motar trade” or “motor vehiclas” may or may not be

included in retailing, depending on the classification
The reports on Switzerland and Greece in paricular used in the country concemed,
present many or all of the statistics already published,
We think it may be useful to offer a complete view of

retailing in Europe,

1 billien signifies 1 000 million (10% throughout the
publication.

Zermnan official statistics after 1991 refer to the whole of
Germany, including the new Lander and West Berlin,
VWherevar data on the new Lander are not includead, this
is spacified.

The terms “distributive trades” and “commerce” are
used synonymously to cover wholesaling, retailing
and commercial agents {intermediaries),

The ECU exchange rates and the currency codes
used in this publication are set out below,

Figures on retail sectors are based on national
classifications, which will not be harmanized across

ECU exchange rates (1990-1994)

Country Currency code ECU
19490 1991 1982 1993 1884
B BFR A42.43 422 41.59 A0 47 766
[k LA 7.83 7. R 758 7.54
(B Crhd 205 2.05 207 1.94 1.1
GH CR 20111 22528 24703 268.57 2ZH8.03
E PTA 128,52 12847 13253 12512 158,82
F FF B.21 6497 .84 G S iG55
IRL (51 T A 07 .80 o.vh
LI 1H21.494 183323 159551 1841 .23 131006
L LFR 4243 A2 27 41.64 4047 3956
ML HFL 231 2.3 ;AT 218 216
A [ 14.44 14.43 1222 1382 13.54
F ESi: 181.11 17661 17 71 188,37 19690
5F FMK 485 IR H 5.81 B8.70 619
5 SKE .62 748 753 912 4168
LK LIK1 0.7 0.7 .74 07a n.7e
15 3] 725k 7325 766 925 88,30
tl Mk R 7.35 B0z &.04 831 BAT
CH 5FR 1.78 1.77 [ 1.73 1.87
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Retail trade in Europe:
structures, strategies, prospects



Retailing in the European Economic Area - 1996
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1.1,

General aspects of commerce in the
European Community

Importance of commerce and its general
characteristics

Commerce is an essential part of the economy for the
satisfaction of the needs of Europaan consumsrs. It
plays a fundamental rale in the distribution pracess by
helping to decide what is offered to the final consumer.
Its importance is emphasised by its overall size and by
the large number of firms and employees involved,
Retail distribution is one of the main sectors of eco-
nomic activity in all European couniries, although it
varies to a some extent in each af them,

The distribution sector is characierized by a very
widespread entreprenaurship:

= The number of retail firms is very high, as is the
percentage out of total enterprises, although in the
lasttew years, both figures have been showing some
decline almost everywhera.

= The average value added by a firm in the com-
merce seclor is definitely lower than the average for
firmsin other sectors. This is due to the large number
of small and medium sized firms in commerce.

o The sector's added value generally has a smaller

share in economically more gdvanced countries,

This is a sign of a trend towards progressive decline

in the number of retail firms and towards expansion
.

Table 1a: Importance of commerce in the E.EA. and Swilzerland. Absolute values

Mumber of enterprises (unit)

Cauntry

Whelesale Retail Tatal
EUR 15 055 721 3324 833 4 280 554
B S0 043 1201745 1F 21
LK 37 B33 47 597 BE 430
[ 1008 B0 " 435 471 8613 775
GEH 28 (00 175 DO0 203 oo
E &9 583 511 427 8100 T
F 132 400 451 BOD hEs 200
{RL IFn 29337 32 704
| 120 525 855 330 101 7855
L | 925 3 hEY G512
L TEE00 102 9010 178 A0
A 180z 30 853 SY BES
P 28 447 132 094 1BL 241
FIM 2 12515 A% 054 4B 569
b A4 500 54 458 108 959
LK ® 134 443 285 Fab A34 217
132 1443 1836 24078
M = 20411 38 4 a8 812
EEA 877 575 3 364 BE9 4 342 444
CH= 197209 41 415 B1 G4

* Excluding deating 2o intermedianes. Sounce. Earnsbat
** Exstuthing motor rades 2nd Inbeimes s

[
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1803
1988-1994
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aurcstat
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Table 1b: Importance of commerce in the E.E.A. and Switzerland. Shares 1994 s
: % of total number of enterprises % of total employment

Country — S
‘ Whalesale Retail Total Year Wholesale Retail Tatal Year

EUR 15 ' 5.6 21.23 9738 1988-1994 4.95 9.54 1401 1988-199
g 570 1340 15.68 1988 4.73 (.47 11,10 12588
()4 BED 1082 1942 19022 637 751 1555 1557
] 438 Taa 1226 1663
(613 326 a.54 1.25 1588
E 392 12435 16,35 1982
F 326 21.38 2782 18991 440 922 13,82 1554
IHL 1955 3.73 11.a0 1527 1952
| A2 2691 3082 1881 163 1027 1480 18460
L 9.82 TEE0n 28.12 1983 605 RN 15.68 1853
ML 1854 632 1000 1832 13484
, 9.44 2093 304 | oG 576 855 1433 1994
P 5249 2455 29.84 1993 4.41 817 12.58 1933
Fird £y 17.30 24 37 (JEI=H B.0E B.A7 100 19493
5 1163 1164 23.30 1854 486 T.53 12.20 1944
LIk 825 1840 26 GE | Gt .02 11.87 15.89 1992
IS 583 B.60 17243 1992. 576 £330 1213 1992
I = & a6 15.92 2435 1533 534 B4 1148 1903
EEA ; : G.25 21.74 27.99 1988-1994 447 9,57 14.04 1988-1994
CH= T E 14.59 21849 14581 . 555 g I;‘r.ﬁﬂ 1@;

1B wnnlesale in 1987wyl romber of erterprise and atzl amplaymenl 19838
2 12, N ano CH Ermplayrmenl e i cguivalent,
Bewrce Eurgstal

oftheiraverage sizes (as will be better shown below).
Major distribution firms operate by fixing a gross
rmargin (the difference batween sale price and pur-
chase cost) thatis lower (in percentage of sales) than
that fixed by traditional small firms.

= In addition, it is a sector with a high level of employ-
ment:

=+ The total number employed in commerce is sub-
stantial even though, with the typically small size of

4

firm in the sector, the average number employed by
a firm is not large.

= In the last Tew years, commercial employment and
its percentage of total employment have remainad rela-
tivaly stable in Europe. The figures show important
vanations between countries, but these variations are
smaller than those between the percentages of retail
firms in overall enterprises. This seems to indicate that
the medernization of commeree that goes hand in hand
with economic growth reduces the sector's high employ-
ment i some extent.
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Table 2: Main geographical and socio-economic indicators of the E.E.A. and Switzerland

= The proportion of employeas in the sector in the
total for the whole eccnomy is slightly higher than that
of added value, and this is even mare evident in the
most advanced countries. This difference is due 1o
the smaller ratio between capital and labour in retail
firms (compared to those of other sectors) and to the
moderate productivity level in commarce,

Three guarters of distribution firms are in retailing and
one quarter in wholesaling, but the ratio between the
fwo sectors varies betwesen couniries. In those
characterized by a greater density of firms and sales
points {like Italy, Greece, Spain and Portugal), the
number of retail firms is proportionally higher,

Two-thirds of employment in commerce is found in
retailing compared with one-third in whelesaling. This
ratio is different from the previous one, because the

Retailing in the European Economic Area - 1996

average retailer is smaller than the average
whiolesaler.

The amployment figures in the twa saclors are some-
what different in each country and, in general, em-
ployment in retailing is lowear than the European
average in countries whaere commerce is more
medearn, The modernization of commerce is evident
through a concentration of retail firms.

One exception is United Kingdom. A partial explana-
tion may be that concentration in the retail sector has
reached particularly high levels even in the
non-grocery sector, and the wholesale function has
been progressively integrated into major retail Tirms,

The rmain differences in the absolute levels of commercial dats
in Tab. 1a and 1b depend on values refated o floor space and
lzroely to the populations of the various European countries.

EUrosia
ety Population 1 000 unil Area 1 000 Km?® Censity GDP per head !
PR 1093 PPS 193072
EUR15! 3703935 3234 115 15 B35 14 592
5 0102 At a 17 246 15188
[k 5197 43 121 17815 15 302
O 1530 3oy 228 17 147 17 348
GH 1040 132 74 G900 8433
E 3|7 sl i 12330 10 836
F 57 7TH 44 106 17434 16 204
IRL 3568 iy 1 12 826 104
BT 138 41 120 16228 14 502
L 41 3 154 25422 21 824
g 15 342 1 372 16 308 14 324
b 405 a4 3 17 718 16 647
F 9 gag g2 147 10 BEE R
Fird 50745 337 14 14 387 16 203
5 B745 il 19 15580 1701
Ll a8 276 244 239 15717 14 &85
15 265 103 3 17 542 17 288
M 4 324 324 13 i 03 16 008
EEA 374 584 3 BE1 102 16 193 14 737
CH i BEg 41 (<1H) 17 314 13675
1 GOF par head i Cosape for 1953 and 19%D anly far ELRT2
2 Purcnasing Power Standard
Souree Eurcstat. Basic stabislica of the Eurapein Usior 1955,
5
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Here we see the pre-eminence of Germany as well as
the importance of France, the United Kingdom and Haly.
Together, these four countries make up about 70% of the
employment of the 15 EU countries in this sectar,

The level of percapita G.D.P. is the main indicator of the
level of a country's economic growth. Howewver, it only
partly indicates the characteristics of the different na-
tional commercial structures, which are also affected by
many other factors,

1.2. Structure and evolution of consumption

Major differences between the distribution structures of
different countries are explained by factors related o
both consumer demand and supply by companies.

Essentially, the first consists of the level, structure and
svolution of consumption that affect buying behaviour by
EL.II’G[CIEE[H CONsSUMers.

Easically, the levels of private consumption reflect the
absclule sizes of the countries, while the levels of per

capita consumption reflect the levals of relative wealth
{per capita G.D.P). :

The percentage of tradable consumption intotal private
consumption tends to be higher in some countries with
lower per capita consumption, such as lreland and
Spain. One reason in Spain may be the lasting impor-
tance of the consumption of goods produced by house-
haolds themselves.

= The percentage of food consumption falls progres-
sively with an increase in income and total consump-
ticn. Hence, countries with lowear income levels tend
iz have a higher percentage of grocery distribution
than non-grocery distribution, while the reverse is
often true of countries with higher income lavels,

¢ Food consumption is significantly affected by
relevant differences inthe habits and dietary cultures
of the countries concerned. Examples of families of
preducts that have a per capita consumption that is
higher than the average in certain countries are
potatoes in Ireland; cereals and legumes in [taly;
bread, eggs and beer in Germany, sugar and corm in

Figure 1: Retailing and wholesaling in the E.E.A. and Switzerland. % of enterprises in distributive trades
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the United Kingdom; beef, eggs. butter and wine in stores in Mordic countries, and “autogrills” in ltaly) and
France, mutton, cheese and legumes in Greece. many others,

Examples of below-average consurmnption are beer
and potatoes in ltaly; mutton in Germany and Den-
mark: butter in Portugal; beaf and sugar in Spain.

¢ Theincrease in the consumption and supply of non-
food items encourages in turn the success of modem
formats of specialized distribution, which are particu-
larly developed in countries with higher income lev- "
els.

o  For consumption of non-food items, in some coun-
trizs consumers spend more on certain families of
products, such as clothing (ltaly, Portugal, Austria
and Germany), articles for the home (Sweden, Den-
mark and France), health {Germany and Holland),
and expenses connected with the use of the car,

This has encouraged the growth of innovative distribu-
tion formats in the garment sector (by ltalian trade-
names), infurniture, home decorating and do-it-yoursell
(various trade-names in France and Germany), in #
furnitura {Swedsn), in stores for motorists {convenience

1.3. Socio-demographic aspects

Consumers’ buying behaviour is affected by many eco-
nomic, demegraphic and cultural aspects, including:

the increasing number of working women, connected
with & rise in the income and level of education of
women in general. The phenomenon is more wide-
spreadin Northern European countries than in Medi-
terranaan countries, where the role of women in the
family is still regarded as more impartant,

The increase in numbers of working wormen affects
the buyers' desire to concentrate purchases and
therefore goes hand in hand with a provision of a wide
range of goods and hence a spread of self-service in
major retail outlets, especially for groceries.

The breakdown by age bracket and number of family
membears affects the breakdown and amount of

Figure 2: Importance of commerce in the E.E.A. and Switzerland. % of persons employed in distributive trades
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consumption, the willingness of consumers to shop
around, the importance of proximity services and
interast in concentrating purchases.

In the breakdown by age bracket, the differences
between countries depend mesily on birth rates.
Ireland is an outstanding example of this phenom-
anon, One tendency that is evident in each country
and at Eurcpean level is a raduction in young age
brackets and an increase in elderly groups, The
extracrdinary growth of anti-age cosmetic products is
one of the most striking examples of the many effects
such dermographic developments have on the con-
sumption and distribution trend.

As concerns the number of family members, thera is

acleartendency towards a reduction in average size
and an increase in numbers of single people. The
countries where this phenomenan s most apparent
are in Northern Europe: Sweden, Morway, Finland,
Denmark, the Metherlands, the United Kingdom and
Switzerland. This has encouraged growth, among
other things. in sales of frozen foods and singla
sening packages,

The availability of motor cars, like the possession of
horme appliances for presending food, affects shopping
behaviour. Motorization is ene of the main elemeants that
determine the growth of large suburban sales outlets. In
thiz connection, data from Ireland and Portugal ars
impartant, as these countries have fewer vehicles than
the European average,

Table 3: Household consumption in the E.E.A. and Switzerland

eLrcstat
Consumption per
ol Private consumption 1 003 inhabitant Tradable consumption _ _ Tear
Value (Mio ECU)" Value {Mia ECU) Value (Mio ECLU) cf::&?ﬂ';'“‘;:']“;ﬁ

EUR 15 3111 558 8 1554 833 a1 1980-19494
|5 GB 273 10 73 326 25 1220
D, =22 41 800 i 24900 a8 1950
r BA5 300 10 330 70D 51 1990
GH S0 000 5 23 200 45 183600
E 228 457 g 121 295 £3 1992
F Gda 343 i 07 BN 48 1894
IRL ” 24 903 T 16 G659 67 149494
437 997 & 305 902 Y 1994
L hea 3900 10 14900 1840
ML 2= 148 348 1o 53 687 A3 19492
A 95 424 12 44 315 46 1554
458 100 ] 18 103 38 1880
FIM 38 025 7 1884

5
[H134 507 G653 g 243 800 48 el
I3 3335 i3 1788 = 1992
M 449 117 11 1982
EEA 3 164 007 il 1556 B32 51 19490-1994
oH 127 880 18 1994

* Final housohold cansumptbicn and oollecs

1 DK, DGR, L, P:Values of Private Consu
2 EUR 15 Value of tradadle consumpion does aot nclede DF, L ML P
3 EEA: Value of tranzble consumption coes nol include OF, LWL P
Source: Eurosiat,
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Home appliances offer the possibility of preserving food
in the refrigerator or freezer and therefore encourage
less frequent shopping. The refrigerator has reached
very high penetration levels in all European countries,
while the freezer is more popular in northern countries
than in Mediterranean areas.

Frozen foods are one of the categories of products with
the highest growth in Europe and their spread has
allowed for the creation of specialized chains in this
sector in many countrias.

Other appliances, such as the microwave aven, encour-
age the purchase of foods that can be prepared guickly.
These products are always represented in sales by

Table 4: Consumption structure in the E.E.A. and Switzerland (1992}

modern retail groups and theirr preservation life also
encourages the concentration of purchases and thera-
fore the growth of major grocery stores.

Other aspecis that affect buying behaviour are the
greater or lesser awareness of majorbrands and greater
or lesser attention to the price/quality ratio of preducts,
broth due to the evelution in culiure that goes along with
the economic growth process and the economic trend.

From the supply point of view, the level of freedom of the
sector's entrepreneurial initiagtive is a very important
elernent which s affected by commercial legislation in
sach country. This may condition a different develop-
ment of distribution formats when it limits the creation of

—curostat
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Table 5: Demographic aspects of the E.E.A. countries and Switzerland (1993) |_ﬂ,i:£
eUrasta

Age groups (%) Mumber of household components (%) Total
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Source: Eurostal base sktistics ol the Curapson Lnion

cerain lypes of stores or changes in their location, or
when it affects their apening hours. The greater growth
of hypermarkets in Spain than in ltaly, for instance, is
partly the result of commercial legislation that loosens
restrictions on new openings of large retail outlets.

For some years now, the trends in many of these socio-
demographic and economic variables, as well as the
avolution of commercial and econemic policy in general,
have been showing a tendency to converge al the
European lavel. For example, restrictive measures were
infroduced recently (1993 and 1985) in countries where
major grocery stores (hypermarkets) have reached high
market shares {as in France and Spain). On the other
hand, restrictions have been loosenead in other countries
where legislative and administrative barriers have al-
ways been very high (as in ltaly).

The structure and efficiancy of the capital market, like
those of the job market, haye other important conse-
guences. In some countries, relative rigidity in the use of
the labour factor for trade union or legislative reascons
have contributed to slowing down the growth of some
distribution formats such as depariment stores. In fact,

they may obtain considerable economic benefits from
personnel management methods such as par-time
working, which are harder for italian firms to put into
practice than for British ones.

70

This has affected the growth of distribution systems,
which also tend to converge although they keep some
important differences.

eurostat
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2. Structural aspects of commerce and
the differentiation of country systems

Eurapean countries may be divided into five main groups
fram the viewpoint of commercial structure and on the
basis of greater or lesser concentration of firms, and
greater or lesser number of persons employed per firm,

Grecce, Portugal, taly and Spain are in the first group,
which is characterized by a high density of firms and a
limited number of persons employed pear firm.

Morway. Finland and lceland differ frorn the countries inthe
first group by their lower density of firms (paricularly in
Finland}, owing partly to the geographic structure and low
density of the population scattered over vast territories.

By contrast, Denmark, Luxembourg, Sweden and lre-
land are distinguished by a lower level of commercial
density and by & greater concentration of employed

parsons. They can be considered in an intermediate
position betweean the countries of the pravious group and
thosa of the following one. They make up a group of
countries with modern distribution systems character-
ized by the survival of a large number of firms. Mextto a
modern sector made up of large groups. there is still a
high number of small and midsize firms.

France, Switzerland and the Metherlands may be distin-
guished from the previous countries because, while they
have a very similar density of firms, the number of
personsemployed per firmis fairly high (higherin France
than in Germany). Thair greater commercial density is
the result of the survival in these countries of numeraus
small and midsize firms, mostly associated in voluntary
unions, buying groups {aspecially in France) and coop-
eratives imastly in Switzerland).

Such arganizational structures originate from the spe-
cific natures of national development of the commercial
sactor, social and cultural type (the strength of the

Table 6: Qwnership of cars and household equipment in the E.E.A. and Switzerland

(% of households)
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independants in France and cocperatives in Switzer-
land) but also from geographic factors (the importance
of mountainous areas in Switzerland and the presence
of countless small rural communities in the extensive
French countryside).

Germany, Austria and the United Kingdom all show a
particularly high concenfration of retail firms and a
greater number of persons employed per firm. In these
countries, major chains nave taken over leadership of
the market, often by setting up large mixed groups.
Modernization of organisational forms has accompanied
that of distribution formats,

The division of countries between those with a high
proportion and those with a low of proporion of grocery
firms follows the previous scheme. In general thereis a
gradually declining trend in the number of firms in the
grocery distribution sector as transformation of the sec-
tor proceeds, Grocery distribution was modernized and
concentrated earlier and more rapidly than the non-
grocery secior, as the economies of scale and athercost
benefits that firms in this sector can obtain are greater.

Aswe have seen, thisis accompanied by a higher growth
of demand in the non-grocery sector and a prograssive
decling in the number of grocery firms,

The distinction between countries based on percentage
of paid employees conforms with a distinction based on
high and moderate density of firms and stores,

Essentially, the spread of paid employment is the result
of companies with branches [small and major chains)
that are gradually replacing small family businesses,
nenerally with only one sales point and often of & limited
size, The percentage of employees is particularly law in
ltalian distribution, where large chains have a market
share that is much lower than the total for voluntary
unians, buying groups, cooperatives and small inde-
pendent operators,

The spread of part-time employment is connected with
the presence of larger retail outlets. In arder to ensure
aconcmic management, employment of the workforce
must be flexible in response to demand, that is, the
numier of cliznts and the amount spent. This is in fact
very variable, showing wvarious monthly (of seasonal
origin), weekly (Saturday particularly), and even daily
peak periods,

As a consequence, part-time employmesnt 15 mors wida-
spread in countries (Germany and the United Kingdom)
wheare there are more large retail outlets, particularhy
Fypermarkets and department stores, as well as in coun-
tries where there is more flexibility on the labour market for
legislative, admiristrative or trade union reasons.

12

Female employment is markedly higher in the retail
sector than in the overall economic system and its
parcentage increases with the commercial moderniza-
tion process,

This depends partly on the falling number of entrepre-
neurs {predominantly male heads of families) compared
to employees and partly onthe characteristics of modem
large-scale distribution itself, In this sector, ococupations
that have contact with the clientele are very important
icashier orsalespersan), Women may be more willing to
take on such work and also often show a greater aptitude
for it than do men,

Sales perfirm are ameasure of size. Consequently, they
are higher in countries with a lower commercial density.
Generally, we notice a growth trend which expresses the
concentration process underway iIn many countries which
seems to be particularly advanced (as we have seenin
Table 7} in the Unitad Kingdam, Austria and Germany.

Onhe otherhand, sales peremployves are a measure of
the level of commercial productivity and emphasiss the
use of economies of scale and standardization by big
ouilets and chains in particular. The figure varies mostly
accarding to the degree of modernization of the distribu-
tion systerm. The particularly high level that this param-
eter reaches in a country like France (where itis greater
than in Germany or the United Kingdom) is & sign of a
particularly competitive situation hinging on the price
factor, Firms are inclined to compensats for low percant-
age gross margins (deriving from low prices) with fast-
maowing products,

A comparison of naticnal average values is net com-
pletely reliable because, for this purpose, the number of
employess should be adjusted on the basis of a full-time
standard {expressad in working hours). Without this
adjustment, in countries where the number of part-time
wiorkers is greater, productivity shows a lower level than
in others,

3. Evolution of distribution formats and
corporate strategies

3.1. Evolution of distribution formats

In the grocery sector, modern distribution formats, par-
ticularly supermarkets, hypermarkets and discount
stores, have developed vigorously in the last few years,
chiefly at the expense of traditional stores. They have
thus gained a market share in all countries which is much
higher than that of traditional distribution in general
consumer goods.

EY
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Table 7: Characteristics of retailing enterprises in the E.E.A. and Switzerland

eyt
Country Mumber of enterprises EntEmrlEE?ﬂEELi:amz em|}I0r:";gb3::rﬁ:3|1r:g:;z:z Year
EUR 15 3 32¢ M2 .02 4.11 1980-1924
GR 175 O] VAR 1.50 1950
I BEE 330 15.65 268 1991
5 15 084 1336 2.76 TAGE
E 5110927 1308 3.00 1942
E 121 212 VALY 1.84 1993
DK A7 587 418 417 tagy
N 35 40 f2.81 320D 1993
L 3 587 A.04 5.45 19493
IR 3ay B.29 4.48 1981
F 451 &00 7. 4.48 THEE
ML 103 200 G.69 H.19 LY 1884
15 I B35 g.24 4,79 iag2
3 G4 459 B.23 LB 1984
CH d1 &35 6. 13 T.BS 1981
LK = 350 a9t 576 G EE 1892
Flr 28 309 5.87 4. BB 1885
C 438 471 5.37 6.58 1603
A 20 D 4,50 .24 1504
EEA 3 383 548 .01 4.10 1990-1 994
1 L Mumber al zorsong ecmplxes ugas cata ‘o0 1900
2 IBL Murmber o peasoes cinplegad osas data lor tEd)
3 U Mumbss of amplovess
Source:  Eurostat
Figure 3: Distributive systems in the E.E.A. and Switzerland L

CONCENTHRATIONS OF ENTERPRISES
(M, OF ENTERPRISES X 1 000 INHABITANTS)

Sourca: Eurostat,
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Table 8: Breakdown of retail enterprises by main kind of activity in the E.E.A and Switzerland

L/

(1994) (%)

Country Food ;‘;ﬂ:::g :3:‘:]3;:: 2:3 Pharmacy Staﬁﬁg‘;?s' Mm.m tr?:Jucj Miscellancous Total Y ear
included)

EUR 15 27.06 15.03 11.06 4.45 288 977 2965 3235533 1991-1994
B 28048 1848 1274 745 573 1001 17,688 127797 1832
D 2252 18.35 1877 4 57 2.5 1388 1. 47 AT T
o 5.59% 1388 .40 f.08 251 1081 4725 435471 1583
ZR 2B.GT 19,53 14.41 4.52 T.BE 7E5 16.64 184 821 1288
E: 34.5Z azs SR 0nE2 G625 511 427 1062
F fd15 17.04 13.74 .14 476 2039 12.87 358014 19575
1Kl ERR R 458 335 11.54 3965 2% 334 1991
| 33.35 2281 11,70 3.53 426 .11 1785 BEE 330 1881
L 2375 1685 155 A48 531 15.47 16,59 3408 1995
ML 2002 8.2y Z1.09 243 3.30 a2s 2663 102 900 1994
M (24 i 17 a1 1021 PRy | 274 1283 d44.41 40 VES 149494
F 975 1883 £5A G40 Lag 2458 132 085 19493
FIs e 1340 1016 4 GG 254 13.08 A1.88 28 A 1443
5 26,52 16.95 17.74 167 2404 B2 2585 84 254 1993
Lk | 20165 B.57 1566 24.61 .47 290 278 1392
= 3075 15895 Lk 584 5.23 3008 1 662 14992
I 29,15 16.31 1580 1210 25,54 38 4 1593
EEA 27.09 15.05 11.11 4.40 2.95 a.7a 2961 32376596 1991-1994
CH 256 13.4 5.4 G5 N 505 G4 41 B35 k=g

® inclugas ratzil szle of parol only
Source: Eurcstar.

The spread of supermarkets in Eurcpean countries is
variable, but this sales form has reachad maturity in most
countries and the number of new stores opening is
therefore declining,

Traditional supermarkets are now tending to be re-
organized and to differentiate into forms ariented either
at price (discount supermarkets, soft and hard discount
stores), or at the quality of offer and services [quality
supermarkeis and superstores).

In guality supermarkets (the superstore in Great Britain)
the assortment of products with the distributors brand
has been considerably increased and a number of
services have been introduced at the sales outlets to
attain greater customer loyalty and win higher market
shares, Hard and soft discount stores have avery limited
assartment of products seld at a substantially lower price
than by mare traditional supermarkets,

14

Hard discount stores would generally have no more than
1 000 products, almost entirely exclusive brands and
with little fresh food.

Soft discount stores have a larger assortment and more
industrial brands and fresh food,

Hard and scft discount stores are developing maore
vigorously in countries where their presence was rather
limited until the early 1990s, As a result, growth has been
particularly relevantin France, the United Kingdom, Italy
and Spain.

The hypermarket is beginning to show signs of decline in
growth in France, the country where it originated and first
achieved the greatest penetration level, and in Germany,
where in recent years its grocery market share has been
overtaken by discount stores. Itis, however, continuing to
expand in Southern European countries, insome markats

eurostat



of former Eastern bloc countries and outside Europe,
parficularly in Latin America and some developing Asian
countries, where it was introduced by French firms.

Even the convenience store is in the growing stage as a
recrganized form of traditional urban store and as a form
directed at motarisis.

In the non-grocery saector, department stares are pro-
gressively losing market shares (except in Spain), as
are variety stores.

Large specialized stores appear to be growing
strongly and are winning market shares to the
detrimant of traditional sales points, They are be-
ginning to put hypermarkets inte difficulty, primarily
in certain locations and in sectors such as do-it-
yourself, consumer electronics and toys,

Table 3: Employment characteristics of retailing in the E.E.A. and Switzerland (1990-1994)

Retailing in the European Economic Area - 1996

In many non-grocery sectors, small and midsize stores
still maintain a majority share of the market, although
marg frequently notin independent forms, but organized
in chains, franchising and forms of associations (volun-
fary unions and buying groups).

Mail-order sales have varying significance in Europe.
They are still growing in couniries in which large-scale
distribution has had a more limited growth, but appear to
have reached maturity in others. Germany is the Euro-
pean country in which this distribution format has devel-
oped the most, reaching a market share in excess of 8%
in 1994, More than & 3% market share was reached in
Cenmark, while shares are slightly lower in the United
Kingdom and Franceand lower stillin other countries.

The following strategic directions have besn pursued by
companies in tha sector in the last few years:

Zurosta

i E‘IFC;}EL ::::_:: Self-employed Employees Femnale Year
Murnber (1 000) % Total 2% Part-time % %

EUR 15 . 13 596 29.30 7085 2E.BE 5477 19911994
B 236 1993
Dk a9 1510 B 10 3500 52 B0 180
o 2 866 16.00 A5.00 30,00 15955
GR Gt 1988
E | 302 A4.56 5&8.44 (A5 5125 1682
F 204D 200 7B.0D 1525 - 159%
IRL 140 27.08 T2E2 ] ; 1981
I 2 0ve BE45 2355 : 44 35 (§=t]
L 20 12.55 a7.44 i : 1983
ML B3Y (=
A =84 1510 B4 40 : G2 4 1891
F A 2420 SaH0 5.0 43.40 T
Fir 1 13.01 g0.ag : 63 a2 1993
5 ZBE 3452 63 33 3750 =] 1994
LIE 208 15363 .35 3842 52,85 1991
157 7 1416 55 54 : ; 1992
M 123 1050 OG0 47 00 Ba.in 1985
EEA 13 726 2821 71.79 28.30 55.56 1991-1994
CH 321 A5 H 7806 (fEt
1 GH. I3 and MN: full time eouivalant,
Sowrce Luraslal,
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Table 10: Turnover in the E.E.A. and Switzerland retailing (1994)

Crostal
s i B = Bt
EUR 15 1455139 447 118 1990-1984
E 43803 a454 155 REIER:
[k, 24 BAG eV 125 1992
9] FAT 058 893 121 1993
GH
E 119 792 234 86 1oge

239448 = G683 151 1553
1K1 12 184 414 ar 1991
| 230000 254 45 1850
L. 3TBT 1060 1592 1993
ML 59 280 BL3 1140 13493
M 35 090 a51 131 1552
F 26470 200 3 (F=K
FIr 14 521 590 144 REIER:
5 337ee 540 17 R
LIt 285152 74 122 1992
IS 1054 &34 124 19492
M 24 057 626 196 19493
EEA 1511 270 20 118 1980-1994
CH 50157 1198 RREIE] 183
115, M and CH: Employrment o ol tine equevalert
2 Excluging Moo Trade.
Sourge: Eurastat.

%
Table 11: Market share of grocery formats (%) (1984} 1
Surostal

Country Germany France? [taly ! Spain®  United Kingdom ?
Discount (hard + solt) - grocany 276 4.0 a7 4.0 g.0
Supermarkal 28.7 246 72 38.5 s
Hyparmarket (supersiores in LK) 243 305 114 305 ees
Sukr total 216 9.1 44.3 VED .0
Cithers (supergttes, traditional, convenience) 18.4 409 557 240 260
Total 1000 100.0 100.0 100.0 100.0

1 Onlotal distribuhon of faod producis.
2 O groceny distribution,
Source: EFI, INSEE, S&F, NIELSEN, I1GD.
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Table 12: Discounter development in the E.E.A and Switzerland {grocery) (1993-1394)

eurostat
Hard Saft Tatal
Country
1993 1894 1993 14994 1993 1994
EUR 15 8970 10 810 g 200 & sa0 17 260 19 470
B 320 330 200 200 E10 (0]
Lk | T 380 260 260 40 40
o 4 570 5 5490 E 080 5 380 10 950 10 850
E 1140 1 250 140" 1250
F Ban 1250 g0 1250
| 300 200 300 200
ML 410 440 130 120 540 570
) 180 200 380 oo &0 500
P 70 150 E 150
Fin 30 850 830 50
g _ ; 230 250 230 2510
LK 210 240 1 00 I 240 1800 1 580
g B 870 230 =H
EEA g 870 10 610 9 220 9 650 18 150 20 440
GH 5ED 570 550 570
toHaR dsnount gnby
™ Sofl dizzcenl anly
Fource: Moslsen
« search for economies of scale by meaans of mergers Table 13: Market share by discount
and acquisitions, primarily of minor companies by {grocery) in the E.E A, 7
sector leaders. Consequently. & high concentration and Switzerland (%)
has been realized on all domestic markets.
Country 19491 199z 14993 1004
¢ Differentiation of activity through development of — —
specialized catalogues that are added to wide " = 19 20 2
unspecialized product ranges. Dk 12 15 18 20
+ Diversification by opening up one or more netwarks e Gy 3 s %
of specialized stores, = 5 & & &
e - : : F 1 2 3
+  Specialization of activity by small and medium-sized A
companies in some sectors (especially books and ' o L 2 a
records). hL 10 11 11 12
i ) i f 3 5 iE
# Internationalization of business through the creation 3 W 18 % i
of branches abroad or the simple distribution of a F ! 1 2 a
catalogue in several countries. FIM 10 11 11 11
5 5 8 7 7
(W]4 & 10 13
3.2. Evciut_mn_uf concentration and forms of N 6 - - -
organization i
CH a 5] ) 9

The concentration of sales has reached differant levals
in European countries, The highest level has been

EY
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recarded in the United Kingdom, particularly in the
grocery sectar, but 2 high level has also been reached in
Holland, Belgium, Germany and France.

In the paripd 1290-1394, the concenfraticn of enter-
prises increased in most European countries, with some
important diffarencas.

The levels of and trends in market shares of chainsg,
voluntary unions, buying groups and co-operatives are
quite different,

Inmany countries, forms of association have maintained
relatively high market shares in the grocery sector, In
some cases (Spain, ltaly, Portugal) the growth of asso-
ciations represents a transition stage from a predomi-
nantly traditional systemto amore modernone. Inothers
(such as France for example). the growth in “independ-
ant” members is the result of intense price competitionin

EYi

Table 14: Franchising in the E.E.A (1993-1994)

ZUrosta

Mumber of franchisors Mumbier of franchisees

Country
1983 1994 1983 1994

EUR15 2 496 2884 113940 129115
E o0 f 1) 3200 2 Al
O 4z 4z 500 500
D 370 420 15500 15 000
GH
E ] 117 250 14 G0 20 020
F 500 500 30 GO0 30000
AL 20
| 218 A 18120 17500
L
ML 33 30 12 640 12120
A, B0 170 2500 2700
F G i
FiM
s 200 200 00 ]
LIk 375 296 185 100 24 200
13
M 175 3 500
EEA 2621 2584 117 440 128115
ZH

Zource: Eviopean Franchise Federation
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the sector and the reaction of small businesses to the
development of branch chains.

The share held by co-operatives is important in some
countries, specifically in Morthern Europe, but alse in
ltaly, inthe grocery sector. lts greater or lesser presence
is explained by the social spread of values of solidarity,
with mainly Catholic or socialist features.

Franchising is a form of asscciation between retail firms
or between retail and industrial enterprises, character-
ised by the adoption by the franchises of a series of
commitments relating in particular to the trade name of
the shop and the features of its supply. The franchisorin
turn must supply the franchises with the products to be
included in the assortment together with a series of
services to promote sales,

It may be a method of integration of downstream activi-
ties that is used by producers wha, at times, directly
manage only a part of the shops in the network, estab-
lishing a franchising relationship with others.

Itis also frequently used by large firms with branches, for
amarginal portion of their sales, mostly in markets which
are hard to penetrate for competitive or logistic reasons,
such as foreign markets.

4. Strategies of retail firms

The increase in the size of firms which is at the basis of
concentration in the sector also provides more bargain-
ing power for distributors and increasas their ability and
scope for employing autonomous competitive strate-
gies, even those involving producers.

The main strategies implemented by firms are: cost
reduction, differentiation of distribution formats and di-
versification, geographic development and internation-
alization.

4.1. Strategies of cost reduction and spread of
information technologies

Cost-cutting strategies include the search for economiss
of scale, and improvements in buying, logistics and
adminisirative efficiency.

The attainment ofimproved efficiency is often connectad
with the use of new information technologies.

The retail sector is certainly not one of those making
high-intensity technolegical investments, These invest-
ments reach an average turnover level of 0.5% in tha

EY%
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grocery distribution sector, a little over that of the non-
grocery sector, with considerable variations between the
different sectors.

The distribution of investment in various managerial
activities reveals that there is a greater spread of appli-
cations in & traditional management area like administra-
tion, and that the marketing area is still rather neglected.

The new basiz information technologies (identification of
references through bar codes by means of optical read-
ars, aelectronic transmission of information by standard-
ized protocal, data processing using microprocessors
and personal computers) are widespread in the com-
mercial sector. However, thair application is still less
sophisticated than it could be, given the considerable
presence in the sector of many small and midsize
businesses that make rather cautious technological
choices. Only a few majar firms use the possibilities
offered by technological development in a systematic
and extansive manner.

Retailing can be split, based on the type of use of new
technologiss, into three main groups of distributors:

e firms in the grecery sector with considerable sales
networks that are primarily interested in technelogies
tied to store activities (Fos scanners, EFT - electronic
funds transmissicn - i.¢, autornatic payment, portable
terminals, slore back office and internal networks),
The EDI {electronic data interchange) systems are
also being developed to allow electronic exchange of
data with supplisrs;

s department stores and big specialized stores thatare
also interested in electronic kiosks intended for the
cligntele and have developed internal networks to an
intermediate extant;

« companigsspaecializedinmail-order sales, which are
above all interested intechnologies for the exchange
of information (many internal and extarnal netwaorks).

The evolution of the use of new information technologies
in the retail sector usually follows a sequence of four
stages; managernent of activities, productivity develop-
ment, marketing applications, and strategic and organi-
zational changes. In the early 1990s, many midsize and
large companies in Europe were in the second stage,
Only a few have already gone on to the third or fourth
stage,

Even so, in the coming years, the spread of basic
technalogies will be gradually completed. Companies
will batter perceive the extent of competitive benefits that
may be enjoyved thanks to the intensification of
applications.

eurostat
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A major contribution will come from greater clarity and
wider acceptance of standards, greater adaptability of
software, cheaper materials and the creation of added-
value services that will add to the benefits that may be
enjoyad with basic technologies.

4.2. Differentiation and development strategies
of private brands

Differentiation strategies relate to the growth of asson-
ments, the introduction of own brands, and the creation
of a distinct image by means of advertising.

Private brands were first introduced by companies aim-
ing to increase the average gross margin of the assor-
ment. Private brand products are not subjected to the
same aggressive price competition affecting industrial
brand products, especially when they belong to the
lzading firms on the market. Given their brands' high
level of recognition by consumers, these firms give
reduced percentage marging fo retail firms, but have
high consumer prices, This s due mostly to costs
incurred for innovation, differentiation (research and
development, communications) and commercialization
of the product.

From the initial target of increasing assortment margins,
retail firms have moved on to the search for marketing
oppartunitios inherent in the development of private
brands, These have traditionally been used for low-
priced products, often of relatively low quality, such as
“generic” praducts in the grocery sector. Yet, for some
time now. there has been a growing tendency towards
better qualty and higher-price products supported by a
stiffer marketing structure.

Firms tend to go from exclusive industrial brands to
private brands that do not identify the distributor, then to
those that identify the distributor more clearly because
they carry the same brand as the distributor trade name.
Gradually as they progress and test these different
types, there is an increase in their knowledge of the
brand, identification of the product with the company and
the trade name, and the potantial of offer differentiation,

These products establish a different relationship between
industry and commerce, in which the latter plays a ole of
autonorous marketing, The retall firm singles out the prad-
uctzitneeds, depending onits market position, and prescnbes
it= production to suppliers chosen by it, guarantesing
consumers the guality of the praduct sold,

This is a reversal of the traditional relationship between
industry and cormmerce, where leadership inthe channel
was assumed by the industrial firm.
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Figure 4: Sirategic options in retailing
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In this way, it establishas a relationship with customers
that is direct and no lenger mediated by the industrial
brand. and provides an offer that is less comparable with
that of competitors.

Cwn brands encourage loyalty to the trade name and net
to the producers brand and, consequently, allow the
retail firm to win grealer market power aver production
companies, as well as retail competitors,

Own-brand products are distributed to a different extent
in different European countries, in different sectors of
goods and in the different distribution formats, Their
degree of penetration is connected with the size of the
retail firms and, therefore, with their concentration in
relation 1o that of industrial companies.

Their sector of greatest distribution is the grocery sectar,
and the countries in which they have reached the maxi-
mum level of presence are thosa in Northern Europe,

20

particularly in the United Kingdom, where they have
gained very high market shares with the superstores, 4n
already important lower average level has beenreached
in the hypermarket sector, In countries such as France
and Germany, the leading companies in the seclor have
bean engaged in this strategy for some time now.,

Countries in which private brands have developed with
less intensity have a more fragmented distribution
system, hence retail firms are smaller (Italy, Spain and
Portugal). As a result, their strategic independence of
major suppliers of branded products is reduced and their
marketing skills arz still too limited.

Even the non-grocery sector has been implementing
private brand policies which are notunlike those adopted
for some time in the grocery sector, and some
companies have achieved remarkable resuliz. In the
main trade names of European department stores and
vanety stores they have been considerably developed,

EY%
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with some chains extending the use of their own brand
names to all offerings.

Giventhe greater possibility of market segmentation and
differentiation of the existing offer in specialized sectors,
some successful companies have carried out a com-
plete vartical integration. In these cases the brand is the
distinctive mark of the company and its positioning
simultanecusly identifies all its products,

4.3. Strategies of geographic growth and
diversification

Geographic growth strategies permit businesses to gain
higher market shares and therefore to better their com-
petitive position by cutting their cests, An increase in
markel share invalves a rise in buying volumes and the
attainmeant of better sales conditions from suppliers, as
well as other cconomies of scale, The growth of retail
outlets parmits ather economises, associated with repro-

ble 15
garocery market share of own brands (1992) (%)
aunostat
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1 A 1991 .Sourne: Miglson
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duction of the same model of local units. These “stand-
ardization” economias include the costs of designing
stores, layoul and merchandising systems, payment
and operative systems such as order management,
work planning and stock management,

Companies may continue developing sales by means of
diversification strategies, even when their original sector
has reached maturity or has run into obstacles to its
growth. Thizs is the case with diversifications carried out
by grocery companies with large floor space incountries
like Germany and France, and major department stores
in many European countrias,

Diversification also frequently allows for using specific
resources and skills gained in developing one business
which are uzeful for the management of othiers. This is
the case with many companies specializing in the man-
agement of large non-grocery stares that diversify into
other sectors of goods.

Entering new areas of business also permits the reduc-
tion of a company’s overall risks by means of 8 simulta-
neous presence in a number of formats, whose oyelic
trends may be different. Balancing risks may be accom-
panied by the balancing of financial flows between
activities that generate cash flow and others that absorb
it. Examples of this type are groups that manage many
formats. grocery and non-grocery stores, ete.

5. Internationalization of retail firms

5.1. Factors in the recent acceleration of for-
eign initiatives

European retail firms have always achieved lass growth
abread than industrial companies. Thera are many rea-
sonsthatexplainthis delay, Some ofthem depend on the
nature of the commercial service itself, which is intangi-
ble and therefore cannot be axporled. Hence, interna-
tionalization can be achieved only with a broader and
more direct commitment than simple export of the prod-
uct, and businesses are more reluctant to run the risk.

WMaoreover, the provision of a service involves cultural
aspects that make its export from one country to anothar
more complex. It iz connected to a number of social-
economic characteristics of consumers on which the
assumption of certain buying behaviours is based.

MMostcompanies inthe retail sectorare of limited size and
are run like a family business. For these, growth at
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provincial and regional level may be sufficient. Mational
representation requires a guite substantial size, and
only a few companies reach it.

Az aresult, intermationalization is often carried out only
after the domestic market has been saturated, and this
can be slow to achieve, especially when the market
concerned is very big. As an example, some retail firms
that have developed mostly abroad originate from Bel-
gium and Helland, countries whose domestic markets
are certainly not among the biggest in Europe.

Yet, inthe last decade, there has been a stepping up of
internationalization initiatives by retail firms which are
caused by many factors.

The prospect of growth in foreign countries has been
made more attractive by some of these factors, includ-
ing progressive homogenization of markets and bring-
ing closer the avarage characteristics of consumers in
the different countries. These tendencies contribute 1o
adapting to certain market distribution formats that
previously were not suitable and that domestic compa-
nies are not able to develop. Changes in commercial
legislation may have the same effect, making foreign
penatration easier in countries that had set up this typs
of entrance barriar previously,

Factors that have facilitated internationalization initiatives
are as follows: opening up of borders achigved in Europe
with the European Common Market and the European
Union and, at the international level, with GATT agree-
ments, lower transport costs brought by technolegical and
market growth in the air transport and railway sectors, and
improvements in all information services that play a par-
ticularly important role in the commercial sector.

Ferhaps all these external and envirenmental reazons
would not have been enough to cause intensification of
initiatives abroad if there had nol been, atthe sametime
and especially in Europe, a relative saturation of domes-
tic markets or less polential for growth in them. Some
companies realized that the only way to continue to
grow al satisfactory rates was to enter foreign markets
and that these might prove to be even be more lucrative
than domestic ones,

The main countries of origin of initiatives abroad have
bean France, Germany, the United Kingdom, Belgium
and the Metherlands, Spain, ltaly and the United States
ara some of the target countries.

Among retail grocery formats, those mast developed

abroad are hypermarkets by French companies and
discount stores by Garman companies.
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A greater spread of internationalization strategies has
been achieved in the non-grocery sector and so there is
a largar number of countries of erigin and destination of
initiatives, Countries of origin include Spain and Italy {in
specialized distribution of clething) and Japan {in depart-
ment stores and in specialized farms).

Where forms of distribution are concerned, department
stores and variety stores take a modest share of overall
initiatives.

Mevertheless, there are some exceptions. Forinstance,
a leading French chain of department stores has 14
franchises throughout the world, mostly in Asia, but also
in the Middle East. In this sector, only one major UK
chain is still achieving some growth in Eurcpean coun-
tries such as France and above all Spain, thanks largely
to the extraordinary strength of its private brand label.

In mail-order sales, there iz a considerable level of
internationalization of European businesses. Germa-
ny's two leaders in the sector sell 20% and 50%: respec-
tively of their goods abroad, mostly in Europe. One has
g presence in Belgium, Luxembourg, Switzerland, lialy
and Spain, and in Eastern Eurcpean countries. In all
these countries it uses the same catalogue brand name
and a variable part of the product range, Texts are
translated into the languages concernad and logistics
are organized on a European basis.

The leading French mail-order company is also repra-
sentedin the main European countries and in Hong Kong
arnd Taiwar.

Another sector in which there is a high leval of interna-
tionalization is that of large stores specializing in many
segments of goods. All or almost all majoer companies
operatingin the various sectors have a presence in many
countries. In these cases, organizational know-how,
above all in the areas of marketing and management of
relations with suppliers, is the strong point of the companies
invelved, and is not easily copied by competing domestic
Companias.

Chains of small specialized stores have accomplished
even mare widespread international growth, thanks to
the limited nature of their range of goods and consequent
greater possibility of globalization. Because of the lim-
ited size of their stores, well-known trade names can
easily find floor spaces in the streets of historic city
centres and in suburban shopping centres,

EY
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5.2. Strategies of internationalization

Retail firms have faced foreign markets with different
strategies depending antheir goals and their competitive
pasitioning,

The differentiation of strategies involves the following
factors:

= degree of invelvement of the firm at the financial and
aparational level;

e method of (possible) cooperation with other
companies;

e level of standardization of activities and national

Retailing in the European Economic Area - 1996

adaptation of the commercial supply;
level and type of geographic expansion;
time schedule for achieving penetration of various
foreign markets;

¢ |evel of decentralization of various national activities
with respect to the parent company.

One of the strategies most developed in the initial stages
of internationalization by some European companies
was financial investment, essentially consisting of the
acguisition of a shareholding or of the entire company

Table 16: Examples of department stores diversifications

abroad, without direct management intervention.

eurasiat
Department stores’
Country Groug Diversification sales as %
of group total (1992}
AUSTRHLA Kasiner & Onler Wail arder, 75.0
BELGILM Gle Hypermarkais: supermarsens, DY, alolhing, sporls goods: foys: N
harme ekxelronics: backs; opticians: restaurants
FIRMLAND Stockmann Suparmarkets; clothing: bocks: mail order, 40 2
FRAMNCE BHW * DY musiciaudiosviden. 54.0
Galenes Lafayette ™ Warnisly stores,
Mouvelles Galeries ™ Variety stores.
Frintemps Variely stores; mail orders furpiture: clothing.
GERMANY Hrauringer Claihing. :
Hertia Varialy stores; alelbing - music goods: cleciricals. woys. 850
Haorter Alzohelic drinks; restaurants; slolhing a8y
Harstadt Mzl prder travel agents: footwear. 841
Haulhiol Variety stores; alectnicals; audiodvidea; compuiers; clothing, 47.3
foobwesr; books; fravel agonts.
ITALY Ciain Clathing: households goods.

METHERLAMNDE

SPAIN

SWITZERLANMD

La Rinascente

KEE
Vandsx

El Core Inglés

Cilnts
Jetmioli

Loet

Mauz Fréres

House of Fraser
Jahn Lewis Partnershiz

' Al part of the Gataries Lafayeitn Groud
Soureg: Gorporate intelligence Research

eurostat

Wanety stores; hypermarkets, supermarsaizs: DY, houssholds 9.0
goods, home algctomss.

Wanaly sloras: DY, clothing; toys: books, household goods 13.5
Hyparmarkets, suparmarkals; homs furnishing. electricals, DIY 165
claliing; jpwelsry catalogus, showrooms, mail crdsr

Hypearmarkat s, clothing 7o6
Wancty stores, homa furmishing: clothing; office goods, mail ardar 345
Clothing: ewelisry catzlogus; optical goods. mall order; travel

agents. Gh G
Clothing R0

Warety stores; DIY; clolbing. hypermarkets,

Footwesar e
Supermarkeals, 48.5
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An alternative strategy provides growlh of the sales
network abroad by means of direct investments in
branches and own local sales points. Financial invest-
ment generally meets the objectives of diversification of
financial and political risks and rapid growth of activities
withoutdirect commitment, considered burdensome and
risky., These objectives are often supported by the
acquizition of some skills related to distribution forms,
markel characteristics (competition, legislation, etc.) or
organizaticnal technigues that are not well-known and
which are considered useful for the buying company’s
future growth. Frequently, the foreign company acquires
a limited shareholding in the domestic company and
reserves the right to increase that share later on, even-
tually gaing from a minority position to a majority one.
These are the trends followead meostly, in the grocery
sector, by British and German retail firms, the farmer for
the mast part on the US market, the latter also on the
Eurcpean markel. Duich and Belgian companies have
also shown some preference for aequisitions.

Thereis also the possibility of undertaking jeint ventures
where an ad hoc company is set up between the foreign
company and the domestic one, for managing initiatives
they intend to develop jointly. French enterprizes have
created the largest number of joint venturas and acoui-
sifions with minority shareholdings, thus revealing a
particular aptitude for intemational cooperation,

Ancther method of development abroad is franchising.
Through this system multinational firms entrust the use
of thair brand and corporate know-how fo entreprensurs
of the foreign market on which they want to grow, in
exchange for a number of economic, commercial and
financial commitments,

Asforthe level of standardization of activities, a strategy
frequently used in the grocery sector is the multinaticnal
one, consisting of the international spread of branches
that adapt the retail form to the characteristics of local
markats.

In thesse casas, the basic format remains substantially
the same, but includes adjustments made necessary by
the different characteristics of the various markets it is
introduced on. Apart from the spread of of international
growth and the division of risks, the objectives of this
strategy are to obtain maximum economiss of scale a5
well as the necessary marketing adjustments, without
which the form would not be successful given the
differences between domestic markets,

This is the strategy maost frequently used by companies
for mass distribution formats in the grocery sector and
sometimas in the unspecialized non-grocery sectar (de-
partment stores and variety stores),

24

Anather type of strategy that is becoming more frequant
in thase last few years is the “glebal” strategy that
consists of offering a retail format with the same charac-
teristics in every country with very limited national adjust-
ment. In these cases, the maximum level of economies
of scale and standardization is sought by Tocusing on
homogeneous segments an different markets, This is
the route followed by many specialized chains, particu-
larly by those operating with limited assortments, but
also by chains that ars either unspecialized or special-
ized with large floor spaces.

Companies may grow abroad one country at a time by
using a sequential strategy and wilh greater rapidity and
concentration of initiatives in sach of therm or, by making
a broader and simultaneous penstration in many coun-
tries and a slower and more progressive precaess in each
market, The first choice characterizes the grocery sec-
tor, in general, and businesses that adopt multinational
strategies, while the secend ane is more typical of glebal
enterprises.

Domestic activities may enjoy considerable operaling
autonomy (as in the case of French hypermarkets) or
very limitad decentralization (as in the case of German
discount stores),

5.3. European buying centres

One paricular type of international alliance is the so-
called Eurepean (international) buying and marketing
centres that deserve to be examined more carefully due
to their growing number and importance,

They set themselves apart frorm other alliances because
they do not have the objective of growth abroad of the
sales natwork of member companies.

In fact, the objectives of these centres are the joint buying
of goods and services [rom within or cutside the ELL

One of these activities may be the search for appartuni-
ties tor "arbitrage” betwesan different countries: buying
goods in countries that enjoy the best sales conditions in
order to resell them in other countries,

Aricles bought by the centre may be industrial-brand or
private-brand products that can extend their sales 1o all
countrics where there is an interested partner,

These alliances carry out marketing activities related to
the definition and introduction into the assortment of
categories of products such as budget price articles
(those with the lowest prices of the family) and own
brands. Their rale may be to coordinate advertising and

eurostat
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promoticnal campaigns carried out simultaneously in
several European countries.

The alliance is alse an opportunity for all member compa-
nies to exchange nformation and know-how related to any
activity likely to improve their competitive edge.

The interest and willingness of mamber companies of
the cantres to develop together these different activities
basically depends on factors such as the number of
members and the characteristics of different parties and,
particularly, on their level of recipracal hemogeaneity,

From this wviewpoint we can distinguish, first of all,
integrated and federated centres, The former have bean
astablished by some multinational companies for carry-
ing out a number of functions in the interests of their
foreign branches. These are not genuine alliances, but

rather organizations within international groups that
basically look after buying activitiss, Even so, they can
extend their involvement to other functions that normally
require corporate integration, such as research info
logistic synergies or exchanges of managers,

Federated centres consist of & number of domestic
companies or buying centres, They can be divided
further based on the degree of homogeneity of alliance
members from the viewpeint of the main sector of goods
they belongto, grocery or non-grocary, Another element
of distinction may be the strategic goal pursued, particu-
larly as regards the degree and type of specialization
and/or diversification and international growth,

About five years after they first appeared, and following
anumberof changes inthe compesition of some of these
organizations, some main types have amerged,

Table 17: Main European buying centres (grocery)

erostat

Federated centres
AHOLD (MUY, BLLKAUE (D), ARGYLL (G518, CASING (F), LA RINASCEMNTE (1), MERCADOMNA (2P
SUFERGUIMM (IRL), 1CA (5], KESKO {FIM), EDEKA [G), HAKOMN (M1, MR
PIMNGODOCEFEIRAMODVA (P)
BIGS SRAR (ALAAYGER), DAGROFA (DK, TURD (Fh, UNIGRS (ML), GERELFI {4), DESFAR {0

ARE [Switzerkand)

DEURD BUYING [(Swizerland) CARRBEFOUE (F), MAKEBD (ML), METEG (1), MAF (1K)

ERC MARKANT (DMLY, SUPERKCE (DRl EUROMADI (5P ZEV (AL MISA TODAY'E (GE). BELEX (1),

RLSERAVE {HL], UMIARME (F), LNIL A7 (M) DAGAB (5

ERA (Luxermnzourg) (AME) AHOLD (ML), ARGYLL [GE), CAZING [F)

EURDGROUF (Gamany] COOPR SLESSE (CH), GIB (B, REWE (D, VENMDEX FOOD (ML)
SEDD SAINSEURY (G2), ESSELUNGA (), DELHAIZE (B} DOCKS DE FRANCE (F)
WORA AR KESKO (TSF), 10A [5) HAKOM (M)

CORAMIGROS LoUIs DELHAIZE (B

Integrated Centras
AL GERMAMNY, ALISTRIA, BELGIUK, THE METHERLANMDS, DEMMARK, FRAMNCE, UINITED KIMNGDOM

T PROMODES (GEFGRIP)

Bource LEA (Libre Soervice Actualitées).
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In 1995 the grocery sector had centres consisting of a
limited number of major chains operating mostly at the
domestic level.

Some cenires unite national buying centres. Thease in
turn are strategic alliances between small and medium-
sized businesses operating mainly at regional level,

Other alliances of companies are less uniform from
the standpoint of ownership structure, since theair

members are cooperatives, buying groups and
chains. International growth is much mare impaor-
tant for some members than for others.

In nen-grocery sectors there is only one integrated
centre; the others are of the federated type.

Table 18: Main European buying centres (non grocery)

eurostat
Turnower
Centres
Members (En/ECU)
Integrated Centres
oy 0.550
Brizo Imematiznal {Belgium) Belgium, Spain. France
Federated Centres
L3 A.302
Irenside (Belgium) Marmberger Bund (D). Mencuguin (2).02 Traging (DK}, Cilec
1EY. Tuko (5F), Sapec (Frdemia (M), Uniferro (ML), Jamia (S,
E + H(ZH)
ELECTRICALE 100
da (Sermany) Gre-leea {1, Gestesa-Master (E). Ameco (WL}
Burndlunk-Eleklra-Fermsan-Fachnandel (DY
Elecironic Partners Inlzmalional (Ths Netherlands) Elactronic Parnar {0, EP gruppen (Bl Densar (E], Eco il =077
Eurgnics (The MNetherands) Interfunk (D). Plus (ML), Tera (B), Tiger [GE].Dinel (E), Get {1, 3155
Gilzm {F)
Expart [Luxembourg) Germany, Austriz. Bzlgium, Denmark, Spain, Finland, France, .00
4 " The Metherlands. haly, Morvay, Sweden, Switzerland, Hungary
Selact (Germany) Garmany. Austria, Swilzerland :
STATIOHERY 1.052
Eurn Bira [Germany) Burn Actuell, Buraoring, Europa Kanlor {09, Burs + Blajuseuls,
Flein Cigl (F1, Cib, Veneka (MUY, Pag (CH), John Hzalh (68
PHCTO-VIDED = W
Eurr Activ {Luzambourg) Phox iFy. Photoland (M), Image Center (E). Ringfoto iD-A)
Aclion Shop (B} Jyfo (DK} Singloto (5F), Image Groun (GB),
AF + A0 (L), Combi (ML)
SPORT
Galden Team Inlsmalional {Switrerlznd) Linign Spart (1), denlraspot (CH-A), MSE [,
Inkoopoombinatie (ML), Team Sportia {55 Spert (0K], Tuko
(5F), Sportfinaat (N} Michigan Sgoning Goods Dist (USA)
Internalional Spons Retail Graup Samen Stark (ML) Fach Spart (00, Sed (F) Stag (GB), Detai = (1860
Spor {E). Sambel (B), Camaro (CH), Kasko (SF)
Spongruppen (5
Imarspant Imamatonal (Switzerlznd} Austria, Belgium, Canada, Danmark, Garmany, Spain, Finland, I N s

Eonrge LSA, DR0L 905
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France, United Kingdom, Metherlznds, kaly, Japan, Morsay,
Switzerland, Sweden
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Table Bi: Key statistics for retailing in Belgium (1988-1990)

Burostat

Variahle

Mumbcr ol cnigrpnaos
Mumber af local outlais!
Telal  amplaymard

Wamen

Salf-employen

Enpioyeos
Turnrwar {Mio BFR)
Emoluments paid (Mie BFR)
Valus added (Mic BFRY

1 Cubats ervploging al least oae slaf

2 Walug addgsd & market pnoe for botal Sistniputive trade

Snurg

COE. Gorssl Dentiel de Necorcrme. Cormmission sgedale de no distnbalion
IM5- Insbsde Mationzk: o L

CERD: Camité Geks de la distibulion.

MET Kinskere de lemploe el Qo travall

Value
127 747
35 BRE
334 455
ey fos
1A G986
TES 470
2 1da ol
TG 672

1 117 038

Table B2: Role of commerce in the Belgian economy (1988-1990)

Statistical  source
CCE 1983
M 1880
MET 5E89

CBLD 1980
CED 19288
IS 1950

eurosiat

(A} Mumber ot enterprizes 1356
Tatal emerprsas {including agricullural  businesses) BG4 821
Total cistroutive  Trade  erienprises 175 821
‘Wholesals  Lrade AR (26
Foad Wnitasaling 0 oR9
MNan-food and intar-industy wholssaling 37 qar
Fatall  rade 127 797
Fowed velaifing 35 &23
Naon-fooa retaling a1 g7
(b} Employment 1934
Toml  resident  population 9 ETS TIG
Teial employment ! 3T 9IS
Parsons employed  n distobutive  brades AVE hah
Wiholesale rade '.er.-:' intermadiarias 201 #ar
Belail frade 279 702
(z) Value added (Mic BFR) 19490
Gross value added of all seciors B LE0 550
Gross ealue addesl aof the distributive trade sector 1 117 C&G
(d] Tradable consumption [Mic BFE)] ¢ 12480
PFrvate  consumplion 4 084 415
Tradabie  consumpticn 2 2e2 351
Food, drink. tobacco g Da
Cletbing,  fowtiles,  doobawobs 317 abg
Howsehold  apaliannes 21 B0d
Cosmelics and  pharmaceutical  produsls Sd Gl
Transport  and  telesammmunicalaons 4TE G533
Petral,  luels 51 REY
Olher preducts (eg, Losks) G4 HUE
Mon-fradanle  consumpticon  (mainky  Senices) 1822 054

1 Inzludng irenigrant workers. exsludng job sackers
2 Frivale esasumation chaneliad thazugh retal Trade.
Source M3 GCE KET
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Table B3: Geographical distribution of retail outlets’ in Belgium ({1990-1924)

BELGIOQUE/BELGIE

eurgstat

Provinces Total
1940 19491 1882 1993 1994
Antwerpen G023 5 288 a Qa7 & 070 g 210
Brabant g 1948 5028 5027 7913 8 035
Dost-Viaznderen 4 845 4 474 4 532 4 B3 4 @20
West-Vaanderen 4 445 4 663 4 TE3 4 820 502
Hainaut 4 281 4 305 4 345 4 230 4 229
Liege 3926 3915 3915 a2z 3 947
Limburg 2785 2845 Z 848 2 BBb 2 859
Luxembaourg 845 B58 am 9 830
Mamur 1477 1 421 1515 1 629 1518
Total 35 BZ26 36 565 3g aavy 36 931 37 BEO

1 Qutlets emplzing At least ane mamben af stafl fone amploysal,
Source! INS

Table B4: Retail turnover' by sector of activity in Belgium (1290-94)

eyrastal

Sectars of activity Fetail turnover (Mio BFR)
1950 1831 19492 1993 1994
Food, drink. and tobacco 252 BE4 3048 560 317 382 340020 430 161
Textilas, clothing, footwear, leatha: goads 165 454 178 312 184 574 185 555 1E0 304
Elzctrical ard non-elacincal housshold aquipment 180 132 169 480 179 195 177 roi 185 315
Stationery. tooks and allice supplies 51878 n3 22z S0 775 78 336 a0 348
Pharmacativals and cosmetics (nclucing chemisls) 85 AGG 47 747 106 021 191 g4z 117 932
Felral statiors, fuel 67 420 71 363 e 551 ThHAR4 75232
Watar trade 382 904 400 A58 430 380 400 7232 408 4,
Mizcellanaous 357 3 F89 020 402 G 405 218 338 BN
Tatal 1 586 626 1668101 1733 496 1772770 1 819 762

1 MAT ragislerad enterprises
Souse: ING

eurostat
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Table B5-1: Concentration in Belgian retailing by turnover category {1991}
Turnover activity (Mio BFR) Mumber of enterprises’

Absalute {9} {L“I;"B“: ;; {29
<=05 17228 14,98 e B 0.20
=05-1 10 395 .05 TIPS 0.48
=12 158483 13.90 23474 1.4
=23 24 10.30 29 340 1,76
=3-5 18 281 .17 B3 B30 18z
=5-10 18875 1650 134 076 2.03
= 1- 16 7 RET &85 06 579 578
= 15-20 4575 im T4 5a0 453
=20 - 25 FE1R 2:27 58 189 340
=25 - 50 4 592 AEE 168 272 10,08
= Al - 80 e b1 212 165 994 1012
= B0 - 100 Fa0 0 ag 24 BOR 587
= 100- 500 1 51 0.8 259 250 15,05
= GBO0- 1 000 TG .10 76 TEA A5G0
=1 000 72 0.8 17 124 2480
Total 114 982 100.00 1 BBZ 101 100,00
1 WAT registered enierorises.
Snnnge . IRE.
Table B5-2: Concentration in Belgian retailing by turnover category (1992}
Turnaver activily (Mio BFR) Mumber of enterprises’

Absolute {54 {I‘?;“g':g; (%)
=05 17 083 14,59 3168 018
=05-1 10078 b.BE T 462 A3
=1-2 15 GG 13.76 23 022 1.33
~9-3 11 483 10.00 28 504 1 64
+=3-5 16012 14.07 g2 727 362
= 5-10 16814 16,53 142 g22 TE7
=10-15 7 765 682 G4 807 a4y
=15 - 20 4 344 eI 75083 133
=20 - 25 2 a6 234 5o 382 243
=25-50 5204 4457 179 183 1023
=50 - &0 2563 223 177 5B1 10,24
= 80 - 107 BE1 078 1005 D50 585
= 100 - 500 1112 088 266 850 15,535
=500 - 1000 107 0.0% 72768 d4,20
= 1 000 Th 0.07 4455 959 25,79
Total 113 704 100,00 1733 495 100.00

I wAT registered enterprises
Gouioe INS.
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Table B5-3: Concentration in Belgian retailing by turnover category (1993)

aurostat

Turnovear activity {Mic BFR)

Mumber of enterprises!

Turnover

Absolute {%a} (Mio BER) (%)
<={5 14 4851 1270 31173 (.18
=051 10142 8.1 7 oas .43
>1-2 15 420 13.55 Z2 GRS 123
=2-3 Il 5865 1018 28687 1.52
=5-5 115 GG 14 58 B85 004 367
=H-10 D053 1782 142 277 B0
=10-15 g251 725 100 824 569
=15-20 4 455 3.9z 77 187 435
=20-25 2 Ved 243 i1 74 348
=28 - 50 537y 473 135 w80 1044
=00 -85 2825 231 151 839 10.25
=80-100 g1 (L76 103 131 ag2
=100 - 500 1 D 095 258 141) 1462
= B0 - 1 000 108 0.9 73835 417
=1 000 81 0oz 460 497 20.4948
Total 113 814 100.00 1772773 100.00
1 WAT registered enterprises,

Source: NS
Table BS-4: Concentration in Belgian retailing by turnover category (1994)
Turnover activity (Mio BFR) Humber of enterprizes!

Absalute %) i:ﬂ?;”;’: ;; (%)
== 0.5 14 847 1218 2903 01g
=0.48-1 10124 Ao 75T 0.4
=1-2 15135 1333 2 ETD 1.22
=2-3 11 445 1008 28 355 1.56
=F-5 18 067 14.18 53273 348
=5-14d 126814 1745 140 720 773
=10-14 B3G9 TaT 101 957 LAy
=15-20 4525 388 i 261 4.30
=20-25 2750 2,46 G2 311 342
=25-30 sa 477 186 535 10.25
=50 - B0 2ea7 237 186 640 1026
=80 - 100 a7 077 105 995 8.71
= 0 - 500 1126 0.55 2F0 266 14.85
=000 -1 000 103 n.om 7 Ee 388
= 1000 aa 008 A2 306 27.05
Total 113 543 10000 1819 760 100.00

1 VAT registered enlerprises,
Source: INE.

eurostat
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Table BB: Average sales area of Belgian supermarkets and hypermarkets (1386-1989)

_ Average sales area

2
Linit Sales arga [m?) by umit (m?)

1886 1984 1966 1985 1986 1989
Supermarkeais 1 2l 1414 | 229 583 1702 135 971 BEY
Hypaimarkets G B8 S0 002 G185 803 G 136 G315

Source: CBD.
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Table DK1: Key statistics for retail trade in Denmark {1920-1992)
Variable Value
1980 1991 1902
Mumber of snleminses 48 145 48 277 47 587
Mumber of local outlats 51 457 51 2406
Total amploymant 1989 73t 197 742 198 B8
Wernen {%:) 2.8 2.7 2.5
Seif-emplopad (%) TG0 4.8 I
Ernpiopees (45:) g4.10 252 g3
Pan-lime workers (%) 484 3.0 35.0
Turnever (Mic DER] 185 482 1491 057 19= 321
Yalue added (Mio DER; 31 B2V A0
Source Dammasss Sahsik (D8],
Table DK2: Role of commerce in the Danish economy (1990-1994)
Eyrostat
Value
[a) Mumber of enterprises 19490 1991 1892 1893 1994
Tenal aniarprisas (including anncoitural busiresses) 432 235 438 200 438 830
Total districuive trade enterprisas 43 45 45552 85 430
Whalcsale trado 33 &B7 35 158 G5 B53
Fooo Wholesaling 44314 4 252 4350
Mor-foad and infor-ndusly whalesaling Z8 37 S0 TEE 21302
Astail trade df 145 48 277 A7 597
Food-retaifing 12532 12282 1B
Man-food rataling 358132 35805 35227
Daaling and imermedianes 2083 2228 2180
(b)) Employment (1 000)
Toal rasident popuiation 4 14648 1621 51808 515686 52157
Total emplayment 28500 ?EILE 26055
Persons employad in distributive trades 355.49 3637 36d.8
Wholasale rade and intermedianes TE6.2 1855 Taa 2
FRelail lrada 1887 TQ7.F o8 8
(e} Value added (Mio DKR})
Gross damestie product AR BET 865 851 253 ' BYS 237 '
Gross value addad of all sactors BBE 727 712133 736857 ! 7R TE
Grross value addad of e distributive trade sactor 83258 30 308 Q4 A0 92972
Wholesale trade and imermediarias B2 216 BE B35
Helail trade 31 BET 33770

1 Provisicnal figura
Source: Canmarks Siatists (05
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Table DK3: Number of retail enterprises’ by sector of activity in Denmark (1990-1992)

aurcstat

Sectors of activity Humber of enterprises
1980 1991 1092

Fond, drink and tobacoo |2 a%2 12 282 11 670
Textiles. clothing, toatwaar, leathar goods T as0 T EAD TI83
Household equipment (electncalnon-alecirical) BABT EEz T OR2
Salionary, bocks and office supplies 110G | 406 1385
Pharmaceutiozls gnd cosmeatics (including chamists) 1 564 1835 2174
Petrol stations, fuel 1209 1 81 1¥%7
kiotor rrade 4 B8 4050 4828
Mezcellanaaus S 408 F8138 3 4ER
Total 48 145 a8 277 47 597
1 WAT-registened oniorprises
Sourse: Danmarks Statistik (D)
Table DK4: Number of retail enterprises by legal status and sector of activity in Denmark {1991}

2UroSiEl
Sectors of activity ::_I”t::;firs:; propﬁgtlgrship Partnership F:ir:;?a:z JD;;:;;:E: Cooperative  Other

company
Frad, drink znd 1ahacoa 12 287 10 DB 13 BES 233 152 404
Textiles, clothing, footweaar leather goods 7 Al EBER EO7 1026 200G 3 22
Heusehald equipmenl {elactrinalinon alesirical) 4312 5817 SE1 | 1306 451 a 214
Stationery, books and otfice supplies 1406 1305 2 125 46 b3 140
Phammaceuticals and cosmatics (including chomisiz) 1835 1 800 58 =l2] PR 2 L
Pilml staticns, ual 1861 1558 TE 138 34 145 40
fatar trada 4923 2987 253 o2z BED 4 a7
Mizcellancous 981 TAT1 880 ) 181 14 e
Tatal A8 277 36 486 311 5110 14929 216 1435
Sharea i loemover (%) R0 3i.4 15.5 %1 G A 5.0 2.2
Source: Danmarks Statistik (05
Table DK5: Number of local outlets by sector of activity in Denmark (1990-1991) T
Seclors of activity Number of local autlels
1980 19491

Fond, drink, and tobacos 15 0GR 15 514
Textiles, cletnmg, foobwear, lsather goods g ¥E2 G HE10
Houszhold  equipment {electicalnon -alectrical) 5459 & a0
Stationery, books and office supplias 1435 1471
Pharmazemticals and cosmoelics including chamisis) 1877 714z
Peatral slations, fusl 2125 2184
Wedor rade 4 373 3 Gaq
Miscellaneous A0 4 187
Total 51 457 51 248

Hourcr: Dacemarks Slatistie (OS5,

eurostat
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Table DK6: Employment by sector of activity in Danish retailing (1991-1892)

gurostat
Sectors of activity 1981 mih;’n“!i;; 1982 wufﬂ“:ﬁ;;
Food, drink, and tobacco TRO76 7.7 70783 7.0
Textites, clolhing, feotwear, laathar goods 23 752 729 2349vd Ta.0
Household eguipmant (eleciricalnon-eleatrical) 21 348 403 20 740 a0.3
Siationery, books and olfice supphes G471 Ga4 nA12 G652
Prarmacaedtcals and cosmatics (ncluding chemisls) 8268 541 & TEs BAE
Pairol slalions, fueal 12 154 40.5 12312 401 6
Matar tradsz FETLE 142 P2 ATE i34
Miscollancous 24907 BB 250249 5h.E
Taotal 197 742 52.7 198 618 52.5
Scurce; Danmarks Statistik, (D5
Table DK7: Retail turnover by sector of activity in Denmark {1990-1992) T
Sectors of activity Turnaver {Mic DEKR)
158D 1991 1992
Food, drink, and tobaooo 93 570 95 705 100 598
Toxiiles, clofning. footweaar, lsather goods 14 741 15483 15122
Household aguipment (slecihcalinen-atectrical} 17818 17 992 17 438
Stationery, books and office supphas 3136 3183 32
Pharmaceuticals and cosmelics (nchading chemists} G643 7 oog 752
Petrol stations, lus 14 263 14 G546 14 030
Matar trace 21 554 22163 21 282
Miscelaneous 13727 14 366 14 491
Total 185 482 191 057 194 031

1 VAT-ragisiered entarprises.
Sourne: Danmarks SlaEaﬁ{ (05

Table DK&-1: Affiliation links in Danish grocery retailing (1991)

curostat

Type of cocperation Mame ol company Mumber of outlets
Valuntary chgins FaviEr L
SoEr 4z

I e %]

Total 140

Buying groups OoekatH 41
Edera 7a

Chrjzerga 16

Sambkaty 339

Yaszinh 65

Ceniralab Fi=

Tatal 312

Total 452

Source: Danmarks Statstik (D5),

38

Sales (Mo DKR)

7 a3
T8
BT

4116

Sales area (M)

o4 BE3
15 116
165 820
94 523
61
4] il
T 835
KRR
5E BE1
G B
222 8o7
T BoE

eurostat
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Table DK8-2: Affiliation links in Danish grocery retailing {1992)

eurasiat

Type of cooperation Mame of company MHumber of outlets Sales (Mia ODKR) Sales area (m?)

Veoluntary chains Dagrofa 14dE 4 Gaad 106 472

Total 146 4 800 106 472

Buying groups OoekzhH 34 G168 12 GRE

Edaka 83 1887 A0 S5

Chr. Kjaarma 1% 242 70

Samab 44 3053 40 B35

Yestkeb (3 2714 53116

Cantratkah &1 3188 71 BGE

Tolal 318 11 6820 236 659

Tolal 464 16 420 343131
g . . .

Hource: Danmaras Sratistik (D5, -
g B |/
Table DK9-1: Large scale grocery retailing in Denmark {1981)
Supermarkets General Slores Hypermarkeis

AQQ-2 499

Salez area Tumaver

Mumbers (1 C20 M (b DEH)
Caoperalives a7 2640 M2
Irrmg 128 BE 4.4
Darsk Supermarken 7 ne 0.1
Grocery chains G L 4.4
Dianish state raiways 3 0.5 0.1
Indepercert grocers 387 744 12,3
Total 1M5 GE1.4 325

1 Gongral slores and hyparmarkats.
Source: Danmards Statishic (053]

1 000-1 499 m2

Murmbers
(=]

4]

1

36

Sales area
(1000 m* Mumbears

200 A6
0.0 o
4.4 13
82 ]
0.0 o
a4 B
48.0 T4

Table DK9-2: Large scale grocery retailing in Denmark (1992)

1 500-2 498 m?

Dalas ares
(1000 m®)
B33

0.0

20T

17.9

oo

1.1

128.0

2500 m* and abowe !

Zales areg  Turmover
Mumbears {1 Q03 m#) (ko CKA)

i7 1056 8.4
0 0.0 0.0
26 150.4 101
G 173 1.8
a 0o 0.4
g 168.7 13
55 20930 21.6

curostat

Supermarkets
A00-2 A95

Zales ares Tumover

Mumberz (% 300 m<)  (on CKA)
Cooperafivas aag 2Bd 1 118
Irma 120 GRT 37
Danzk Supcrmarked 2 0.8 0.7
Gracery chzing g7 086 4.4
Danizh stalo reiways a 0. 0.1
Indagpandent grocars 284 £44.7 12.3
Tatal 98B BYE.5 329

1 General sweres and hypermarksls.
Source: Danmancs Satistic (05)

eurostat

1 000-1 489 m?

Murmiaers
13

o

0

L

o

3

32

General Stores

Sales area
(1000 m™ MNumbers

17.6 A6
nia 0
132 14
B2 8
oo 1]
4.0 6
4z.0 74

1 300-2 499 m*

Sales ares
{1003 m%
As.z

Lo

i

16.3

oo

111
138.7

Hypermarkets
2 500 m¥ and albowa

Sales areg Tumowvar
Mumbears {1 Q03 m#} (b DER)

24 131.0 9.5
i 0.0 0.
26 1504 10.7
7 2B 16
i 0.0 0.
£ 19,2 14
3¢ aga.z 2312

39



DANMARK

Table DK10: Top 3 Danish retail groupings (1991-1992)

eurcxstat

1991 1992
Group Main activity ;I'bur:nDu:;; Main activity ;I;)unrr:;:;usg
FDB Koncernen {cooperatives) Cﬁf:!:fiffﬂ% 18 s:fpi rr:ﬂd;f}f;:s 2%
Canzk Supcrmarked E;:;t:::;r:;ﬁii 1.2 S#yppc;:ga;ﬁ(cctis. 106
Wesssl & Vet (Magasin de Mord) Crepartment stores 3.5 Deparment stores 35

Source Danrmarks Statistik [0S,

Table DK11: Number of discount shops in Denmark (1930-1992)

eurostat

1980 19g1 19492

Al 125 146 167
Al 21 26 34
Fakta 146 151 152
Hoed i 1 1]
Metto 130 1581 162
Frisa 32 3 35
Suma 18 20 22
kobmasnd 14 15 14
Tolal 5_1]9 544 579

%
Spurce Danmarks Slatistis | (25)

40
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Table D1: Key statistics for German retailing (1993}

curasiat
Wariahle
Mumber of emerprisas! SBE 414
Total emplayment! £ BEE 000
Wornen (95} 53.0
Emploveas (9 5.0
Sell-emploved (%) 15.0
Fart Hme workers £9:) 28.0
Tusnowar (Wi DR 72 000
Emclumants paid (Mia Dk T2 4530
Value adoed (Mio D) 118 860
Magy Foy 1
I Excluding motor srades and petrol stations.
Source Statishachas Bundesamt.
Table D2: Role of commerce in the German economy (1993) *
eurastat
{a) Number of enterprises
Tonal distributive frade enterprises B21 531
Wholssals lrade! 118150
Food Wholazaling 18322
Mor-feaod g inferndasing whalesaling BB 828
Retail trade’ JEE 414
Food retailing 43 523
Mon-feod relaling 344 2897
Mator rades and pefrel stations Bl BYE
Dealing and intsrmadizries’ 60 154
{B) Employment (1 000)
Total resident population §1 000; 1100
Total emngloyment (10000 36 SE0
Parsons emploved in distributive trades (1 Q0030 4 978
Wholesale frade and infermediangs 17 000) 1593
Reta! trada (1 00G) 2866
Motor iradas and peiral sialions 519
{c] Walue added (bn D)
Grose domestic product 31544
Girgss value addad of all seciars 30532
Gross value gdded of the distinoubive trace sactor 2454

b Mags el
1 Excluding mcdcr 1rades,
Saurce: Statistisches Bundesami.
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Table D3: Number of retail enterprises by legal status in Germany (1992) E
Sectors of activity Number of Sole ) Limited Private limited Joint-stock
: . .~ Partnership . Olher
enterprise  proprietorship partnership company campany
Facd, drink, and tebaceo 104 074 G 444 q ATE 1272 3618 Fi] 258
Textilzs, clothing, featwearn, loather goods 7B 328 G2 955 5533 * R4B 7185 ] a5
Man-glecirzal houschald  equipment 48 73 37T 378 3066 1 786 SR A 4 RET!
Elecdrical appliances 380 26 524 2457 754 4 BT 4 a8
Stationary, hooks and office supplies EVATE 20 830 1 8928 GE2 3 R3Z : 1
Pharmacauticals and cosmetics ot
30 19 3T A05 392 5
(incluting  chemists) R L T 23 1805
Peirol swations, fuel 14 36E 13 104 533 141 5TE 1 10
Motor tracs 48 288 3311 3387 7 a0z o 304 3 &5
Mizcellzneaus 105 853 GG 326 Gi7e 2 AT 10 240 8 255
TotalP 501 Q49 408 142 28 975 12 504 43 BEO a0 1 498
Stara (M} ong 8ty 5.8 25 o5 & Yoo a.2
1 Conficlesiial data
7 Including palral stations cened by ol companies.
3 Inehding canficential data.
SBource: Bttishsches Bundesami. Umsatzsteuerstatistil,
; L/
Table D4: Mumber of retail enterprises and outlets by sector of activity in Germany (1993)'
Sectors o activity Number of enterprises Mumber of outlets
Food, drink, ano 1obacoo A3 LE3 95357
Texlies, clothing, l[oobwear, lealher goods B 403 34 548
Mon-glectrical  household  eguipmeant 20 8e7 24 507
Elecirizal  appliances 20 M7 2¢ TEB
Slationery, books and oflice supplics 11 383 12 73
Ehanmaceuticals and  cogmetics (ircluding  chemisis) #H o4y 35 361
Patro! stafions, fusl = 10 7a8d
Motor rans 38 277 .
Miscelianeous 205 G 250 877
Tatal 435 471 48T 320
WACE REW
2 Inciuding petrol Stations cwnad Dy il aompaning,
Sourge Slatistisches Bundesaml. Hancels- ung Gastsiabenzahlung.
: g L/
Table D5: Types of retail outlets in Germany {1985-1993)
Sectars of activity Number of outlets
18985 1 1893 2
Shops 326 TBS 401 235
Diher stationary autlets (permanant stancs) A48 4490 4 19
ltinery trade 23 157 78 BYS
bail geder 5 RE2 10 431
Total 403 B35 48T 320

WE LTS, only West Germary
iEV.1.
Source: Swmbistisches Bundessmn

EY% 43
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Table D&: Sales area in Germany retailing (1985-1993) LI
Sectors of activity Sales area In 1 000 m?

lgBs 1 1993 ¢
Food, drink and tobacoo 16 144 3300
Texlilas, clothing, tootweaar, lezther goads 11 138 13 062
Man-elactrical househald equipmeni 13138 15 822
Elzctrical appliances | 931 2 851
Slalionery, books and offce suppiies Ba7 1128
Pharmaceulicals and cosmalics (ncluding chemisls) 2 188 az247
Matar trada B Gah
Kiscellancous 14325 45 061
Total 65 337 a7 652
TWE 1487E, only West Garmarny
2 HACE FIEY A
Source: Statistisches Bundesamt
Table D7: Geographical distribution of retail outlets* in Germany (1985-1833)
Lander 1985 " 1993
Sehleswig - Helstein 16 371 16 009
Harntiirg 12 578 11387
Mizdersachsen 46 B53 43 991
Bramean 4 BET 4 624
Mordrhein - Westalen 108 530 110 (043
Hessen 36 505 34 506
Rheinland - Plaly ) 24324 25 181
Baden - '-.-\‘flri:emberg* 52 905 53 688
Bayern TF B2G 73044
Saarlznd &5 7983
Bizrlin 14 452 20 425
Brangdantirg 13 400
kecklenburg - Vorpornmsam 104089
Sachzen : 23776
Sachsen - Anhalt 15135
Thiringen y 18 404
Maw Lander (without East Berling ; TE 124
Total 403 635 487 320

* Include dinerant rgde and mail ander

1T OWE QTR only lormer West Gennmany.
2 MACE REYA

Sowrce Statishisenes Buncesan

44
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Table D8: Employment by sector of activity in German retailing {(1993)

DEUTSCHLAND

eyrostat

Sectars of activity

Persons employed

Faod, drink and tobacoo

Textilas, clothing, footwear, leather goods
Man-clecirical household equiprment

Electrical appliances

Stationery, books and office supplies
Phamacautcals and cosmetics [including chemisis)
Petrol stations, fuel

hdator lrade

Miscellaneous

Tatal

Source: Batistisches Bundesam

Table D9-1: Employment characteristics in German retailing (1993)

1821 868
488 871
1886 308
111 842
g1 227
224104
FEEG
347 243

1 803 051

3285124

eurostat
Total workforce Wage and salary Share of part- Self-employed
{1 000} earners {1 000} time workers (%) {1 0004
Orwners Family workers
Tetal A25% 2785 a0 A50 35
Women 2113 1804 151 2T
Shara (%) 64,8 G4.4 304 A

Source: S1atistisches Bundosim

Table D8-2: Employment characteristics in German retailing (1994)

BUrstat

Total workfarce

Wage and salary Share of part-

Tatal
Wormen

Share (%]

Snwren: Btatishsches Bundesamt,

eurostat

{1 000} earners (1 000) lime workers (%)
Chs
3380 28RS
2154 1831
B3.7 B7.4

Self - employed (1 000)

s Family workers
44 a7
192 30

383 B1.1
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Table D10: Retail turnover by sector of activity in Germany (1992) 1

eUrostat

Sectors of activity

Food, drink, ard tebaces

Texiiles, clothing, foctwear, leather goods
Mon-glectrizal housahold equipment

Electrical appliancas

Stationery, beoks and office supplics
Fhamaceuticals and casmatics (including chemists)
Petrol stations, fusl ?

Matar trade

WMiscollancous

Total

Retall turnowver (Mia O 2

30416
&6 01
a0 101
23074
97
34 385
21 906
182 441
426 522

/eg 218

1 Enlarprises wilth a lurnover apcwe OM 26 000, NACE REV, 1.
& Turnover at current pice 2nd excluding VAT,

3 Including petre! stations owned by oil companies.

Sowico Slatiskeches Buncosam!

Tahle D11: Final Household Consumption (1991-1994)

curostat

Categories " Final Household Consumption (BMN D)
199 1992 199% 1994
Food. drink, tobacoao a3 2a3 393 a0
Clohing, foobwesr 123 13 155 131
Rents 234 a7 30 334
Energy (without lubrificanis) 28 0 73 73
Famituie hausehold sgquipmsnl 47 160 186 189
Pharmaceuticalz, boauty goods a3 104 112 117
Transgorts and Izlecommunicalions 290 303 288 304
Education, amenamment, [eisuers 183 198 ' 205 210
Oher goods 121 133 147 159
Tolal 16529 1755 1834 1402

Source: Stadistisches Bundesamt,
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Table GR1: Key statistics for retail in Greece {1988-90)

EYi

EUrostat

Variable

Absolute value

Critaria
Mumzer o sstablishment
Total employvmsant
Wiomen
Far-time warkers
Wages and salary eamars
Tarmgwer (an CH)
Capital expanditure (Mo DR
Irwastments per employes (DRs million)

Ahzolute value 15988-20

184 821
338133
147 311

& (0
27 8292
7 G23

Statistical source

Statistiosl EUUT;.:'E
MSSG 1948
MNSSGE 1888

Eurostat 1990
MNEEG 19588

1 Estimate 1 ECL = 250 ORs],
Sounce: Mational Statistcal Service of Groeos (MEEE)

Table GR2: Role of commerce in the Greek economy (1988)

EYi

eursta

a) Mumber of enterprises

Teral nember of enlernnses
Tatal number of entergrises in distributive rade 215 541
Whalzszgle frade 30 720
fosxd T4 760
an-food 15 960
Retail trade “ 184 821
fond 108187
ne-food 7h g4

b} Employmeant

Tetal resident pogulation
Total resident population employed
Parsons engagad in distrbutive trades
Wihoigsala frade
Fatall traoe
Share of a seciorn in olal employment (3e)

c} Value added at market prices {mio DRs)

Girass domeashic product
Distributive trades gross value added

Share of a sector in gross value added (%)

Source: NSSG.

48

10 DA DOD
3 543 8600
453 555
115403
238 152

G 345 674
8514672
13.0

eurostat



Table GR3: Mumber of enterprises in Greek retailing (1984-1388)

EilAodo

|

EY|

Eurasta

Sectors of activity Mumber of enterprises Share (%) Growth FFBE

1884 1988 1964 1984 1988/84
Suparmarkals G35 1048 03 0.5 fid. 7
Focd, drink. gnd wobacoa G2 Q62 53535 A 290 160
Textiles. ciolking, fociweai. lealhsr goods 28 435 36100 54 195 226
MNen-electical nousehold eguipmant 20840 20 B2 11.2 11.3 08
Electricsl appliances & 166 8 383 33 34 38
Stationery, books, and office supplies 14041 14 571 7.h e 3.8
Frarmzcsuticals and cosmetics G 954 & 330 = 3 i.E" 200
Petral slations, fuels 5734 7og2 3E 38 =R
Kotor rade & 700 TG 3.8 38 5.4
Mizcelanacus 30 5352 22 BBY 16.4 6.0 2.3
Wixzed rataiing, larpe-scale distrbution 29 a2 0o 0.0 10,3
Total 154 8382 1584 521 100.0 100.0 0.0

Source: MESG.

Table GR4: Number of enterprises by legal form and number of persons employed in Greece (1984) EY%

eurosiat

Mumber of persons employed

0-4
§-8
10189
20 - 42
B0 - 99
= 100
Total

Sharo (%)

Sourme NESSG.

eurostat

Total

180 B35

184 392

TG

Sole Public limited

proprietorship company
155 375 1 0&a

830 350

52 23R

5 178

45

15

156 062 1809

Ba4 Lo

Private limited
company

1212
259
113

45

3

1 662

0.9

Partnership

21 852

1 808

Other {coop.,
state shops)

1410
11&

48

15494
.8
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Table GR5: Geographic distribution of retail enterprises {1988)

Burostat
Food, e Slztone " Mgl
Resion Bt (R oy e oo ceutvals, sabors, M scatancus O oy Sha
tobaccn U IHUAT aupplied FrEimtcy el distribaution
Cantral Greeco 517 : 17 G 15 HE 12 451 G RT3 4005 0 2149 3200 - 13 646 =0 76 242 41.25
Pelogonnissos 85 BH37 2937 2458 1214 5E8 BRR G222 2431 17 841 =N
lonian Isiands 30 1859 #12 454 210 133 125 105 1079 1 4 808 2449
Ineos Mmoo HEH G599 457 184 227 17 [ Rt 2483
Thessaliz G0 4165 1840 1731 1122 L T8 s0E 1 436 1 12 254 g.83
i akedania 208 12883 i 364 6123 3457 Tass 2023 1685 i a8 [ 42 238 ZE.86
Thraki 18 1.850 310 Hie 4419 185 23z = 558 Lk [4] 287
Azgsan Izlands 46 3484 1850 | 241 G527 28T 217 185 2174 2 10133 543
Kt B 3478 | 758 1 366 THE 384 413 3 217 2 10 FEOD .42
Tolal 1048 £53 535 36100 27375 1457 B350 Y082 TOBZ 29 BaT 32 184821  100.00
Soyree MSHTG.
Table GRE: Retail enterprises by employment size class in Greece (19384)
MNumber of persons engaged Outlets Share (%)
0-1 X 116718 6313
e b 348 2831
3.4 11 872 G.ad
5-9 2 na4 1.57
10-18 GG 0.38
20- 249 170 (.05
30- 4% 118 0.06
&0 - 80 il (.03
100 - 189 16 2.
200 - 499 3
&0O0- 999 4]
Total 184 §92 100,00

Source: MNESG
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Table GR7: Employment in Greek retailing (1984-1988)

E%lmﬁa

eurastat
Sectors of activity Persans engaged Share (%) Growth (%)
1oa4 1988 19684 1488 1956/84
Supermarkels 44938 17 248 3z 51 T36
Foad, drink, and 1obacoo a0 8514 B B15 301 254 - 33
Taxtilaz, clothing, focteear, lealher goods a3 014G BE 720 17.5 203 296
Mar-elecirica’ houschcld equigiment 34 685 1L Bede i1.a 112 a9
Electrical apphances 11 306 12 874 37 o] 13.8
Stationery, books, and office supolies 20 B2h 23428 6.9 6.9 12.5
Pharmacouticals and cosmetics 1 24 13778 37 A0 220
Petrol stations, fuals 12 330 14 457 4.0 q4.2 17
Motor rade 12 580 13 091 4.1 a1 1.2
Miscellanacus 42 5¥1 45 338 14.1 134 6.5
Mined retailing, large-scale distributicn 14954 2350 .8 0.8 20.0
Tatal 301 318 338133 100.0 100.0 12.2
Souroe: NSEG.
Table GRS:
Number c: Greek food outlets by categary and share of large-scale supermarkets (1980-1989)
Categories 1980 1985 1957 1984
Supermarkeis [= 200 mY) ALR 70 el 990G
Suparmarkets {« 200 MY 2440 3160 G 4EE 4 366
Tradilional ouilets 26133 22 030 21 84b Jedo oty
Total 29527 26 500 26 142 26 04
Share of large-seale supermarkots = 200 m) wn food furnover [%) 4! L3 55 he
! Eurastal oshimale,
Sogrge Miglsen Heliss.
Table GR9: Distribution of Greek supermarket chains by size (1982-1990)
Size category 1982 1888 1990
3-8 aullets ’ g 35 32
G- 10 outlels 3 11 22
11 - 15 oudlets 4 3 G
18 - 20 putles 2 3 5
mare than 21 outlals 2 7
Total 32 GO 72

Zource: Self-sarece Rowaw, 7980,

eurcstat
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Table GR10: Top ten supermarket chains in Greece (1990)

Gross profit
{% of 5alei}

Supermarkelchains Mumber of outlets tin Dﬁzﬁ;;’:ﬁ; TE‘;T;::; g’:;';g;
1. Prisunic/Marinopoulos 24 42 171 32
2 Sklaverliz 24 35639 31
3. HellzsgparWercpoulos 3% 25 682 24
4. Alfa-BetaMasilopouios 15 19 868 32
3. Metra ! 19 14 Baz w
8, Trasca ! 15 11882 3
7. Athenaklarket i 11 200 28
& PenieZ A 18 7 a2 33
2 Massaulis 1% g lz24 a7
10 Trafo ® 14 7aid a3
Total 201 174 830 25

1306
I.61
210
N
1.26
.00
d4.20
521
0.3%
095
1.80

1 Coatralled by Marinopoulos-Group.
2 Including Cash& Loy outlels
Sourcn Seil-sarvice Reviaw. 1990,
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Table E1: Key statistics for retailing in Spain (1991-1992)

Statistical source

Variable Value 1952
Murmizsr ol e:ulerpfisqq 511 427 .
Mumzer of lecal cutles LET TOG
Ermclurnems paid [fia PTA] 20E0EF
Total amplovmant 1392 117
Self-employed 820 387
Emplovess T 736
of which: part tinve workers Bd 72
Turnpuear (ko FTA) 16 675 544

Gross margin (Mic PTA]
Gross value added (Mio PTA)
Irveslment (ko FTA)

Irvestmenttotal employment (Mic PTA)

T 1881,

Source

Instnuin Maconal de Estadistica ((NE].
EGE Encuesla do Comarcio Ineric:
CM: Conzhbilidac Mazionzl,

54

3774 753
2 49896 244
402514
0.253

ECI %2
EC| g2
CH 23
ECI e

ECI 92
ECI B2
ECI 82
EC 92

=]

eurosiat
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Table E2: Role of commerce in the Spanish economy {1991-1992)

EUrosla
1581 1992
(a) Mumber of firms
Tatal erlemnses t
Total distributive lrade enterprisas g B42 7AD
Wholasala trade : £5583
Food : 23224
Mow-fooc! : 45 358
Relail frade : 511427
Fond { 28 778
Mon-food i 802 g
Mumber of enterprzes of motzraehicles : 58287
Comrercial intermeadianes ez 2453
(b} Employment (1 000)
Tolal resident popuiation {1-1-32) i 38137
Total employment ; 12366
Fersons empleyed in distibutive trade : 2o
afwhich larnalos : 244
Wholssale frade : A85
of wehich fermnales : 145
Fetail trads : 1537
of which fermales : rhy
() Value added (bn PTA)
Giross national product ? 24900 Eanoe
Gross value added of all sectors A0 dEd
Gross valuz added of the distributive frade sector = £ G54
{d} Consumption {bn PTA) *~
Private consumption don PTA) : g T
Tradable consumption ! 16075
Food and dink : &850
Tobacoo i 5
Clotfing and foolwesr : 2805
Househiold equipment : 1965
Madical and heaith products i =54
Transponts and telecommurnicalons 5 1254
Leisung, aducalion : 13
ey gocds i 1128
Mizn madable consumpticn : 14202
T Sounce: Encuesta o2 Presupucslos Familizres.
* Bource: Encuestd ce Poblacion Activie Dalos al 311250,
1 Atk prces
2 Abfacioe cast
Source: IME.
55
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Tahle E3: Number of retail enterprises by secondary activity in Spain (1992) Erj
clrostat
Lotal Withiout secondar With secondar
CMAE-S Secondary activity number of aetivit ¥ s ¥ Comrmercial MNon-cammercial
enterprises activity aclivity
Enterprizes  Share  Enterprises  Share Enterorizes Snare Entarprises Share
(%) i 1% (%)
al.a Automotive tual 3176 TE14 G028 1261 35,72 148 8295 24T 1A
2.1 Mor-specialised stores A2 5B5 25801 8835 3794 1164 2145 8825 ohE 1847
52.2 Fo00, ReVeribes N ORCRO  umies  CiBGETS 9578 0988 22 BOBZ 7156 3089 2757
specialized stores
Pharmaceutical and madwcal
BE S goods, cosmetics and toilsl 2T a72 23939 AT4E 3433 2584 3230 B408 PE2 764
articles
554 Dtl'u:!' r.u:-tar EE_l.lF"_. of mew goads in 555 398 SofAg ONAS 21704 G435 ann TRAR G404 27 0P
speciglisod swores
52.E Socend-hand goods in storas 1GR3 B2 9F.338 d4 PER 32 V445 11 25454
Fie i r -
52T FiEpair ol pergongl g 16 BB 14 GEE 9982 | 893 1018 1624 9593 g2 484
household goods
Total 511 427 466511 91,22 44917 &.78 I ezg TV.54 10 637 2368
Baourne. INEEC] 1982
Table E4: Number of retail enterprises by legal status in Spain (1991) EY
clreatat
o Total number Sola Limited
CNAE-SR. Bectors o achvity of enterprises  proprietorship companies Qihiers
D5 Automative el 3175 1548 1894 132
521 Mon-spacialized slorgs 32 o5 2B 48D 3284 2 a62
522 Food. beverages and tobacco in specialized sioras 176 BES 167 210 3580 5 7a3
e Phamaceutical and medical goods, cosmetios and Loilel arlicies 27 av2 25 553 B2l 1353
524 Cher retail sale ol rnew goods in spacialized slorcs 253 398 215 869 el B b 15108
525 Second-hand goods in stores 1663 1 ala 5 5a
BEF Fepair ol personal and householl geods 16 881 14 330 4810 1241
Total 511 427 452 648 34 167 24612

Share o G55 &7 4.8

Source: IME. BECI 1522
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Table ES5: Distribution of retail enterprises by number of outlets in Spain (1992)

ESPANA

elrostat

CHAE-33 Sectors of activity Mumber of outlets (%)
ofenerpnses  One  Two  Thee TOTLEC
0.5 Autornoiive fuel 3175 TR3F 123 B.00 330
21 Mon-spaciglized stores A2 a4 HEAR 5.02 n7 P g
saz Food, beverages and 1obacco in specizlized stores 176563 G238 5.25 1.26 1.24
523 Fharmacautical and madical goads, cosmetios and toilet articles 27 372 &2 05 324 .08 085
5.4 Othar retail sale of new goods in specialized stores 253398 BA50 10.94 256 1.78
525 Second-hand goods in stores 1653 8757 Ta3 |76 .74
2.7 Reair of personal and household goods 16 B BE.06 178" .D 10 0.05
Total 511 427 B8.84 T.490 1.75 1.51

nures; INE, EC1 1902,

Table E6: Number of retail outlets by sector of activity in Spain (1992)
CHAE-93 Sectors of activity Humber of outlets Shara (%)
&0.5 Avdirmolivea usl 4 B22 08
521 Mon-spacialized slores 40 553 £.8
222 Food boverages and tobacoo in spacializad slares 186 659 335
523 Pharmaceuticsl and medical goods, cosmetics and 1elel aticlas 2a052 49
524 Hher retail sale of new goods m spacialized sioras ZE7 T8 a0y
525 Sacond-hand goods in stores 1718 03
527 Repair of parsonal and household geods 17 111 20
Total BBT Y05 100.0

Source: INE, ECI g2

eurostat
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Table E7: Geographical distribution of retail outlets in Spain (1992)
Region Comunidad Total number Main activity of the outlet -
Autanomas of outlets

50.5 221 52.2 023 52.4 52.5 527
Andalucia 100 208 gra 7 F30 34410 4 168 B 333 228 2465
Aragen 17 72 219 Ta4d 88582 1134 A138 43 430
Aszturias 15 452 103 1440 4 E0E 838 Fackeit 42 (Gebta
Balzares 12212 92 THE 2&75 52z 4 7ag &0 208
Cararas 210382 a2 5 G 3208 1117 12 408 14 R
Cantatria 7248 a7 4493 2448 s 3728 28 201
Castilla-La Mancha 24 BOS 427 24358 GEAT 1 88s ERER ] 12 414
Castilla-Ledn IFan 583 2829 14 419 1835 16927 5% 1027
Cataluna 108 835 36 ) 6 Gad 05 4373 BEOVE ez 4 GE4
Comunidad Valenciana &2 381 474 2624 19519 4073 33705 161 1 875
Extramaciura 14 BT 116 1012 R aE e i) G 76 51 248
Galicia 40070 240 4 140 13110 1243 19597 82 A543
i aclrid BE 224 1384 2185 22686 3070 RENH4] a2 2088
hurcia 13 854 143 1233 4 163 GOE 7 556 14 234
Mavarra 7 7OB 1] 507 2 oET 374 3 a5y 27 248
Fais Yasco 31035 125 2049 10 364 1354 16 270 g1 T4
La Riza 4 321 iy 180 | 480 |50 2 354 16 115
Cauta v helila 2452 2 w2 1125 101 1053 6 73
Total BET TOG 4822 40 553 196 B5& 20053 297 THi 1718 17111

© See CNAE-DE 0 Table E6.
Soursel INE, ECI 1292

Table E8: Number of retail outlets by sales area by main activity of outlet (1992)
CHAE-823 Sectors of activity Total Sales area (m?)
W
=120 120-399 400-2 454 =2 500
Cutlets Share Dtlets Share Cutlats Share Outlets Share
(%) (%} (%} (%)
a2 Mon-specialized slorss A 563 0BG BEYS 10262 203 3 0m F.Aan 234 058
522 ady Bevaageiantishael 196 659 183667 05.43 2581 132 353 D18 a8 002
in specighzed siores
Franmacaulical and medical
523 goods, cosmetics and toiles 29032 8416 97 3 &2 2 1d 15 0.05
aniclcs
B2.4 Other retall sale of new goods 297 T SRE 1BE 666U S2OEG 11,07 BO4G 208 H08 iz
in specizlized siores
D25 Second-hiand goods in sores 1718 1450 8445 P10 1288 46 BT
B3 T Repair of persenal and 17111 17053 GO.GE B 021 22 013
Rk houvsehold goods g : e : b
Total 552 884 528 B10 Lo 46 T &0 9 483 1.63 8490 015

Sourcs: INE, EG) 1985,
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Table E9: Outlets characteristics by main activity of outlet {1592) Eﬁ
curcatal
Total
CHAE-93 Sectors of aclivity numbear of Oullets characteristics
autlets
Loxated i Bnopping Sell-zarvice sales Sales par mail
centre
Cutlsls Shars (%) Cutlsls Shars (%) Quilsls Shars (4]
821 Mean-speciglized stores 40 563 | 586 3.8 35607 BT 6149 1.83
i Food, beverzges and tobacco in PR s 5 T §
22 spacialized stores 1906 GLE a3 TE 1715 512 280 2 G54 1.1
52,3 Pharmagesicarand medical gacds 29 052 145 3 04 1766 608 21 007
casmetics and toist aricles
LY
Other retail sale of new goods in - T = P 5 -
5 = i 273 i = 2 AN 2
et spacialized sloras 297 781 11233 37 135 2491 2540 085
525 Second-hand goods noslonas 1718 82 361 3 212 32 226
S Fepair of personal and household = : :
52.7 goods 17111 27 015 4 .02
Total SEZ2 BEI 47 TET 5.20 5 A4 936 5 VBB 0.99
Source IME, EC1 1885,
Table E10: Employment by sector of activity in Spanish retailing (1930-1892)
EUrnsial
CHAE-93 Sectors of activity Persons employed Share % Growth %
1990 1982 1990 1992 19921990
0.5 Aviamctive fuel 23414 0T 2.0 2.2 3.4
521 Mon-spacialized sloraes 264 453 20HE 314 22.8 189.3 -2
5 Food, beverages and tobacoo in 2 & =
L22 snecialized stores 237 80 30d 71 201 238 SR
527 F—“harr.ﬁ.‘-.lu.’:t-rl:ll-.",al :—:.nf,f r1|i—€f]![:i—.|- yoocds, 58 0 B0 BET 23 50 oo
cosmetics and toilet articles
524 SHGE (eIl 2als ofTaw guars 11 583 597 664 565 478 478 17.8
spesidlired storss
524 Saecond-hand goods in storss 4 525 2735 O 0.2 -4
Se7 Fepair of parsenal and houschold goods 27 318 30745 23 2.2 125
Total 1183 135 1382117 100.0 100.0 17.7
S

[iaka 1990, INE CEXNSD LOCALES 1940,
Dtz 14952, INE, ECI 1952,
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Table E11-1: Employment

characteristics in Spanish retailing (1992)

EY

BUrostat
numb-L?tSII Personnel
CMAE-93 Sectors of activity i Employees Han-employers paid by
! COMMmission
employed
Total Fized Tempoarary Tatal Froprietor: Family
ship
305 Automaotive uel 30 TVT 2B 3R 20034 #3320 2423 1 BB 424 a4
521 Mon-speciglized siores 258 14 221181 135 408 BT 773 A7 733 511 1322z 26
. Food, beverages and tobacca in - v - e P . . n
522 324 711 103780 725320 A1 260 220 91 FABSR 49 232 &
specizlesd slores
Fharmazeulical and madical
523 qoods, cosmetics and toiict 8o BEY 39610 3850 7T 25057 26878 3079 el
anicles
ther retail sal ! 5 - 2 o AR
5o Sherretl sale of new goods i B GEE SHG 5T JETES4 DY 6YI 25O 319 226040 53182 5651
spacialized stores
52.5 Second-hand goods in stomes 270 471 i vy | 654 1618 45 0
oraie I | I i i
527 E;g;: U plarsOT e househini 30 745 12583 10 594 2184 16 162 17 238 G4 5
Total 1392117 TF17368 B3EGE14 235022 G20 381 SO0 093 112 288 6315

Hource: IME, EC 1982

Table E11-2: Number of employees by employment, sex and activity in Spanish retailing (1992}

CMAE-93

BET

Total

Total
Sectars of activity number af
amployaas
w
Autarmnative fuel 25 354
Mon-specializad stores 221 181
~ - - i
Fc-c-.,_. ?cvcn&gs and 1aacco in 1037 B0
spocialized siores
Pharmacautical and medical gooos,
B e 3E B0
cosmencs and wilet aticles
Cther retail sale of new goods in A5 357
specialized stores o
Second-hand goods in stores 71
Regar of persenal and hauzehald -
DL OF pecaa = 17 583
goods
771 736

Source: IME. ECT 1902
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Fixed e

Full time workers

Femalas  Males
2070 17 447
ET GB4 59094
32313 33913
16820 12 204
117 353 130 004
287 d7d
1944 a781
22T E11 262 01E

nployecs

Part time workers

Females

188

12811

4458

FE1S

166810

34

254

37 966

Kales

Temporary employees

Full time workers  Part time workers

Females Males Fermales Males
1443 G B30 146 212
37893 28 5de 16400 4 238
17 2946 7 962 4594 1400
4772 1782 1 068 |
504958 33161 1545 3012
v 36 g 15

Era 1 3849 Td 162
112959 79399 32838 9827

eurostat
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Table E12: Retail turnover by sector of activity in Spain (1992) Er
eurcstat
CHAE-93 Sectors of activity Turnaver (Mio PTA) Share {%:)
0.5 Auromative fueal I 105145 7.0
221 Mon-specialized siores 4 8973 540 3.2
522 Food, bevarages and lobaccs in specialized stores 270708 17.1
5.3 Pharmzesulical gnd madical goods, cosmetics and toilet anicles 1 055 558 a7
2.4 Cithar retail sale of new gaads in specizlzed storss 5817 598 arz
325 Second-hand goods in sloras 13126 o1
527 Repair of personal and househald goods 03 459 05
Tatal 15 875 544 100.0
Source: INE, ECI 1932,
Table E13: Concentration by turnover category in Spanish retailing (1992) Er.r
cUrosta

Turnower categaory
CHAE- Sectors of activity G i [Mio PTA)
ofal number
ol enterpriscs <10 1020 20/50 30/100 100/5300 =500

(%) %) (%) (Tl () [}
30,59 Autamictive fuel 3 175 §.61 1294 16,52 11,31 3522 19.40
52 Mon-specialized  stores 32 BEDS a&.10 26.01 21.26 H.d4 8.58 2.B1
52.2 Food, beverages and tohacen in spacialized stores VB 563 B335 #0448 12,04 ] 195 0.01
52,3 Fharmacoutical and meadical goods, cosmelics and oilel arliclas 2T ar2 2016 1319 38.%72 2426 362 0.05
52.4 Ciaher reizll sale of naw goods 0 specialized slores 253 398 BATZ 1802 1BT3 3.6 473 0,14
2.5 Second-hand goods in stores 1 B53 8536 874 378 .85 1.23
5a.7 Fepair of persanzl and housenold goods 15 661  BH.36 G.37 4.00 1.08 n.18 :
Total 511 427 L4.52 18.68 17,42 5.05 3.97 0,36

Soarce. INF, FOI 1592,

Table E14: Concentration by size in Spanish retailing enterprise (1992)

eurosta

Total  number

CHAE-93 Sectars of activity ol enterprises

Number of persons employed at September, 30th

-1 2 a4 58 1paa  2pan o

mere

(% %] %] %] (% (=l [l

505 Automolive  luel 3175 4,50 9.y0  20.B6 G2.88 24.94 5.8  0.B7

2.1 Mon-specialized  stores 32 5A5 30.54 3814 17.87 815 217 2.d0 0.7

52.2 Food, beverages and lobacco in specialized slores 17E GE3 BT 27 .49 Q89 YW n.r2 03 oM

521 [F;Tc:"";ﬁfgl';jq 4nel metical gopde: wosmaics. dnd 27 372 ©80¢ 3038 3461 599 083 014 0.0

524 Ciner setal sale ol new goeods in specialized stores 253 390 44049 25.44 1641} 8.7E 1.76 R ] 0.08

52.5 Second-hand goods in stores 1 BEE BT .41 23.08 5.03 2.08 142 ° 3 ;

52.7 Repair of perscnzl ang household goods 16§61 5593 17.23 1087 428 1.41 015 0ag

Tatal 511 427 4763 2854 14.64 G654 1.51 076 0.08
*oAggresate data lor enlesyrisos with more han 10 ermplayess

Sourze: INE, EC1 1892
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Table E15: Retail enterprises with investment in the year according to the sources of financing

ayrostal
CMAE-93 Sectors of activity oty nun'llher Sources of financing

of enterprises
- Saif-financing Credit institule Others
(%) (%)

LR Automotive fueal 1265 F237 4577 [aR- 151
B2 Mon-specialized stores 5128 7214 4270 G2
522 Food baverages and lobacco in specialized slores 15230 Bz.a4 4587 310
523 Pharmaceufical and medical goods. cosmatics and loiled anicles 5233 &7.28 45610 )
524 DMAer retal szle of new goods m spscialized stores 22 BEE 54.11 G313 257
52.5 Second-hand goods in slores a0 45 97 Be.10 1.57
52.7 Regair of perscnal and househald goods 1388 TG 22 27.74 1.44
Total 50935 65.37 48,35 381

Saurpe INE, EC) 1992,

Table E16: Investment of retail enterprises by sector of activity in Spain (1992) (Millions of PTAS) [ /]

eurcstat
CNAE-82 Sectors of activity ;D;:l;:_up:_ri':; purchaTsc:EII Total sales investrnT::tasl
0.5 Autormotive fual 1258 20 B1E | 220 19 698
B2 Mon-specialised stores (k28 142 475 21 4G5 17103
S2E Food, baverages and lobacco in specialized slores 15 230 21725 410 S0 815
523 Pharmaceuiical and meadical goods. cosmeatics and failet anicles 5233 24 353 733 23820
24 Oher ratail szla of new goods in soecialized stores 22 B6S 142 055 T4 13 481
825 Second-hand gooeds in slores 2 &35 §2] G116
227 Repair of personal and household goods 1326 2137 o5 204
Tatal : 50 933 434 502 31 GA8 402 814
1 Including high repaics.
Soarcl: IME, ECH 1533,
Table E17: Top 10 Spanish retail groupings (1991)

aunostat
Rank Group Main activity EL?LHPDFE; Emplayment Sales;ﬁﬁg Igﬁg
1 El Corte Inglés Big stores TEO QOO A0 GO0 189,00
2 Pryca Hypsrmarkels 39T GOG 10200 i
3 Cecontiza (Continente) Hypearmmarkets 270000 4800 3068
4 Alcampo Hyparmarkets 207 00a & 000 27z
] Hipezreor Hypanmarksts 1500 000 5800 FEBE
[ kercadona Hypermarkats 146 000 Byo0 15,05
g g Discount shops 120 744 Z 500 4H.29
8 Galsras Preciados Bin slores %6169 Bd4g 12.12
] Eraski Conperative of consumalion 93 3582 29497 3G
10 Simago Siores of low prices £ 000 2500 2020

Source: Distnlucion Asiualidan 19592
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Table E18: Top 10 Spanish retail groupings (1992)

aurostat
Rank Group Main activity J;'ﬂ”;’i; Employment SHIEH[E;.:?E I;ﬁi
1 El Corls Inglés Big stores FTQ Q00 A0 000 18,25
2 Pryca Hypermarkels 439 504 12 000 OB, 65
3 Coconmsa {Conlinents) Hypormarkets 329 924 11 000 25.99
4 Al Mo Hypermarkeis 242 Q00 5 300 2815
5 Erzsk Cooparative of congumalion 190 530 [EREK o] Erar
& Hiperaar Hypermarkems 165 000 £ B0 25.38
¥ Mercadonz Zupermarkets 151 t46 14 300 1487
& Cia Dizcoum shops 130 126 240z 52.33
4 Galarias Praciados By slores G P00 8 oo 12,27
1 Lnide, 5.Coop Suparmarkats T478 1337 35.88
Source: Distnbucics Actoalclog 1593
Table E19: Top 10 Spanish retail groupings (1993)
eurostat
Rank Group Main activity {:ﬂ?;ng:g; Emplayment Sﬂlcs'ffhr;;gjzl.;:;
1 El Corte inglés Big slores GO Q00 40 000 1744
2 Pryca Hyparmarkets F30 000 13 820 .40
3 Cacantisg  (Connacnla] Hyparmarkets 333 274 10 730 .08
4 Alcampo Hypermarkats 263 F00 B 400 0240
5 Eraszki Cocooralive ol sonsumplion 222 48% / H50 2795
3] Hinarcar Hypermarkats 140 00= 5 00 30.36
7 Merzadona Supermurkals 182 1640 10 QO 15,45
& Cia Discount snops 135 000 2433 5518
g Calgrizs  Preciados Big stores 55 D0 & 000 V18T
10 Unide, 5.Coop Suparmarkets a1 451 1345 50,55
Sourza; Dislnbucion Actuslidar 1534
Table E20: Top 10 Spanish retail groupings (1994)
‘EIH.'.IS[H[
Aank Group Main activity (Trul'lJirunPQ"l.'ri; Employment Eﬂles'ffh:i'gl;ii‘?
1 El Conla Irglés Bin sloras FEO OO0 40 D00 1200
Z Pryca Hypermarksts 520 283 13 B2 3%
3 Croontiza (Gontinerte) Hypermarkats 4F5 000 11106 38,08
d Alcampo Hyparmarkots 2 B0 8120 3368
] Eraski Cooperative of consumption 2BV 172 7950 A3
a Hiporoo Ayparmarkals 188 OO0 Soa0d 35.38
7 Mercasora Suparmardals 182 D00 10 450 18.37
& Cha Cizoount shops 191 536 4 300 44 55
) Unide, B.Coop Supermar-<ets 57 Q00 1200 F2.50
n Supermorcados Sabaco Suparmarkcls 67 754 247 2747

Gourcs: Distnbucon Actuslicad H-229 (1295)

[ =//]

eurostat
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Table Fi-1: Key statistics for retailing in France {1990}

=]

eungstal

Variahle

Mumbiar of aniarprises
Totzl employment (al 31 decamber)
Woman
Employses
Sell-empioyed
Part-tima warkers
Turnowear (ki FF) 2
Ermnlurmant gaid (kio FF)
Walue addsg (Wi FFY
Met camtal axpediter {Mio FF)
I Excluding malar iade arnd rebairs.

# Eucluding VAT,
Source: INZEE, Aanwal basiness sunvay [EAE]

Table F1-2: Key statistics for retailing in France (1991)

Marrow definition !

F7e 240
1843 248

1230 185
J93 0T
348 154

1338 1525

105 357 4

267 4034

316858

Statistical source

EAE 18u0

EAL 1990
EAL 850

EAE 1990
EAE 1990
EAE 19490
EAE 1380

EAE 1550

eLrostat

Variable i .

Murmber of enterprisoes
Total ernploymant (28 31 December)
Warmers
Emplovees
Self-amgloved
Eark-time veorkers
Turnover [Mio FFE=
Ermalument paid (Mo FF)
Walue added (Mio FF)
Mat capitat expediter (Mio FF)
Y Excloding metos frade anc s2pairs.

? Exsuding WAT.
Source: INSEL, Annual Business Survey (CAL]

66

Marraw definition

Iresre

1 G23 609

1543238
J&b4 Zra
357 248

1 441 3608

112217.8

£71531.8

31304

Statistical source

EAE 1391

EAE 1531

EAE 1837
EALE 1997
EAE 13g7
EAE 133
EAE 1821
EAE 1851

CAE 1959

eurostat
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Table F1-3: Key statistics for retailing in France (1992)

curnstat

Variable

Mumber of enerprisas
Tedal emgloymant {at 31 Decembar)
Woman
Emplovess
Selfamployed
Fart-time veorkers
Turncwer {Wia FF) 2
Emolument gad (Mio FF
Value added {Mio FF)
Met cagital expaciter (Mio FF)
1 Exeludicsg) matar rage and reapairs.

2 Excluding WAT.
Souren INSEE. Anrual Business Sunvey IEAE]

Table Fi1-4: Key statistics for retailing in France (1993)

Marrow definition?

363 721
| Gta o0

1243237
351033
3ER 417

1 480 308.5

115 2684

2758824

30 TERE

Statistical source

EAE 1932

EAE 1322

EAE 1932
EAE 1992
EAE 1822
EAE 1092
EAE {982
EAE 1992

EAE 1992

Variable

Mumber of enterpnzes
Total emplayment (at 31 Dacernbern
Waman
Ermplovess
Falfamoloed
Par-tmo workars
Turngver (Mio FF) 2
Emclument paid (Mg FE)
Walue acied (Mio FF)
Met capital expedilar (Mo FF)
1 Exgluding meios rade and repains

2 Exgluding waT.
Saurce. INSEE. Annual Business Survay (EAL

EY%

eurostat

Marrow definition?

Gee 8aav

1 586 692

1244 388
334 808
SO0 A0

1501 403
114 E10
280 25

I &78

Statistical source

EAE 1383

EAE 1933

EAE 78493
EAE 1993

EAE 1823
EAE 1583

EAE 1553

EAE 1555
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Table F2: Role of commerce in the French economy {1951-15584)

eurcstat
(a) Mumber of firms bl 1992 199 o9
Tatal enterprises (industies, irade and services) al 1 January 1991 — o
Total cistibutive trade entarprizes afla 200 ; J ;
Wholesale trade te GG 83371 B5 520 B 227
Food wholesaling 26832 28 047 29 73T 23571
Mon-food and inter-industne whalesaling S8 086 G0 324 87583 B35
Hetail radea 432223 438 50T 423 165 417 20t
Foog retailing & 154 12088 104 739
Mar-food retailing ZhG 408 251835 245 1G4
Motor trades s5651 G5 786 FREES 73323
Ciealing and irtemmsdianss 22000 ° 21903 21814 21800 °
(b} Employment {1 000) *
Tetal resident populsticn AT B854 Loy Y B 7 BB 57 5033
Total emphayment 22 a01.5 223353 221037 221273
Parsong emploved in distibotive trades 20847 0488 3010 F0140G
Whnlesale rade gand ntermediansa 103688 157 8859 L W
Hedail lrages 16511 T e i a3 TEALE
Maior iraces J5E.8 Jeda s FERE J88.2
(c) Value added (bn FF) 15e1 1992 1963 1994
Gross domesbc prradest E7F7B.2 TOOE FOB2E T3ITBED
Gross velue gdded of all secors 62425 GATRN G 6573 6822.7
Gross value added of the distributive trade sector GE7 2 GHIE Bi2.1 Fo0E
{d] Consumption* «
Tetal househald consumption 39ark 40817 41760 43122
Tradable consumption 14966.7 19971 20220 20558
Food 128 TERD FEGE F4lE
Fuel, car sgare pans 2703 a271.g FFES 2872
Textias, clathing, foolviear 2881 2822 =l B ERLE
Hiowsehol eQuipmest 2820 s824 281.3 248.2
Pharmgceutcal goods 04,3 1108 1187 T4
Hygianes, anfernaiiiment, culiure, spors 1649 1715 174.9 1FEG
Cither prodocts 1432 1483 1525 815
Mon tradatle consumption 1871.8 2084 .5 21538 2 2ah4

© Estimales,

1 Including reates trades and repacrs. Source: INSEE. Annual Busnass Survey (EAE)
2 Bource: INSEE - Division *Emploi®

3 Without Matar Trades.

4 Cansumpnen snanelled through the retail secien [$oe lossary pag. 1810

Source: INSEE, Sirene Ragister and Mabaral Acoounts,

68 EY%
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Table F3: Number of retail enterprises by sector of activity in France (1988-1993)

aurestat
Sectors of activity Number of enterprises

19848 1591 1092 1993

Gereral food Js 506 a2 B33 M BBE 300041
Specialized Tood 85 952 83 B0 BO 400 56 BE5
Textilas, clothing, leather goods 24 585 82 485 Bl 776 B4 442
Housenold equipment 52378 B B56 48 000 49 360
Chamsls 21358 £ 4Bz 21 836 22057
Pedfumery and cosmsalics 7 B3R 2 380 £ 260 RN
Stationory. sooks and office suppliss 22008 21378 2000 17111
Other speciahzed non-food (including tobacos) T2ITI T2 661 73 3UE . AD 396
Mon specialized non-focd (mmad retaling) 18527 1387 1418 pict
Total redail trade ! 41 254 TR GG J5A 528 3EE B
Motar trades = G794 §3 851 65 788 73228
Total {including matar trades) 468 195 463 810 434 314 425 063
* Bince 1993, NACE rev. 1 doss nat allce 1 sphil belaaen faog and non faog.
1 Marrow definiticn.
2 Including repairs and gpetel stations
Sourca: INSEE. Annual Busness Sunvey (EAE]
Table F4-1: Number of retail enterprises by legal status in France (1990)

eLmostat
Sectars of activity cﬁ?;:g:;;; prﬂprie!criﬁils Partnership Privaieu:i?pgﬁi Jo;g;s;js: Cther
Generzl tood 33242 24 764 2651 4 751 3489 EYe
Speaialized food 85 5 T4 TO0 308 8377 a2l 1304
Texliles. clothing, leather goods 85 350 B3 TR dnd 17871 2702 i1
Household equipment S0 590 a2amn R&1 13 7OG 3150 BaE
Cnemizls 25 6RT 20 24 Z 158 a2 0 323
Hygienea, cullura, sporl 45 B3G 32523 488 etz 2180 156
Cithar specialized nen-foad (including labaces) R I 412487 383 & 200 1 402 a4
Mon specialized non-food (mixsd refailing) | DE2 1029 e 505 230 G5
Witor trads G7 236 38 820 a3 22027 £ 581 1405
Total retail trades 446 476 329 509 5638 Br 122 16 594 5613
Ehare %) e 738 1.3 185 4.7 iz

Sousge: INSEL, Annupl Business Sureey (EAS)

i 69

eurostat



FRANCE

= i

Table F4-2: Number of retail enterprises by legal status in France (1991)

eUrostat
setors of sty
General food 32 B33 24 183 271 4 1EG 3.537 A6
Enacializad foad 23 B 70 BAS R4 0984 1048 1 0659
Texfiles, ciothing, leather goods 87 485 gl 126 aR1 18151 2 BB 1001
Hougehald equipmenl A0 Bas 31 080 GEE 15 245 353 424
Chemisis 22 452 18 200 [ 634 1028 0 414
Hygpere, cultura, spor A5 &74 31197 5 11 482 2AYE 377
Other specialized nan-food (rcluding tobaeoo) 53 554 A1 480 Q5% LR RN 1 G602 £00
Mon specibzed ron-feoed (mixad retailing] t 387 Faz 13 385 1046 i1
Matar tradaes B3 5651 A7 829 245 21 D63 5235 117H
Total retail trades 438 223 36794 5 330 G0 447 20182 5470
Share (% T, 722 1.2 208 4.6 1.z
Sourpe: INECE. Ancual Business Survey [EAE)
Table F4-3: Number of retail enterprises by legal status in France (1992)
S——
Ganaral feod 314688 25444 a0 3004 3747 Sel
Spocialized food 80 400 67 655 52 10 7t 1 JGE (]
Textiles, clothing, leathar goods 81 776 54 957 Lt "R O1AR 317 aed
Houzehald equinmant AH OO0 249 8456 S8v 13637 3787 424
Chamisis #1 B36 17 BEE 2 360 il o 274
Hygiana, culture, spor A3 4G5 28 530 B0 11174 2 458 413
OMhes specialized nan-food (ircluding tobacco) 55139 42 662 fatelsl S 463 1 569 550
Maon specizlized non-doad (nuxad retailing) 1414 Ta5 26 A1z 216 a0
Moot radaes G5 756 A5 A0 A08 22 080 5T18 1075
Tolal retall trades 429 507 299 201 6212 95 315 21 754 5 025
Share (%) " el Ga. i 222 51 1.2
Source: INSEE, Ancual Busingss Survey- (EAE]
Table F4-4: Number of retail enterpri by 1 | st in F
: prises by legal status in France (1893) Lo
Scclers of activity e'::"::::zrs:; prnpriemril’?:: Partnership Privaf;ao;:r;:ﬁf:r JD‘::};S;ED:: Dther
Genaral lood 31 808 22 4E1 PR 4 BG 3707 G007
Spacializad Tood & a3 LB 7RO a7 10 &G 1112 1 283
lextiles, clothing, leather goods 75076 55 2Bp 444 19 7o 2981 g1
Househald  aquipment 47 286 28 G54 ol 14 202 3BT 252
Chamigts 22 058 17235 3144 | PEY 0 a52
Hygiena, culture, sport 41 Ba5 26 920 G40 11 6877 2162 255
CHner specizlized non-focd (ncluding 1obacno) 53 770 41 075 BE5 W agE 1 G800 758
Man specialized non-tood (mixed retailing) 1342 724 A1 3835 27 183
wWiclor trades BT 0149 il A et 22 27T h B7S bl
Total retail rades 416 956 289 366 B 474 B4 979 21171 A AEG
Share (%) aon =] 1.6 N 51 11

Sourgeg: INBEE, Annual Business Survey (EAE)
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Table F5: Number of retail outlets by sector of activity in France ' (1986-1992) %
Sectors of activity Mumber of outlets
1986 1992
Genersl food 53 495 40 B
Hypanmanet and Suparmgikels Ea14 TR
Proxaniy shops 48 587 A2 as!
Specialized food 102 562 a5 1ad
Teutilas, clolhing, leathar goods 115221 99 126
Househaold equipment B4 034 A6 BES
Chemists 21 881 21 550
Hygrans, culture, sports 45 B & b 49 552
Cther specialized non-food (inciuding tehacco) 21103 G979
Men specalized nen-food (mixed reeiling) 2 HhE 2047
Motor rades 2 T 318

Total retail tradas 546 143 414 626

1 Including vifices. headouanars argl warehocuse
2 Including petral slalions.
Source: INSEE, Annual Bugsiness Sureoy (EAE) - Complementar ‘oozl units

Table F6: Sale area in French retailing * {1986-1992)
Sectors of activily Sales area in 1 000 m#®
1986 EE_
General food 125286 14 7274
Hgnarmarke! and supennarkets gr2a8 12028.4
Fromirmaty shops Fa008 2701.0
Specialized food 28809 26817
Taxliles, clothing, leathar goods 73045 Famg
Househald equipmeam 131203 125831.8
Chemists G555 10084
Hygiena, culturz, 2o005 34287 38234
Crher epecabzed non-food 27982 4037.1
Mo speciglized non-food (miked retailing) 20201 | #3008

Total retail trades 44 7541 43 41356

1 Mariw detindion
2 Estimates based on an average salas area of 20 me oo sullels.
Source. INSEE, Annual Business Surey (EAE] - Complormen lar lacal unils.
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Table F7: Geographical distribution of retail outlets

in France (1992)

BUrpstat

Fegion
HNe-de-Franca
Champagna-Ardenna
Ficardia
Hauia-Mormandie
Cenira
Rasse-Normandiz
Baurgagne
tord-Pas-de  Calais
Larraint

Alzacn

Francha Comta

Fays 22 la Lare
Bretagne
Foitou-Charentes
Aquitaine
blidi-Pyréndas
Lumzusin
Rhone-Alpes
Alverane
Languedoc-Roussillan
Provanca-Alpas-Cdte d Azur
Carse

Tedal

Source: INSEE, Annual Business Survey (EAE) - Complementar local unils

Table F8-1: Employment characteristics in French retailing (1990)

Mumber of local cullets

i A0
7 90
10 616
12073
15 170
10 G653
10348
23 510
12 299
9 082
7 {54
18 557
18 457
12 OG7
21 734
18 475
b o4bd
q2 152
10718
20 434
A2 277
2010
41d 626

elrostat

Sectors of actvy Novsest L5 ey Seltamployed

employed

Part-time Family
Total workers (%) Total Owners  workers
Gianaral food 33242 472 B 431 874 25.2 33647 249 847 3780
Hyparmarkae! and Supormarkols A5 4070 ChE 383 827 281 213 74 o
Froximify shoos 28 788 71805 38137 A7 32834 A8 156 JEF8
Spacialisad food fih LYl 2148 TOR 115 BOL 33as 98 992 a4 344 14 143
Texetiles, clelhing, leathar gaos 85 369 254116 176 513 2743 eyl f3514 3 A85
Household equipment 40 390 23 B4 185 615 2548 43 777 35 505 4272
Chemisis 23 557 125 B35 05 013 445 27 306G 25021 1285
Hygene, cullure, spors 45 434 144 208 101 4495 237 41335 a7 385 4 140
Other specialized non-food (including tobacoo) 23112 124 679 70108 255 54 303 42054 5249
Mon specizlized non-tood (mixed retzifing) 1532 &2 485 56 632 12.3 1844 1466 379
Tatal retail trade ? 379 240 1 643 193 1 682 132 27.9 3TE 414 371 5bBE 36 714

1 Excluding motor irade,
Saures INSEE, Annual Business Sunvay [EAE).
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Table F8-2: Employment characteristics in French retailing {1991}
eurostat
Seclors of activity G':‘{'::E:;:; perlgﬂ Wag:aar:i;alaw Self-employed
employed
Part-time Family
Tatal workers (%) Total Owners  workers
Gerneral food 32533 ATD D5 430 a8 288 32 063 32 BR2 2833
Hypermance! and Sugormalnats 4 B0 402 7a 284 a4 288 T 4 483 3]
Praximily shops 2B 053 67 266 35 804 285 30 G5E 28 389 2580
Soenialized food Baal 217 058 121548 291 94 572 24 070 10 302
Textiles. clothing. leather goods 82 285 252 073 17E 4B 274 724997 ooz 2085
Houzahold aquipment R0 BRS 54 D48 191 The 252 41 5356 38 380 2155
Chemists 2Zang 118 257 S 2 458 25 8395 "4z 1183
Hygieng, cullure, sports 45875 143 702 131 740 251 =141 38 397 3014
Oiher spacializad non-focd ncluding lobacoo) R RRA 126 532 71243 29.3 Few 732 51160 672
Men specialized non-food {mixed retailing) | ZBY B0 465 55 D2E 203 1 Cgs a4ie GE
Total retail trade ! arasmn 1 623 460 1674 DES 287 364 269 7533 27 857
I Eschurling matar iraci
Source: INSEE. Annual Businass Survey (EAE)
Table FB-3: Employment characteristics in French retailing {1992)
Sectors of activity EE;T;E; :Sf perzz:fsl Wag: He:nn:ir?;alary Sall-emplayed
employed
Total Part-time Family
workers (%) Tatal Owners  warkers
Gieneral food 31 686 457 443 423 160 £6.7 G114 e d 012G
Hypermacke! and Sugermarkals 4 FFF 296 35 388 Brs 255 230 QG 24
Proximity shops 26 809 fd 255 24 285 268 202 el 2102
Specializad lood a0 400 290 23 122 531 7as 87 534 7o a9 7 B43
Tealilaz, clothing, lzathar goods g1 77g 258 102 180 544 asR] V2 5gs F00a3 511
Househald equismeanl A& 000 229 043 186 368 PBS 39 408 37193 el Y
Chemizis 21 835 120 BUE 94 353 467 26 314 26033 1281
Hygiene culbira, spors 43 312 145 524 107 013 240 44 675 41 202 3475
CMner sgecianzed nan-dfood (moluding lobacea) 73195 128 432 71087 26T ad ATH A0 236 Gozdn
Won speciabizad non-oad (mixad ralaileg) 1413 82774 535117 200 17115 1029 a6
Total retail trade ! 363721 1616 GG 1 243 204 2849 351 025 325 641 21 384

1 Excluding molon racs.
Houres INSEE Annual Business Sureoy |FAF)

73

eurostat




FEANCE

Table F9: Employment by sector of activity in French retailing (1988-1932)

EUrostat
Sectors of activily Fersons employed at 31.12 {1 000)
1988 1990 1981 14942
Giansral food 431 7 4T 6 4700 461.9
Specialized foad 2324 2108 2171 210.2
Taxtites, clolhing, lesther goods 2re 2 2541 2521 258.2
Household equipmem 2303 2305 2341 2240
Chemists 118.0 1266 118.2 120.6
Perfuman and cosmetics Py 2.2 228 23.0
Stationery, bocks and office supglics 3.3 8.4 55.5 a4.9
Dnher specialized non-food (nclading lobaoeo) 1676 1663 192.4 1961
Mo spacialized non-foad (miked refailing) B0LE e §0.5 GG
Total retail trade ! 1 6083 1643.2 18235 16157
1 Marnesy dafinticon.
Source: INSEE, Annual Business Sunsoy [EAE)]
Table F10: Retail turnover by sector of activity in France (1890-1984) EZZ
_ourostat
Sectors of activity Relail turnaver (bn FF)
e 1580 1981 1992 1993 1594
Zeneral fooa 635 BEE. 7 (562 T8 7575
Specialized food 1322 132.4 1331 1232 1251
Texfiles, clothing, leather goods 153.5 157.7 1801 1623 1588
Household eguipmeant 1718 1B6.9 1851 187 .4 1899
Chermists 9349 1042 1105 12149 1253
Hygizne. cullura, spons 99 G 1032 109.6 1121 115.3
Othar specialived non-food {including tobacoo) o7 1 972 955 a7 .0 8953
Mon specialized non-toad imixed retailing) B0 3 g2.4 64 9 G (iR
Total retail trade ! 14511 15124 15500 1 6000 1 6351

1 Marrcee difinition.
Sourpe: INSEE, Matonal accaunbing on Lracs,
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Table F11-1: Concentration by turnover category in French retailing (1990)

FRANCE

EY

SLrostat

Turnover category (Mic FF)

=01
01 -028

a0-125
125 - 250
280 - 500

= 200

Source: INSEE, Annual Busness Survay [EAF)

Table F11-2: Concentration by turnover category in French retailing (1991)

% {cumulated) of businesses

)

-t
A

34.0
arz
1.5
922
470

384

Cumulative turnover in %
oA
0.7
24

7.0

490
A
G453
G4
1000

EY

eurcsiat

Turnover category (Mio FF)

=01

0.1 -0.25

0.25-05

0&-1
25

i5=h

H-10

Source: INSEE, Anrual Business Survey (EAE].

Eurostat

" {cumulated) of businesses

B3
181

100.0

Curnulative turnover in %

01
0.
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Table F11-3: Concentration by turnover category in French retailing (1992)
£Urasial
Turnover category (Mio FF) % (cumulated) of businesses Cumulative turnowver in 2
=0 R 0.1
01 -0.25 REERE) (163
325-0.5 R 2
.G-1 555 G
25 HOLG SR
25-5 211 249
5-10 36,5 a3n
10 - 20 BH.3 385
20-50 oo 2 47 3
Bl-125 987 565
125 - 250 oo b ]
HED - 500 93,9 [EE 01
= 500 100.0 1000

Sourser INSFE, Annual Buzness Survey (EAE]

Table Fi11-4: Concentration by turnover category in French retailing (1993)

eurcstat
Turnaver category (Mio FF) % (cumulated) of businesses Cumulative turnover in %
=0 570 0.1
01-025 . » tg.1d 0.6
DLEE - (L5 3570 21
051 57 Al 5.8
1-256 H0LG0 143
25=5 Q0.7a 228
5-10 S5 60 a2
1020 A0 47.7
2002 5D 99 40 45 6
ad- 125 =R 246
125 - 250 929 G02
2600 - BOD G506 65 2
= 500 100,000 1000

Boume INSEE Annua) Gusinoess Suney (EAE]
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Table F12: Market shares by type of retailer in France (1990-1994)
eurtatat
Type of retailer 1990 1991 1992 1993 1994
Large-scale grocery retailers 285 27 307 36 326
Hyparmarkots 6.8 127 185 92 faa
Supermarkels 11.7 1282 122 124 12
fariely sloras 1.2 1.1 11 1.1 10
Emaller-zcale ganaral food chains and cooperalives 14 1.2 1.2 1.1 1:3
Large-scale general food distnbution 3t 320 324 338 347
Mon-specialized non-food distributicn 3.2 5.2 az 32 31
of wiich dapantment stores 18 1.5 1.5 1.4 7.3
Men-specialized large scale ans imegrated retailing 3.3 3n2 361 370 378
Srall-srale mdependent 1ood retailers 32 30 2.4 8 23
Keat retailing a7z 34 34 A 24
Specizlized food retailers 31 31 kR a0 a4
Chernist f.4 LER) a8 2.1 &1
Other specializad nor-lood relailss 312 3.4 i S04
Irdependent specialized non-food retailars A6 A4 455 4510
Tatal retall trade 80.9 81.6 B52.6 3.0
Furchase cutside the retail sactor 191 15.4 17.4 17.0
Bread, confectionary 26 20 25 25
rator rades i) 8.3 T8 7.3 i
Total retail sales %) 1000 100.0 1000 100.0 160.0
Total retail sales (bn FF) 1985.7 2 049.0 ros1d 21020 21431

Source) INSEL, Mational accountieg on trade.

EY%
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Table IRL1: Key statistics for retailing in Ireland (1988-1991)

eurastat
-
Variable 1988 19491
Furnber of enierprises 2837 29 334
Mumber of local cutlets (exciuding itinsrary trade) 31 693
Salss ares (100 ft2) 264 671
Tatal employrnent ! 127 &80 140 334
Salf-omployed 28200 35 000
Empioyses A9 £20 Toe 352
Turnowar IRL 1000 FA33EMD - & 356 37

Gross margim (IHL 10003

Gross margin per labcur uit

Y oTigure ol 1987,
1 Source: Enterpize Sureey,
Souree: Iigh Central Statisical Cfice
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Table IRL2: Role of commerce on the Irish economy (1988, 1990-1994)

bl aF terptiss 1938 194940 1991 1992 19493 1994

Tedzl enterprises (incl. agricullural businesses)

Total cistributive frade emarprizes 3z 706

Whalesals Irade 3027
Food whalssalng 584
Man-food wholggaing 2 543

Felail trade 29 337
Foad refaiing TG
Morr-food retaling 18 336

Intermediarics 244 : ; . .

{b) Employment (1 0009 '

Total resizent populaton 48254 3 54591

Tolal empicyment : : 11251 11393

Farzons employed in distributive trades 1 ; 171.8 1740
Wholasale frade and intenmediaries : h 4. 42,5
Felan lrade ! : i34 7315

{c} Value acdded {Mio IRL)?*

Grozs domeashic product 227789 7 iarE 2E 2834 2497148 21740

Gross value added of all zacior 20 3647 24 3515 25 3874 24 BG4 258570

Digtributive frades gross value added » 22211 30624 31003 2 BROLT a0e04d

Shara of dislributive trade sector (%) 108 12.6 12.2 0.0 106

{d] Consumption (Mio IRL}

Fmal housenzld consumotion {at current gnces) 16193 17 045 17 BGR 18 536 19 768

Tradabls consurnplion 11 521 11 761 12150 12 512 13245
Food, drink 5 a52 5297 Za41 767 £ 034
Tobacco S04 G 7 S35 &13
Clotfung, foofwear 1114 1176 i 8 1768 T 208
Groes rand, fuel and power 20 2143 2170 2275 2363
Fumiture, furishing ano household squipmant N 1195 7244 1276 1285
Medical care and health expansss 541 845 g E=T S0
Transpont ang telscommunications 2211 Fa2m e Z 45T 2887
Recraation, emensinmant, education, cullure T a5 1 a9 2072 Z199 2305
Miscalianaus goods and senace 1850 1738 f R 1817 2168

Mon-lradable consumption (mainly servicss) 4372 5284 77 G024 G524

Y Maticnal acoouns ie-oosed in 1995,
1 Source: Lebor Force Surecy.

2 At market prina.

A AL lasior cosl,

Sewrce lrish Cerntral Statistical Cifice
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Table IRL3: Number of retail enterprises and turnover by sector of activity in Ireland

eurnstal

Seclors of activity

Grocery

Publiz heuse and off-licence

Diher food {including dairy products)
Tobacco, swaels and nowspapers

Clothing and footwear

Durabils household goods

Chamisls

Ciner non-tood (including depanmant siores)
Motor racts (including petrol stations)

Total

Source; Irish Gontral Statistoal Clfice.

Mumber of enterprises 1958

PR LY

G450

3047

1804

2348

1 288

254

3 B0

3383

29 334

Turnover 1987 (1 000 IRL)

Table IRL4: Employment characteristics by sector of activity in Irish retailing (19391)

3005 725

#1281

570 260

286 BE |

G744 382

444 352

Q0005

096 BrE

k.

2054 374

9 356 379

EY%

eurerstal

A actil'u'ity ! Humber of persons Self- Full-tirr!_e : Part-time
emplayed [thousand) employed (%) employees (%) employees (%)

Grocary 40 283 23 44 33
Public heuse and ofi-licence 28801 41 a1 28
Cnher food (including dairy progucis) 4 6521 43 44 12
Tobanco, sweetz and newspapsrs 5476 ¥ 2 24
Cleining and foohwesr 12 592 22 i 1]
Dwrable household goods £ 165 a & iz
Chemists 4 582 18 B7 13
Dnher non-food {including depariment sloras) 18 180 21 G0 19
Wotor tradas (including petrl slations) 16 B33 18 59 13

Source: Irizk Central Slatisheal Office
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Table IRLS: Volume changes in Irish retail turnover ' for 14 sectors of activity (1987-1991)
Sectors of activity 1987 1921
Grocery 2 287 496 3106 438
Groceny with public house 136 348 168 607
Putdic howse and off-licence 15 135 | OO7 108
Tobacco. sweaals and newspapors ZEE DG6 32F 248
Fresh meat 233 800 2TB ATZ
Cther food and drink 255 621 308 B3
Mater trades {including petrol stations) 1778285 2443 338
Chamists 2323752 32637
Hardwara 232 743 . Y299 492
Elertreozl goods 213123 235322
Footwear 47 363 ans
Drapery and clolhing G619 153 631934
Department s1oncs 2E2 426 260 8565
CHher non-focd Fo5 042 1.007 362
Tetal retail turnover 8227193 10610 419
Retail salas B 450 BOE 415y 083

1 Including WAT
Sourcz: iish Cenlial Slalisticol Ofice.

Table IRL6: Gross margin in 7 retail sectors in Ireland (1987-1991)

Turnover excluding VAT (1 000 IRL) Gross margin (1 000 1RL)
Sectors of activity 1957 1991 1987 1991
Grocery 2 2R 451 3005 TRE 3h5 980 588 147
Fublic house and off-licence TAG G5E6 915 831 23T 749 EER 970
Cther food {(incluging dainy products) 3R 108 570 980 &5 280 138 721
Tobkacoo, swocls and newspapers 220892 285 861 41 546G 59231
Clothing and footwesr B5Z A4B G674 352 183 418 220 B
Chamisls 204 529 304 005 BE BT 90 257
Durable household goods AR 935 448 552 118 820 117 954
Total 4 875 524 6 205 126 1079 446 1548 241

Baource: nish Cealral Statiztical Ofice.
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Table IRL7: Concentration by turnover category in Irish retailing (1991}

eurgstat

Turnover category {IRL)
=10 000

100000 - 25 000

26 000 - B 000

GO Q00 - 1000 000

100 000 - 250 005
250000 - 500 000

00 000 - 1 000 000
1000 000 - 5 000 00D

= G 000 000

Sowrces Inan Canral Statistical Ciice.

84

% of enterprises

4.8
13.3
12.6
14.5
264
1248
6.1
i3
(.4

S of retail turnover

01
07
i3
4.4

13.4

138

132

18.4

338

% of persons employed
1.2

4.3

2.0

9.4

1R8.4

14,0

11.%

135

222

EY%
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Table I: Key statistics for retailing in Italy {1990-1993) EY
curoskat
Variahle 184940 1991 1942 1893
i K]
Mumber of enterprisos : 888330
Murmbar of Incal outlzls (ncladimg inerary trade) 287 843 FBE 18 261 134 BAT TEE
Sales area (1 000 m?) 69 455 8 A84 : f3 109
Total ernployrment # : 2 07H 2058
Weomen : Q23 072
Zelfemoloyved ? {387 626
Emplovees 3 637 G673

Tradable consumption ger cutiet (Mio LIT) ABG 138 527 348 BEG 330 G54 |54

1 Including rmatar wholasaling
# Mumner of persons who have a job
Source: |STAT. Congus, 1991
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Table 12-1: Role of commerce in the ltalian economy (1981-1992)

ENGEE]
(a) Mumber of husinesses 1881 1980 1991 1992
Total enterprises (including agriculiural entempisas) 2847 13 n 331531
Total distibutive frade entamphises 1187 413 ; 1123851
Wholkesale trace 108 057 : 123525
Food wholsaling 35595 : 33757
No-food wholasaling gy o ; 85 768
Retail trads S5 845 : 288 330
Food ralafing 395 550 } 208 250
Mon-food! retaling 53815 : 2210
Inemmediaries 83517 : 106 (496
LY
() Employment (1 000} 1989 1990 1681 1952
Totzl resident population : : 58757 5060
Total ernoloyimean S30a7 2321 23516 Z3aye
Fermons employed in distibutive trades (abour units) 3422 S4e7 3526 3516
Whoesale frads and infermedian: i 1 o7g
Reiall trade : 23R
ic) Value added {bn LIT)® 1989 1980 1661 1962
Gross domestic prodLct 1153 462 1312 066 1429453 1504 003
Gimss value zdded 1171708 1234 7EG 1404 B2 1402518
Gross value added of the distibutive lracde sector 1G4 B39 178785 192119 205325
{d) Consumption {bn LIT}# 1980 1920 1891 1092
Final househod consumpion Tdd Bas 810459 880 BET 249377
Tradable consurmpbon 456 970 482 135 526 427 657 156
Fexxd and diank 146 788 156 305 167 307 176 108
Tobacoo 11362 1173 12673 13237
Clathing and footvear 77 AR i) 57957 3053
Fumiturg, fxires, caipels 21873 23668 26 TEE 2R 142
Fovsahold fexties 2419 g oag 2931 10273
Household appiances F450 A7 2423 2183
FPhanmnaceutical products and thempeutic anpiances TE 588 18510 21481 23063
Private transponts 72 070 75 84 81 134 85 770
Equpment and accassones 30 954 22122 S5 855 37520
Books, newspaparand magazings 12 740 12870 14 157 14808
Other goods 0134 55231 55 701 £ 538
Eﬂ radanle conglmpicn 2T GV 32132 354140 382 121
1 Full trme esjurealznt.
2 Al markai price
Source: ISTAT: Maticnal accounts ard Census, Cescom. eslirates basan on 13TAT and CECT Daia.
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Table 12-2: Role of commerce in the ltalian economy (1993-1994)

Elrostal
1983 1594
[a) Share in the number of businessas
Total enterprises (including agriculieral enterprises)
Toml distnbutive frade enlerprses
Wholasale rade
Food wholosaling
Non-food wholesaling
Aotz trade
Food retaing
Mon-food refalig
Intermradianes
(b} Share in employment (1 000) 1
Total resident populaticn 57 114 i
Taital employrment 22 580 2230
Personz emploved in disiibutive trades (labour units) 2419 aa52
Whaolezals frade and intermedans ;
Ratail lrace
{c) Share in value added (bn LIT)®
Gross domestic prodec 1550150 1641 105
Gross value added | 455 055 1545752
Gross valus gdded of the distibutive trads sector 212903 22h BED
(d) Consumption (bn LIT) 2
Final household consumplion G475 182 1030 296
Tradakle consurmption 550219 G865 B35
Focd and drink 175201 185016
Tobaces 15880 17285
Clotfiimg and footwear g O 3327
Furmiure, fxtures, canets 57278 b she i
Holsahold toxtios 10512 130"
Household agoiances 9025 870"
FPharmaceufical products and herapetic apmiances 239492 235047
Privale franspons B3 055 28 457
Equipynant and accessonios 36 832 30 296
Books, riewsogpear and magasines 1577 158687
Other goods EE 445 Al T
Mon tradable consumption ANPGRS 444 4851

b Eslimalas.
1 Ful lene eduivalent,
2 A market once.

Sauioa ISTAT: Matioral acoourts ard Censes; Cescoms estimates based on ISTAT and QECT Data.
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Table 13: Number of enterprises by sector and legal status in Italy (1981) *

eurostat
Sectors of activity Total Shar.e Sole Crredinary Limited Limnited
(%) partnership  partnership partnership  company Other
Food, drink and fcbacee 296 220 333 254 519 21027 7276 4161 9437
Taxtilas, clothing, lopbwear, lesther goods 2012 G0 228 59 418 15 544 11183 8435 4 938
Furmitura and household apphances 103913 1.7 71203 15 897 T EGe G145 3415
Pharmaceuticals and cosmeatics (including chermisis) a4 885 39 28 414 277 i1 7R 828 1137
Stationery, books and office supplios A7 BTG 4.3 30152 3657 | &34 /0¥ 1296
Kator trads [including petrol stations) 54 28k .1 33243 T 505 3 BED 7374 2223
Mizcellancous (including desanmeant stores) 158 555 17.8 127 ge2 1£ 082 7707 §83s 3256
Tatal BB 330 100.0 704 442 B3 639 a0 755 F3783 25705
Share (%) 1000 73.3 a4 A8 3a 29
£ — %
T Ingluchng ratar whilcsaling
Source: ISTAT. Census.
Table 14: Number of retail outlets by type and subsector in ltaly (1990-1893) L
Sectors of activity Mumber of outlets
1990 1991 1902 1993
Siores 875 848 BED 404 BED 480 804737
Food 25 578 285087 287 881 268 43
M- food 572320 882 343 572 E08 5S4 BAG
Ihinarary frade 105 995 105 785 100 845 28031
Food 25574 g4 307 32 448 25510
Non-food 73321 71478 GE 187 B0 551
Total a2 843 786 189 951 134 897 T8
Food 337 202 332 368 320 335 235 559
MNor-food G4 847 653 87 Gl Bia 502 209

Source: Minisiny of industny and tracle arg Cescom estimales,
: L

Table I5: Sales area in ltalian food and non-food retaling (1985-1993)

eurcstat

Type Sales area {1 000 m2)

1885 1990 1991 1993
Food 11855 12 322 12170 10813
Mor-1acd B1.41% 57 163 a6 314 52 196
Total 63114 B9 485 B3 484 63 109
Bource: MULT, wastirmafes
EY 89
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Table 16: Number of retail outlets ' by sector in ltaly (1990-1991}
Sectors of activity In current bo LIT

1990 1981
Fooo, drink and laoacco 301 hza 298 [41
Taxtiles. clothing, fostwear. leather goods 171 Bhz 174 447
Furniture and houosehald apphancoes 133 362 135 567
Pharmaceulicals and cosmetics A5 524 Al 506
Statiorery, books and office supolies 45 550 A6 393
Motor trades (ncluding petrel stations) 67 A5 66 a7y
Miscollanccus (ncliding deparimenl 510res) 108 04 i0 853
Total B73 B8 BED 404

1 Faglutling itinerary trads,
Sogrce BT 97

Table I7: Geographical distribution of retail outlets in Italy (1931-1993)
1999 1992 1993
Region Supermarkets Supermarkets Supermarkets
Mumber of sales area (m7) Number of sales area (m?) Mumber of sales area [(m?)
outlets par 1 000 autlels per 1 000 outlets per 1 000
inhabitants inhabitants inhabitants
Fizmonls 81807 5 7B TG 54 71194 &0
Walle d'Acste Z 327 B0 e 51 2283 52
Lomtardia 128 375 B2 126 412 T 118 758 4
Trenting - Alte Adigs & 000 G 15591 57 14 857 =
Wieneto 72435 Gl G99 227 £3 Bl Bab 71
Friuti - Yenazia Sidlia 2191 54 21212 G 19 316 61
Liguria ; " a31728 at 4483 i 33 052 50
Ernilia Remagny 71827 58 B8 230 57 61 220 a4
Toscang 5 405 53 BE OG0 34 B0 408 &4
Umbriz 15537 53 15 073 4 13 365 &1
Marche 27 850 52 26 576 53 23 BRE B0
Lazia 93 529 i 92271 BS 82 488 57
Abruzzi 24 978 a1 24 543 51 ez ah
B £ 835 48 864 ag 5 056 35
Campania B3 BED T B2 403 B TEEIT 71
Puglis 58818 o 57 a0 0 53093 s
Basificata 10369 B0 10 152 il 9E17 83
Calabria g 4g2 bt 36114 Ly 24 528 sl
Siciliz 100 236 a2 93 108 1, B2 483 e
Sardenrd 37 DBE 52 a1 aua g2 PR 55
Tolal OBE 159 59 461 131 53 897 768 631

Source: MULT., WSTAT
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1 Enderpriges with wear 10 srmiployves:s,
Source: ISTAT. Geangus,

Table 110: Employment characteristics in ltalian retailing (1991}

E_ i = — i = |

O — EY%
Table [8: Employment ' by sector of activity in ltalian retailing (1981-1991) L
Sectars of activity Persons employed

1481 1991
Faod, drink and 1ctascs 738020 (a7 723
Textiles, clathing, footwear, leather goods gL 823 405 753
Fumitura and hausehold agoliances 229 548 259 282
Fharmaceulicals and cosmetics (ingluding chomists) a7 362 97 975
Stationery. books and allice supplies 74 a4 72108
Mater frades (including etral stations) £ 170 512 222227
Wizcellanzous (including deganmant stores) 282 050 334 225
L®
Tatal 1967 059 20749 299
T Mtz ol porscod wha s 2 job
2 Including wholesaling,
Sonrge 1STAT Sonsus
Table 19: Employment in large ' scale retailing (1987-1991) e
Type Persons employed
198y 1991

Food 58513 8350
MNen-focd 106 757 157 110
Total 185 270 180 311

surastat

Total employment

Female employment

Total 2079299

Emplayees Ga7 673
Seli-emploves 1381 626
Craners 1055 633
Famuly wirgrs 26 BO3

923 072
335 704
oy G68
396 71T

192 651

Souree: ISTAT, Gensus, 1957,

eurostat
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Table I11: Tradable consumption in Italy (1989-1994)

——

gurostat
Sectors of activity In current b LIT
1989 19490 1991 19492 1863 15994
Foed and drink 146 755 156 505 167 307 176 106 179 201 185 016
Tabacco 11 352 1713 12 673 13237 16 Gl 17 285
Clothing and foohwear TTAR2 81 056 a7 957 492095 91 090 43 341
Furniture, lixluras, camsts 21873 23 698 26 THE 28 142 27 276 28 3z2
Household testilas g419 9289 9891 10274 10512 11300
Household asiprmanl & 480 8 8423 %193 9025 8702
Fharmacauticals and cozmetics 16 588 19510 21 451 23083 205 huz 24 804
Frivate transpart T2 070 TH 834 81134 BB TTG &3 095 B 551
Equipment and accessorias 300 B Jgizz 35 855 A7 525 36 92 30 486
Cobks. newepapess and magayines 12740 13610 14 157 14 904 15 71 15 881
Cithesr geacds 1 500134 a5 231 SE 701 £4- 336 BE 445 Toas7
Total 456 970 489138 525 427 557 156 550 219 585 B35
" Esfimales
1 Excluding motor vehicles, moloreycles, fusl ant luonficanl
Seorce Cescom based on 1STAT data
Table 112: Retail sales index " in Italy (1990-1994) EVa
eurcstat
Sectors of activity Retail sales ?
’ 1990 1991 1992 1993 1984
Food and drink (exciuding tobacaa) 1000 11348 1247 1310 134.7
Clothing and feolwear 100 1070 1112 11533 117.5%
Furniture TG mnr.a 1043 1110 10,7
Fharmacaulicals produsts 1000 10949 1154 113.8 11e7
Household aguiprmeant 1000 mad 1088 104.5 1187
Books, newspapers and magdazines 1[I]".C 1054 1115 111.8 1108
Optical and photographiz insfrurmeants 100.0 1033 1227 114.5 1182
Cither goods 10010 2.2 i7.5 1227 12749
Total 100.0 110.0 118.4 122.4 1260
1 Baseyear= 100
2 Sales (including WA T, al current prices) of erterprises with aver 10 employees.,

3 Excluding mator vehicles, metorcycles, tuel angd Wikrifizam

Saurce: BTAT. Census,
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Table 113: o .
Market share (in %) of supermarkets, hypermarkets and department stores in ltaly (1981-1993) L=l
Supermarkets Hypermarkets Departments slores ! Total
Food and non-food (%)
1261 3G 0.3 1.4 549
1885 [ER) 0.8 17 EI]
1830 111 2.0 20 161
1893 11.7 2B (=] 6.0
Food (%)
1281 &.8 T4 7.2
1982 12.7 1.0 13.7
195%) 224 2.8 257
983 278 3.4 n.e
1 Food sectiona are included in sepormarkels
Gource: CESCOM
Table 114-1: Buying groups and voluntary chains in ltaly {1991} S
Type Buying groups Voluntary chains Shaire of E;Etlgﬁﬁcsf
Mumiber of Mumber of Humbers of Mumber of ;
Qroups members chains members )
Food 237 21241 10.6
Man-food &3 5033 0.5
Tatal 322 28 274 287 10224 4.2
Sauren WA T

Table 114-2: Buying groups and voluntary chains in Italy (1992}

eurostal
Type Buying groups Yoluntary chains Shaim of ﬂ!ﬂﬁz
Mumber of Mumber of Numbers_ of Mumber of (%)

groups members chains members
Food 211 #1188 10.8
Man-faod 2] 3 E 0.8
Tatal 2499 26133 288 %834 4.2

Hource: MILT.

eurostat
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. e L/
Table 114-3: Buymg groups and vcluntary chains in ltEll‘_l‘.r {"l 993}
" : Share of affiliated
Type Buying groups ‘u’ulur_rtary chains At I:‘fja_]l
Number of Number of Mumbers of Number of
gqroups membars chains members
Faad 195 20 BBB : : 111
Men-foad a7 4721 7 i HRz]
Total 283 25 457 287 9211 43
Sovarce WLLT,
s [/
Table M5 Franchlsmg in ltaly {1992—1994}
eurastat
1942 1993 1594

Sectors of activily Mumber of  Mumber of Mumber of  Number of Mumber of  Number of
franchisors ' franchisees franchisors 7 franchisees franchisors ' franchisees
Footwear, clothing. textiles 124 4 Q00 124 3 a00 102 3300
Oither non-food 40 3200 48 3600 h4 3000
kass retailing 2 2500 21 2800 18 200
Oither (including manutacturing e} 2800 82 3 G2 121 5 550
Specilzead food 21 3000 3 2800 26 2 GO0
Househoio goad 21 350 30 Ta 25 O
Catering and hotels 26 250 26 3aa 2B 300
Total 318 16 100 361 17 500 37n 18 B50

1 Franchises with cwvar 5 franchisaes
Sowurce: CESDON.

Table 116: Numbers of outlets and sales area (in m?) of large-scale retail formats in ltaly (1983-1994) EY

eurostat

Year Supermarkets 1 Hypermarkets 2 Departments stores
Outlets m# Cutlets m? Qutlets m*
1989 3189 2 BGR 474 fils 482 163 a7 1 419 072
18940 3371 2 TER 439 103 A0 357 937 1 563 501
1991 3 ai1 2 938 a1 114 556 535 a57 1 598 162
19492 3765 3120048 145 Tde 789 935 1 566 BE3
1943 3478 33727TH 165 HTE GTS a3 158F 612
1984 4 253 3525377 182 Gi1 534 24 1593 213

ToA00-2 500 me.
2 Ower 2 50O R

Soume: MLT., Federazione Associazions Impress Distribozione,

94

eurostat



ITALIA

Table 17-1: Large-scale retail formats by micro-area in ltaly {1992)

e e 4T, ATAT|

eurestat

Supermarkets
Mumber m=
Morth Westem 932 543 253
Math Eagtam 1133 032 433
Central TEHS G4 607
Sruthern 035 700 755
[Laly 3 7es 3120048

Source MLT A LD

Hypermarkets
Mumber m*
Fi- 4154938
A1 146 443
20 3233
15 97 IFF
144 Td7 7Y

Table 17-2: Large-scale retail formats by micro-area in ltaly (1993)

Departments stares

Mumber m*
205 A18 402
152 a4 255
241 400 £487
287 83 835
935 | 556 983

elrgstat

Supermarkets Hypermarkets Departmants stores
Mumber m? MNumber m# Number m?
Mok Western E ] 1R BT 83 467 293 254 835 13535
Marh Eastern 1203 S89 853 40 208 ra3 151 289 013
Caniral E10 777 o 05 333 232 382 168
Southam 270 740 242 20 107 2649 204 401 g0
ILaly 3ova 3372 7R 165 AT3 B8 G351 | 587 912
Source: WLLT., &.L0.
Table 117-3: Large-scale retail formats by micro-area in ltaly (1994)
Supermarkets Hypermarkets Departments stores
Mumber m? Mumber im: Mumber m?
Manh Westem aa 07 483
Morh Eastam 45 237 734
Canirzl 28 111 533
Soulhem 23 124 905
[taly ig2 951 855
Sourge MILT, A LD
95
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Table 118: Number of hypermarkets by sales area in Italy {1992-1994)

1992 1993
Size class (m?) Number of Sales area Mumber of  Sales area
outlets e outlets ¥
2501 -5000 s 236 F06 83 N7
ROM - 7500 1] 236 192 4 303 521
TE - 10000 14 P 7o 17 142 308
=10 000 =3 91 183 10 115 183

Total 145 742 789 165 a7e 674

Seurce: ALD

Table 19: I:'."Iajor hypermarket operators in ltaly (1992-1933)

eurostat
1884
Mumber of Sales area
outlets e
28 355 374
G 332 276
20 177 026
10 116 133
182 981 659

eurtestat

1992 1993
Mumber of Sales area Mumber of Sales area
outlats m? oullets m=
Gruppa Standa 17 112 287 14 126 744
Grupps Binascenle ! 15 116 943 17 115 443
Coop halia 18 92578 Py 106 OFE
Gruppo Pam ] 35452 10 35457
Tetal 4 Companies 1 357 260 Gy 387 ¥27
l'otal hypermarkels 145 e GG 165 BEE BTE

1 Excluding atfiianed nypamarksts
Source: Cescom. ALD.
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Table 120: Large scale specialists in ltaly (1994)

ITALIA

SUrCstat

oIy
Brigocenter
el

Brico |2
Eric marke?
Caslararna

Lercy merlin

Supernobbey, Mister Brico. Misier Brico City, Ot

Furniture

Crofi

Habitat

Iperama

lhaz

Citla canvenienza

Grappeggia

Electrical and household appliances

Expert

Mecia Waerld
Trary

Ricordi Magastare
Wobis Maxistorne
Yirgin

Car accessories
Max Auto. Aule Fid
Marauto

Sporis goods
Giacomall Sport
Gogoi Sport
Hervig

Cecathlon
Lengoni

Other products
| wivai

Saint Maclou
Blockbuster
Lapayre
Soarpissinma

TuttoCnICon

1 lrctuding frarghised steres.

Bounce: Espansioan

eurcstat

Company

Gruppo Ringscents
Giarding Legno Markeat
kiarketing Trend
Finiper

Castorama (FY

Auchan (Fl

Tengeimann (O

Grugppo Rinascants
kea (5]

Finiger

lkea (5

Samararn

Grappegga

Sonema

GGruppo Matro (0
Gruppo Binascents
Bertslzmann (O
Grouppo Metro (0
Wirgin (GE)

Autedistribution {F)
Morauto (F)

Giacamsll
Fam. Parcassi
Crespar
Auchan (F)

Longoni

Finiper

Auchan (F)
Blockbuster LI5A)
Lapsyre (F)
Cornpat (SDM)

Arsana

Dutlets

52!

11!

12

2

4

1 s1anting tha activily
23"

56 1.

10 {ex-Croff)
3
4
&

285

5 (1 staning the activity]
10

4

1

12
1 {3 starting e achviby)

4 {1 slaring the activity}
1 (2 slaning the aclivity]
4

L R L

Average sales
area (m?}

1710

15300

00

o
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Table 121-1: Major retail groupings

in Italy (1991)

ELlrosia

Multiples

Gruppo Rinascente
Gruppo Standa

G335

Eszalunga

Grugpo Pam

Buying groups

Crai

Conga

Cansumer cooperatives

Coop

bOAGeounls 3006 1HR0-G0 B 199,
Source: Gascom based an corrpany accoonts

Turnover {bn LIT)

2 TBE
2517

1416

16 700

9 740

8848

Table 121-2: Major retail groupings in ltaly (1992)

a

Outlets (number)
74

527

221

T4

164

GaIG
7 0as

1 256

Sales area (1 000m?)
733
EEG
185

85

i
&

EY

aurnsial

Multiples

Gruppo Hinescania
Gruppao Standa

GE

Ezsclungs

Gruppa Fam

Buying groups

Crai

Conadd

Consumer cooperatives

Caop

" oAcnrunts S 1991-3006, 1052

Source: Gesoom Dasad on campany assaunts.

98

Turnover (bn LIT)
4 (410
4 358

2533

Outlets (number)

743
BT
228
6

164

G a2

3 00

1137

Sales area {1 000m?)

1343

oAl
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Table 121-3: Major retail groupings in ltaly (1993)

ITALIA

EUrosta

Multiples

Gruppo Rinascanio
Gruppo Starda

GE

Esselunga

Gruppo Fam
Valuntary chains
Va5

Desnar
ABROD-Selex

C3

Gigad

Buying groups
Crai

Canad

Cansumer cooperatives
Coap

* oaecounts 306 1992030 6 1993
Sourge Coscom basad on COMDANY Z0Counis,

Turnever (bn LIT)
R Fht ]
5153
3110
2 a0n
172

£ 051
4 64D
4 2RO
2 306

1 GED

17 800
10as

10 B0

Table 121-4: Major retail groupings in Italy (1994)

Cutlats (numhber)
757
258
233

142

1 7az
2 160
| 144

34
| 251

G 7EG
G2l

Sales area (1 000m?)
49
Gra s

203

g4
526G
87
528

e

1E00
4%

aurcstal

Multiples

Gruppo Rinazcena
Gruppo Slanda

G5

Ezsalunga

Gruppo Pam
Voluntary chains
Vel

Cespar

BEC-Zelex

o3

Giggad

Buying groups
Crai

Cangd

Consumer cooperatives

Coop

Zource:; Gesoom pased on COMPany accnunts,

eurostat

Turnowver (bn LIT)
484
3052

G G2

4 7E0

18000
1048z

11 280

Cutlets (number)

.
L

m

Sales area (1 000mM=)

=

325
240

210

T3
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Table 122: Profile of the Conad buying group (1989-1994)
Year Mumber of Turnover (bn LIT)

Wholesaler Associated Central Wholesaler

cooperatives members arganization caoperatives

1958 53 11229 1802 2644

THE0 4 9074 210 3020

1991 32 T O 3106

1882 2 & 800 3 681

1653 B2 3aA

1994 5 G0 7 dBS 3 EAY

Sousce: Cescom bassd on sompany acsounls

100
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Table L1: Key statistics for retailing in Luxembourg (1889-1933)

eurasta
Wariable 1939 1880 1991 1992 1993~
MNumber of snlerprises 53548 3529 3 480 3382 3406
Mumber of food enterprises G40 1] avv 823 09
Sales area (1 000 mE) . : : :
Taotal employmant 15103 18366 19 164 19 454 14 hEg
Emplayess 15230 15 564 (G477 15877 17147
Sel-ermoloyed FErE 2097 2 AT 248 2457
Fretail turmover excluding YATIMGD LFRY 117 764 128 043 146 698 142 128 152 a7
Purchase of goods lor resale a0 a0 235 113 86849 116 188 118 268
Gross mangin © 27280 108 32528 31837 34190
Walug added [Mio LFR) &1t market price 18280 19 482 21821 #1180 22249
* Prosisional figure.
1 Inclieding local cutlels aelenging 1o erlepnses having no-commarnial activilies luncional” retail bz,
2 Sales minus purchase pius stock varnalian,
S(.lur::r: Cantral Bt':ﬂi&'.il.t?_h! Ciifice -:STF'.TF_-.G] i
Table L2: Role of commerce in the economy of Luxembourg (1990-1993) T
1990 1991 19492 19493
{a) Number of busincsses
Total anterpnses (ncluding agncultural enfarprises) ! 12 300 19 A00 14 RGO 15479
Total distributive frade anterarises 5429 5 391 5310 23512
Wholzszle trads I 502 1520 1 545 i HHE
Fooid wholesaling E22 E2E ZEG 250
Mor-food whalesaling 1280 1804 1325 T 55
Fetail rade 350 3 A0 4] 5408
Food retaling bty 87 823 &0a
Merni-food refaling 2621 2 B3 2553 25997
Hecovony and repars (2] 184 176 181
Imarmedianes 1694 207 207 240
(b} Employment
Total resident population 354 400 389 800 395 200 A0 300
Total employment 187 100 194 200 199 700 203 200
Farzons employed o distribuine lradas 20 BE3 3riss 31 856 31 858
Yhilesale raoe and Intermediany £ 11T 507 119588 12 238 72204
Fataif trace 18 356 19 76 19458 T8 554
[e) Value added (Mio LFR)
Gross domestic product 2 343 800 370 300 398 500 420 200
Gross value added of all sector 243 700 AET GO0 397 B00 A55 900
(Grass value added of the distributive frade sector (on LEFR) 7 42 3499 A5 BET

45 702 a0 302

| Extimaie.

2 Wglading resowvany and repaics

3 Wersion BEC.

4 Prowigiona) figuare.

5 At marke! price

Source: Contral Statistical Cltice (STATEC)
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BEe T e e
Table L3: Number of retailin i i ivity i -
; g enterprises by kind of activity in Luxembourg (1990-1993) L

Sectars af activity Mumber of enterprises

1990 1991 1992 1993 *
Facd, drnk ang tabacco I 77 823 )
Testiles, clothing, footwear, leather gooeds 644 Gid G434 B2
Househald  aguipmen 58 E42 a21 50
Stationary, books and offica supplias 181 174 1T 181
Chemiss T 75 77 7
Pharmaceulicals and cosmeatics Ay az TG Th
Fetral staticns, fucl 289 273 256 red
Malar trada 270 ] 275 280
Miscellaneous 533 550 545 i)
Total 3528 3 480 3 382 3 405
Y Prowigieal liguee "
Hoaroy: Cenlral Slatistical Office (STATES)
Table L4: Emplo tb ivity i i i -

: yment by sector activity in retail trade in Luxembourg (1990-1993) L

Seclers ol activity Employment

15980 1991 1992 19493 -
Foed. dink and tobacos 5 507 5 848 5895 5928
Textiles. clothing, footwear, leathar goads 3 243 3243 Al 4222
Household  equiprment 2 425 2 G78 il sgg
Stationary, books and office supplies 425 ag2 454 186
Chemist 451 n28 540 a6s
Pharmacewicals and cosmclics ki AvE 359 361
Petral stations. fusl BA7 456 1220 1 054
Matar trade a3 0T0 3 1863 3233 3228
Miscellanoous 1 801 2006 057 £ 0Fs
Tolal 18 366 19 164 19 458 19 &4
* Provisional figure.
Sourenr Cenlral Stalistcal Dlfice 15TATEC)
Table LS Retail turnover by sector of activity in Luxembourg {1990-1983) - Mio LFR
Gectors of activity Turnower (without VAT)

1950 1989 1992 1993 *
Faod, drink anc fabasco G4 206 365 TEG 38 303 42 416
Tantiles, clothing, foobwazgr, leather goocs 13 363 14 327 14 202 14 748
Housshold equipment 13 363 168 377 14 080 15 0349
Stationery, bocks ana office supphes i Z 346 2832 2873
Chemist 3612 3453 413 4 4889
Pharmaceulicals and cosmetios 1268 1 454 1484 1 B32
Pefral stationg, fucl 18 377 12 481 21083 23 5h4
Matas trade 54 320 A2 537 35 525 37193
Miscellaneous 5113 10257 a7 10 511
Total 125 043 146 G2 142 126 152 467

* Provisional igure.
Source: Cenlral Statistical Clfice (STATEC

EiG 103
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Table L6: Food retailing in Luxembourg: mini-markets and large-scale outlets {(1989-1993)

EY

curostat

HuraBer;of Sales area Turnover  Employment
Type of putlet Vear SIres  ongome)  (MioLFR)  (salaries)
(end of year)

Bini-markets (200 - 399 17 1989 1 a.n 1107 162

19940 20 5.2 1087 163

1443 21 i 1 AR 1586

Large-scale outiete (400 m# +] 1984 BE B4 21 543 5265

1940 EE 745 24 DED 3465

1843 el BEA 28327 SA2E

Cf which supermarkets (400 - D08 m2) 1283 32 201 5860 973

1550 30 19.7 G G 62

T 34 20 £ G015 ol

Large supermarzets (1 000 - 2 499 m2) ard hypermarkets (2 200 m# +) 1880 24 493 15993 2296
1520 2h S8 17 474 2 a0

R==0] 30 G5.3 a2 Séi 2570

Source: Cenmrzl Statisfical Office (STATED).

Table L7: Top 7 retail groupings in Luxembourg (15892}

Elrostat

Rank

i

Groupings

Group Cactus

Group Couptheaus-Mateh
Group Maonopol-Schole:
Euromotor 5.4,

Groupe Meris-Wagner

GEroups Emo

Grand Garage Jean Muller 5. AF.L

Sowrce: Conlal Stdistica’ Ollice (STATED)

104

Main activity

Food retailing

Foad retziling

Depanameant s10res, supammarkels
bt Trace

K otor trade

Meat

totor trade

Persons employed (atl 1.1.1892)

2280
1530
g

230

eurostat
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Table NL1: Role of commerce in the Dutch economy (1990-1994)

EUrgsta
Gl B ot b 1520 1991 1582 1993 1984
Tedal emeprises (ncluding agrouture, hunting, forestry and fishing) G353 000 BET A6 02 296 F23 333
Tedal distributive trade enterprizes 169 500 182 500 175 200 178 200 17E T00
Wholesale lrade B7 a0 71000 7o 200 Fa300 75 H0G
Wihalesaling in consumer goods 32 750
Food 730
Mon-tood 25 000
Whalasaling fn rien-congsures goonos 31 A : !
Fetzil trade 102 200 101 500 100 000 288200 102 800
Food 25500
MNor-fed Bg 5
Imzrmediany rade & 000
(&) Employment (1 000)
Total residant population 14 947 15065 15182 15 284 15381
Total employmeant 835 5170 £ 205 204 6370
Persons employed in distibotive trads A61.3 1 001.0 10134 10285 10396
Wihalesale FE2E A E 3084 320 A2
Retail rada BFFA Fag2 g G275 836,57
[e) Value added In current price (Mio HFL)
Gres value addsd of all sectors 516 850 542 570 534100 o749 04 S8 420
Girnzs value added of the distitutive rrade sector 81 Bad a4 11g 85 219 G5 333 &7 388
Gross value added of retailing a2 300 23224 24435
{d) Private and tradable consumption {Mio HFL)
Private consumgtion 298 540 A18 360 336 VRN 347 500 363 220
Expandilure on Q%Er\r:ng 148 830 157170 170 280 160 D20 182 330
Expenditure on gaods 152010 181 180 166 420 167 450 170 BEQ
Fead: A7 18D A% B a1 810 Sz 320 6.3 240)
Food excluding tobacos A2 B0 44 480 45 700 A5 090 A48 460
Tobacoo 4 380 4510 4010 5 330 5490
Mot foodd: 104 B30 112180 174 8E0 116 160 118 950
Texiiles and clothing TG EH0 18 000 17950 18170 17 EED
Foarvesar and leatherwear A FE 4 ZA0 4 J60 o D30 A4
Househioid aricles and interior decorating 2240 21 B 21 40 21 580 21400
Crosmetios and todaelios 3850 & 20 4 HE A4 BED 4 820
Brannaseuticals and bandages 4 880 aoie & g 5 G 8230
Other proocts 5 GED 58 770 80350 59720 27 880
Tradable consurnption ! 131 B20 139 320 144 £70

1 EIM eslimales,

Saurse: Gordral Bursau of Statisfes, Mafional Accounls, Populalian and Employrean Statishos
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Table NL2: Number of retail enterprises by Kind of activity in the Netherlands (1990-1994}

MEDERLAMD

elroatat

Sectors of aclivity Mumber of enterprises

1990 1981 1992 1993 1994
Foad, dink and obaczo 28 800 27 800 25 800 26 300 20800
Texlles, clothing, tostwear, leather goods 17 B00 17 /0D 17 600 18 200 18 BOD
Fumiturz and fumishings, household aticlas and insnor decorating 21100 21 300 20900 20800 21 700
Stationery. books and office supplies R ] R0 400 3300 3400
Perfumarny, cosmetics and toilstnes 2300 2500 2400 2500 2800
Pelrol stabians, fuel 2000 RS 1800 1 800 1 800
Mator trade 2100 5 300 & 6C0 & o0 G 700
hiscallansous T 20 500 20600 20300 20400 27400
Total 102 200 1071 500 100 000 99 900 102 200

L

T Inchudivgg Do parbmenl slones,
Source: Cenlral Bureay ol Stiistes, Annual Survey on Retailing (A5R1, Annual Susvey on Matar Tragle (ASMT)
Table NL3-1: Number of retail enterprises by legal status in the Netherlands (1991) L
Sectors of activity eﬁx:‘;ﬁ;:; Ara prietnr:ss:ils Partnership m";_?;:i: Other
Food, drink gnd obaccs 27 00 21 BOD 3700 700 200
Textilez, clothing, foctwaar, lgather gooos 17 500 12100 £ 100 3100 200
Furriturs ard lumishings, housshold articles and intericr decorating 21300 135800 2 BOD 4 B0 oo
Sfationary, books and office supplics 3500 2500 400 400 200
Perfumary, cosmetics and toiletres 2500 1800 300 300 100
Petra! stations, fuel 1900 1200 200 S00 L
Motor frade 8 300 4 800 BO0 I 000 180
Miscelanscus 20800 15 200 2800 2 800 O
Total 101 500 73100 12 500 14 200 1100
Ehare (%) TG0 F2a 125 fd g 1.1
Sounge Cerdral Bureau of Slabstics, ASR ASMT
Table ML3-2: Number of retail enterprises by legal status in the Netherlands (1992} Lo
Seotuiat ety e'::::;ﬁ;;sf pmprietnrgt?ilz Parneishin cc:-r::ggi: Pthier
Food, drink and lobacco 205 800 149 300 & 200 2200 200
Tentiles, clatung, footwear, lsalhsr goos 17 500 1500 2 7ad 3100 200
Furaiture and fumishings, househald aticles and imeana dacorating 20 900 12900 3300 4400 300
Shationery. books and office supplies 3400 2300 S0 400 200
Ferurmeary, cosmelics and loislnes 2400 1 Ea0 00 00
Fetral staticns. iuc 1 8010 1100 300 S00
Mator rade G B0 4 @00 A0 1100 100
Miscallanaous 200400 13 800 5 A00 2800 300
Tatal 100 DO0 &7 200 16 BOO 14 BOO 1400
Share (Y2} TO0.0 g72 15,6 1.8 1.3

Eaurce: Camtral Bursao of Slabanos, ASE ASMT

eurostat
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Table ML3-3: Number of retail enterprises by legal status in the Netherlands {1993)

LSt

Sectors of activity

Fadd, dnnk andg tobacoa

Textiles, clothing. footwear. leather goods

Furniture and tumishings, household aricles and interior decorafing
Stationsry, books and office supplies

Perfumery, cosmetics and toilerias

Fetral stations. fuel

hotor trads

Kiscelizneous

Total

Shara (%)

Source. Centeal Burean of Siatiatics,

Mumber of
enlerprises

26 300
18 200
20 600
3 300
2 500
1 90d
G 700
20400
24 900

e

Sole
proprietorship

17 800
I1 300
12 000
2100
1 GO0

I 00d
4400
13 000
63 200
833

Partrership ml'l_'ﬂrg:ﬁz
£ 2000 2 100
3500 3200
& 000 4 300

00 A0
&00 300
400 500
1100 1130
3900 3100
20 300 15 000
2023 150

Table NL4: Number of retail outlets by kind of activity in the Netherlands (1990-1992)

Other

200
200

200

100
400
1400
T4

eurestat

Sectors of activity Mumber of outlets
19490 1992
Food, drink and tobacoa A3 00 30200
Textiles, clething, foctwear, [eather goods 23700 22000
Furniture and furmishings, househeld articles and interior decarating 12900 12400
Slalipnery, tooks and ollics suppliss 4500 2 800
Fedumeary, cosmetics and wiletias 3600 3600
hotor frads 7 000 & 000
Petral stations, fuel 2 300 2300
hizceliansous 3£ 100 35 500
Total 126 700 127 BOD

A 8]
Source: Central Bureaw ol Slalistics,

Table ML5: Sales area in Dutch retailing” (1988-1992)

eurostat

Sectors of activity

Facd, annk and tobaccn

Textiles, cloihing, footwear. leather goods

Furnitura and lumizshings. household aricles and imlenor decaating
Stationery. books and office supplies

Ferfumearny, cosmetics and toiletries

MMiscallansous

Total

1 Excluslivg mator trades and petaal stabions
Sounce: Central Bureaw of Statistics, A5R

108

Sales area (Mio m?)

1988 1940

35 35
28 bl
4, 4.4
0.3 0.3
0.3 0
45 46
16.3 16.4

_. _.
Nomo@m @ om o e
o A e he 3o b

Share (%)

14492

surostat
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Table NLB: Geographical distribution of retail outlets in Netherlands (1990-1994)
BLANCE

Province Mumber of cullets

19490 1891 1942 1893 1804
Groninger 3 800 £ 300 4 100 4100 4 300
Frigsiand 4 700 £ BO0 4 800 4 700 4 800
Crenthe 3400 3400 3500 5 500 A0
Qrvarpsgsl 8 T00 8700 i 800 2 600 & 500
Gelderand 14 400 14 300 14 400 14 100 14 300
LHrechs #5100 g 400. & 60 B GO B B0
Maord-Holland 23 500G 23 100 23 500 23600 24 400
Zuid-Hellard 27 100 26 200 27 100 26700 ZE 400
Jeeland 3400 14200 3400 3300 3400
Moord-Bratant 18 G000 18 800 15 800 18200 18 600
Lirntarg QTG 9400 X 9 400 o400
Flevoland 1 100 1200 1300 1400 1 B0

Sovrce: Central Sureau of Statiatics, Sahsical Yo book and Geseral Company Recorda.

Table NL7: Employment by sector of activity in Netherlands retailing {(1990-1994)

eLrgstat

Sectors of activity Employment (1 000)
1980 1991 1982 1993 1964
Food. drink and tobacco 23406 2432 2456 2847 2hEE
Texliles, clofhing, footwear. leather goods 934 6.4 G0.4 1012 1025
Furniture and fumishings, housshold articles and interior decorating bo.o 1036 1085 1048.5 100
Slatonery, books and office supplies 10.6 1.4 1.7 1148 12.0
Farfumery, cosmshcs and toilstnes 17.6 183 18.8 18.2 125
Peatrol stations, fucl B9 9.3 4.5 a7 9.8
WMator Iracds 13.3 138 141 144 14.6
Mizcelianeous 2.1 102.8 105.5 1077 1083
Total 577.6 505,2 6149 G27.5 636.7

Source: Central Burean ol S1tislics, AR, ASMT.

Table NL8: Retail turnover {excluding VAT) by sector of activity in the Netherlands (1990-1992)

eurcstat

Sectors of activity Turnover {bn HFL) Share (%)
1990 14492 1982

Food. drink and obacoo 431 45,4 200G
Texiiles, clething, lootwaar, lealhsr goods 15.3 15.7 10.7
Furmiture and fumishings, household aticles and inlsnior decorating 155 17.3 11.1
kot Irads K1eR 4049 262
Mizcallancous 325 aaa0 224
Total 1422 156.3 100.0

Source: Cantral Burgaw ol Slalistics, ASE, ASMT.
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Tahle ML9: Concentration in Dutch retailing® by turnover category (1992) Eﬁ

cUrostat

Cumulative turnover in %

Turnover category (HFL) 1952
< 100 000 145
100 Q00 12 under 200 D00 by
200 000 to under 500 000 581
S0 000 lo under 1 millian s
1 million @ undar 2 million 888
2 million 10 undsr 3 million 253
S mitlican fo under 10 miliien GE
= 10 mllion 1000

1 Includineg salar tracas
Souon Gentral Bureau o Statistics, ASR. ASKMI
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Tahble Al: Key statistics for Austrian retailing (1988-94)

eurasla
Variahle Value
1988 1990 1991 1952 1993 1994
Mumisr ol enterprses 39853 A0 200 40 578 41 373 A 181 40 040
Mumber of estaclishmeanis 40 53% 42194 42108 42 215 4y 538 40 74
MHumber of oullsls a2 B4Z
Tolal employmant (annugl averzge) 253 546 2T 924 286 550 290170 B0 144 250 00z
Employees % . 711 493 234 221 243 452 248 Do 246 866 248 28R
Famala fal 27 Decambor) 185 256 179 852
Part fime (af 37 ODecemban 27 Gaa
Sall-amployed 42 053 A3 608 434248 13 176 42 278 41 717
Wage and salsry (Mic O3] 44470
Tumaver (Mig OF) 3¥T 892 445 099 AFBE1E 497 720 ABD BR2 515718
Yalue added (Mio G5 T04a7a a7 aa? a2 647 103 811 107 329 111 147
Gross opersting surplus (Mio OS] 26 a0
Depreciation (ko O5) F817
Met operating surplus (Mic 08 20 5B3
Total wvastmem (Miz O5) & 757
Taal inventories at 31 Decamber (ko OS} 52 975 549 2ed B3 555 65 195 EG 175 53 391

AR LS May 1907,

112
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Table A2: Share of commerce in the Austrian economy (1988-1994)

EUrDSTa
1988 1931 1992 1993 1994

(a) Number of enterprises

Tolal sntemprses (exchicing agriculiural businesses) 1685 240

Tatal distributive trade enterprizes{excluding dealing and intermadianas) 57 865 S0 454 50 503 58242 BEOST
Wholegale rade 150z 18475 18 725 g2 18017
Refall race e 40 87g 41373 40181 40 040

() Employment (1 000)

Total regicant pogulation 7 596 7813 i a4 ?EJQE ) RN

Total emgloyment 3224 3385 3402 3387 3382

Parsons emgzloved in distributiva tradsiexcluding dealing and inlsrmeadigriss) 4735 484 453 485 486
Wihalgsale 181 187 198 136 188
Astal frade 254 287 280 2aa 280

{cl Value added (05 bn)

Gross domestic product 15565 19265 20473 21241 2PERa

Giross value adaded of gl sectors 15058 1881.5 19875 20865 21857

Gross valve added of the distributive rades 1938 239.8 25383 269.4 2857
Wholesals fade 1175 1472 130 1523 TREA
Asis) frade ) 2z.4G fos.g 1073 it

[d) Household expenditure and tradable consumption {ffJS b))

Total househald seperdifure LT 0 11340 12022 1243.3 12620
Food, dank and ohacoa 185t 7234 2333 2384 236.8
Clotiung, feolweaar 887 1042 1057 105.8 foa.g
Gross rent. fusd and power e 24 21580 P 2454
Fuornlire, household cquicmeant 7 ang 1.6 ] 1023
Hzalir 488 AN G672 4.4 865
Transpot and comrmeoicaiion 4.4 1885 THE 2008 205.1
Educaion, entemainment &7.3 854 a0.g 935 oo
e Qs 1517 laaz 1929 2058 2128

Tradablo conaumglion 4787 5878 St I 5052 GO0

Seurce: CETAT, Census Sunees, Malional Accounts

EY% 113

eyrosial




OSTERREICH

Table A3: Retail trade enterprises in Austria by legal status (1990-1992)
Legal status Share % in
1930 1991 o8z
Numh":r of Turnover Numhgr ok Turnover Numbgr b Turnover
enterprises enterprises enterprises

Sola progrietership 840 381 Hi.0 324 73.0 3.5
Ordinary partnership 85 18.8 5.3 184 4.4 17.6
Limiteg partrershin i ! : ; : 1
PL gormnpanes 10.2 284 11,4 BB 124 36.8
Jeant-stock companiss 0.1 75 o 6.2 A |
Coopesative. cihers 0.2 g8z 0.2 6.7 0z g2
Total numbers (= 100%)" 40 900 4481 40 9?9_ 4796 4 373 4977

* inOE Eilion,
Srurce: O5TAT. Sonsus Sunews, Natioral Accounts

Table Ad: Retail establishment by sector of activity in Austria (1988-1994)
Variahle Value

1988 1990 1991 1992 1003 1994
Food. beverages 7 GEE 7 a0y 7 o0o 7585 71 7000
Tobacco 5 BET 4124 4 025 4180 4 094 4087
Teulilas, cinthing 5574 STID & TEE 5785 ] 5733
Shoes 1273 1283 1147 1165 11480 (R
Lzalher 273 Zad 2454 245 232 g b
Pharmacies a7 g a41 Q56 236 1025
Cosmetics, cleaning products 1340 1 400 299 1 258 1240 1225
Fumiture, housahald texliles 1332 1 471 1344 1453 1437 1357
Metal products, houzehold utensils 1218 1238 1128 1115 1136 1164
Rubber and plastic prbducts 102 124 100 93 a0 5y
Waotor vehiclas 207H 2178 7 e 233 2588 2481
Sewing and office machinary 450 i 415 417 404 34z
Optical, precision inslrumsnts 478 435 461 462 437 L35
Elzatrical appliances | 563 1537 1702 1715 1711 1643
Paper. office articles 717 bR GG GE3 641 BOO
Books, newspapars, music prnting 583 [ 585 536 17 RO
Waiches, jewellery 1284 | 339 1358 1379 1354 1343
Sparts goods, tovs, musical 1272 1315 1388 1 455 1436 1467
Fuel naT 505 251 453 AZE 400
Petral statons 2371 2463 7413 2348 2244 2258
Flowarz and plants 1116 1107 1178 1205 1180 1176
Depanment stores, mail-cder houses ay a8 103 111 110 118
Man-gpecializad retailing 1 &0E 188 1543 1405 1441 1427
Oihars G242 332 3626 SE25 3508 3515
Tolal 40929 42194 42 108 42 214 40 938 40 768

Source: OSTAT, Census Sureys. Mativnal Accourls
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Table A5: Concentration in Austrian retailing by turnover category (1991-1992)

OSTERREICH

eurostat
Cumulative %
1951 1992

Establishment Turnover Establishment Turnover

< 250 S 1.1 a0 [0
= 800 1.0 0.3 1aa o3
< 1000 222 1.0 220 1.0
= B 000 B85 114 [ 0 10.8
< 10000 838 227 B30 21.5
= 50 000 97 .4 459 a7 4 457
< 100 000 a7 5549 957 340
All categaries 100.0 100.0 100.0 100.0

LS

Source: OSTAT, Census Suremys, Mahonal Accounts

Table AB: Employment by sector of activity in Austrian

retailing {at 15 May 1991)

eurostat

Sectars af activity Self employment
Employment Employees Owners Family warkers Female
Food, beveragas 63 591 a5 a3y 5538 1216 47 #a3
Tabaceo 8322 4376 3349 G2F B 041
Textiles, clething 42117 36 274 5289 G54 35 420
Shoas 15 d07 G205 1 056 145 B B2
Leather 1258 G873 252 33 QEa
Fharmacics & 255 7O75 | OGS 114 B BES
Cosmotics, cleaning prodinis 104 6976 1003 126 B3T3
Fumiture, housshald 1axtiles 18 675 17205 1226 153 7674
Metal products, nouseheld ulansils 0289 B33 1032 124 4 3dB
Fubber gnd plastic products 61y n47 [a1h) 10 281
Motar vohiclas 22 522 20 B4E 1 GBS 187 4222
Sewing ant olfize machineny 3466 3128 ans a4 12186
Optical, precision instrumenis 5 DEE RA53 A4z 53 2728
Elecirical appliances 13417 11873 1 AT0 174 4139
Faper, office arlicles F3A13 2654 £63 47 2534
Books, newspaper, music-printing 43 858 o g3 3680
Watchas, [jewelory 5138 3718 1259 1458 3 237
Sporl goads, ovs musical instromeanis 71ar 5671 1344 180 K
Fual 1 880 1483 335 G2 AG0
Patral slations a2 G534 2167 S08 2 800
Flowears, plam 54930 44125 I 350 216 B0
Department stores, mal-order housas 9277 0258 57 7 4 84
Maon-spacilced retziling 11 387 & 2EE 2512 B13 8 504
Mhers 133523 B B2T o7 515 6 h4h
Total 288135 244 g1 yrvar 5 766 1749 752

Sourgr OSTAT, Cansus of Mes-Agoeuliaal Loen
Unis an Emaloyenicen]

eurostat
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Table A7: Employment characteristics in Austrian retailing { at 15 May 1991)
Numhber Share %
Total employment 288 118 1004
Fomale 179 852 g2.1
Employeas 244 21 fd.9
Famaile 156 471 553
Salf-emolayed 43 495 151
Cwiners 3777 73T
Farmily worksrs 7 reg 2.0

Source: RSTAL, Gensus of Non-Agriculural Units an

Empinyameant

Table A8-1: Gross trade margins in Austrian retailing (Mio OS) (1990-1994)

EY

caurostat
Sectors of activity Mio G5
14490 199 1992 1993 1994
Food, bevarage 24 465 27 Qag 27 970 29395 A0 D&
Tohacco 2928 3808 3 G 3625 3448
Textilzs, clathing 19876 14 554 21308 20 148 21076
Shoes 4 009 40419 4 267 4 67 4 268
Lzather 575 13 S 516
Fharmaries 5021 ] S Bed & B85
Cosmetics, cleaning products 31 4 341 5156 5210
Furniture, household textiles R R 11258 11 D47
Metal producls. heusehsld wiensilz 2113 2621 2230 3065
Rubber and plastic groducts 159 162 133 168
Maotar vehicles 10 3814 9952 10 TO7 11 631
Sawmng and ollics machingry 1413 | OvE 12323 ety
Ciptical. precision instrumeants 24924 2633 2333 2803 2794
Electrical appliances 4 052 JaYE 374z 3485 3TaT
Papear, allice arlicles 03 1 Qa2 1035 941 aFa
Books, newspapsr, music-prinling 3214 3415 3423 4 030 4313
Watches, jewelleny 2323 2 5388 2 6E4 2213 22581
Sporl goads, oys, musical instrumeants 2 aad 2 G6d 2518 3184 2 804
Frizl GET 1112 1 204 1 058 1073
Petrol stations 2057 2367 2207 2 BEG 2807
Flossezrs, plant 1 266G 1326 | 356G 1 485 1 E7V
Deparimeant stores, mail-order nouses Fahl 8 2at 8430 B a8z 8331
Man-spscialiced retailing 2 5Mm 2412 2518 218 2723
Cithers 2835 31z 2535 2883 2608
Total 118 366 122 985 129 376 132 430 135 651

Sausca OSTAT, Nalianal Accounls
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Table A8-2: Gross trade margins in Austrian retailing (% of sales value) (1990-1994)
£

Sectors of activity % of sales value

1990 1991 1992 1993 1994
Food. beverage 215 22 215 22z 214
Tabztia 115 136 12.3 153 15.1
Tewtiles. clothing 390 74 a0.3 KR 40.2
Shoes 84 ar.a 8T 412 368
Leathar 367 412 389 208 37.3
Fharmacies 35z 339 33.0 gﬂ.:—! a9
Cosreics, cleaning prooducls 271 308 323 303 az
Furmitura, household testiles 259 3R4 87 354 3.1
hatzl products, househeld uiensils o ] 337 S4A ez
Rubiar gnd plastic preducts 384 41,2 35N 393 39.5
Womar vehicles 17.7 1£.6 151 172 6.0
Sawing and ofice machinery 29.5 227 238 231 230
Optical, precizion instraments 40.5 354 308 G364 366
Flactrical eppliances 2.4 s 2548 235 247
Faper, ofice aticles ana 349 a5a 344 266
Books, newspaper, music-printing 255 A 355 ara 369
Walthes, jewslleny 47.5 486 474 32.6 41.5
Sport goods, tovs, musical nstroments 385 309 278 338 EIRE
Fuel 137 135 161 1£7 154
Fetmnl stations 144 a1 136 16.5 7.0
Flonwars, plarg 43.8 43.2 414 A4 4 442
Dspanment stores, mail-ardar houses 404 402 41.0 414 a4
Mon-specialized retailing 2.3 204 214 231 228
Chars £07 A9 8 L4273 AR5 328
Total 271 26.4 26.7 27.3 arA

Source: DETAT . Mational Apcounis.
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Table A9-1: Retail turnover and growth rate by sector of activity in Austrian

clrostat

Seclors of activity Average annual growth 1992
Turnover (Mio OF) Current prices - 1983 prices
Food, beverage 1a3r 221 5.6 2.2
Tohacsa 27874 4.3 1.2
Textiles, clothing 5394 1.3 < 2.2
Shoes 11177 2.2 - 24
Leather 13504 4.2 - 7.2
Pharmacies 17 Ga1 108 70
Cosmetics, clearing products 152 880 12,7 9.3
Furniture, hausehold textiles 28857 a1 6.0
Metal procucts, household utensils 8 885 ZA1 B
Fubiber and plastc products A05 - 5.4 - 85
totor vehicles 76 270 3.9 1.3
Sewing and office machineny 4815 - B4 - ¥
Opizal. precision nstruments 7718 - 15 1.7
Electrical appliances 15215 3.0 25
Paper. office aniclas 2034 - 33 - 78
Books, newspaper:, fusic-phnting 10279 B 35
Walches, jpwsllary 5730 3.9 54
Spant gocds, s, musical instrurments G456 a1 - 07
Fuizl G118 -84 - 78
FPetrol stations 17485 - 38 + 8.5
Flowers, olan aay &5 0.5
Dzgarlment stores, mai-crder houses 20 708 14 =8
Man-specialized retailing 17 Q57 1.2 =8
Cithers Hah2 -39 - 3

Taotal 457 720 3.8 0.3

Prices increase

34

- d2

24

20

a8

Saure OSTAT. Matianal Accaunis
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Table A9-2: Retail turnover and growth rate by sector of activity in Austrian
Sectors of activity Average annual growth 1993

Turnover (Mio 0% Current prices 1983 prices Frices increase
Food, peverage 133 726 19 - 03 22
Tobaces 230997 - 130 -152 15
Textiles, clotting A3 ROT -0 - 4.3 30
Shoes 11479 27 - 03 .0
Laather | 264 - 1.5 - 4.8 35
Phammacias 19313 92 65 % 25
Cosmeics, cleaning products 17 280 8.2 5.4 AT
Furmityrz, household teailes 31870 Gy 34 32
Wetal products. household utensils RN 34 -2 5T
Rubber and plasic producls 462 14.3 111 a0
Wotor vehicles F2a07 -39 - 67 a8
Bawing and ofiice machinery 47T - 1.6 0nu - 24
Cptical, precigion instrumens 7318 - 24 - Al 08
Electrical appliancas 15519 13 - 248 38
Paper, ofice anicles £ 921 - 04 - 2.2 18
Books, newspapsr, music-printing 11209 a0 7.2 1.7
Watches, jowellary 5802 0g9 + 1.2 21
Sport gocds, toys, musical insfrumeants BEIG LT 0.5 2.5
Fuel TG =13 - 07 e i
Peirol stations 17 588 - 2.3 - 02 - 21
Flowesrs, plant 3438 5.9 4.5 23
Crepanment stores, mai-crder houses 20 G0 - 02 - 34 a3
Mon-spacialized retailing 11 bed 0.5 - 22 28
Thers 6021 2.8 - Bh 24
Total 499 352 0.4 - 2.0 24

Sourea OSTAT, Matienal Accounls,
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Table A9-3: Retail turnover and growth rate by sector of activity in Austrian

elrosia

Sectors of activity

Average annual growth 1954

Food, beverage

Tamancn

Textiles, clothing

Shioes

Leather

Fhamacias

Cosmelics. cleaning products
Fumiture, hausehold 1extiles

fatal prodects, housshold olgnsils
Rutter and plastic products

Matar vehiclas

Sewing and ofice machineny
Dptical. precision instrumenis
Electrical appliances

Paper, office aricles

Books, newspapear, music-prnting
Waiches, jawellery

Sport gocds, toys, musical instruments
Fuel

Petral stations

Floweers, plant

Daparimanl stores, mail-order houses
Mon-specializad retailing

Mhizrs

Total

Turnover (Mio O5)
140 541

23129
53421
11 14
1242
20 551
182234
a4 241
2710
493
PRI
3833
7768

16 B63

18537
3674
20745
12 143
£ 780

515718

Current prices

3.3

- 191
B0
22
.49

6.0
i
- 0.9

- 58

3.4

(L4

in

126

iz

1983 prices
38

- B3
il
- GO0
-G8
a7
98

4.8

=5

2B

0.2

- 4.5

20

A6

0.4

1.0

Frices increase

248

24

30

<4

- 13

!

A1

23

3.2

23

Saurce OSTAT, Malional Aocaunis,
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Table P1: Key statistics for retailing in Portugal (1990-1993)

elnasial

Variable 1840 1991 1892 1993
Murnbeer af Bntemrnises 143 845 141 BOE 157 7a2 132 {E5
Total employmant 366 132 SEE 036 366 471 AEL A0E
Waman (%) Ha4.8 A7 44.5 434
Seff-emploved (%) x
Crmpioyges (%) 885 883 7.8 7hE
Fari-timea a.0 4.8 55 o
Remuneration of employees (Mia ESC) 180 357 216 7RT 254 032 28T GER
Turnoeear (Mio ESC) 3732 375 A ddz 090 4 786 44 £ BAE 3R
Total investment {Mio ESC) 149 446 05 842 a3 604 180 DO&

Cagital exganditure (Mio ESC)

© Provisicnal dala.

B Insliio Matonal de Estatistca (INEL Sureey of the enterpnaes (IEH), BEusastal Labour faee Soreng

Table P2: Role of commerce in the of Portuguese economy (1988-1993)

curasta
{a) Number of enterprizes 1985 1491 1992 1993 "
Total enlerminses 504 525 539225 R34 561 53R Q40
Total distrizutive trade enterpnses 04 512 1849 745 184 404 160 B
Wholesale frade 41 330 25240 25812 o8 227
Food wholasaing aF7 G 857 Faag & (57
Mon-food veholasaling ¥ 2153 21283 19 174 FE 355
Retail trace 173 282 141 508 137 792 132 084
Foad retaifing B 052 53 555 G2 758 52 507
Mon-food refailing & 83230 By Q53 75036 o587
{B) Employment (1 D00} 1990 1991 14492 18993
Totzl resident papuiztion aE102 9EE2S 285948 QEET 6
Aciive population 4 BET .S 48230 4737 2 47151
Emploved population 4524 8 4 6253 4 5431 4 4577
Perzonz emploved in distrbutive trades @ 250 4 2836 BEE.4 e
(] Value added (Mio ESC) 1959 1991 19492 1993
Giress national product F1303 B GED G a7a5 g GaEd
Grzss value added of all sector £ GE A4 T 956 5 /83 7 a5y
Gross value addad of hes distributive frade sector I 1530 e 10402 a4 2t

Frovisionzl data.

Inciuding CAE S10 840 “wWhelesals ot lebaceas™ 1287 246 enlerprizes.
1582 253 enlarprizes.
1983 285 entarniisas.

2 Sourca: Survey ol the enterprises (IEH).

3 Enterprises with 5 ar mong passons emaloyed
4 Eaterpriges wilh 20 or morg persons cmployed.
Saurce: Inslitute Mational de Estalistica (INE)
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Table P3: Mumber of retail enterprises by sector of activity in Portugal {(1988-1993)
Sectors of activity 1988 1840 1991 1992 1993*
Food and drink 80 052 g4 855 44 hah 2 TEE a2 a0y
Textiles, clothing and loctwaar 32154 27185 28 18= 22 B5S 24 879
Furriture and bowsahali scuiprmeam 11 034 SRED S RAT 9281 b
Construcion matenals and hardware 11 770 2845 10 04G 9182 B8
Fharmacsuticals and cosmetios 4 848 S SEN 3114 5264
hdatr trace 4 272 4 049 4 327 A4 370 5 051
FPeiral stations, fuel 2193 2083 2 0E7 2087 2195
Department s1Gres 171 103 120 o 38 138
Mizcellanacus 28 707 20 831 s e 23 A5F 23218
Total 173 282 143 845 141 508 137 742 132 095

* Provisiunal dut.
Bauree: Inashihulo Mabanal de Estatistica (IKE], Survey of she sntaronises (IEHL

Table P4-1: -
Employment by sector of activity in Portuguese retailing (Number of persons employed) {1990-1 993}

Sectors of activity Mumber af persons employed

- 19490 1491 1992 1993°
Food and diink 118150 115 585 124 fifid 107 BBT
Textiles. clothing and foobwesr GE A Gz G044 53 236 57 B35S
Fumitare and househeld equicment 70 GBS 33008 2 2nn 33181
Construction materials and hardwears 25 704 20 582 26 791 26 568
Pharmacsuhicals and cosmeatics 15 544 16 847 17 271 16 797
rator tradea 39 542 42 SE1 43 870 i BET
Petral stations. fuel 12 236 12 448 13284 15 559
Departmen? slores g2z2 170 1389 AFTE
Miscellansous 52 247 a3 103 33571 o7 858
Tatal 356 132 368 038 366 471 364 408

© Proveizional nala
Source: Institutz Maticnal de Eslalistica (IME), Sureey o e enlensises [1EH)
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Table P4-2:
Employment by sector of activity in Portuguese retailing (Number of wage and salary earners)
{1990-1993) Eurcetal
Sectors of activity Mumber of wage and salary earners
1990 198 1992 1993 *
Frod s drink 59190 554970 B 003G £kl 475
Textiles, clothing and foobeear 316G 3|78 36 606 401089
Furnilure and househaold equipmant 23 5354 27 143 2T E24 28 200
Congtiuction matenals and hardware 2z 055 22555 207T0 2004903
Pharmaceutizals and cosmctics 14 585 14 &G04 15167 15 154
Bctar Iracds 37 V55 41012 A2 ABL 44 159
Patrol staticns. fual 11394 11692 2403 13342
l:":leparrmen: stores 4y 1 640 1 GGG 3710
Miscallanacus 37 250 37 245 35085 4322
Total 244 456 251 483 263139 278 253
11 Provisional data.
Gourcs: ngtiluta Mativnal de Estatistica (INE), Survey ol the enterprises (IEH!.
Table P5: Retail turnover by sector of activity in Portugal (1987-1993)
Erasta
Sectors of activity Turnover (Mio ESC)
b 1987 1990 1991 1992 1993
Focd and drink i ORG ISR e 1 153370 1236133 1271410
Textiles, clothing and footecar PR ] AER1AL 339438 3BT 35T 285612
Fumiwre and househeld equipment 157 BES 25141 A4 BaB H303g7 328 540
Consnicticn materials and hardwane 142 445 254372 250 0837 300033
Fharmaceubcals ard cosmedios 274 821 217823 223835 250086 24 20
hledar Tracle 334 843 881 573 1037796 1210843 1262823
Petral stations, fusl 147774 379210 434 544 455 528 330 801
Dapariment slonasg g A B.735 2R @22 24 960 58515
Miscelaneous 325486 41034 54T BOG B P25 559 800
Total 2 366 B2 373zars 4442 090 4786 B44 4 836 135

Y Provisional data.
Source: Instifuic Mational de Estatistica (INE), Survey of te enterprsas (IEH].
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Table P6-1: Retailing by type organization in Portugal {1932)

PORTUGAL

curosta

Type of organization

Independent enfemprses
Affiliated enterprizas

Integrated snterprises

Number of enterprises
B2
333

52

Persons employed Turnover (1 000 ESC)
F32e993 4315038 438

4020 130 826 312

12021 267 585113

Souce: Institute Matonal de Estalshca (IKE), Survey of the srferpnses (IEH).

Table P8-2: Retailing by type organization in Portugal {1933) *

eurcastat

Typea of organization
Independant emarprizes
Allilizted enlzmprises

Integrates enterpnses

T Provasional data.

Mumber of enterprises
117 184
4

138

Source: Instituio Mational de Eszasistica (INE), Sureey of the endemoses (IEH)

Table P7: Portuguese hypermarkets by size class

Persans employed
334 208
4 G677

060

Turnover (1 000 ESC)
4 500G 443 240
94 903 585

247 436 038

curnstat

Size class (m?)

4000 -7 935 (mY)
bara than 8 000 (m)

Total

Sowerne IME JIEC)

EY

eurostat

at 1 .January 1994

Mumber
of outlels

1z

at 1 January 1985

Mumber
of outlets

18
2
i

13

a6
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Table P8: Geographical distribution of Portuguese hypermarkets

ELUMStat

HUTS Nl at 1 January 1994
Number
of outlets
NORTE 0
CEMTRO 5
LW TEID 1%
ALEMTEID
ALGARVE 5
Total a5
Bource: INE (IEG]

Table P9: Top 8 Portuguese retail groupings (at January 1392-1995)

at 1 January 19485

Mumber
of ocutlats

11

3]

I
I

e rostat

Rark  Group Mumber of cutlets
- 15K 1560 1954 1955
1 Carlirerile 4 = & T
2 Faoda Soucar i 7 8 i3
3 Frex: Doce H 41 a7 00
4 Zarreour i 2 2 2
=) Tk 42 45 10 14
i O 5 3 3 2
7 Lioigs Dhscourd 7 [i] B0 &
g Feira M ™ 1 &l 14 i

Sourne INEIEC)

Table P10: Top 8 Portuguese retail groupings (at January 1994)

edrostat

Rank Group Mumber of outlets

1 Conlinenia L]
2 Companbia Forduguesa Higamescados Ei3
3 Finga Doce a7
- Carralaur 2
5 Muaodelo Hinsr 10
& Feira Mova 3
i hiri Preco =18]
A Intermarche 14

Source: Mielsen
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Table SF1: Key statistics for Finnish

retailing (1990-1993)

cUroEtat

Wariahle Value Source
1980 1551 1952 1993
Humber of enterprises 26 194 27T B4 27 000 24 BOS ZF-
W

Mumber ¢f cullats 33672 J2 457 31 655 20163 SF-l
Tofal employrment ! 136 424 128 893 119 131 101 124 SF-11
Emplovees ! 112822 105 340 96 7Y #1899 SFE-NI
Sall-amployed 23802 23553 22 342 19 225 SE-NI
Femiale BY 857 22 746 B1 449 Gt B3 Sl
Fayroll (Wi FRK) 2 10476 10411 Sg52 28323 SE-N
Turmover {excluding VAT (Bl FRKEG # 108 724 106 Q0% 101 447 G234 SF-ll
Walua adced (Mio PR} 2 16 673 15947 14 B0 13 BBY Sl
Gross fixed capital lormation (Mio FRE) 2 3238 2 440 2215 1 967 SF
1 Full Eme eguivalaent.
2 AL carrent pnge,
FBousce: Blabstica Finland [SF 4 -Malanal pocounts; 1 - BEE. I - Labour Force Survey)
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Table 5F2: Share of commerce in the Finnish economy (1990-1994)
(s} Number of enterprises 1990 199 1942 1993 1994
Total enerprizes 218035 215799 211474 181 063
Total distraibutive frade enicrprisas 46 500 50 448 449 G41 48 584

Wholazalke trade § 155 10 Ga 10493 10278

Fetall frade 26 T8 7604 27000 24 505

Motor vehiclos whalegsle, refaifing, scrvices and repai G4ns [7E9 9743 2449

Dealing and nfarmedianss el 3052 2240 238
(k) Emplayment (1 000) !
Tota® resent population 4 895 5028 5 0s5 5078 5099
Total employment 2 a7 2 340 2174 2041 2 024
Parsons emplovad in all enlarprisas 1-37F 1312 |17 1073
Persons employved @ dislnbutive frades 274 258 234 205

Wéngsale frade 57 &1 7 &

Betay trade 138 125 115 101

Motor vehicios: wholasale, relaifing, servicos and repar 46 41 36 3

Drgalng and intermediarios 5 ] 5 5
(&) Value added (Mio FRIK)
Gross domeslic product 445 112 427 776 METIE 421242 4440117
Girpes valuo-added of all sactors 356 800 3ETE1G 315 360 326174 347 42
Gross value-added of the distributive rrades 48 797 43 B9 40616 40139 47 454”7
Waluc-addad of ratailing 16 673 15 948 14 B0 13 BB7Y 14175"
[cl} Household expenditure (Mio FRK)
Total residen nousehold sxpendityn 253040 244 3407 232210 230240 235088
Frd 42 188 42175 42 082 42150 47 848"
Alzobol: drinks 11 405 11 10 10 531 440 973’
Tobacco G420 530 5214 4507 42847
Clothing anc footwesr 14 597 13 507 11 G623 10 885 10 @08
Hausirg 37 261 35 465 30 643 41 397 dz 451"
Fuel ane power norz? 10625 10 51 10934 11 308"
Housshold goods and servicas 17 264 15 B4E 14 505 15 BEn 13 888"
Transpan and commurecation 45 BEE 38 247 35132 33102 49227
Aegreation, entenainmen and education 24583 23343 22139 22333 231837
Othar goads and services 4G 957 25 3 42 730 412498 41 573"
Frivate Sonsumplicn (4o FRE) 2673 637 254 754 244 BS 240 381 245 073

T Fulltime equiva‘ant.
* Provisional figure.

Bourge Slalstics Finlana (Matonzl aceounls. BEE, Labour Foroe Sureey).

EY

eurastat
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Table SF3: Number of retail enterprises by sector of activity in Finland {1980-1993)

elrgstat
Sectors of activity Mumber of enterprises
T 1991 1892 1993
Cepartment slores 132 127 126 115
Foo ratading TE13 7580 740 &38R
Mo specializec-tood 4 327 4317 4 GEa i 7dA
Saacialized-food 2185 FE79 3315 31e2
Textiles. clottung and focteear 4 G50 4714 4 36 a2
Hardware and construction malsnzls 1714 2007 2119 1965
Electrical supples and household appliancss 178 1871 14921 1782
Agpliances. entertanment elechonics 887 1 83] 1005 G685
Furniture and furnishings 1 361 | 4E86 1 548 1111
Frarmaccuticals snd cosmetics 11487 1 265 | 350 1319
Books. staticnery and office supplies 20 2437 a4 733
Motor vahncies and sugpliss 277 27493 2 856 2264
Petral stations 1574 1637 1455 144
Fepair 1077 | 504 1455 1357
Oithers & D65 6223 6024 5 B4
Total 30539 32044 3o 285 300
Sevaree Statistics Fnland (AEE;
Table SF4-1: Number of retail enterprises by legal status in Finland (1991} et
Sectars of activity er:t'g:s'ﬁ;: pro prlcmrﬁﬁi'; Partnership pan:;ui}nri;ﬁg WL:ET:.: Cﬂup:;zi';: Cthers
Deparnment storss 127 a 5 2] 32 13 0
Fecd i T RAD 4447 =1 1842 532 33 a0
Texliles, clc-thir;g and factweaar 4714 1 438 401 1474 915 0 41
Hardwars and construction matarials 2 g7 G24 104 8583 A0 g T
Elzctizal suppliss and houschold appliznoss 1971 519 a3 nEE 7al o #1
Furnityre and fumishings 1 486 575 71 423 404 o 13
Pharmaceuticals and cosmeatics 1 265 1011 27 142 B4 4] 2]
Books, stationary and office supplies Ba7 R ] 211 204 1 14
EAaton vehicles and supplies 2783 672 T4z 835 1124 14
Fetrol stations | G637 2894 130 455 227 1 1
Riapair 1 354 953 &4 228 129 i 7
Dhar G223 2 882 430 1716 1350 z 54
Total 3z D44 14 052 2107 oy B 330 az an1
Shave in the number of entarrises (%) T00.0 43.9 8.5 28,3 198 0.3 1:2
Share af furmaver (4] fog.a T4 Al ZR.5 372 8.2 0.7
Saurce: Slabistics Filang (REE
130 eurostat
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Table 5F4-2: Number of retail enterprises by legal status in Finland (1992)
Sacters of acalvity ontorprises propristorahip PSS Lo e company  seciety | Others
Depzimant sicres 126 12 i3 :.4..‘3 3:5 35 W]
Foed 7409 4 E2 e 1 BOG g28 29 161
Textilzs, clothing and footwear 4 36d 174 383 1327 a1 0 42
Harehwars and construction matenals 2119 745 1o G 817 1 11
Electnsal supplies and household appliances 1821 523 a7 B bé: ) 0 17
Fumiture and furmishings 1348 817 a8 372 I7a 1 11
Fharmaceuticals and cosmelics 1 380 1117 32 146G &8 o 12
Books, stationery and office supphas a1 332 RG 210 207 L] )
Motor wehicles and supplies 2 Bhi 383 128 748 1 080G & 1 13
Petral stations 1 455 234 12% g3z 247 0 13
Repair 1485 011 53 251 156 1 7
Dither G as 2 5hf 201 | 652 1354 1 Gd
Total 3an 13 594 1 980 3] 6 400 T 357
Shaieg wihe number of soilerprises (%) To0.0 43,8 G.d 278 206 (1 .2
Share of fumovar i) R id.4d 39 228 408 18.5 0.7
Source: Statishics Finlard (RELE)

Table SF4-3: Number of retail enterprises by legal status in Finland (1993)
—r e i P g U O i
Depanment storas s 13 7 4é 45 7 0
Faad B BEE 377s 512 1 631 o) a2 108
Taxtilas. ciothing and foalwear 70z 1 AG0 283 128 B7O 0 M
Hardware and construction materals 1 965 BEG HE1M] 5AG GG 1] B
Elacinczl supplies and househald appliances 1 ?[ﬁ-& 437 78 513 724 0 12
Furniture and fumisnings 111 it L G2 2495 357 1 7
Frammaceutcals and cosmelics 15318 1063 27 13 fit] 0 13
Books, stationery and office supphes 733 250 &0 181 205 0 7
bar vehicles and supplics 2764 483 1Lt G186 1 044 1 i1
Fatiol s1ations 1440 138 127 =t 334 ] 9
Riepairn 1387 926 &0 226 179 o i
Cthar 554 2237 azg 1452 1437 1 45
Total 28 309 11 946 1730 T B34 B 77T g2 260
Shgre i the number of enieroriscs (550 TOCLG 422 ! 25.6 234 a2 a8
Share of luinover (%) OO 3.9 kA 207 425 9.7 o8

Sourco S10tstics Finland (REE).

eurostat
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Table SF5: Mumber of retail outlets by sector of activity in Finland (1980-1993)

Sectors of activity

Depatiment stores

Food retailing
Man speciglizec-tong
Specaheed-food

Texliles, clething and footwear

Hardwara and construction materials

Electrical supphes and household apphances
Appliances. enicnaivnont olocionics

Furniturs and fumishings

Fharmacaulicals and cosmetios

Books, stationary and office suzplies

Wetor vehicles and supplies

Felrl slations

Othars

Regar

Total

Mumber of retail outlets

Sowrpe Slatisha:z Baland (HEE)

19490
431
11128
G427
A 7O
5 TAB
2190
2154
F 235

1 B35
1397
1077
4 005
2014
G732
1180
349 696

1991 19892
417 423
10 807 10089
[ER e
45F 4 30g
5 E24 5 (a4
2151 2383
2123 2130
Fad 1 185
1553 1480
1 560 1455
1027 OEF
3728 3455
2 (06 1843
G 53e G ZE5
1 156 1359
38191 37 087

Table SF6: Employment by sector of retail activity in Finland (1990-1993)

curcestat

Sectors of activity Employment
149490 1991 19492 1993
Ceparment sloraes A0 EET 28 115 26 429 1882y
Focd retailing 43714 40 551 37 324 36179
Mo specl'a.'!i'ed-:’o;n' 35 850 33457 20 268 20717
Spematzed-food £ &ad S as3d S O56 5462
Texliles, clothing and footwear 17 288 16 747 15033 11 562
Hardwara and constuction materials o 0GE A 4942 £ BaG G oy
Electrical supplies and householZ appliznces B 226 Sev2 53038 4399
Aopliances, enlerginment glachonics JE70 F 456 2 165 JdG6
Furniture and fumishings 3 BGd 838 A 046 2273
Prarmaccuticals and cosmetics 7 7o7 -7 T a7 7 a1
Books, stationary and allice sunsliss 2822 2 TE0 2 562 2261
Mator vehicles and supplies 12 237 10758 9270 8427
Pelral stations 10 404 2883 8152 G 346G
Others 15 042 12473 11 a5 4 H#94
Fepair | 805 1 468 14981 1644
Total 159 065 145 531 135 563 115 3897

Source: Statistics Finland (REE, Loabwoaur Force Survey),
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Table 3F7: Retail turnover (excluding VAT) by sector of activity in Finland (1990-1983)
Sectors of activity Retail turnover {bn FRK)
©qes0 1991 1892 1993
Deparmeont slonaes 00 283 2r.2 205
Food refailing a4 a7 3p3 448
MNon soecabred-food 5.2 351 348 0.4
Spociaized-food 4,7 4.8 4.5 4.4
Textiles, clathing and footwear a8 BB B2 il
Hardware and construction matecials 8.4 aa 8.5 &1
Electrical suppiies and housshold agpliances 2.8 51 4.6 42
Aopliances. orfonianment slectrones 4.0 36 S0 ]
Furnilure and furmishings 248 25 a1 , 1.8
Fhammaceuticals and cosmelics 4.3 4.8 4.4 5.2
Boaks. stationery and office supphes 1.7 17 1.7 1.6
hlator vehiclas and supplies 18.5 14.6 124 116
Petrol stations 7 1.5 9.8 9.2
Dnars Gy G B0 56
Repar ns (AN 0 05
Total 1389.0 132.2 1236 118.0
Source: Blatistics Finlan (REE)
Table SF8: Geographical distribution of population, area and density in Finland {1991-1993)
Province Population ' Land{i.;?;; Density (inhabitanta/km)
1991 149492 19493 1993 1991 1992 1993
Ludenmaan laam 1 264 048 1 277 832 1 293 856 0 BO8 127.7 1291 1307
Turun ja Porin 134ani TIDOVE 731 TR Gag 180 189 955 F20 320 350
Hameen laan SHE 220 GES 200 724 388 19 224 41.4 421 37y
Fasman I5Eni 335258 335 037 334208 10 783 3 311 310
hikxelin laam 207 RE5 207 967 207 419 165 323 12.7 12.7 12.7
Prbjois-tarjzlan [EEn 177 448 V77 833 V78 07E 17 7g2 10.0 10.0 nn
Kuopion i 257 808 758 662 258 793 16810 15,6 157 16.7
Feski-Suoimen Edm 254 732 206 959 256 744 16 2450 157 15.8 15.8
Vadsan 1EEni 447 (22 448 554 440 2E2 fEA1B 1689 17.0 17.0
Culun 442 914 445 FOG 447 520 Bi HEE 'y 7a R
Lapn 13&mi 201 652 202 433 202 Bnn 23067 e 28 22
Arand 24 847 2 993 25 102 1527 163 16.4 16.4
Total 5029002 50549982 S077 o2 304 594 16.5 166 18.7

I A7 31 cocombr
Sounce: Saistics Finlang (BEE), Popolation Stotistics.
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Table SF3: Geographical distribution of retail outlets in Finland (Number of cutlets) (1991-1993) m

catal
Mumber of outlets
1991 1992 1993
Provinda i Per 10 000 Per 10 QDD Par 1_1] oo
Total  inhabitants  Per kim* Total inhabitants Per km® Total inhabitanls Per km#
Liudenmaan i R Fi v .89 8529 g7 [1.E6 7923 i1 0.&0
Tumwn ja Porin ladni 5155 B4 0n.27 5452 B DG 5043 e 0.25
Harmeen laani 5208 TG nEz 5025 ra o 4453 S8 (.26
Faymean [G8ni 2230 i 0.23 2322 O nzz2 2164 £5 020
Mikkelin [&ani 1 655 &l .10 1574 T 0,10 1 465 71 0.og
Pahjuis-Karalan Edni 1414 ¥4 0.0y | 266 il 0.ov 1176 (k13] 0.07
Fuopion [3a8m 1 830 71 011 1838 | o 1692 g5 o0
HKeaski-Suomen Edan 1 83 i 012 1878 7a 112 17a7 &Y o1
Wazsan ladni 3774 g 014 3544 a2 014 3375 74 ni3
Culur 1E&ni 3107 Fi1] 005 3086 g9 005 280 3 0.05
Lapin [&ani 1721 a5 0oz 1877 Bl 0oz 1488 T3 Q.
Alznd 275 112 Dig 254 10 017 234 a2 .13
Total 3311 76 013 37 097 73 niz 34043 a7 011
Source: Slalistios Feland (REE], Papulabon Statistics
Table 5F10: Sales by department store chains in Finland (1992-1994) e
1992 1993 1994
Mumber of Mumber of Humber of
Chain y " department Sales department Sales department Sales
stores ' [Min FMK) stores ' (Mio FME) stores ! {Mic FMEK)
CitySokos o 22881 25 22356 23 2297 4
Prismea 28 33068 26 3ED0D 29 39740
Cizvmarket 22 34438 25 lgtaa 28 4 RB1.3
Ch-tavaratalot 11 1156 2 12 12584 11 11780
Fesuryssikdt 25 | BEEG
Antlila it J02E6 3 32637 31 A5754
Siockmann £ 17633 5 12881 a 21245
Seslo 11 G324
Waxi and Elanto i G639 7 484 4 7182
Eka-market 25 1 BOS.6 25 17465 20 1 3950
Independant retailers 7 Fan2 27 18162 23 1 FOE.S
Tatal 191 20 5021 181 207118 174 21 4831

Bourga: Markel Papsr
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Table SF11-1: Top 20 department stores in Finland (1992}

curosia
Rank Department stores (location) Group Sales (Mio FMK)
1 Stockmann; Helsirki [ 1 058.0
2 Frisma, Kouwsala S 3518
3 Citymarkal, Halsinki K 2906
q Ciy=okos, Helsink = 2499
5 CityBokos, Tampere 3 2278
i3 Prizma, Jywiskyld 5 2461
7 Cityrmarket. Turku Linsikoeskus f 2366
2] Citymarket. Ouly k. 2307
Y haxi-Market. Espoo Trackka 227.0
11 hazi-karket. Helzink Tradasg RGBT
11 Stocwmant. Tampore Ta 2243
1& Stockmann, Espon Ta L : 2227
12 Valjcksol Keskinen Oy, Tuuri Irdependan 2220
14 Prigima, Joensuu & 215.2
18 Citymar<et, Turku Kupittaa " g s
16 Cilymmar<et, Espoa i 2092
17 Slackmann |, Tursu Ta 202.9
G Citymareet. Kotka k. 18921
19 Wiklung CitySokas, Tursu b= 189.7
20 Frama, Dol b= 1850
Source: Marksl Papar
Table SF11-2: Top 20 department stores in Finland (1993)
Rank Department stores (location) Group Sales [Mio FRIK)
1 Haokrmann, Mealsinki T 1 138.9
2 Frizma kouvola b= 3500
3 Citymarket. Helsinki K BB
4 CilySokas. Helsinki 2 2n2.8
= CitySakos, Tampers = z45 0
&3 Frisma, Jywashyld 5 00
7 Citymarkeat, Turky Lansiseskus K 24924
E Citymarket, Culu i 2343
el Maxi-tarkel, Caspoo Trateka 2231
il Maxi-Marksl, Halsinki Tradeka 2268
11 Slackmann, Tamgzera Ta 2314
12 Etockmann, Espon Ta 23],
13 Weligkset askiren Ow, Tuur Independent 2286
14 Frisma, Josnsuu = 2250
15 Citwmarkat, Turku Kupittazs K EG
16 Citymarkal, Espoo K 1268
17 Stockrmann - Turky Ta 21700
18 Citymarket, Kotka K 1806,
149 Whklungd CiySokos, Turku 3 2000
20 Prismz, il 5 2295
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Table 5F11-3: Top 20 department stores in Finland (1984)

curostat

Rank

L e

o

4]

]

0
11
12
13
14
15
106G
(7
15

18

20

136

Department slores (location)
Stocsmann, Helsinki

Fresma, Kauwola

Citymarket, Helzinki
CityZokos, Helsinx
CilySokas, Tampera

Hrisma, Juwvdskyla
Cilymarket, Turky Lansikeskus
Cityrmarket. Culy
Maxi-Markst, Espoo
Maxi-Marksl, Halsinki
Steckmann. Tamgaang
Hockmann, Escoo

Waligksel Kaskinen Oy, Tuuri
Prizma, Joansuu

Citymarkst, Turkuy Kupitiaa
Citymarkst, Espoo
Stockmann |, Tarky
Citymarket, Kotka

Wikiurd CitySokos, Turku
Prizma, Oulu

Gy

g

£
ke

=TS T ¥ B V- s B |

i
Tradeka
I radaka
Ta

Ta

Indzpendent

Sales (Mio FMEK]}
11804
SO
52
27and
253.6
3540
3ay
2ibe
2338
2327

A

2
a5
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Table 31: Key statistics for Swedish retailing (1991-1994)

EYi

eurnstat
Variahla Valug
1591 19492 19493 1994 °
Mumber of enierprises 54 B34 G2 929 g1 352 nd 455
Mumber of outlats T2 R0 0483 B8 754 B0 B4
Tetal ermploymant 06 D00 305000 285 D00 288 000
EMOIayVEEs 241 850 233 528 228 885 188 302
Salf-amoloyved 63150 g9 772 FETIE Q0 5oa
Fomale TE7 000 fés 0o 175 o0 171 000
Fart -hrna 168 250 116 4 0 Oie 108 000
Turnowvar {excluding WaT] (Mio SKR) arg 347 308
Walue added Z1 57 25
© MACE REV.1 axcluding metorcars, gasoiing and lubriticanls
Source Statisbos Swoden, Nondic Statistical Secratarian
Table 52: Share of commerce in the Swedish economy (1990-1994)
(a) Number of enterprises (1 000) i L o s L
Totzl anlarprises fexeluding agriculiural enterprnsas) 421 8 421 1 4244 4261 A7
Total distrizutive trade enicrprizes 1036 104.0 1031 1.1 10849
Whaolesale trade 387 380 405 Je7 54,5
Reizil frade, ) G, g 54,3 G2g g1.4 H4.4
(B) Employment {1 0040) 2
Total smployment £511 4420 4 250 3 964 3827
Tetal porsons emploved in distributive trades E2a 528 514 474 478
Whalesale raoe and wiermeoianes 221 221 217 =a 1
Balai traoe FA L) e.rk) 288 288
[c) Value added {(Mio SKR)
Grogs domestic proouct | 3BD 1447 1442 1442
Grozs value added of all sectors EIE% s G 1015
Giross value added ol the distributive radas 121 123 120 117
(d) Total private comsumpticn 692 663 TT1310  FFT 324 YOG 3V0 B27 850

1 Ineluding salar Lrocdes
# Gouses Lakaur Farce Survay,

Source: Slatistics Sweden. Mardic Statislcal Socretanal,

138

eurostat



SVERIGE

Table S3-1: Retail enterprises by sector of activity in Sweden (1991-1993) Eﬁ

Sectors of activity

Depzrimeant storss

Food, baveragss

Paints, cosmetics, toilet anicles
Tobaces, boows

Flowears

Apparel

Furnishings

Fecraation equipment
Infreguently purchase goods
Bolor vehicies

Petril, lubricants

Alcoholc bevaragas

Total

Sowurcs: BMaligtics Sweden according 1o Swodish standardized classiieation.

Table 53-2: Retail enterprises by sector of activity in Sweden (1994)

NWumber of enterprises
1991 19652 1993
48 a7 44
14 799 14 892 14 151
3327 2930 2 550
2005 3058 J 244
2035 2027 2703
10472 10203 G9BES
11842 11 364 11178
8782 8709 B EED
2 257 | BES 2045
5 690 B:27T 5033
2 BAG 2 Bdd 2541
1 2 3
G 934 B2 929 61352

eurnstat

Seclors of activity

Fetall sale in nen specialized swres (52.11]

Ciner retail sale in non specialized siores (5202}

Relail s&l2 in specalized slores exal 52,25 and 52,26 (52 .2)
Alcobolic and other bevarages

Tokaceo products

PFharmaceutical and medical, cozmalics ac axal 5251 [52.5)
Dispensing chemisis

Texliles {5241

Clalmng (B2 42)

Footwear and lzatnar gaods (F2.43)

Furniture, lighting equipmant and kousehold adicles n.a. G (B2.44)
Elecinical housshold applicances. radia ard 12fevision goods (52.45)
Hartware, paints e, (52.46)

Books, newspapar eto (52.47)

Othor retall sale (32 48 - 52 49)

Ralail sals of second-lhand goods in sores (52 5]

RAetail szl not in stores {52.6]

Hepar of persanal and hougehseld goods (52.7)

Total

Zaurce Sansles Swedan aceording o dace Reyv, | edoptad since 1954,

EY%

eurostat

Mumber of enterprises

7181
52
5273
24
1933
807
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Table 54-1: Retail enterprises by legal status in Sweden (1992)

eurostat
Sectors of activity ararprises ropiciersniy  PPMeISR GRS o Onark
Deparimanl stores 37 . 20 F
Fooo, oeverages 14 5a2 5105 3922 5519 07 38
FPamls. cosmelics. loilel amalas 2930 Fon 120 1103 3 3
Tobacea, boaks F 053 1 13d 73 1 121 47 3]
Flovawsrs 2027 it ] 513 BE3 2
Aoparel 10203 A 048 2403 4 85 14 24
Furnishings 2l 2901 2 B0E b 488 T4 22
Recreztion equipment 5708 2128 2 26T 4281 25 1
Infrequently purchasa goods 1884 553 GEs G5 1 3
Mztzr vehicles RaAvy 1248 &0 4282 | L
Fetral, lubricants 2 0dd 474 GIGE 1471 e} B
Prarmacouticals 1 1
Aloohelic oeverages 2 1
Total B2 929 18 163 15 921 28 209 520 116
Mumper of amplovess 233838 {3 0% 6 493 188 039 3y 55
Hownr Sadisticg Swednn
Table S4-2: Retail enterprises by legal status in Sweden {1993)
Sectors of activity eﬂ;::li?ﬁ;:; proprl'etoi::z Partnership D{;:;:i: nr::; z'::::: thers
Depanmant stares M : : 20 13
[P, beverages i 14158 4870 2406 5333 265 33
Famls. u:csw'cticls. et articlos 2 BSD &1 57 1085 3 +
labaccn, books G244 1228 T4 1127 4z 5
Flowers 2103 07 A05 (e Z 1
Acparel 9 EBS 24912 2307 4423 1% 22
Furnishings 11179 2895 7 BaS SRCi 71 20
Fecreation eguipman 4 BE0 2114 2239 4 304 14 G
Infrequently surchaze goads 2045 Sod £a8 TED 3
Molar vaniclos 5058 200 74 3094 4
Fetiol, wznzarts 244! dg G4 15624 24 5
Fharmacouticalz 1 1
Aleohelic bevoragos 3 3
Tolal 51 353 17 783 15215 7 &N LEL 106
Mumber of employees 228 Bas L BdE SE28 122 136 24 130 83

Howrpe Slalistics Swedon
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Table S4-3: Retail enterprises by legal status in Sweden (1994)

SVERIGE

eurastat
5 S Mumber of _Snlc Partnar- Limited  Mon-profit
ectors of activity proprigtar- A At Others
enteprises Shin ship company organization
Fetail sale in non 2pacializad stores (52.11) 1499 2052 1 328G 3570 182 21
Cithar retail sale in non 2pocialized stores (5212 52 19 2 26
Retail szle in specializes storos ool 52,23 and 52,26 (2.2 5273 em 1 480 1 4584 we 5
Algoholic and other baverages 24 ] 4 1"
chacon praduels 1 933 B 437 G7E !
Pharmaceutical and mecical. cosmetics et excl 52,31 (5E.35) 05 277 2BE GoE
Dispensing chamists 1 ; 1 1
Textiles (52.41) 2070 911 i nia 3 3
Clothing (52.42) & 944 1670 1 18R VR ] 14
Faotwear ard laathar gaads (R2.43) 1212 it 07 743 3 |
Furmiture, lighting equipment and househald articlos n, oo (52447 4120 1058 470 2478 4 10 4
Electrical household gpplicances. radic and 1elewsion goodz (5E.45) 3399 oG e | 818 1 i}
Hardwarz, painig oic. (5248 24 385 2495 1 44 n 5
Bocks, newspaper gla (R2.47) 1 384 350 208 703 25 b3
Other retal sale (52 48-52.4%) 13527 3 BhLz 3537 573 g7 15
Retail gale of seoond-hand goods 0 stores (52.5) 1 &8 ABS 347 248 e
Retail sale not instoras (52.6) 1 387 A4 538 353 5 i
Fepair al persenal and beusehold goods 152.7) 2821 1685 435 7a8 1
Tatal 54 459 17 376 12 828 23793 agr a2
Mumber of emplayecs 188 302 4 456 4 434 160 730 18 248 434

B Slabglics Swedos,

Table 55-1: Number of retail outlets by sector of activity in Sweden (1992)

Eurostat

Sectors of activity

Department slores

Food. bevaeragas

Pamits, cosmelics, foilet articlas
Tobacoco. booxs

Flowers

Apparel

Furshings

Reoreation aquipment
Irfraquently purchase goads
Riotor veheelss

FPetrol, lubricants
Fhasmacouticals

Aleohalic oevargges

Taotal

Sourca: Statisbics Sweden,

eurostat

Mumber of enterprises

37

14 B2
2230
A 0RE
2027
16203
11 384
8 70g
1 385
5277
2 344

G2 929

Number of oullets

231
16615
3038
3 365
2078
11 768
11897
8144
2 a0
5 BE2
3322
30

e lany
T 464
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Table 55-2: Number of retail outlets by sector of activity in Sweden {1993)

auragtat

Sectors of activity

Deparmsnt storas

Faod, beverages

Paints. cosmetics, 1ilet aniclcs
Tozacco. books

Flowers

Appars

Furmishings

Recrestion aquipmeant
Irfrequently puichase goods
Motar vehicles

Petrol, lubricants
Pharmaceuticals

Alcanalc beverages

Total

Sournce: Slalisfics Sweden,

Mumber of enterprises
34
14151
2650
3244
2103
9 6E3
11179
4 &40
2045
5038
254
1

el

B1 352

Table S5-3: Number of retail outlets by sector of activity in Sweden (1294}

Numbear of outlets

206
15 792
278
3533
2130
11 245
11723
117
2188
R4ak
3318
234
aTn
B8 74

BLUCStat

Sectors of activity

Retail sale in non specialized sloras (52.11)

Other retail sale in non speaialized stores (G2.12)

Retail sals in specialized stores excl 3225 and 52 26 (52.2)
Alcoholic and other beverages

Tebacco products

Phamaceutical and I:'Ied:EEIZ. cosmantcs etc excl 52,31 (52.3)
Dispenzing chemists

Texliles (52.21)

Cloining (52,42

Foobwear and laather gonds [(52.43)

Furniture, lighting egquipment and household anicles noe o (52.44)
Electriczl hovsehald applicances, radio and lslevision goads (52 45)
Hardwars, painls aic, (52.415)

Books, newspaper e, (52.47)

Clher ralail sale (52 4E4+52 44)

Fetail sale of second-hand geods in steres (52.5)

Retal sala not in stores (52 &6

Fapair of personal and hausehald goods (52.7)

Tolal

Bourne Statishics Swecan,

142

Mumber of enterprises

191
a2

Number of cutlets
4 o8

146

4430

398

eurostat
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Table 36: Geographical distribution of retail outlets in Sweden (1992-1994)

Land

Elackhalrms  an
Uppsala lan
Sadermaniancs  lan
Cuslergitiands  ldn
Jinkdpmas  En
Hronobers  [En
Kalmas kin
Golands 1an
Blexinge lan
Fristianstad  1En
Malmahus  1En
Hallands 1En
Giehorg och Bobus 1En
Alvsborgs  |En
Skaraborgs  [En
Varmlands  kn
Girehra 130
Vasimansknds  lEan
Kopparacras  Jan
Gavieborgs  En
Vasternorlands  1En
Jiimtlands  Jan
Wasumbotens  lAn
Marrootans 1En
Total

Source,  Jlaratizse Swadon,

1992
11 80z

()
206
(st
752
48z
ooz
485
235
757
T ReT
7 asl
ol
a1
300
435
057
B2g
450
314
08

1 220

2 oog

24077
70 464

ra - M = M Lo ==

et}

| R L I e T L R

Table S7-1: Number of employees by retail sector in Sweden (1991-1993)

Mumber of oullets

1983
11 a9
i B
B
oig
EEO
4759
oe9
450
=23
EaT
LRz
0,
410
237
262
155
o3
TEE
3G64
=z
ogz2
166
B
1 Qg
aE Tad

[ T L B R

M -

— pa M3 P 4 BY RY R L3

- 4 P3BR3
ra
=
o

- = = = P W R 3 P
w
vy
a3

o

&0 B4

eurastat

Sectors of aclivity

Doparmont stores

Food, hawverages

Paints, cosmetics, toile articles

Tabacco, books
Flovwers

Apaaral

Furnishings
Racreatian  eoquipmernt
irfrequantly purchase goads
hotas vohicles

Palral, lubrdlicanls
Pharmanauticas
Alcohohs  boveragoes
Tatal

ESource: Sanusncs Sweden,

EY

eurostat

15951
23 724
73 A5

4 Tl
g 3rg
3199
29 831
25 14549
14 933
2 544
28 457
11 BFO
12094
480
241 8RO

Number

of employees

1997
16 7493
T dE0

4 60
G 344
3 088
29 922
23 734
15 003

1976
25 B2
12 922
12 080

3 QER
233 B2

1553
146 853
74 192

4 Bhd

B Big

3127
2E 245
23 979
15 208
2254
24 Ha0
12 136
12 Q79
5 163

229 B85S
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Table 57-2: Number of employees by retail sector in Sweden (1984) *

ELIMSat

Sectors of activity 1894
Fetail sale in non speaialized stores (52,118 72046
MMhar retzil sale in non specialized stares (52.12) 5047
Felail sale in specizlized stores excl 52,25 and 52 .26 (52.2) 13 845
Alcohohc and pthar beverages o 261
Tazacen products 2 4951
Pharmzaceutice! and madical, cosmelics et excl 52,31 (52.3) 15 057
Dizpenzing chemiss 12039
Textiles {32.41) 178
Clathing (52 43) 201484
Footwear and leather goods (52.43) 4 544
Furnilure, lighling equipment and housshold articles noe o (52 44) 11221
Elactrical househald applicances. radic and television goods [52.458) G442
Harbears, pains ete. [(52.46) TOFH
Bacoks, newspager elo. (B2.47) 4042
Mher retail salo (52 .48) 20443
Aetzil sale of secand-nand goods in sores (32.5) 424
Retzil sale not in siores (52.6) 3674
Repair of parsonal and housshold goods (52.7] 3366
Total 185 302
T MACE BEWY. ! exclucing mokor cars, gasoling and uknlcants,
Source: Stafistiks Swelen,
Table 58: Labour costs by retail sector in Sweden (1991-1993) LT
Sectors of activity Labour costs (Mio SKR)

1991 " 1992 1993
Depatment stares 6 906 6 538 3034
Dailv-use products 12 814 11767 14 808
Durabla goodds 14 757 14 184 13194
Matar rades & BAE 8345 £ 365
Fharmaceulicals, alooholic bsverages 3466 3851 3281
Total 45 589 44 729 42 470
" Rl

I Incliding peirol znd [ubnbcanis,
Saunze: Slatislics Sweden,
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Table 59:
Turnover (excluding VAT) and value-added (at market prices) by retail sector in Sweden (1991-93) | /A
eurcstat
Sectors of activity Turnover {Mio SKR) Value-added {Mio SKR)
1551 1992 1983 1991 1992 1493
Cepartrment storas 44 911 40 Fha 20 508 T 387 G826 3 502
Caily-use products 107 516 o7 63 |26 024 15 042 15 631 18 562
Durable goods 106 125 BT a7e 93373 21710 199 703 13025
dolar tracles ! G0 06 B 1R2 58 557 12 240 10 8587 11 477
Pharmaceticals, alcoholic baverages 20 505 A1 346 37930 4 108 4 340 4 5
Total 373 356 347 027 361 401 61 465 57 437 57157
1 Inziuding petrol 2no lubnticarts
Source: Statistics Swaden.
Table 510: Retail market shares by type of ownership in Sweden (1991-1994)
EUrosta
Turnover (Mio SKR) *
1991 1992 1993 1084
Consumsar cooparatives 45 500 46 300 47 Gad AL B0
Mulliples [minimum 25 unitz) 31 800 29 700 25 Fa0 28 200
Walunlary chains 1065 100 105 300 105 500 108 00
Independern retailers 97 800 42 300 41 700 91 700
Total 285 000 271 600 270 500 277 400
" Inudieg VAT

Source: The Swelish whalesale acd retail rade ressarch instituts,

Table S11-1: The leading Swedish retail group (1993)

eurcstat
Group Ratail sales (Mio SKR) * Mumber of stores Activily
KF AT 837 1314 Food. convaniance goods
Axal Jahnson AB 10343 a7a Food, convanience goods
[k 4 388 14 Furnitura
[CA 4215 174 Apparel
Hannes & Mauritz AR [HER) 3854 121 Apparel
Spar Inn Distnbulion AB 1 5800 20 Feod
AG:s Favormarknad AR 1200 11 Faad
OMNGFE AB 1262 21 Radia, TV
LL:s Live Lars Lundin AR a2y 5 Faod
Ge-KEs Lagerfarsilining AR a1 1 Apparel

* Including VAT,

Spurce: The Swedish wholesals and retail research ingiivle,

EY%

eurcstat
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Table 511-2: The leading Swedish retail group (1994}

eurcstat
Group Retail sales (Mio SKR) * Mumber of stores Activity
KF 46 785 1478 Foopd. convernercs goods
Axel Johnson AR 11018 BT Food, corvanience gooos
ikea 4473 14 Furniturs
Hennzs & Maurilz AR (HER) 4 0GE 114 Apparel
AB Lindex | 955 124 Ajrpanre
CMCFF AB 1 800 22 Racho. TV
Spar Inn Distribution AR 1 4550 15 Food
([8: 1 500 Z kA& orelen
AG s Favirmarknad AB 1472 1 Food
SlBA AR 1102 17 Radic, TV
* Including WA T,

1 FZA is the rgost volurdzny chain in foad retailing and is owner af Lics A5
Sourea: The Swedish winolesale and retail rescarch ingtitutn

Table 512: Department stores in city centres and out of town (1991-18584)

eurostal

Year Mumber ol department stores

City centres

1941 150

1932 124

1083 1D
i L]

1664 102

Dt of town

G3

71

Sowrce: The Swedish whalesale ard relad research inshiule,

Table 513: Mail-order sales in Sweden (1991-1394)

City centres

Market share (%) of retail sales

Ot of town

0.4 5.8
4.8 6.7
2.0 Gy
2.7 7

eurosial

Year
198
loa2
1993
18994

boncludieg M AT
Souree: The Swadish wholasale and retail research nstitute
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Sales {Mio SKR) -
Rl =1 E]
& 000
7 a0a
7 a0

Sharea (%) of retail sales
27
2.8
28
2T
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Table UK1-1: Key statistics for retailing in Great Britain (excluding motor trades) (1989-1992) EY%
euristat
Variable 1949 1990 1001 1942 Statistical
source
Murmber of emapriscs 232 045 : SDA25 1931
Murbar of local outlets HEDME 348 920 342 321 318751 © SDA25 1980-32
Turnowar (g LKLY ncluding WAT & 842 126 452 1352 G4 137 B2 SDAZE 1DES-G
Walle goddad [Mio LIKL) F2TIE 36 033 38182 38 GE2 CS0 18388
Capetal expenditure excluding VAT (Mio LKL 4 555 4 555 4 594 4368 SDAZL 1989-52
Mela detinilions of retading wary - S0A2S based on 510 19645,
- EG baszed on 510 1930,
SO C_r}_n'.q_al Statistical Office.
Table UK1-2: Key statistics for retailing in Great Britain (including motor trades) (1989-1992) EYi
eurcstiat
Wariable 189849 1980 1991 1992
Mumber of anlsminises : : 347 874
Mumber of lozal outlels 424 240 225 653 416 252 390 297
Furngver (o LKLY mciuding VAT 152 472 20 481 202 550 208 887
Value added (Mo UEL) : i 21794
Capital cxpenditure axcluding WAT (Mio UKL} F g E 440 a3E 4 333

Source: Central Statisticsl Oifice.

148 E%
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Table UK2: Role of commerce in the British economy (1991-1992)
1991 1992
{a) Number of enterprises

Total enterpises 1795 380

Tolal distribuineg iracds enlerprses 458 777

‘Whelessle and dealing 142 707

Retailing 232045

Rator trades 84 025

(b)) Employment (1 000) *

Total resident copulation REA1Y i

Total ernploymsnt 21 867

Employess in distrbutive trades LTS

Wholasale rade and dealing 21

Retail rads ! 2568

wotor trade = hEl

{c] Gross domestic products (Mio UKL)

Gross domestic. product (averags esfimana) 494 524 314 5894

Valuzs gdded of the distribulive sactor 71885 TZ 548

{d) Consumer expenditure (Mio LUKL)

Teoaal hoveshold expenditunz® s 810 A74 492
Food a4 (g Ah 2
Alzofalic drinks 23629 2467
Tabaera B a3E 1o o4
Cicthing and fochwear 21125 21245
Houzing 52234 L)
Fuod and poveor 14202 Tal M
Hougsehold goods and serace 23118 24268
Transporr and commuonicalions &1 737 &4 368
Recreaton, enfectainmeant and educalion 35836 exgore
Cithar goods. senicos 76 FcRi Fy

U Zoursz Emplavment Gazelle,

1 Excluding moler iradaes,

2 Estimate based or 15988 ligures.

3 Very broad definiion including repairs, botels and cealering.

A Exgiuding expendilura by forsign leurists in he Uk and incledirg househald axpendibang aboread.

Source: Cenlral Statistical Cifcse, PATC03, SDAZS retading. SDA2T Molor Trades. UK Mabanal Acccunls £G
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Table UK3: Mumber of retail enterprises ' by sector of activity in Great Britain (1989-1992)

edristat
Sectors of activity Mumber of enterprises
1989 1980 1991 19482
| eanad 67 45 G5 164 g2 DO B 1109
[rink, corfectioreny and tobacco 48 744 48 376 A% 108 48 B7 1
Clothing. fostwear and leather goods a1 420 30 555 27 341 a1 823
Housshold goods ¢ 48 735 51374 40 248 45 532
Cther non-food 38156 41 707 38 322 36 TAT
Mimad retailing 41449 2877 4163 3720
Hira and ragar 294 1 6068 1 873 430
Tatal retail business 2 FAR 356 241 (5% 232 045 2149132
kdator trades 4225 7B 733 74 742 71 A48
1WA T registarsd entorgeiss
2 Ineluding furniture, slectrical sgquioment and DY
3 Definiion based on SIG 19686, pacluding modor rades
Source: Central Statistical Olice, 30425 Rolailing, S0ART Moles Trades,
Table UK 4-1: Retail enterprises by size category in Great Britain {(1980) LD
Sectors of activity Slze category
Single-oullet Small multiple 10-99 Large multiple 500
retailers retailers retailers
{2-0 outlets) (100-399 outlets)
Faad 29 238 5757 a4 1o 5
Onink, confectionany and 10bacoo 44 981 2 32 Hd 12 7
Clothing, loobwear and leathcr goods 24 775 hGR1 220 42
Hougehold poods 23 817 3 B 144 g
CHnar non food a5 2 5259 166
Mized retailing 2295 18 ai 9 4
Hire and repair 1 2586 239 14
Total 5 215 457 25 347 626 201 T
Source. Candral Statistical Oflice. SDAZE Batailing
Table UK 4-2: Retail enterprises by size category in Great Britain {1981) el
Sectors of activity Slze category
Single-outlet Small multiple 10-99 Large multiple SO0
retailers retailers relailers
{2-5 outlets) {100-452 cutlets)
Faad 5ig 24l o 35d 161 B &}
Drink. confactionary and 1obacco 48 PG 277G 43 A v
Clething, footwear and leather goods 22 05k 5 oon 222 35 =
Hzusehold goods 42 784 & 344 150
inar nen food 33136 5 [ 141 11
Mixed retailing 3 dB6 G1F 2l 12 4
Hire and ranair 1496 345 32
Total 205 &40 25 510 612 248 33

Zourcn Genlral Slabatcal Offcs, 50425 Retadling
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Table UK 4-3: Retail enterprizes by size category in Great Britain (1992)

EY
eurcstat

Sectors of activity Size  category
Single-outlet Small  multipla 10-94 Large multiple
retailers retailers retailers
(2-9  outlets) {100 or more outlets)
Fond 5% A6 4 454 133 16
Onnk. confechionery and  [obacoo 44 758 1 8359 39 ¥5
Clothing, footwear and  leathar  goods 20 05T A BT 207 35
Hzusehold  gocds 40 065 £ 333 102 26

her non food 3 a4 4 598

Mimad  retailing 2 883 T84 39 15
Hirg and repair 1106 322 i .
Tatal 196 106 22 396 520 i1a

Sourge: Central Safistical Oflice, S0DAZS RAstailing.

Table UK5: Mumber of retail outlets by sector of activity in Great Britain {1988-1992)

oLrosla

Sectors of activity Mumber of outlets

19849 1990 1881 1982
Food a0 055 5 085 Bz as2 T EDE
Drink, confectionery and tobacoo G1 641 G0 254 G1 528 57 999
Clothing . footwear znd lzather goods a8 538 G0 236 a6 a7 31449
Hausehold goods 5 598 fifi A0 37 987 G2 648
Cther non-food 52543 56 993 a4 033 B2 214
bl retaling 1542 11 457 13 145 11 087
Hire and repair G0 5G4 G 45 4 84
Tatal 350017 348 920 34z 31 318 751
Sourze: Central Statistical Cifice. S0AZL Retailing
Table UKG: Employment by sector of activity in British retailing (1989-1992)

curosta

Sectors of activity Persons employed

1959 1940 1991 19492
Food H45 000 852 000 813000 834 000
Diing. corfectionany and tobacao 328 000 280 000 274 000 254 000
Cinthing, leolweaar and leather goods 304 G0 312 000 289 000 204 000
Heusehols goods 319 oo 318 000 38 000 299 000
Other non-food 248 GO0 273000 2061 000 264 (00
imad retailing 383 000 301 Qco 376 000 G365 000
Hire ard repair 35 000 A3 00 33 000 37 000
Total 2462 000 2 468 000 2 368 000 2 324 000

Soarce Central Slatislical Qe ascording bz retailing encuiry. Marrow definifion (excluding moter trades)
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Table UK7: Retail turnover by sector of activity in Great Britain at current prices (1985-1882) E
Crosta

Sectors of activity Retail turnover in mio UKL {including VAT)
1989 19490 1991 1992
Foad 41 743 A5 841 48 718 514082
Drink. confectionary and 1obacco 11 885 12828 13497 13810
Clothing, footesar and leathsr goods 11 B30 12 428 12 446G 12 428
Houzehald goads 19 572 10 G20 21 035 20 a8
Cither non-food 1ond 12345 12404 12 245
Mixad retailing 21231 2z 222 23178 24 508
Hira and repair 1 268 1307 | 284 1 490
Total retail buginess | 115 343 126 485 1352 54 137 525
hiotor trades 73530 3899 549 956G T1an
Total retailing, including motor trades 192 473 200 482 202 502 208 566

1 Definition basod on 510 1968,
Source: Cendeal Statistical Ofice, S0A25 Ratailing. SDA2Y Modor Trades,

Table UK8: Retail sales index in Great Britain (1991-92) '

eurtystat

1991 19492

All retailers 119.5 1223
Food retzilers 11491 1213
Mixad ratal businesses 10497 111G
Man food retailars of which: 1237 123.3
Clothing and loohesar 1170 1160
Household goods 5 138.0 14000
Oiher nu:un-fc:cud retailers g0 LR FA

1 Based year 1985 = 100, at coslan: prices.,
Source: Contral Statiskoal Office, SOMEE Hotall Sales

Tahle UKS-1: Concentration by turnover category in British retailing (1990)

EYi

eurastat

Turnover category (Mio UKL) % of enterprises
=1 a7 6GE
1-10 212
10-100 016
100-500 003
= 00 (.01

Sourse: Centrol Slalistical Office, S0A23 Aclailieg,
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o of outlets
F72

£.83

L&7

5,72

% of retail turnover

26.85
.61
2.03

13.28

A2.13

EY

eurostat



Table UK9-2: Concentration by turnover category in British retailing (1991)

UNITED KINGDOM

eurcstat

Turnover category {Mio LUKL)

=

1-10
10-100
100-500
= 500

Source: Central Slalistical Olfice. SDAZE Fotailiag

Table UK9-3: Concentration by turnover category in British retailing (1992)

%% of enterprises

o7 85
214
016
003
00z

% of outlets

To.21

oo |
ha
wa

% of retail turnover
26,04

a18

1221

4522

curostal

Turnover category {Mio UKL)

=

1-10
[0-100
100-500
= B0

Source Central SlabEical OFice, S0O8ES Reatailing

Table UK10-1: Retail turnover by type of organization in Great Britain (1990)

%% of enlerprises
97 43

234

a7

004

.02

% of outlets

Th.G4
5.54
587
.30
5.65

%4 of retail turnover

2438
g.12
.10
12.654
46,70

=]

curostat

Sectors of activity

Foodl

Drink. confectionery and lobacoo
Clothing, lootwsar and lgather goods
Househaold goods

Otz non-food

Rized retailing

Hire and repair

Tatal retail businesses ?

1210 % outlets,

2 10 or marg puthens,
4 Dedintion based on S0 1568,

Source: Central Stafistical Oifice, SDAZS Ralailicg

eurostat

Single outlet
retailers

7 GEa
7 eO7
2802
T a2
o924
2825

112

34 376

Retail wraover in Mio UKL, including WAT

Small multiple
retailers

2 586
1077
2 R14
347
313
1 501

a7

14 705

Large multiple
retailers

35 006
JEREL R
7 10s
9170
3273

17 796

108

77399

All retailers

A5 B4
2 B25
12 421
198918
12 345
222z
1307
126 480
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Table UK10-2: Retail turnover by type of organization in Great Britain (1991)

srostat

Sectors of activity

Food

Drink. confechansry and tobacoo
Clothing, faciwear and leather goods
Haouwzahold goods

Orher non-tood

tixed remiling

Hire and ragair

Total retail businesses ?

Single outlet
retailers

753
g6
T
7158
5G4
3088

130

34158

Retail turmaover in Mio UKL, including VAT

Small multiple
retailers !

2874
1387
24732
2a87g

187

15 505

Large multiple
retailers =

3 e

4054

1202 pullels
20 o mare pullels.
3 Detiruhen based on SIC 1968,

Source: Centidl Slatislical 3z SOAZS Hotwilioy.

Table UK10-3: Retail turnover by type of organization in Great Britain (1992}

All retailers

48715

13497

0y

T

P 5
27034
12403
25177
1267

132 542

aurostat

Sectors of activity

Fracd

Dinnk. zonfectionary and 1Ghacco
Cletiung . feobwesr and leather goods
Househeld goods

Other non-food

Mixad retailing

Hire and repair

Total retail businesses *

Retail turmaver in Mio UKL, including VAT

1 25 cutlals
2 10 ar more pullcls
3 Definilion basod on 515 1068,

Source: Central Stabstical Ofice, S0A25 Retaling.
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Single outlct .
retailers

7 366

BERG

58993
3282
112

34 835

Small multiple
retailers !

2878
1028
2 382
Gh47
£ 250
1E48
1378

102 G4

Large multiple
retailers =

41 317
4107
7554

10 54

All retailers
51462

13 B0Y

12 429
2083
12945

24 504
1400

137 525

[F/A4

eurcstat
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Table UK11: Large food store in Great Britain (1989-1994) EY%
eurgstat

Year {at 1 Feb) Large supermarkets

Mumber Superstores Sales area

{1 000t} Sales area
Mumber (1 000 1)
TaE 578 22 Pdd 1:0TF 17 316.6
14990 B4 ¢4 8453 1. 053 17 G682
Taa Eck! 8 411G 1110 17 9ald
14992 T4 o408 1112 18 108.49
149493 REZ G2 3eBzY 1135 18 5305
1984 436 54 5904 1127 18 4935

1 Largn supermarkets = 10 D00, &4 9599 f% Suparsierss = 85 J00 157
sSnurce: Ingttute of grocery dismributon

Table UK12: Size profile of multiple grocery stores in Great Britain (1991-1994)
UGS

Sales area (M7} 1991 1882 1993 1854
2000 5.2

2000 - 3 600 152 w6 s 2t
4 000 - 5 en 21.3 225 257 32.2
10000 - 14 595 12.4

15 000 - 19 999 10,7 29.4 248 2B.5
20000 - 24 999 5.9

= Z8 D00 20.0 200 16.5 24
Total 100.0 100.0 100.0 100.0

Source. Inatitute o grecany distribution,

Table UK13: Geographical distribution of British grocery superstores (at 31 March)
1952 1983 1994

Rl Mumhber of Mumber of farge Mumber of  Mumber of large Murmber of  Mumiber of large

superstores super markets sUperstores super markets superstores super markets
Scuth-Easi 224 387 252 g 284 393
of which- Graalsr Langdon ] 133 : fana 123
Morth-West 106 & 108 &d 118 Gd
West Midlands 32 e a7 EA1 &1 75
Yorksiure and Humberside 83 23 B BZ 23 B3
South-West 3L 11 T 123 LE 128
Fast kudlands it i {511 78 B3 T8
Seatiand il 142 a8 1449 4 151
Mot 40 il 44 GE i 57
Wales 37 A8 37 7 1 45
East Anglia A4 44 38 a1 9 52
Total 71 1244 as0 1135 1009 1 250

Saused Ingtiluba of grocany distrilaban.
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Table UK14-1: The leading 8 superstore operators in Great Britain (at 31 March 1992) EY%
' eurosial
Company Mumbar Sales area (1 000 %) Average store size (ftf)
Asda 185 7TH1E 41 Bo1
Tasco 185 7 a7 40 D55
J Bainskry 155 497 31735
Safeway L 2206 30 206
Wm Marrizcn 48 | 508 37 GOE
Gateway 25 age RS
RS 20 [E1N] a0 186
United Co-operative 18 70 42 744
Tetal superstores 734
Souree: Instiute of grocary dsinnution
Table UK14-2: The leading B superstore operators in Great Britain (at 31 March 1933) Eﬁ
eurcstat
Company Mumber Sales area {1 000 11%) Average slore size (ft7)
Asda 183
Tasco 228
J Eainstury 144
Saleway o8
W Marrison 48
Galeway 24
CRS
Lniter Co-opsrativa
Tatal superstores
Sourca; Ingtiute of E:nnn_q}. distriliicn
Table UK14-3: The leading & superstore operators in Great Britain {at 31 March 1984)
eurasl
Company Mumber Sales area (1 000 ) tverage store size (fi2)
Asca 184 B0 41 841
Tasoo 237 A0 2583
J Bainsiury 195 & 2on a2
Saleway 117 3 EO0 29814
Wm Mamzan &1 2 2B0 37 G4
Galeway a8 B a5 415
GRS 19 BEE 2081
Unilesd Co-operaliva 18 Tih 48 794

Total superstores 564

Eourge: Inititte of grocesy distribulion
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Table 151: Key statistics for lcelandic retailing (1990-1992)

eurostat

Varlable 194940 1991 19492
Mumzer of anterznses ta1e Foa3 5%
Mumber of cutlets 1718 1 BE0 1862
Tetal employment (man-years) ! 7 BEB TIs 7022
Emploveos 7085 & Fdd & 084
Ser.f-emp;byed“ g11 1oz Taond
Turnover gxcluding YAT (kio LR T2aa 7973 TH GRG
Payrall {1 002 [KR) 4435 10 024 10 357
Walue gddad (1 000 [KR) 12 996 13734 14 Q00
Gross fived capital formation {1 000 IKH) # 4721 4330 4 397
Compeneztions of emplopeas [(fho WS G453 10024 03257
Turnovar per person empiopad 235 10 255 10043
Value addad per parsan emoioved 1 Ed 1774 1803
(nvaziment per persoen emoloved 223 228 235

1 Full brne eouivalent.
2 Imzlucng wholsle e hodels,
Hounge! Mational Economic Instiune.
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Table 1S2: Share of commerce in the Icelandic economy (1990-1992)

EYVi
eurostal

[a) Mumber of enterprises =0
ledal entemprizes (excluding agriculturzl businesses) 21 08
Tetal disrbutive trade cnterprizcs 28910
Whalagale irade 1391
Retail trade 2 1518
(B) Employment
Tatal resicant pogulation ARE TOE
Tolal gemployrmsnt [Man-yedans) 174 914
Chstriowive trade 14782
¥éhalosale rade and infermediancs & B
Ralail frace 7 oG
[c) Value added (Mio IKR)
Grosg domasiic produst (at currant prices) KR et
Giross value added of all sectors (at factor value) ZTeE
Giross valus addad of the distributive tradas (at tazior value) 31058
(1} Household expediture (Mio IKRE Household consumption
Feod drinks Tabacon B HOE
Cliattung, fooheesr 17 L26
Rerl 33804
Enangy (excluding luzrficanta) 5500
Fumiture and howsenald eguipmeant 17 804
FPharmnaceulicals, cosmealics 4515
I ranspor andiglecommunicaions BTE
Educaticn, ertertainmen: and lzisunz 2283
Cithe K4 I e
(Bt 2237249
(2} Household expediture (Mio IKR): Tradable consumption
Feod driinks Tobacoo b2 BEt
Clodtirg, footeaar 17322
Rert 0
Enangy (excluging lubrficants) 209
Fumiture and houssbald equiznsnt 15 296
Pharmacsuticals, cosmelics 4515
Transport and communication 19022
Education, antenainment and |eisura 10645
Chher 2 E2E

Total 122718

1851

23828
3104
1487
843

259 577
124 40
14 899
7and

FFrG

6 528
305583
342086

AR Y]
19 854
37 066
G082
201519
G265
37051
25 148
58 A52
245 995

a5 0
1970
[N

280

17 BE
5265
23818
12478
a0
137 862

1852

24 752
3078
1443
1835

262193
123044
T4 923
7 ogs
FaR

Aaray
314319
36313

Bl 0a6G
19322
37 450
5384
16 244
4200
35 038
25 454
39 881
240 Q4L

RE 704
19178
0

258
15613
3200
21183
12 180
2995
134 333

1 Excluding producsns of govemmenl Serancss and ralated aclivities. Inclodirg Fese enerpnses bings ol norrber o 27 987 emerprises in 1950, 30 916 in 1591

Al 31 81000 13832
¢ Excludiag motor lgckaes, which ag classdicd as whalesala rades,
Saurce Natcnal Ecanaaes Institute

EY

eurostat
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Table IS3: Number of retail outlets by sector of activity in Iceland (1990-92)

BLIrEtEt

Sectors of activity

Food, drink and tobacco

Textiles, clething, foctwear, legther goods

Mon-slectical housshold squipmsent, electncal appliances
Stalipnery, tooks and offics supplies

Pharmaceautcals and cosmetics

Cithirs

Tatal

Source: Matonal Econamic nstilute.

Table I154-1: Number of retail outlets by legal status and sector of activity in lceland (1991}

1980
BTT
331
157

91
94

485

17149

Mumber of outlets

1991
E40
325
152

fatit

a0
487

1 680

19492
an
5
152

B
a7
SO0
1 BB2

EUrostat

Sectors of activity

Food, drink and tobaca

Textiles, clothing, footeear, legthar goods

Mon-electrical household equipmeant, slectrical gpplizncss
Stationery, books and office supplies

Fharmaceulcals and cosmeatics

Othars

Total

Share in numbar of outlers (%)

Shara in income fincluding calcwiated awnar's incorme) (%)

Source. Ratioral LcD:]E.‘-‘I'-: kil

Table 1S4-2: Number of retail outlets by legal status and sector of activity in lceland {1992}

Mumber of
autlets

511
H1h
162
uy
ar
SO0
1662
000
000

Sole
proprietors
161

FR

Partnership

2465
14
32
33

Limited Cooperative

company

a7
93

23
r
111
412

248

society

e O — W =

26

[T
Lo T

—i

Others

rostat
Sectors of sy e ooy, TUIA T SRS e
Food, driny and 1oaccs nAn 167 265 a9 a 1
Texliles, clothing, oobwear, leatnar goods 325 &% 140 P v 1
Man-slscirical househald eguigment. clectrical appliances 152 43 38 o3 2 0
Slatianary, books and office suoplies it 27 33 21 { 5
Fharmzcsuticals and cosmetics aa 20 35 & 2 4
hers 487 137 198 108 24 =|
Total 1680 493 730 385 43 14
Share in number of cullels [9%) {000 733 435 2350 2.8 1.4
Share in inoame (ingluding calowiated owners moome) (35) Ry 3z 284 46.0 18.5 24

Source: Mational Economic Instituie
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Table 155-1: Geographic distribution of retail outlets in Iceland {1991}

eurostat

Reglon* (at 1 Dece;?)zrlf;:auﬂr;
Reykjawk 99 523
Revkiangs g3 216
Waslem lceland 14532
West Frord B TREG
Monnwest 10 340
Mariheast 26 352
Easi 13180
Soulk 20 518
Total 259 577

1 Gaegraphic hegakcawn By b district.
Zaurce: Naticnal Econcrmig Insbilule and Slalistical Burezu of lostand

Table 155-2: Geographic distribution of retail outlets in lceland (1992}

Total number Mumber af outlets/

of outlets 10 000 inhabkitants
TaE 74

284 dd

g2 a3

4 f{s1

65 &7

178 a7

a8 67

107 a2

1 680 B5

=

elrosta

fegen” {at 1 Dece ;zg:"lfﬂt::ﬂr;
Reykjavin 100 850
Reyvkianas G5 416
Wesilam leeland 14 476
West Fjard 9680
Marthwest 10 358
Morthess 2GBTS
East 153 055G
Souin 20BN
Total 262 193

1 Geograpnic nreakdown Dy lax districl.
Source Matkanzl Ecoromic Insimne and Stalistical Bureau of loelzno

Table 1S6: Employment by sector of retail in Iceland (1990-1992)

Tatal number Number of outlets/

of outlets 10 000 inhabitants
b= Fii:!

Pt 47

140 &5

5 B2

B B8g

180 a7

a4 B4

105 51

1662 63

EUrasla

Sectors of activity Man-years worked
1580 1991 1992
Food. dank &nd fohacos 2128 Z 054 1852
Texliles, clething, foctwaar, Igalher goods fE FE 751
Mor-slecingal kousehsold equipment. elecineal zppliznces G683 BE0 FEE
Statoncry. books and office suppliszs 34 340 352
Pharmacewticals and cosmetics 454 486 485
Hhers 3 a3s 4Fg 3628
Total 7 898 775 78N

Source: Rational Economic Instiude,

eurastat
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Table IS7: Retail turnover (excluding VAT) by sector of activity in Iceland (1990-1992) EVi
eurcrstat

Scctors of activity Retail turnaver (Mio IKR)
19490 1991 14492
Fand, dink and wobacoo Z2 472 24 411 24 gAY
Textilas, clothing, footwear, leather goods 6 357 ERYR g 7ES
Mon-clectizal household squipment. elecincal appliances 783V a4 477 i E06
Stationery, books and office supoliss 2381 2418 277
Pharmacecticals and cosmelics 3863 3889 4073
Olhears 30 227 A2 445 a2 480
Total T2y 87 TH 696
Volume indax ' 100,0 10E.8 a8.5

1 Volurmg dex 1988 104 F
Volume index 1923 = 1005
Lourgy Mabonal ooncmic Instiiuse

Table 158-1: Concentration in Icelandic retailing by turnover category {1992)

curcstat

Turnover category MNumber of Turnawer
(Mio IKR) enterprises (Mio IKR)
] | 040 5R23
10-14 fG2 15135
3i-94 124 8801
100 - 44949 114 2024
500 - 999 B 4352
1000 - P 995 11 19273
3000 - 4 BER 1 3180
= 3004 3 21204

a7 212

All categories 1 864
- 1 %

Zanssd: Manonal Esanomic Imstiute.

Share (cumulative %) in

Turnover category

(M IKR} Enierprise
= 1) 530
= Al 367
< 100 932
= B0 qa.R
= 1000 98.2

D00 g8
= EDO0 SR
All categaries 100.0

Table 158-2: Concentration in lcelandic retailing by turnover category (1993)

Total
LN T s

3.7
19.3
28,4
18.6

TEA

100.0

SUrostat

Turnowver categary Mumber of Turnowver
[Mio KR} enterprises (P IKR)
=10 1 166 ATED
10-48 G453 14 425
S0-58 120 B 24T
100 - 499 gz 15613
A0 - BEs g <+ B
1000 -2 999 13 = 718
3005 - 4999 1 ERE T
=5 000 2 16158
All categorias 2055 84 475

Bauaes: National Economiz Institute

162

Share {cumulative %) in

Turnover category

{Mio IKR) Enterprise
<10 ERY

= 50 BA.G

< 100 LR

= SO0 BB

ER R oo 2

< 3 000 1=}

= & 000 95.9

All categories 100.0

Tolal
turnover

4.0
192
28.0
487
53.8
7TEE
a2 0

100.0

eurostat
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Table 1S9: Concentration in Icelandic retailing by distributed income (1990-92)
eurostat

Year Distributed income
e the nuﬂiﬁ:&;::gi}j Number of outlets [cumulative ) Mio IKR
1950 5 a7 48 4 034
10 74 il R 164
25 430 i & E82
100 718 100 8 389
1991 5 a5 49 4604
19 189 G2 5834
25 422 an 7493
100 1 G800 100 9320
1991 5 H4 A E 4735
10 188 G2 & 045
20 417 80 T 845
100 1.8682 100 g 722

Source: katioral Eccnomic lnshie.,

=5 163

eurostat
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Table N1: Key statistics for Norwegian retailing (1990-1933)
elrostat
Variahle 1990 149 1992 1993
Mumber of enlsmprises 32 0007
Mumisr af establizhnfons a8 783 38 505 40154 38270
Towal employments @ 123374 122 191 121 677 122 8BS
lolale ermployment (anaual avsrags) 151 DO0 174 00 174 000 177 D00
Emplaraes (] 4 a8 55 &g 83
Self-amploped (%) 5 12 12 1 1
Yoman ()T a6 &7 &3 a3
Pt -lime worksrs (%) 48 4 45 47
Sales [axcluding VAT] IMio NKR) 176 GBEG 183 370 194 290 199 771

Sharg in vaiue added (%)

1 Furosial estimatas.

2 Full-tima aguivalant,

3 Port-time gmployment nol aorvaried 10 ol-limn
Source: Statistics Murway
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Table N2: Share of commerce in the Norwegian economy {1990-1993)
1990 1891 1992 1993
(a) Mumber of establishment
Total numbar of establishmeants 242 BED 235 489 2375 225 660
Total distributive tracs establishmeants S B37 G 461 0147 58425
Wholesale fraoe 17837 igore 18 390 15338
etz frade 28 763 38 50 40 154 gz
Intarmacianas 1943 17 1803 i 751
(b) Employrnent (1 000)
Total resident population ! 4 24 4 5 4286 a3z
Total employment (annual average) * 2060 2010 2004 2004
Fart-fime wakers 532 537 53;!. 540
Fermale 15 214 G714 2ig
Total ermployment in disfributive frace 33 Pt 230 230
Wholesals trade 2 106 107 104 104
Fiedail frace © 123 123 122 123
Infermmaoianios = 4 3 3 3
{c) Value added (Mio NKR)
Gross domsstic prodoct FEA O TH2 774 T 286 A1 352
Gross value added of the distibutive trades 71184 ToED2 78 308 TEE50
{d) Consumption (Mio NKR)*
Private final consumption expediture *=* 357100 376 275 394 345 412 248
Expediture on goods 183 2589 203 060 217800 b o i i
Diirahie consumer goods a2 33 74 35 027
Semi-durabls consumer goods 36 811 39 891 41 Fav
MNor-lurgiie Conswmar Goods 121 854 124 428 f3d 138
Services *** 160 076 171 091 180 275 182 525
Correction iterm (national versus territornial purchass)
Tourist congumption, e 3736 2124 2774 2005
Tradable consurmption 178 165 186 316 185 222
Private consurmpbon
Hougsholds 338 236 356 054 73840 330 401
af pifich senvices 141 212 1580 870 148 875 167 678
Mon-prodit institutions 18 gl 200EA 21 300 21 B4

* o Ewmcluding agncullure, sy and Bshing.
© Part-ime ermployment not orignied 1o full-time
" Ireiuing fingl eoasumation expendiug af nor-predit instiiutons sesdng households
1 Mewn populaton,
# Full-time eouivalent
3 Figures for Mational Foonomy and sxtermal traces are revised in 1995,
Source. Slanshos Momwvay,
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Table N3: Retail establishments by sector of activity in Norway (1990-1993)
Sectors of activity Mumber

1990 1991 1992 1993
Danarmeni storas 123 115 118 1z
Faod, boverages, tobacco 11 4497 11 548 11 737 11 161
Texliles, clathing & 237 G485 g 464 G244
Furmiture, lamishing (non texlila) 311 3271 3 380 INFF
Hardwars, nouseholkd] aticles, sporls goods 7 aas 2335 3053 2874
Watchas, ootical articlas, musical instruments, gold ang silver, pholegraphie supples 26 2 are 2843 2699
Motor vehicles and peirol 4 587 4 B71 4771 4532
Olhars T a7 T B TFaE 7 ar]
Total 38 TE3 39 595 40 154 38 270
Source: Statisfic Moy
Table N4-1: Number of Norwegian retail establishments by legal status (1891)
r A
Seclors of activity R mlmbzl pm?ﬂlﬁ iﬁ:ﬁ:ﬁgg Erg::; thers
establishment torship
Neparimsnl sloras 1165 1 W 96 1
Food, beveragas, wobacco 11548 kB4 Jaed 1181 G598
Textiles, clzthing & 485 2200 2683 21 SE1
Furnilure, lurrishing {non lexthle) 3271 12332 1725 47 277
Hardwara, household aficles, spors goods 2395 1404 1722 & 249
Walches, optical aricles, musical nstroments, gold and silver, ghotographic supplics £ 875 1233 1450 i 192
Meer vahicles and petrol 4571 1470 2 Ah4 11 A0
Cithers TEH 4 531 22T I 813
Total 39596 17 209 17 592 147 3378
Share in sales ) 108 177 ERO 2.7 S.6
Source: Statislics -‘Jur'fia\':-.r.
Table M4-2: Number of Norwegian retail establishments by legal status (1992)
Sectors of activity e numb; pmgrLi]:!E- Jﬂint's“ﬁ“ Ct_mp— Cthers
astablishment tarship R RG-S RtEE

Naparmeand stores 13 1 M A5 1
Faad, bevveragas. obaoco Tav ER ot ER KT 1148 LR
Taxtilas, clothing 5 4iGd 2era 3 Ba0 22 G534
Furrnlure, furmaheg (rom 1oxtie) 3390 124949 1 7BT 43 261
Hardware, housaehald arbcles, sports goods 2432 1033 1 7ER 18 214
Waiches, optical aricles, musical instruments, gold arnd siven ghelogaphic suppbes 2 Bad P24 1420 3 187
Rotor wehicles and na £ 771 T 402 2 a0 41 318
Ciners f T 4432 2585 12 i
Tatal a0 154 17 213 18 314 1380 3247
Sharg in sales () 100G fE.8 el a5 35

Source: Statislcs Moneay
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Table N5: Employment in retailing by sector of activity in Norway (1990-1293)

NORGE

eurasial
Sectors of activity Employment |
19490 1991 o492 1993
Depatment stores 5144 4877 4574 1175
Food, bevzrages, tobacoo A0 40175 41 4¥F 38475
Texliles, clothing 18 862 |5 G549 17316 18716
Furniture, fumishing (non 1axtile) S B80 0545 96635 a&71
Hardwars, housenold grticles, sparts goods 7z T ez 7 830 H065
Walches, ophical articles, muscal inslramants, gold and silver, photographic suaplies G B0 G Y63 2218 & e21
WMator vehicles and petrol 15742 19 180 192683 19513
Cthiors 15 647 15828 15 448 17 117
Tatal 123 374 123 434 122 191 122 553
1 Full-tirne egquivalent
Fouree Slabshos Nonvay
Table N6: Retail turnover by sector of activity in Norway {1990-19493) Eﬁ
' curoatat
Sectors of activity Sales (Mio MKR)
19490 1891 1952 1983
Dapariment stores =] 7723 7 IG3 7 a0
Food, neveranes, lobaccn &1 300 64 745 G770 23 380
Taxtilzs. clothing 17 642 15 020 19273 15 248
Furmiture, furrishing {non textile) 12 870 13162 14 147 14 D87
Hardware, houzehold arizlzs, sporls goods 8385 B 774 307 L Tey
Watches, aptical anicles, musical instrumentz. gold and silver, pheteoraghic supplies Sooa 5556 5493k G483
kotor vehiclas and petrol AR T2EZ 48 864 42 518 5 BY0
hars 15 CBR 15927 17 £47 18 495
Total 176 686 183770 194 290 199771

Searcn Sanstics Moreay

Table M7: Concentration in Morwegian retailing (1991-1993)

SLICETEE

Cumulative % share

19591 1992
:ﬁ{:?ﬂ?ﬁfaleﬁm? Establishment Turmowver Establishment Turnaover
=05 2E5 0.4 274
=1 a5 340 402
<8 8.0 234 i 21.4
ol 4, BRE 394 a7 4 aro0
w20 855 G0.1 35.0 576
< 50 N a34 950 e
All categories 100.0 100.0 100.0 100.0

1553

Establishment Turnowver

24.4 a4
370 i
a6 206G
36,7 337
24.5 Bl
23.2 8.7
100.0 100.0

Source: Statistics Moy,

eurostat
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NORGE

Table N8: Geographic distribution of retail outlets in Norway (1991-1993)

2UraSia

Sectors of activily 1991 1882 1893
Mumhber Mumber Murmber Per Km?*
Datiold 2493 2470 2541 056
Akarshus 3185 2260 3072 (163
Oslo 4831 aa5 4 645 1023
Hedmark 1831 1818 1752 Q.08
Oppland | 801 1804 1785 .07
Buskard 73568 2 382 2EET 15
Westiold 1 BBG | 871 1732 .78
Talzmark | 706 1 70E 1576 010
Ausl-agdar 291 B0 820 R 4]
Viast-Agder 1474 1 &1 I 414 oz
RAogalang 2 566 2076 2859 0.3
Hordaland 3 350 3320 3148 020
Sogn of Fiordana 1095 Lo 1057 0.06
Mers ag Romsdal 2453 2 464 2 360 IR
Sor-Trendelag 1930 1977 Q40 010
Mord-Trondelag 1133 1129 1095 nos
Mordland 2234 2273 2143 .06
Troms 1407 12444 13390 00s
Finnrmark 78 799 TAT 0.0z
Svalbard i1 1 2 0.0d
Total 39 599 40 155 38270 niz

Source: Salistics Nli:ur'r.-a:.r.v

Table N9-1: Retail chains in Norway (1992)
EUrostat
Sectars of activity Numc?_li: : Sf Shari;:‘uiailf:] Shﬂ'er::l r:'lcl;‘: 1
* of autlets [95)
Food, bevarages. tobacco 42 45 82
Texiles, clothing a4 B 3
Furmiturz, furnishing (non testila) 24 &g 38
Hardwara, housahold anicles, sports goods 25 2 =4
Watches, optical anicles, musical instruments, gold and silver, phatagrapbo supphes 26 a0 25
Cthers ! 3 35 19
Tatal 247 73 a2

1 Ercluding motor trades
Sourne AMDEY Feport,
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Table N9-2: Retail chains in Morway (1993)

Sectors of activity

Food, baverages, lobacen
Testiles, clothing
Furniture, furnisiung (non extila)

Hardware, houzehold anicles, sports goods

Watches. opiizal anicles, musizal instruments, gold and silver, photographic suppliss

Dthears

Total

1 Frestudeng metor rzdes.
Scurce: AMOEY Repon.

eurostat

Mumber of
chains

38

57

18

izl

20

28

1490

Share in sales
value (%)

a7

Ta

EUrosta
R

Share in total
number of outlets
%)

B2
a1
48
41
23
23
43
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[ =—==u

Table CH1: Key statistics of Swiss retailing (1991-1992)

SRR
Variable 1491 1992 Statistical source
Mumber of enterprises I 208 BFZ-BZ 1985
Humber of enigrprizes 41 835 BFE-BS 1881
Mumber of u:uu:llets “ 55 DED
Total employmeanl 1 320950 314 580 BFS 10611552
Total employmant = 3491 909 BFS-Bs 1991
Farmalia 244 128 BFS.B7 1991
Far-time workers 4 ga7 BEE-82 1997
Turnowsr (Mo 3FR) a3 ann Bk g
Walue addsd (Mio 3FR) 20 2T 21 BAD BEF-WEH 19911992

uil e tirne cousalonl
2 Lstmate
3

Fart-time employment not convered o lull-tme.

S

Bundesamt 10r Statistik, Setriebszahlung (Mational Statistizal Cfice. Consus ol Eaaolishmans) (BRS-BZ)

Bundssam? [0r Stalistik. Volkswirlzsnaltliche Gesamtrechnung (M5S0, Mational Accounts} (BFE-YER):

Baslns Adkaitsgrepps Rir Konjunkudorschung (Basles Business Reseanch Group) [BAK)
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Table CH2: Share of commerce in the Swiss economy (1991-1994) t
1991 1992 1993 1584
(a) Mumber of businesses
Tolal enterprizes (eachuding agrculiun] 281 664
Taotal distributive trads 61 G
Whiolezsale trade 18 460
Food 1602
Mor-iood 16 855
Retail track 4 935
Food 11214 2
Mon-food 30727
Dealers and intermedizries 1288
(k) Empaleyrment (1 000}
Tofal resident populabon i 543 i 208 & Q6
Total ermployment ! 3554 3475
Persong employed in distributive trades 57 507
Wholssale trade and intermedianies 196 193
Relail rades 3 atd
{c} Yalue added (bn SFR)
Giross domestic procuct 3310 338.8 34249 3512
Gross value addad of the dsiributive rads 46.0 47 .9
Gross value adoded of retail trade 20.4 217

{d] Household consumption {bn SFR)

Foaod and drink, tobacoo 49.4 a0 a0 307
Clothing and footawear a7 an B az
Rert 278 29.9 31.7 322
Energy (exciuding pairal) 8.7 8.4 20 88
Fumiture, Fousehald equipment 6.3 6.2 6.2 6.2
Healh sendces, phamaceuticals, perscnal care producs 227 248 2648 284
Transports, motor trade, petroleumn, telecommunicstions 213 221 226 234
Education, entertainmeant, lzisure 187 12.2 194 129
Ciher 271 2841 288 292
Total 190.5 1981 203.0 207.0
1 Par-time employment comvertsd to full-ime

Sayrce: BFS-BZ, BF3-VGR
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Tahle CH3: NMumber of retail enterprises

by sector of activity in Switzerland (1875, 1985, 1991)

EY

curcslal
Average
Sectors of activity Mumber of enterprises Share (%) Growth (%) annual
(%)
1475 1925 18941 1875 1965 1941 1975-1985 19351991 1986.1991
Agriculiural products, flowers and plants, e animals 1275 1 E8E 1903 3.0 43 4.5 e 12.9 20
Food. drirk. obacoo 16 389 12 294 10 75 374 3.z 2006 - 854 - 121 21
Textilzs, cloiming. fostwear SEdd 53620 5 B4 12.1 137 134 30 5.2 0.8
Fueniture, oodcing, carpats, househald eguipmeant | Sfis 2 283 4.0 hd 408 G
Papar and printad peoducts 2193 215: 56 5.1 1.4 -0
Fuel, rphber goods 1196 738 Bad 1} 1.9 1.6 - 383 - 1041 V7
Iram and metal goods. bousehald appliances 1672 2145 453 5.1 278 4.
Redar vehiclas, machinany 63 ] 2.3 4.0 7.2 9.7
Pracision and cpiical instruments, radio.
leleyvizion, audio agquipmen JE I i 4 366 5003 7. 11.1 115 ar.3 14.5 2.3
Offica machinary ane enuipmani aED 11749 1.7 2.8 T4 =833
Pharmaceulicals, cosmetics, medeal goods 2 398 2538 2740 56 5.5 85 A5 B.O 1.3
Otker specialized retailing 202 a3 442 a5 1.4 (| 1738 201 I
hiscallanaous  goods 4 551 4 3uz 11.9 125 1 1549 2.5
Total 43 132 39 208 41 935 100.0 1000 100.0 -4 7.0 1.1
T [ue to changes i the natgndl alasslcalon the comopanson between 1978 and 18RS can only boomacs lar the total and for carlain branches
Scurce, BFS-BZ 1975, 1903, 1851
Table CH4: Mumber of retail cutlets by sector of activity in Switzerland {1875, 1985, 1991}
eurostal
Averaqeo
Sactars of activity Mumber of outlets Share (%) Growth (%) aryiid]
growth
i)
1975 1985 1991 1975 1985 1991 1975-1985 1985-19% 1955-199
Brricubural product, Nowars and plants, ve animals 2431 1 odE 2984 38 38 34 - BB 1.4 1.8
Focd, drink, Iobzoon 19337 14 8841 12 699 326 278 231 - 230 14.7 - 26
Textiles, cloning, octwaar 7425 8186 8375 12.5 153 15.2 102 23 0.4
Furnitura, bedding, carpets, howsehold geods * | BYE 2840 3.7 4.8 : 3358 4.9
Faper and primed products 4381 3758 5.2 .8 - 142 - 25
Fusl, runbsr gqooos 1 646 uFe 06 24 1.8 15 S TR 7.8 - 1.4
Iran and metal goeds, household appliances 2ahd 2542 4.1 ] 5.3 2.4
Molor vehicles, machinery 1148 1855 2.1 4.6 fG1.8 8.4
Precizion and oplcal nslnenents, radio.
lelevision, audio equipmeant 3008 BIIT G146 67 100 1.2 REH 15.2 2.4
Office machinesy and eqguipment : an | 428 1.6 26 G639 aE
Fharmacauticals, cosmetcs and medicsl goods ZEFT 28B4 B0BY 5 a4 5.6 .0 A 1.3
Cther specialized retailing 263 L 482 0.4 1.3 ne 1624 - 30 -85
Fliscellaneaus goods 2002 §995 5.0 185 124 20
Total 50 280 53 455 55 080 1000 1000 100.0 - 8.8 3.0 0.3

* Duado changes in the naticoal clagsilicabon e comparision batween

Sausge: BFS-H 1875 1986, 1091
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Table CH5: Employment characteristics in Swiss retailing (1991)

SCHWEIZ/SUISSE/SVIZZERA

eurostat
Employment Mumkber Share (%)
Total 391 904 1000
Famale 244 124 B2 3
Farl-time 140 697 3549
Wormen 114 047 B4
Full-time 261 212 £id 1
Women 125 081 ]
Source: BFS.
Table CHE&, Employment ' by sector of activity in Swiss retailing (1975-1891). . Eﬁ
ewroslal
Average
Sectors of activit Emplayment ' Share (%) Growth (%) Annual
¥ play i = growth
1)
1978 1885 1991 1975 1985 1981 18975-85  1985-91 1965-91
AGUGULITEL perltints ol . ard-plans, 4811 7183 a8 1A 27 16 1095 70 4.1
e Hnimals
Food, drick, tobacen §1 455 B3 321 44 508 227 20z 17.8 -132 16,7 -2
Textiles, aclobung, loolwaar 30 0es a2 385 27 489 14 122 10.8 7. -1n.0 27
Furmturs, bedding, carpets, househeld goods 10 272 242 34 1.5 =R 1.8
Fagar and prined prodacts 13338 9008 5.0 3B - 325 <63
Fuel, rabbear goods 1851 A6 2B 1.4 1.2 1.1 18.1 -B7 1.6
ron and metal goads, hougehold agphances 7o 8624 24g 3.4 15,6 2.2
Motor vetuclas, machimery az2ed 5255 1.2 21 a5 8.1
Precisiaon and optical instrumenis, racio,
lalewiGion, audio siuiprment 18 2283 19 9hd 208752 G 7.3 a3 227 1.9 0.8
(i machinery and equigmant & 328 7aia 24 a0 188 24
Prianmaceuticals, cosmetios, madical gonds 12 193 12 228 2727 4.5 f.4 R 16.7 - 106 -18
Ofnar specizlized retailing 1 (43 1707 bkl 0.4 0. 0.4 B3.7 - 44,0 -9
Rizcollancous goods 91 78R4 a0 808 347 351 =14 -0z
Tolal 2TE 225 264 382 251 212 100.0 1000 100.0 -4.3 -5 - 0.5

© Due to changes in ne national classitication ke camparision beteeen 1975 and 1085 can only ba madea for the totzl and far cedain brenches.
I

1 Full-time on the nasis of eslepngs Censuses
Sourne: BRES-BY

eurostat
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[ T = i = = - e =
Table CH7: Turnover by product category in Swiss retailing (1990-1991) EY
2Urgstat
Sactars of activity Retail sales {Mio SFR)
1980 1991
Food, drinks, tobacoo 53 700 35 8OO
Faxtiles, clothing. foateear 11 200 11 700
Fuel 4000 4300
Waoadsn, stone and glasswara, pottery 5500 5800
Pharmaceuticals, casmatics. medical gaods 4 400 4700
fran and melal geods, housahold appliancos 11 200 12100
kiotor vahicles T Ann F40a
Baaks, ant, collectors’ lams 2200 2300
Cther & B0 aA00
Total 25100 &8 900
Source: Basle Business Cycle Hosearch Group.
Table CH8: Supermarkets turnover and sales area in Switzerland (1985-1991) EY
eUrostal
Year Turnaver {Mic SFR) Sales area {m?)
1985 26853 327 483
1890 4 3856 452 432
1551 4 594.0 £55170
Spurce Basle Business Oyole Research Groug
Table CH9: The 10 leading Swiss retail groups (1990-1991) EY
eurdastat
Rank  Group Turnover (Mio SER) Change [}
19490 1991 19901231
1 higros 10 BAE 11 145 4.2
2 Coop-group 7234 7 B4 EG
3 khanor A% 2159 2280 =X -]
| Distributa 1853 1428 A6
3 Danner 1 327 137 w3
G USEGCWara 1 335 1336 0.0
Jurmbe Markt AG 925 1 aga B.1
i3 Jelmcli Depadment Steres G4 o013 =33
9 EPAMews Waranhaus MG BET 52 17
140 YWalg Kansumwaren Al 7 K 74

Souroe: Basle Business Cycle RBesoauch Group.
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Distributive trades

Twe main cateqories of commencial anisrpase can
L distinguished whaoleszle rads ana retail srade,
vl ey tuey Glividde inlo three [orms imdapencam
non-zfiliated racs, indapendent 2RibEiec race and
iMegratad ar canceniralad iada, The e 'ngrn-
concenirated traca’ s someatimes uzed 1o oescnba
ircleperdensl rading of Bath the allilbated ard non-
affilizled lypos Those Frms of wade am oraclized
wilbvizr visa & lixed point of sals or a5 non-sederiarg
Cf il briding and oo aillior specialized o
Non-specializec in nalure Cammissan agers o g
cornmarcial represeriatves) also 1zl wihin ine
distrinutive trade sactor [ER

1. Retail trade

Foerm ) Lrawcs oy wihich goods are mainly purchasged
antd sl 19 hae congumar ar erd-usee, genelly
ir small quaniias and in the skaks inewhich they
wiig plrgnage [or illeaing rncs tranglonma,
tiors), [ER SN

2. Wholesale trade

Frormcd traca in which A arg purchased and
atared inlange quantiies and sold, in batchas of A
casigrated guantly, o resellers, professicnal users
orgrouns. but not e final consumars [

3. Cashandcarry

Form ol trade in which goods are scid from a
whalesaln warshouse oporalad cither an o ol
it
cusiamar selecticg 1o speciman aniches Lang a

S0 Dogis, or an the basis of samples fwith he

manuzl or compulanized orcenng systemn but not
garyng hissslf ar g combination of the bwo,
Customears relzilers, professional Users, cabensrs,
Tradegmen insiivianal buyerns, el ) selile the

o ingash, and camy ho

irwaice nnthe ap
aands ey themselhes, D.C.

4. Inter-industry wholesale trade

Wl EEN o o0 wnich me rmodinle goocs ara
ourchased friem manulacierers and resold o
SQCEESING sl D.c.

5. Independenttrade

Farm of retzil irzos in wnich erlarpises ars
lirancially and legally independant. alibough they
may ke afliliated to cantezl pusehasing ard serices
units, Thiz lorm of rade ercompasses ncepandant
aflilated rading and independaen

nan-affliatacd wading o

6. Independentaffiliated trade

Farrm of rade irowhich independent entarprises jon
Iorees e celer g farm, lor sxample, Dy ng graups,
carral buving officas {bob meay be legally
COnGIeEl &% rotail coGporitives o wilurlary
chains. Franchise sysiems @nd nowadays 1o ba
ineluded unciar his heading., 0.C.

7. Independent non-affiliated trade

Farm ol tracde irowhech thaondependant fwhoiesalo
ar refail) emterprise is rot linked toeoordinating or
sardralizing bodies or o other amerprises &5
reqasds iz buying and salling activities or any olnes
SErICEE. O.c.

8. Integrated or concentrated trade
Froemm Gl e in which fbe enlernpose acls as bolh
whaleszle: and redziler 2, N Same Cases, a5
pracucer (g, depariment stunes, veriely slores,
CREIN SIOMES, SONSUMeT CoapReralecs) e

9. Mon-specialized trade
[mixedratailing)

Foaegpacialisl retailing of mon than ors family of

procucts, saometimas including sevaral 1ypes of

SRR, 0.

10. Man-concenlratad trada

Incapendenl rading af Loth the non-aflifiomed and
aiffiliatad types, D.c.

11. Men-sedentary oritinerant trading
Form ol trido prachised by commarcial antorpnsas
whizh da not have fived poims of sale (o
faisgrourad raders, itinerant radars . stal -holders,
streal tracde s, pedllans) (HH

12. Fixed-point-of-sale trading

Form ol trade practised by commesarcial enterprizes
wltizh Qe Cub G Toeld SOmmcncingd promses
(8., carry an their business in shops or a1 resad
pains af sl o.c

13. Specialized trade

P ol rade. cilhes whalasale e relail, which

revolves around the selling of & single family of

products or produocts belunging 1o related families

(g clelning ang fotecar, perlumery, fashsare)],
C.C.

14. Commissionagents

ndividuals or companies whao bring together a
siler and a ouyern wihaul Inemseivos Soouiing

Glossary

awnership af the gocds ang who are iemurarabed

other fhan through & wage or salary. Sommission
agerts I'D-G- OFOKEFS, Commeorsial neoresenialvoes,
nagotiators) are glao known s frade intermediar-
i Carmmeaercial represeralves are individusls
wha ragularly and independently, wilhau being
Erwnd Ly 1 Service contract. regotiale ard in some
rasas conclude agreemeanis in respect o
purchiages, sales, rentals or the provision of
gerdacis in lho name and onbebal? ol the
producars and tragers for whorm hey zct. The

prodessan o commercial rapresentative s olten
regulated by spoclic s ard conventions, X

Consumption

That perian ¢ disposable income (i, aler ax
which is spent on goacs and Benacas, duranle o
atherwise, and which thus conslilules the
difference belaoen geacsable incames ard
SEVINGS. D.C:

1. Household consumption

A lerrn wsed in nadional aocounts toreler o the
valua af gnods angd sarvices usad by househnlds 1o
satishy their nesds. It includes goods (food ard
nn-far anc Seoices, s el 0s goods prodecoo
lear o Consumption. O.c.

2. Tradableconsumption

The radable consumption of households
COMPIEeE only hase Goods which, Dy Thaie nglure,
arg raarmally distribuied via the ratail rade. It
Inerafara does natnclede services ar the
sansumpdion of water, gas or elactriciy, E:S:

Employment

1. Independent proprietors

This category comprises &l propraines of
erlarpriges - whelhes ol propriglons or oarnens -
whio play ar activie parl n Hhe aclivity al thee uaitin
gquesticn, but exciudss parners or proprieion
whoss annzipal 2chiity is ned 2arad o seguladdy in
the umit. Sharsholosrs, even if they are majority
sharahaldess, or members ol a compary with
lirotes=s] fiatality g wedr in e ueal ard are paad oo
Lhwir etk sere mot class e under bis heading bt
argonziuciod under Grpiyoos, RP

2. Family workers

Thuz categary INGiucas all Aersans whe v wilkh fhe
praprigtor ol an enterorize and who work regularly
i bh cntoepn e, Bl o nct b & contrg of
service and do not receive a fived sum for the woss
Lhey perfarem, The term farmily worker” is zpplisd
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Glossary

cnly o thicse prrsons wihoowork eaularly
i i Farmily boginnss [

3 Employees

The tenn employaes’ is zpolied 1ooworkers
armpleyved in b emerprise who baes o cealrg af
eroplayment anc whase pay cepands on ihe
armoum af time worked orwark parormed. Tha
P ol empliyees eguals the sl numbee af
persans ergaged minus the number of proprigtors
and family workers, Hiherefore incledes manual
wrers, Galisoc St and porsons wha wark
oulsicde 1he urit bab who belorg o0 and are paid by
Ll commarcial representalives, doliverny
drwars, rapaic &and maimaenanoes teams). Includad
ars persons dosenl for shar periods (g0, sick

leavn, paid leaes, special leave) and alsn hose on
strika, but noihose absent For aniedelnite penicd.
s included arg part-times workors (ol o
redhusnd -lime] who are ranandad As such unders the
lawess ol Lo Gountry Sorcormcd and whio ang an the
paymnll. as wall 25 asascnal workers and appren-
tices. Home workers (unless included on the
entoronse's payroll, Ehous made availanle ta ke
unit oy ol entesorisaes and choegod 100, persons
caurying out repals and maintenance work in the
unitin question on babal? of oiher erterprises, and
perEonE duing their military Soereice an nol
nizluoad R.F.

4, Part-time workers

Parl-lime workars ard gorecally ke 1o e
persong whose uswal hours of work 2ng 1ess than
L e iy e mmonihy numbeee o heurs ncomadly
wiztrad in e erlerpaise o estanlisament. This
cafiniticn tharefore encompasses all forms of part-
tirme woek (halt-Hoy '-wﬁ-c. weaarke firmilesd o e, bwa
or thres cays & waek, B1c.). R:P.

Retail formats

Aodstinglon is drawn Detwesn salas wilh food
predominating and =alas with non-food prodocts
prrademingding

1. Sales with food predominating
1.1 Mini-markel [Superetbe)
Fatail salf-serving shoo s2ling almast exclusively

lood with & loor spacae of:

- France, Spain: 120 to 400 m2;
- Germarsy: 100 10 400 m2;
Gplgiom 10010 200 m2
- United Kingdom: 186 m2 (& G0 HE) or mors:
- Greace, Priungal lessthan 200 m2. E.S.

182

1.2 Supermarket

Heutail sel-service shoo selling predurmimantly food
ol increasingly non-iono pracducts also, with a floor
soace of:
Liiggiam, Deamark, France, aly, Lusemoou g,
Spain: 0w @ 900 m2;
GEermany gonoradly SO0k 1 D00 m2
- Unned Kingdor and Ireland: up o 2 3383 ma
(25 000 f2);
- Metherlancs: aegrage of 300 m2,
- Gresce. Pornugal 200 m2 2nd more.

1.2 Hypermarket and superstans

Felail gellsanoss eslalhshment clenng a raagl
range of food and non-leoo products, with car
parking lacilifies and o B space o
Balguim, Danmark, France, Greeos, Hzly,
Luzemnourg, the Metherards. Portugal, Spain:
500 G mare,
Germarry: 1 500 m2 ko 4 2989 m2
(derbrauchormarkd): 5 000 mg ar morn
(SR-Waranhaus),
Unitect Kingaeas argd rgland: 2 325 me (25 D00
i) ormarg. (Thase so-called ‘supersiores’
b @ very raduced ron-lacd secban
cormnppares with the Conlnental nypermarket.
E.S

1.4 Dacount atone

Fealing establishment selling a range of rapid-
lurens, cut-prce cacds and with vinually ng fleor-
service 2t all

1.5 Convenienoce siore

Gncg vl @ small or metium-5eed fnor space
relying largely on customears from ths immediate
g hkourhcac wh goncradly Gomo on 1007 Zuch
staras provide a range of products for fRat ar
imprempiy puchases of avesday consumer
gocds, mainly food products. and ars wsoally open
long Baurs in counlfics with fasourabde fegisiaticen
E.5.

2. Sales with non-food products
predominating

2.1 Department store

Ratail establishmant with & laros floor Spaces,
regdily feeessiDle o e peblic (uswlly ir bown-
cenires and oftenrg unde: ene and the same qocd
2 ey brogdd and relafively desd rang ol
CONGUIMCT GOocls [Esnco ally neusehald egupment
rrd clathingl. Products (2nd certain senvices) are
sl with the assislance ol sulas stalf spread
Aeross a4 number of deparments. each of which

funclions Bs & spacialized shop, Fresdom 1o select
the article of one's choice and assisied self-so o
are ingegasingly Ine noim. Foad ceparmmeants are
aerarally operated on a self-sendice basisina
supennosksl itoaled wailnin Ihe departmenl slore
feweept far conlestionsny and delicataszen
orodducts, which are sold by sales s1al) (BAPS

2.2 Varlety store

Festail aullcd run cn @ self-sonass o presalnemon Dasis
winise vanos deparlments ofler a relalively Dragd Dol
it vy i range of evenclay consumear gacds &
fe prices and with & reduced level of servics, Cutets of
itz Ly used o ko in e LSS, Tor axample, a5
'dime stores’. Food depanimsanls may constitule a
superrackel wilhin he warety slere, cepending an e
fine spane this accupy 200 helr bamover, (1N

2% Mail-order or distance salling

Pl order sallmg is o foom ol lrading in which
gacdls are clipsad via cataldques, ProsneCILEes,
adwertising press, radio, welevision] or by
saprasentatives, and the goods ordered ars sent 1o
e purchaser by post or another rethoed. This o
of trading & prachses by manutaciuress (diret mail
arear sales). by relzil erlerprises forwhich s is
e sole or near-3ole acfiving mail order houses)
znd by enterprizes which, in acdition 1o the faoilities
raguired ar Pighestresl relailing s aperals
clepadments sudzhly enquipped far rail crder salling
sl -pracessing, digpalen, tc ) A dishineticn 5
drawn netwsen general and specialist cataiagua
salling, ALDT,

2.4 Large-area specialist

In generzl, large retail slore, usuzlly with 2n arsa of
2 B0 ma ar mesas which specialices in 2 specific
range of praaducts (e, fumiture, DY produsts,
GO SpCIrones . Sais GOods, CAr Seoesan-
rigs) or sat of needs (e.q. lisura. ranspon.
hawsing). In Gammaey, his calegare miay also
Ingiude amaller apacialist chains, sush a5
drugsires, Cosmeticsg shaps, apoocel ared ledatwoar
coullehs (Fachmankhs) |=4F

2.5  Shopping centre/mall

Aoenles rmado up ol relail Shops and virsaus
Servicn cierposas which is usually desioned
planned. constructed and managed as & single unit,
In meat cases such complewas nave thair oown car
park. The whole comples, including the type of
trading ard Siee ol oullets, s desioned 1o caler
exither o The populanicn walbin 3 G SRS O he
aspecific cuslomer basa Far which, with an ayw o
i @ishng commarcial covinenment, IFwas
2slzhblishad. o.C
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Affiliations and cogperation

1. Affiliation to a voluntary chain

Groupang ot one o mone whalcsalors and retalens,
genarally Lncsr & commen 3ign ar lege, o wnich
each of the panners womaing indepaendanl ard
which aims to organize canain sandices in such g
way as loincrease e commercial potenial of its
mermbers and faclimie e maragement o thair
activities WP

2. afliliation to a franchising chain

Frrm ol cosperstion under agreaments which
rardas psseabally of icerses ol indusinal or
intelleciual properly rights relating 1o rade marks of
signs an know-how, which can be comiainad with
restrictions relzting io supply ar purchasse of gods
Sevoral types ol Tranchise can be distinguishad
according 1o their ohject: industial franchise
coneems e manufacturing ol geods, distribution
franchige carcems the sall ol Qoods, and service
Iranchise coneams tha supply of aervices
[definiticon givar in Cammssian Hoguladion Na
4CE7AE (EEC) of 30 Movembar 1588),

4. Affiliation to a buying group or
central buying affice

- Buyinggrawn
Group of enterprises &l up in order b oblam
froven supplars maes favousakia lerms than
each business could abtain on i own n.G

- Ceatral buying atfice
£ cenlral purchasing wnit s @ body inwhicha
number of disieaulion erlepises [some large,
some medium-sized ar pven amall] join fomes
in peader 1 ublain, as & resull of thair combinad
purchasing and selling power, Ihe oest possitlo
Larms Trom suppliars, both as regards
purchasing (padcularty prices ord condiliors)
ard in terms of tha vanous 2 and sypocd
mechanEms provided in respest of marketing
{Loth relail and wholeszle), managament,
panenaars and fnnanci.ﬁg O.C.

Margin

Diffzrence bareaca tha seling ar larster onice ol &
youd or service and its cost prize. The Irading
Mgy SHometimes wrondgly referred to as prolit
margin’ i cafined inorelghon (0 ne sosl o
acruigiticn anly Iroall cases a dislinction is mads
between gross’ and ‘nal mangng Az far o5 he
gross mangin is concerned, 1he oost price
SOMPNscs no elament ather than the direct cost of
produstion ar acquisition (inclusive ol faxes) As
egasds ha net mangin, the cost price inoorporslas
all or par of the enteronse’s operatirg cosks and

eurostat

cuprneads which are applied b ihe product in
quEFon via fules of apparticament,

By cizfimtion, manging are expressed as absclute
values; tne proportional values, as percealages ol
he sellirgg orice or, more rarely, of the purcnase
price, zre called ‘mark-uns’ In distibosion. a
clisbinclion is drawn belaoen mark-ups as 2
parcentage af the purchage pice anc mark-uos as
a parcentans of the seling price

In & distributicn cnanne! which conssts af several
irrdenendent or seli-suficient levals, ourmulabive
s’ eflect b difference baetwagn tha cost
frice upstrearn of this channal and tha final zalling
i 10 1he consuemer

The: marnginis generally understood o 2pply 1o a
specific product or und ot aecount &ncd 108 spaoific

erilarprise

Economic 2nd business siatisics sank
detaming Average’ salucs 1on b rargin ot a
branch of activity encomnpassing all the enteronses
rmarseting a particulor 91 of products

(e.0. hardware, faciwear, grocenas, ¢t ) (HH

Services

& sarvice may ba delined 25 a change in the
conclibion o an CoenGrmic unit {oerson, snlerprise,
administration, ete.} or of 8 good helargiog 10 this
SEOMEMIC Unit (e.g). repairs), whick is greoght aboot
25 the rasull of he activities of anolhar economic
anit dadh the pricr agracmant of the fermar one.
E.5.

1. Marketservices

Markel servicas are all sarvices which can be the
ohjzel of purchases and sales or the markel ard
wirich are produces By A unil Wnnss Rsnumns anm
mainiy (5%, or moes) deeed Tigm me sale ol its
outpul whataver the price charged may he callad,

Thay compriss e foliow ng broad calogonies:

- Wnclesale and relail racds. repair and recovery

- Holals and reslaurants
Tranapon sanvices (inland, mantima ain
Communicalion services
Banking ard insurance

- Ol arkel services (busicess sarvices,
audiovisual serices, eeling, oasng ard Hirng,
cleaning servicas, training. &1 E.5n

2. Mon-market sarvices
Mor-marke] services re
- Demestic sendices produced 10r hamsehes by

heusehalds a5 employess of pasdl domestic
slaft:

Calloctive soracas, |0 boge paovided without
charge, or with a nominal charpa, fo the
cormeunily g5 8 whole or o paricular grouns of
hoagenolels,

Tha audput of collgchive SOnGoRs Covets servives
which, oy convention, are always deemed o be
rananarkat {2y, services of general governmeant,
naticnal defance, compulsany social secunity, sacial
work, trade unicns, religious crganizations, stc.), &5
wiell zs ha 1elewing services which are non-markes
it the resouscss of the precduee wil as mainty
(50% ar moog) doiead [rem seurcas uihar hartha
proceads of srles (8.q. schocds and infant schacts,
research and development, hospitals 2nd clinics,
prafessionzl assacialons ﬂl"a C:S:Jl"-{l.n'li'.’: ArGEniL
tions, emplovers’ federations, librarss. publiz
arzhives, muscums, Bolarcal and zeolegical
garadens, ate).

Collective servicas are produced by 1he non-
markat branches of general govarnment or pnvats
non-prclilinstilutions, depending arwhether the
ingtitutional unit producing thaem Deiaegs o he
general goverament seclor or ko ihe prvate non-
profitinstisutions sackor. E&.A,

Legal status

1. Sola proprietorship

Lrlernrise awred exclusively by one nalural
DEFSON ADDT

2. Partnership

Assoaiation ol parsons who conduct 2 business
dneles a codleciive namd. [ usually takes the form ool
& limited parnership. AL

3. Limited liability companies
LEerpises comprigirg e joint-stack company.
tha himited pannarstip with shano capital and he
privale limited company {plo). Harmaonized rules at
Europaan lavel govarning s graun ol campanies
are laid down by 1na faurth Qirective of 25 duly
1975, ADDT.

4. Cooperalive societias

Baries corresponding 10 the sel of ks which in
each country defing 1ne legal stztus of cooperation
Iy gy be consliluled in any one of the legal
farms named above, They onseree & aumoer ol
genaral princioles, for example they are oney
aribiliod b provids thair saneicas 1o members,
profits are distnbuied in proporion 19 moembers'
dealings with e sociely. el ADDT,
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Glossary
E

5. Enterprises with other forms of legal
constitution

Maticral zod rdestiaes, pakl .El',-'-l't-'-'-'l'lﬂd entrransas,

Stama or local-autharity monopolies. ADLDT

Sales area

Estmated surlace asea o ot ool of o promises
gel asico for sellimg and display. Le. the cwerall
area areassibla b customers or cooupiac by
counters, the daalay windows and fithng reoms,
and the ares behind countars oocupied e szles

geling and display only. 11 deas nat inclucde offices,
storaos and hardling araa, workshops, Stenways.
CHRAALME and recreahon Areas, ADDT

Statistical units

The choice of stalstical il g doweomirod By the
tyme of data being collectzd. 1 has o diroe
irdluerss an he sigaificance af the sesulls and
henoe onine wavs in which they can be used.
S ]
1. Enterprise
The enterpres @ e smaliest egal urit that keeps
a comalele saend of 2l transactions in order to
satisly all commerzial and legal regquingmenls. A5
an argarizaticanl unit in aroduces gacds and
gervices, and banefits from acertain doegree of
Auonorry n esEan-makng, capecially dorthe
zllocation of its current rescunces. An enierprisa
CATEE QU O ar mcre activilics al one oo mone
locations. Adapted from PG
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2. Enterprise group

A eORCrEnSs Groud s an asencialon of anerprses
bevund tngecher by legal anddior finznoizl links, &
iy Gl erbgrpnises can Pawe moe Ian one
decision-masing cerra, espacizlly for policy on
aroduclion, sales, prolils, ate, 1 may cantralize
coran aspects of financizl management and
laxation b constilutes an econcmic entily which =
ol W0omake chaices, partculaly
arceming the units which it comprises.

Aocorting to the seventh Directva [18 July 1983)
a groun is prasumed fo exs where 20% ol he
Cipitdl o7 wcding rghts arc held ar candrallad by
anciber emarprise. Provisions regarding 1he coniral
Gl e powwecs (o ppont direClorg must Ro takon inio
account. Beyond finarcial imajonyt conlral, the aim
i= 1o b into sooount where B contml neally fes,
Fi2H

3. Local unit

Tre lecal unitis 2n enterprise or pan thersc (B.g. &
weiarbusbaape, actary, wearchouse, aflice, mong o
depet) sduated ina geonraphically identified place.
A Gr brarm Lhis place oo sty of carmcd o
lor wingih - s3ve for cedamn paoentinns - one of
morz persons work [even il only oarl-lima) for one
ared e s erlarpisd, PR

Sources of definifions

The dbrec dotinitlicns havo boon dogwn Irom a numbar

rf gourres. which @ icenthisd oy the tnliowing infiz's:

ADDT

ESi

E=A:

PCR:

RF:

WP

A 1o e dratl Counel Dirschive on
Community surssys inthe feld of cisiriaue
Irate, Eurgatad, Losdrnbng {15650

Dictinnnaire Commarcizl eompiled by the
Académic des Soences Commansiles de
Faris and publishad oy the Conzeil
International da la Largus Frangaise and
I'Crtrapase Modeme < Editicn (1587

Eurostat, Division “Trade, Services.
Trarsocr”

European svstermn of inlegrated aconomiz
accnunis, Eurcstal, Luxembourg (1879),

Froposal lor & Councit Regulation e
slabislical anits | ESE].

Geansral refzrence programems lor stalistios
A enteronses in wholesale and ratail
drstribution in ihe countries of the EEC.
Euraslal, Luxcmbeung (1875)

Workirg Parly setup an e inilislive of the
FC Commission's Dirsciorate-Ganaral
AR Brossels, Belguom (18491)

EY

eurostat



NACE Rev. 1

Council Regulation (EEC) No 3037/90 of 8 October 1980 on the statistical classification of
economic activities in the European Communily (NACE Rev. 1)

Section G: Wholesale and retail trade: repair of motor vehicles, motor cycles and parsonal and household goods

a0
a0.10

a0.2

SLE1

A0

0.5

a0.50

a1

&1.12

R
Z
Y
LA

eurostat

Sale, maintenance and repair of
motor vehicles and motor cycles,
retail sale of automotive fuel

Sals ol motor vehislas

Sale of moorvehiclos
fdaintenance and repair of motor
velicles

hiaintenance and rapair of motor
vehiclas

Sale ol malor vehicla parts and
ACCESS0NRS

Sale of mator vehicle pans and
Accessornas

Sale, mamtenance and recan of
motorcyoles and refated parts and
HCUSEENEE

Sale, mamterance and regair of
motorcycies and related parts and
HECSEEONES

RBalail sala of autcimotive fuel
Retail zale of automotive fuel

Whaolesale trade and commission
trade except of motor vehicles and
motorcycles

Whalesale on & fee and confrac!
basis

Agants ivolved in the sake of
dgricuitural raw matenals, e
armwmais, faxtile raw matenals and
semi-finished goods

Agants invalvaed in the saile of fvals,
oras, metals andinousioa chamicals
Agenis involeed in [he sale of imber
and building materials

518

b i

5118

51.22
5123

512

513

51.37
F1.32

o
-
a1
£h

Agents invalved in the sais of
rrgchnery, sl equipment,
ships and aireraft

Agaris involved in the sale of
furritire, Hogseholo goods,
fardware and ironmongeany
Agents invalvedin the sale of
fextites, ciptfiing, foalwear ana
fsathergoods

Agents involived in fhe sale of fooo,
Deverages aod ohacos

Agonls spocializin

g in Ihe sale of
particular products or ranges of
products nas

Ageats involvad i the sale of 8
varialy of goods nes

Wholasale of agrculiural raw
malznals and live animals
‘Wholesalo of grain seeds and
gnimal feads

‘Wholesale of flowers and plants
Whalesale of lve animals
Wholesale of hides, skins and
lzalizr

Wholesalo of unmanufactursd
okbacco

Wholesale of food, hevarages and
fobacss

Wholesale of frwit and vogalables
Whalesaie of moat and meart
oroducts

Wiholesaie of dary produce, agos
and adible ails and fars
Whalasaie of alcaholic and alfer
heverages

Peheesale of lobaoon grochacis

BT

51.37

514
51,41
8142
51.43

a1.44

al45
o145

(4]
=
|

s
th

th

51.51

515828
51.53

51.584

5155
BT

a1.57
1.6

Wihalessie of sugar and chocolate
and sugarconfachonsry

Whaolesale of coffes, lea, cocoa and
EONCRE

Non-spemalized whaolesale of food,
beverages anditobacco

Weholesalz oislibution of ather food
Including fish, crustaceans and
mollscs

Wholesale of househald gecds
Whalesals of textiles

Wholesale of cliething andiootweaar
Wheolesale of househeld apoliznces
and radio and television goods
Wholesale of china and glasswere.
varmish, paint, wallpaper and cleaning
materials

Wholesale of periume and cosmetics
Wholesale of pharmaceutical goods
Wholesals of othar housshold goods
Whnlesale of non-agocutiural
intermeoiate products, waste and
SCrED

Wholesala of solid, guwic and
pazeous fuels and related products
Wihalesaie of maials and meial ores
Whalesaia of waod ano of
canatruchan matenials

Whalesale of hardware, plombing ano
heagiing equipment and suppies
Wholesale of ohermical! prochaets
Whalosale of other infermedialo
oraduats

Wholesale of wasie and scrap
Whaolesale of machinery, equipment
and supplias
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MACE Rew.1

a1.61

51.62

31.63

ai.s

S1.70

52

-

oo
ra o Pa

h2.12
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Wholesale of maching tools for

wiorking metal and wood

Wholesale of construction mashinary

Wholesale of machinary iorthe faxiile

inciustey and ol sswing and knitling

machines

Wholasale of office machinery and

iprien

Whaolgsale of alher machingry for nse

inincusiny, trace and navigatian
Vholasale ol agriculural machinery

And accessones and mplamenis,

including traciars

Citherwholasale

Citferwholesale

Retail trade, except of motor
vehicles and motoreycles; repair
of personal and household goods

Relail sale in non-specialized slores
Botail sale in non-specialized stores
with focd, havaerages znd lobaceo
pracominating

Other retall sala in non-specializes
storoes

Aeta sale of fooa, beverages anag
tobaces in spaciaized stores

5221
222

2223

Gt
G252

2233

5241
ert i ey
A3

Ratan saie of froil and vegalabies
Rela sale of meat and meal
products

Reatall saie of figh, crosiacesns and
riniluESE

Retall saie of broao, cakes, four
conteclicnans and sugar
gurifeclionany

Retai saie of aivobolic and other
beverages

Oithar ratan sate of food, beverages
and fobgeeo n specialized stores
Retail szlz of pharmaceutical ans
redical goods, cosmetic and toilo
aricles

Lizpensing chamists

Retal sate of madical and
cnhopaedic goods

Retail sale of cosmetic and toile:
aniclas

Other retail sale of new: goods in
specialized siores

Hetail sala of textiles

Retail sale of clothing

Retail sala of foaheear and ipathar good's
RAaizilzale of furniture and ighting

et

824
5267
a2.62

5263

527

Beatail sale of household appliances
and ragio and television gooos
Featail saie of hardware, pants and
glass

Retail saie of books, newsiapens and
stationory

(ther retail sale in specialized slores
Retail sale of second-hand goods in
slores

Betail sale of second-hand gaods in
stores

Aetall sale not in stores

Relar sale via mai-order hopses
Retall sale wia stalls and marveis
Other nan-store retall sale

Rapsirof persenzland housaehold
alealels

Rapair of oots, shoes and alher
anicles of leather

Rapair of glactrical household goods
Fepair ofwatches, clocks and
jeweeliery

Repairnes

EY
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1. Countriesandregions

EC Europoan Communilics
EEC Europaan Econome Community
=L European Lnicn

ELR i3 Al Membear States ELJ

G Gielgium

DK Denmark

D Goamany

GH Greace

E Spain

F France

IRL Iralarndd

| Ikzly

L Luzemoourg

ML Metherlands

F Fartugzl

LIk Linited Kingdom

EFTA Eurapesn Free Trade Assooialion
A Austria

SF Firlane

15 Ieslznd

M Monway

= Swaden

H Swatzadana

EEA Eurzoesn Economic Area

[EUB 12+ A SF.IS, N, 5)

Usa United States of America
JaP Jagzan
2 Currancies

ECL  European cuimency uni
BFR  Belgianiranc

CER  Danishcrown

b Zaerman mark

(831 Greak drachma
EZL  Portuguase escudo
FF Frenchirans

HFL  Dutchguilder

RL Irish pouni (pont)
LFR  Luxembourgfranc
LT llzlian lira

FTA  Spanishpesstz
UL Poundsieiling
FrAK.  Finnish markka

kR legland crown

MER  Momwegiznomown
03 Austrian schilling
SFR Swiss franc

SER Swedishorown
LIS Urited States dallar
YEM  Jepanesevyen

eurostat

Symbols and abbreviations

3. Statistical Offices

Eurostat Statiztical Cffice of the EC

BFS Bundesamit flr Statisik (2H)

CBS Central Bureau of Statistics (ML)

50 Cenlral Statistical Office (1BLY

Ca0 Central Statistical Office (LK)

(5 Danmarks Statiztik (DED

IME Institulo Macional de Esladistica (E)

IME Institne Macienal de Estatistica (F}

M= sttt Maticnal des Statistigues (B}

INSEE Insfitut Mational da la Slatistique st das Eludes
Economigues iF)

ISTAT Istitlute Mazionale di Statistica (1)

MEI Mational Econamic Instilule {15)

SSTAT Osterrgichisches Statistisches Fentralamt (A

MS5E Maticnal Statistical Sernvice of Greege (GR)

BB Stalisliska Cenfralbyrdn (Statistics Swaden) (5)

SF Statistics Finland [SF)

STaBLU Swatistizches Bundesamt (O

Statec Service Cenlral de la Slalistique el des Etudes

Economigues (L)

4, Publicand private arganizations

BAK
Cesoorm
IRS
CECD

Lt
CED
DIy
EL
ESA
GDP
GNP
Iio
na
MACE

nas
NUTS
NSO
PPF
PES
ISIC
SME
VAT

Basle Business Cycle Rescarch Grouep (SH)

Cantro di studi sul commearsio, Universits Bacooni, Milarn (1)
Institute for Retail Studies, Universily of Stiding (LK)
Crganization for Economic Cooperation and Develzpmant

Other abbreviations

hillign {= fhousand million)

cash-and-carny

do it yeurself

eleciranicdata intarchange

eurapsan systam of intargralad economic accounis (Eurastal)
gross domestic oroduct

froEs national produoct

millizzn

nctavailable

ganeral industial classification of ccenomic activities within the
EurcpesnCommunitiss

not clesewhere specified

namenaclature of territanial units for statistics

nalional statistical ollices

purchasing power parities

purchasing power standards

internationalstandzrd indusinal classficaton

smalland medium-sized enterprisels)

value-atdead tax
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Mational statistical offices (NSO) of the EU Member States and EFTA countries

Belgium

Inztitul Mational de Siatistioue
44, rue de Lowvain
B-1000 Bruxelles

Tel. {32-2} 34E 61 11
Fax {32-2) 548 64 50
Denmark

Danmaearks Stalistis
Sgjrogade 11

Posiboks 2650
DK-2100 Kobanhavn &

Tel (45-311 173917
Fax 45-21) 1848 01

France

Institut Mational de la Salistioee stdes

Eludes Economicagues (INSEE)
18, Bovlavard Adolphe Pinard
F-75675 Paris-Codox 14

Fel (33-1147 175050

Fax (3311 41 17 66 66

Germany

Statistaches Bundasamt
Gustay-Strasamann-Hing 11,
Foslfach 5528

D-65180 Wiesbaden

Tal, (42-611} 751

Fax (49-511) 724000

Graace

General Socrataria B 1he

Maticnal Statslical Service of Grasce

(MEEGE)

14-18, Lyzourgou Stroot
GR-Athens 101 65

Tal {30-1) 32585 11
Fa (30-13 322 22 05

Ireland

Cemral Slatistics Oftics {C50)
31, Stephen' s Green Housc
Earsion Terrace

Dublin 2

Tel (3831 678 75 31
Fax [353-1) 638 22 21
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Italy

Istituto Mazionale di Statistica (IS TAT)

Wia Cesara Balba, 16
1-00100 Roma

el (39-6] 46 73
Fax (39-67 486 47 97

Luxembourg

Service Tentral de la Stabstigus e
des Eludes BEoonomigques (Stalas)
19-21, Boulevard Royal

L-244% Luxembourg

Tel (352) 47 61

Fax (552} 4% 42 88

Tha Metherlands

Centraal Burcau voor da Stalisliak
1CRS)

Prinsas Baalrizlgan 425:

ML-2270 AZ Voorburg

Tal [(31-70) 337 3500
Fax (31-701 387 74 20

Portugal

Inshituie Macional de Estatistica
[INE)

Av Antonio José de Almeida &
P-1078 Lisboa Codex

Tel {351-1) 847 00 a0

Fax {3581-11B17 BR 78

Spain

natituto Macional de Estadislica
{IME}

FPasanda la Castalang 183
E-2804E Madrid

Mgl (34-1) 58297100
Fax (34-1137827 13

United Kingdom

Oifice for Mational Statistics [CHS)
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Slatistizal Buraau of lealand
Skuggasund 3
15-150 Reykjavik

Tel i 354-11 60 B8 00
Fax (354-1] 62 88 65

Morway

Stalislics Morway
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Swizs Faderal Statistical Difice
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Statistical Office of the
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Tel (352) 4301 345 67
Fax (362] 4364 04
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