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Foreword

The success of the 1993 single
market will depend inter alia on the
efficiency of the EC distribution
system. Therefore, the significance of
information on the relail seclor

15 a prevequisile for policyv-makers

in the public seclor but also for
entrepreneurs and corporate
decision-makers keen on identifving
appropriote distribution channels,

The value added by the commercial
sector (wholesale and retail trade)
aecounts for approximately 13% of
the Communitv’s gross domestic
product (GDP), It engages 19
million men wnd women (14% of
employment) and nvelves 4.2
million enterprizes. Retail trade
alone represents around 105 of
employment and 26% of all EC
ENEETIrIECS.

During the past 40 years, the
distributive trades have heen
marked by the emergence of large-
scale trading companies and the
application of new technology.
Stmaltaneously, the improved
cooperation between producers,
wholesalers and retailers has

oo
O itree, W L{:f‘i“ﬂffﬂfﬂ-m

A

Henning CHRISTOPHERSEN

Commissicrer, Cemmission of the European Communities

modified the commercial landseape
aeross Europe. Membership in
voluntuory chains, buying groups,
wnd cooperatives s now s conmon
as the signing of franchising
mgreements.

The objective of this publication -
the first of its kind — is to review the
retail trode situation first across the
Community and then in individual
Member States, Relevant retail
indicators and structural develop-
ments are examined: changes in
outlet density, regtonal distribution,
eniploviient characteristics (female
i part-tinie emplovinent),
turnover by retatl formats, affilio-
tim finks, and the expansion of

large-scale establishmenls.

{n addition, structural dolo are
provided on the European Free
Trode Association (EFTA couniries
which, together with the EC
Member States constitute the
European Economic Area (EEA).

A section 15 also devoted to new
markets within Central and Eastern
Enrope, which offer wide prospects
to enterprises of all sizes,

This work was carried out on the
indtiatice of the Comimnission of the
European Commaunities, in pariicu-
far the Statistical Office of the
Enropean Communities (Eurostats
and Directorate-General XX111
(responsible for Enterprise Policy).
Fram the outset, it aroused much
interest and gained support from
the nabional stalistical offices
INSOs), professional associations
and research institutes specializing
in trade studies.

The publication s intended o serve
as a reference document; it s
aligned with Eurestat’s mim fo
create an efficient system of
economic and statistical information
on the trade sector tn close coopera-
tion with NSOs in the Member
States and trade associations. It
also responds to the need expressed
by the Council on fwo previous
oecasions (in ite Resolution of

14 November 1989 and its Decision
of 18 June 1992) to develop
European trade statistics.

-—-'1--\..,_..--/\

Ranigr YANMI D'ARCHIRAF|

Commigsioner, Commizsion of the European Communities
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General remarks

o German offieial stalisties up to the year

1941 refer to the Federal Republic of
Germany up to 3 October 1991,
iineluding the former Linder and West

Berlin, Whenever data on the new
Linder are ineluded, i 15 apeeified.

» 1 billion signifies 1000 million (10% ®
throughout the publication,

In the country reports, the figures
related to zectorz of retail activity stem
from national classifications, which

are not vet harmonized across Lthe
Commueity uelil NACE Rev 1 comes
inko forge.

The terms distributive trades and com-
merce &re used synonymously to cover
wholezaling, retailing and commercial
agents |intermediaries).

ECU exchange rates  {1980-91)

a. Daly aveage =zl mles weghicd by So nomber of quaalen divs

Spewd: Eurdslar

eurostat

Country Currency Code  Currency 1950 1985 1851
B BFR Frang belge 40,60 14,91 4222
[ CeR Dansk xrone o T.B3 &.m 781
[ [0 Deulszhe Mark 252 223 2.-iJ5-
R [1H Drachmi 5832 105,74 a5
-I:-___m . ETA Pesela 99 7] 128,16 12847
E FF Franc frangais i - .57 _6.?9 g7
AL = Irish pound 058 672 077
I LIT Lira italiana 11302 144793 153324
L LFR Franc luxembourgacis 408D 4497 4027
rL HEL Mederandse gulden 27 . 351 _T&
T ESC Ezzudn £9.53 3025 181
Lk LEL Pound sterling 0.24 0.52 070
& 05 Qeterreichizzher Sehilling 18.01 15,704 T’ﬂl’:
SF FHK Karkka 5,19 LT3 487
15 134 lzelznd srona fi.63 KHH-T) T2
N__ MxR Marsk krmg .34 m
8 SKR Svanst keena .29 647 a0
CH SFR Franc suisse 233 187 176
E . UED 15 dollzr 1.39 0.75 1,04
Jap YEM Japaneze 'jﬂﬂ_- 3504 160,26 . TEE.AD

o The ECU exchange rates and the
currency codes used in thiz publication
are presenied below.
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1 Distributive trades

The distributive trades are essential for
the distribation of poods and Lhe satisfac-
tion of consumer needs; they constitule
ome of the maost imporlanl seetors in the
cegnomy of a country,

In the Buropean Community (EC), at the
start of the 1990z, the distribulive trades
twhelesale and relail) account for o work-
foree of 19 million penple, representing
more than 14% of the total working popu-
lation of 134 millien i Table EURTL
Retailing absorbs o higher proportion —
10% o 13 million people — compared with

in the EC

wholesaling (4.5% ur 6 million peoplel. Rul
employment iz distributed unevealy as
four countrivs — Germany, France, Taly,
and the United Kingdom — alone employ
142 million peaple, represenling 74% of
the EC fotal [or distribution,

Ahoul 4.2 million enterprises in Lhe EC
are invelved in the disteibutive trades, of
whick 3.3 million are in retadl and 920 000
in wholesale (incading ntermediaries),
They represent move than 30% of all
enterprizes in the EC (126 millim), The
percentage may vary considersbly lor

Table EUR1a: Importance of commerce ® in the EC — absolute values (1987-91)

Absalute values: number of emarprises, emplaymend, turnover

Murmber of enterprises (1 000}

different Member States ranging fram
abmat 205 in Denmark and Belgium to
40% in Portugal and Greece (500 map).

Aceording Lo national aceounts estimates,
the distribulive trades contributed 155
iECT 555 billion] to the Communitys
GOP which totalled ECT 4 400 billion in
1980, Current evaluation methods in most
EC conntriez do not allow a detailed
breakdown: into wholesale and retail
shares, The national contribution of the
distributive trades ranges from 10% in
Gormany o 17% in Portugal.

Persons employed (1000

Turnawver  (bn ECU}

Wholesale Aetail Total Year Whelesale Retall Tatal Year Wholesale Fietail Year
B ' 180 1978 1758 1950 3018 277 4785 1990 BRl a30 1990
oK 355 451 8 1950 1862 1987 355 19a0 600 240 1590
o 188.7 290°  6oeT 1990 15780 20530 37280 1550 5290 3220 1w
&R 26,0 1750° 2060 1938 NS4 332 4538 1965 ~ a0t 180
E 153 Be8 502 588 GO 14M0 1880 1988 580 850 198
F 1324 415 5042 1520 10400 20900 31390 1989 320 2600 1990
AL a8 323 224 1958 a4 s 1708 198 20 10 198
| . 19287 @7 11223 1980 POB40 24010 34850 1560 - moe? 10
L 19 35 5.4 180 na 1 259 1683 50 30 1369
L 714 w0 60 1980 W0 SIE 9974 1990 1350 450 1930
P 313 1723 2046 1583 2000 e3 5663 1987 - o0 19
UK 1627 WEZT 2902 1981 10 20300 38310 1991 w00 2800 1989
EUR12 9241 32855 42097 19881 U796 132738 102475 188791 - 13350 1933490
UsA B95' 1508 emas! 1987 45TED 190850 P3psi0  19ER 12600 13500 1890
JAP 164 16198 20562 1282 43320 68310 141830 1958 26510 G820 1984
EFTA = 1960 = = _ 12338 5 T -

a. Inddming moser taces
“umrert hgtien melce the <ol Hadss ane axduzls VT

. o lgume wers iemazed oy 105 0 ke amount 3 Te STA |2 e lemnns.

1 Eurcstal psli=anles Lased or rurber ol kocal ntloty
g 1281 g mnns 5%,

. Hu~be: ol petislsimens,

£ Tk estmas

Zavrces: Eunstal, ngdacal S1Fstca chisas (HECs)
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The range doez not only reflect actual
differences; definilions and statistical
methods tor processing data on distribu-
tion for the national aceounts also vary
eonziderably. A harmonized classification
system (NACE, Hev 1) will enter into foree
in all EC countries by 195394, Section G
of this classifiealion covers wholesaling
and retailing, as well az the sale and
repair of maotor vehieles [Annex KUR)L

A comparizon of major produetion sectors
{primary, secondary and tertiary aclivilies)

Lion seelor and s changes during the
1980z in the different EC eountries {Tahle
EUTRZ: Tn 1980 the share of agricalture in
total walue added ranged from 1.1% for the
United Kingdorm to 15.75% lor Greece; bul
eenerally its share has been receding
exepl in the Netherlands,

Allhough the share of industry (including
energy and construction] was still high
with about 30% in Greeee, Denmark and
Franee or close te 40% in Germany, Spain,
[relane, and Portugal, it was in decline

Distributive trades in the EC
e e e e —

In 1990 the zervices sector exceeded 0%
of Lokal value added in cight EC countries,
The Enropean average was close to 63%;
Lthe share of ‘markel services’ was 48% and
included 159 from the distributive trades,

highlights the importanee of the distribu- evarvwhersa, ;
Table EUR1b: Importance of commerce * in the EC — shares [1987-91)
Share in total number of enterprises, employmant and gross value addad
) cf-tnlﬂl . s of 1otzl employmeant % of gross
number of enterprises value added *

Wholesale Retail Total Year Wholesale Retail Total Year Total Year
B 55 148 203 1580 55 74 129 1380 154 1980
DK 83 11 19.4 1880 £3 75 145 w9 134 1960
D 0 1%.0 0 1240 L8 83 KE 1330 101 1550
A 53 345 a0 1584 33 25 125 1288 124 1250
E 31 0.2 333 1588 a7 17 15.1 1588 132 1988
F fi.3 a4 ene 1280 47 24 14.1 T 153 1990
IFL 44 255 500 1588 3 ny 153 1988 04 1090
[ Fi2 08 36,5 159 L 103 142 1920 154 1890
L 103 195 20,8 1589 60 29 158 1289 135 1990
ML 13 152 7 1580 6.7 100 157 1540 57 1840
3 i 7Y 40.0 1282 42 T 547 73 19
UK T4 154 27 1391 4.2 129 171 481 12 1540
EUR1Z 73 26.1 334 198801 45 10.0 w5 198791 12 1990

4. Dt tades acoendicy 10 e Eovopeen syitem o infegmind enonnTic assnoitts (PS40 dehinen (B noluong meoovery 300 EpErs

Sauvons: Ewrcshl, ME0s

eurostat
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Distributive trades in the EC

Table EURZ: Share of commerce and main branches in the value added * of EC countries {1980, 1990)

B Ok u} GH E F
Branch 18D 19490 1980 1980 1950 1850 1960 18494 1930 1940 1980 1980
Agrcullure, foresiny, fishing (%) az 18 25 dM 21 18 177 457 59 43 45 35
industry, energy, constricbon (5 HLR 318 By : 424 9.1 Ha 273 3800 358 3nh Z9E
Sarvices [%) 61.9 i3 558 B8 55.0 9.3 5.2 870 61  hBs a0 830
Mar-marks? semvires 161 13.0 2L 223 4.0 134 54 177 01 138 168 162
Marksl szmvices 45.5 LER| AZh 458 A0 459 T8 293 4500 448 432 EOY
Telal valug added of 2l Granches (%) jad 000 100D 1000 o 00D 1000 1800 000 000 1000 1000
Total value added of all branghgs (hn ECLY s 1430 440 8924 5BET 11304 2R 45B 1882 3E30 4515 305G
of which commerce (%) " 14.2 164 139 134 1.4 10.1 1248 124 138 138° 128 132
= Gnss e adend w8 curment marke: pooss
o roidng moky Imdes, moains and mocvery: womTans 15 oAl ¢l manel sensoEs
o 135
Fourne Furosial, Biropenn ralens agnognls (254
Table EUR2: Share of commerce and main branches in the value added * of EC countries (1950, 1990)
IRL I L ML P UK EUR1Z
Eranch 1930 10880 1980 1990 19BD 1940 1980 1880 1930 1990 1880 19490 1980 1990
Agriceliure, forestry, Fshing (%) 1.3 42 A3 32 24 20 a7 4.2 0 iR 17 11 g 28
Industry, ensrgy, consluclion (%) 34 e 304 i3d e Gas HA TR < a1d 34 25 344
Servicas (%) 5.3 ale  Hda 534 B0 B3E g7 G sz 512 B6.3  B4s o N
Mon-markst sarvizes 174 155 114 138 132 137 120 e 22 13r 154 54 146 145
Markst serces 339 a4 428 426 485 404 487 538 400 435 406 454 425 432
Total valus acoen of &0 pranchas (%) 1000 1000 1000 1930 1000 1000 1000 1000 1000 AGED 000 000 100D 1009
Total value added of all branches (bn ECLY 132 L3R BEG 34 v NazE 200 186 485 GVEA TH2A 2171 45T

wahi{:h'mmma'cc %) " 8. 104 154 158 140 135 12.8 137 195 103 115 128 126 12%

Sowre, Eurceral, Eoicpesr ralens! ditounis (D5A),
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vihicles and motor eyeles; retail sale of
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Sale of motor velicles
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Annex EUR: Council Regulation (EEC) No 3037/90 of 9 October 1990 on the statistical classification of economic
activities in the European Community (NACE Rev. 1)

Section G: Wholesale and retail trade; repair of motar vehicles, motor cycles and personal and household goods

Wholasala of matal: ane metsl ares
Whilazale ol watd and conglruction
mgterials

Wholesale of hazdware, plumbng aned
heating eguipment and supplics
Wholesale of chemical prodocts
Wholazale of guhier intermedine products

Wholesala of waste nnd scrap

Wholagala of machinery, qu;ipn'_el'm and
supplies

Wholegale of maching Woaks for working
metel and wead

Wholesale ol ponstruction machinery
Wholesala of machinery far the textile
induskry and of sewing znd kmiling
machines

Wholeszle ol affiee machinery ang squipman:
Wholesale ol other mackinery Tor vz in
industry, trade and aavigacion
Wheleszle of agreulinral mechingry and
geeegsopies and Dnplements. incloding

traciors

Cither whalesale

Retail trade, except of motor vehiclos
and mator eycles; repair of personal

angd househald goods

Hetail sale in nan-specialized stores
Retatl sale in non-specizlized stores with
[l beverupes and tobaoco predominating

Cither eetail sale in non-specialised $lones

Retail sale af fvod, beverages und tabzees
apecializad stores

Hetail gale of fruit und vegelablas

Retail sale of meat and meat prodocts
Reiuil zale of Ssh, orostaeeans and mollyzcs
Bewail gale of bread, enkes, fvar

condectionesy and sugae confectionory

eurostat

7

Hensiing i 78 Epess Snge Marke: 1593




Distributive trades in the EC
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G228 Rewil sale of aleoholic and other bevernges 5245 Teladl sale of footwear and leather grods a2.61  Retail sale via mail arder hogses
FLET Oizher varail sale of frod, beverages and 0244 Relall sale of furniture and lghting A282  Retall sale via stalls and markeis

tabracen 11 specialied storas ST 283 Oiier noo-stene reta] sale
F8 Retail sale of phavmnaceotical and medicel 8845 Relail sule of household appliznces wnd

grads, cosmela wnd telel artielas radin and televigion mads 327 Repair of personal end hewsehald guods
3241 Dispensing chemists 52,46 Helsl sale of hardware, paints and gluss A2 Repaiv of hants, shees and ather aricles af
3202 Retai] sely of madieal snd orthopaedic mods 5247 Betail sale of heabe, newspapoes and Leatier
4243 Metail sole of sommetie o Loilel eriila slationery Repair of elestrical hauschald gaeds

G248 Oher rotail sale in speeislized stores Tepair of watches, clacks and jewal lary

324 Other retal sale of new mands in spacialzed Repuir nes
SO 324 Retall sale of second-nand grogs in stoves

a4l Ratail zale of textiles

5242 Retanl sele of vlathing 26 Retail sale net in siores
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2 Determining factors for EC retail trade

The retail trade, whick iz the subjecl of
this publication, i# an integral part of the
EC economies. [ts structure reflecis the
culturs! characteristios of the society it
serves, and any sociological, ecotcenie, and
technelogieal developments have un
impact on retail trade, Prominent among
these factors are population patierns and
assgciated social brongs ageing, mobility,
urban development, and car ownership),
Other determining factors inelude honse
hold consumpticon and buying patterns,
competitive strategles of retail enlerprizes

and groups, and legislaton on planning

permission for large-scale outlets, opening
haurs, consutmer proteetion, and environ-

mental considerations,

2.1 Population diversity and
differences in living standards

The geogrraphical, demogranhic, and
eoomotnic diversity within the EC

iTable EURS] gives rize Lo a variely of
retail svstems thal are unigue 1o cach
countey The 12 countries currently form-

ing the EC differ greatly in area, from

544 000 ke in Franee to 2 600 km® in
Luzxemboure. Papulacon fgures range
from 791 million (Germany! to 372 400
ILaxembourgl, Denogranhic growth in the
EC [s generally lower than o other con-
tinents [Africa. Asia. Worth ang South
Americal, Popolation density is a decisive
factor tn the development of retadl teade, 1t
iz penerally lower in southern Europe than
i northern Eurape. Cocurbations and
cilies, which are prefereed sites for larme.
scale outlets and shoppipg centres, are
alzo more developed in the north,

Table EUR3: Main geagraphic and socio-economic indicators of the EC (1890}

Papulation Area Density Age groups (%) Living
(1000 {km?®) {inhabitants/km’) <15 years  15-64 years > B5 years  standard ®

B 99473 30 500 306 18.1 573 14.6 19091
DK 51354 43 100 119 168 675 15.9 12814
E 731128 356 950 200 16.0 69,1 149 21131
GR 10 046.0 132 000 76 19.8 866 136 g 850
E 3 8245 504 800 77 20.4 €65 131 14 556
F 56 304.0 549 100 103 20.1 &6.0 139 20 207
IRL 3 506.5 70 300 50 278 60.0 113 12 819
| 57 576.4 301 300 191 17.0 £8.7 143 19187
L 378.4 2 600 146 17.2 £9.4 134 22 303
N 14 8326 41 790 356 176 §9.2 13z 19147
P 38782 52 300 107 212 65,8 13.0 10 369
UK 57 308.0 244100 235 189 65.4 157 19728
EUR12 343 011.6 2 365 840 145 18.1 67.2 14.7 17 857
USA 243 400.0 8 372 000 2 215 66.2 12.9 24 000
JAPAN 121 672.3 372 300 37 20.9 68 5 10.6 20 500
EFTA 32 3475 1340 200 24 18.0 66.5 15.5 29 291
A s vy
Spunte’ Soreetal, Temiygaotic stalistos, E5A
Em el b in Ihe Eurdasan Segh Markel 198 g
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Determining factors for EC retail trade

Table EUR4: Household consumption in the EC {1990)

Private national Consumption per Tradable
consumption inhahitant consumption

Value * Change ” Value (ECU) Comparative Value * Share in total

(bn ECU} 1980/80 index © {bn ECU)  consumption (%)

B 938 1nr.e 450 1.3 236 B4
Ok 4148 1141 2149 981 241 481
D*® 643.3 119.8 10 292 215 3307 52.1
GR 50.0 126.0 4 877 5.3 232 2.5
_E_ 2657 1282 £ 830 E18 1203 Eﬁg
F 54589 1872 b 757 11535 2852 505
IRL 19.2 155 5475 BLE 10.3 Bd.é
I 5295 17 g 195 1085 2737 56.1
L— a8 1291 10 308 1217 i8 536
i‘;!L 1263 1144 g fi2d 1019 A58 4?_._
P 481 1307 4 569 575 181 6.
Ko 520.8 1395 3 245 108. 238 525
EUR12 29055 1271 8471 100.0 1410.6 _ 52.7

7 Fralreuzench codsurplen o aollacmag consumztion ol private ren-osi!
| MR NONS, 20 CUtTee Sres arad purthasing powar pand es in blice ESUL
o rdRe ol ghance insdiume (&0 1205 sones nod ITThassg power Sanles) 1500 - 100
. Buropear ausrage = 120
< Consumplon ¢l gocas charnged Srougn e relal sester
o, by 'West Gamagny,

Seuros Eurcanst, E5A
itk ek, TOLCE

The age pyramid influences the buying rvanges Lo the particular nescs of single- tollewed by Denmark (ECL 19 8001, the
behaviour of consumers. All the EC eoun- parenl households, United Kingdom (BCU 1% 7000, and lraly
tries wre experiencing & marked ageing of (RCTT 19 2000,

their population, Treland is the only ex- The retail svstem in 2 country iz influ-

eeption with a relatively high zhare of enced primarily by the standard of living

people under 13 (27.8%). Consequently, of its people, as measurad by per capita ,

senior citizens are hecoming a significant GIE This value is caleulated at curvent 2.2 Household consumption
Larget group for EC retailers beeause of prices and purchasing power standards patterns

their relatively high purchasing power. (PPS1, and for the BC Member States it Houzzhold consumption iz the most

The fall in birth rates has reduced family has risen steadily since 1880, Tn 1990, gignifieant determining factor for retail
slze, but the number of family unils has Luxembourg (ECTT 24 3001, Germany trade activity. Tolal consumption in the EC
increased especially in northern Europe. (ECTT 21 1001, and Franee (RCT 20 2001 waz estimated at BCU 2 00 billion in

Retailers now need to adapt their product recorded the highest per capita GDI 1580 'Table EUR4). The highest national

I O Feisding in the Ewopesn Single Marke 1930 Eﬁ
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Determining factors for EC retail trade
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congumplion levels were recorded in
Germany {ECU 45 billion), France
(ECU 550 hillion, Traly and the United
Kingdom (ECU 330 hillion each.

Per capita consumption in the BC
averaged ECTT B A00 with wide national
differences, Comparad with the Furopean
average [100), national indices ranged
from 575 for Portugal and 58.8 for Greece
to 1213 for Germany and 121.7 for
Luzembourg, Real growth in national
consumplion since 1930 alzo varisd
oonsiderakly, the BC average being #74

B Han-tradable conzumphen
Travahle consumpticn.
M Food
[T Texliles and clotring
[ Office squipman
| Matzr trade. oetral
Chermisis
Eocks, newspapors

| Miscelancous

Sawge Earostal EBA.

Chrowth was highest in the United
Kingdam lalmozl 4(%:,
wilth high vates were Iralv (32% ), Portugal
G, and Luxembonrg (2955 The lowest
rate 114% 1 was recorded S Denmark and
the Metherlands.

ther countries

Omly part of housshold consumplion is
chanoelled through the retail trade. This
nart is termed ‘tradable consumption’ ine
it approximates retail turnover. All prod-
ucts with the exeeption of servicez and
cerlain gonds distribuced chrough public
utilities {e.g waler, gas and electricity) are

eovered by tradable consumption. T 1940
tradable consumplion reprezented nearly
53% (ECU 1 410 billion) of tutal houschold
consumption in the EC (Fizure EUR1
Howewer, its share is declining as services

ahzotl a larger part of houschold con-

sumption, Tradable conswnption exeeeds

Netherlands, and zlightly over
Belgium and Franes.

Figure EUR1: Household consumption in the EC by main category (1990)
618

18
i
..5.; H-H"T.ﬂ
214 s ng

L

the EC average in countrics such as Por-

bugal (66, 1%, Greece (G5.9% ), and Ireland
164.8% ). In these countries, the share of
fisnd products iz as high as 40%. compared
with only 16 6% in Germuny, 18.4% in the

19% in
;

eurostat

Rnlakneg 1n Ine Zutmoean Single Mase) 1981
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Determining factors for EC retail trade

Tahle EURS: Penetration rates (in %) of selected durable goods {1990)

Refrigerator Fregzer Microwave Washing- Dishwasher MNumber of cars
oven maching per 1000 inhabitants
B 49 56 5 86 21 280
DK, a9 38 15 &7 o7 M5
D 95 &0 18 93 34 475
GR*® 93 2 0.3 56 7 172
E 93 16 g a5 15 280
F 98 62 19 a0 31 410
AL 94 21 12 78 0 210
! 89 - 4 94 - 400
L 98 83 18 a5 53 470
ML 83 53 12 a4 12 %0
P g %5 2 65 12 125
UK g1° - 50 a7 12 430
& 1asE,

L Inclging imanens

Sourges NGOn Adisan, Euossal eshmales

A large part of nan-food sonsumption iz
devoted to elothing in the Mediterranean
countries: Povtugal, 2%, Traly, 8.6%:
Greece, 8.4%: and Spain, 8% Northarn
Buropean consumers foous on househald
gonds. The share spenl on cars is relatively
high in Luxembourg, the United Kingdom,
Trance, Spain and Germany, representing
1010 12.5% of total comsumplion,

Analvsts are debaling whether the single
mirket will engender the European
consumer’ who will have the same lifestyle
and buying hahits throughout the
Community, Penetration rates of cotmimon
durihles (Table EURS) show both canver-
gance (refrigerators, washing-machings)
and differences (freezers, dishwashers,
microwave ovens), Car ownership also
varies widely throughout the Community,
Sectoral analysis of household consump.
tion indicates the persislence of wide

12 Palaling in the Ewapean Singls Marke) 195G

diversity resulting from differences in
standards ol living, climate, cullure, and
lifestyles, However, buying patterns are
eonverging ameng socizl slrats with

a high standard of Lving and similar
education,

Murkets for certain producl categories
(e, cosmetics, cars, uxury poods! ave
evolving towards a certzin degree of
homogeneity, Hegional differences persist
for products such as food, clathing, and
foatwear, Community-wide produet
slandardization therefore has Hmiced
seopes relatlers need to he vory responsive
to local comsumer needs and Hiesivles.

=]
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3 Panorama of EC retail trade

3.1 EC retail enterprises and
local outlets

In the EC, 3.3 million retailors are
involved in distribution to the final
comsumer (Table EURGT: 853% of these are
eoneentrated in four countries, [taly has
by far the highest number of enterprises
{930 0003, more than double that of
Franee, Spain, and Germany individually.
However, such absolute figures should be
comsidered in relation Lo those on local
population and manpower emploved by
the enferprises.

EC coumtries can be divided into $wo larps
groups based on the criteria “enterprises
per 10 000 inhabitants’ and ‘persons
emploved por enterprize’, In the Mediter-
ramean group and Belgiuem the retail
sector is fragmented iolo 4 large number
of enterprises that employ only 2 small
numher of people eack, while i Lhe seeond
group, meade up af northern countries,
there are fewer enterprises engaging 1
lavger number of people.

In the Mediterraneun sroup, Greees,
Porlugal, and Haly have a very high
density, with more then 160 enterprizes

Table EURG; Contrasting structures within the EC retail sector (1988-90)

per 10 GO0 inhabitants. Hut along with
Relgium and Spain they average lewer
than three employees por enterprise, This
characteristic can be attributed to Lhe
Family-based siructure of Lhe enlerprises,
laws that profect small retailers, and the
importance of tourizm.

Comntries i the northern group such az
Lhe: United Kingdom, Germany, and the
Metherlands have a highly concentrated
refail seetor with eolerprises emploving
more than five porsons on average,
Congentration in the Unifed Kingdom is
far greater than in the other countries,

Mumber of  Mumber of Persons Share of Share of
enterprises  enterprises employed sole limited
per 10000 per enterprise  proprietorships (%)  companies ® (%)
inhahitants
mntn'ﬁs with high enterprise density a
P 173300 175 1 ” =
GR 175 000 174 19 80.1 2
i 929 700 151 26 904" EEL
B 127 800 128 21 745 195
E 454 #a0 17 az 8210 50
2. Couniries with low entzrprse density
Di " 48100 a4 42 7686 147
L 3520 9 51 625 2.2
IRL #0300 84 45 7.0 2.7
F 451 800 82 45 718 255
e 433 000 70 5.4 815 9.2
ML 95 000 f4 6.7 701 15.5
UK 348 200 B1 B7 - -
EUR12 3285 570 96 4.0 - -

& Prvae imied and junl-sinck compaees
b, 1231 ligores.
30z gle b Tabe CUAL2

Soweds: NECS wrd Cumstil pslmades

=7

eurostat

*
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Panorama of EC retail trade

Table EURT: Share of EC retail enterprises according to main activity ® {1988-90)

Year Food  Textile  Household Motor trades” Other  Total
clothing  equipment

1. Gountries with a high share of food ratailers B
AL 1988 540° 90 6.3 122 185 1000
P 1928 82 185 132 3.3 183 1000
I 1981 423 208 107 57 207 1000
E 1988 97 203 133 32 235 1000
UK 1989 3.8 99 154 23.4 145 1000
GRY 1988 295 195 148 75 285 1000
; Counrizs with a low share of iood retailers
B 1990 280 18.2 127 10.0 a1 1000
L 1989 270 180 (7.0 145 334 100.0
N 1900 %68 156 148 16.0 288 1000
F 1989 %61 207 114 149 269 4000
DK 1900 260 184 17.6 14.3 257 100.0
D 1990 203 189 174 129 08 1000
EUR12 1988-00 45 184 13.1 10.1 239 100.0

a Emengnzes greuped stcendeg 1o Insi st in 78 1o soclor,
& Inducing pet’ skaliong.

2. nzhoging publc houses, whetg pons SI0 O Slenol o drnes &8 CensumRd or-g e,

4 Eheraof ipcal Ll BIRENGOG In min el

Saures Summshr sasad enoatiial natiseal 21z0Ees

W

with roughly nine emplovees per enter-
prise and B0 enterprises per 10 000 inha-
bitants, France, Denmack, and Luxem-
bourg vank in the middle,

Sole proprietors still dominats the retal
trade in most EC eountries, More than
% of retailers n Spain (1388} and Tialy
P98 and B0% o Greece (19887 are sole
propriclors, Despite high concentration,
205 of retailers in Germany are sull zole
proprietors. & large number of lmiced
companies have heen established in
France (one in four enterprizes) and
Belgium (one in fve). Limited companies

1 4 Fistaling in the Eunean Sngln Warkel 1233

are also common o the United Kingdom,
but the exact number is not known,

T_‘wn broad groups of countries ave also
nhserved for the eritevion ‘percentage of
wainly fond enterprises’ (Table EURTY In
the Mediterranean countries, this shars
pxeeods 305 [reland with its record share
of 345 Lincluding public houzes) belongz
thiz group. Among the northern countries,
Germany has a remarkably low share of
a0%. Beleium, Luxembourg, the Nether-
lands. Franee, and Denmark lie between
265 und 28%,

The number of local outlets at regional
level is an indicator for store densily and
ihe extent of retail services available 1o
the: final congumer. At present, e tojal
number of putlets withio the EC 15 psti-
maled at 38 million, of which 32% are in
food and 58% in non-lead retailing, and
about 0% in mator trades (Table EURS)

In the Mediterranean countries, which
have a high pereentage of sole proprielors,
the number of loeal cutlets s almaost the
same as Lhat of retal euterprises. To
northern Europe, however, where there is
greater cuncentration, the difference

curostal



Table EURE: Mumber of retail outlets in the EC [1986-90)

Panorama of EC retail trade
| e e e e L ———— - |

Year Total Food Mon-food Motar trades Outlet density
per 10 000
Share (%) Mumber Share (%) Mumber Share (%) Number inhabitants

1. Countries with a high cutlet densily
Pe 1988 190 000 48.5 g2 400 527 100 200 38 7400 182
GR 1988 184 500 295 B4 550 £2.9 118 300 76 14 (50 184
| 1930 983 000 342 337 200 S8 57T E00 i 87 800 17
B? 1930 140000 = = = - - = 141
E 1988 523150 383 200 330 7.5 302A45a as 20 165 E
L 1933 4400 - - - - - = 118

2. Countriss with a low cutlel densily
Ok 1990 51500 282 15 000 582 30 00 128 fi 500 100
.F 1986 546 150 286 166 057 PG 34770 154 75 314 ??
IRL 1988 31700 a2.2 16 550 347 1320 197 3830 9_[]
D° 1387 533 660 275 145 500 580 315100 137 73 'DD_IIJ _85
UK ® 1980 466 700 21.2 BE 950 823 290750 16.5 77000 B
ﬂL 1930 119400 26.5 3 TO0 BR5 71000 14.0 16 700 E
E..IFHE 1986-90 3 774 560 e 1155790° 579° 2101 895° 103° 372265° E

A, Burzsler eclinzle:,
i West Germany.
o ELATD

Spyreer Bussnal, nased o0 ol al ration: salsics

between the number of enterprizes and
that of cutlets is inereasing cach vear, as a
gmall number of ‘multiples’ gain control of
increpsingly larss networks of stores. The
difference iz approximately 23% for the
United Kingdom and 18% for France,

Multiple-outlet chains are nsually oper-
abed by mainly-food retailers (e.g Carre-
four in France, Tengalmann in Germany,

EYi

eurcsiat

Sainsbury in the UK, which are often
cantyolled by diversified mroups with major
interests 0 food, non-food, and serviees
zectors (e, Metro in Germany),

EC stalisties on local outlets are still in-
complete owing to the absence of up-to-
dare repisters, censuses and regular sur-
vevs. In most countries, statistics on sales
area are not available, except for large-

scale food vetailing (supermarkets, hyper-
marketzl. Where such data exist (eg.
Framee, Germany, and the Netherlands),
they are included in the country chapters
of this publication,

15
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Panorama of EC retail trade

Table EURS: Employment characteristics in EC retailing " {1987-91)

Total Wage and salary Female Part-time
retail earners (%) employment (%) employment (%)
employment

1. Couniries with & low share of emplovees and femals employmant o
GR 338.2 28.9 436 33
1 24010 387" B .
P 366.3 16,8 456 53
E 1434.0 48,8 53.7 6.4
8 2747 50,4 528 74
2. Countries with a nigh share of employees and female emplayment o
IRL 1314 0.2 456 13.4
F 2 090.0 74.1 50.3 26.3¢
NL 637.5 79.1 56,7 473
i 18,1 80.5 516 1.5
DK 1997 84.0 52,8° 38.3°
UK 3030.0 842 58,1 40.7
D 23530 84,6 641 a3
EUR12 13 273.9 66.0 5711 212!

i Ceunras grouped acoeidicg ln mpoclinge ¢l wags and saary sarers and lemak emokymant

br. Fsud ng whekzsals rade

o rsEe, aorna enlepise BAEy I cishifulid vaen.
. Darmards Hlatsis

i, 5nals sches Bundessml, arbaisslarenzanung 1547
I[EUR 1

i W
SuuriE Eurcsal, labeut 190me s

3.2 Employment in the EC retail
sector

In 1990, the total number of people
engaged in the retail sector was approxi.
mately 133 million in the KO They
represented slightly less than 70% of the
total workforee in the distributive trades
iwholesule and retaill. The United King-
dom, with three million peaple engaged in
retail trade, ranked first; it was followed
by Ttaly and Germany (2.4 million cach),

16
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France (2.1 million), und Spain (1.4 mil-
lionl. The remaining two million people
were distvibuted among the lher EC
colntries led by the Netherlands (638 000)
and Portugal (366 (00},

The EC is again splil inte two groups
when employment parameters such as the
number of wage and salary earners,
fermale emplovees, and part-timers are
considered [Table EURY) The share of
wage and salary carners ranges from 29%
i Greece tn #3% in Gormany, In the

Mediterrangan countries it is generally
lewwer than 30%, whersas in the northern
countries lincluding Franee! it exceeds
T0%. Belgium with 32% ranks in the
middle, The percentage of self-ompluved
(mwners, associates, and family workers)
is low in Germany {15%0, the United
Kingdom (18%, Denmarck {16%), and
Lazembonrg (1851

The female workioree in retailing averages
a7% throughout the EC {excluding Iralvi.
Tt peaks ab 64% in Germany, Other

eurostat
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Panorama of EC retail trade

Table EURT0: Breakdown of retail employment (in %) by main kind of activity® in the EC {1987-80}

Year Food Textiles, Heusehold Motar trades Other Total
clothing equipment

IAL 19848 535 10.0 6.1 12.8 166 1[)[).[]-
F‘_ 1987 9.7 14.7 151 no 18.5 1000
E 1989 387 10.0 1.0 137 216 1000
£ 1968 39.3 175 142 9.8 19.2 100.0
1-JK 1550 8.2 12.0 1.0 177 201 1(3'[].!&]
I_ 1481 JB.5 155 1157 8.7 225 100.0
B 1280 354 7.2 105 5.8 1 " 1000
E 1950 354 14.8 1.0 14.00 23.7 10,0
F 1985 333 13.7 15 19.4 221 100,00
E 1928 N0 20.2 15.0 84 25.; 100.0
L 1989 308 181 147 208 15.8 100.0
0 1940 275 18.6 11.5 101 323 100.0

. Cournes quepad ecnrdng o he shas o Cersong mlaped n baed elzlng

b. Far Spain: ncuding degardmeni sloves
& hdding poliic benses

Souris Ewtals, besed un malcnal stilmcs

northern eountries with high shares are
the United Kingdom (58%), the Nethar-
lands (57%), and Denmark (534 Treland,
Greece, and Porlugal are exceptions where
the share falls below 50%,

Part-time work is not evenly distributed
throughout the EC. Tt s Uil not very
common in the Mediterranean conntries:
Greece (3%, Povtugal (5%, and Spain
(6% Olicis] slavslios are not vet gvail-
able for Tlaly. The Netherlands (47% 0 and
the United Kinpdom (4151, have the high-
ezt part-time rales. The Eurepean averape
{exeluding Ttaly)is 247, The spread of
part-time emplovinent. = also linked to the
axpansion of multiple chaine eager to cut

EY%

eurcstat

down costs and mateh labour with trading
peaks.

In most BC countries, the food sector iz
this largest employer in retailing (Table
BURELD, followed by Ltexliles, clothing, and
household soads. The share for the food
siectar vanges from 275 in Germany o
about 39% in Denmark, Spain, the United
Kingdem, Fortugal and ltaly, Ireland
ranks hizhesr with a share of 534 (in-
cluding ‘public houses'.

3.3 EC retail activity and turnover

[ 1990, total retail turnover in Lhe EC
was estimated at BOT 1.3 billion, more
thun 808 of which was senerated in
Germany, Franee, the United Kingdom,
amd Haly (Table BEURD

Turngver per enterprise vanged from close
to BCLT 00 000 in Germany, the Uniled
Kingdom, and Luxembourg, to less than
BT 200 000 in Spain, Greece, and Portu-
gal, High turnover per person engaged
(ECTT 120 000 and above) was recorded in
Luxembourg, Germany, France, and
Denmark. In Belgium and Haly it was

17
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Panorama of EC retail trade

—

around ECU 100 000, which represented

the BC average. The relelively low labour
productivity for the United Kingdom and Turnover Turnover per enterprise Turnover per person
: {bn ECU) {1000 ECU) engaged (1 000 ECU)

Table EUR11: Characteristics of retail turnover in the EC* (1990}

the Nethedands could be explained by the

hizh share of part-time emplovess, o 222 813 125
UK 280 B4 B2
An analysis of turnover by seetor (Table F 260 £63 T
EURI21 again higl:l:ghis the boportance of v 530 248 %
10011_ 1'ejcallmg. Il‘he fond su;mr acvounled g - e o
for a5 of |'£31.a.||. turnover in Delumlmz'k au.wi T e T o
Ireland, 40% in France, and 37% in Spain. — ~
The motor trade ranked zecand cven in & 35 273 %
countries with o low per capita income DK 24 488 120
such as Spain (28% of turnovers and Por- P 20 16 _‘ﬁ
tugal (23% of lurnoverl. Car sales, in fact, GR 20 114 i 59
excecded turnover in the fhod sectoe o AL il 375 a4
Luxembourg and the United Kingdom I 3 &0 180
fover A3% eachl These comparisons EUR1Z 1335 406 100

should, however, he considersed with
cantion hecavze of differonces in seelirzl

3 Gorings pagped ancacdng to el el Wwerever,
classificalzons and methodology by the

Sobmres Faosliat asamales, NSO slalsics

natiomal statistics offices.

Table EUR12: Breakdown of retail turnover (in %) by main kind of activity® in the EC (1990)

Year Food Textiles,  Household Motor trades Miscellaneous Total
clothing  equipment

DK 1990 50.4 79 958 194 127 100.0
IAL 1988 495 75 8.1 203 166 1000
E v 1990 40 1 78 89 245 187 1000
GRP 1930 316 22,0 17.0 = 29,4 100.0
ES 1988 36.9 8.3 12.3 29 1 134 1000
| — oo - e £ - Iy
ML 1380 0.3 108 109 23 5 251 100.0
UK 1289 278 5.1 103 8.3 174 100.0
L 1689 28,9 12.0 18 35,5 1.6 100.0
P 1687 285 85 127 23.0 27.2 1000
0 1990 244 17 n7 18.4 338 100.0
B 1990 161 10.4 10.1 283 21 1000

i Coinies groe ped 2cea-d iy 10 e 1rGyer S5 in 78 160G s2mr
o Derieted “roan the rlemel Trade's Index of f2tal salzs vake! (ne MBCRIEr a5 Saisgnny inchaes moln b
i For Bpan: noludifg lusfowsr Of cepenmet 51003

Soureer Eurcetal eclimales assd o0 clal ralengl elagshcs

18 FistiiBoeg in o Enpean ivghe Marbiet 1025
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Panorama of EC retail trade

Table EUR13: Change in EC retail sales  (1985-81)

Food Textiles, clothing Household equipment Total
B® 1081 142 127.8 1172
DK 1066 84.0 = 102.0
D 1219 173 1389 {29
GR® 144.3 852 126.9 108.3
E = & = =
B 119.4 1018 124.1 116.9
IRL 105.4 1140 164  107.5"
| = 4 i 7
[ 1216 107.4 15, 11,2
ML 18" 5 1326 .+ 1201
: 0 . - ) -
UK 119.3 7.0 . 1360 112.4
EURY 119.2° - i - 119.4°
USA ' . . 5 109.8
JAP - - - 1255"°
A A Gl prces (AR - II-:-
o 1200 g,
Sowee: Evmstal
Owver the past six vears, retail turnover at virtually nil in Denmark. Growth Lrends
eonstant prices has rizen by nearly 204 in were uneven among Lhe different sectors
the EC, with the exesption of Spain, aly, ol aetivity, Tn all countries except [reland
and Portugal, for which thers are as vot no anc. Belgium, groweh in fond sales out-
indicators {Table EURLI. Trends differ stripped those in textiles and clothing.
acearding to the country. Relwern 1945 Household poods sales rose considerably

and 1991, gowth was highest in Germany  everywhere.
(20%) due to 2 strong derand from the

new Linder gince the middle of 1990, The

Netherlands 120%) and the Taited King-

dom (1951 also registered high ralus.

Growth has been low in Greees (9% and

EY '
Armiing i Tn Europrar Sngn Warks: 1993 19
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4 Dynamism of the EC retail sector

The retail tracde cperates in a constantly
changing environment where enlerprizes
are compelled to innovate and adapt all
the time. A mors cemanding customer
base, feree competition, and more complex
relations belween suppliers and retailers
have combined to modify the retail struc-
ture. Retail firms have responded by
adopiing new zales formats and policies
atmed at growih through cooperation,

poneentration, and inlernatinmilizalicn.

4.1 Modernization of retail formats

Bach type of outlet {eg department store,
hwpermarket, large-scale specialist) can be
cimpared Lo a prodeel with a speciiie life
gicle. In countries with a modern retail
system (Germany, France, the UK),

Figure EURZ2: Life cycle of main retail formats in EC countries: situation in the early 90s

Antroduction

Betall formats

u

Feod retailing e

Supsmaets =
Rypermarkets

Cizcounters

Man-tood retailing

Lozrmend slores I

Wil ordar g et

Lzrge-arca specalizs

variety stores and conventional selfaemice
outlets [supermarkets, minl-markets) are
experieneing & decline in growth, On the
other hand, larpe-scale specialists in the
auburbs and disconnt stores, speclalist
chaing, and eonvenience stores i the
inner cities ave in their growth stage
iFigurs EURZ,

Az certaim traditional retail formars dis-
apper, they are replaced by others, which
then start their life cycle. The new formars
ara uzually more modern and better suited
to Joczl reguivements. The stuge roached
b a given outler format is not the same n
all counlries. The hypermarket format
has expanded rapidly in southern Earope
[Spain, Italy, Greece, Portugall, but irs
wrowth bas slewed down in Franee and in

Crermany despite the apening of new
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hypermarkets in the castern Linder. Tn
the United Kingdom, ‘superstores” — the
equivalenl of bypermarkets — are alao
stagnating,

Current official statistics and other
sourees do not provide informeatinn on the
market shares of different retail formats in
pach ountry; dila sre parlicolarly searce
for new formats in the start-up and
wrowlh phases. Where eslimates are avail-
able {eg Germany, Franee, the Nether-
lands) they are included in the country
chapters. A Euroslat programoms has heen
indtiated for data eollection by national
stetistical offices through harmonized
surveys on eoterprises and loeal outlets.
The zuwrvevs are expecied to begin in 1553
and will cover the entive Eunropean
Fevnemic Ares IEEAL

Decling

Source: Eurcelal.
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Countries in the two main groups —
Mediterranean and northern Forope —
may have similar retail formats, but these
may not be at the same stage i ther life
eypele. In Bpain, favourable laws and
substantial investments by French groups
have promaoted the developiment of hvper-
markets, which have spread much faster
there than in Haly, Similavly, development
of large-seale outlets in Porlugal has out-
paced that in Greeee. France veflects both
northern {lavge hypermarker nacwork ) and
Mediterranean (slow inlroduction of
digegunt oullets) trends.

The situation in cerlain northern countries
may zometimes resemble that in the
Mediterranean region because of restre-
tive laws and eertain reladl practices. [n
Lhe Netherlands, expansion of large-scale
food and non-food stores is still Limiled
beeause of restrictive polivics and strong
cooperation among independant retailars,
Planning permmizsion i3 also nol easily
pranted to large stores in Belgium,

In the non-food sectar, growtk: io gensral-
iat Jarge-scale retall Tormats (department
stores, general mail arderd has heen
arrested throughout the EC, including the
Mediterranean countrics, whereas large-
seale specialists are still spreading.

The development of traditional dopart-
ment stores i3 stagnating dezpite their
prime locations o eity centres. Well-
known department stores are deploving
efforis Lo upgrade product gualicy:
Galeries Lafavette in France, Kaulhol und
Farstadt in Germany, Rinazeente in Italy,
Da Bijenkort in the Netherlands, Bl Corls
Ingles in Spuin, and Harvods in the United
Kingdom,

eurostat

Fuced with competition from hypermar-
ketz and large-seale specialists, groups
conlrolling depariment stores ars com-
pelled to dnvest abroad or 1o diversify tnto
other sectors, mainly services, Alterns-
tively, they may diversify into other
formats such as non-tood specialist chaing
in Germany {e.g. textiles and clothing,
spties and photography, sporiz) and vayi-
ety stores in France and Italy For some
European groups leg. Au Printemps,
Kaulhol, nen-department stove sales
alveady represent a hish share in total
CLLEEIVEL,

In most courdiies, ineluding Germany
where thiz formula still had 7% of che
market in 1956, departrent slores now
aceonnl for oo more thao 4 40 5% of retail
aales.

The non-food assuriments of department
slores are cxposed o competition from
gpecialized chains or large-surfaes specia-
lizts; which olfur wider choice and lower
prices. TV, hi-fi, and computer specialists;
cal accessory stotes; lavge furnilure out-
letz; do-it-yoursell IDIY) and gardening
centres; sports and tov superstores; and
discount clothing stores are sprosding
mainly in Franee, Germany, and the Uni-
tid Kingdom. Specialist chains of medivm-
gizec stores (tolletries and cosmetics, come
outer produels, sporls items, leisure and
bonks) are expanding fast in Germany and
the Netherlands, whers in cerlain seclors
leg. DIY: such chaing account for up o
d5% of the market,

Afler reaching a platean, general mail
order sales are showing signs of decline in
the northern eountries. Consumers in
Mediterranean Europe are still reluctant
to order from catalogues, hut this does
not exelude a potential for expansion

Table EUR14: Main discount enterprises
in Europe (1990)
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(Bpamn, Portugall, Mail order sales in
Germary (5% of the retail markel have
regained strength following the opening of
Central European markets. Large compa-
nies auch sz Quelle, Otto, and Necker-
matm have already sel up alzeable sales
offices and dispatch centres. In other
countries with sophisticated distribution
systems [Franee, the TTK] catalomue sales
bold a market share of 2 o 3%, The
specialist catalogue formula has been 2o
siaceesstul in the EC that American
spreialists have slurted selling compnrers
and soflware by mail arder from bases in
the United Eingdom.

Mew formats such as discount and health
tood shops are also being introduced in
tond retailing, Diseountars have already
captured a large sharve of food sales in
cortain councries: 229% in Germany, 16% in
Belzium, and 12% in Denrearlk (Table
EURL4). Bleewhere (France, Ialy), they
have been inbroduced only recently.
Comvenience stores, which are open until
late b night, already exist in the Uniled
Kingdom and are emerging in France,

b
N

4.2 Cooperation and
concentration movements

The interacting movements of cooperation
and concentrarion are shaping relail trade
in the EC today. In mosl northern
countries, these movements Grst appeared
simultaneously in the late 18705 and
gained stromgih during the following
decade. They are expeoted 1o have g
significant impact in the 1990z,

In many Member States (France, Gertnany,
the UK, although turnover is concentrated

22
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among @ fow lavge retailors, small spevia-
lized neighbourhood shops continoe
offering high-quality products,

Small and medium-sized buzsinesses have
responded to competition from the big
groups by joining forces, The cooperation
moverent today is diversifying away from
consumer cooperatives into othor more
effertive forms such as voluntary chains,
buging gronps, franchises, and retailers’
cooperatives.

In Germany, alfiliated retailers control
about 22% of the market, and their shave
i rising. German food retailers order more
thar &0% of their supplies through joint
buying offices, For consumer electronics,
furniture, and footwear, this proportion i
T0%. In the Netherlands, sales by affili.
ated retailers accounted for move than
405 of retail sales in 1990, representing
an increase of 15 percentage points com-
pared with 1980, In France, where the
cooperation movenment 15 not so strong,
amall retadlevs are still [zolated and not in
# positien to compite effeetively with the
large groups, which continue to incredse
their market shares. French superstove
rhains alveady hold 59% of the food relai
arket, I non-food retailing, bowever,
enoperation is incveasing and in 1989 sales
b aflilizted retailing accounled for 18.5%
of turnover.

In Mediterranesan counteies, the retail
trade 18 fraymented and 13s weak Nnancial
hase s a constramt to Lhe cooperation
movemnent. Laws that control eotminercial
development in eities have checked the
expansion of large-scale outlets and have
thus supparted the small ndependent
retadlers. In Iraly, cooperation is sirongest
in the fooi sector; it the non-food seclor it
is spreading throngh franchising contracts.

Arouad 117 of food retailers in ltaly are
linked to a network, compared with anly
15 in the non-food sector. In Spain, on
average 12% of retail enterprises are
alfiliated, bur this percantage is much
higner for petro] stations (9%, chemists
(58%), and the motor trades (24% ), The
average for fod retailers is 14%.

Franchising is becoming a populay form ¢
cooperalion, It allows independent retail-
ers Lo specialize, retain their autonomy
and =il be part of 4 network, Franchisin
is mast developed in France, where in
retatling alone there are 870 franchizors
and 20 250 franchisees gencrating com-
hined salos of nearly ECU 18 billion or &%
of takal vetall turnever i 1991 To the
United Faingdom, Germany, Belgium, and
ltaly, franchising is inereasing especially
in non-food sectors ey textiles, clothing,
and toobwear), where manufacliurers strive
to condrol their distribuetion network.

The benefitz of this concept heed to be
weighed against the loss of antonomy and
uperationa] independence, whick =4l
deters small retzilers in coutilries such a8
Denmark or Coeece, Nevertheless, an
incraasing numher of franchize contracts
are heing signed. Franchizors are rupidly
expanding into countries with & Lraditional
rerail stracture (taly, Spain, Portugall;
they ave alse gradually panelrating the
Central European markels ie.g. Pronuptia
bridalwear i Polandi.

The trend towards greater concentration is
ireversible in all the countries, It s more
marked in the food than in the non-food
sector, and 11 has advaneed further in the
northern conntries than in Mediterrancan
Europe, The 20 largest groups 1o the EC
hiave their headgnarters in Germang,
France, or the Uniled Kingdom: they

eurgstal
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Table EUR15: Top 20 EC retail groupings {1991-82)

E—
Rank  Group Country Main activity Turnover {bn ECU)}
195241
1 Tengelmann o - Food 228
2 Metro o Focd, department stores, wholesals (C&C) 226
R 3 Rawe D Food 20.1
4 Carrefour F Food 163
5 Intermarché F Food ‘:5;
6 Leckr F Foud T
7 Aldi ) o Food _E
8 Edeka b Focd 13.2
g Sainsbry LK Food 1:’:-_0
10 Pn::mﬂdés F | Food ‘@
11 Tescn LK Fond | 108
12 Ol o kail arder 10.2
13 Spar o Food 101
14 Casino-Rallye Fi Food - 10,0
15 ko © | D Food 8.8
16 Karstad: ® B Department stores, mail order 54
17 Schickedanz ® b] Mail order, food 84
18 WMarks & Spencer LUK Departmert siores. food BB
10 Ayl UK Food 6.5
20 Aucnan F Food 5.8
B i Ewi
& D hehamas
e U Cusle,
Souws: Eorusl eimains.
= oo 23
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Table EUR16E: Number of supermarkets and hypermarkets in the EC (1975-91)

Supermarkets * Hypermarkets © (at 1 January) Hypermarket
density ?
1990 1975 1981 1986 1987 1988 1989 1990 1991 1991

B 1018 70 79 88 a8 ~ a3 - . 10
DK 944 5 - 13 - - - 49 " 03
D 8000 ° 527 g21  os2 958 = 982 935 1004 13
GR 5 362 ° na na na na na M 18° 25« 0.2
E 2500° 4 3 50 &3 79 86 102 116 0.3
Fo 7 050 291 433 599 851 687 743 790 849 15
H na ng na na na na na na (i
| 3370 3 12 ¥ 43 49 B4 g 103 0.2
L 51 3 3 ” 4 . 5 . - 08
ML 2080 ¢ 30 Y 35 - 36 - 40° - 0.2
P B05 ° i 4 i 7 B 16 18 20 0.2
UK 1850 % 1oe Py g 457! 500 578 644! 733’ 13

erankets, 2500 aed gver.
C tlees.
1k Mare han 300 m’
i af0 e 2320 m
. Morehan 250007 (2 330w,
i, Murmier ¢l hpeemarkes pey 100200 ithablznls

Soweses Eshimalzs by the Insdlulz o Batal Sudss IRS; and Furcstal

operate mainly in the food sector Table
EURIEL o Germany, 70% of fond and 46%
ol non-food Lurnover were achisved by only
1% of the enterprizes (in 19881 Concen-
tration iz aleo high in the United King-
dor, where the 10 leading foad retailers
account for more than G0% of Lolal
turnovar, Conversely, in ltaly. the share of
enterprises with more than 19 emplayeas
was onlv 18% of tota] Lurnover in TS0,
Concentration has also not reached a high
level in the Netherlands,

Concentration in food retailing 12 mainly
driven by the large-scale food outlers,
known as Verbravehermark? or

i

“SB-Warenhaus™ in Germany, ‘superstore’
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in the United Kingdom and hypermarché’
in France. The definttion of these slores in
terms of selling avea and the share of food
i sales varies with the countey.

Based on a lower limit of @ 300 m®, there
werg 1 000 such cutlets in Germatyy, 850
in Franee, and 730 in the United Kingdom
in aarly 1981, At the other end of the
seale, eounleies such as Spain, Italy, and
Lhe Wetherlands Vsled bebween 40 and 120
large-scale outlets (Table BURIGL The
apening of an inereasing number of large-
surtace 2pecialists and specialized chains
iz likely to intensify concentration in non-
fond retailing as well.

Large-scale outlets are located mainly in
areas with high population density and
purchasing power. [n Spain, 65% are
concentrated in the regions of Andalusia,
Catalufia, Greater Madyid, and Greater
Velencia; in Germany, almost 30% are
gitnated in the region of Westphalia alone.
The focal point in Belgium iz Brussels, in
the United Kingdon, London, and io
Partugal, Lishon and Porto,

After the sueeess of the large-zeale [ormuls
in northern Europe, leading retail sroups
are now Largeling markels in Mediterra-
nean Earope, The retail Tandseape in these
countries is changing noticeably as small

EY%
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and mediom-sized local reailers resort o

cooperation to counteracl expansion by
large enterprises,

Coneentration in distribution reflectz a

similar trend in manufactoring, In certain

sectors (e, food, tailetries, houschold

Dynamism of the EC retail sector
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sonds), larpe-scale retailers have strongth-
ened their bargaining power, This is
evidenced by the popularily of retailers’
brandz in Germany, France, and the
United Kingdom, and by the suceess of
buying groung, whose parchazing volume
totalz several billion eeus. Manufactorvers

Figure EUR3: Strategic options for EC retailers in the early 90s

are often obliged to pay & Ture-bonus (up
Lo 2% 1o cerlain powerful buving groups,
whoze members ensure imoeediale product
listing and penetration in major BC
tnarkels. Medium-sized manufacturers
without strong pan-Eurepesn brands will
e adversely aflecled by this trend.

Investment profitability

44— »-
+
European strategy Global strategy T
Options SMEs: Cooparation SMEs: Mane
Groups: Cooparation’acouisition! Girgups: Croperation‘acguisition
indzpendant aporaach
Retail formals Hyparmarkets {Southern and Ezslern Europe) Hypermarkets (U3, Canada, Taiwan,
[examples) Discounters (Southemn Europs) South America)
Largs-araa specizlists (EUR1E) Department slores (Korea, Thailand)
Large area specialists {Japsan)
Targat marke EC12 EFTA, ECO Global
— —_— s : Financial
Specialisation, consolidation Diversification, innovation '
needs
Uptions SMEs/Groups  Independant aporoach, in pariculas | SMEs: Cooperation/
through the introduction of new Groups: indapendant approach
technologigs
Ratall formats Specialty food stores Ceparment stores < Specialist shops,
lexRamgles) Large-scals food outleis izl order
DI, furniture spacialists Hyparmarkeis » Large-arce specialists
Department storas Supermarsets & Discounters
Target market Mational Mational and European
pEe = v

Sparer. Swroskal,

eurostat

Zintzbng in he Surmoean Sgle Mase] 1253 25



Dynamism of the EC retail sector

Strong competition in the recail trade calls
for both cooperation aod greater cconomic
efficiency at all levels, The introduction of
computir-based technology in relailing has
accelerated routine operations and allowed
retailers Lo monitor their performance

more closely,

Electronic data interchange {EDTD belween
manufacturers and retailers for automatic
ordering, electronie points of zales (EPOS!
with nptival scanning devices o read bar
codes for stock contrel and tdentification of
profitable products, and optical veaders for
immediate information on eustomer eredit
in cage of eredit card pavments are only 2
few exarnples of the technelogical revalu-
tion in retailing, The inoovatinns are
ushering in a new era of paperless trading,
which will be & key feature of retailing in
the 15905,

4.3 Diversification and
internationalization of
retail enferprises
With the econamic integration of Europe,
which now extends to the European Fres
Trade Association (EFTA) and Central
Buropean eountries, relailers are under
pressure Lo defond their market shaves
and improve their performance.

They have responded with strategies
bised on specialization, diversifieation,
ant internationzlizalion within and out-
side Burope (Figure EURS ) Enterprises
mzy adopt an independent or cooperative
approach (thuying groups, frenchising) to
implement, these strategies, Big groups
often prefer to buy financial stakes or take

26 Falzding it e Eurcpean Single Moot 1543

aver exigting companies, or thoy may
astablish sirategic alliances through joint
VENLUIFES,

The approach depends on the zize of the
enterprise, iLs corporate culture, and
finaneiz] resources, Small and mediam-
stzed enterprises often opt for specializ-
ation n the domestic or neighbouring
market, whereas large grougs are more
diversified and seek to jnerense their
interrationz] reach. The stratesic
approach may be the same of tway vary
depending on the target markel. French
hypermarkel nperators export the proven
hypermarket formula to Mediterranean
Europe, whereas German food retailers
diversify intn other retail formats (e.g.
department stores and specialist non-fond
chains i Cerdral Europe).

In the past fow vears retail groups have

been intensifying thelr internationul aetiv-
ities to prepare fur the single market, The
highest inlernational sales in 1991 were
made by the food groups: Tengelmann,
ECU 12,7 hillion; Metro, ECTT 6 hillion;
and Promodis, BCU 5.5 billion (Table
EURITL International sales may repre-
sent up to Y% of Lurnoeer for cortain
groups ley, Delhatze le Lion, keal,

Internationalization, however, s limited to
i few vetail groups and countries. & recent
survay by the Tnslilule of Retall Studies,
United Kingdom, shows that 75% of inter-
natignalization initiatives w food retailing
ariginate in only three Membor States;
France, Germany, and the United King-
dume. The proportion rises to 90% with the
inclusion of Durch and Belgian retailers,
whn also have a long international tradi-
Lion. Initiatives from other Mamber States
are sill negligible.

Coltueal affinities clearly determine the
direetion of investiment. French groups
axpand mairly inte zouthern Europe

(et Auchan, Promodes, Careafour in
Spain. Portugal, and Greeesl German
ayoups focus chisfly un the United States
teg. Tengelmann), Scandinavia, and
Austrin; however, they have recently
turned their attention to the Unied King-
dom, Franee, and ltaly (eg, Aldi, Metro),
British companies have invested in
Iveland, the United Stales (e Sainsbury,
Marks & Spencert and Spain, The

United States is alzo targeted by Duteh
le.g Ahold, Vendex) and Belgan groups
fe.g. Delhaize le Lion), However, despite
eultural similarities the American marker
is diffieult 1o penetrate, and many Euro-
pean retailers soon withdraw Trom L.

Cerman groups e, Guellel ware Lhe frst
1o zeize opportunities io the newly opened
East European markets. Thev aim at a
strong presence in Poland, Hungary, and
the Haltic States, and inereasingly in Bus-
sia, Ukraine, and ather OIS countries
te.r. Belarus, Bazalhstan), Other Euvre-
poan groups (e, Marks & Spencer,
(ralevies Lalayelle] are also planning o
invest in these new markets,

Certain groups have added — after severa)
altempls — culturally and geographivally
distant markers in iheir vxpunsion strate-
gies. They are primarily Jocated in South-
Fast Asia(e.g Quelle and Au Printemps
in South Korea and Jupan; Carrefour in
Tatwan and Latin Amevica (Carrefour in
Brueil and Argentina). Although it is diffi-
vult to capture theas markets, the groups
can &t least eollect information on local
bugying habits and monitor the behaviour
idiversification, promulion and sales
slralegies) of local competitors,

EY%
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Table EURAT: International activities of European retailers {1990-81)

ne=

Company Country International % of total Main

turnover turnover activity

(Mic ECU)

Tengelmann D 12 656.4 BR7 Faod
@ B 6 0361 350 FoodiDepartment stores
Promodés F 5 506.2 344 Fod
Delhaize le Lion B 52830 724 Food
;rgw ML 4 548.3 508 . FOEQ
Ot Versand ] 36022 459 Wail order
Carrafaur F 34147 KIR Focd
Een_dex Intermnaticnal ML 28087 35.3 Food/Degartment stnrt‘;s:
;EI' D 25200 20.0 Frod
ke & 21382 76.2 Furmiture
Auchan F 14132 16.3 Fac{;
J_ginsbuw U 1 386.3 "B Food
Marks & Spencer UK 10555 127 ApparelFood
GUS LK 10138 2649 htail order
Au Primemps F 6.0 0.2 Department sic:re_s
La Redoute F B79.3 250 Mail crder
Quellz o 7509 10,6 Mail arder
Dixons UK 72 a0 Eremrjca_l
Dacks 2 Frarca F o084 -1-33 Focd
Casino F 4493 8.1 Fond

Ratners LIK 482 298 Jewellery

Bwvees Ewestye RS
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Table EUR18: Major European buying and sales organizations (1580}

Jrganizaticn

Member firms

Associated Marketing Services

Bazed in Switzerland since 1985

Mumter of oulets: 14 00G

Tumncver. approximatzy ECL 58 bn
Salimated EC food marel share: 12-13%

Ahold (ML Al (LK
Alegul (0 Casing [F)

Dznsk Supermarded (DR
Kesko 1551 DA (5
Ringscarde (11 Mercaoona (E)
Wigros $SHIL Hagen (M)

European Marketing Distribution
Bazed in Switzerland ance 1 9Es
Mumber of audlels: 52 500

Eslimated EC food mrar<et share: 13%

Karka~1 (ML), Markant (D)
Selex (=) Sz (1) Unianme (2
Zew ()

Intercoop
Based in Denmarg sinee 187
Turrewer: EGL 43 bn

Deuro-Buying
Baged in Switzerland srce 1940
Turraver; EGU 33 b

Coop (CR}; Coop i TWS (UKD
ERA [SF); FCB (OKY FRCG F)
KF (310 Karsum () MEL (M)
Zod 15F)

Katrs (D Makro (ML), Aeda (U=)
Carrslour (F)

Coopégration Europganne de Marketing
Bazed in Belgiury and Germany sineo 1252
Turremver: ECL 3408 bn

Conad {0 Crai (11 UCA G E]
Edeka iC; Edeka (Dw)
Booker (LX)

Europsan Aetail Alliance

Bazad in Lusembaurg ines 1285

Murmber ol oulzts: 3 655 [Europz!, 120 (LI54)
Turnower ECL 13,2 bn, of which ECLE 4.2 bn (US38)

Eurggroup
Ezzed in Belgium and Germzny sirce 1955
Turngwer: ECLG .G bn

Intergroup Trading

Fourciea in the Helnedands belore
Worki War I

Turrgwver, ECU 18 bn

ARG INLY Argadl (LK)
Cazing (F)

GlE (B Rewe (0] Vandex (L]
Paridoz (F)

Spar{D, £ UK. HL, B A}
Dessar il

DiFra
Bzzed in France since 19349
Turngwer: EGL 172 by

Intergroup of Depariment Stores
Basad in Swizedand

Louis Delhsize (BY, Zanin i

Farstadl (&) Au Fantemps ()
Vrzom & Dreesmann (NLY
Seliridges (LR Jelmali (TH)

Gadelfi
Bazed in Gemnany since 15249

Unigro (H_), Asel Cageb (5

Spcas: Curdalen Ceso.
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lalian and Spanish mulliples econfine
their internatiomalization efforts to mem-
bership in buving sroups recently

formed hy leading Furopean retailors
ITable ELIR1EL This underzcores the
importance of cooperation even lor large
eompanies. Buying wroups may hold up o
10 o 15% of the European market in
certaln sectors {er pet fond, pasta, frozen
foodsy. Conperation in this case is designed
to increase the bargaining power of mem-
ber retailers vis-g-oiz large Enropean and
ipdernalional manulzelurers feg. Nestld,
Unilever, BSN, Procter & Gambhle) in the
fortheotming single market. Reduced pue-
chase costs b inlernational Tevel will be a
key factor of succesz for most Furoncan
vetailers during the 1890z

Internatiomalization in the diverse ang
fragmented non-food sector carnot be
perecived as eloarly, However, trends in
origin of investment and target markets
appear Lo resgmble those in large-seale
fooed retailing. Germun drogstore chains,
for cxample, are establishing themselves
in France and the United Kingdom;
French furniture and DIY superstores
teg. Conforamal and leisure chains

te.z, Foael are moving into Belgium,
Luxembuurg, Spain, and Germuany; Brilish
lealth chams (e Body Shopt and musie
shops le.g, Vivgino are targeting the main
Furopean markets. Large German mail
order firme iez, Quelle, Oitod are alzo
strongly represented n diffienll markets

such as OIS Japun, and South Kores.

In their turm, American and Japanese
retailers seek o expand thelr operations in
the EC te Luke advantage of Lhe opporie-
nities offered by the single market and the
new Kast Ruropean markets,

eurostat



While American nom-specialists (e.g. Sears,
JC Ponney) withdvew a number of years
ago, specializls such as Tovs B Us, Gap
(textiles and clothing), and Footlocker
{sparts shoes) have successfully

astablished themselves in the United
Kingdom, Belmum, France, and Germuny.

Japanese companics ieg, Seibu, Tokyu,
Mizukoshil have also cpened department
stores in a nmber of European cifies
iLondon, Rome, Munich), mainly to cater
for Japaness tourists, But depariiment
stores are losing ground nel anly in

eurosiat

Dynamism of the EC retail sector
e > ——

Eurape but alao in Japan, where specializt
superstores (often U8-hased) ave very
successful. So far, Japarese groups have
not yer decided to introduce specialist
formats, which seem to have a far greater
wrpwth potential than general steres. But
an the whale, overseas retail grougs are
likely 1o continue their inroads into the EC
during the 1990z, with significant conse-
fuences for Turopean vetailers,

Eastern Burope is fast bacoming the scone
of ntenze compelition amony Ruropean
and misrnatonal retailers. [n 1992,

I-Mart, a leading American chain, pur-
ihesed more than 10 department and
variety alores in Bohemia and Slovakia.
The Japanese group Japan Tower opened
a new department store in Warsaw as a
joing venture with Polish partners, whe
will finunee thelr share throngh sales of
their products in Japan.
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5 The challenge of a new Europe

Az Burope enters the 19%0s, it offers a
challenge to retailers becavse of the sncio-
veomomie changes linked to its expansion,
The new, larger Europe is shaped by the
integration of the EC and EFTA countrics
and by political upheavals in Central and
Eaztern BEurops.

Some retailers are apprebensive about Lhis
new situation and regard it as a source of
commercial risk. Bur others are already
gelzing the opportunilies offered by un
colarged market of 380 million consumers
in the EC and EFTA countries, or even
TO0 million consumers with the addition of
Central Europe, the Baltic states, and the
European CIS (Russia, Ukraine, and

Belarus).

5.1 Prospects for retailers in the
single market

The wpeoming 1993 deadline for the single
market has intensified competition
hetween B retailers, as they expand their
international reach. Both small and large
compinies are studying coomomic and in-
stitutional parameters, and possibilities of
establishing contacts in neighbouring
coundries in an atempt to offsel g sata.

rated or narrow home market,

Paracoxiczlly, as competition and the
existence of an integrated markel are
prompling erderprizes to talke an interest
in cross-bovder activities, national legizla-
tion confinues to hamper their expansion.
Differences in VAT rates (Table EURLH
and in reculations concerning the
conatruetion of supersiores are striking
examples. Similarly, national environ-

30 Ralading in 1 Evropean Sngle Markel 1523

mental policies lend to became 4
econstraint, czpecially in northern Europe,

[mmovative enterprises that readily adape
to reglonal differences sland Lo benefit
from the opportunitios offered by the
single markes

- broader supply base and more diversi-
fied assortments (national or regional

specialitiesy

— investment opportunities thronghout
the EC, ineluding Medilerranean coun-
tries that have not vet been fully ex-
ploved;

— inereasad possibilicies, at national and
Furopean levels, for cooperation and
affiliation throughout the distribution
chain (franchize arrangements with
manufacturers, relail buying groups,
voluntary chains hetween retailers and
wholezsalersl;

— rationalization of aperations and enst
recduction for purchasing (pooling of
suppliesl, logiatics (ztocks, transport),
and administration Tewer cusloms

lormalities!;

differences in VAT vates, which will
artract purchase flows towards retailers
along borders wilh counlries having
higher VAT rates.

Hetailing in the 1990z will be marked by
inereased conperation and @ wide range of
strategic alliances, Large pan-European
buying proups will replace individual
purchasing. Enterprises will glso join
forees for their sales operations in specific
markers and for developing eommon
slrategies.

SMEs can benefis from facilities provided
by the Commission of the European

Communities {CEC) to assizt them in thei
‘Europeanization’ elforls, in particular:

111 The Bure Info-Centres (EICs1" offer
EC enterprises, particularly SMEs,
information or: EC policies and pro-
eramenes in all areas advisory
services te.g hiow to subimit tenders),
and statistical information, ineluding
sectoral stadies;

(il The Business Cooperation Centre
IBCC) and the Business Cooperation
Notworl (BCNet) assizt enterprises
seeking to expand their cross-border

activities in their search for partners.

Table EUR19: VAT rates (in %) in the
Member States (1.1.1993)

Reduced Hormal — High
rate rate rate
B 1-g-12 19.5 =
DK ) 26,0 5
D il 15.0 =
GR 48 L 360
E “E ] 1.0 280
F 21-55 18.6
1AL 2310125 15.0-21.0 -
I 4- 912 190 3.0
L J-b 6.0 T
ML g 185
2 & 150 30.0
UK. - 175 -
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The challenge of a new Europe
_

5.2 Retail trade in EFTA countries

The signing of a free-trade agreement
between the EC and EFTA countries in
Detober 1991 offers new prospects tw
retailers in both regions, They can now
benefit from a larger supply base and
imvestment fzeilitios, The BFTA countries
have heen invited to participate in Jegisla-
tion on the single market.

Seven advanced econoinies with an avir
age per capita GDE of ECTT 21 300 (com-
pared with the BC sverage of BCU 17 500)
and & population of 32 million (Table
EUR20 will combine with the EC 10
ereate an economic area with a GOP
higher than that of the United States. This
new Buropesn Economic Arvea (EEA
already accounts for 45% of intarnational
trade, The EFTA countries absorb more
than 23% of BC exports, which is more
than the United States and Japan
eombined, In relurn, over half the EFTA
exparts are dirccted towards the EC
mirkiet.

Sweden has the largest number of enler-
prises (A0 OO0} and retail outlets (80 5000
amang the EFTA countries (Table EUR21);
it s followed by Switzerland (42 000 retail
enterprises and 55 100 outlets) and Aus-
tria (41 000 enterprises and 52 500 out-
letsl. Qutlet densities are fairly unifirm
acrozz BFTA and are comparshle to those
i the northern BC countries je.g. the
Netherlands, UK, and Treland).

This similarity 15 alsn phserved for
smployiment which is characterized by a
high proportion of wage and salary earn-
ers lover B0 and widespread female
emplovment [over G151 Part-time
emplovment, howaver, varies considerably
probably becsuse of differences in legisla-
tion. The rates range from 11% In Auslria
and Finland to 37% in Switzerland and
Sweden. A total of 1.24 million peaple are
emploved in the retail trade in EFTA
Counirias.

T 189601, Switzerland recorded the highest
turnover per enterprise (RCTT 1 120000,
which was 20.4% more than the average in

Table EURZ20: Main demographic and commercial indicators of EFTA countries {1930}

Swaden (ECU 546 0001 Norway

(ECTT 884 000} and Finland (ECU 841 8001
ranked third and fowrth. Swilzerland
IECT 47.8 billion in 1991) and Swedan
{ECTT 473 hillion in 19907 also had the
highest total turnover. Toral vetall Lurn-
over in EFTA countries amounted to
approximately BCU 170 billion in 1890,
This was 25% less than total retall
turnover in France and slightly more
than 80% of that in Germany,

A number of retail groups from Seandina-
vian countries (e.g. Tkeal afid Switzerland
le.g. Bally, Migrosi are alveady flrmly
establizhed in the EC. They continue to
inviest heavily and form alliances with EC
partners, hainly buving groups (see also
Tahle EUR1A) EC gnterprizes also export
g variety of retail formats to the EFTA
vountrics, Food diseounters and supermar-
kets were introduced by the groups Aldi,
Spar, and Metro, The dominant position of
the Scandinavian food cooperatives could
e threatened by the new EC laws an
competition, pricing, and free trade.

Population Area Density Living * Importance of the distributive trade sector

(1000) (1000km® (per km?) standard Share in number Share in total ~ Share in gross

of enterprises (%) employment (%) wvalue added (%)

A 76603 8.9 0 18615 ne 132 128
S 49985 338.1 15 20 140 3.0 19.9 97
E 2548 1030 3 21 628 10 120 108
N 42330 339 14 22 679 10.0 130 2.0
5 85270 450.0 o1 20 839 20.2 116 95
e 6 6739 413 165 24 308 166 141 137
EF 32 3475 13402 , - 2

24 21261

2. Fer cepita GOF &l cunird prices and purcrasing powsr slzroasds.

Saweas Euncslz), sledarcal offices nl EFTA courings
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The challenge of a new Europe

5.3 Retail trade in Central and
Eastern Europe

Europes economic potential was enhaneed
by the prospect of new markets emerging
further cast afler the fall of the lron
Cuortain in 1980, Despite o small shave of
10% o world GDE, these markess have
brought in 385 million new consumers, of
whonm 290 million reside in the Lerritory of
thi ex-Soviel Union alone, These untapped
markets have & high polential demand for
comsumer goods and are open Lo modern
refail formals, meluding supermarkets
and mail order, Purchasing power in these

vounlries is expected w increase wilh the
implementation of econnmic reforms and
the establishment of an adeguale infra-
structure. Until now, the distributive
trades have been oeglected, a2 can be seen
[rorm their low share in Lolal value added
hetween 5.9% in Romania and 1.8% n
Hungary for (98889 (Table EURZZ),

The geographical and cultural proximity of
the markets 15 an asset to EC retailers,
Large German food retailers and mail
order companies are the leading investors
in Central and Eastern Europe, Austrian,
Britizh, and French firms are also showing
interest in his reglon,

Supermarkets und discount stores are the
most popular formats in the food sector
Department stores and mail order ave als
ity demand in Central Europe. In joint
venlures, the know-how is aften brought
in by Weslern partners, while capital and
day-to-day management are provided by
the Fasl European partner,

Countries such az Poland, Hungary, and
the former Crechoslovakia have already
taken important steps Lowards liberaliza-
Lion of the commercial seelor, which s
azior o privatize than other economic
seetars. Liberal laws on foreign divect

Table EUR21: Key statistics on retail trade in EFTA countries (1988-90)

Variahles

Value added of the retail sectar
{zn nationgl currency units)

Number of rerail enterprises
Mumber of retail enterprises/10 000 inhabitants

Mumber of retail outlets
Mumber of retail outlets/ 10 000 inhzbitznis

Retal employment {number of people smplovad)
Seli-employed (%)

Wage and salary earners (%)

Female employment (%)
Part-time workers (%)

Retall turnover [exciuding VAT
(bn national currsnoy units)
{bn ECL

Turnaver oy ratail enterprize (1 000 ECL

* Brceizt esamalns.

Soume Ewostal, salsfel oTices ol EFTA courliies.

A 5F 15 N 5 CH EFTA
1988 1990 1880 1980 1980 1991 1988-91
710 20.8 13.0 = 5E.0 26.2 -

40828 20462 1518 3000 s0000 42080 195 860
53 o4 80 76 a9 53 B
82542 3B 36 179 38763 805300 B3 O0BD 267120
9 T 67 82 EL 53 83
258 380 157 160 8028 123374 34000 380545 1238 485
18.4 164 101 18.0 17.2 = =
236 Bd.6 ga.9 az0 B2.8 - -
B4.5 53.9 = 4.0 B0.5 623 -
10.8 e - 2210 373 35.5 £
3780 138.5 G049 1770 3500 8.7
26.2 2.8 18 224 473 474 16949
a4l B41.3 790.0 2840 B460 11324 857,
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Table EURZ22: Main demographic and commercial indicators of Central and Eastern Europe {1980)

Importance of
Population Area Density Age groups (%) GDP Services the distributive trade sector °
(Mio) {1000 km®) (Inhabitants/km® <15 years 1564 years - 65 years {bn ECU} % of GOP Share in Share in
valug added (%) employment (%)
Ex- USEA L 22403 13 285 608 147 | 620.5 224 T 184
PL 18 33 23 B2 RO, 148 1635 255 2.8 14"
RO £33 3 g i3 f1.1 156 fiv.d 7.2 540 £
Ee-CEFR 157 128 125 3z 0.2 168 953 mA 10 184
HO 105 k| 13 19.8 . 13.0 BT 215 10.5 1247
a3 90 111 Bl 200 0.8 192 e 175 ga” , B2
N B L -
ECO ¢ 335.0 23 286 17 - - - 2033 - - -
A 158 figunes.
1. 156 figumis.

& E00 = Cairral amd Enslen Fumps:

Spwces Ecrostal esirates it Balistsctes Bundasany:

Table EUR23: Retail trade characteristics in Central and Eastern Europe (1980, 1988)

Rumbes af lpe2 Local - Share of Humber of reta cullets by Turnower by bipe ol Zharein retail | Sales area  Average
duilets oulists  itnerary Lype al arganizztien (%) argarization (%) turraver (%) | per 1000 saleg area
(O per 10 000 Irace 1988 1986 1855 inhabltants ger outlsl ©

infiabtants i) | Bale-pwned Cocperalives Privately-owned | Slate-ownsd Cooperziives Privately-owned | Food  Men im’) im

1950 1486 199" % CAMmmerce cammerse | Eommene cammenss foad 158 1686

Ex-liS5R B352  736.0 20 252 4z0 5.0 = . 2Ha 25 5F 43 184 45

PG ;ay oo oern 43 204 175 el 175 - - - £2 RES g2 bl
RO 58.1 588 23 114 5254 47a" - &8, 262 48 | 88 45 .

ExC3FR 648 828 S A0 400 - F47 233 gl a0 306 a5

HO 469 37 L] 155 27: 325 0.0 Bg7? EZos ais( 70 30 226 a0

B 400 440 3 216 Ae 430 5.0 AR 2R3 2 it K3 224 fif)
ECO TA0B7 1192.3 i b - = = = - = - = =

& nlzing tinerary wads

b Qrly bocal cirdets with g s3kes 30a,

c. Esimates by Hance shochzsh e Laglio.
4. 1937 Fquies

e Hungerian Satshal Chics

Sowmg: Eweoshic eshTaiss passd o0 18 walisical vearbock of Comenon courmes, 1335

/
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The challenge of a new Europe

investment (TDT and fax incentives are
expecied to encourage Western reailers,

Private entrepreneirs are opening slores
and replacing the frmer State-run shops.,
o Hungary, the number of outlets awned
v sole proprietors rose from 25 300 1o
L8 through 43 700 in 1590 to 85 600 by
late 1991, Within just three vears, the
private sector inereazed its share hy
almest 15 pereentage poials and now owns
4% of Lthe outles in the countrey, Thess
developments indicate a potentinl for
growth and modernization that sheold
attracl Western investors despile mhevent
vigks.

In 1488 — before political and economic
changes — outlet density was exiremelv
loew 121 shops per 10000 inhabitants! in

all Central Roropean countries i Table
EUR23) There were 12 million outlets,
which was roughly a thivd of the EC lavel,
State-controlled shops tincluding conperu-
tiviss) predominated both in number and
mrnover. Prvatele-ran shops existed
mainly in Hungary (405 of the total! and
Euland (L7.5% of the totall. As East Euro-
pean retailing is generally dominzted by
the food sector lup L 0% of 2ales in
Hungary in 18851 there is an wntapped
potentizl for non-food outlets.

Sales area per OO0 inhabitanis ranges
from undet 200 m”® in the ex-Soviet Union
to 360 m” in Peland, which places East
Eurapean countries at 20 1o 30% of the EC
average (1000 to 1 200 m*1. [n 1928, the
average sales wrea per outlet was very low

For further reading

1. Euros:
“hatvographic stetistics’. 1581,
Tathoar Jaree sgpves’, TH9I0.
National zeepints ERA, 195458

Main appragales’, L9490,

‘Bare siatistes on serviecs, LOSE
Statistival suppleoent 1o the Penareme of
EC sty LIBE,

‘Furape 1 figures’, 1992,

i)

‘Connley studies. Contral and Baslern Earape’
1991,
Tey atetignes of the Eurapean Commenitics

and the Roropesn Beonomic Area (E3AY, 1581

Cuomumisgion of the Buropean Communin:

Faeorama of B Induste”, .
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and ranged [rom 50 m® in Hungary 1o

95 m® in the ex-Soviet Union, Even today,
small eullels in residential areas are more
commean than less accessible large-seale
siores it subuarks, alzo on account of the
slowe rale of ear ownership.

Statistical monitering is ditficult in 2
sector that is currently underooing

rapid struelural changes. Relable and
comparahle official statistics on essential
variables (ez number of enterprises and
Ines] unitz, smployment, lurnover, invest-
ment and gross marging) are aol expected
[romn the national stalistical offices before
1994-55, when major privatizalicn and
restruciuring progranumes should have
heen implemented.

E

The Priere pad Taets prageaeze of the EC
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magery ot wre chaisoterized by
ety snership oo priv
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cifectene platistiva! st that ¥ enzbie thesy
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magers. Hynpary, Polaad, Czocfoslovaka,
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Retail trade in Belgium
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Belgique/Belgié

1.1 Introduction and key statistics

The distribuzion system in Belgium is
midway betwean the hghly coneentrated
gvatem in Gormany or the United
Fingdom and the fragmented system in
the Mediterranean countries,

Belween 1937 and 1961, a restrictive law,
known as the Padlock law', protecred
amnall traders by prohibiting the establish-
ment of large stores. This law proved to be
a constraint oty medernization of the retail
trade and was finally repealed in 1461,
Large enlerprises and dynamic retzilers
were quick to selze the new spportunities,
Supermarkets and hypermarkets emerged
and spread until 1975, when a new law on
commercial establishments led 1o a slow-
down in the opening of large stores,

Today, independent retailing retains a
dominant position with approximasely 785
of Lotal retail sales, 685 of food zales and
abont 865 of non-tood sales in 19990,

Statistics on the Belgan relail trade are
mainly ontained o ofticial sourees,
including the Institul nalional des statiz-
tigques (IS and the retail trade assoda-
tionz Comite belge de la distribution
ICBDN and Fédération helge des entre-
prises de disteibution (Fedizl Niglsen, a
private institute, provides valuable data
on large-seale retailing. Key statisticz on
Belgian retailing are shown in Tehle BL.

Table B1: Key statistics for retailing in Belgium {1968-90)

Criteria Value Statistical
source
Murmber of enlesprises 127 797 COE 1988
Mumber of local cutlets 36 fiZ6 [N 1980
Total empioyment 334 436 MET 1958
Woman 134 295
Sali-amaloyed 180 9845
Employzes 183 470
Tumaver [Mia BFH) 2178100 CBD 180
Turmnwer per person emplaved (1000 BFR) G 8a7 CBD 1838
Emziurrents paid (Mio BFE} 76 E72 M5 1558
WValug acded (Mo BFR)® 1117 055 M5 1940
IMS 1985

Yalue addsd per emplayes (1000 8FR)°

203

& Obkets smpleang al ksl cne 15T,
8. Wzlue added a1 market price loe el dswboe Inde
. Excud ng selamployed orpky ng sersoenz

Soumas: DS Consirl epiral ds Péqopomie. Commasion spiciale ce 2 cisliiul gn

IME: lisut raliongle des £1205hones
CaD: Cenil: beige gz 13 dEtnguhcn
MET. Kimeténe da lemgkal o7 du Imvad.
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1.2 Role of commerce in the
Belgian economy
Trade features among Lhe most important
sectors of the Belzlan econgmy, both in
terms of enterprize numbers and employ-
menl and as regards its contyibuzion to the
country's gross national prodoct. Trade
alzo plavs an important role as a distribu-
tor of production and impurts,

Lnlike France and the Netherlands, retail
trade in Belgium ineludes service stations
and the sale and repair of motor vehicles,
Buatchers and bakers also form part of this
sectr,

In 1885, 175 823 eolerprises — 20.9% of
e Belgian total — were invelved in trade
ITable B2ai O these, 48026 woere whole-
sale busmesses (5.5%) and 127 797, vetal
buginesses (14 2% The trade seelor az a
whole accountz for 12.5% of total employ-
ment, which ineludes 5.5% in wholesale
and 7.4% in retail [Table B2b, The diver-
genee between the share of the number of
enterprises (14.8%) and that of persons
engaged (74%) 13 striking and confirms
that the sector is mostly made up of small
businesses.

The whelezale and retail trades together
avcounted for 17,1% of gross value added
in 19890 | Table BZen This performance
shomiel be comparad with the zhare of
eolerprizes ana that of emploviment,

Aboul BR% of rotal private consumption is
channelled through the retail trade (Table
B2d) Nandradable cunsumption including
rents, health care, transport and telecom-
munications, restaurant and leisure
eapenzes, and other services, = becoming
increasingly impottant,

EY
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1.3 Retail trade structure in
Belgium: enterprises and
local outlets

When the Padlock law’ was repealed in
1961, the Belgian retail sectar conld

finally set about the long-delaved task of
rationalization and concentration of the
traditional structure. The lzunching of a
vt network of integrated supermarkots
and hypermarkets led to a reduction in the
number of zales ontlets and eeonomies of
seale, This meant 2 significant deerease in
the number of small independent retailars,
partieularly in the 1960 and sarly 18705,

Some enterprises such as the GIB group
(GB-Inno-BM prior to 1987) pursued a
vigorous diversification strategy, combined
with steady expansion into international
markets [Section LAL

Dring 1980-85 the number of retail
enterprises inersased by abool 10%. Bt
growth in mcnidual sectors of activity
varied significantly. Sectars thet recorded
the highest oumber of new businesses
were (Tahle B3) stationery, books and
office supplies (<3635 miseellaneous

[+26 2% ) pharmacenticals and cosmetics
[+ 23.8% ) and motor trade (+ 16,5% ),

Although the vverall number of businesszes
increased, that of food stores declined
rapidly, particularly during the 14970s, but
this downward trend has now been
arrested to a certain extent.

The majority {almost 75%1 of enterprises
are sole proprietorzhips, which highlights
the importanee of independent traders
(Table B4}, These are followed by private
limited companies (13% ) and public
limited companics (4.5%1,

eurostat

Table BZ; Role of commerce in the Belgian economy (1988, 1990)

{al Share in the number of enferprises 14988 {%)
Total enterprises (including agriculural businesses) 864 221 100.0
Total distributive trade enterprises 175 823 203
Wholesale trade 48 026 5.5
Food wholesaling 10 099
Non-food and inter-industry wholesaling ar 927
Retail trade 127 797 14.8
Foad retailing 35 823
Nen-food retailing 91 474
- ;
(b} Share in employment 1988 (%)
Total residant population 9875716
Total employment™ 3701 298 100.0
Persons employed in distributive trades 476 535 12.49
Wholesale trade and intermediaries 201 833 5.5
Retail trade 2ra vz 7.4
{c) Share in value added (Mio BFR) 1980
iGross velus agded of all sectors & 320 550 1000
Gross value added of the distributive trade sector 1117 056 1741
(d) Tradable consumption © (Mio BFR) 1890 {%a)
Private consumption 4 084 415 100.0
Tradable consumption 2 262 361 55.4
Foad, drink, tobagceo B9% 938
Clathing, textilas, footwaar 317 956
Househcld appliances 421 534
Cosmencs and pharmaceutical produsis 54 345
Tranapart and telecammunications 76 835
Petrol, fuels o1 857
{Other products (2.0 books) 39 626
Mon-tradable consumption (mainly services) 1822 054 446

& Indaeicg imnmgrant wokers, peducive job seehers
L. Privame vonsumation cranmeled hugh retal Dade,

Sewzee INE CCE MET.
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Table B3: Number of retail enterprises by sector of activity in Belgium (1980-88)

Sectors of activity Murnber of enterprises” Share %) Growth (%) Bverage annugl
growdh [3)
1580 1954 1488 1980 1984 1BAR 19aa/80 14848/80
Food, ¢ank, and tabaceo K 33402 35 823 | 2 29 . -1 -0E
Texdiles, cothing, foowesr, lsalher goods 20 857 M9 23 200 150 178 18.2 1ni i
Elestrizal and non-gleatizal housaneld equipms 15 610 45 964 16 275 154 134 127 4.3 0.5
Stationery, beoks and ofce suooes a7 6 061 Fgcrd LE 31 67 363 :.5
Pharmaceubcals and cosmatics (incucing chemizis] T 45 1 568 R 5] re s aE a0
Femal stahcns, fuel S48z 2108 3157 in 2 2.5 =858 -1 1
Motor frade e G547 9638 71 . 1h 185 2i
Miszelaneaus 17 641 18 577 22 852 16.3 165 7a 22 36
Tatal ngera  1Marw 127797 10.e 10p 1000 9.9 1.2
a almg s poarprses,
Sowcw 362
Table B4: Number of retail enterprises by legal status in Belgium (1590)
Sectors of activity Humber of Sole Limited Private Public Coaperalives QOther
anterpriges  proprietorship parinership lirsited limited
COmpany COmpany
;::l:ld, drink g0 nbaca 34 156 28003 2B I eEd 701 1224 543
Texdiles, dothing, fooMesar, ‘zather gooads 2287 16 4713 a1 ERE ¥ 03 H45 04
Elecirical and non-glectnzal houseseld equipran: 18204 10 825 A 3285 1005 T N3
Zraticnery, boaks _anu olfie sunsies 7.5 544 1 1148 269 115 21
Pharmacautizals and cosmalics (incuding chemisis) i B 453 E 1477 2497 245 i
Fatral slationz. fuel 037 2450 5 a7 96 ad =
Katar frade 10 852 fi 509 26 243 WS 4495 19
-Miscella.'vecus 25475 17 40 a7 3304 1115 I 128 -iEé
Tatal 126 YO8 84435 177 18 790 5716 5408 2162
Share (%) 1000 745 0.1 148 45 4% 18
Sowra: NS
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Table B5: Geographical distribution of retail outlets® in Belgium (1990}

Frovinces Peopulation Area (k) Mumber of outlats

(31121590 [1.1.1880) Total Fer 10 000 Per km®

(30,8190} inhabitants

Antwarpen 1 B4 288 2EET fi 25 35 21
Brabant 2252813 Kkt B 195 35 244
Qosl-Vlazadsren 1105 529 3144 4 B45 42 145
Wasl-vlaznderan 1 335 694 2 982 4445 33 | 48
Haimzul 1 250750 3 TES 4 2B 33 113
Lisge 1 000 698 3852 5 4% 3 102
Lirnirg THO a2 2422 2 755 a7 |15
Lugzmbourg 252740 4440 BaR 36 13
Hamur 423714 K 14rr B 35 [H]
Tatal 8 &85 975 30 528 36 B2E i 150

¢ (etals empimeng al inas! ora memoer o 514

Eourer |HS

The number of retail outlets is estimated
gt L0000, which corresponds to & density

of 140 shops per 10000 inhabitants.
Deta an local autlets cover anly those

companies wilh al least one emplovee
i Table Bil, which makes it difficult to

compare with other EC eounlries.

The provinees of Brabant and Antwerpen

have the highest number of local ouilets
with at least one emploves,

1.4 Employment in Belgian
retailing
Betwesn 1980 and 18588 emploviment in
relailing rose by more than 105 e jusl
P
under 275000 peanle (Table BEL The

share of the food, drink and fobzeeo sector

mervazed Trnm 325 in 1950 to more than

36% m 1928, The sectors with high
ermplovicent growth are: stationery, books
and office supplics |+ 33451 food, drink
and tobacen (+268.7% ) and pharmacenti-
cals and cosmetics [+25 1%

Job lozzes were recorded mainly in the
‘mizcellansous’ sector

Table B6: Employment by sector of activity in Belgian retailing (1980-88)

Szetars of activity Persons employed Share [32) Growth [F) Average annual
growth {33
1580 19584 1933 T0RD 1884 1985 1988/80 198880
Food, drink gnd tebaczo TE w24 5 654 00 004 RERS 1 a4 267 33
Tenliles, cloflurg, fonlwsar sather gooos 41 480 21 843 4T A3 6.4 6.7 1.2 1.5 1.7
Elecincal and non-glectical rovsehold eouipment 27T 25 808 28935 1.1 103 10.5 45 [
Slationeny, boaks end office supplica F | 4470 100387 a1 34 38 314 43
Phanracewsizzls and cosmelics (inc'uding cramists) 13 786 12 945 17 &8 . 5.0 £.3 25.1 a1
MS’:H:MS. [l 4 3 BA3 4 e 17 .5 1.5 57 -0y
Molor Irzde A0 E 10 576 1 747 a1 4.1 43 153 15
-@EE'Ianem.ﬁ 63 458 Gl 247 1M 257 240 201 - 131 —TE
Total 247 343 _251 208 A onag o kD 100D 114 14
Sauice, COE.

EY

eurcstal
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The foed, drink and tobaceo sector — the
higeesl employer — recorded an overall
increase in employment despite consider
able reduction in the number of
independent traders with no smployees
i— 12451, But job losses caused by Lhe
elosure of small shaps were more than
offwet by the sharp inerease in the number
of emplovees (+ 51.3% 1, cssentially in
large-seale outlets, This was also due to a
rise in part-time work and female
employment {Figue Bl

Table B7: Employment characteristics in Belgian retailing {1589)

Tetal workforce

Wage and salary earners

Sell-employed
(hwmers Family workars
10z &2 51158

35 BE2 2641
a9

N

Total Share of
part-lime workers (%)
Tatal 334 458 180 986 na
Wemen 104 235 112 002 I
Share (%) 81 530 I
Snwan MET
Figure

B1: Growth (%) in the number of self-employed and employees in

Belgian retailing {1980-88)

) ) ) ) Food, drink and rabsoco it e
The trend differed slightly Tor the texiiles,
clothing, footwear and leather goods sec- Textiles, Gething and leatrr goads
tors the sheong inerease in Lhe nomber of oS Equipme
s {19 6500 was accompanied by i Sfatanany, Dooks L
emplovees (4 189.6% ) was secompanied by o and effice supplies 3
v . v e |"i
slight increase in the number of indepen- Pharmaceuics’ products o
dent fraders (+3.9% 0 In the staiionery, Pelrol stahons "
I:uauks. and c-:“ﬁilze gllppllcsl siectar the itorratie
ineresse was significant in both cases: — -236 a
Rl 7 . Selarpiyed Mizzellanens
employees L+ A7, 7% independenl Lraders LA
) ccah = E~piiges reaing | - — . = s
with no emplovees (< 30.4% ), <t = -9y 1 W om @ % &
Sounge buicsnal, besed on CRG calz
Table B&: Retail turnover” by sector of activity in Belgium [1980-90)
Sectors uf"acﬁviw‘ Retail fumaver {Mic BFR) Shara %] Growth (35} Average annual
growth (3]
19849 1984 1BER 199a 1960 1934 1566 149490 1930060 1990030
raad, drink 3z abasco 8T 24V 266474 i ess 222 235 185 191 a2 .7
Texfiles, clothing, lootwea, leather goods B2 A 107000 121424 18h 434 36 g 105 0.4 (k] 1.2
Eleetrcal and ron-gleckical household equipment 8007 24547 132374 50134 8.3 B3 .0 10,1 ey 12
Slationery, baoks ane oilice supplies 10386  FTE 42360 B ETE 25 23 32 33 1673 103
Pharmacsitical and heauty produsts ah 222 R 226 fa a0z ] 33 5.2 ] 56 wh 74
Jebro slations, Juel 22 316 56 22200 67 420 51 a1 4.1 a7 L=8 43
Motz trzde 168 2586 2168135 308 114 382 B 46 198 231 24 1ETS BE
Wacallaneous 239 442 2BG R4 311 481 367 33 26,7 237 233 2z S0 18
Tatal BEGS17 1111 460 1 336 348 1 586 628 oeo o 100 oo 190D Ed.i B3

it VT -egisbined enlegrgss,

Sourne: [HE
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Employment in petrol stations and mis-
cellaneous gonds 13 declining a2 4 result of
differing trendz in employes numhers and
in the nutmber of independent traders with
ng employees.

Tiwa specilie features of coplovmeant merit
abtention, namely part-time and female
employment. Cornpaved with other BC
countries, Belgium has fower part-time
employess but thelr number is delinitely
rising. Currantly, oilieial statistics make
no distinetion belween full and part-time
amplovees. [t is known, however, that
women are very often hired on o part-time
hasis.

Female employment in retailing 1z alveady
high; in 1988, the proportion was 63% of

ernployess and 33% of the self-emploved
{Tahle BT, More than 90% of family
wiorkers were female. Women are usually
emploved in the less gualified calegorios
icashiers, shop assistants) and on a part-
time hasiz, There are still very fow women
al management level in retailing.

Aceording to official statistics from the
Ministey of Emplowment and Labour, a
tetal of 334 456 people were emploved in
retailing in 1988, 58% of whom were
wimen, This figure is higher by 60000
than thal supplied hy the Cammission
speciale de la distribution (CS0, Special
Commdssion for Distribution), which
excludes independent retailers empluying
staff,

Table B9: Concentration in Belgian retailing by turnover categary (1990)

Turnawer category Wumier of enterprises Turnmover

[Miz BFR) Absolute Cumulated (%) [Mio BFR) Cumulated (%)
<05 18 08" 156 3545 741 02
=051 10 743 4.4 7 OBD 108 o7
:2 16 555 Jee 24407 508 23
5 23 T30 458 30 507 672 A2
»FE 16233 638 3 503 gLl a4z
> 510 18 84 801 T2 Ea3 05l 16.8
.>1E‘-15 7758 86,5 4 Z88 052 223
» 1520 2071 a0.3 76 330 303 RN
> &l-25 24TH g2.4 33 314 998 KH I
;25-53 4 B&T ap.2 1E0 B0G 424 406
Eéﬂ 2 254 5.4 160 557 247 507
> §i-100 10 w0 5415314 81
> 100-504 Wl 8 230 225 73 704
;Mﬂ 0 104 959 TOEZE T3 Va0
ERRLLY £ L [H] 385 013 V66 100,86
Total 115 332 100.0 1 585 628 267 1000

& WaT-mgisisrad grlamnsss

Saven: NS

eurostat

1.5 Retail activity in Belgium

Belgian vetail turnover amounted to
almost BFR 2300 hillion in 1991 Its nom-
tnal averual was 455 i 1930-90 period,
the equivalent to a 5% annual ingrease,
Turnover can he analysed according to the
productz sold {activities) ar the Lype of
outleis. These two aspects are analysed
below.

1.5.1 Turnover hy sector and

size class “ B
The figures supplied by the Institus
national des statistigues (INS1 provide a
detailed breakdown of Lurnover @b current
prices by seclar of aelivity (Table B&),
They cover these enterprises reguived to
submit a VAT return,

I 1880, the highest lernover share was
recarded by the motor vehicle (24.1%),
mizeellaneouz goods (23.2%) and fnod,
drink, and tobacen (14,15 sectors . The
ghare of the food seotor in turnover has
declined since 1980, The highest growt

was reported in: stationery, books and

office supplics (167.9%! motor trade
0127.5% ) and textiles and elothing 100,55,

Belgian retailing 15 on average rather
concentrated: ahout 209 of the companies
contribnce almosr 80% of Lolal retall turn-
over 1Table BAL A further breakdown
shiws that 10% of the companies account
for T3% of the turnover and onlv 1%
acenunts for 44% of the turnover.

43
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Table B10: Turnover and market share by type of retailer in Belgium [1980-80}

Turnover {Mio BFR)

Market share [} Growih 3]

1580 1934 1955 1990 1950 19484 1988 1944 TORNED
;’:cnf-:..'ner conperatives aayr 4 131 1238 0@ 0.3 a4 o1 —Eh
Enlerprises with muttiple outlats ® 125 471 142 457 2he 285 306 G2 122 127 157 14.0 950
Cepariment stares and hygemarkets = beg.l 126 374 180 530 157 129 55 46 a0 T 1162
Wi gicler 10500 18 600 22 603 24 500 (o84 1.2 1.2 1.1 1323
Total integrated retailers 248 476 363 419 433 816 4BE 905 183 238 20 224 BB
afliated retailers
Buying cocperatives 27 938 33 B2 45550 48 200 23 2z 24 23 H:A
Yoluntzry crans E3TH 27 DB5 47 200 36100 1.5 1.6 23 el 140.0
Franchising
Kulti-gaclor® 362 5000 RN FAREr 2B 36 a2 33 &85
Specaized 3000 7R 41100 et B 02 24 22 18 108040
folal afliliates ingependant rstailing 90 535 1h2 BA5 154 150 20877 v 100 103 97 1350
Indepandent nen-afliliatzd 'efa}ling 247756 104 34 O ZRREIA 14F029Y Va7 £5.2 BE.7 E7.5 &E6.1
Total independent retailers 1038294 1167209 7452684 1690104 30.7 T2 e TTh G2.8
Total turnowver retail TEEETIO 1511078 1EBESEDD E179100 109.0 10000 100.0 100.0) 593

a. Inchaticg Cieey
b Ertennizes with gl lazst fae culals
£ Icuding 1 chain oparakes (iB, Sama, Frads

e, Insleivg: fepd (UAC, Sampa anc ron-lid (BoBo-gam . reoke, Mensogun, e

2 Induding Bepn W, AC Gelier EPC

Source. CED

Table B11: Average sales area of Belgian supermarkets and hypermarkets [1986,1988)

Sales area [m’] Growdh (%) Average sales ares by unlt im®)

19EE 1983 10BSE6 19E6 1939

Zupemmarkets 1229 583 1702 155 364 a7 a8l

Hyoermarkess 5 S0C02 £14 903 L6 2136 B35
Souice CBD

1.5.2 Turnover by type of outlet
and organization

Tndependent retailing was by far the most

impuriant form of distribution; it held a

market share of about 78% or 4 turnover
of almost BER 1700 billion in 1890

iTanle BL01 This is also due to the pood
performance of affilated independant
retailers, who more than doubled their
turngver from BFR 90,5 bilkon n 1980 to
BFR 211 billion in 1990, Non-associated

B
| %\,’i Antaiing in the Exrcpean Singla Markst 1833
|

relailers pooupy a more nportant position
in the non-food sector (T35 than in the
fend sector (309,

The share of integraled retailers orew
from 1935 in 1980 tn 2245 in 15990,
This iz &n increase n wrnover of §7%
compared with the growth n turnover of
B fur the retail sector as a whele, Large
stares with mulliple outlets inereased
their share trom 1225 10 1980 to 14% in
1880; their turnover almost deahled in 10

vears reaching over BFR 308 ballion in
1850, The category Deparlment stores and
hvpermarkeds’ also increased e market
share oy 14 points i Lhe 1930-90 period.
This waz due mainky to the rise in
bvparmarkets, which have formed part of
this heading since 1984,

With sales of BFR 245 Ballion in 1990,
mail order sales accounted for a relatively
minor share: of Belgian distribusion, but
they are showing a slight upward trend
from a share of 1.1% of total turnever
According to cortain experts, this type of
outlet may offer gond investment opportu-
nitics in the fture, Others do not give this
foren of vetailing enough patentizl heeanses
nf the high population and eullet density
i Belzium.
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1.6 Cooperation and affiliation
movements in Belgian retailing

The declive of independent traders is
paralleled by & dramatic rize of affiliations,
particnlarly in the food seetor. Between
1980 and 1990, afliliated retailers (boving
eooperatives, voluntary chaims, franchised
putlets) increased thetr market share from
14.4% 1o 17.5% in the food sector and

from 3% to 5.1% in the non-food sector
(Figure B2, By now their respeotive

shares may have reached 18% and 6 to 749,

Bnff competition frore large-seale rotailing
led to the emergence of various forms of
eeaperation hetween independent retailers,
often in collaboration with wholesalers or
large-zeale distvibulors. Through coopera-
tion small businessez ouf costs and
improve narchasing,

Of the different forms of cooperation

le.g. purchasing cooperatives, voluntary
chaing), franchising is the mest popular. It
{5 used shove a1l by foreign manufaciurers
a5 a means to penetrale the Belian

Figure B2: Share of retail sales (in %) by type of organization {1980, 1990)

Mo BT
=5 Total sales
2171
2000
1 EQD ;
Lamhe
1000

Fowc salas

193 1940 1EED

Sogie, Lacvait Urivereity baserd o CAD Hata

- nirgeated waran (%) D Alflaie iwcenendenl mhlors 155

fan-loca sales

B 1880 1990

I_—I Mn-ahbangd iteperded reladees (s

market rapidly, in particular in the textiles
anid clothing sector, but less in food
retailing.

Franchising has the larpest expansion
potential; its turnever more than doubled
from BFR 39.2 hillion in 1980 to

Table B12: Number and sales area of supermarkets and hypermarkets by size category

in Belgium {1989}

Size category Number of Share Sales arca Share
() cutlets ) {m®) {6}
400-70 1223 G5 7as 11 a1
B0-G6e) 167 4.3 145 845 6.3
10001439 ELE 123 352 599 16.2
1500-2439 24 1.4 435 580 1B.4
Tatal supermarkets 1919 95.1 1702 135 733
25001599 40 2 128 a2 LE
BO-7 495 22 11 138 220 .0
TE(-5992 2d 1.2 203855 4B
» 10020 12 04 145 98 6.3
Tatal hypermarkets og 49 E1E 903 26.7
Tatal 207 000 231038 100.0
Bowree, DRI

EY%

eurgstat

BTI 1057 billion in 1380, Specialized
franchising experienced very high annual
growth rates and a tenfold inerease in
turniver since 1590,

Conperation i3 a strategy also used by
Belgian large-seale retailers to penctrate
new Buropean markets speedily and to tap
internarional sources of supply.

1.7 Large-scale retailing in
Belgium

1.7.1 Grocery retailing

Development, particularly of supermarkets
and hypermarkets, was curhed with the
adoprion of the THTS law controlling large-
seale establishments (above 800m*, but it
hias regained impetus sinee 1985, espacially
for supermarkets below 200 m® In

Entnting in tha tuteiean Singl Marke 1320 45
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Figure B3: Number of supermarkets and hypermarkets in Belgium {1969-89)
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Belginm, 32% of nod retail turnover is
dominaied by self-serviee shops, mainly
auparmarkeds, In 1989, thers were 1915
supertnarkets and 98 hypermarkels in
Belgivm (Figure Bit.

Betwoen 1986 and 1989, the number of
Bypermarkets increased by only 11.4%

.

V10 wutlets), while their zales area went up
by 14.6% (Table BT Supermarkets per-
formed hetler, both in number 131.6%) and
tatal sales area (38.4%), ulthough their
average salez area declined. Growth was
highest in the 400 to 799m° category,
which in 1988 aceounted for 60065 of

Table B13: The two Jeading hypermarket operators in Belgium {1989)

Enterprise Sales area Qutlets
{(1000m?) (%) Mumber (%)

GIB group

Wil GB 422 406 = 65 =

Sama Star 78 74l ™ g -
Total 502 156 21 T 75
E)aurlhénux-Fradis-Maich group

Cora 7T Tda 13 g fi
Total 579 801 84 a0 81
Tatal hypermarkets 618 903 100.0 98 100.0

Souvee: CEDU
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outletz and 54.1% of sales area (Tabla
B121. Expansion of this category iz due
leaz to the ereation of zmall shops than to

the entry of smaller supermarkets follow-
ing enlargement,

I only three vears, total sales ares of
supermarkets mereased by more than
472000m* to reach more than 1.7
million e in 1989.

Iy Belgium, mosl bypermarkets (81%) are
vontrolled by highly divarsified enterprizes
with several branches (Table B131 The
thres major hypermarket operators are
Maxi GI, Sarma Star (beth controlled by
the GIB group) and Cora (controlled by the
Courthéous-Fradis-Match groaps, Groweh
in the pumber of outlets of these chains
lias breen declining slightly sinee 1986, The
GIB group exercises a virtual monopely in
hvpermarket vetailing with its Maxi GR
and Sarma Star chaing, which contral 75%
of the hypermarkels and 81% of total sales
area. Six Cora shops hold 13% of total
bvpermarket salas avea,

1.7.2 Leading Belgian retail groupings

With a consolidated domestic retall turm-
wver of BFR 152.6 billion in 1990, the GIB
graup is eazily the leading retailer in the
Belman market (Table B14) Delhaize le
Lica comes seeond, with aveund hall of
the lurnover of the GIT group (BFE T3.2
billion}, In third place follows Makro, a
cash-and-carry enlerprise with & furnover
of around BFR 40 ballion. Aldi, a German
dizcaunter, registered extravndinary
growth rates in the last few vears (=7 8%
hetween 1989 and 18901 Tt moved up to
ffth place among the top 10 and now
comtrals four Belgian retzil enterprizes
and over 100 outlets,

eurostat




The GIB group launched the first hvper-
markets in 1961 When its cxpanzion was
thecked by the 1975 law that led toa
stagnation of lurnover in large stores,
this group pursued & delermined policy
of diversification in Belgium and ahroad.
Today GIE iz present in multiproduet
retailing 1150 hypermarkets and super-
markels) specialized retailing, in particu-
lar do-it-yourself (426 D1Ys n Belgium
and shroad): restanrants (203 Guick
fast-food outlets, of which 148 abroad),
franchising (Unie, Mopri, DTY, restau-
rants); larae stores (Inng, Grand Buazary
and other sectors iAuto 4, Chrislisenzen
toys, ete. ). The group is expanding itz
shareholdings, particularly in the DIY
seetor, both in Belgium and the United
Stalea, where it fully controlz the Scotty’s
chain {158 shops). T has a stake of 65% in

Belgique/Belgié

Handy Andy (32 shops! and of 28% in
Central Hardware (38 shops:, In the
United Fingdom it has an interest in
Homebaze (64 shops), In 1991 the consali-
dated surnover of the GIB group, mneluding
forelgn activities, amounted o BFR 217.1
billion (1950: BFR 2054 billion),

[y Belgium, the Delhaize le Lion group
nperates 106 supermarkets, 50 discount
stores | Diall and 58 drugstores and
perfume and cosmetic shops (DI, and
supplies 164 ‘associated’ shope (AD super-
markets), In the United States, the
holding company has 1195 outlers, 44,24
of Food Lion (774 supermarketz ar end
19905 and 80% of the equily of Super
Discount Markets. Recenthy, Delhaize sold
its stake (43.6% of the share capitalt in the
Portuguese retall group Pingo Doce (24
supermarkets, seven small supermarkers)

to the Duteh Ahold group. The conseli-
daten turnover of Delhaize was BFR 256 2
billion in 1990, thereby placing it in an
important position izhead of the GIB
wroup in the league table of European
retailing.

1.8 Internationalization of Belgian
retailing
The international dimensipn is an impor-
tant characteristic of Belgian retail frade,
It s evidenced by presence of foreign
retailers on the national market; growing
invesiments of Belyian eotorprises in
foreign countries; purchasing policies
bazed on international sourees; and
transhorder Lrade,

Table B14: Top 7 Belgian retail groupings (1990)

Group Main activity Turnover (bn BFR)  Growth (%)
i 1990 1989 1990/89

1. GIE group Diversified retail group: food (hypermarkets, supermarksts);
non-food (DY, texliles, sport), restaurants. et 1526 147.9 3z
GB Hypermarkels, supsrmarkets 1274 122.7 34
Mepri Sugermarkets 16.7 16.0 4.4
Sarmag Hypermarkeis, texiiles siores BB 9.2 -76
2. Delhaize Le Lion group Franchised supermarksts a2 B7.2 59
3 Makro Cash and carry 382 308 .4
& Courthéoux-Fradis-Match group Suparmarkets, hypaimarkets 288 338 6.8
5 Aldi group Diszounter 4.0 314 7.8
Rijkevorsel Discounler 101 100 1.0
Roesalare Discounter f.2 5.8 6.9
Erpe-tierz Discounter 8.8 TH 158
Gemilous Discounter B.9 a0 .2
B Calruy Discounter 0.8 28.0 18.8
7. Mestdagh Supermarkets a1 9.5 -4z

Soore Eurcsla adacled vom ‘Tiacds Tao S000. 1581

EY
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Belgiums centralized location in Europe
has stimulated Lranshorder trade. The
conatry’s amall size and inersased mahility
nl the Enropean consumer have npened up
new horizong [or national and forcign
operators, Transhorder lrade doss not
depend solely on what 75 available tn the
two countries concerned. Differences in
legislation and macroeeonomic faclors
such gz exchange and VAT rates are also
important,

I recent years the Belgiun distribution
geene has withessed the arrival of feregn
retailers such as; the Duleh enterprises
Cla, Hey and Zi) and P& for elolhing;
the Swedish group Tkea for houzehold
equipment and furniture; Marks &
Spencer from the United Kingdom lor
miscellanesus products; and Aldi,

a German food discounter.

The [rst wave of American retallers
arrived on Lhe Belglan market as eavly as
the 1960s. However, although Jewel, Sears
& Roshuck and JC Penney were leaders in
thi: United States, they met with little

48 Retifing in e Eucpean Single Markst 1903

suceesz in Belgium and have completely
disappearad from the Belgian retailing

E0Cni.

Pranchising gained importance owing 1o
the efforts of brand producers such as
Benetton, an innovative Ialian appare]

manufzeiurer

The mail order sector, which holds a mod-
st market share, is slowly expanding its
internaticnal links. The leading Belgian
emterprizes are zubsidiaries of large for
elgn companies, mainly from Prance and
Germany (eg. Trois Suisses, Yves Rocher,
La Bedoute, Neckermann),

Internationzlizalion is not only divected
inwards, Helgian rompanies have also
shown ar interest in expanding abrosd,
particularly sinee 1975, The effort i still
toensed on the Uniled States and certain
B councries, a8 evideneed by the GIT
group. Delkaize le Lion iz also established
in the United States. The fall of the Tron
Curlain bas heightened interest in the
countries of Centlral Europe and the
ex-goviet Union, where archaie disoriba-

Lion structures oftfer new cpportunities.
These are being exploved carefully by
Belglan companies,

Purchasing policies are also hecoming
ncreasingly international. With the

completion of the single market,
companies will be compelled o adopt 2
Buropean-scale buving policy o face o
maore hostile competitivie envirenment,
Large Belgian reail groups havie already
joined Buropean coaperation initiatives
and effortz to form purchasing croups n
order 1o strengthen their hargaining
position vis-g-vis large Buropean and
foraign manufacturers,

In 1988, the GIB group signed, under the
aegis of Furogroup, conperation agree-
ments with Paricoe, one of the largest
purchasing groups in Franee; Rewe in
(ermany; and Vendex International in
The Metherlandz, Coop Switzerland
joined the grouping in 1982 (see Parl [,
Section 4.1
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Annex B: Statistical sources and data-collection methods

1, Statistics on the number of refail enterprises and number of
employees in retailing

Bratistars an the number of saterprizes in cetailing cover all enterprises

registere Jor VAL purpuoses,

The breakdewn of yetailing coterprises be setivily and aceerding ti the number
of emplovees = based an the WACE cede, which bos been uscd by the Glce
curity Cfficed and by VAT
authorities since 1974 No distinetion is mude between full-time and part-time

natioal de securilé sociale [ONSE - Nationzl Secial 5

employment.

[tz em independen, traders wre published by the Tnstito: nazional d'assorance
sociele pour les travaillours indegendents (lansis on the basis of ils owa cade
which s not companisle with NACE. For the perpese of thas publicetion, the
breakdnwn by sactor of indepandent traders witl oo emplopers was dedueed
aveording Lo the formoie VAT - GNES.

Statistical data on the nomber of snterprises and emplayaes in racailing are

published by the Spesial Comenision for Disteibution (Consedl wantrel da
Tévenumiel,

2, Statistical data on turnover hy sectar and by size class
The National Statiztics lostitue (1950 peblishue: stutistes] dute on toenever in
refailing, These statisties are baged on VAT yeturs: Beweer. ey wre ncon-

wlele becausy vertiin entarmrises - those exemps from ar net aukject 1o VAT - are
mat veguieed 1o subinit VAT retoens. For example, relailers subjet to the
compenzation tux do oot bevs to submit g VAT ratuen. The sompensazion 16y is
applied only in eevtain retail seolors general Dol excludizg specialized retailars
Pwine, prultey, geree, szeowhe are subject to the comimon ¢ Sataate scheme;
textiles; fatwear; pharmaceutical gaods: cosmedics and telst artieles; bocks and
newspapers. Only retailers texeloding butchers. bakers, tailorsdressmakers, ete.)
whizze Lolal annusl purchazes do not exceed BFR 1.5 millian bofore VAT may op
for this compensalion Lax,

3. Statistics on turnover by type of outle

Fach vear the Belman vetailing association (CBDY publishes e breakdown of
retail sales by Lepe of vutlet. Total sales m ratailing st survent prices are
calenlated from private congitnplion expendilure guras .liuppliaﬁ:-}' the 155, An
estimete of retail wade trnover 18 obtained by dedusting from private con-
sumplica exproditures own ennsomation of food peoduets (e g. by farmers), divees
sales by ndusuy and the whalesale teade 1o the Gnal sosumer, and services,
The INE caleulztes the sales figures fov integrated trade anferorizes arge
depantinent stores and hyperzarkets, chain aperibors, consumer coaperatives|
frum exhaustive reeords. Salag in afiliated wtailing aee estimated Trom date and
eatimares trasmilled by e essoviated gronps and snterprizes. Sales in non-
asscciated mdependant retailing ace cetimaed by delocting sulas of Lhe
integrated and affihated trade fram tatal rerail zales,

Far further reading

L Bravin, J. 'Le libre-service en Belggne', Comitg belge do [a distyiborion.
Thatvibuntion daujeed i, Nevember (20,

L Comite helge de ln Diatribution, Te marché selge en chiffees’
Bruzsele. 1990

3 Depibreux, M. Regartition des ventes pare farme de distribocion’, Comitg
helge de la distribution. Distribution Caujourdhui, Novemher 1990,

4 Frangoiz, P oand Lewmis, [ Peblic policy and the establighiment of larpe

arores in Belgium e The aniverntornd reoiew of reted dizomfutian aed

parenEer reacch, Mo d L]

(=]

Lewniz, J. and Ie Yes, (. Te Wet hetreffende de Handelsvestigingen: de
aeyste 10 faar i Thdsch

viwr Boapomie en Managesend, B, 198G,

. Leonis, J. Ta vente & distance an Belgigue’, CED & AEVD Aszociation des
antreprises de venle 4 distonce), Brussels, 1551,

1. Mielsen, et vopcingeumsersin o Belgid, Brusasls, 1341
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2 Retail trade in Denmark
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Danmark

2.1 Introduction and key statistics

With 2 population of five million and an
area of 43000 ki, Denmark belongs to
the smaller members of the Evropean
Community, which it jelned in 1973,
together with the United Kingdom and
Ireland. Az a “Mocdie” country, i foems a
natural geographic and cultaral link
bebween the Buropean continent and
Scandinavia, In faet, the crealion of a
eustoms:[res European Economic Area
(EEAD between the Community and the
EFTA countries in Oetober 4591 is likely
to srengthen bilateral teade relations
and stimulate outward and inward
investments (see Part 1, Section 430,
Demmark will play & plvetal role in
Lhese developments.

Key figures [or Danish retailing are
presented in Table DRI

2.2 Role of commerce in
the Danish economy

Commeree has always been of major
importance in this eounlry of waders

i Tuble DE2). [ts significance can be
deduced [tom ite conlelbution to the gross
valug added (12.1% in 199001, national
erploviment (L3 8% in L9900 and the tolal
number of enterprises (1945 in 1990,
The higher share o {he number of enter-
prizes (11U fur vetailing and 8.3% for
wholezaling and dealing! is an indieator of
the relatively small size of Danish retail
and wholesale enterprises.

52 Reladitg in the Eumpann Sngle Warkal 1953

Table DK1: Key statistics for retail trade in Denmark [15%90)

Value Slatistical source
Mumber of enterprses 43145 DS 13490
Murrte: af lcal oullets 54457
Totel employment 109 731 05 1993
Wemen (%) Led
Bell-employad (%) 6.0
Employess 155 e
Par-ticw worsers (%) 323
Tumcver (Mio DXE 185 432 DE 1990
Turrgweer per persnn employad (1 Q00 CRE) 9287
Walue added [Min D) a2t D3 193]
Yalue added per person employad (1 000 CAR) 1554
= Hriasion figure,
Bavvee Can-aiks Salstk (05
Table OK2: Rele of commerce in the Danish economy (1980
{a) Ehare int the numbar of enferprises Value Share (%)
Tetal emerprises [raluding aghculural buzinesses) 432 235 100.0
Tetal distributive trade enterprises B2913 19.4
Whaolasale trade 33 BET 74
Feod wholesaling 4374
Mon-food znd intar-industry wholesating 29373
Retail trade 46 145 1141
Foad retziling 12 532
Han-feod retailing 35615
Dealing and intermediaries 2083 0.5
(b} Shara in employment {1 000
Teng) residen) populalion 51465
Tenal employmen 2850 100
Parsons employed in distributive trades 365.9 138
Whelesale trade and intermediaries 1662 6.3
Fetail trads 199.7 75
¢} Share in value added (Mic OKR)
Gross demesta produst g0 0id ?
Grogs value added of all zectors LT 100
Gross value added of the distributive trade sector B3 2587 121
Wholesale trade and intermediaries 52 ik * TE
Aetail trade 042 45

& Hmrasenz feue

Bagren Carmnaces Blaisne

curostat
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2.3 Retail trade structure in
Denmark: enterprises and
local outlets

The 18805 saw & continuous fall in the
mumber of enterprises (Table DE3)L Small
food shops sulfered most (- 30% ) because
of strong competition from larse operators,
especially supermarkers and diseount
chaing (Section 287 As in other EC coun-
tries this downward trend in the number
of food stores is Likely to continue in the
eorming vears. Recenlly many petrol
stations have also started offering a wide
vange of food products and other commod-
ities in ‘attached” mini-markets. Signifi-
cant growth i the number of enterprizes
was recorded in three saetors anly: motor
trade 115.5%), miscellanenus produets
(15.9%1, and houschold eouipment (L1150,

Over three-quarters of Thanish eetailers
were sole proprietorships in 1990; private

and public lmited companies together had
a share of almest 15% 1Table DE4), Az
operalors expand and seek easier access Lo
bank lnans and stock capital, imited com-
panies are hecoming 2 more popular legal
form. Thus, in food vetailing the share of
limited eompanies almost doubled to 7.8%
while that of individual businesses fall
from 89% i THA0 1o 83% o 19490, Although
only & minority of Danizh retailers aperate
as limited companies, their share in
crverall retail Lurnover amounted 1o 3% in
L9380, Their share in sales wasz highest in
the motar trade (73% ) and lowsst in the
pharmaceulicnls zector (950 With 36% of
food furmever, cooperative societies remain
an essantial feature of Danish retailing
rdeclion 271, unlike developments in ether
B countries (g UK where this form of
retailing iz in decline,

The number of local outlets (515000
exceeced that of enterprizes by only 7%

Table DK3: Number of retail enterprises® by sector of activity in Denmark {1980-90)

i Table KD, indicating that concentration
in Dranish retailing i atill quite low, The
[ gector 15 the most concenlrated and
has the highest share of local outlets
(29.2%1, tollowed by miscellaneous products
(18351, and textiles and clothing (17.1%1

2.4 Employment in Danish retailing

The Danish retail seelor emploved jusl
under 200000 persons in 1990, Employ-
ment remained fairly congtant during the
first hall of the 1980 To the second hall,
rationalization and coneentration led to 2
tozs of 10000 jobs in the sectar, In 1590
erploviment fell by almost 5% compared
with the carly V805 [Table DEEL

Women form an important foree in Danish
relailing and their oversll share (5341
hardly changed over the vears. Petrol
stations recorded the moat significant

Sectors of activity Humber of enterprises Share %) Growth (%) Average annual
growth (%)

1960 1934 1REE 1990 1980 1BE4 1333 1940 1900/30 1990730

Foed, drink and robaccs 1T8T8 1370 1387 12332 MY 20 2 250 &30 15
Tasliles, clothing, loctwear, lealner goods TE3  Ta41 594 TRAD 152 160 16.7 1.4 0.5 0.5
Houzehald equipmant {eleclicabnon-electical) TE21 TEMA TUDR BAET 14.5 15.4 16.2 17.6 1.1 1.1
Staronery. bosie and ofice suogies 1624 1337 1619 1418 33 3.2 32 8 -84 —-158
Phamacsuticals and cosmstics (ncluding chemslsy 1257 1121 1499 1 55 i 23 30 3.2 244 22
Palrnl slalons, flz 2649 F1E3 2020 1'_&?13 5A LR 4.1 40 -278 _ -32
Mzter trade &30 4887 5107 4459 X L 10.5 10.5 154 4
Miszelanenus B263  B433 00926 0408 150 17.3 16.2 125 139 3
Tatal 51608 485132 43923 48145 1000 100.0 1004 100.0 -BA -0y

4. WAT- s ilzed eeipizes,

Sowe Dasmass Slaiets

eurosiat

53

Recaling i the Euicpezn Sngle Markst 1823



Danmark

Table DK4: Number of retail enterprises® by legal status in Denmark (1990)

Sectors of activity Number of Sole Partnership  Private limited Joint-stock Cooperative Other
enterprises  proprietorship company  comgany
i:{md. drink and tobacso 12 32 10 470 647 B4 219 126 %
fexﬁles. clofning, foctwear, leather goods . 7 BEO 5784 | 647 1 (39 203 i 14
ar;usehald equipment (2lectricalnon-slectrical] g 467 8175 5&6 1175 418 Z 1;
Stationery. books and office supples 1416 1020 a9 125 | 45 7 12;
aarm&ceutica'.s and cosmetics (including chemists) 1 564 1368 55 100 22 .;} 15
Petrol stafions, fuel 1809 1598 78 150 ar 16 ?9
i".*lmc:.r trade 4 988 2487 2490 1 008 £45 2 B
:"s;iscellaneous 5408 - 7475 BED 935 154 8 E
'Fotal - 48 145 36 862 3 0g2 5 226 1 866 164 9*;
;Share in number of enterprises (%) | 100.0 T6.6 5.4 10.8 ] 0.3 EE
Share in turnover (%) “ 100.0 .7 5.5 11.2 | 1.7 18.4 E

3 VAT IRl onle i gss,

Sagica: Canmanks Sialisi.

inerease in female employment: from 34%
in 1985 to 40% in 1990, The sector with
Sectors of activity Number Share (%)  the lowest [emale employment rate is the
motor trade, where 86% of the peaple

Table DKS: Number of local outlets by sector of activity in Denmark (1590)

Feod, drink and tobacca . 15021 28.2 engaged in 1990 were men. Women also
Texiilas, clothing, foctwear, leather gaads 8782 171 constitute the majority of part-time work-
— == ers, The proportion of part-time workers
Housahold equipment (glectrical non-elacirical) B 459 16.4

among female employess was 38% in the

Stationery. books and office sugplies 1435 pg  sevtor ax a whole and 44% in fuod retail-

— _ ing, compared with 25% and 37% for men.
Fharmaceuticals and cosmetics (including chamists) 1877 38

Petral stations, fuel 2125 41 Denmark is & country with & very high
Matar trade 457 ' 55 preportion of wage and salary earners
P49 compared with selfemploved indivi-

duals und family sworkers (16% In the

Miscelaneous 9405 182

Total 51 457 1U{I'.E! retail sector as o whole, self-emplovment

fell by [ive percentage prinls between 1982
and 1990 and in food retailing, by almost

Sourcs:. Danmarks Slatisti. .

e - — - 4 points,

| M . Falsfieg in e Eurgpean Single Market 1393 Eﬁ
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2.5 Retail activity and turnover
in Denmark

Retail teroover increased by almest 805
gt current prices from DER 104.5 hillion
in 1980 to DER 1855 hillion in 1680
(Table DET). The sectors that performed
beat were pharmaceuticals and cosmetics
(1285 and motor trade (L15%0 Household
pquipment (875 ), the miseelanee:
praducts category (815! and textiles and
elothing (799 also recorded significant
increazes. Fond retailing alone aceounted
for DER 93.6 billion or 50% of total sales
in 1590, a proportion that remained
almost unchanged throughout the 1980s

Turnover is highly concentrated among
the large retatlors. Tn 1990, the sl
daszes TIKR 10 o 25 million’ and

DER 25 million and above' together
aeeounted for roughly 7% of enlerprizes
and 38% of turnover in non-food retailing
{Figure DEL) Coneentration sas much
higher in fond rverailing, where 81% of
gales were penerated by only 5% of
epterprizes | Figure K],

2.6 Cooperation and affiliation
movements in Danish retailing

Small and medium-sized independenl,
Danish retailers bave already begun jein-
ing forees. Today, cooperation iz well
developed, but much mors in foed than in
non-foed retailing. Popular forms of
affiliation (Table DRS) are buying groups
(288 gutlers in 19900 and volunlary chains
(136 onlers in 1990% The impertance of
the varicus fypes of cooperation has chan-
god over time, While growth of huying

Figure DK1; Concentration in Danish non-food retailing by turnover

category (1990}

Mic DKR

Danmark

25 and up

s T

- EAl

5080

25499 B

03242

0 42 ana under

i 10
2 Turnover (%)

Save CanTas Stalarh

a0

a0 ':11'- . L]

Humzes (%)

turnover category {1990)

Figure DK2: Concentration in Danish food, drink and tebacco retailing by

Mio DKR .
25 ang up (A R T e R R 75 9
LFE |
10-24.99 [0 5.2
3z |
30009 [T A |
i T8 i
2545 (RN 7
105
052 45 IS | ‘ . ‘
s 2 i 423
0.4% and under (04 |
: 7 24.9_ il
il 10 20 30 47 HE G0 b a0
B Tunover (%) Mumiber 1%

Sowes Canmarks Salstk

proups declined afler 1985, voluntary
chains picked wp towards the end of the
19805, On the whele, only about 20% of
mrocery stores Oncluding small chaing) are
independent, while the rest are affiliated.
In 1850, major affiliated retailers in Den-
mark were Faver (DER 2.8 hillion),
Sambah (DKR 2.5 billion) and Centralkab
(DER 2.1 hillignt,

Ling-establizhed cooperative sovetis
{Brugsforeminger) ave still very strong in
DNenmark, accounting for food sales of
almost DER 18 billion in 1990, They con-
trol 469 supermarkets and hypermarkets,
including the Trma chain with a turnover
of avound DER 4.5 billion (19903, and
Fakia, a dizcount chain, with sales of over
DKR 2 billion [Section 2.8). Although the

55
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Table DK&: Employment by sector of activity in Danish retailing {1985-90)

Sectors of activity 1985 1943 1880 Share (%) Growah [} Share of women (%)

1580 1990/65 1950
Fond, drink 2r¢ tobaren 77851 B0 578 78 360 3.2 10 a4
Tewsiles. slathing, fooweas, leather goods 27193 26 208 22983 12.0 -1k TEA
Housshold equipmsnt (slectizal'nan-2leckical) 238w 23 405 22021 1.0 —-75 403
.‘.i‘latao:'er;.'. books ard olicz supplies 5733 5 BET Lo4a2 27 -7 (i1
Phzimaczticals and cosmetes [ncluding chersts) R ) 5041 5330 1.2 =17 Gd 4
Pell slationsg, luel 12022 12 312 TrE fi.1 21 -‘-IJ.':
Mdar lace 26178 2z 100 25 6 - 1.8 14.1
Migealizngus 27 394 26249 26 15T 131 -5 335
Total 209 473 208 282 199 731 100.0 - 46 2.8

Socvce. Danrrarks SIslis.

Table DKT: Retail turnover by sector of activity in Denmark (1980-90)°

Sectors of activity Turnever (Min DKR} Share [%] Growth (%) Average annual
growth %)

1880 1934 1938 1980 1950 1BE4 1988 1940 1990080 1850/80

Feed. driny and lcbacco RS THREE  AY e B3 5T ERN 205 487 54 745 a7
Texliles, cﬂhing.:‘uul-ne;r. lzzlher goods BT 1R 1432 12T 8.0 76 8.1 7 D £
Heugehakd egupment (electricanon-alectrizal) 9507 13297 17193 AT HiB 0. 55 az 26 74 6.5
Stafionery, books and offoe supches 2187 2EXA 2888 3136 21 19 15 .7 454 38
Frarmazeubcals and cosmatics (ncluding chemigs) 2400 &448 542 £B23 28 3.0 a4 36 1281 E.B-
Patrol gtahens, fuel SEE 12604 15643 14 2683 g2 N Ak 7 501 41
.r-:m'.nr Trade M3 18341 203RE 24 G 122 s .8 11dg an
hliscellzrgos TETE 10327 12585 3TE T3 R 71 74 812 6.1
Tatal 105 53 150772 176 857 186 482 ibba 1000 000 1000 79.1 6.0

2 WAT-regstered enlsmnzes.

dowes: Danma’s Slatizlk
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market share of cooperatives declined
slightly during the 19805, theze societies

Table DKE: Affiliation links in Danish grocery retailing {1990)

will undoubtedly mfluence the develop: Type of cooperation  Mame of Mumber of Sales Sales
ment of Danish retailing even in the company outlets (Mio DKR ) area (m°)
g Volureary chaing Fawvar 28 2784 G1180
Franchising zeems to be far less popular n SparVivo 41 745 18 08
Denmark than in other BC countyies, such Mege ; 39 12900
s France, Germany, the United Kingdom, 3 .
or even [taly. The ressons for this can ] Togal o B0
mesumably be attributed to the counly's.  Byying groups OcekaNH 70 1499 35 658
s;_nau au.u. the cmsbelnt.e &Flan pTisdent Edeka 68 052 28 092
distribution svstem, including medern )
retail formats, and Lhe resolute desive of Chr. Kizerga 10 142 . 4 360
independent retailers for antonomy and Samkab 34 2510 31244
self-determination. However, it 1s not Vagikah 2R 1402 24 215
mlikely that fulure generations of shop- Widtkab a0 12411 24 176
keepers, recopnizi ) antages of the
BT, mcﬂ@lmng the advantages of the Ceniralkob 1 5 121 47 914
concept lestablished trade marle, proven
sales methods, training assistance and Total 288 10136 200 658
eredit facilities, ete.), will be less resistant Total 474 14 064 203 233
to this innovalive type of orzanization,
More independent retailers are expected to
gigm agresments with national and foreign Souns SnchaneDuspen A% s
Table DKB: Large-scale grocery retailing in Denmark (1590)
Supermarkets General stores Hypermarkets
400-2 499m” 1000-1499 m* 1500-2 499 m* 2500 m® and above
Mumber Sales area  Turnover Mumber Sales area  Mumber Sales area  Number Sales area Turnover®
(1000m® {bn DKR } {1000 m?) (1000 m) {1000 m*) (bn DKR )
Cooperatives 387 2581 0D 18 5.5 45 g4 18 1077 77
Irma 139 A0a 4.4 i 0.0 ¥ 0.0 0 0.0 0.
Cansk Supermarkad 3 1.5 0 12 156 14 B2 a2 1363 8.4
Grocery chains aq 90,8 4.5 i a7 g 14.0 3 8.3 1.2
Danish Siate Railways 3 0 0.1 0 00 0 a0 0 0.0 0.0
Independent grocers 414 2301 12.0 3 59 B 112 £ 18.7 14
Total 1036 681.4 a1 43 55.6 73 135.3 49 272.0 20.2
& Cismral sloves aoc hypermancens
Stoe Slorsmann-Gnipen 4%
Em Falabng in the Emnpean Sigls Marke] 1223 5?
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franchizars. At present, there are no
nfficial statistics that measure the currend
partance of the movernent and ics fuiure
impact, Imvestors have to rely mainly

on ad foe and customized surveys to
determine market potentizl.

2.7 Grocery and large-scale
retailing in Denmark

Apark from independent and affiliated
retziling, an increasing share of fond and
comsumer goods 15 distributed through
integrated groups, which maimly operate
large-scale ouilets and chains, In she fond
sector, supermarkets (400 Lo 2 499 m®;
very high food share), general slores
(LU0 to 2498 m® much higher non-find
assortment) and hypermarkets 12 500m”
and ahove; high non-lood azsortment ) are
very popular (Table DES: In 1990, most
supermarkets (4140 were run by indepen-
dent retailers ( Koepmaend), followed by
the conperatives (34871 Cooperative
zocieties cnnlrol mest general slores and
hypermarkets (64 and 18 paspectively in
1980, followed by the diversified group
Danzk Supermarked (268 and 22 respec-
tively), which has seen s sales prow
speetacularly over the past few years, and
also runs discount stoves within and
putzide the countrye. This group owns only
4% of the grocery outlets but it accounts
for 18% of food sales. All the same, coop-
eratives (39% of outlels, 34% of sales) and
independent grocers (36% of outlets, 26%
of salez) remain the leading food aperators,
Only seven supermarkets belonged 1o
deparlment stores, whoss share In total
retail zales fell from 2% in 1980 to 1.5% in
1990, according to eslimates by Danmarks
Statistik.

58 Retafing 'n Ihe Ewopaan Bingle Marks! 1030

Table DK10: Top 3 Danish retail groupings (1990)

Group Main activity Turnover
(bn DKR |

FOB Koncernen [cooperatives) Supermarkets, hypermarkeis,
discount shops 177

Ciansk Supermarked Supermarkets, yparmarkats,
discount shops 00
Wessel & Yol (Magasin ds Mord) Depariment stares 25

Sgares. Swekmann-Giupzen A5, Greets 19 antua ety

Mail order is guite popular in Denmark.,
Centriburory factors are climatic condi-
tiong, hul lso a reliahle postal service and
the legal protection of customers who can
claim damages from the mail order com-
pany. Estimates indicate that catalogue
zales malke up around 3.5% of total retail
Turnover.

Major Danish retail groups with their
salez for D450 are listed in Table DE10,

2.8 Expansion of discount stores
in Denmark

Chng af the mest vemarkable fatures of
trodern Danish fued retailing has been the
substantial growth of diseourt stoves since
the early 1880z This type of outlet is
gaining groumd much faster than expecled
it Drenmark ecompared with other EC
countries, zurprising even analysts who
had expected a much slowar penetration.

Table DK11: Humber of discount shops in Denmark {15985-30)

1985 1986 1087 1588 1989 1590
Aldi &7 78 92 102 12 125
Alta 14 15 15 16 o
Fakia 74 75 B4 101 129 146
Hoeg o 0 0 0 1 1
Matto B3 it 71 a7 116 130
Friza 14 16 21 2h 23 a2
-SLI i a . a8 10 10 12 14
iobmaznd B 5 & 15 20 E
Total 246 266 299 356 442 500

Soros Shckmana-Gupian 45

EYi
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The number of dizeaunt slores grew from
only 16 in 1980 to 500 in 1591 (Tahls
DE1T} Today, this form of retailing holds a
share of 11.1% of arocery zales (6.7% in
1385).

Such stores, which offer a limited range of
sveryday commmoedilies &t low prices, are
now found in most parts of Denmark and
all large cities. Disconnt chains are

already expanding from populated loca-
tigns to more remote areas, In 1990, the
three largest operators owned aver 80% of
the diseonnt sutlels and 84% of dizcount
sales. They were: Falkta (146 outlets,

DER 2.1 billian, belongs to eooperative
sicieties), Netbo (139 outlets, DKE 3.2 bil-
lion, controlled by Dansk Supermarked)
and Aldi (125 outlets, DER 2.9 billion,
owned by Aldl Germany). Dansk Super-
marked even suceceded in opening several
discount stares in Germany, which has the

Danmark

highest dizcount stove density and
competition in Lhe Community (zee Part 1,
Section 4.10.

The suceezs of Danish discount stores can
be atrributed to stagnation of private con-
sumption (especially food | between 1985
and 1991 and high price-conscinuzness
aanong consumers. Furthermere, the
npening of new supermarkets and gensral
siores in the second half of the 19805 [ad
o excess capaciiies o the retail seetor,
which puls additional pressure on prices.
In general, Danish supermarkets are
much smaller than therr Buropean
counterparts and therefore no serioyz
threat to diseonnt aperators,

Incividual grocers and grovery chains have
stepped op therr efforts to counteracs the
devilopmens of discount stores, The most
noticeahle mezsures are vear-round prive
reductions and sales, and the ereation of

special discount sections, mamly in
aupermarkets, However, it 15 not cartain
whether these messures cun effectively
cheel the movement,

Eventually, individual grocers and small
groeery chains will need to cooperate nore
closely so that they ean cut eosts and offer
the most compelitive prices. Some of them
are aware that only economies of scale in
purchasing and zelling, combined with the
ioteoduetion of innovative technelegies will
allew them to vun an efficient network

across the country. ~

Current developments are bound to per-
turb grocers whe value thelr independence
and #re uged to raaning outlets geared
toa local clientsle. Competition in the
high-growth discount sector 15 expecied

to intensify and bring about changes n
Danish retailing behaviour

regularly wpcaled register of enterprisas, This rentrel vegister, adminismrad by
Tranmarks Statacik. ineludes et official data teg number of enterprisas,
number of putlets, turnavers 1t is hased on the VAT statements suaplied by

Annex DK: Siatistical sources and data-collection methods
Tiznmars 18 one ar the faw cowntries i the Commianily Gl has access to o

siveral sludies.

businss units, Addilzmal informatiom, for exampls on employment, can he

obtained from ather adminisrative souress and registors, A valuable source for
avmctural and fnancial data on large-sale sullets, affiliation links and retail
groups is Stackmann-Cruppen A5, which publishes o register of shops and

eurostat
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3 Retail trade in Germany
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3.1 Introduction and key statistics

Germany has shifted to the conlbre of
altention since 113 recent unification. The
fall of the Iron Curtain has given it the
opporiunity to act a3 a ‘trade brodge’
hetween Eastern and Weztern Enrope.
Following the events of 1989-50, Ger-
mamy’s territoy expanded by 102000 km
and its populalion by over 16 million new

H

conzumers. Five new Leindee were added:
Brandenburg, Mecklenburg-Vorpammern,
Thiiringen, Sachzen and Sachsen-Anhall,

The entry of the eastern Linder anto the
eomunereial scene wos marked by o con-
iderable inerease in demand for consumer
moocs, Western German distributors —
ezpecially larger groups - are encouraged
to neapl thely strategies to the needs of
the new regions and thelr consuiners and
thus benefit from this expansion.

In the beginning, the new consumers
travelled weat to enjov the wide choies
offered by the shaps, Since then, western
German groups have set up many new
outlers [particularly hypermarkets, do-it-
voursell (DY} ehaing, and ceparlment
stores) in the ecastérn Linder; aastern
Crermnan consumers now tend L make
their purchazes Jocally and huy more local
products.

The old collective distribution stracture in
sastern Germany is gradually ghving way
to & Mull markel economy, This process 15
receiving the full support of local adminiz-
trationz and the Trenhandansiolt, the
agency specially created for privatizing
and selling old unprofitable usmesses.
The key factor of suceess for this transfor-
mation is capital input, know-how, and
training from the western German rotail
sector, This will help local cormercial

62 Retaling in e Ecopean Single Markes 1990

Table D1: Key statistics of German retailing (1985-90)

Criteria Value Statistical
source
Murnber of ememprises 3399 318 HGZ 1985
399 426 UET 1390
Number of local outlets 403 635 HGZ 1385
Sales arsa (1000 m™ 6 335 HGZ 1885
Total employment 2 353 000 VGH 1990
2 565 854 AZ 1987
Waomen 1609 771
Emplovees 2063 418
Self-amployed 02 434
Part-time worers 763 TR
Turngwar (Mio DR B72 946 YGER 19%)
843 140 LIST 1390
Turnover per persan amplaoyed 286 000 VEH 1990
Emalumznts paid (Mio DM EE 770 WGR 1930
Walue addsd (Mio D) 101 84t YEH 1890
Yalue added per parson employed {OM} 43 000
Capital expenditne (Mio CM) 16 930 YWER 1940
Investment per peraon employed (D) g 984

Lawae Bl ptisches Gardeza~1 (31,
A AreisaATENZAN U,
HaZ: Herdes- uod Gastsistengshlng
UZT  Urresezzsiseersalsth
WEE Nekieiachatlare GES—EWWTUHE

businessez in castern Germany to veach a
high level of development, Work has
already slarted on restructuring and
modernizing the commarcial apparatus in
the eaztern Linder, but there is still a
long way to go. Prospects look much
brighter now ginee the laros groups
recognize the fact that their presence in
castern Germany will facilitate
subzequent expanaion into Eastern
Furope, including the ex-Seviet Union.

At present, W is still diffioult for official
bodies and parastatal nrganizations to
supply exact figures on the structure of
the retail trade seelor in eastern Germany,

Statistival nMices were apened in each of
the five new Linder to monitor different
sectors of the economy, including relsil
Lrade. These offices work closely with the
Statistisches Dundesamt (Stabu), the
national statistical office, Exsel dats cn
the trade slreeture in these Linder will
he available onee & systemalie monitoring
system has been set up and the next
sectaral survey — planned for 1983 — has
heen compleled,

Sines reliable comparative data on East
Germany do not exist, this chapter will
concentrate on refail trade in West

Germany before and during unification.

curostat
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Reference {0 retail Lrade in eastern
Germany s limited to its effect on the
structure and activilies of the western
German retail ector and on the relocation
strategies of the large proups that keep on
opening new outlets in the eastern Linder.
[n view of the impartance of the castern
(German reail sector in the fuiure, a
gaparate seclion 15 devoled Lo an overview
of some features of the retail secior in
former East Germany and prospects for
expension i ection 381

[n western Germany, mcreazed purchasing
power has made consuners more qualicy-
aviented hut slso more prive-conscious.
This sophistication and palarization of
tastes resulted in purchases of luxury
goods leg. high-feshion appareli in the
specialiat shops and fast-moving items

feg. food] in lavger stores. Pedestrian
zones in bown centres, where amall shops
tend to concentrate, have atrracted the
attention of large inlegrated groups which
want to exploil the potential of “niche’
markets by diversifeing into centrally
loeated modern specialist ontlets

[ez. jewellery, books, and consumer elec-
tramics), New forms of retailing will rely
on modern technology, such as videotes for
mil order, on-line travel bookings in
hypermarkets, use of eredit cards jzsued
by departiment stores.

Retail trade in Germany i monitored and
analvsed regularly and svstematically The
Statistizches Bundesame undertakes
moithly survess to collect economic data
on emplovinent and furnover [rom
commercial businesses, These data are

published as ndices.

Surveys are carvied out on fixed dates to
obtain information on the structure of the
German trade machine’. Several variables

eurostat

Table D2: Role of commerce in the German economy (19%0)

{al Share in the number of enterprises Value Share
(a)
Toral enterprizes (including agricultural buzinesses) 2103 874 100.0
Total distributive trade enterprises 585 106 28.0
Whaolesale trade 17 41 5.6
Food wholesaling 30 090
Mon-food and inter-industry wholesaling BY 321
Retail trade 309 424 18.0
Food retailing 81 070
MNaon-faod retailing 318 356
Dealing and intermediaries 72 269 34
{b) Share in employment (1 000) . {%]
Total resident population B3 253
Talal emgloyment 28 433 1000
Perzons employed in distributive trades 3728 13.1
Wholesale trade and intermediaries 1375 4.8
Retail trade 2353 8.3
{e) Share in value added (bn DM}
Gross domeshic product 24255
Gross value added of 2l sectors 23198 100.0
Gross value added of the distributive trade sector 203.3 g8
(d) Tradabie consumption {bn DM)
Categories Final household consumption  Tradable consumption
DM om {%)
Fooa, dnnk ang tobacco 273 160 59
Clothing, foofwear 102 87 35
Rants 212 - 0
Energy (without lucrcants) 51 i 14
Fumiture, househo'd equipment 7 ] 73
Fhamaceuticals, beauty goods 74 ar 1]
Transport and telecommunications 217 106 49
Education, eneranmant, leisure 130 15 16
Other goods 8z 15 16
Total 1 268 LT a5
Sowren: Shlsiscnes Sumcnsaml
Rotaiing iv e Exopess Snge Merke 1983 6.3
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are exsmined; they nelude: number of
tusinesses and establishinents, their legal
stelug, sales ares, emplovment tull-time
ant pari-time), and Lurnover. A 2l censos
of all establishments 12 carvied oul at
lotizer time intervals (five years and more)
by rechuee costs, Detween cach cenzug,
anmanl fax veturns are uzed to ohlam
information o the number of businesses
and their sales by urnover calegory
These statistics are normally publizhed
every two vears (see Annex [V, Anousl
sumple survevs provide additional
structural data,

This chapter is bused on official statiztics
wzaned by the Statistisches Bundesamt,
including the 1985 sectoral census (Han-
dels und Gaststétlenzahlung, HGZ and
statistivs oblained from annual tex returns
during 188080 | Umsatzsteueestastilk,
U815 The results of the 1987 general
vensus {Arbeitsstattenaihlung, AR ave
usel for compirizon and whenever the
other statistics do not provide any for-
mation un specific varizbles,

The number of official sourees was kept
Leww to avoid comparisen of stagistios that
are based on diflerens methods af collee-
tion and definitions. Compatibility and
comparability of these data with Lhose
fromm other countries was apother impur-
tunl considerabon. For this reason, data
from national accounls (Volkswirtschaft-
liche Gesamlrechnungen, VR are also

1
e,

Data on lurge retail groups (Section 1.7
and the breskdown of turnover by type of
ouilet (Section 3.5.2) were oblained from
the Deutsches Handelstnationg (D) and
the retail trade associations, Bundes.
arbeitzgemeimschaft (BAGH and Hauptver-
hand deg deutschen Binzelhandels (HDE),
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and the [f-Institut which also specializes
in research on distribution. The aim of
uging these semi-plficial sources, including
Associntions, was to present the most
recent fimires,

In this chapter, lavge-scale grocery
relailers are defined as follows: hypoer
markets Verbrouchermidrite) are stores
with a sales area between 1500 m* and
2009 m®, superstores (B Warenhiiuser!
ave slores with a sales area of 5000 m*
and above.

Hewever, in the main tables the lower
limit for hypermarkets was vaised to

2 300 1® to enable comparison across EC
COUNETies.

Kew figures for the German retal twade
are presended in Table DL

3.2 Role of commerce in the
German economy
Tracle i one of the most mpotant sectors
il the German economy bolh 10 terms of
emplovment and turnover, In contrast to
other EC countries (eg. UK, Francel,
reladl trade in Cermany covers the sale of
motor vehicles, Bulchers (24 252 busi-
nasses wilh a furnever of DM 245 billion
i 19900 ane bakers (26 518 busincsses
wilh & turnover of DM 228.2 billion in 1990)
are considersd g crafts and not as part of
the rerail trade. Similarly, petrol stations
acting as commereial agents for petroleum
companies 110 725 businesses with a turn-
veer of DT hillion in 19907 are olassi-
fied a5 commereia] intermediaries, whils

being part of retsiling in netinnz] accounts.

Gormuny's G was DM 24955 billion in
1950 and rose to around DA 2500 billion
in 1991 following the effects of unification.

It is expected to cross the threshold of
[ 3000 billion i 1992, In 1990, 25% of
(rerman businesses were velved in trade
and 19% of these were in the vetail Lrade
iTable D2a) In 1990 the wholesale and
retail Lrades together acenunted lor around
B.8% of gross value added and provided
employment to almost T4.1% of the work-
ing pupalation in western Germany (Table
L2k and Dei. The divercance hetween
these twe pereentages 15 purtly due m the
high proportion of pari-time jobs.

Doring the 19505 reta] trade in Germany
grew with GDF and private consumption.
Itz turnever mcreased at an sverage
annual rate of 4%, In 19940 purchases by
households accounted for DT 56T billion
or 45% of private consumption {Table
Dadi the proportion in Lhe 19702 was 50
to 526, This fall is mainly due to the
orowing share of rents and services (eg,
tourism, health eave. transport, telecom-
munications! in private consumption, The
value of housshold purchases in the retail
sectar (trudable consumplion) iz helow
thal of total retail trade turnever (DM 673
billiont, a3 a growing proportion of retail
turnover i ubtained fom wholesaling and
services auch as catering, travel, and
finance. In 1990 (+ 10.7% ] and 1891
(+84% ] turnover growlh rates were extre-
ordinarily high due to a strong demand

from the new Landor

3.3 Retail trade structure in
Germany

As in Franee and the United Kingdom, (he

Crermnan disteibution sectar bas sought ta

dwersity and globalize its operations in

recenl vears, These stratesios bave been

eurastat
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Table D3: Mumber of retail enterprises by sector of activity in Germany (1980-90)

-
Saclors of activity Hurmbar of enterprises Share (%) Growth (%) Average annual
growih (%)
1980 * 19847 1068 * 1440° 1980 15B4 1933 1940 1530460 1330/80
Frod, drink ard tobazes 101841 8357 83163 BT OTD n7 243 &5 0.5 24 -23
Testles, cholhing, foatwesr lzather goocs B3 120 G821l GYES BT AT 17.7 177 iT.6 169 KN 4
Norrelzclrizal Fousehold aquipmen 3t 5o 35002 39558 40308 94 0.4 o 109 171 15
Electrics! sppiances 2152  Med 35620 28133 38 f.a &7 7.0 0% a7
lationgry, boaks and ollics supplies 16535 18280 2047 2117 45 4.7 52 34 295 28
Phamacewizas and cosmelics
fincuging chemizls] 03T 3002 31554 390 iR Bl & an i3 15
Petral staticns, fual © 17663 13898 W30 13306 L2 41 36 a8 -8 & ." Z
Wt frage 2pENE O EMN dEEn .3? 353 G2 73 a5 94 B4.7 a1
Es:_ﬁllanems 5752 ETEED To4ds1 71589 157 T4 13.0 194 KER: REK
Total 3BT 505 395887  30EET4 399426 1004 1000 1000 *1|:||.:|..1} 8.7 0.4

n-Bginesses wih a e anoes DM 20 00
b, Bpinesses wih o lumnwer anoer DM #0000
¢ Itdfuding petel shlicns mvrnd oy ol companes

Sowee: Elatetiches Buncesamt UST 15800 1582, 1994 1585 and 15868

supported by efforts towards concentration
and rationzlization,

There is evidence of prowing concentration
in the food sector and in other aress (og.
meail order houses, DIY chaing, depart-
ment stoves ), In Germmany, several distri-
bustion eivcuils are now dominated by o
small number of Tavge diversified busi-
nesses (Section 371 which are present
thronghour Evrope and the world thriugh
netwirks of slores (og, Tengelmann
through A & ' in the United States) and
buying offices (e.g. Guelle in South-East
Asia).

In eertain sectors these develapments will
lead to o clear veduction in the number of
husinesses takeovers) and loeal units
leconamies of sealel, although total sales
ared and productivity will inerease.

EY

eurcstat

3.3.1 Retail enterprises and fegal
status
Tax returns for 1990 arve che Dasis fbr the
latest available offieial stalistios on Lhe
number of husinesses and their lagal
status. Onlv husinesses with an annual
Lorneeer of at least DM 25 000 are covered
hw these statistics, whersas up to 1988 Lhe
thrashold was DM 20 000,

There wits i small increase of almost 9%
in the number of retail businesses from
1950 to 1990 iTable DN The total nunher
of husinesses vegistored in 1590 waz
S99426 compared with 367 505 n 1980,
The dizappearance of more thag 20000 or
20% of [ood retailers [mainly sole proprie.
tors! hetween TRE0 and 1990 waz mainly
due to low profits and competition from
large concerns. The number of independent
petrol stations alzo fell sharply by 22%.

Maoy small specializt foed retailers are
unable to cope with the drop in demand
i their sectors of activity and the
cotnpelition from large groups which are
expanding into rural areas. Even new
approaches lo associalion, which allow
peonomies of scale in marketing and
supplies (Section 3.6}, do nol seem Lo
prevent the closure of small husinesses,

Despite the fall in the number of small
retailers, the food sector still had the
largest owmber of huginesses (81 070) in
150, It was followed by the miscellaneans
products (775891 and textile and clothing
(675871 sectors, where the number of new
businesses created has grown slightly in
roeent years,

The zectors whers the number of busi-
nezses inereased most significantly from

65
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Table D4: Mumber of retail enterprises by legal status in Germany (1590)

Sectars of activity Humber of Solz Partnership Limitad Private Joint-stock  Oiner
enterprises  proprietorship partnarship  fimited company COmpany
ad. drn gnd lobacoo &1 G70 T3 080 3 B35 1267 26V 9 zm-
Textizs, clolting. lootwedr, loatmer goods 7 BT 3843 4808 Z874 5177 i _?;
Mon-electiical houss eld cquipmen A 208 3T 7 hREY 1526 4 R 1 144
Ef:ricaj appliancas 26 V58 1 250 1775 i 4 38z g ;I—
Sraticnery noods a7d ofcs supplies 2147 a2 1413 GBS 2 B67 - -
Pharmaceuticzls and coamatizs (ncluding chamists) 3% M0 28 925 1142 415 1346 - -
;-“re!rnl ssglions, fuel® 12 20 17 ATE 533 1 457 - _IE
hzior frace 37 353 25 643 2gwr 2482 5470 b &
Wizcellanzous 77 889 B2 533 4 T3 237 T A0z 15 ar
Et-]! 300 428 325 704 2352 1237 35 684 B2 3?—?
Shara (%] 100.0 613 59 11 9.2 0.0 02

1 reudnd celmislgien el my ol comgEres

Socrce Elaigaseres Sundesam LT 1590

120 1o 1990 include: motor trada 1o G55 )

: S , _ Table D5 Number of retail outlets by sector of activity in Germany {1979, 1885)
miscellaneous procucis (+ 3351 electrical

appijan-:es [+ 315 stationery, honks and Sectors of zolivity Mumber of cutlels Ehare {%:)  Growdn (5
i 5}

offies supplies (+29% 5 and non-electrieal o btk sk W i

besehold equipment (+17%), Food, drink ¢ tooacos 140173 124 302 : 308 -113

1 Teliles, cothing, faotwaar, leatrar goods 24380 B2 753 106 A 44

The non-foad secters have a clear polential -

Man-elegtreal howseholi 2ouipment 3353 28799 53 @1 a5

for expansion which has not yet been fully it
eaploited. Sectoral experts expect [uture Elestrzal appliares 20197 203 50 52 33

developments to follow the same pattern Sralionery, books and office supplics 16858 15228 12 3B - &7
as in the past: a gradual reduction in the -

=N ) Pharmacs.tizals and
namber of businesses in the food sector cosmatics fincl cherists] e a2 edE 4 ag 45

and the ereatian of businesses in certain =

~ . . Fatral ssalicns, fial © 2 dge 1489 0e WIS -142
non-food high-lech or leisurs sectors : =
ter. software and compurers, telecommu- Noior lrade 21831 26483 54 63 205

nicatinmz, gardening, and DIV Misceliancoys f10B1  EI06 151 !5E i

. I Tatal 404 840 403 B33 W0 000 -0
Analvais of the legal status of retadl busi- -

nesses (Table 41 shows the dominance of

Semnses Wil & Wmoue amove T2 00 (K
Enizron st wilh 2 umpent anoes 30000 U
Sagudng peld. $1lons owmss by S comparics.

sale proprieiorahipg (R1.8%), with private

£ g

limited companies (9. 2%1, partnerships
{5.9%), and limited partnerships (3,15 et R E

66 Retading in e Burspean Srge Marks) 1993 Erf‘
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Table D6: Types of refail outlets in Germany (1968, 1979, 1985)
| - =

Types Number of outlets Share (%)

1068 1979 1985 1968 1979 1985
Shops 372840 338003 326766 28 833 810
Other stationary cutlets (zermanent stands) 46 268 39618 48 480 103 0.4 120
IEnerary trade 07129 22738 23157 60 56 57
Wail grder 3784 5481 5 227 i) 1.4 12
Total 450026 405840 403 635 1000 1000 1000
Sawer Slisischas Bondesamt HGZ i, 100, 1o

.h.

lageing far behind. Joint-stock companies
are not eammen in Germany and do not

exiat in the pharmaceutical, petral station,

and atatiorery, books and office supplies
ERLLITS.

3.3.2 Retail outlets and regional
distribution

Aceording o the latest vetail and sestaur-
arit census (HEAL carried out in 1985,
Lhe number of local retall cutlets was
403 635, which 12 0.5% lower Lhan thal
recordad by the previous census carried

aut in LAT8 (Table 165, The reduction was
most marked in the following sectors:
potral stations - 1925 food, drink and
tobaceo 1-11.3% ) stationery, boolks and
office supplies (=975,

A comparizon of the resulis of the cenauses
carried out in 1968, 1979, and 1985 shows

Table O7: Sales area in German retailing (1979,1985)

ISEctnrs of activity Sales area in 1000 m* Share (%) Growth (%)  Annual growth
rate (%)
1979 * 1985° 1579 1985 198579 198579
Food, drink and lobaces 12972 15 145 229 23.2 +16.8 +28
Teatiles, clothing, Tootwear, leather goods 9 617 11138 16.9 17.0 +16.8 +25
Non-electrical household equipment 0987 13158 194 201 +19.8 431
Eloclrical appliances 1759 1931 3.1 30 + 98 +18
Stationery, books and office suppiies 898 867 16 14 12 02
Prarmaceuticals and cosmetics
{including chemiss) 1384 2198 34 a4 +11.8 +1.9
Motos rads 1165 fi 554 126 10.0 - B& -15
Miscellaneous 11 397 14 325 20.1 218 +257 +38
Total 56 753 65 337 100.0 100.0 +15.1 +2.4

& 1579 fepsus) prbpises wil Anua lmdye aooes 02 000 CHL
by 1563 zensus evterpises wib ancwa mdde anovs I0 000 CH.

Sowre: Fardizches Bundesamt, HEZ 197¢, 1835,

EY
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Table D8: Geographical distribution of retail outlets ® in Germany (1985}

Linder Population Area Mumber of outlats®
at 31.12.1964 in km? Tatal Per 10 400 Par km’
{1000y {1 000} inhatitanis

Serioawig-Halstein ?E1d 15 729 18N 53 L0
Famburg i 582 7587 12 A 72 16,66
Mizszrzachasen 7216 47 439 45 553 G5 049
Bremen Fifil qo4.2 i} BET K 12.08
Mordrhain-westlalen 16 7 HOETY 106 B33 G5 314
Heasen 3839 2111348 36 509 fifi 173
Rheinlzngd-Flal: de2d T E47 8 24 524 B 183
Gazar-Wontemberg 27 RTRLA 22 905 57 145
Ezvern 10 958 7055245 7RE26 B 1140
Saarlard 151 2 AGhE 23 a2 354
Berlin [West Rl -LE] G0 14 452 TE 1573
Total 61 050 299 (164 403 £33 [ 1.62

ke frde s mai Ciden (es Tals DS

rermant renn e masl reedr ] g {1355 HIEN
Suwzee Timpsta) cakey a1605. B3E8d o fadz yom Ihe 131 HEZ coris ot el @l al 51535028 om the Slapsheckes Burensasl

a decrease of 463891 vela] oullels hetween
1968 wnd 1985 (Table DA cansed by shop
closures.

Expanzinn of sales area was highest in the
early 1980z, The total sales area as
recorded by the 1985 zectoral consiy
(HGZ! was 63357 m™ (Table D71 This
rearks an wereage of 15.1% compired with
1879 (56768 m” ) and of move than 200%
compared with 1968, The highest rate of
orowih in sales ares was ohserved for the
following seetors: miscellanenus (+ 25.7% )
nmi-glectrical houzehold squipoent

i+ LLB% : food, drink and tobaces (- 1685

and textiles, clothing, footwear and leather
oonds [+15.8% ) Only Lwo sectors
experienced a reduction in their sales
ared: stationety, books and offive supplies
[ L2%0 and molor trads (- 8.5%),

The Institus fir Handelslorschung, Kain,
haz been manitoring the development of
the specialist non-food retail trade for

68 Ratafing in the Turapean Single Marknt 1503

40 vears, Avording {o a recent survey the
annual vate of ncrease in sales area in
this seelor has besn 2 to 3% sinee 1954,
althouzh sales have been inereasing at
around 4% per annum. High returns ave
apparenily net Dmited to large companies,
Productivity was impraved in several
specialiat reail categorics through beller
managemenl, introdaetion of innovative
technology loptical scanning, cash reglater
compurerization’, and new forms of
vonperation between retailers,

A peopraphical breakdown of retail outlets
shows a clear dominance of Lhe four

mazt heavily populated Lénder (Table T8
Nordrhein-Westfalen 1108539 putlets in
19851 Bavern (77 826 oullels); Baden-
Wirttembery (52 805 outlels); and
Wiedersachsen (46 653 onsletsl.

In 1943, the average density was 66 local
units per 10000 inhabelaots, Mozt of the
individual Linder were close 1o the

average, except Saarland where Lhe density
wais B2 ool unils per 10000 inhabitants,

In western Germany, as in other 0 coun
tries with a tradition of large-seale retail-
ing [Franee, UKL the sasaration point o
hvpermarkets and superstores in suburhs
seems to have been reached. Towns in
westarn Gerrnany will attragt mainly
smaller shops belonging to specialist
chaing {Foachmirkies und discount outlets,
This will undaubtedly raise turniver anod
marging 1 the retail sector (especially for
shops selling luxuey produets) bus will
only lead too@ maremal inceesse inosales
area, An average annval growth rate of

1 1o 3% in sales avea is ecpecied for 1992
and 1993,

Growsh will remain coneentrated in the
sastern Lander, which offer an enormous
prtential for expanzion through the vecon.
version of ald dewn-town shops and the
construction of new shopping contres
nidzide towns. At the same time very strict
laws ave enforeed Lo prevent wneantrolled
growth by lavge proups and unlair conpe-
Litton ves-g-ees small traders, and o
protect the covieonment. Al present, it is
LT oo premature to make accurate
forecasts shout the expansion of ontlets
andl zales ares in the castern Lindor

3.4 Employment in German
retailing
The lalest sectoral census in 1985 showed
that 2360660 people ware emploved in the
retail wrade tzalavied emplovees and salf-
emploved, which iz a reduction of 3%
compared with the 19749 censuz (Table D),
The main factor for this reduction i3 the

EY

eurostat




Deutschland

Table D9; Employment by sector of activity in German retailing (1979-90)
=

Seclors of activity Parsons amployad Share (%) Growth (%] Average annual
grawth {7

1979° 1586 1959° 1990° 1979 1985 1965 1880 1990775 1959/79

Frod, crink gnd Inbacoo G268 675 243 400 fivd 570 £79 430 258 Ha AT 275 B0 0.7
Texties, clotfng, laokwsar, lgather goads 460 TR A36 TH2 481 B1Y AEC &35 1.8 1:;.4 1846 198 L1 0o
Mon-electical fouzehals equiprment 171014 7EIN 186 057 150 376 r i I S 1.3 10
Eleczrizal apcliarces EI_? 934 8523 91455 23326 4 40 3F 0 34 &7 -04
Slalianery, beoks and cHlice supplies TEATT G2 230 65125 542 30 O I A ) -a.0 -05
Phammaceuticals and cosmelcs (neding cosmists) 131 72 51 577 172 186 178 54 6.2 6.8 A iz 176 15
Patiod statians, fuel o _ﬂ Gt T3 9341 2281 n4 03 2L 0d 4.1 nd
E:@dc 241 955 23t 401 - 239 565 235 883 [LUECR ¥ R T —CIVE- -0
Wizcallanzous 333 695 S26 56T 332881 551 337 225 223 220 223 -73 -07
Tatzl E430792  23E0EED 2434207 2 46D 0E3 100.0 1000 00,0 1004 14 o4

2 Erbarpisas woth a2 tuenever abone DV 12 000
b Erlerpvises wih 2 lusncver zbaee DR 20000,

= Eslivarees Tased o) eCtnomt Sl €ss imoolh'y mdea o Te Falsisenes Eundesant

Indegs caouaned on Dosnesses wil & lundee: aoivs CHESD 200,
AWl redudng by smales cwed by ol comiEnes

Ssawes Eucsta la-adlocaouletions Dazed o0 ascil stalstss o™ Te Salstsones Suncesamy [HAE 1379 and 1553

decline e the number of husinesses and
local outlets in sectors 2uch as electrical
appliances, stationery, and texliles [Seetion
3.3 In 1955 the food and textile sectorg,
with 643 400 027 4% and 456782 (1445
emplovess, respectively, accounted for
almast half the total ecmploved in retailing

Current Lrends in Lhe individual seelors
are very similar to thoze ohserved in the
1985 census. An extrapolation of 15835
fmares compared with 1990, using the
ceonomiz indicalors from Lhe Stalistsches
Bundesamt, indicates an increase of
108433 jobs aver five years especially in

pharmacenbicals and cosmetics, non-
electrical houschold cquipment and food,
drink and tobacea. Befors unification in
late 1884, fjobs were mainly lost in the
Lextiles, elothing and [ootwear, and eleetri-
cal appliances sectors, Figures for 1550
show an inereass in emplovement for thess

Table D10: Employment characteristics in German retailing (1987}

Mumber of Total Wage and Share of Self-employed
local outlets ® workforce  salary earners  part-time workers (%) Owners  Family workers
4941 743 2 565 854 2063 416 5.9.9 397 BB 104 BE3
Wamnen 1809 711 137333 4.7 171 442 £4 258
Share (%} 827 £8.6 Br.a 431 g2.0

2, Incl.dng rezighinses ol wdiechils, o

Sowies” BAO anz HOE complen om Ing cardos o oopuaten and eslztlsrmants (8L 1967 Slansheche: Bondssam|

EY
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Table D11: Retail turnover by sector of activity in Germany (1980-80)°

Sectors of activity Retail turnever (Mio OW)® Share [%} Growah (%) Average annual
growth {%)

1950 1884 1958 1440 1380 1934 19BE 1990 1280480 150B0
Foad, drrs and lebacso _ 95 123 120 070 137 870 1EF 158 253 2D 28 M4 662 51
Tetilas, ciething, foohwsar kaiher goods 23 482 57 184 Y 516 7554 42 128 128 117 4z 15
Mon-glecirical hausano equipman 28 TES : 31487 36 BB A% 461 7 T 63 T.1 398 AR
E_-:ct"--:al applizraes 15 328 18 782 23 VEY 25421 4.1 42 &4 1.6 S8 3 - T-‘.I}_
Siaticnery. books a"-c' ciice supplies 10 A5G 12 347 17 742 23309 ed 2B 33 38 12239 4.3
Frarmzoeutizals, beauly produsts 2417 4 654 39 363 44 080 6L EBF 73 BA a2 4 6.2
Fatal wmalicns, fzl® 8 GRE 10 Ge 10740 13373 23 23 20 2o 857 45
Ml trade 44 TEZ 55967 70 3RS 103 586G 118 12§ 143 gl 136:1 SE
Mizcelizneous a5 287 108 767 124 585 148 196G h4 245 237 250 955 4-)3
Total 376 Ba2 234 761 537 812 .64'3 140 1000 1000 1004

a Eniepeges with a lumowes apoes DM B0 GO0 1590 2bese DMES DO
8 Tomewer 2t curmm prpss o agudng val
= Induding pelnl slzhans mweed oy ol Lomaanes

seclors, but the downward frend until
15988 will most probably ser in again in
19599 when the consumption boom caused
bv East Germans pelers off,

Although the food sector recorded the
largest nuiber of closures, the number of
peaple emploved in this sector increased
by B0% between [3T9 and 1990, Jobe lost
due o the closure of small shops wers
more thar offser by jobs crealed in new
types of outlits such as specialist chains
and hypermarketz (Section 3.7.10. How-
ever, most of these werp converted info
part-time jobs,

The non-food retal sector, which accounts
for over T0% of retail emplovimenr, iz
under considerable cost pressurve o
rationalize its operalions and raise labour
productivity, The closure of small busi-
nesses and company takeovers have led to

70

Baialing in tha Swopesn Singls Mase 1453

1000 T4 S0

jobs disappearing in the electrieal appl-
anees, stalionery and misesllaneoss

products sectors,

The inerease in the number of part-time
jobs 1z one of the factors contributing o
the rise in retail emplovment sinee 1985,
[o recent vezrs, pari-time employment has
rizen mainly in the food sactor and among
winen atd voung people (Table D105
Aceording o Lhe 1957 general consus
nearly 800 00 emplovess, or 29,95,
worked part-time in retail trade; in 1970
the proportion was only 16%, A further
eneroachment of pari-iime jobs on fll-
time jobs 15 expected. This will ocear
mainly in the food seelor and in the tex-
tile, clothing, and footwear sector as family
firms continue to loze markel share Ly
integrated and diversified companies food
and specializt chaing, departiment storas),

The high proportion of women emplovees
is another significant characteristic. In
1987, B3% of persons engaged (BT5 of
full-lime emplovees! in the retail trade
were womnen, which is 23 points sbove the
average of 40% for all connomic sectors,
The proportion of women among parl-ting
emplovess was even higher at 7%, Con.
versely, women were underrepresented in
the wholesale trade, where they accounted
for anly 34% of persons engaged.

The inerease in par-dime jobs and in the
number of women emplovess obzerved in
Germany are part of & phenemenon that is
widespread in 21l EC countries including
those where trade i3 less concentrated
iltaly, Spain), Women have always bad &
steong presence in German retail trade,
vither az emplavees or as family workers.
Unification provides an opportunity to
incrense commereial activity (Section 3.5

euresta
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theeughout the country, This could beost
male znd female employment despite
technical progress,

E
3.5 Retail activity in Germany

3.5.1 Turnover by sector and size

Turnover increased from DM 2758 billion
in 1980 to DAL B43.1 billion in 1990 (at
purrent prices and excluding VAT, an
increase of 715 (Table D111 which reflects
the 10-vear economic hoom, The average
annual growth rate was therelore nver 5%
by value or 2 to 3% by volume. 1t was
ahove 74 (hy value! in some sectors such
a5 mothr Lrade; staticnery, books and ofTiee
supplies; and electrical applinness. Ac-
ording to BAG und HOE estimates, recail
turnover vose by 6% (4% in constunt
prices) in 1991 but did not zttain the
exceptional growlh rate of 867 in value
(7% in constant prices! n 1990 lllowing
unification. The DM 600 billion thresheld
was exceeded in 1590, bur actual sales
(especially of hooury productst will only

Table D13: Concentration by sector of activity in German retailing {1350-88)

Table D12: Concentration by turnover category ® in German retailing (1988}

Turnover %% of businessos Cumulative
category (D) turnover in %
< 250 000 47 50 .20
250 000-1 million 81.40 16.90
1410 millon 98,60 46.60
10-25 milion 93.60 b5.50
25-100 millian 99.93 54.9;:}
100-250 milon 99.95 69.20
= 250 million 100.00

100.00

w Enlerpesss win fmmgeer above DV 20800 nzlacieg a1 petrel statens.

Zourge Eurcesal, based on UST 1508 Bretislisthes Aordrsat

meresze fractionally n 1992 and 1993 due
Lu higher inflacion and lewer disposshle
incomes in eastern Germany,

All zpctors experienced growth in turnover,
hut seme changes i honsehold consump-
Linn pattern meant that certain sectors
grew more than others, Demand focused
o consuner durables such as cars, new
electronic products (video-recorders, ean-
envders, compact dise players, computerz,
and cozmelies. This is reflected in above-

average prowth sinee 1980 in the following
sectora: jmoter trade + 13651 starionery,
books and office zupplies (- 123%0; eleclri-
catl equipment {+98% ) pharmaceuticals,
beauly products (+ 8250

Growlh slowed down in the food, textle
and clothing, and fuel (aeluding petrol
stations; zectors.

Many non-toad retailers modernized their
stoves and management methodz, They
henefited from innovative presentation

Food retailing Man-food retailing Total retailing

Year 0.1% 1.0% 10.0% 0.1% 1.0% 10.0% 0.14% 1.0% 10.0%
of enterprises achigve ...% of the turnover

1350 1.2 202 43.2 14.3 270 5.4 o = -
1962 2.7 303 a0.8 256 41.4 G66.8 - - -
1970 287 402 6.3 30.5 457 708 298 4348 672
1880 441 55.49 732 286 438 704 332 47 4 712
19834 341 6543 794 284 4R 7.8 35.8 506 74.0
1968 585 805 az8 293 457 T3 364 518 a7
Sqlwa EAC and ROE kased o ST Sualislschas Bundezaml.
EM Setabng m e Siposan Siglks Matkel 1353 ?—I
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technigues fe.g, n-store boutiques tn de-
partment stores) and the ‘voluntary chain'
and Tranchising formula,

In Germany, cooperation is very well de-
viloped between small speeialist vetailors
whao hold a market share of pver 50% in
gome sectirs (Section 8.6 Affiliaticn
raized productivily of small husinesses snd
their enmpetitiveness vis-i-wis hypermar-
ket and department stores. According 1o
the Inatitut fir Handelsforschung, Iabour
productivity 1n gpeeialist retadl outlets is
increasing each vear. Turnover per persoh
emploved was around DM 286000 in 1990
compared with DA 11000 in 1870 (zee
alza Table D11,

The eoncentration level, alresdy high for
Europesn standards, strongly increases
with the turnover size class in the food
and non-food zectors. In 1988, buzineszses

with a wrnever of DM L million and abeve
accountad for only 1% of retadl businesses
bt peneraled 33% of comulative retzil
rurnaver © Table D1Z1 Concentration was
intense in tood retziling where 1% of bust-
nesses aceounted for almosi 0% of toial
rrnover. In the non-fond sector concentra-
tinn 13 lezs marked but still wpparent, The
markel shaves in 1983 were as follows:
20.3% for 0,19 of businesses, 45.7% fur
[% of husinesses, and 73.2% for 10% of
businesses (Table 1145

3.5.2 Turnover by type of outlet

Analyzis of the retail trade by Lvpe of
atlet shows the importance of large-scale
nperatars speclelizing in the sale of low-
priced masz-consumption products. Spe-

eialized chaing, oflen under the control of
lavge coneernz, also captured a significan:
share of the retzil markel which nsed Lo
be duminated by swall cradivional Dusi-
NEEACE.

T 1920, independent retailers snill
aceounled for 5345 of total surnover
Figare 1075 Their share dropped to 46.7%
in 1986 and is expected to fl below 40%
after 1992 The highest increase between
1960 and 1995 will be found in zpecialist
chaing (from 24 to 4% and food super-
stores (rom 12% 1o 17.5% 1 The market
shares of depariment slores and mail-
nrdder houszes are static ot belwesn 5 to 6%,
and could even fall under the 5% mark, if
diversification efforts Lowards new types of
outlets and new markets fail, Department
glores and mail order are discussed in
Section 4.7.2.

l Incepandant retailers
Affiliated rataizs
Hypermarksts

Specialiret chains

Lowcps: Curmsiat basod on lie-tnsting daa.

Depaiment s1ores

Rzl ceder

Figure D1: Market shares (in %) by type of retailer in Germany (1280-95)

72 Retzbin b the Biunmpoan Siigls Mers: 1505

EY
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Large fiod hypermarkets reached satura-
Table D14: Development of specialist chains in Germany (1988, 1993) arge food hypermarkets reached salura

= tinn point in western Germany; potential
Sechars of activity Turngver Turnover Growth Share of specialist tor expansion mainly exists in the eastern
in Mio DM in Mic DI rate (%) chains (%) Fitriciorwhis . o il far f
1984 14057 1003084 1988 1953 @ inider where demand is s2ill far from
o4 et . i g "
DIY, nastrare 2 000 40 300 o 25 %50 being satizfied and new shops can he
e PPN -
Eicoes R 7= 200 o 209 e npen:d L;,]-Ie]cuml .’E.r:l :_fﬂan.rc 15 bFll] r
gulerahle polentia o
ST —— pp— r— = 52 140 Can . I..l i F_mt{: 8k . ar e:-cpalan.smn r
: = ; specialist chains despile reslrictions on
Electiical zpplizneas 12 70 12 350 5 24 5.0 : , _ i
available space in conurbations and a &l
- Sabamembiy furnouis 43000 4 780 0 st 360 ; : : : ;
- in demmand in cortain sectors. Non-fuod
Gasdaning 2 30 13 603 1l IR 235 ; _—
- = chaing are currently sxperiencing the fast-
el 15 730 18 7 13 29 57 . :
.HEI'S_H’IDM il B i s H est prowth in Germany. They ave present
ot R kel 1 L B0 in many different sectors and now cover
- ey 0y - I.
A s itk 2414 1 2 B8l areas of day-to-day and durahle con-
Eiohuear 14 100 15300 B 49 55 gumption. This type of outlet is dominared
Giting 32 500 26 300 i 43 3%y Lwo department store companies that
Zabycare prodults 27l 3 030 &3 i 95 offer a very wide range of praducts (Kauf-
Sperts geads 7300 B 150 12 e 100 hof and Hertie) and hy the large diversi-
Office andt carmpder egquismen 32 E0 a0 530 i 25 40 fied food groups (e Metro, Asko, Bewe),
Ligntiag 1830 200 2 20 oz

A 35% increase belween 1988 and 1993 1z

o et forecast for the DY and zeli-assembly
B Thet okl furiane: ~arkal mes w0 D025 i o THER . : i~ ki
furniture sectors i Table D141 Aceording to

Sorre: BEE-Fazhmnsilioocd 335 e _
the markel research frm Nielsen, i 1990

Table D15: Turnover by product category in German retailing ® (1988)

Spzoes of azlivioy Tatal tnaee: = Rofil sales Live Aaw Facdd, Teatiles, L0 socis Furniurs, Elscirical  Stationeqy {lpaning Cars,

animas malesizls drink cicthing domesliz aques  aplisnees supplies procucts, yles

appliances detrgrnts
in Miz O i Share {3

Fod. dink zndi lgzadn HIONE 1-|2.|.i:r§ [ ] 35 12 16 Gl = b h ot
Teetaz. chofing, lachwen, watn gooes 2140 T A ] ac 2 L 13 0.3 AR [ 1] 1.3
Mee-siecdiitsn houseroid supment kb Hrhag s Q.3 I+ 44 22h 2 ) =] 13 bz L4
Bacirizl appiances. . 1T E75 E- 436 i -'.I-I.I. i) oz i1 :I.;E ol 04 an nr
BEbaeery, Lodis wnil rfice supplos 10 853 ard o %} 24 ek} ol a2 a1 BT 02 i)
Pranmacsaricals snd soamelis anchaticy che-ists) H N 35040 ak ol 2z i g an 13 a1 M4 7
Petaes ssienes fusl® iR iEa HElh a0 w8 14 [P :I ©a ] at oo k1y
Mola: wanickss, miiomizs -:1::.1.225e||ﬂ BOCUSSONNS kg &3 '5.1 an ] a2 oz a4 1] H an x| Nnsg
-m;lam {1 s i £ 38 T3 a0l e 40 13 182 4 43 z1
Felal 2L 525 22 137 (A Lo LA 183 ik BE T4 312 4.6 130

- & ErdaciiEns ailh heenvar ghots DM 250 D0,
b Isgcding hier et ] vage seliles Ak ol pradhets memubicunsl o he enleoese, whitesa g, serepes)
£ Eotluding pevel slalions cered by of Goin2EN RS

Saave: Suisl cches Burcosame, seciondl slal4ads (Colkcdon fe &, sanes Mo 32, 1560]

m. Retadrg n the Euncpzan Sincls Marks) 935 ?3
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Figure D2a: Share (in %) of affiliated retailers in sales and supply markets in Germany (1986)

Housghald goods |

Furrilyre

Ty R A

|
Fond, drink ang lebacen

Faowear
s Gonds

Elecirical apphancoes and
CURSLTGT Cloeinerds

Crotning and teatiles

Phatcgraphic gueds &

[ Shase of demestic salos (56 T snare of domestic supplies %)

Figure D2b: Purchasing concentration of affiliated retailers in Germany (1986}

Seare of suchages Ihroagh he buying qroup in (%)
Fran, drink and 1ohasco O :

Tuys: (8
Cangumen glectronics
Furnilure [
Factesar |
Elggircal nemne appliances
Sports goods [
Hauzehold goods
Clothing and texliles |

Bhotonrapnic goods
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there were wround 1300 DIY chains of
more than 1000m® with an everzll turn-
aver of DM 11 billien. These stores are
mainly gwned by laree retail coneerns
such as Rewe (Jumbe!, Tengelmann [0hil,
and Metro, Other high-growth sectars are
plliee and computer cquipment, lighting,
drugstores, and consumer electronics.

3.5.3 Turnover by product category
Specialist retailers hold an important
position in German relailing, Fstimates
feom the [fi-Institut indicate that affili-
ated and independent specialist retailers
will jointly aecount for about 60% of totsl
turnover in 1992 (see also Figure D1 This
share will cerlainly fall Lo 57% in 1985 in
the face al competition from suparstoraes
and specialist chains, However, zpecializa-
tion is still & daminant characteristie of
German retail trade (Table D151 [o jest
sectors move than 90% of sales ave goney-
ared from products related o the main
getivities. Evien in the tood sector, which is
the most diversified, 27.5% of sales are
still accounted [or by Tood and drink.

3.6 Cooperation and affiliation
movements in German
retailing

Small retailers are pooling resources

through afilintion and clase cooperation 1o

faee competition from large retail and

wholesale coveerns. The most developed
forms of alfiliation in Furope are o be
found in Germany and the Netherlands

(Fart I, Chapler 100 Cooperation strate-

gies improve the competitive position of

members throngh economies of seale in

eurostal

Table D16: Number of large-scale German food stores (1566-92)°

Year (at January 1) Mumber of Sales area
stores (Mio m?)
1366 54 oz
1357 77 (.32
1088 227 0.76
1959 368 134
1470 430 1,78
1971 576 2.0
1972 f28 D!
1973 638 283
1074 757 352
1975 ] 863 413
1978 o7 T 460
1977 1 085 504
1678 1210 535
1979 1276 554
1280 1323 576
1384 1350 596
1982 1 384 B.07
1383 1418 8.20
1984 1481 645
1085 1522 FER
1925 1 561 672
1987 1672 687
1938 1 583 7.04
1889 1 635 7.24
1900 1656 745
1991 © 1 657 (+58) 750 (+0.23)
1982 " 1 677 (+177) 7.53 (+0.57)

u Cutets w1 4om®
U Hew Lanoar v oraeknss

Gounce, CHI, 1252

supplies, sales promotion, Moznee, and
pven liligation.

Cooperation between retailers in market-
ing and sales is more or less signiticant
depending on the sector, For example, 50%
af zalez of houzehald poads wnd 48% of
[urniture sales are made throngh aftiliated
ristailers, wha ensure 30% and 6% of
supplies (Figure D2a). The market share

held by afftliated retatlers in other seciors
feg. food, clothing, tove, sports goods) is
smaller but siill significant.

Alllialed retailers have made net gaing
over non-oreanized trade in both food and
non-tood sectors sinee 14978, The concen-
Lration level for purchase depends oo the
sector, 1t 15 highesl in the food sector
where anly 125 of purchases are made

75

Sutalng m e Smnpean Single Markal 1223



) ul aredade Spuew sastdieus

azai[] petuauddze pue wapdwon dnEn
UG B L) TR [TR)A0 B |0 S9inus
Az [nouos Apeais pug (usadmbs
HuGdaa pue sond o sueg Suniee
pu aresprey Fu siogeas Susenud

o] Fuldpsaaalp 218 SWu0D [reaRl ek

Aueuag
ul Bujieya seas-abie s¢

ERDLALE U EPO0E 0 ARUED AATI0RIE

e PUE AUen [erEsss apad

sy pum Ajpader swaisds uny

ML Rl dn 138 0 aais e #i
SSIUEL Alaipw sojunes wesdoin jsey

o) puedxd o) wepd siosnaue weilen
UOTIPPR U] BE-ERAT Af [AuBuLar
e UL QEe Qorgss J00 (00 g M 497

A4 #3230 pelaadxa 1 sasIgIUR 0
TAUINLL ST, “BOULLG] BUISTITRL] MILIAD
Apraa)z o) o) suaadi (EUOLIPPE s488 uon
-EIIU) AACL UL 10 STAGUIN 208 SasT
UBG A JIRH CUBLIG §T 0] JU 4200
(2301 B 114 URLLSL) UT 58351100

OOG G PURLLE PUE SISTgaURL (197 W)
DO APESTH CUB ALEG] R sewnss
AT Pagaas DSIURLE danaEinag)

U BLA)A] SSTUIIRL UEELR0 1],

DEL[AE] A1)
A pred ag e saqEs uo fedor v ang oangal
0L aosiyaney AUy Ag papracad ag o) uoddng
Suiznrsape puz qecorelsdo Fuwien g

-aed (10d) [0 sanyusedsal ety Sutuga)

BEE L 1aqy n B vesdaing e, vt Sy 9‘{'

1IN0 PRI ¥ UD PASRQ 51 U0
-0y “HsTaeeLg s Augiian ) endod
ATFUIERAIAUL BT T woriradood Jo iy

TEL] ML)

quandtnba angdeadooud pue Fomop

DR s 1NA) CSp0oE ployasnoed pue suands
UL - 800 3040 [[115 100 — WOLELIAI0T $53]
SO AT sl nDE [Raan ) pue TR
-J00} “SICLLING AU JTmEn ‘si
“oay Etampoad SUrao[og S o) sl we
SO ST BTN [RIPUE3 12 URANI) psnn
spond [0 aRmusnd all s

11 ) SULPI0D0Y AURULED N0YEn0Iy3
SIS PURSTLG] [RIBARE S4BT 1M IO 138
quwpely pue edg eydha ‘a:;naH SO
TGRS O] 2] UL seAeadon [
WAOUH-TRm T80 AL T, 210 Auisng (e
-us 2 HULS I SOGUIRTL A S[1Rp

ZREL ] LU B EjSGAT Runned

R R E L AT
LM ERD POCH || BanERUBGEG S, 8

0es £Sh 99z 9 1'Dg BOL 900 | M 008 2 < sau0)s ajeas-abue |ejoL
0ok 45 625 /4 ook Ll L0 sa40)5 2jeas-afile| [ejol
0is 441 BSY T £42 i 58y saloys ablg| Asan (B10)
09z g2 £R0 2 1) z anl BACTE PUE 00001
o5} 4 202 | ] g L BEEE-000L
FGl B Bl L gl Pl 70 BAE 9000 5
4 5810s afie| Aiap

52 892 L08 | LEE Gg 125 666 E-005 2
BZh Bt 990 £ 5ZL £sl 76l | BEE t-005 |
sal0)s abie| (B0l

Y ot i g8 i 09t BRE F-000
Ll 00z ul | £E0 i lag REEE-00GE
ol 1ZL ST | BES g9 5] BErZ-O0G L
JapUET map J3pUET PG JEpUET MaR  JaDUET PIO . 581015 abie

(o4) (w000 1) =) saun)s ()
aleus BaE 33)Eg ;UEYS 10 Jaguinp fiofaes szig

(z6R 1 Aenuer | jg) Aobaies az21s Ag salojs pooj UeWIEn a|eos-abiie| jo BRIE $9|BS pUE J3gWNN /10 3|0EL

puejyasinag



Deutschland
e ey ]

Table D16: Geographical distribution of large-scale German food stores {at 1 January 1992)
i

MNiglsen regions Mumber of stores Share (%) Sales area Share (%)  Population (%)
(1000 m)

Miglsen 1 (Schleswin-Holstein, Hamburg,

Misdersachsen, Bremen) 383 207 1518 18.7 153

Miglsen 2 (Nordrhein-Westialen) 473 25.5 2048 753 215

Nigizen 32 {Hessen, Rheinland-Pfalz,

Szarland) 272 147 1578 125 131

Higlsen 3k (Bagen-Wiirtemberg) 251 13.5 1102 136 12.1

Miglsen 4 (Bayern) 271 146 1217 180 141

Niglsan 5 (Barlin) 40 22 82 12 . 4.3

Niglsen & [Brandenburg, Sachsen-Annal:,

Mecklenburg-Yarpammern) 73 4.2 243 30 9.7

MNizlsan 7 {Sachsen, Thiringen) 85 45 am a7 9.8

Tolal Germany 1854 100.0 B 099 100.0 100.0

Swves Bhekszn, CHIL 1532

Table D1%: Average workforce in large-scale German food stores (at 1 January 1992)

Size category Average workiorce per store Ratio Sales
Full-time/ areal

() Total Fulltime Part-time part-time employee (m?)

Large stores *

1500-2 £39 H 21 20 51-49 45

2500-3 299 a8 31 27 5347 50

4000-4 999 a0 46 34 5842 52

Total large stores B0 33 27 5345 49

Very large stores ”

2000-5 588 100 57 £3 5842 54

7 000-9 533 136 a4 52 g2 ;38 58

10000 and above 120 108 82 57:43 B4

Total very large stores 142 &3 59 58 : 42 60

Total large-scale stores 7h 42 33 56 : 44 &1

& Yermmoche —inkn ot B4 i '

b E3asenhinse 1 x SO0 mey

Bowcar Ol -920,

Erﬁ Hecaiing i the Euicgear Sngle Market 1593 ??
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fullowing types of nullels: superstores and
bypermankels; specialist chaing; depart-
ment stares; and mall arder honses,

[etall gronps normally purziue an aggres-
stvir policy of horizontal diversification,
Hypermarket ehainz and dizeount stores
have significant interests in depariment
stores o mail ovder houses teg. Metro
comtrols the Kaulhof department siores),
Simalarly, businesses operating depart-
ment stares have majority sharsholdings
in mail order houzes or specialisl chains
te. Rarstadt contrels the Neckermann
mail avder network; the Wene mail order
house belongs to Kaulhoe,

3.7.1 Large-scale grocery refailing

in Germany
The food sector 35 duminated by large
groupings which often have & turnover of
several billion German marks, Their
rrowth 1o the future will depend on their
ability to diversily into the oon-lead sector
which for some of them alveady accounts
for up to T0% of furnever. Figures from
DHI show that, at the beginning of 1992,
there were 1677 largs storez in the
woestern Lituder and 177 in the sastern
Linder. The number of new stores and
toral sales ares have both inereased mark-
edly sinee 1966 (Table D18 The real boon
perind was fromw 19686 tn 1877 when the
number of stores soared from 34 L L85,
Sinee 1985, prowth vates have remained
tairly low iu siogle store was opened
Betwesn 1990 and 1991 in the wesleen
Litnder) and received a boost only after
unification.

Az of 1 January 1992, there were 738
establishments (39871 in the size category
under 2500 m”, These establishments
cannat he congidered as hypermarkets as

?8 Aplzilng in e Sugpess Snge Marke: 1543

defined hy mest other European countries
such as France where the category starts
at 2500 m®. In this case, there would be
B0G stores with 1 sales ares hetween
2500 m® and 4899 o Verbraucher-
midirhte) and 309 staores exceeding 5000 m®
(SH-Warenhduser! in the old and new
Liinder altogether, The proportion of sales
area peeounted for by the S8 Warenfiguser
was a7'%, although voly 27.5% of stores
fall inlo 1kis category. OF all catapories,
stares exeeeding 10 000 m* had the
highest proporbion of sales avea at 25%
(Tuhle D17

an analysiz of veglonal distribusion of
large storss shows the significance of
Mordrhein-Westfulan (473 large stores)
which alone forms the Nielsen 1 region.
Bavern (271 large stoves! and Badsn-
Wiirttemberg (251 large stores) are Lhe
other large Linder which form the Miclsen
4 anel 8b regions, reapectively (Table D11
Among the eastern Linder, Sachsen and
Thiringen alvsady have around 52% of
hrpermirkels and 35% of total sales area.
Al 1 January 1992, eastern Gormany
already accounted for wlmost 7% of
German hyperinarker sales area; one year
hefore, 105 share had been only 5%,

Aeverage slall levelz range from 41 in small
hypermarkets (< 2500 o) to 190 in very
large stores (> 10000 m®). Over 40% of jubs
in large stores are held by part-Lime
employess [Table D190 The full-fimepart-
time ralio is almest balanced, moving
towards more Tull-time jobs as Lhe sales
area incrogses {rom 307 in emall oullets
Lo around 605 in very large stores), Sales
aree per emnplovee is highest in stores
exceeding 10000 m®.

Wen-food ilems ave gaining importance in
all sizes of hypermarkets, even the smaller

ones with less than 2300 m® {Tahle D20L
Az in the ease of the proportion of part-
Limee jobs, that of food products falls as the
gize ol the hypermarket increases. For
stores of 10000 m® and above, Lhe DEFEET-
tage of food products aecounis for only 276
of the range, or around 1000 ttems our of
a total of almuost 50000,

Az of 1 Junuary 1993, the 10 largest
busimezzes nperaling bypermarkets con-
trofled 48.8% (45% at 1 Januare 19810 of
tatal sales ares with only J0.9% (26% at

1 January 19970 of the storves (Table DA1L
The MetraMassa and Asko'Schaper mroups
together held 20.5% of the zales area
(TBEDN00 ') and 11% of the stores (204)

3.7.2 German department stores and
mail order houses

Traditiomal depariment atores have been
trying for seme vears o modernize and
diversify, but their market share remaing
slatte at less than 6% compared with over
7% in the early 1980 (sew also Figure D1
This tvpe of cutlet faces pressure from
thres sources: fond discount stores

e Aldi, Penny, Plus) that move into city
centres; superstoras in out-of-town arsas;
andl exclusive specialist shops selling high-
ity gocds,

Varions straregios wers pursued in an
attempt Lo overcome problems of position.
ing and to exploil profitable markel
niches, Certain companivs started
developing n-store bousiques and provid-
ing innovative services (travel agencles,
linancial services) Lo a more wealthy and
far more demanding lientele. Other
cotpanies ovested in specialist chaing,
will varving degrees of suceess, For
example, the Kauthof compuny already

eurosiat
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Table D20: Articles sold in large-scale German food stores {at 1 January 1932}

Size category Average number Products Share of products (%)
(m?) Food Nan-food per m? Food Non-food
products products Total products products
Large stores *
1 600-2 499 5824 A a7z 14 797 .1 40 g0
2500-3 999 & 06d 13 578 21 462 74 28 0
£000-4 9949 BB ge a2 31 B0 7.6 28 i
Total large stores 7 628 14 994 22 622 7.8 a4 66
Very large stores®
3 0005 899 10 331 2h 261 36 272 6.7 30 .70
7 000-8 999 1§72 28 707 38779 5.0 2B ¥ T2
10000 and above 13 163 36 305 49 468 4.1 a7 73
Total very large stores 11 742 30 098 41 840 4.9 27 73

Total B 314 16 958 25 272 B.6 33 67

a Verrehermataz (0 3004 838 )
b SB-Werashaser > 3200 m7)

Lowrcs: CHL 1891

parng about B0% of it tormever fram

- ctivities other than those of traditional Table D21: The 10 leading German hypermarket " operators (at 1 January 1992)
department stores, such as mail order, Company Stores Sales ares
spectalist retailing, wholesale, financial Mumber (%) (1000m%) (%)
SETViCes, _

Matrofasse 106 5.7 982 2.1
Dpportunities in the eastern Linder seem Asko/Schapsr 98 5.3 678 a4
to augur well for the depariment stores ALA 78 4.1 358 44
ard will &l them to improve their Allkauf &7 36 414 5.1
market share in a united Germany. They Lidl & Schwarz 58 31 278 34
are already taking the initiative from pri- Promaiypermarkt 48 26 390 48
vatization schemes of the Trewhandanstolt  Katnreiner 44 24 195 2.4
fn create a strong presence in eastern Rewe & Co. 39 21 200 25
Germany. The 14 eustern German Cen- Wertxaul 20 1.1 255 3.2
trum department stoves (Section 3.8) are Globus 17 0.9 204 25
now comtrolled by three weatern German '-rotal Top 10 £73 30.9 3954 48.8

moups; Kaulhol (fve stores), Karstadt —
(sl slores), and Hertie (three stoves), The
Horten company signed a cooperation
agreement with the Stzteowned Konsu-
ment chain to transter organizational and == ————

Tolal large-scale food stores 1854 100.0 B 003 100.0

A Lirge-soak soms ke |80 mF

/]
E -‘ Fetalng o the Eurcpean Bingls Markel 2933 ?9
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technical know-how for cenovating 14
departinent stores,

A breakdown of turnover by departmert
stores shows that in recont vears there has
been a clear inerease in the proportion
parned from services and miscellaneous
products to the detriment of Lraditional
textiles and food products (Table D22

Mail order is more cormmen in Germany
than in any other countey in the world,
The United States comes a close secund,
bt Franee and the United Kingdom are
[zt hehind. This form of retailing had a
turnover of DM 35 billion in 1991 and has
for many wears held 5.5% of the retal
seclor (Bection 1.5.2). Average pey capila

spending on goods purehased from eatalo-
gues 15 DM 200 per annum,

The quality and prasentation of these czt-
alogues are becoming kighly sophisticated.
Trade assoeintion statisties show that
there are 5000 businesses 1ssuing around
300 millon catalogues per annum (1890,
an averape of 10 catalogues per Griman
houscheld, The catzlogue is the mail order
homse's showease' and deterimines whether
millions of Gurman marks have heen
covreelly imvested. Large mail order
‘generalists” (Quelle, i, Neckermann,
Sehopfling alzo =end out o wide range of
specialist catalogues Lo reach @ specilic
clivnt base (g modern working women,

young people intercsted in 2portl and to

reduce produrtion and poslage costs,

Textiles and clothing aconunt for wwo-
thirds of the soral turnever ol the mail
arder sector, Massive orders friom eastern

Germany caused supply problems that

were resolved only vecently Unification

gave an added boogt 1o the mail ueder

market which 12 expected Lo last unlil

1995, The German mail erder sector grew
I 175 betwean 1985 and 1990 znd by

33% hetweren 1990 and 1991,

Mail order s a highly profitable seelor and

many businesses are showing interest in
i, Small mail arder houses which oflen
need fnancial support may belong to

Tahle D22: Product range of leading German department stores (1985-91)

Year Textiles  Food products  Furniture and Others” Total
and catering domestic
appliances

Karstadt group 1991 387 154 2l 28.3 100.0
18939 334 181 213 272 1000

1988 236 189 21.0 285 1000

1287 4.2 1949 20.1 258 1000

1958 334 208 204 254 1000

" 1985 32.8 1.3 208 230 100.0

Kalfhaf group 1891 4310 14.3 17.6 215 100,40
1884 40.4 133 198 2648 10040

1988 44.6 14.7 205 20.4 1000

1287 475 16.3 165 12.4 1000

1086 471 185 16.1 183 1000

1985 437 215 8.4 i 100.0

Hartie group 1591 43.3 14.8 20.2 2.7 100.0
19849 39.6 16.0 147 297 1004

1988 0.7 18.6 7.8 228 1004

1987 KR 1849 1689 223 1000

1986 402 204 151 21.2 1000

1285 398 216 179 207 oo

& Pfucing sandces,

Sourcs; [, bases on evrgany arnued epeds

Sﬂ Retading in ne Eropran Singke Markst 1R)

EYi
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either of the two sector leaders (eg. Lhe
thithing apecialists Peter Tahn and
Sthwab are owned by Quelle and O,
respertivelyl, or to department stores

leg Karstadt owns Neckermann, Keuthao!
vwnz Wenz and Henol,

373 Leading German retail
groupings

In 1992, Tengelmann was the largest retail

gronp in Germany with a worldwide Lorn.

aver of almest DM 467 billiom, fallovwod by

Metro (DB 46.3 hillion worldwide!, and

Rewe (DM 414 billion!. Karatadl ewns the

most powerfu! chiain of department stares

which are located in all major Gernan

towns. s turnever in 1992 exceedrd

DM 17 hillion. Eaothel is the seeond

bigzest depariment store opevator with a

turnover of DM 155 billion. The il

order houses Oteo and Guelle wers in

sixth and tenth position with a turoever

of DM 20 billion and DA 15 billion,

respectively (Table D231

Maszive purchases by Easl Germans after
unifieation led to & vapid rise in the ture-
over of mail order houses and of depare-
ment stares selling a wide variety of goods.
In 2980 and 1991, Oeto's theneer in-
creased by 33.8% and 24.8%, Quelle: by
22% and 16.8%, and Karstadt= by 15,9%
and 15.9% The twmaver af 7 of the 18 wep
German retail groups exceeded TIM 20 hil-
lion. Apart from Mann, none of the groups
mentioned heve suffered a Gall in sales
compared with 199061,

The leading retail groups are expected to
exparul their internatinnal activities
dramatically in futurs (Figure D30 They
already have & slrong presence on Western
markels. The food groups Tengelmann,
Matrn, Asko, and Al have owned

eurostat
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Table D23: Top 19 German retail groupings (1891, 1982

Rank Turnover Growth  Employees  Food share

(b D) %) (1000) %)

1992 19929 1891 1991

1 Tengalmann-Gruppe, Miiheim 46.7 WG 1913 s

Tengalmann Deutschland 207 218 778 =

Kalzer's Kafes 6.4 49.4 - -

g Metro-Gruppe, Disseldorf 48,3 13.1 - 28

Metre Deutschland 13.2 5.5 = 7

Kaufho! AG. Kiln 155 220 BE.T =

Masza 5B 14.1 - -

Kaufhalle AG 22 85 0.6 -

2 Rewe-Gruppe, Kiln 41.4 14.4 180.0: 85

Rewe Bad Homourg 244 0.7 g3.0 -

4 Aldi-Grupps, Essen-hilkeim 2rd 384 - a0

5 Edeka-Gruppe, Hamburg 264 130 - 87

Edeka Zanlrale AG 15.6 180 - -

Edeka Hardelsgaselischaft, Mindzn 34 337 = -

B Otto Versand, Hamburg 201 248 420 e

Ctto Deutschlang 131 175 - -

7 Spar-Gruppe, Schenefeld 20.0 35.5 = 37

Snpar Handels AG .8 0.3 2n2 -

& Aske-Gruppe, Saaroricken 19.8 24 85.6 s

Coop AG, Frankfurt 4.7 114 - -

4 Karstadt Konzern, Ezsan 172 138 B4 12

Karstadt AG 11.2 7.5 B7.0 @

Meckermann Versand AG 33 38,7 8.4 -

10 Schickedanz Untemenmenasgruppe 17.1 15.5 0.0 -

Grofvarsandnaus Guelle, Firh 14.7 16.8 42.4 -

11 Lidl & Schwarz, Meckarsulm B.1 47.3 174 qg

12 Allkaul 3B-Warenhaus, Monchengladbach 8.2 164 125 31

13 Herie Waren-ung Kauthaus, Frankfun 8.0 1.3 313 15

14 KG Dortmund-Kassel, Datmund a3 141 118 ar

16 Nanz-Grupps, Stuttgan 32 18.5 100 74

16 Mann-Gruppe, Rarsruhe 3.1 -1 = X3

17 Horten, Disseldorf a0 54 16.3 8

18 F W Woalworth Co, GmbH 24 38 16.0 =

1% Kaufring AG 25 17.6 1.6 -
.f:'fu".we. Evrzetal, bases en company aonusl apors a0 rads peess.

Fetad ng 0 the Enmoean Singls Marke) 12 81
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multiple outlets in the United Staes lor
many vears, Atfention is now being
focused eastwards, Even smaller enter-
prizes operating department stores, such
as Hertie, are starting to dizscover castern
Europe. Quelle, the largest mail ardear
heuse in Burope and one of Lhe lareest in
the world, is alveady well established
thronghour eastern Europe and the
ex-Saviet Undan,

3.8 Retailing in the eastern
Lander: past and present

Trade in East Germany was part of a
complex and heavily repulated system. lta
main funelion was L ensure logistic sup-
port and distribution of products consid-
erad eszential Lo the funetioning of a siale-
controlled economy, Efficient distribution
and attractive presentation of consumer
gonds were nol a priovity for East German

mMacTeeninnmic D]ELIZ]JIEI'E-.

Production resources were firgl allocaled
to investment in heavy industey at the
expense of private consumption and the
medernization of the relatl seetor, Whale-
galing of industrial gnods hecame the most
vital distribuition sector as it was supposed
to sssiat indusiry in attaining planned
Largets, Retadl trade, which is by definiton
geared to final consumption, was naglected
and considered [ar less important than in
Wesl Germany, Trade in general came
under the aepis of the Minjstry of ‘Trade

Figure D3: International expansion of German retail groupings (1992

Company
Aldi

Allkaui i
Asun-Schaper
Hertia

Hortan
Karstadl

Faufhof

Licil & Sehwarz
Metro-Gruppe
Marmma

Chuslle

Gehlecker

Spar AG

Tengelmann

B e
B era

| Source: Curtralet, Lazed on M & M Eoncdea,

B cco

o Dversems markets

32‘ Fetaikng I the Eurooeas Snge Markel 1293
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Table D24: Structural and regional data on East German retailing (1988)
=

Lander Local outlets ® Employees” Sales area (m°)
Per 10 000 Per Per Per 10 000

Total inhabitants Per km® Total  shop Total  shop  inhabitants®
East Berlin 3932 K3 0.8 3 ang an 403 000 102 15
Brandenburg 833 45 K 47 423 4.0 A16 000 £o 209
Mecklenburg-Vorpommeanm 4330 48 0.4 40 352 4.3 £48 000 it Eﬂb
Sachsan 24 422 ED 1.3 42 779 348 1512000 ae 0
Sachaan-Anhalt 12 404 42 0.6 4% 938 4.0 873 000 i, 234
Thiiringan 11 488 43 07 43742 38 T4R 000 &5 278
Total 73 412 45 0.7 305 592 4.2 5005 000 68 = 205
& Bhags coly.
& Foldire and sil-lime sl
£ 193 popaarion.

Soves Stalstscnes Bundzgam:

and Tourism and sometimes other collee-
tive bodies wers alao invalved (e the
wsgociation of consumer cobperatives).

The following description eoncerns the
situation prior to monetary unien in June
1990, Mast of the retail orpanizations have
singe been swepl away by events. But it 13
usaful to understand how they funciioned
a3 =uch an analvsis can serve as a basis
for future comparison. The next set of
official statisties nn trade in the eastern
Litnder will he published after the planned
censns (18930,

Shop ownership and tvpes of outlers ware
typical of a collective system in a planned
eronotny. Soclalist trade was in the main
conbrolled by the State, [t comprised of
three eategorics:

¢ Collective retail trade

Thiz Lype of retail trade was controlled by

the Miniztry of Trade and Tourism and
listed 230 businesses with around 22000

=/

eurosta

loeal sales outlets fincluding 7500
reataurantzl, 16 variety stores (Centrum),
wnid 24 hotels (Inter-Hatels),

* Hetail trade run by consumer
cooperatives
There were 200 congumer cooperatives
witn 30000 local sales outlets ineluding
several hundred specialist shops (Kon-
sum), 15 department stores (Konsument),
and B 000 restzurants. These cooperatives
alzo owned production Facilitics,

* (Mher types of socialist trade

These include several ‘combines’ (Kombi-
nede! such 22 Minol (petrol stations) and
T (sale of cars and spare parts! as well as
pharmacies, general bookshops, and shops
for electrical squwipment, DIY, and garden-
ing articles, Gonds were often sold in
rudimentary, dizorderly warshouse-shops,
The eombines were not controlled by the
Ministry of Trade and Tourizm but by the
miniztey in charge of their main activity,

Sovialist trade accounted for 85.6% of
turnover, 7035 of outlels, and 86.5% of
sales area. Private trade had been
increasing slightly sines 1987 and
aceounted for almost 30% of the shops but
enly 114% of turnover and 13.5% of sales
arvea (Figurs D4}

The most recent census in 1958 showed
that the Bast German retail trade listad
T3 412 local sales outlets, 305 592 employ-
pes, and around five million m* of sales
arga. Shop denzity by souare kilometre
wag highest in East Berlin and Sachsen
(Table D241,

The retail trade situation has changsd
complerely since unifieation and monetary
unioh. The arrival of powerful western
German commercial groups brought about
the collapse of the old crganizations. 4
subsidiary of the Trenhandnnstalt deals
with rapid privatization of more than
11000 businesses and cooperatives in the

53
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Collective retailars [

Retail cocperatives

Oither

Figure D4: Retail trade structure in former East Germany (1988)

A, Slate-owned retail outlets [

856
0.

| &5

18.5

B. Privately-cwned retail outlets T s P

Sy, Fandekhoorsohie Lapaeg: 1o-Inslil

- Tumover

| Local outlets

|:| Sales area

)
| [ [ I I [
0 10 20 30 40 50 60
Share in %

distributive trade, hotel and catering see-
tors, Almost all large and profitable East

German retall groups bave bean privatized,

Large western German retailers have
made & large number of acquisiticns in
recent months. Cprrently, Edeka, Rewe,
and Metro (which, among others, owns
Haumhaol department stores and Massa [ood
chains) are the major investors, followed
b Aldi, Tengelmann, Karstads, Asko, and
spar. Hewe, Spar, and Edeka already con-
trol around 500 shops cach thronghout the
eastert Ldnder,

Buving and modernizing existing zhaps,
and eonstrueling pew supersioras and
hypermarkets invelve heavy investments,
But unification and a high demand in
eastern Germany have enablad several
food groups 1o inerease their sales by up to
15% per annum.

84 Falzlng in 10 Ewcpean Single Markal 1593

Development of the meo-fuod seelor =
driven by the following retail formats:
departtinent stoves, mail order houses,

and laroe-ares specialists (especially DIY
Several agreements relaling W lechnoical
coaperation {joirt ventures), and transfer
of technology and know-how have alveady
neen signed between eastern German re
tailers and western German small and
medivm-sized enterprizes 12MEs) Al-
though SMEs do nol have the same lnae-
cial resources as the large groups, they
ean conlribute significantly Lo the restoca-
tiom of trade in eastern Germany,

Aceording to the Ho-Insticut, investiment in
Crerman brade (relail and wholesale
amounted 1o an estimated D8 30 Billion in
19891, Tovestments will concentrate on
madernizing shops, intreducing innovative
technology (lazer-scanning electronic

check-outs, eredit cards, automation of
wirehouses) improving warehouses, and
providing intersive training of leeal staff
Alarge part of these invesiments will
Mocus oo the sastern Lander

The congtruetion, in 1992, of 2 fully
atomized warchouse near Leipeig by
guelle is an outstanding example of zuch
an investment. Thiz logisties centre, which
eost ahoul DM 1 billion and ereated 3 500
new jabs, 15 eguipped to handle and dis-
pitch 25 million pareals annually and (s
amang the largest in Burope. The central
leealion of Leipeig, its veputation as a
trade-lfair own and the weailability of &
large temale workforee were the main
comsiderations that prompied Quells to
seloct this site

Many hvpermarkels are Lrving Lo promaole
egatern rerman produets fo help local

EY
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industries. The Rewe food chain, for
example, bopes to generale 25 Lo 30% of
it total lurnover from castern German
products, Thiz company alvsady emplovs
move than 10000 staff and will soon take
on B0 trainees in the eastern Léndar,
where its turnover is assumed 1o have
already reached DM 2.5 billion in 1981,

Emall retailers in eastern Germmany are
struggling to survive in Lhe face of this
competilion. Their sales aren s too small
(less than 100 m” for almost 90% of local

eurostat

retailersl to compete with the large husi-
nesses that are attacking their market an
all gides, A Nielsen foreesst prodicts that
Lbe numher of local fond outlets in eastern
Gormany will decline by 25000 in 1952
and by arother 18000 before the vear
2000, Tarnoverin the food sector will
inerease from DM 13 to 14 billion in 1992 Lo
DL 50 billion in the vear 2 00,

lespite existing problems eastern German
vetail trade is well placed fo suceeed,
with technieal assistance from western

cotnpanies. Prospeets are very gond in
view of an everprowing demand, Tourism
fram East and West will also have a
beneficial effeet. Theroloee, exeellent
tnveslment oppotunities exist for dymamic
Furopean retail mroups ready to establish
themselves Ormly n this pivotz] region of
Europe with a high potential for long-term
growth and development.

Hesaiing i e Evicpean Sngle Makst 1593 85
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| Annex D: Statistical sources and data-collection methods

Offietd stalisties on Germun retail trade are derived fram five types of surveys of

businesses or loeal unils,

1. Biennial turnover statistics (Umsatzsteuerstatistik, UST)
Thase wre most reczat stalisties on the number of businessas and Lholr turnover
date from 1988 and are eompiled fram the tox veburns Eled by the hosmasses Top
Eneir meln activiy, The sorvey covers all businasses with an gnmuel larnever
abive DAL 20000 (T2 25000 from 1990 Tax ceturns may sameiines sverlap
wies there gre twa Laxpavers forone buginess after 2t s bought by a new swaey:
they muy aleo neinde businesses that nave veazaed trading in tha gurvey pericd.
It b5, nowever, diffioull ta guantify the margin of error smpared with & cengus,
I addition, all getrol stations, including agencies of petecleum simpazics, are
classifiad ae vetacl trade in the surver period. The main advactage of this
slatiztical svstam 1s Ut the sorveys are carrisd out al regular intervals,
Interanmuzl sompariaons cen b= made on the hests af a continney series of
stalistivs collected between constees. Dnsnizstenseetntiaiok was therafors nsed
for the number of busivesses’ znd turnover’ vanzbles (Sections 5.9.1 and 550 0
praference Lo the miost recent seetoral census (HOZ of 1083,

2. General census of the population and establishments
[Arbeitsstattenzahlung, AZ), 1987
Lo Germzny, u popelation menans i ollen acecmpanied by & conaus of wll
appmemiv eslablishments, with a special study of the employment situation, Tha
Lust general eensus Loak place in 1987 These statistios include even vare small
ratablizhmenls iwith 2 turnover selow DA 200000, commereizl establishments
atluchod ta industry, and nen-commercial local nnits such ag warehousss,
administration effices, ant gurages, All petral slations. ineluding these that are
sprencies of petroleum companies, are classified in the retell trude sector, For
reasons reluted Lo comparinlity and coteparakility, the L9ST meneral census was
ot considered [y gnalysing the logal antlet’ vanable [Saction 5.3.20 1t 15,
Ewerer, & gond source of 2rationes for sludying ‘part-tume work' and “working

wamen' [ Seeticn 340

3. Sectoral census of frade and restaurants

{Handels- und Gaststittenzéhlung, HGZ), 1985
Thizs secteral eansus of trade and rostaurant byginesss: tukes as 15 hasic
statislicul unit the business classified aceording 1o 75 main aelvity. The mas:
recenl sensns was conducted in 1985; the noxt one, whach will fuclode the
cpstern Lander, will te carried out i 1959, Bakeries, butehers’ shags, and pefral
stations Lhat ave gpancies of petalanm eompanios ava not mmsidesed rotal trade
in this census. The apensies ars elussilicd as commereinl ntermediarios, and e
hiakerias und butehers as erall bugieesses, Stabwsaes oo the ‘number of local
autlels’ (Soetion 5.4.5 and ‘rmployment’ (Seetion 3,41 variakles wore dovived
Fratr. Ere sectoral eersus, 1 is ahsa the only statistical svstem that provides a
tetailed regiopal braskdown of lozal entlets and deseribes ehanpss in'sales ared
[Bection 5381, The [BRE census mvered buginesses with & weenover hgher Lhan
L 2000 in the previaus census | LETH) the threshold was R 22000,

4, Monthly surveys of frading businesses with a turnover
exceeding OM 250 000

These ligures poalished by the Statiscaches Bundesamt Collection Na 6, Series

Ho 3 on crade, catezing, and tourismt do nat provide spnificant infarmeation i

termes ol ‘nuEzer of husinesscs becanse of the DA E50 000 threshold: areording

o HOGZ 1985 the smmple swrves eovers 535 of musinesses, 98% of ornover and

87% of persons amplaved. The cesults of this monthly survey ars veed o gradues

an wnial analysis which includes among ethers infrrmation oo ‘tuenever by

praduct eaterory’ (Seovion 5550

5. Structural comparison of retail trade in eastern and wastern
Garmany

This ceeent prhlication (19910 from the Slatistizches Tundesant contans 1585

stazistics on 1he uumber of leal gatlers’, sales grea’, ‘cnployment’, end ‘e

pver’ variables with their breakdewn aeerding 1o different saetors of activity

[Beciom &8 Thase stptistics date from belare Jure 1990 when privatization and

Jarge-sealy buy-vuats vy western Gernan hozinasses began, These fals will sorve

nz o basis fon aystematic menitoring of ratail trade in the exstern Liwedern,

For further reading

1. Dwoteches Handslsinstitos (DR, Kiln, Dynemik im Handel, Honde!
etued] TG, Vartous other puhlications,

% Hanptverband dez Deutschen Einelhandels (HDEL Bundesarhetsae-

meinschafs fer Mikel- und GroBbetrizbe des Einaethandals 0¥, (BAGL
Hiiln, Vademezim dos Rinzelhandels 1550,

1 Institot far Wirschafaforschony (RO, Moncher, Der Handel i der
Riendesrepeblid Deitsehlnnd, Batrew B, Tachner J. and Meverhifur W,
Miinchen, 1831, Vareus other puhlications,

4 Ingitut fir Handelstorachung, Baln, ‘Bendebsveryleicke dor Binzalhandels-
fachgesshalle 1484
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4 Retail trade in Greece
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4.1 Introduction and key statistics

Greeew joined the European Community in
1861, Sinee then, s eecnomy has been
steadily improving 1o mateh that of its

EC partners. However, the performance of
its distribution sector has fuctuated over
Lhe years, Most recently, the politics]
upheavals in former Yugoslavia have
started preventing z free flow of gonds by
road atdd vail rem the resl of Europe. The
retail sector is already feeling the impact,
Any analysis of the seotor should therelore
comsider these evencs although official

statistics do not cover the period aller 1952,

Kew statisties on Greck retailing are
prasented in Table GEI,

4.2 Role of commerce in the Greek
economy

In 1585, digribative trade accounted for
1% of GDF The great importance is also
reflecled in the number of establishments
(Tahle GR21. The most recent census car-
ried our in LTRSS by the Nalienal Statistics]
Service ul'Greece (NSSG) recorded 215541
comtercial establishments, of which

T4 BAL BS. T4 were in relauiling, In 1938,
the seetor emploved 453 536 persons
i112.8% of Lotal emplovmenti, retailing
whong accourted for 8.5% of this total.

Retail trade in Greece, a5 in most couns
tries, incliudes motor irades icar dealers,
petral stalions |, Supermarkets frm a
separate category in the nationsal
classification, In contrast with practice
eleewhere, the NSSG considers the lneal
unil ar ‘eatablishment” rather than the
enterprise as the statistical unit in s
quadrennial eensuz, Bus the number of

88 Redading in the Eumpaan Sngle Markel 1293

Table GR1: Key statistics for retail trade in Greece (19588, 1990)

Criteria

Absolute value Statistical source

Mumer of estehlishmenis 14 821 M330 1358

Total employment 236133 MNS5G 1988
Women 147 51
Part-fime workers 1a
Wage and salany eamars ng

Turnawer {bn OR) & 000* Eurostat 1980
Tumncver per cerson emploved (Mo CH) 148

Capital expenditurs (Mic DR) 279252 MSSG 1988
Investments cer emgloves (Mio OR) 7623

it Egdmzre 200 1 - CAESN

Sewse. Mahoral Hadsticy Seneia o Greons (HESD)

Table GRZ2:; Role of commerce in the Greek economy [1988)

Value Share

() Share in the number of establishments %)
Total establisiiments na na
Total establishments in distributive trades 215 541 1000
Wholesale trade 30720 14.3

Food 14 760

Mon-tood 15 880
Retail trade 184 821 857

Foni 103 127

Man-icod 75 6%4
{b) Share in employment
Tetal resident population 1 048 000
Total employrant 3 545 A00 00
Persons employed in distributive trades 453 536 124
Wholesale trade 115 403 33
Retail trade 338133 8.5
fc) Share in value added ® {million DR)
31055 domestic product G046 674
Gross value added of the distributive trades sector 851 672 134

= A1 markes pnims

Sowge NEER
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enterprizes iz cleas o that of vslablish-
ments hecause of low concensration and
predominance of individual businesses.
Therefore, oflicial Greek retail statisties
cane still be compaved with thase from
other EC countrics, which are bazed on
enterpises,

4.3 Retail establishments and
regional distribution
in Greece

During the 1984-58 period, the number of
eslablishments remained at around

183000 i Table GR3) It was much lower in
1978, when the number of establishments
was LA0594.

In 1958, Food, drink and tobaceo shops still
held the highest markel share [28% ) in

Table GR3: Number of retail establishments by sector of activity in Greece (1984, 1988)

Sectors of activity

Mumber of establishments

Share (%)

Growth (%)

1984 1988 1984 1988  1988/84
Supermiarkals G35 1048 03 0% B4.7
Food, drink, and tobacco G2 962 53533 340 290 - 150
Texfles, clothing. lootwear, leather goods 29433 36100 158 195 205
Mon-electrical housenald equipment 20840 20 982 112 113 ne
lectrical appliznees G 168 6 3e3 3 3.4 3.6
Srationary, bn.aks. and ofiice supplies 14041 1457 '?5 7B 38
Pharmaceuticals and cosmetics 6. 854 B 380 37 4.5 200
Peiol stations, fusls G734 To8? 36 38 54
Motor frade B700 7083 36 38 5.4
Miscallaneous 30382 29667 164 160 - 23
Mied retailing, large-scale distribution 29 32 oo oo 10.3
Total 164 892 184 821 100.0 100.0 0.0
Spwne MESG

spite of a Toss of & poines, The mala

; ; reasons for : ion of feod stor
Table GR4: Number of retail establishments by legal form in Gresce (1988) SRS A SR R SRR
" outletz are rationalization efforts, intro-

Humber of persons  Tatal Sole  Partnership Publie Private  Other ® duction of new technologies and expansion
employed proprietorship limited limited of medium-sized and large supermarkets,
- campany. ~compay which almost doubled during 1984-88,

0-4 179 477 147 323 28 357 1167 1499 113 ; ; P

- Textiles, clothing, and folwear retailing,
o 4010 33 2 328 478 iz 123 with 19.5% became the second most

10-10 879 ag 280 245 141 74 important retail sector in 19582 after having
2048 359 " 43 09g 57 o7 increased its share by 3.8 points in 4

— vears, This upward trend is likely to con-
5099 &1 N 2 » 3 2 tinue in epite of strong competition, as the
=100 25 - 1 22 2 - capital base veguived Lo open new specialty
Total 184821 148059 31013 2303 2087 9359  Suures ls comparatively low and Groek

— eonsumer expenditure far apparel and
ﬁha_r? (%) 1989 o1 1o 1 4 l.‘r.fi shoes is relatively high. Establishments in
Share 1984 (%) 100.0 84.4 128 1.0 0.9 0.8 this seelor grew by 22.6% hetwean 1984

and 1988, Other high-growth seclors wers

& |rgnd g Sonpsralves and Eale shass i - § oy
pharmaeeuticals and eosmetics (+ 205,

S HGSG £ oA
: and motor trade (+ 5,45,

89
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Table GR5: Geographical distribution of retail establishments in Greece (1588)

Toparmests Supsroarkats Fus, drek, Testles, clothisg, Houseneld  Buatisceny, bogis,  Pramzcaulizals,  Paidd stations, Mo Irade Wisezllznezus  Wixed molilizg, Taral Share

Ege ] loalwEar -ipman) ullize supplas commelicy lue! lergz—scal: 1%|

d=iributizn

Carsral Grenoe 847 17023 L BER 12 451 &8 875 4 (R a1 3230 15 GdE A TE2Z JE
PEOpINESE0E GE I 57 Z 857 2439 tRa HEk G35 GE2 a3 i LFAsy &r
lonign Intnres an 1358 G2 ; 4l 215 T3 1E5 105 10749 1 4 65 25
|pitas 20 ara B G2 437 T 227 LA 15 ] = LoAkR 23
Thezzaha B 4 1E5 1 &0 175t 1422 543 IR ] 1458 ] 12 264 4.6
tdiakezona 202 13 Hiad E 383 G123 Gak? 1 488 2023 1R ER- R FLe | 228
I nrasi 1 1358 93 i A1 '9.5 KRS I-Eb E.p:'m - 3510 a5
:u-:"gear- lzlanms A6 3 4ad 1 4l Tan a27 a7 217 145 R R I e 5;
kit &0 3 .-1.-'-'Ej 1754 1 368 rag 364 13 a3 17l 2 10 vRD 35
Tatal 1 04k 53 535 35100 7 ATE 14 571 a8 150 7z T OE3 29 867 a2 1p4 p ia

Seare’ MSSG.

The predominant legal form i Tabl: GRd0 s
the sole proprietorship (B0.1% in 1988, far
ahead of parinerships with 1685, These
two legal forms usually employ ) o 4
persims per outlet and are run by indivi-
dual pwners and their family members o
a small seale, Limited companics are rare
in Groeee.

Most retal] establishmencs (41% 0 are
located tn cendral Greeee (T8 242 1n LSS,
of which three-quarters are in Greater
Alhens alone [Teble GR5) The seeond
mast important region s Makedania with
42339 establishments (23% in 1888 the
main eentre of activity 15 Thessaloniks,

Table GRE: Retail establishments by employment size class in Greece (1984, 1988)

Humber of persons nEgaged Mumnbar of cutlets Share (%)

' 1984 1886 1984 1988
o1 116 718 90 046 5313 6358
2 62 348 gass el 24,53
a4 1872 16 58 642 808
54 2 564 401 157 218
019 P 879 038 0.47
a0-29 170 220 0.09 o1
3040 16 145 T oge .08
50-59 58 B 0.03 003
00199 P 19 01 0l
200499 3 5 - %
30095 0 | : :
Total 184 B9 184 24 100.00 100,00
Source: HEEG
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4.4 Employment in Greek retailing

{rreek establishments ave Lypically small
and employ only a lew peaple, Tn 1028, the
majority [54% ) emploved only 1 perzon,
whereaz 97% had less than 5 slafl
members, almost ws many az in 1k
{Tanle GRE). [n 1988, only 25 esrablish-
menta had more than 100 cmployees, As
the number of Targe slores increases, 50
does the number of employees per estab.
lishiment, Out of 100 persons emploved in
smad] retail shope, about 70 are owners
and 20 are family members; only abous 10
are wage and salary earners.

Total vetatl employment rose by 12,2%
betweeny 1984 and 1988 (Table GRTL
Supermarkets (+ 73650 and textile,
clothing and fiotwear retailing {+ 29 6%
showed the highest growth rates, which
outstripped the increase in the number of
establishments. These had inereased by
B4 7% and 22.6%, respectively {zee alzo
Table GRI.

Female and part-time complovment are stil
very low by Community standards,

—
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Table GRT: Employment by sector of activity in Greek retailing {1984, 1988)
o

Sector of activity Persons employed Share (%) Growth Average
(%) annual

growth [%)

1984 1988 1984 1988 1988/84 1 BBE."B*;I.

Supermarkets G938 17 248 3.2 b 736 147
Food, drink 2nd fobacco B0B14 BT 815 30.1 2549 -33 -8
Teutites, clothing, foctwear, leather goods B3 016 GE 720 17.5 . 203 29,8 6.7
Hon-lectrical household equipment 2885 38132 115 11.2- 95 28
Electrical appliances a0 1287 37 g 138 ' 28
Sationany, bocks, and office supplies 20825 23429 f.9 8.9 125 a0
Pharmacsuticals and cosmetics 112394 13779 & a0 . 220 5.1
Pelrol stations, fuels R | 12330 14457 4.0 4.2 172 4.1
Motor trade 2530 133 4.1 4.1 112 27
Miscellaneous _ 42571 45338 14.1 13.4 | G.5 1.6
Mixed retailing. larpe-scale distribution 1959 2350 | 0.6 0.8 20.0 4.8
Total | 301 318 338133 100.0 100.0 12.2 249

Souvis, MEEG.

although they are rising. In 1990, females
represenied anly 44% of the retail work-

force, The wage and salary earners in total - Types 1980 1985 1087 1980
retail emplovment (29%) and that of nart-

Table GRE: Greek food outlets by type [1980-89)

time workers in the number of emplovees  SUPEIMarkets {> 200n) 448 710 829 966
(8:3%) were the lowest in the Community. g oonanre e 200m?) 2 950 3160 3 468 4 366
_ Traditional autlefs 26 133 20 530 21845 20 682
45 Retail activity and large-scale  Total 29 527 26800 26142 26 044

distribution
Share of large-scale
Official figures are nol available for retail supermarkets (> 200 mZ] in

turnover mn Grecer. Approximations can be food turnover (%) 49" 53 55 39
derived from an analysis of tradehle con-

sumption based on the national accounts. & Gumgle, suaty.

| Turnover iz estimated at ECU 20 Billion Seurcy Htiee Halss,

Hecaiing in the Eurcpesn Sngle Marke: 1393 91
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tor 1880, Trade journals and other privale
sources, such as ICAP Hellas and Nielsen
publish annoal lornever fgures lor large
tood chains,

Despite the large number of relail outlets
in Greece, there {2 a trend towards con-
ventration of lurnever, capital and invest-
ments among & small number of
pnterprises, especially in food distribution,
Three types of Tiod oullets can be
distineuizhed (Table GREE

i tradilional outlets without self-service
(20 62T in L350y

i1 self-sorviee outlets (small supermar-
kets) with a sales area of under 200 m*
P4 366 in 19800

fil large self-zervice outlets [supermar
kelsiwith asalesarea exceading 200m
(96 in 1984

In 1988, Mielsen recorded 562 sell-service
outlets, almost one-fifth of which had a
sules area excesding 200 m®. The number
of large supermarkels has almost doubled
singe 1930; they aeeounted for 805 of sales
i 1989, In 1890, thers were 72 supermar-
ket ehims, mest o which operatad 3 to 10
mutlets -.'Fig'_}u'e GRLY, Ninety-two per cent
of supermarkets opened since 1988 helong
o chain operators. These supermarkets
are mainly run as private Fmited com-
panivs; some also balang o copperatives,
which are often located in rural areas.

Taday, supermarkels employ zrourd
15000 peaple and sell 505 of all fond items
in Greece, Their turnover amounted oo
around T 1000 billien in TH50; the 14
largest chains aceount for 20% of Lotal
sales, Pre-tax earnings average between
L5 and L&% of turnover,

Uniil 1890, supermarkets were mainly
Greek-owned with the exception of

9)2 Fetaiineg in the Eurogean Snge Market 1593

40

al

20

Figure GR1: Number of Greek supermarket chains by size category
{1982-90)

10

|

Size categary inurriss of outlels)

g 610

AEE

Fowrts Eurcstal based on Sen-Sareny Savew UE

15200

Table GRS: Top 10 supermarket chains in Greece (1990)

Supermarket chaing  Mumber of Turnaver
outlets (Mic DR)
Prisunic-Rarinopoulos 24 42 111
Sklavenitis 24 35639
Hellaspar-Yeropoulos 28 2_6 643
Alfa-Bata-Vazsilopoulos 16 19 855
Matro® 19 14 842
Tresco® 15 11 382
Athena Market 20 11 300
Feme SA 16 a2
Massoutis 13 8124 |
Trafa® 14 7614
Total 201 174 830

. Corroli] oy e MaiCoits tup

Sonduting c2aE and Lany lkls

Sowpe, Saf-Sevefe Fente 1950

Turnover growth  Gross prafit
(%) (% of sales)
1990-89

32 1.36

a1 181

24 210

32 217

37 1.75

34 300

2f 4.2

33 521

37 .38

33 E

25 1.80

EY

eurostat
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Prisunic-Marinopoulos [ 165 owned by the
French chain Printempsi and Hellaspar
Verppoulas (oint venture with [nterna-
tional Sparl. Recently, more forelgn proups
have startod mvesting in the Greek retail
aectar (food and en-focd i The French
groups Promodes and Continent opened
allogether thres Frenchestele hypermar

k Kets (> 2500 m®: vast non-food assortment
in 1991, two in Athens and one in Thesza-
loniki, Continent'’s hypermarkel in Athens
has & sales area of about 7000 m®, aper-
ates 45 cazh counters and offers 1 very
reduced food range by Greek standands.
Agka rom Germany runs several Hellas
Praktiker do-it-voursell stores. Foreign
groups often need to build new green-feld

outlets, as the chodee of large-seale take-
gver cundidates i3 lmited and Greak
owners are teluctant to sell

In 1990, Prisunic-Mavinopoulos and

Sklavenitls were the bigeest groups with a

curnover of DR 421 billion and DR 336

billion, respectively (Table GROY Hellazpar-

Veroponlos ranked third in lurneyver
(DR E6.T Billion), but it confrolled the
largest chain of stores (381 Turnover
growth rates betwesn 1988 and THD for
the top 10 retail groups exceeded 205 10
almost all cases,

The Greek Supermarket Association
predicts sood prospects for Gresk super
markets, hvpermarkets and larze-scale

non-food outlets, Growth will be deiven by
changing consumer hahits, which stress
quatlity, vast assoroments and ‘ohe-stop’
shopping o large slores. Mew technologies
feg. eleclrunie cash counters) will also
enntribute to this expansion, More Euro-
pean gronps are expectad o conzider Lhis
promising miarket in their stratesios,

Olpnortunities also exist for department
stores it prime citv-centre locatlons,
whers Lambopoules (DR 1228 hillion in
19900 aml Minion (DR 8.3 billion in 19800
currently hold the lead.

Primary statisties an distmbotice teade wers obtained from the National Satis
fizal Szvioe of Greape 15500 These are derived from pluriannoal survers an

Annex GR: Statistical sources and data-collection methods

{he manufictoring, handicraft and the disteitotion sectors, whicls were eondocted
in 1978, 1952 apd 1BER, The stalisticn] unit waz the establishment, Other sources

for supplamentary infirmatinm for statistics an lavge-scale distribution inelude
ICAF Hellas, Mielser Hellas and also loede journals, snch as Self-Servics Revoen,

Resarg r the bunopasn Single Marksty 1933 93




5 Retail trade in Spain
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Espana

5.1 Introduction and key statistics

The commercial zector in Spain has
changed profoundly over the past two
decades. Exlernal [oress such as foreign
investments and initintives from domestic
enrEprenenrs are together driving the
madernization process Lowards retall
straerures similar to those in other EC
pountries, However, this process will not
eliminate certain hasic geographic and
cullural features that are unique o a
gouthern Furopean country.

Drversity ean he observed &l European
but also ar regional level, Increasingly,
spogrraphical dilferences in Europe will
need to be analysed from a regional rather
than from a national perspeciive.
Interregional comparizong of the Spanish
distributive trade seelor refect different
characteriztics. Retail trade in Mediterra-
nean regions {Cataluns, Valencia, Balearic
[slandz] differs from that in the Murth
Atlantic regions (aizs Vasco, Cantabria,
Asturiag, Galicial or in the Noeth-Central
regions {Castilla-Ledn, La o, Aragin).
Major differences also exist between the
South (Andaluein) and Lhe Central-South

Y u il
{Castilla-La Mancha, Extremaduaral regions,

Private consumption m Spain is also
evalving rapidly, owing to the impact of
ceonomic development o consliner
altitudes and bahaviony, and Spain’s
Lategration inte the EC. While these
consumer-driven Lrends are prompiing
disbribuors Lo adapt their zervices, the
vatail trade itself is probably the main
fartor for changes in consumption and
shopping habits. The study and monitor-
ing of the vetail structure and its actwviles
has therefore beeome an essential pra-
requigile Tur the frmalation of econotmic
palicy.

96 Retsiivg i e Ewagea’ Singie Mrel 1293

Table E1: Key statistics for retailing in Spain (1987, 1088)

Criteria Value Statistical
SOUGe
Mumber ot enterprizes 451 853 ECI 1938
Murmber of lozal cutlets 523180 EC 1988
Total employmen 1005 BES ECI 1538
Self-employed 505 081
Employeas 501 B15
Par-fime workers 36 833
Emalumants paic (Mo PTA) 1303 31 Cr 1937
Turnovar (Mo PTA] 10 73T 800 ECI 1988
Turncwer par person emaloyved (Mo FTA) 1042
Gross mangin (Mo FTA) 2151 870 ECI 1988
Gross value acded [Mio PTA) 1 77 5653 ECI 1988
Gross value added per persons employed (Mo FTA] 214
Irvestmeant (Mo PTA) 340 284 ECI 1988
Irwestmartiolal amoloymen: (Mio 2Ta) 034

Sewoe, Fallns haoscal G Esiznsnca IHE)
ECI: Eomgma de Tome'sis rlangr
CH Conlgki idad Maeansl.

OIna of the most relevant 1ssues of Spain's
moedernization process is the struggle
hetween traditional and modern traders in
the domestic markel. This dichotomy
Letwesn traditional and maodern outlets
s suhaizted pver Lhe past two decades
and srill explains the behavinur and per-
formance of the sector, At present, howe-
ever, aetions undertaken by the modern
soctar are mainly responsible for change.
[edense competition for market shares
hetween lurge groups operating modern
tormats has introduced o new phenomenon
in Spanish retailing. Former harviers to
entry in the modern seelor, such az
alvanced technology and know-how, are
overcome through concertration and per-
vasive investrents by forergo companies,

Kev figures for the Spanish retail trade
are presented in Table E1

5.2 Role of commerce in the
Spanish economy

In 1888 more Lhae 500000 businesses
were mvolved in the distributive Lrades, of
which 914 (434 8531 were in retailing and
B 146 2821 tn wholesaling (Table E2a), [n
1939, the digtributive rade seewr
etaploved 1833000 persong representing
1a4% of the wotal workforee in Spain
iTable B2k Distribulive Lrades
contributed PTA 4 234.2 billion or 13% to
total pross value added i 1987, the latest
veay for which data is available (Table
e Avound 49% of private consumption
is channelled though the commercial
sector with services increasing their shar
anmally (Tahle E2d1
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Table E2: Role of commerce in the Spanish economy (1987-89)

(3] Share in number of firms

Tetal enferarises

Total distributive trade enlerprises

Wholesale trade
Food
Non-food

Retail trade
Foad
Hon-food

(B} Share in employment (1 000)

Tatal resident popolation
Total employment

Persons employed in distributive trades
of which females

Wholesale trade
of which females

Retail trade
of which females

(¢} Share in value added {bn PTA)

Gross national product
Gross value added of all sectors ™

Gross value added of the distributive trade sector ®

(d) Tradable consumption

Private consumption (hn PTA)

Tradable consumption
Food and drinks
Tebaceo
Clathing and footwsar
Household equipment
Medical and haalth products
Transport and communicalions
Leisure, aducation
Other goods

Non-tradable consumption

a & marhe! orizis,
b A1t gl

Sowvis, ME.
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Value Share
1988 (%)
M na
501139 100.0
46 282 9.2
14 130
32 182
454 853 90.8
183 430
271 423
1989 (%)
30 E4p
12 258 1000
1863 15.4
529
450 3.7
116
1434 11.7
713
1887 (%)
351594
226338
4234.2 130
1987 (%)
24 299 100.0
11 913 49.0
6028
1793
1377
43
778
TRE
1125
12 386 5.0

5.3 Retail trade structure in Spain

5.3.1 Retail enterprises and legal
status

The anly efficial fgures for the number of
retail husinesses by activity date from
1958, The evolution of enterprises prior to
1988 cannol e reporled with comalets
vertainty, In 19588, there wers 434 353
retail enterprises, of which 40% were in
tha food and 20% in the clothing and
[ootwear seclors (Table 31,

Several recent studies, In particular that
of the Mielzen retailers panel, indicate a
steep decling in the number of small food
retailers over the past decade. Small
specialized retailers are also disappearing
i sectors allected hy diveet competition
from big vetail formats ieg. hypermar-
kers), such as household and persenal care
produets, hardware, and do-it-yoursell
(DY L New trendz in consumplion and the
arrival of new product lines will also play
an important role in changing distribution
patterns and the structure of the Spanish
reLadl sector, Thus, the number of enter-
prizes helonging to the ‘miscellancous’
category s expected to grow reflecting the
viriery of goods demanded by consumers.

Mast retail businesses in Spain (92%) are
individually owned, with limited com-
pamies sccounting for only 5% of all
husinesses, Food retailing is almeost
entively dominated by sole proprietorships.
Financial resourees needed to meet eapital
requirements can in most cazes slill be
provided by individual entrepreneurs,
However, the legal status of a company
has an important role in eerlain sectors
where the relall function becomes more
complex and needs larger investments,

BalpIngn Iha Eurgiean Single Markel 1220 9?
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Table E3: Mumber of retail enterprises by legal status in Spain (1988)

Verw often, therefore, car dealerships,
peleol stations, and department slores

Sectors of activity Mumber Sole Limited  Other  helong te limited companies,
of enterprises proptietorship  companies
Food, drink and tobacco 180 750 175 81 1888 3090
Texflles, clothing, ‘octwear, leather goods 92 313 85 228 4078 aogy  9-3.2 Retail outlets and regional
—~ : : distribution
Han-glectrical housenald equipment 4210 3BT 4207 1878
Electical appliances 15 818 12 562 2473 B3 The Lolal number of retail outlets was
ot : - z 5 S23 180 in 1958, an &% devresse compared
Stationery, books and office supplies 23 614 23183 1 585 548 A e :
Ath 180 (Table B4l Mozt closures Look
Personal care products and cosmetics 19 193 16236 g agp o LR CaRal ot des we
—— o olace in the foad sector, where traditionsl
{_3n|3m|51.s 13518 13 39_:' - E dealers lost market shares to hyper-
Petral stafions. fuel 2 459 16885 1140 134 markets and big supermarkets, Qnoly a faw
Mator trade 11 672 T a1k 3515 745 fond specializts managed to keep their
Dapartment stores and sell-service 2727 1448 763  6ig share, In porticular ihose dealing in prod
TE—_— 45 377 39 895 3 591 | 76 ucts that Iare more diffieult to integrate P},
et ; = T 2 e large retail formats or thal eonsumers still
ota 54 85 18 815 636 . . foin
associate with smaller, more specialized
% i 2 d 3.0
Share (%) 100.0 92.0 5.0 nuilets. Examples ace butchers und [sh
shops, which enjoy a good reputation n
Spoeen’ [NE, B2 1G04 . Spai.]l.
Table E4: Number of retail outlets by sector of activity in Spain (1980, 1988)
Sectors of activity Number of outlets Share (%) Growth (%)
1940 1988 1980 1988 1988/80
Foog, drink and tobacco 281 823 200330 449.4 33.0 - 288
Taxtilas, clo’thinﬂamwear, lzather goods 20300 105 306 158 20.0 166
Mor-electrical househoid equipment 57 419 oo 142 1001 1.0 - 40
Elecirical appliances 19 078 20 450 33 4.0 72
Stationary, booxs and office supplies 18 815 24 B70 33 At 322
Parsonal care products and cosmetics 24 543 22 224 44 4.0 - 10,6
Chamists 15 034 14 125 28 30 - 114
Petrol stations, fuel 5106 4 324 0.9 10 - 153
tletor trade 12 48 15 Bt 22 an 268
Deparmant stores and seif-sarvice 2 456 5 880 0.4 1.0 354
Miscelaneous 42 115 54887 74 100 294
Total 570 385 523 150 100.0 -100.0 -84

Spwcer IME 01 1855
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A hizh increase i+ 30%1 was recorded hy
the catesory ‘mizseellancons products’

which comprizes a wide variety of products
ranging from jewellery, lovs and sports
poods b optical and medical appliances.
This trend reflects the differentiation and
sophistication of taste among Spanish cone
sumers. Clothing and footwear have alan

mereazed significantly in the 1080s (+174%).

Mazs merchandising of clothes has begun,
but growth so far has been mainly

achieved by smaller outlets. There has alao
heen a strong incrsase in Lhe cauleworios
slationery, honks and office supplies
{32.2%] and department atores aml
self-zervice (35,45 This lattor sector of
activity rezembles only partly the ‘mixed
retailing’ category in countries like France
and the United Kingdom. [t iz very specific
to Spanish trade stafisties a3 it also
inchudes sell-sarviee supermarket ontlets
which in other countries would be
classified ag normal food retailers,

A retail form that iz typieal for Spain is
the markel sland. Theve were aronnd
LT3600 mavket stands i 198, aceount-
ing for roughly 2% of total retadl sales
(Table EG). A study published in 1989 oy
the Divectorate-General for Internal Trade
attached to the Minsiry of Reonomics and
Budgel pul the number of itinerant trades
simewhere hetween 3900 and 5000,

Although diveet distribulion chunnels such
as mail order and direct-selling have haen
operating in Spain for a long Lime, 50 far
only a few companies with specific prod-
nets have been able to suceeed. In 1350, 66
mail order and 17 divect selling companies
were members of assceiutions. Their turn-
aver was FTA 55 billion and "4 106 8
billion vespectively (Seetion 581

EY

eurostal

Espania '

Table E5: Types of retail outlets in Spain (1988-90)

Number Sales Year
(bn PTA)

Shops 523 150 10 580.2¢ 1985
Market stands 173 500 28607 1389
linerant traders 3.900-5 000 = 1988
ail-arder firms B6 EE0° 1930
Direct-seling firms 7 106,67 1990
S i
& Elr':\l:::' ;:n::ac'-ln:;livc’l.:ﬂ";af;n:la&irrtt'le:l:a:‘;:?fﬁijixéfﬂf:;E':;.1|-I v fve 40, Kndiid 1083
. Gy e o A G oz,
Table E6: Geographical distribution of retail outlets in Spain (1988}
Region Number of Sales area Average Share of

outlets {m?) size (m?) outlets [%)
Andalucia 86 125 6 061 067 704 165
Aragdn 134 1187 027 B0 2.4
Asturias 18 253 1245 104 58.3 35
Balzares 13425 987 994 736 2.6
Canarias 24 574 1840 924 7558 4.7
Cantabria 5115 579 080 714 16
Castila-La Mancha 16 179 1 266 210 783 34
Castila-Lecn 28 056 2 826 559 104.3 5.4
Canalufia o6 366 7 805 501 80.4 188
Comunidad Valenciana &Y 206 5141 491N BOY 1.0
Extremadura 12 343 859 374 70.4 2.4
Galicia 35 479 2 993 104 84.4 6.8
Madid 60 511 5 728 493 94.7 116
Murzia 13234 1 366 758 103.3 o
Mavars 5 667 632 433 94.9 13
Pals Vasco 27 091 2 330 673 35.0 52
La Rioja 4123 396 168 96.1 03
Total 523 150 43 458 524 83.1 100.0

Souice. [HE 2126
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Regional distribation of Spanish retail
outlets shows the predominanes of four
regions: Catalufa (15890, Andaluen
116550, Greater Madvd (118% ), Greater
Valencia (11%0 For all four regions total
sales area exceeds 5 million m®, These
regiong alsy hold the highesl shave of
nypermarkers [Table B6)

Meeurale data on sales avea by seclar of
activisy are oot available, but it 15
comieonly known that average store size
in Spanizh iz 2till very small compared
with other EC countries, and is not
expecled to norease vary much o the
near fulure,

Figure E1: Employment characteristics in Spanish retailing [1988)

Self-employed
{50.2%)

Fulk-ime amployaes
(46.2%)

Seuiee borostl, based on \ME calz

Table ET: Employment by sector of activity in Spanish retailing (1980, 1988)

Average annual

Sectors of activity Persons employed Share (%) Growth (%)
growth (%)
1980 1988 1980 1988 1988/80 198680
F_{md. drink and tobacoo 428 840 273003 39.2 274 -85 -39
Textiles, clothing, footwear, leatner goods 168 063 176 004 18.3 _ 175 47 0.6
Non-elegtical household equinment 119583 100 547 109 10.0 ~B.0 -2
Electrical &ﬁpliances 45 364 42 313 42 42 -75 =10
Stationeny, books and office suppliss 38 002 45 551 ah 46 224 28
Personal care products and cosmalics ar 338 32753 3.4 4.2 -123 =16
Chamists 32 276 32 267 2.8 32 0.0 0.0
Petrol stations, fue! 23428 20880 2.1 20 -8.1 -ﬁ
Wotor trade 57 983 78 617 53 7.8 35.6 a9
Ee;}anment siores and self-sevice 70 065 123053 8.4 12.2 5.8 _i’{; .
Miscellanacus 74 658 80 B57 6.8 g2 83 w0
Total 1097 003 1006 866 100.0 100.0 - 8.2 -1

Soura: BE, EC) 1588

L 100 | imaiing n (i Erepean Sirgis Mrket 1933
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[
54 Employment in Spanish
retailing

Total employment in the Spanish vetail
szetor decreazed by 90000 people during
1080-88 (Table ET1 The bizzest decrense
was recorded i food retailing - 16.5% )
whose share in Lotal emplovment fell by 12
paints Lo 27% in 1988, Employment alsn
receded in the following sectors: personal
care products i- 12%!, electrical appliances
I-8%) and non-clectrical household
Buipment (- B,

Selfemployment 15 #0ll guite conunon in
Spanizh retailing, [n 1980, 2% ol the
retailers ran their shops themeelves with-
oul any emplovees, Eight vears later, Lhe
estimnated share of sell-employed in total
emplovinent waz 3005, which iz still high
by Buropean standards and refleels the
preponderant vole of small busineszes in
the Spanish retadl sectar (Fignre E1

Table E8: Retail turnover by sector of activity in Spain [1988)

Sectaors of activity

Food, drink and tabacco

Tawtiles, clothing, foctwear, leather qoods

Mon-electrical household equipment

Elactrical appliances

Stationery, books and office supplies

Fersonal care products and cosmeatics

Chamizsts

Petrcl stations, fuel

Motor trade

Cepartment stores and seli-service

Miscallaneous

Total

Turnover Share
{Mio PTA) (%)
1 829 4338 17.00
287 052 B.3
250 D47 7.4
250 772 44
32117 2.0
198 986 1.8
397 242 " ' 7’
ga5 163 8.2
2248 104 209
2133018 199
507 32 40
10 737 800 100.0

Fourr IME ED 1585

Table E9: Concentration by turnover category in Spanish retailing (1988)

Suctors of activity

ﬁm_d. drink ang tobacco
Testiles, ciothing, footwaar, leather goods

Heugaheld equipment {elecirical and non-electrical)

Saficnery, books ana offics supplies

Pessonal care products and cosmatics

Chemists

Petral stations, fuel

Meior trade

Depariment stores and sell-service

Mizcallaneaus
Total

Lourcz, ‘ME, ECI 1504

Number < PTA10 Mio PTA 10-30 Mio PTA 3050 Mio PTA 50-100 Mio > PTA 100 Mio
of enterprises (%) (%) {%) (%) {%)
180 750 38 008 36 13 05
92 313 775 16.5 32 17 1.0
&0 728 585 26.7 76 40 30
25 815 7.8 167 24 23 18
19 192 758 18.6 22 24 10
13 518 55 55.1 30.8 81 05
2959 15 63 39 8.3 80.0

11 672 399 242 80 75 203
2727 o0 205 12.1 16.9 325
45 377 765 175 35 2.0 15
454 853 §8.5 21.9 49 24 2.2

Memaiing T thee Eurcpean Singin Yamkst 1935 .I GI
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5.5 Retail activity and turnover

in Spain
Total zales of the retail sector amoumted to
PTA 10734 hillicn (Table E&)in 1988, the
oy vear for which statisties are available
Car sales held the largest share (2151
followed by department stores and food
selfservice outlets (20650, and Lruditional
food redailers 117% ) These shares differ
from those in the number of businesses
(Rection 5.8.10 Most impuortantly large and
medium-sized solfservice stores stole
away sales from traditional food retailers.

The distribution of tuenover according Ly
size categories highlights the predomi-
nance of small-zeale enterprises, [n 1988,
miove than two-thirds of all retail bosi-
nesses generated sales belme PTA 10 mil-
lion and hardly 2% exceeded PTA 10D
million (Table ES Only 1 aut of 200 food
retailers attained zales of over PTA 100
millinn while T2% remained traditional
tood retailers, who could notl reach Lhe
thresiold of PTA 10 million. Seetors with a
high share of lavge-zcale outlets (exceeding
[FTA 100 wdllion) sre chains of petrol
slations f_iiﬂﬁ*%;'\dupartme1ﬁt atores 132,59,
and car dealers (2003451

5.6 Cooperation and affiliation
movements in Spanish
retailing

The most freguent tvpez of conperation
anel azzociation in Spain are: consumer
cooperatives, retail cooperatives, and
eomtractual chains contralled by
wholesalers (volountary chaing) or manu-
facturers (franchising), Their growth

102 | Ftsing i the Eurtmesn Snge Mkt 195

Figure E2: Cooperation links in Spanish retailing (1988)

Bhae ir %) of enlopnsas

Foad, aank ard nbaoes

Textilzs, clolhing fookwezr
ang leathsr goods

Houszneld equipment

. |
Slationery, books 309
oflice supplies
Parsoral carg producls
and cosmetics f

Moler tracs

Crgnarment storgs amd |
salf-serice

Tezal
3 2

Sowiie Tutala adegied b MDD T 1%08

oo —

Pefral 2alicns an fuel R o

. Indepencert refailers [0 Aliizled relailers

depends on the general compelilive eoviron-
mend ereated by inlense coneentration and
price competition.

o 1985, only arcund 12% of all vetailers
formed associations (Figurs EZ1 However,
the degree of cooperation varies with the
aetivity and competition intensity, Thus,
86% of clothing and footwear rolatlers are
stll independent, as the department stores
- their main threat- have not fared well in
the past years. However, in the near
fulure Lhe crealion of national clothing
and footwear chains will foree independent
retallars into some Turm of cooperation,
particularly franchising agreements with
domestic and forsign manulaeturers.

The situation is guite diffevent in the
highly compatitive food sectors, where
14% ol wraditional retatlers enoperate in
purrhasing or sale to resist extensive
penetration by large-scale corporate
glards, mainly from Framee (Section 5.7),

Ho far, zuch cooperatives have met with
Liraited suceess and only delayed closures
rather than improved the markst position
of traditional retailers in the long lerm.
Most contractnal chaing, especinlly
conswmer and retailer cooperadives, and
whalesaler-contralled affiliations are being
transformed inte corporate networks to
peerenme these limitations,

Uther retail sectors with above-averags
cocperation rates ave petrol stalions (91%),
chamists (58% 1, department stores and

sel faervice outlers (53% ), motor and veli-
cle zales (24% 1 In 1985 almosl all pelrol
stations were either franchised o divectly
mwned by the national petrolewm eotmpany
Campsa, which used to have the monopaly
over [uel dislribution until Spain’s entey
inte the Community, Ever since, national
and European ofl eompanies have been
allowed o franchize exizting stations or
apen new ones under & natonal marksl
share agreement,
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A large pumber of chemizts also [ormed
ebaperatives for physical distribution pur-
poszs, which have a supply monopoly in
eertain regions. Coaperatives are offen
created to overcorre disleibation problems
a5 chemiats ave legally required nat to be
out of stock of o wide range of drugs.

Conperation among car retailers is
prompted by the spread of dealer fran-
thizes which represent almost 24% of the
firms. Even household equipment retailers
have heen joining together lately to face
price comnpelition from department stores
and hepermarkets,

5.7 Large-scale retailing in Spain

Spanizh distribution groups find food
retailing & profitable activicy whers
eeonamics of scale can be achieved. Mozt
af them run by permurkets as their core
business although they are diversilving
towards national zupermarket and dis-
eount chains, as well as non-food sectovs,

§.7.1 Large-scale grocery retafling

Hypermarkets play the main role in
changing the pattern of Spanish food
disteibution. The first hvpermarket in
Bpain waz opened in Barcelona in 1973 by
Fryea, a company contralled by the Freach
distribution group Carvelour. Since then,
the pace of openings has been irvegular
and thres dislinel phases can be
distinguzshed,

The 1973-81 period was characlerzed by a
slow but steady growih in the number and
average sales area of hypermarkets. The
contribution of foreign capital was vital

Tahle E10: Number of hypermarkets in Spain (1873-91)

Year MNumber Sales area Average sales

of stores {m?) area (m?)
E?S 1 1 1|:|?. 11107
1974 3 16 457 5 486
1975 7 £3 80 6271
1976 13 75 460 5 805
1977 12 119 939 6313
1978 20 127 814 6 301
1979 o 156 968 . 6 540
1980 29 201 226 6 939
1961 34  zams4g 7016
1382 42 302 774 7 208
1983 44 313 257 7 119
1984 47 342 157 7 280
1935 59 128 180 7 257
186 69 491 385 7122
1987 79 560 535 7 085
1988 85 804 835 7023
1980 102 708 518 6 956
1330 118 837 193 7217
1991° 126 314 535 7 258
e

Spwee Diaooed Acua idid, 1561

and loczl authorities and city eouncils,
under pressure by small retailers’ and
conatmers’ lollies, were reluctant o
anthorize large store openings. The three-
wear period from 1982 to 1985 was one of
eeonomie crisis with companies net willing
L invisst due to high inferesl rates and
elupgish detmand. During this period, only
17 new hypermarkets were opened, bring-
ing the total number of atores Lo 59, Since

1986, the bhypermarket format has become
muore papular and local authorities have
begun seeing hypermarkets as an addi-
tiohal source of income for local couneils.

Spanish consumers are getting more used
to shopping in lavge stores and malls,
where heavily reduced prices more than
mike up for a loss in service. Sinee
Spain’s entey inte the EC, there are more

Retaiicg in i Evoppzr Sng e Mangs 1593 -I 03
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Table E11: Geographical distribution of Spanish hypermarkets {1991)

Region Humber of stores Sales area Average
Mumber Share (%) {m® Share (%)  sales area [m?)
Andalucia 32 25.4 242015 26.5 & 378
Aragon 2 1.6 20 8a0n 23 10 445
Astirias 4 3.2 34838 3.8 5710
Balgares 4 3.2 24343 27 £ 236
Castilla-La Mancha 2 1.8 12 500 1.4 & 280
Canarias 2 1.6 7 500 0.8 3750
Cartabria 2 1.6 10 808 1.2 5 405
Castilla-Ladn 4 32 26 510 28 fi 628
Cataluia 24 190 158 865 174 g 623
Extremacura 1 08 9900 R 9900
Galicia & 1.8 43921 4.8 7 3e0
Madrnid 14 1.1 113 288 12.4 8 099
Muriia 3 24 22 by 23 7028
Comunidad Valenciang 13 10.3 99 820 108 T ETB
Faiz Vasoo 8 6.3 47102 57 5 BBS
L& Riaja 1 04 10 G50 1.1 10 050
Tatal 126 100.0 913 335 100.0 7249
L ———v [ =
Aaxvron, Duinduvis Achabaad 15491
Table E12: Hypermarkets by size category in Spain (1984, 1991)
Size category {m’) Number of stores Share (%)
1984 1991 1954 1991
2 500-4 992 B 3 190 ﬁ
6 000-7 499 11 27 230 210
7 500-2 993 2 43 45.0 340
Above 10 000 6 25 130 200
100.0 1000

Total 47 126

Saured; Okihoenn Artustinad, 1541

1 04 Awtaiing in te Evicpzan Sngs Warkel 1963

100.0

companics with the requived financizl
resourees and know-how o eperate this
kind of store, even in s far apparently
marginal logations. AL Lhe end of 198), the
numbser of hyvpermarkets reached & record
figure ol 126 outlets with a total sales are
of 914535 m* (Table E101

Hyvpermarkels are distributed more evenly
than in the past, when companies
exilusively sought locations with high
population densily and above-sverage
ingome, The result was an unbalanced
spread of hypermarkets in Greater Madrid
and in areas with high woorisi-density
along the Mediterranean coast. The
Central und Morth Acdantic reginns, which
were always neglected beeause of their
lezz suitable socio-ceonomie and demo-
graphic chavacteristics, are now belng
dizputed by companies sager to conquer
narional market shures,

Some remions still huve the highest cone
cenlration, Andaluclz, & popular touris
rewrion, has he highest concentration with
raughly a quarter of 21l Spanizh hyper-
markels and total sales area (Table E11),
[t is followed by Cataluiia (15% of the
slores and 17% of total sales area),
Greater Madrid (10% of the stores and
125 of total sales arez), and Valencia (10%
ol all the stores and 11% of Lolal zales
arcal. Togelher, the four regions have a
B3% share in the number of hypermarkets

Currently, the average salez aren of Span
ish bypermarkets is 7250 % it has been
increasing sinee the 1970, The average
sales ures depends on the type of hyper-
market. Sinee 1884, corporate strategy has
fucused an the 2 500-4 499 m® and the
ahove 10000 m® eategories, The smaller
[ormatz could inerease thelr shave by si
poinls Lo 25% and megastores by even
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Table E13: Average workforce in Spanish hypermarkets (1991}
E

Size category Number of stores

(m? 1991
2 500-4 999 3
5000-7 499 27
75009 998 43

Above 10 000 25

Bevea Qofrbonds Actarhaad 1531

T points to 205 (Table B120 Intermediary
formats are losing importance. Thiz polar-
ization of store size towards small and
oompact o huge and very diversifisd
oilets will persist in the fulure, beeause

(i) smaller hvpermarkers can aatialy
aoneresident detand in tourisl aress
{eg along the Costa Brava and Costa del
Solland still cater toa ragion with limited
market potential during the off-zeazon;

Average sales
area [m

Average m” per

9 employment employee
3290 8 B
6391 237 a7
452 314 o7
1 222 478 26

iivery large stores can be more profitihle
in terms of sales per m® and yield higher
relurns on investment i shopping
centres and lelsure parks adjacent to
the atore,

Total emplovment ln Spanish hvpermar-
kets 15 ewrrently shout 35000, In 1991, the
average number of emplovees was 53 for
the smaller size categurics up to 4999 m°
and 428 in hypermarkets above 10000 m”

Table E14: The 10 leading hypermarkel cperators in Spain (1931)

[Tahle EL3L Interestingly, intermediate
sizes show a similar employment ratio im®
per emploves) oz superatores. Average
emnloyment figures mask the increasing
impartanee of parl-time labour, mainly

Almnng women.

The three leading hyparnarket operators
in Spain belong to Freneh distribation
gruups (Table E141 Pryea, owned by
Carvefour, is the leader hoth in the num-
ber of slores (26% 1 and in sales avea (300
A elose seeond iz Cecotinga (owned by
Promodoes!, which operates 22 Continente
stores representing o share of 17% of all
stores and 209 of tolal sales area.
Aleampo (owned by Auchan) comes third
with 1% stores (14% of total stores and 17%
of total zales areal. Together, these three
companies aceounl for G8% of all stores
and G7% of lolal sales arvea,

Only two Spanizh companies have so far
managed to resist foreign competition;

Company Number of Share  Cumulative Sales area Share Cumulative

stores (%) share (%) (m?) (%) share [%)
Pryca 3 262 262 277 504 304 304
Cecofinsa (Continente] 2 75 457 186 308 20.4 50.6
Heampe 3 143 57.9 156 780 17.2 6.0
Hipercor : 71 65.1 98 500 100 76,9
Nasor 54 8 48 608 48350 15 307
Eroski 4 12 730 25 870 28 83.5
Bon Preu 3 24 75.4 12 210 13 B4 2
Simaga 3 24 778 11 355 12 86.1
H. Valme 2 15 794 2 500 10 ar |
Hipercadz 2 16 81,0 10 200 11 88.2
Tota 126 913 335

Sovres SEmogon Aclusldsd, 991,

EY%i
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Table E15: Top 10 Spanish retail groupings (1590)

Employment Sales!

Rank  Group Main activity Turnover
[Mio PTA) employes
(Mio PTA)
1 El Corte Inglés Department stores 850 000 37 000 1784
.;_ Pryca Hyparmarkets 205 236 8 550 a0.98
3 Cecotinsa (Confinents) Huzermarkets 227 000 9000 2522
4 Alcampo Hypermarksats 183 000 7800 25._[!'?’
-5 Mercadonz - Supermarkets 125 000 3300 13.44
g Hiparor Hyparmarkets 110 000 4 700 25.40
7 Galerias Preciados Cepatmeant stores S8 051 g 600 1140
;3 Erosk) Consumar cooperatives 73 Ba0 2 438 2968
g Simago \ariety siores 72200 3400 232
10 Cigsa Supermarkets 70000 2 7o 2593

Sowree Ewpslan, annsod lmm Femenis de @ Produehas, 1951

they mainly eperate madinm-sized
byparmarkets and department stores:

5.7.2 Leading Spanish retail
groupings

Major reshufflings are expected in the
sector a2 Jarge Spanish companies take

strategic action to acouive or merge
with other firms and form distribation
conglomerates capable of competing
againgt other European retail mants.

li El Corte Inglés (Hipercor hyper- The ranking of Spanish retail groups
markets], a Spanish distribucion giant

with ambiticus investmenl plans to

reflects the predominance af hvpermarket
operatars, In 1990, three hypermarkst
operators were among the first five relail
companics (Tahle E1a1 Even Bl Corte
Inglés, the biggesl retail group for many
vears and ariginally specalized o depart-

ineredse (s market share,

1) Eroski, which was Lransformed from a
eonsumer cooperative concentraled o
the Basiue country into a powerful
national diztribution group and,
arvnrding to experts, has large growth

B |

5.8 ltinerary trade and non-store
retailing in Spain

Mon-store retailing remaing & viable chan-
ned for many manufacturers in Spain a3 it
satisfies the needs and expectations of &
large number of conzumers, I is a
distrihution alternacive to conventional

ment stores, 15 diversifying towards
hypermarkets and other arsas like insue
anee, Louriztn, and office automation.
Another retul] group not specialized in
bypermarkets ts Galerlas Preciados, which
runs depariment stores all over Spain,

potential.

Mereadona, lueated in Valencia, has

become the largest supermarket chain n
Spain in Lerres of turnover after showing channels (manufuciurer-wholssaler-
gpeciacular growth throughout the last retailer, manufacturer-retailert without g

decade. tined store, which ecan take various forms

106 Beladng n the Enncpsim Singls Market 836 %
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itinerant and flea markets, door-to-doar
selling, mail order, teleshopping, telephone
salling, and sales promotion in magazines
and newspapers. These diftevent types of
non-atove retailing have developed ai a
different pace. While snme forms have
reached maturity (markes stalls), others
are still growing (mall order, Leleshopping),

A typical phenomenon of Spanish retailing
i5 the large number of itinerant and flea
markets, which take place periodically at
village sites or town centres. This very

old and traditiomal retailing activiry is
indispenzable in awall villages with no or
toa few shops or on dags when stores ave
normally closed [Sundays, holidays).

Spanizh markets are koown for their wide
range of foods, textiles and honsebold
accassories. Rapld changes in consumption
and shopping habits have inereased the
range, Hut the main strategic thrust has
remained the same: o offer perishables
ifruits und vegetables) and lower-pricad
goodz than it stores. Usually, strong

links exigt with the informal seetar of the
economy. including nop-registered
manulaeiurers,

[n 1988, the zales volume generated by
dinerant markets was estirated at

PTA 286 billion or 2.5% of total retail sales
i Spaim. Around 173500 stands were
manmed by approzimacely 133000 persons

11.1% of total employment). Move than half
the towns and villages in Spain — 4988
out of & total of 8056 municipalities —
arganize such markets at regular inter-
vals, Most markets (855 lake placs in
towns with populalions under 5000 ang
consizl of loss than 20 stands (Table E16),
The facus lies on food, elothing and
luwotwear. The product range varies and
hecoines broader with the size ol the
marked; it semetimes includes personal
vare items and hansehold goods. Markets
usually take place onee & week and

throvghout the vear, "

Direct selling 15 used by many well-
knirwn manufacturing and disteiiution

Teble E16: tinerant markets in Spain {1988)

Size of the market (number of stands)

0orunder 1120 2130 31-50 50 or more No reply Total
% over total 202 188 105 1.0 228 166 1000
Size of town fiﬁhabitants}:
5000 or under 4 253 103 81 45 234 1000
5 000-20 000 5.1 83 128 204 494 40 100.0
20 000-100 000 45 28 85 9,2 715 23 100.0
More than 100 000 - 43 - 174 59.6 8.7 100.0
% of itinerant markets by product category
Foed 746 B4B 904 848 85.2
Textles. clothing 898 957 881 917 95.6 o
Footwear 697 838 942 890 635
Leatner praducts 37 9.8 19.7 9.0 2.9
Parsoral care products 154 387 46,2 541 B8
Household equioment 34 609 786 702 6.8
FlTher 37.1 813 918 B8 %3

Sowcsr MEH, [hrecdn Gerenal e Co~eid It

eurastat
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compaties, According to the Spanizh dom-
to-door sales assoclation |Asociaciin e
Empresas de Veota Demnteiliarian, the total
turnover of member Orms reached

PTA 106 ballion 1o V90, just under 1% of
total rotuil sales. Inospite of thas low share,
thiz distribution technique has been
expanding since the late 19708, spear-
headed by brand leaders for personal care
produets sueh as Avon, Certain companies
see door-te-door selling as an excellent
supplement Lo in-store zelling, Entry
barriers e often lower in this high-
orowih ‘outlet’ than in tradilienal retailing
ineluding supermarkets and hypermarkels

whore competition for limitad shel? space
is intenza. [mproved selling technigues
and professienal Lraining of sales stalf
promise a bright futare for this channel
in Spain.

Conversely. catalogue selling is moch less
developed I Spain than 1o mosl olher TO
countyies. In 1990, total mail order sales
wire estimaled by the Spanish divsect
marketing association (Asociaciin
Espafinla de Marketing Directo) Spanizh
ar only PTA 35 hillion, roughly (.0% of
tetal retail zales in Spain. [n the past,
mail order sulfered Dom a negative image
as unreliahle local companies starled

alfering peor guality produets, In general,
Spanish consumers prefer dicect conlacl
with the product to purchazing trom &
catalogue, Nevertheless, forelgn mail ordar
companies may find good Investment
ppportunities in thiz market niche’
through reliahle services and the wse of
new technology (eg teleshopping, and
toll-lree telephone sedering).

Annex E: Stafistical sources and data-collection methods

Warious sources previde infermation an tha Spancsh distribolee trade seeton
Haowever, anlv g faw — manly public sources - ane reliable and sonzistent pniagh

w faclitule comparisions with ather FC oonntres.

1. Census of lacal outlets (Censa de locales)

A mnerel censog L earriod gut every 10 vears and its resulis are puslished theee
venrs Later, The lasteenans was condueted tn 1991 and Ve results will by
published in 1994 The censng covers the imair variables coneerning retel and
wholesale outhels emplovment, activities, lecation and swiership, Data an
trummher of witlets, their secgraghic disteilgtion. astivitias, and employment can
thus e casily ehtained,

2. Domestic trade survey (Encuesta de Comercio Interior, ECI}
This eomprihersive survey provides specifie informalion oo retailers and whola-
salovs, 3o far it has besm miuctsd twice, e 1954 and 1988, thongh with soma
diffarsmens i methedology, The 1988 survey provades valuntde dula on e

Epanish digeitative rade sevtor, [nfrmalion e the number of retail mizlats,

P gales arew, and geographis gistribuzion can he obtazned fom the Lstiote

Macional de Baradisiica (INT

3. Employment survey (Encuesta de Poblacion Activa, EPA)}
The B4 is the basic wanl o0 callaetng menthly dats on cmpleyment [t alsa

cantaing anmual estimaces. Specilic dataon emplavmant by mender gre only
weailahle far she entive eommercial seciar bul ool for Cre retail and whelesala

FECTLOTE.

4. National accounts (Contabilidad Nacienal, CN)

Hevently, all Spamsh natumad seevunts were adugtied W BC standares o aepvade
efarmatian atous the distrbutive Lrade sector's sontribution to the exonomy
ivaluc-added!,

5. Other sources
[nfarmiation an Spanish retailing welid by anconplete withoon athey official and

non-eifieisl sources, o parlicular:

— mengraphs aad godies ieg, an itinarary traded published T the Direererate
General foe Internal Trade, Direcvian General di Comersio Interiar;

- trate organizations: Asogiacén Bepatola de Marketing Divects 1 Spanzsh disecl
parketing assaciation’ and Asociacin de Empresas de YVenta Domiciliaria

danr-ta-duor sl sseoctation:

— the manthly trade jouenal, Destrtbireion Acburdidod:

The eernemne sarnel thal pubilishes |'3.|:|k'.ng_$ and financal date wm larg:

COMPERIes [0 Spiln. Fure i
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6 Retail trade in France
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France

6.1 Introduction and key statistics

France was one of the first countries n
Europs to introduce larpe-scale distrs-
butan, Despite the expansion of modern
large-scale store formats Chypermarkers,
lavge-arvea speeialistsl, French consumers
rematn attached to the traditional neigh-
bowrhood slores and street markets,

The number of retail enlarprizes remained
stable gt 400000 throughout the 1880,

in 1830, opver half of thess were owner-
operated small businesses with no
employees. By 1989, hvpermarkels and
supermarkets had already captured a
market sharve of over 30% for food proc-
uets. In the case of non-food products, both
larpe speeinlized stores and hypermarkers
pursied their expansion, General catalo-
mae szles vemained stable, whereas over
the past fow vears departiment stoves
turnover fluctuated.

T face compelition from large-seale retail-
ing, small businesses have organized
Lhemselves into franchise chaing or huying
proups. Meanwhile, major retail groups
have launched operations in foreign
markets 16 widen their base for further
growth.

The labour foree in retailing [excluding
motor trades) prew from 1595 000 m 1940
to 1 BAO OO0 in 1980, As in other BC
countries with an advanced retai] trade
struclure, there was an increase of wage
and salary earners, female and pari-time
emnployment.

I 1581, the turnover growth rate (g
constant prices) in the French retail seetor
sloweed down to L5% afler an annual rate
of almest 3% during the two previous
years. Growth in non-food retailing almost

I.I 0 Rataiing in the Eurcpean Singin Markel 1923

Table F1: Key statistics for retailing in France [1386-89)

Criteria Broad Marrow  Statistical
definition definition ® source
Mumber of enterprises 459 591 391 228 EAE 1988
459 114 390 308 EAE 1988
Mumber of local units® 546 143 470 827 EE 1885
Mumber of shops 402 956 EE 1335
Sales area (1000m%)® 44 755
Total employment fat 21 December) 2048 387 1645 652 EAE 1988
Wamen 1031230 953 066
Employess 1 579 286 1 253 764
Seli-employed 469 281 391 895
Fart-tima workers 399 554 353 Tae
Turpover® (Mio FF) 17191218 1 268 935.5 EAE 1380
Turmnover oer parson emplovad (Mis FF)® g38.2 ALz
emoluments zaid (Miz FF) 132 5801 1071 4345 EAE 1989
Walue added ® {Mio FF) MN3THI0 245081 7 EAE 1989
Value added par persen employed (bio FF) 1532 1489
Met capiial expenditure ® [Mio FF} 40 055.0 31 458.0 EAE 1989
Met capital expenditurs par person
186 18.1

employed (Mio FF)

. Inzlocicg oo Fades and ripar

b, Encluding mancd 's0es and it

<. Iichodey oties, hazoguarors am:l wersho 23,
d rduding esmales 1o gramists

& Eatudng vel

Soiges il nalicne! de @ salstqus 6l des ftadns doonombuss lnzes)
EAE: Anrud sodiey o0 0 latprais
EE: Survgy 00 'wnal o,

stagnared. There was no appreciable drop
i emplovment, but fawer new husinesses
were ¢reated (approximately 39000 n
LT eoonpared with 44000 in 1990 and
there wers fewar openings of hvper-
markets (1] compared with 18) and super-
mirkets 1327 compared with 3548)

The Frenel definizion of retailing does not
inchude motor trades (vehicls retailing and

repairs, petrol stations), which form a

separate calegory in the natiomal cassifi
eation. However, data in thiz chapter also
over the motor trades lincluding repairs),

wherever possible, to allow comparisen
with other EC countriss.

Key flgures for the French retail trade
ibroad and narvow definitions) are givenin

Tahle F1,



France

=
6.2 Role of commerce in the
French economy

The commercial sector in France eom-
prises & high proportion of small busi-
qesses; n 1981 it accounted for almost
B8% of all businesses in Francee {Table
Fa), with 2145 for retailing alone
{including motor trades|.

Tn 1990 the whalesale and retail trades
(including motor trades) accounted for 13%
of gross value added and 14.1% of total
emplovment, or over 3.1 million jobs

[Tehle Fibec).

In final househald consumption - the
datermining fzetor of retadl aclivily - the
share of zervices thousing, health, trans-
port and leisure) grew more rapidly in
value than tradable goods, e Lhose Lhat
ean be sold by the retail trade, In 1590,
‘tradable consumption’, excluding pur-
chases of molor vehicles, accounted for
40.8% of household consumption, against
56.5% n 1980 Table F2d). As integrated
retsil groups diversify into the seorvices
sector (e, travel and financial services),
inerease 1y their turnover ourstrips char of
gales in Lradable consumplion.

6.3 Retail trade structure in France

[Despite the strong pressnce of largs-scals
operators, there are siill & large number of
enterprises in the French retail sector
However, the proportion of small husi-
nesses 15 decreasing, partienlarl in food
retailing, where concentration has oceur-
rzd earlier than in the non-food zector
Hypermarkels and large supermarkets,
which are mainly fond retailers, also s2ll
significant quanrities of non-leod products
(joinl share of 15.7% in 1991

EYi

eurostat

Table F2: Role of commerce in the French economy (1980, 1991)

Value Share
{aj Share in the number of enterprises 1991 (%)
Total enterprises (indusiry, trade and senvices)
at 1 January 1999 2 113 800 100.0
Total distributive trade enterprises 584 200 27.7
Wholesale trade 101 700 4.8
Food whaolesaling 30100
Non-food and inter-industry wholesaling 71 600
Retail trade 451 800 214
Food retailing 116 300
Mon-food retailing 264 100
Motor trades 71400 °
Dealing and intermediaries 30 700 1.5
(&) Share in employment {1000} 1980 {25)
Total resident papulation 56 419.5
Totsl employment 22 1401 100.0
Persons employed in distributive trades 31388 14.1
Wholesale trade and intermediary® 10495 4.7
Retail trade® 1684.7 7.6
Motor trades 404.6 1.8
{c) Share in value added (bn FF) 1990
Gross domestio prodos B déd
Gross velue added of 8l sectors 58547 100.0
Gross value added of the distributive trade sector 77 13.0
(d) Tradable consumption 1990 (%)
Total househaold consumption 3 839.6 100.0
Tradable consumption® 19114 49.8
Food £96.9
Fuel, car spare parts 584
Textilzs, clothing, footwear 2622
Househald sguipment 27949
Pharmaceutical goods o745
Aygiens, entertainment, culiure, spors 157.8
Other products 136.6
Mon-tradable consumption 1828.2 50.2
3 rgduding montr vanes and recaics.
o Cenzurglen chanvedss thioush e retal saeer,
Souree Inses. Jvene regoer and falonsl sotuis
Retaiing in e Ecopran Sngn Marke: 15393 111
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Tahle F3: Mumber of retail enterprises by sector of activity in France (1980-88)

Sectors of activity Mumber of cnterprises Share (%) Growth (%) Ayverage annual

1950 1964 1988 1980 1960 1944 1988(30 L
General lood 4137 33729 34306 45 75 73 160 22
Specaized food 94790 DRi RGN 185 206 193 - 62 - 03
Tetils, clal =g, leather goods WOEE 89933 945 #0 200 205 58 —0r
Household cquipmant 56084 0951 B237H "7 13 N3 - 68 - 03
Chermisls 1w 8 21356 a0 &7 48 108 *a
Parurrsry and cosmatics 5035 5 RED 7 a8 1.1 17 1.2 15.9 14
Stationery, haoks and office sagglies GG (BEEZ 32006 23 42 48 74 04
Olne- specialized non—tood fincisang tobaccal 2027 6BUED T2 151 154 188 o m
Mon-spetializzd noo—loed imised retaling 1484 | 701 1527 03 aa 03 4% _ELE
Tolal retal trade™ ' $1074 38209 086N B59 BGE 433 -4z - 05
Motor trades © GTBAD 63462 67 947 W1 148 147 o 01
Total (including motor trades) 47843 MEIN5 461836 1000 1000 1000 - 35 - 04

A Mamcs deintion.
o Inclocing repars and celr S1530°%

Joume, Inses, EAE 1983

Although the overall number of stores 6.3.1 Retail enterprises and legal The mumber of fond retsilers declined
deersased slowly, sales area increased status throughout the period, This was mainly
considerahly; but ils growth is now Bitiwses: 1980 - 1988 v s bes o the result of & slow but steady reductio in
slowing down. huginesses for the vetail sector a3 a whole specialized food retailing (- [L8% per
fell by around 4%, or 0.5% per annum anmum and # particularly rapid decline in
{Tahle Fil. seneral fiod relailing (- 2.2% per annum),

Table F4: Mumber of retail enterprises by legal status in France (1989)

“u
Sectors of anti:itll.- Hurnber of Sole Partnership Private limited Joint-stock Gthe;
enterprises proprietorship company company
General lood 32 803 24 251 209 4274 3518 T
Specialzed lood a7 42 TH07 g7 IC 976 55 1%
Texiles, clathing, lealher goods 54 g2 8 450 26 32 720 1733 o7
Heugehald equipmsn 5 307 32 884 255 15133 3467 8
Chemists 22503 19.035 2125 557 1 34
Hygiene, coture. sport 47 591 a2 47 679 12 Bt 1724 25
Otner spocialized ran-food finghuting lcbacee) 51 897 a0 270 921 8745 1 a0 &7
Mon-specialized ron-ood (rmixed r|3;1-ailing] 1 BOK 1136 23 4Gy 21g ]
Moler raddes &4 966 2 113 511 21 770 4 5% 1 268
Total retail trade 459 591 329 980 £004 47 513 16 664 40
Share () 100.0 718 13 212 43 14

Sowce Insep, EAT 1834,

112 Artaing n the Eurgess Sngle Warkel 1003 %
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Table F5: Number of retail outlets by sector of activity in France ™ (1982, 1986)

E

Saclors of activity HNumber of Share [%:} Charnge (%)
autlets

1942 18EE 1982 1866 18EE/32

Gerara lopg G2 333 53 405 116 95 -149
Hypemariets and suparmarels Loz GE4 1.0 1.2 247
Prosimity shops Er| 45 R 10.6 45 -15.G
Speviglized lood fo2 110 102 552 188 182 o4
Texlies, catung, lealher goods Wrgs e B3 21 64
Houzsshold ecdiprant a5 794 G4 (54 123 1.7 -1
Cnamisls 2 E17 218851 38 L 6.5
Hyciena, cullure, sports RO 757 48 G5 EXs 9.1 -23
Ofher specialized non-aod (including cbacoo) 58248 B 102 10.8 iz 4.7
Morrspacizized non-ood (mized rsrailing, 2726 2 885 0.5 0: La
Motir Irades = T 233 Taag 128 135 7.2
Toal retall trace 542222 Gd6 143 000 1000 n.r

5. hlpding chioes, WRcqUARGS A0 walETGUEES
£ Induding poim! salens

Sowen bsen, BF 182, 1056

Table F6: Sales area in French retailing® {1982, 1986)

Sectors of aeiivity Sales ares Shara (%) Growth (%) Average annual
in 1000 m® qrowh (35}

1952 146E 1982 {8kE 18EE/2 1936/62

Gangral loos 108373 125062 2E2 282 154 38
Hypermarkels 273 supermarkets TOT 222338 1585 205 2l BB
Proimily sneps FTOEG 33028 By 74 -1049 =28
Specialized food 2PERS O E 0805 5.0 .44 250 ]
Tetilgs, ciathing, lsather goods LR TanL: 155 183 23.2 34
Hewsehold couwement 11 BT 131203 A 293 126 a.0
Chemisis” [B155) 1655.8) 116 1.5 [E.58) 1.8
Hygiara, cullure, sporls 30255 34487 7a 77 40 33
Cther epecializes nan-food 2RIME Z7ORS 5.6 B3 A 24
san-specilized non-ood (mized retailing) 14887 20200 38 45 375 8.3
Tatal retail trade ® 3B 3245 44 T7a4E 100.0 100.0 168 i.q

& Marow defininon,
In Ebrrghes Dased On an Sveage sl 208 ol 30 '’ e culil,

Eowiee nzew. EE 1585

EY

eurcstat

The 1966 cenzuz recorded zome 200000
[ood retailers; by 1974 there were 142000,
and 1890 only 120000, This decline over
the past 15 wears is largely due to the
emergence of large lood slores, which have
adversely affected small general food
retailers,

The total number of nan-tood retailers has
remained fairly stable, with variations for
vertain steetors. In the clothing seetor, &
steep fall in the early L9805 was followed
v a rise in the number of outletz, [n
contrast, there was & s:teadz inereass in
the number of chemises.

Cwver 70% of all retail businesses arve sole
proprietorships 1Table F4i run by the
owner wlone nr zasisted by family workers,
but in maost cazes without emplovees, The
proportion 1z very high in specialized [bod
retailing (84.0%), which 1z 2 small-geale
seetor where salary earners reprasent only
A6.4% of tolal empleyment and the aver-
ape numhber of persons employed is 2.6 per
anterprize. In the pharmacy sectoy, cur-
rent regulations explain the predominance
of zole proprictors (85.75) or partnerships
(9,6%1, Sole proprietors are also represent-
ing a high pereentage (69.7%) of other
specialized non-food retailers,

General food retailing s composed of
neighbourhand stores, mainly sole
proprietorships, and large-scale food
stores, in particular private or public
limited companies.

6.3.2 Retail outlets and regional
distribution

The number of retail outlets increazed
slightly (0.7%) [rom approximately 542 000
in 1982 to 546000 in 1986 {Table F5),
Diggpite this virtual stability, sales area

Frlzlng in e Euvopean Snghe Mare! 1283 113




France

Table F7: Geographical distribution of retail outlets* in France (1986}

Aeglan Populaticn Atea Density Mumber of local cuilsts
at 1 January 1385 in ke
{Inhabitantsferm®  Number  Per10000  Per km®
(1 000) (1 000) inhabitants

lle-ge-France 10 2487 12ma B35 95 625 i 7.6
Empagneﬂrdenne 13622 25 BLE X W AE T D.ﬂ'.;
Pizardic 19735 1938 a1 1257 Y 064
Haute-Mormandis 16928 12317 137 13973 i 108
Cenls 23z 30 151 B0 T3 75 0.4
Basse-Normaris 14729 17668 78 11459 a2 (165
Brurgogne | 653 al 582 5 12218 B2 041
Mord-Pas-de-Calzis igme i2 414 416 30308 i 244
Eaina 2 ey 23 5ty I [ 21| :-1 0.6
Aisaca 15005 5220 ] B3 120
Franchs Comié L 0859 16 207 &7 8 366 77 05
Pays da la Loire ImvT a7 naz2 a4 21011 i (165
Bretagne 3B 2708 02 218 74 0,40
Puitou-Charenles 1 5636 25 810 Bl 1349 25 052
Pauitaing 27182 41 208 BE 23745 B 036
Midi-Pyrénes 2 355.1 45 348 52 A a8 045
Lirrzusin 7358 18 922 43 564 79 E
Rhane-Alpes 51536 43 5 tE 45 ] 105
Evergne 1554 26 043 51 1 369 a5 043
Languedoc-roussilon 20418 276 T3 1850 108 ﬁ
Provence-Alpes-Cite Ao 40388 &1 400 120 483 10 142
Carse 2457 & B0 49 2 508 101 028
Total 53 2794 543 204 106 545 143 BS 0.47

2 Ranew dednlicn

Soovcey rage, Salisteal yeabook, EE 136,

inereased by almost 17% from 383
millionm® tn 44.8 million m* {Table P&,
molor trades exeluded.

In food retailing the number of neighbour-
hood ouslets (small shops and small

supermarkets) fell by 18.6% belween 1952
and 1986, while the number of large stores
thypermarkets, supermarkets, and varisty

114 Refaling in T Eurcpoan Zighe Market 1053

stores) rose by almost 254, Although the
total number of food outlels declined by
L5%, sales arca inereased by 16%,

The number of outlets in specialized fed
retailing remained stable overall, with
varizble trends in diffevent seelora: there
was a full 1o the number of itinerant
sellers, butchers, and dairy retailers and

an Inereaze in the namber of sales outles
in certain sectors such as wines and
bieverapes, and deep-frozen products.

The number of outlets o non-foad retail-
ing roge in the textiles, clothing and
leather sectors, This increase in ontlets
0+ 6,95 and zales arca 1+23.2%) was
accompanied by high shop lurnover,

With Lie rise of large specialized stores,
zales area in the household cquiptment
sector inersased, but the number of outlets
declined, The same applies to the hygens,
culture, and sports sector, Bolh the
nuanber (+4.7%) and sales ares [+10.1%)
ingreased for other specialized non-food
atares.

The average number of retail outlets per
10007 inhabitants wus 85 for the whole of
France (Tahle F7). Coverage is denser in
reginns surrounding major conurbations:
Provence-Alpes-Cite d'Azur with Marseille
and Mice (110, Tle-de-Franve with Paris
and iLs suburbs (873, and Rhine-Alpes
with Lyons (89), The Provence-Alpes-Cite
d'Azuy region s elosely followeg by
Languedoe-Roussillon (1091 and

Corziea (1071 High density along the
Mediterranean coast is linked to the
establishment of a large numhber of outlets
that cater to Lourists,

|
6.4 Employment in French retailing
AL 31 December 1989, 1 645 700 persong
were engaged in retailing fexcluding motor
trades), of whom 1233800 or T5.2% were
zalavied emplovess and 391900 or 23 5%
were self-emploved, owners, azsoclates or
farmily workers (Table FAJL Aboud 400000
persuns wore smployed in the motor trades

B
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Table F&: Employment characteristics in French retailing (1983)
B

Humber of enterprises | Total persons Wage and salary earners | Self-amployed
employed Total Partime workers (%) Tatal Owners  Family workers

Gereral food 32 wd 442 Bit 408 Q5 i , RN 30856 5 aed

Hypemarkets and suoemmarkets 444z ave s 3T B BES a7 H

Prosimiy shops 2548 0 BZ ar T 57 33002 3% 713 333

!

Speciglizad food &7 042 230 245 120 G50 325 | 100 335 da 822 14 513
Textles, clothng, leather goods 4 §o2 275 832 19383 i 1 863 a0 v 4208
Fouzennld equpment L& v 240233 195108 285 a5 186 40104 3024
Chemists x| 1R 428 113 425 45134 2501 1241
Hygene, culture, s6s 47 89 40257 95 s 225 5314 41 202 3473
Glirer speciateza non-lood a1y pred T 29 478 45736 3240
Herespacialized ron-fond (misad ratading) 1494 B B4 GO i 2ia 13 255 1.562 A
Total retail trade” 351 225 1 B4& B52 1255 TE4 .z ! 391 989 354 294 37 604

Fernale amplayment 853 (66 TEE BES 193 722

Shara %) 57.3 513 494
Motir trades £b J68 402 405 325 BEd 14.0 7783 69 (0 & 303

Female employment TE 267 62 T3 | 15 492

Shara %) 194 19.3 |
Total retall trade 455 531 2 4B 567 1 579 2BE 2535 453 281 423 374 45 807

Femzle employment 1031333 831 656 ehe 214

Share %) a0 Ja.T | 448
a Maniw defiriion,
mm._hsee. EAE *955. o
Large-scale food retaling employed mare The percentage of part-time emplovess 1.6% of the businesses had 20 or more
them half (3720001 of the labour foree in grew steadily throughout the 1880s and emplovees (50.9% of employees or 38.8% of
the food sector, almost all of whom were resched almose 3085 10 1989, Sectors with total retail employment). [o 1980, 1.2% of
salaried emplovees. Forty-four pereent of a high pereentage of part-time workers businesses had 20 or more emplovees
those engaged in neiphbourhood retailing were chemist shops (12.8%) and genaral (47.2% of employees or 34.3% of the retail
[general food and specialized food) were food reladling (27 7%, bul 32.2% in the labour foree).
self-employed, compared with 20% for food  case of hypermarkets),
tetailing as a whole, Between 1980 and 1988 there was & very

Hetailing waz also a sectov in which 75% slight rise of 0.8% in retail employment
In non-todd retailing the seli-employed of emplovees were wamen. Amaong the self- ITable F8L. It grew until 1883, fall slightly,
represented 26.5% and numbered 257800, emploved, Lhe pereentage of worner was remained siable in 1984-85, and rose onee
They aceounted for 40% or more in cortain lower, at 25%. In 1989, half of the retail again, This trend in total employment
seetors such as jewellers and watch- businesses had no emplovess; 48.4% of the veflects that in salaried employment
makers (38%), hooleshops and newsagents husinesses had fewer than 20 employees rather than self.employment which fell
(40, and flovists (405 irepresenting 49.1% of emplovess) and steadily throughout the peried.
/

Ej Halalng in (he Suosean Singk Masel 1222 I-I 5
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Table F9: Employment by sector of activity in French retailing (1980-88)

Sectors of activity Persons employed at 31,12 (1000 Share (%) Growth (%)  Average annual
growth (%)
1980 1964 1988 1980 1984 1988 1988780 1988130
Genzral food 4005 4090 437 02 211 215 7a 0.4
Specialized food LA NG 2574 2324 127 133 N7 =16 -1
Textiles. clothing, leather goods 2852 284.7 ere? 44 137 137 - 4.6 -0
Househald equipmanl 2A0E 20549 2303 1.2 105 1.5 4.4 05
Chamists 95.0 1057 118.0 4.8. 5.5 EE 24.2 &7
Ferfumary and cosmetics 1801 204 a2 10 1.0 1.1 8.2 1.8
Stationzry. books and office supplies LoE 537 53.3 300 28 7 =108 -14
Otker spacializea non-food (including tobacco) 1881 1818 1876 985 494 9.4 -3 - 003
Mon-specialized non-food (mixed retalling) 754 E7.7 G606 18 35 a0 -1948 -27
Total retail trade™ - 18954 15648 16083 606 8048 50.7 0a 0.2
Maotor rades 383.0 3728 38LT 194 192 183 0.y 0
Total retail trade 1978.4 19374 19840 1000 1000 1000 08 01
a. Harmew definden
E‘.-'N' Ingee. EAE |98,
Table F10: Retail turnover by sector of activity in France (1980-490)
Sectors of activity Retail turnowver (bn FF) Share (%) Growth {%) Average annual
growth [%)
; 1980 1984 1988 1990 1980 1984 1888 1990 1990/80 1990/80
General food 237.2 4003 5487 6424 32 394 424 439 1708 105
Speciatized food BT 1373 1308 1328 138 125 1041 o1 493 41
Textiles, clothing, leather goods 750 136 1418 1510 14 12 10 104 1013 72
Household sguipment 827 NGO 1588 1T 4 126 N4 121 1a 1079 ia
Chemists %5 611 876 1053 56 60 68 72 1885 iz
I_-h;giene. culure, entertainment 452 6.5 84.0 924 69 65 65 &7 177 8.1
Other specialized non-icod 56.5 BAB Ba7 a7.1 8% B3 6B 6B 714 5.6
Non-specialized non-foud 338 488 576 63 52 46 45 43 567 64
ﬂﬁl retail trade” 555.6 1066 12941 14621 100.0 1000 1000 100.0 123.0 3.3

2 Hamew gelntion

Senrn rsen, Somples du Sommece JICC) 4830
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Overall, fond vetailing and oon-feod retail-
ing showed different trends. In find
vetailing the expansion of large stores
(hypermarkets and supermarkets! led to
an inereaze in the number of employvees
and a coneomitant decling in the number
of sellemploved. The average annusl
srgwth rate of emplovement in food retail-
ing was 0.2%. In non-fond retailing after
an initial period of growth llowed hy a
deckine, smployment remained stable
during 19873-86; it has been rising steadily
sinee 1957, For chemists however, employ-
ment prowth was sustained theomghoni
the period (annual average of + 27490

6.5 Retail activity in France

f.5.1 Turnover by sector and size

[re 1990, vetail turnover (excluding molor
trades and VAT exceaded FT 1462 hillion
compared with only FF 633 billion in 1980
{Table FLIL The average annual growth
rate by value during the 1980: was 3.3%
for the retail trade. However, growth in
Lurnever by volume was lower because of
refatively high inflatian al the beginning
of the period. Average annual increase in
turnover by volume tarms was - 2.4% 4
rate cloze to that of tradable consumuption,
Motor trade Lurnover amonted to
approcimately FF 475 billion in 1980,

Table F11: Concentration by turnover category in French retailing {1983)

Turnover category (FF)

01— 0.28 miliien
0.25-0.5 million
0.5-1 million
1-2.5 millizn
.55 millicn
5-10 million
10-20 million
20-50 million
50125 million

125-250 millian

250-500 million

> 500 millicn

Spwne 152, EAE 1582

% of businesses

Cumulative

turnover in %

8.4 0.1
218 08
38,9 27
605 75
83.3 18.3
93.1 287
97 4 375
68,7 43.1
99,41 507
99,83 60.2
23,03 853
99,97 et
100.0 100.0

Eurostat

The turnever trend in each ssetor depends
both on struetural changes in houzehold
cansumption and competition berwsen the
different, forme of diztribution. The 1980s
werg diffient years e bulchers hecanse of
a decline in mead consumption and com-
petition from expanding meat counters in
hypermarkets and supermarkets. Average
annual turnover fell by 26%, although the
szles volume for other speeialized food
sectors vemalned stable

In enntrast, chemists increased Lheir sales
beeause of higher demand, This is a regu-
lated market with no external competition;
annual turnover has therelors grown o
average 1125 in value since 1980, which
Is equivalent toan average anoual growlh
rate of T5% in volume.

Howaver, secloral trends do not accurately
reflect movements in traders” income. Any
contraction or stagnation’ in trmover by
amall-seale 2peciality retailers (2 oflen
accompanied by corresponding reduction
in their numbers so that individual
businesses may not be aftected serlously.

Az in other EC countries with a highly
developed distribution system, the concen-
{ration level iz velatively high. In 1989
less than 2% of enlerprizes accounted for
almest G0% of total tormover | Table F11)
and their annual sales excesded FT 10
million, Of the reat, A0% accounted for
only 7.5% of lolal turnover,

6.5.2 Turnover by type of outlet

Hypermarkets and supermarkets sugmen-
ted their market shares during the 19808

comnpared with the preceding decade. For

all products, bath food and non-food, they

beld 28.3% of the market in 1990, against
only 16.4% in 1950 Table F12).

Relndng nihs Eurepzan Singlz Marken 1920 -II ?
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In 1890 hypermarkets and supermarkets
together accounted for 529 of the fond
market, compared with 31.5% in 1950 and
only 12.6% tn 1970, Their cxpansion since
1580 has been mainly at the expense of
amall general food zrores (multiple or
independent traders) and hutehers,

Hypormarkets held almost 12% of the
non-tood market in 1990, compared with
only 5% [or supermarkets. Both have to
compete with large-seale specialized
non-food retailers, whoze market shave
was estimnated at 10% in 1990, 4
pereenlage points higher than in 380,

The trend among large mrocery stores

during the 1980s to diversily into fuel

retailing led Lo the deregulation of fuel
prices on 1 January 1955,

The 1980 witnessed the cepansion of
large-geale specialized non-fend retailers,
mainly in housshold equipment. followed
hy elothing, and fo a lesser extent in the
cultural and leisure sectors, In 1990, the
lirge-seale specialized formars accounted
[or 31% ol household cquipment and 2665
of elothing sales.

Depariment stores had & partienlarly
difficult decade as they faced competition
from both hypermarkels und large special-
izedl mom-food stores, They had to refocus
their activities on the Parisian stores, and
close or sell eartain undits in the Pars
suburbs and other cities, By late 1980,
department gtores aceounted for only 2%
of the non-food markes, against 3% in the
late 19705 and almosl 5% in 1970, This
waz the result of a fall in anoual sales
[average of 1.6%) between 1970 and 1990,
despite good results in 1989 and 1990,

Az in the 19705, catalogue selling was
among the most aetive sectors in
non-specialized non-food retailing and
maintained itz market share between
1980 and 1980,

11 8 Palzding in the Ewapean Single Maned 1593

Table Fi2: Market shares by type of retailer in France (1980-90)

Type of retailer 1980 1584 1988 18490
;ge-scale grocery refailers 16.4 20.4 L 283
Hypermarkets 3.4 1.6 15.5 16.7
Suparmarkeis 7.0 8.8 108 1E
Warigty stores _ 2z 1.9 15 1.4
smaller-scale general food chains and i
cooperatives a8 24 2.0 1.7
Large-scale general food distritution 224 252 294 3
Fn-spe-::ialized non-focd distribution 3.9 35 33 3.2
of which departmeant stores 22 1.8 18 14
Mon-specialized large-scale
and integrated retailing 26.2 28.7 33.2 346
small-zzae independent food retalers 48 42 34 3.2
Meat retailing 8.1 5.2 4.1 37
Specialized food retailers a5 36 SI B.I;'
Chemisis 41 4.5 5.3 5.6
Oiner specizlized non-food retailers N7 ang 3.2 KR
Independent specialized and
non-specialized retailing 50.0 48.4 47.4 46.3
Total retail trade 76.3 771 80.5 EU;
Purchasas outside the retall sectar 237 229 195 19.T.
Bread, confectionery a0 28 27 26
Motar frades 1.8 114 B 8.4
Total retail sales (%) 100.0 100.0 100.0 10@
Total retail sales {bn FF) 955.5 1 465.8 17777 1 Eﬂﬁ.é

Cnwoe bnen, G312
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6.6 Cooperation and affiliation Figure F1: Importance of affiliated non-food retailing in France (1389)

movements in French retailing

- s [¥]

The vise of large general lood stores is not Parsonal care !U“ — I -‘
2 A SRR = |

due solely to large intesrated businesses fones

" : [ 1

sueh as Casu?n. .ﬂmhan. Carrefour, and Household equipment .wu”?’j P i

Eurgmarché (Bsction 8.1 It can alzo be T e R e e e LA

atteibuted to the growing number of affili- Hygiene, culure, 1.2 | |

ated independent traders using the same entertainment, sports | B g 5

trade mark and u central buying crgani- il

zation. Thiz arvenpement allows each Other products £ 2_'5 . —

; i e s e R e | 1 6,

member retailer to retain hiz aulonomy, I I : | S

L b 10 15 20 25 a0
B
The two main affiliations of independent Share in retail turnover including VAT (%]

hypermarkels, Leclere and Intermarché,
each aceount for 5 to 6% of total rerail
prmover and are amimg the largest Enro- Soutcs Eornwal, bassd o ke St

f:’/j Affiliations betwesn large-scale retailers . Affiliations betwaean SMEs

pean retailers. Leclere is a group of
independent traders whe own Lheir stores
and hold an equal share in the buying
mraup, Groupement d'achats Galec, Gales

price policy thal fxes the average and buying groups and cooperatives, voluntary
maximumm marging for each product. chains berween wholesalers and retailers,
and conlract arrangements belween

seleets suppliers at national level and Specialized retailers also responded o the producers and disteibutors.

negotiates purchasing terms with then, growing gtrength of large fond and non-

Mest purchases ave made divectly by the food stores by furming different types of In 1959, affiliated retatlers represented
members, who widertake te adhere to a assovialiung: franchising chains, retatlers’ 21.8% of total specialized non-food vetail

Table F13: Hypermarket development in France (1986-391)

Size cateqory [mgj 1946 1947 1948 1989 1550 1501 Growth (%) 1851/36
Mo Sales area Ho Sales area Ho Sales area Mo Sales area M Sales area Ne Sales area Mo Sales area
{1000 m? {1000 m™ {1000 m?) {1000 m?) 11000 m?) {1000 m) {1000 m?)
2A00-4989 327 1% 358 1186 4id 1323 441 1 ddd 474 1 560 444 1 632 526 455
of which
2400-2 905 134 3G 154 435 173 453 194 ] 208 555 | 501 0.1 847
J000-4 At 183 789 204 7 23 BEE Ly 024 266 1 {6 ava 1041 LTS 428
S000-7 484 1T 1038 174 1053 168 (REH a0 1180 140 1155 200 1218 178 17.3
TEQ00 939 i a2 ar 420 10z arn 108 496 118 945 120 1016 5.0 26
10 00-14 953 g a05 £3 G4 &7 i 43 FEH &5 Th2 T a5 2RE 341
15000 and abiows G 116 7 (K3 a 146 a 145 1 195 1 145 £33 BY.E
Todal hypermarkets G4 3 BET 534 386D 75% 4 162 a0 4 3B% 434 4 BBE 200 4 886 .y 33.2
Sowre bhees, GO

EY

eurostat
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Table F14: Employment and turnover of French supermarkels and hypermarkets (1986)

Size category (m®) Mumber Employees Salesarea  Turnover® Share (%) Mon-  Average Sales
{1o00m*)  {Mio FF) Food Nonfood  retailling profitm® area(m®)
400-994 3214 34316 i 135 80 425 B3 12.5 24 263 G4
1000-t 494 1 BET 54314 1838 56 483 775 15.8 6.7 36.2 1172
1 500-2 433 490 27 RED 918 36 200 734 20.4 7.2 395 1872
Total supermarkets 52N 136 150 4 BBY 163 113 91 16.4 5.5 334 928
2 500-4 999 317 40555 1157 51266 818 322 60 443 343
5 000-7 5o 202 48 207 1272 B3 717 bE.2 39.2 4.5 50 B 297
E 000-12 500 er more 114 48 610 1218 &8 476 535 449 2d 56,2 10 244
Total hypermarkets 658 137 372 3648 183 459 56.8 38.0 4.2 a3 5 513
T_o?al large-scale
grocery refailing 5029 273 522 & 53T 346 672 67.3 279 4.8 40.6 1440

- Swzud g VAT

Fource fnsge, EE 1936

turnover (Figure F1). This excludes
pharmacenticals, of which 18.5% was
accounted for by small and medium-sized
businesses, The percentage was higher o
househald equipment (28.9% ) and health,
enlture, laisure and sports products (29.7% ),

6.7 Large-scale retailing in France

The definilion of large-seale retailing iz
baged an three diflerent eviteria: nutlet
s, enlerprise size or membarship of
group, In practice, large sroups ollen
combine all three criteria, The zame brand
i wllen adopted by oullets thar are similar
in size and run by different companies
belonging {o the same group or linkad to
the group by contract. In addition, tom-
panies and groups may be linked through
a joint buying erganization that can also
supply different chain aperators,
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6.7.1 Large-scale grocery retailing

Large-seale food retailers generate over
ome-thivd of thear tornover from foad
privducts, They inelude hypermarkets
(minimum sales arca of 2500 m®,
supermarkets (400 to 2500m?, at least
Lwo-thirds of sales from food products),
and variety stores (400 1o 2500 m’,
between one-thivd and two-thirds of sales
from food products). In the 1980s, the
average annual growth rate by volume
wis wlmost 17% for hyvpermarkets and 9%
for supermarkets,

Om 1 January 1992, thare were 00
hypermarkatz (649 in 1987) with a total
sales area of 4.9 million m® (Table F13),
Independent retailers operated 356 hyper-
markets, hut these were smaller and
covered only 1,2 million m®. The number
of hvpermarkets has grown steadily sines
the appearance of the first large store in
|96, although the sector hus stagnated
since 1989, Large stores of over 15000 m®

are gaining pround; growth can be mainly
atrrihuied to the conversion of smaller
bypermarkets into bigger ones, Compe-
tition has become more intense hetween
companies managing hypermarkets and
growth iz oflen based on external expan-
sion, as evidenced by Uhe laroe number of
takeovers and changes in name that take
place each year As g result, the number of
trade marks pradually decreases as
reginnal or family names are slowly
replaced by leading national hrands.

In France the typical hypermarket zells 5
very wide range of food C3000 te 5000
lines) and non-food Hems (20000 to 33000
lines), with an average turnover per squars
metre of FF 87000 (including VAT,

Al L January 1992 thers were around
BI00 supermarkets, with a tolal sales ares
of approvimately 6.6 million m®, compared
with 5470 stares having 2 sales area of 43
million m* at 1 January 1956,

eurastal
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The incrosse in the number of supermar-
kets was slipghtly higher compared with
hypermarkets, but anouzl growth was
glower. The changes ineluds the apening of
new stores, closures, conversions of small
supermarkets {less than 400 i indo
larger supermarkets, enlargennent of sales
area without change of category, and
comversions into hvpermarkets. Bul these
changes - apart from openings and con-
vergions - cannot he eazily determined fir
g accurale nssessment of the number of
supermnarksts. Their aistribution into
chains and independent stores is also quite
difficult and il is assumed that the stores
and total sales area are divided eonally
between these two Lvpes of oroanization,

The 1986 surver on local gutlets led oa
detatled analvsiz of larre stores (Table
F14), in particular by sales area. In 1456,
atotal of 490 supermarkels of pver

1500 m* generated o turnover of FF36.3
bilhom {excluding VAT Brom a sales wrea of
A0 m®. In comparison, 658 hypermar-
kets peneraled FFO1IRES billion in sales,
Sales por store were four Hmes higher for
an averape-sized hypermarkel (3500 m*)
than for an aversge-simd supermarket
(1873 m*) belonping to the largest size
dass 11500 to 2499 m™

The survey alsn showed close correlation
betwoen store size, sale of non-foud prod-
ncts 25 a percentags of dotal sales, and
sales per square metre, This correlation
was stronger for supertnarkets than for
hypermarkets. Mon-food products account-
ed for 19.4% of sales in atoves with a sales
area helow 1500 m°, and 26,15 in those
hetwesn 1500 and 2300 m® Similarly,
average sales per square metre wers
higher by a factor of 125 (rom one siae
eategory o the next. The typical super-
market m 1890 offeved 2500 to 3500 foud
lines and 500 te 1500 pon-food lines,

eurostat

6.7.2 Large-scale non-food retailing
Diepartment stores and specialized large-
seale stores are divect competitors of
hypermarkets for non-load products.
Developmenis difler hetween the peneral
depariment stores within and outside
Paris (.o Printemps, BHV, Galeries
Latavettel or deparlment stores specia-
limedd in a1 product range (clothing: house-
hald equipment: culture, leisure and sports
producta).

Maw apenings of non-zpecialized depart-
menl stores stagnated during the 1980s.
There were an eatimared 172 stores of this
twpe with & sales arca exceeding 23500 m*
in 1948, apaingt 181 in 1981 The 1986
survey estimated average sales aroa ot
G340 m®. Smaller nan-specialized or semi-
spetizlived non-food stoves, which oflen
belong to the same enlerprises as the
larger stores, alse decveased in number.
Dperatars of such stores refocusad their
activities an the Jargs, well-knimwn stoves
loeated in major vity contres.

The stagnation in the growth of depart-
neenl stovis was accompanied by a luss of
market share ot non-leod products despize
slow bul steady expansion of this market.
DNepartment stores held a markel share of
3.0% in 1980, bul only 215 in 1950,
Hewever, thiz downward trend seems 1o
have boen checked sines 1087,

Specialized large-seale relailers ave mrow-
ing in importanee m the non-food markel.
Huginesses in this eategory must falfil at
least ane of the [olowing three criteria: ac
least one store with a minimum salss area
of 2800 m?, minimum of 10 stores, or more
than 100 emplovees. Such large-scale
retalers weenunted for almost 22% of the
turnover from spacialized non-food retail-
ing and beld 104% of the non-food markel

in 1990 (11.6% n the case of hypermar-
kets), Ten vears earlier, large-scale
retailers had only accounted for 12,35 of
Lhe turnover from apecialized non-foed
ricailing and a markel share of 65,

These retailers hold the highest sharve in
the household cquipment sector (31.1% of
the scotor in 1990 against 20.2% in 1980),
but their expansion was most significant
i the clothing and footwear sector (kam
LR in 188 to 25,7% in 19900 In 1988
theve were 4 300 stores for household
equipment, including 482 with a sales
area of over 2300 m”, and 4300 stores for
clothing and footwesr, including 27 of
aver 2500 m*.

Sinee 1888 large-zeale retailers have fund
a iy aven foy expansioh in the health,
enlture, lelsnre and sports seetor. In F380,
for the Lhird conseentive vear, they
inereased thait turnover in this sector and
their share was eslimated at 13.5%,

(zeneral eatalogue sales maintained their
pozition in non-fond-retailing their market
share was estimated at L56%, with no
change during the 19805, Turnovor
ipeluding VAT, reached FF 208 billion in
L9890, against FF 9.4 billion 10 yoars
earlier. Annusl average growth by volume
was L%, These figures cover only general
catalogue sales and exclude specializen
matl order =ales of retailers or manufae-
turers, The association of mail order
companies estimated total catalopue sales
al I'F 41 hillion, or approximately 2.5% of
total food and nen-food retail sales,
excluding the motor trade. Mail order is a
highly concentrated sector, in which the
twn leading companies (La Redoute, Trois
Buisses) aceount for ahout 40% of total

Luarmeseer.
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6.7.3 Leading French retail groupings

The study of integrared groups is sssential
o evaluate the importance of large-scale
retailing. Retail groups are formed for
gither cormmercial or purely financial
reasong, The financial analvsis of links
and cross-shareholdings between groups,
can ot help measure the importznce of
cormercial groups such as Leclerc o
[ntermarche,

The LIFI (Linisons fnanciéres) survey on
financial links betwaen companies carvied
out by Insee aime to evaluate the share
capital helo by groups. In 1887 the survey
fonnd BY groups whose activities centred
primartly on French retailiog (51 in the
liod sector and 35 in the non-food sector;
10 non-foad groups were foreign-owned.
Three retailers, Casine, Au Printemps,
antd Dacks de France, fiured among the
leading 50 French groups in 1987 in torms

of value added or number of smployees, A
Lotal of GGY busmess enterprises with

BB 000 ermplovees and a3 turoover of

FF 343 hillion fexcluding VAT belonged to
groups whose muin aetivicy was mostly
riailing.

Ranking by turnover and number of
emplovees gives ancther piciure of the
relative importance of major relail groups
iTahle F15). According to the trade journal

Table F15: Top 20 French retail groups {1991)

Rank Groups and societies Turnover (excluding VAT) Growth (%) Profit ~ Employees
{Mio FF) 1991/30 (Mio FF}
1 Intermarché Hyparmarkets 107 800 116 - 50000
2 Leclers Hypermarkets 106 500 55 — 51 500
3 Carrefour® Hypermarkets 100 380 523 1207 76 200
4 Promodas Hypermarksts 78 370 308 450 47175
5 Auchan Hypermarkets 44 500 — — 26 000
&  Casino Hypermarkets 42 415 55 531 3737
7 Sysiéme U Food 37 500 154 . 23 800
&  AuPrintemps (Pinaut) Depariment stores 31 280 64 1857 30 200
9 Docks de France Food 23 400 na 3t 24,050
10 Galeries Lafayetie © Department stores 25 480 54.7 301 3 220
1 Ewomarché (Carrefour] Hypermarkets 25 467 063 ~1 504 16 685
12 Rallye Hypermarkets 24 000 67 126 19270
13 Comptoirs motemes Supermarkets 21 360 58 306 15 640
14 La Redoute (Pinault) el order 17750 28,5 87 16 580
15 Nouvelles Galeries [Galeries Lafayettel  Depariméant stores 14 200 2.7 258 15075
18 Trois Suisses Intemational tail ardar 9525 03 — £ 980
17 Diarty Electrical appliances 8735 22 BET 7an
18 GCastorama Ory 8750 169 243 3900
14 Fnac Consumar elactronics, tooks 7430 181 143 5290
20 Conforama Furnitura 7 1.95 6.2 &7 533

a. Fudng sonfabng slacns in e Mosidas 370 Eaamanchi hepermarkes.

b Inchdirg Cottiment haprmmarkes,
& eud ng Hogvelos Grlnries depanmen) sones

Spure. Burcgial anzpied bom Les Sbor, 'Leg 500 pramonrs oroupes, Rovenicer-Ceamzar VEL.

1 22 FEladng in Ihe: Enugean Sivgle Maral 1963
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Lez Echos, Intermarché, Leclere and
Carrefour were the three leading French
retail groups in 1991, with a turnover
exceeding FF 100 billion each. Between
1990 and 1991, the 10 leading groups all
inereased their turnaver, aften through
aequisitions, The only sxceprion was the
Casing group whose gales fell by 5.5%.

~ Blower growth, increasing Huropean com-
pedition and global sourcing will lead o
mare gequisitions and speed up coneen-
tration trends even further, Already
June 1991 Carrefour tock over Eurg-
marché hecorming Lhe largesi French relail
eonglomerate in 1992, with a consolidated
turngver of FF 115 billion, Thiz was
follwed, in 1952, by a merger between the
Casing iturnover of FF 42,4 billion in 1991}
and the Ballve (rurnover of FF 24 hillion in
19411 groups,

Most recently, the department store operator
Galeries Lafayette took a controlling atake
in Nouvelles Galeries [urnever of FF 142
billion in 19511, Further radical changes in
ownership and erozs-sharehaoldings are to

be expeeted 1o the 15505

6.8 International expansion
strategies of French retail
groups

The 1880: zaw & strong thrust of French

retzilers abroad, especially in Spain, Ger-

mary and the United Stales (Figure F2)

Theee concurrent strategies were adopted:

creation of local subsidiaries to set up and

operale large stores, parinership agree-
ment: with large local retail groups, and
aeguizition of boldings in local retail

Lompanics.

eurostat

Figure F2: French hypermarkets and supermarkets abroad (1990}
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The Carrefour, Auchan and Promodés
groups were the most active in opening
new hvpermarkets abroad, Carrefour
spearheaded the movernent by opening its
first hypermardet in a Bareelona suburb
in late 1973, Sincs then, Spain has
remained a favourite target where French

retailers have established themselves
firmly. Theyv are also setting up smaller
regional chains, Auchan and Carvefour
plan to extend their do-it-yourzelf and
firniture chaing to Spain, fullowing in the
foctsteps of Conforama, which recently
opened s fiest stores there

Znlxing in Ine Eunoean Birgke Mas) 1223 123
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[ Italy, where regulations make it ditfi-
cult to open large stoves, Casino, Auchan,
and Promodés signed partnership agree-
ments with local supsrmarke! operatorz,
Castorama cooperates with Standa and
Rinascente in the do-it-voursel§ and

furnifure spelors.

French presence is more limited else-
where, hecanse of stricler regulations

{Lhe Metherlands), strong loeal competition
[Germany, UKL or difficulties in introdue-
ing the French-style hypermarker offering
food and noo-food items ‘under one ool
(LSAL Sinee the lirst investinents by

124 Fetaling in the Ewiopesn Sgle Masm 1503

As-Beo and Record under the name Cub's
in 1982, many French hvpormarkel opera-
tors particularly Euramarché, Carrefour,
and Auchan hive tried Lo open such stores
ity the United States, bul they have not
made any real breakthrough in this diffi-
cult markel.

AL 1 Junuary 1992, 136 hypermarkets and
171 supermarkets oulside France wers
either owned ar snpported by French

redatlers.

Le Printemps has successfully exported s
trade mark righl up Lo the Far East,

whereas La Redoule, in partuership with
Searz-Roshuck, has led the French mail
order enmpanies in thalr expansion inta
the Canadian market. Since mail order
companies can operate withoul upening
slores, they can easily establish them-
sohees in foreign markels. Concentration
hias begun in the mail order sector,
particularly in Europe, where the single
market will facilitate processing of orders
acroas the Communiry, Catalogues will
alan be designed [or European rather than
national consumers, Fronch comepaniss
expeet competilion 1o nereaze heve,

eurcstat
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For further reading

L Trsee vésuliats, Syafine gt Ne d5, July 1001, Tes entreprelses du
cormerey en 1959, rézpllats da engquite annoelle £enireurse.

&L Inses, Doguznent de travail B Yo 8801, Enquite d'établissement dins Je
commeree o détil, Prinepany sésullats paur 15567

3 Imzee 'La siluation dy, epinoneecs frangais oo 19917 Pramier bilan eabli
pour e région de e Cemmizeien des comptes eomerciaus de la Wation do
711552

4 Insee resulale, Les eomptes du enmmercs en 1880 Benmemis géntrle
N 440, September 1991,

=1

Mimigtare dy Commeree et de UArtisanat, Lo Fraweee des comneerees 900
cr 198

LaA (Libve Seroie Artwadtidz, Alag Hyper-super’, No 1280712584,
19-26.12.1997.

FPoines de Venle, ‘Panorama 149327, Recensement de Lo gramie dstripution au
10,1991,
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Annex F: Statistical sources and data-collection methods

Tha French trade statistics syster covars both short-term trends snd slructural
agpects. 11 Brme part o a production statistics system coordinated by the
Inztituz national des statistigques et des études deonumagues [nseel. However
sl gertors are managed by the gtatisteal departitents of the eelevant minis-
wies leg, industry, transpert). Taceptionally, in the trade sectar, i i5 Inses thil

also carries pul the statislioal work,

The annual enterprize survey (EAED is the comer-siona of the enterprise
statiatics system. As It covers most spetos ol the economy Bt is ozelul fr
sludying the soreeteee of e production system and its changes. Al enterprises
with 20 o move amplovess arve sorveyern. For the smaller ones, & reprasenlative
sumple bused on the Sirene reglstor 13 vzed, The register comprises all anter-
prizes and local autlets o that theve is no nesd for cenauses, whick sre costly

wnd tuke long to snalvee.

The: basic corepenent in the retail teade is the loral sutler, Inses periadically
surveys lacal autlats whiss scope 15 extended Lo inelude lovel retadl pulless of
non-relail enterpriscs. The rosulis of the dilfeent 2ectoral annnal entarprisa
SUTVEVS ATe cemined with dats from tax returns within o harmenized svetem of
eoriplate tra system and provids recent data on retail lurnever, The seoveys are
alse used Lo update data From soroctiral saurces. for trade aecounts and in
geping with the eentyal framewerk of nationzl accounts.

1. Annual enterprise survey (EAE)

Toe annual epterprize survey (BAED of retzilers is carviad ot ezch vear on a
zample af wholezale and relzil enterprizes. All enteranses with 20 or more
ernplovess aee covered; for those with fewer than 20 sropleveas, representative
anteramses arg selacten geenrding to varsble samphng rules bused oo activily
and size dmeagared Interme of neeeber of cimglovees), The 1989 survay coveren
0000 exterprizes; 18000 i the whelesele trade, 2 000 intermediaries, and
FENO i the T-.'-et.'-lﬂ' trads, [t alza ineluded 6000 entermses jn matar trade [sale
und ropairl which, in France, are normally grouged with markes services and not
gistribnzive trade.

The aosual eptarprizse suray in the eecail tada eovers all encarprizes whase

regin mebivity 15 reteiling 1L ancludes enterprises with no cinplovess, ieeegpective

el thelr turpevie,

2. Survey of local outlets in retailing (EE)

Lo addition o epterprises, retail staistics should inciode laeal autists which
constituis the retail nelwork availebls o conzemers. The 1922 and 1936 surveve
cavered all Jecal ouclets, ineluding thase kelonging to entarprisss whase main
aetwvity was ool reteiling. In 1936 all Jocal outlets witly 20 or moee cioployees
wire sirveyed; those with fewer than 20 employees wers eovared throngh a
reprezentative sempla & total of 13000 ozl outlets, hulvmpging Lo antermrses
will
single autlet, the nacessary information wae taken fram the 1956 annual

savieral locul outlets, were surveved in this way. For coteraeizes with o

enterprize survay with e need fr data te be collaeled specificallv

3. Monthly indices of turnaver

Inzes uses a fiwad samnle w compile monthly mcces of turever for sl
chterprist s, A sunple of VAT registered enterprizes @000 VAT yaturns
supplias by the VAT affical s taken to mever small and medium-sieed ooize. 4
spevin] yostal survey covering o saoeple of 3000 anterprizes is canducted far
small entergrizes not subject to monthly VAT returns. The manthly indiess of
turnaver i the retail trade weae the only comprehensive soaree of quanlitative
shorl-lenn information. I edditian, various Wade gonrees roovide information on
coetain types of large-scale vetailers Hlargs hypermarkat companiss, dapariment

slores, anid muil order canpanies),

4. National accounts of distributive trades (CC)
Kulaozal accounts of disteivutive trades provide a dotailed desceiption of each
zeczar and, i the casa of retal sales, of sach type of qutlet

The rasulis uf the annunl enterprise sueveys und VAT dola, inlegrated wilhin
SUEE, are wsed for compiling sectoral acconnts, They ave in harmeny with the
centrel framewark of nationzl swesounts and inclode ather eloments. The data
therelore necd te b corpecied to aesaunt for tax irregulavities and 1o extrapolate
reizaing fita. This sxplains why toenover of retael eolerprises e secloral

aceeints is higher than in the annoal entarprise sureys.

Walume and preee hreakivwns are prepared fBir seeloral seesunts wnd the data
e adjusted 1o inelude all Laxes and ensoee congiztency with honsehold
rongumption date,

For distrzbubive trude acesunts, data oo the previcws vear can be apdated
uzing shovt-rerm sources. The position af reteiling for year N ean be determined
v extrapilabing the results for the grevions vear resulls are available gt the
and af Janwary of the following vear N-1,

5. Other sources

[n Uie case of lorge-zeale porailers Chypetmarkens, supeymarkets, department
atonag, lavge spacialized non-food storas), regiziers and manographs regularly
prezared and gublished by Ui trade peess anc o rick soures of derailed
information. Bach vear, journals snch az Lebee Servece Acfenlitis, Poings de
Verle, wod Les Fohas gublish speeial izeues devoted to lavge-scale retailing, They
contain complete lists of stores, ineloding detatls of perent organizlams and

stare Jealures, ag well ag delailed statislics.
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7 Retail trade in Ireland
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Ireland

7.1 Introduction and key statistics
Although Ireland 12 larger in area than
Luxembourg, Belmum, the Netherlznds
and Denmark, it 1s the second smallest
Member Statw alter Luxembourg in terms
of population (3.5 million), Ketail sorviees
therefore need w reach a small but widely
scattered population,

In [rizh siatistics, the motor trades {car
shops, motorevele dealers, and petrol
stations! are part of retail trade, In addi.
tien, ‘public houses” and ‘ofl-licance shops™
are considered a retail category although
cluzely related 1o catering, Public houses
are outlets that sell BO% or more of ther
gonds tmainly alcoholic and non-alenhalic
drimks) [or on-site consumption. In
vontrasl, in ofT-licence shops, 50% or meore
of turnover is generated through sales of
alecholic drinks for conzumption off the
premises, Altheugh this class does no
exisr i other BC nomenclatures, it was
tneluded Lo maintain compatibility with
the exisling Irish elazsifieation. In Part 1
(EC overview . public houses and
ilT-licence outlets arve congidered part of
the Irizh food sectar,

Table [RL1 summarizes a number of key
slatisties related to the Irish retail trade,

7.2 Role of commerce in the Irish
economy

T 1985, Uhere were around 32 400 retail

and wholesale enlecprizses and 350 ntay-

mediaries (Tanle [RLZa),

The commercial seclor i3 an Important

emplover in Ireland (Table [RLEZ0) In

1991, its share in total employment was

128 Retakng In ta Eurcpean Sings Market i5d

Table IRL1: Key statistics for retailing in |reland {1987, 1588}

Criteria

Value Statistical

source

Mumber of enterprises 20 337 CSO 1988

Mumber of local outlets (excluding itinsrary trads) 31 659 G50 1988

Sales area (100 ft %) 264 671 CSO 1988

Total emeloyment 127 880 Cs0 1987
Sel-empioyad 38 200
Employess 89 6a0

Tumaver [IRL 1000 7133670 C30 1987

Gross margin (1AL 1 000] 1535 435 Cs0 197

Gross margin per labour unit

12 008

15.3% 1117 for retailing and 2.6% for
whalezaling!. Retml emplovment has kept
pace with the general upward trend in
Lutal navonal emplovment, especially in
the late 1980, Conversely, the wholesale
trade, which is mainly import-oriented,
tended lowards a net decling in emplov-
ment during the LS,

The Irish economy orew at an annual rate
ol 1% in LTHR0-85, but pieked up 1o the
second hall of the LTS0s (+ 4 8% annuallvl.
The distributive trade sector aecounbed Tor
L3345 of tolal gross value added, which
amonnted to TRT 253 hillion in 1980

i Table IRLZel,

Tradable consumplion 1o Ireland repre-
sents about 65% of final houschold
conzumption (Table IRL2d), 2 high share
compared with the EC average of 53%.
This leavez a low proportion for services
and eategories not channelled through the
retail sector, The share of food, drink and

tobacos in houschold congumption iz also
ralher high (32.6% ), mainly because
avrrage household eeme = relalively low

7.3 Retail trade structure in
Ireland; enterprises and local
outlets

Im comteast with practice elsewhers o the
Community, the distribution consuses of
the Cenural Biatistical Offiee (500 in
[reland cover local vetail outlets rather
than enlerprizes. Enterprise estimates for
this publization were Uherelore compiled
from Jocal sutlet data,

Aveording o the TR0, some 29 30 ralal
enterprises were oparating in [reland in
188 Overall relui] sales amounted o IRL
7.1 billion (excluding VAT, with an
average Lurnover of around TRL 243 200

EYi
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per enderprise Table ITRL3) Average sales
were highest in the motor lrade (TRL

40 4000 and wrocery sector (EL 368 6005
The share of motor teades was higher in
retail turnover (206 ) than in the number
of enterprizes {124 and outlets (12%),
beeguse of this seale of their cperations,

Abaut T5% of retd] enterprises were sole
proprictorships (Figure IRL1L Similar &
France, Belgium, and the United King-
dom, Treland had 2 hizh shave of lmitad
eompanics (18651, Partnerships (8%
and eocperatives 10.2% ) wers less commom,

During 1978-28, the number of outles
remained faitly slable, with an average
annugl decrease of only — 0.2% (Table
[RIAL Rationalization and eoncentration
led to significant losses of outlets maimly
from the grocery (- 25.3% ) and tobacco,
sweets, and newspapers sectors (- 280,75 1
Metor tradess {share of 12.1%) resistered
the highest average annoal growth rute
{24.2% in the number of outletz. Ocher
sectors with positive rates were ‘other food’
(1.8%), durable honsehold goods (1.6%),
and ‘other non-fond including department
staves” (01951 With over half the 31 700
outlets recovded in 1988, food and drink
retailing (oeluding public houses) ranked
bighest for the number of outlatz.

Az [rish vetailers normally operate single-
autlet businesses, the average number of
gutlets per enterprize (1071 was lower
than the EC average (1130 Tn 1985, thers
were 90 putlets per 10 000 inhabitants

in Ireland {Tahle IRLA! Retail nutled
demsity was highest in Munster (1097 and
Ulster (1003

eurcstal

Table IRLZ: Role of commerce in the Irish economy (1988-91)

{a) Share in the number of enterprises Value Share
1968 (%)

Total enlerprisas (ncluding agriculural enterprises) na
Total distributive trade enterprises 32 708 100.0
Wholesale trade 3027 9.3
Food wholesaling 684 21
Mon-food wholesaling 2343 7.2
Retail trade 29 337 8oy
Food retailing 11 001 336
Men-food retailing 18 336 56.1
Intermediaries 344 14
{b) Share in employment {1 000) 1891 (%)

Total resident population 25234
Total amployment 11254 100.0
Persons employed in distributive trades 171.8 15.3
Whaolesale trade 40.4 3.6
Retail trade 131.4 1.7
(¢} Share in value added” (Mio IRL) 1988 1989 1980
Gross domestic product 21 BBB.3 24 30849 26 003.0
Gross value added of all sectors ® 19 740.6 213828 232480
Distributive trades gross value added" 22904 24229 31110
Share of distributive trade sector (%) 11.6 1.3 13.3
(d) Tradable consumption (Mic IRL) 1990 (%)
Final household consumption (at current prices) 14720 100.0
Focd and drink 4 795 328
Tobacco 564 3.8
Clothing and footwear 1 D64 7.2
GEross manl, fuel and power 1519 103
Furpiture, furmisnings and housshold equiprment 1177 8.0
Meaical care and haalth expensss BRY 4.0
Transpart and cammunications 1878 13.4
Recreation, entertainment. education, culfure 1833 111
Miscellaneous goods and services 1 403 05
Tradable consumption 9309 64.6
Mon-tradable consumption [mainly services) 5 211 354

a. M maskel o,
b, Al At coss.

Sogrees: CBO, Corsus o sondces HEE, labourdones survey (DRS] 1999, nadoral aocoonts, 1

Reaiing m the Enmpean Singla Marke! 1oag 129



ireland

7.4 Employment in Irish retailing

The Irish retail sector cmploved 128 000
persoms in 1988 (Table [RLA), of whom
over 50% werg working in the food sector,
including public bouses, 13% in the motor
tradas, and 36% in non-fopd relailing, Dn
average, an Irish vetail outlet employs 4
perzans (ineluding family workers!,

Treland i= among the EC countrivs with a
relatively high share of wage and salary
earners, wha account for T0% of the work-
foree of whor 19% are part-time workers.
["ublic houses have the highest proportion
of self-emploved (45%) almgside tobaceo,
sweels and newspaper agents, Employees
represent about 80% of the warkforee in

THA%

. Szle propricterskip

I l Lmitect company ':_] Cooperaing society sl oter

Sovvees Tuaslzn based or C20 daw

"
f Figure IRL1: Share of retail enterprises (in %) by legal status in Ireland (1988

| Farrersfip

Table IRL3: Mumber of retail enterprises and turnover by sector of activity in Ireland {1987, 1988)

Sectors of activity Number of Share (%) Turnover Share (%) Turnaver
enterprises excluding VAT per enterprise
1988 1987
(1 000 IAL) IRL
Grocary G345 218 2338 T4d 328 358 59_3
Public house ang afi-licence G 450 220 739120 104 114 592
ﬁ:her fnod [i.nclud';ng délw products) a4y 104 452 261 6.3 148 4%
}Dhacm: sweels and newspapers 1 609 5.3 215751 3 136 609
a}thmg ang footwear 2 646 a0 537 266 15 203 048
Durable hausenald g'f.JGﬁS 1843 63 434 615 6.1 2‘35;1—9
G__fwmists G4 34 204 5B5 2.5 208 221
Cther non-food (including department stores) 2824 9.5 755 588 0.5 26?_55
Wotor trades (including petral stations) 3589 122 1451 356 20.3 404 40_1 |
Total 29 337 100.0 7133 670 100.0 243165
Smree, G5O

.I 30 | Feelaliney in ) Eurcpean Srgie Marke 1420
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Table IRL4: Number of retail outlets by sector of activity in Ireland (1978, 1988)

Sactors of activity MNumber of outlets Share (%) Growth (%)  Awverage annual
growth (%)

1978 1988 1978 1988 1988/78 198878

Grocary amv G 664 276 210 -253 —_E_EI
Fublic house and off-licence - b 838 fi 570 21.2 20.7 -39 -04
Other food 2754 3 316 | .-5.5 10.5 20.4 1.9
aaom, sweets and newspapars 2 a0 1 689 74 53 - 29:; - —-345
Clothing and footwear 2 996 3 EDE 9.3 10.1 6.8 0.7
Erahle hausehuir-ﬂ qonids 1858 2183 57 8.0 175 o 1.6
Chemists 1088 1039 24 3.3 -48 -03
Other non—food (including department storss) 2934 342 8.1 101 05 R 0.8
Mator frades (including petral stations) 2539 3824 ?T.EI 12.1 506 4.2
Total 32332 31699 100.0 100.0 -1.0 _—E

Table IRL5: Geographical distribution of retail outlets in Ireland (1588}
=

Regions and major conurbations Population Number of Nurmber of Share of Share of
outlets outlets per outlets retail turnover
10 000 (%) (%)
inhabitants
Leinster 1 860 037 14 0349 75 442 56,2
[Dublin Metropalitan Region) 820 956 RG] i
Munster 1 008 443 10 561 108 246 28.3
[Cork County Borough and suburbs) 173 G694 1 539 88
Connacht 422 909 4 305 102 13.6 8.y
[Galway County Borough and suburhs) 47 104 437 93
Ulster jpart) 232 012 2384 103 7.6 48
Ireland 3523 41 3 695 a0 100.0 100.0
‘ﬁlws' G5
%. Felinhng 0 tha Eumdsan Singlz Markel 1323 -I 31
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Table IRLG; Employment characteristics by sector of activity in Irish retailing {1988)

Sectors of activity Mumber of Share (%)  Numberof  Self-employed Full-time Part-tims
persons persons (including family  employees  employees
employed employed warkers)
per outlet {=%) &) %)
Grocery 34 406 26.9 b2 22 438 2?._0
Puzlic house and of-lcence 23 263 15.2 g5 44 & 327 22.;
Other food (ingl, dainy products) 9427 74 28 40.1 289 11 l;
Tobacco, sweets and newspapars 5158 40 31 44.9 334 ;
ﬁlhiﬂg and footwaar 12782 10.0 41 20.3 58.4 21.3
Erable household goods 7 780 6.1 2.6 217 880 _HE
ﬁmisis 4307 33 4.0 A8 B5.4 m
Elher non-food {including deparmsant stares) 14 522 1.3 4.5 19.1 85.7 152
Motor trades {including pefrol stations) 16 325 128 43 228 &7.1 10.1
Total 127 880 100.0 4.0 2549 50.9 19.2
Sevrees RO

thi: follewing sectors: other non-food
including chzn‘.,menL stores; clothing and
footwesr housshold aonds: chemists)

metor trades, Owners, azsociates, and
[arnily warkers mike up the remaining 20%.

7.5 Retail activity and turnover in
Irish retailing

Total retail turnover (neluding VAT
ampunted to IRL 2,2 hillion in 1957 ("Table
IRLT The contribution of grocery relail-
ing was 1RL 2.3 billion, of the mator trades
[RL 1.8 billiony and of public houses

1 32 Aetadng in tng Eurcpean Single Merke! 195G

IRL 900 million. Real growth rates
hetween 1977 and 1987 were most signifi-
vant for electrical poods 111760, mroceries
[T65%, and ather food and drink shops
163% 1, Ponlwear outlets 147% ) and chemists
(3790 alzo recorded above-averape real
mrowlh rates,

The fond and [ootwear sectors were domi-
nated by large multiples (Section 7.31
Bulchers’ shops selling fresh meat (- 0.5%)
were adversely affected by competition
from larger grocery outlets (superstores),
Department store szles declined by 8%
over the period, veflecting a similar trend
in maost other EC eonntries, The shure of
grocery retailers texeluding public houses)

inereased by 7 points from Y77 Lo reach
almost 28% in 1987 The ascond largest
sector of activicy, the meter trade, recorded
a drop of & points to 225 i 1957,

The value of a commercial 2ervice and,
ultimately, the profitability of a retail
activity cun be determined from the gross
margin {Tahle IRLA). Thare was 2 modest
increase i gross margin for the retail
sector as a whale, from 219 in 1977 to
slightly aver 22% in 1937, Public houses
and uther food outlets reconded the
highest increase (almost & perventage
pointz eachl, followed by clothing and
tootwear (over 2 pereentige pointal,
Chernists were the onlv sector thal ghowed




Ireland

Table IRLT: Volume changes in Irish retail turnover for 14 sectors of activities (1977, 1987)

Sectors of activity Turnover Share Turnover  Share Price Volume
including VAT (%) including VAT (%) deflator ® change (%)

1987 1977 198777 188777

(1000 IRL) (1000 [AL)

Gracary 2 287 498 278 B2 1M 207 2.483 75.86
Grocery with public house 1338 348 17 61 338 2.4 2761 - 18.33
Fublic houze and off-licence 815 133 11.1 284 128 1.1 3272 - 1.56
Tobacco, sweeis and newsoapers 258 095 3.1 T4 535 28 3284 5.35
Fresh meat 233 600 248 105 932 4.1 2.217 . G.SE:
QOther foed and drink 255 621 31 55 281 2.2 2786 » v 5308
Metor fraces (including petrol stations) 1776 205 21.6 B35 572 2d.3 2,747 1:52
Chemists 222 752 ar 65 599 2.6 2482 36,81
Hardware 232 743 28 a0 230 3.2 23490 2067
Elactrical goods 213123 248 48177 14 1.845 117.23
Footwaar 97 363 1.2 anare 12 2188 4742
Drapery and alothing 619 153 75 216 377 8.5 21498 3018
Capartmani sioras 232 425 2.7 102 827 410 2220 - 305
Other nen-fond © 7hE 042 8.2 276218 108 2425 1272
Total retail turnover © 8227 193 100.0 2 557 125 100.0 2.569 25.24
Retail sales ® 6 450 898 8.4 1931 553 To.5 2.506 33.27

& Bassden e Corsumsr Fride Indeoc srd Gakouatsd e changes inco—moeiy prces,

b inchides Country Genes! sheis,

£, Zomme 2hohl dseonlou by o SIRREss devered Delwidy Gaptyted
I Inchading meloe 'ade and Celdl $iEios

£ Sicdadng mecly Irads and ptnel slanats

Sewen GED

& slight drop in their marvin, Additonal
factors need to be studied for a reliable
enalysis of proficability, but the C50
does not collect detatled inlorematen by
sector on opernting ensts and capital
mvestments,

In L9BE, onlv 3.4% of the retail outlets in
[reland reported an anoual loroover

eurostat

exceeding [RL 06 million, hul they
aeeounted for 435 of total retail furnover
and over 26% of employment. Concentra-
Lion is less pronounced in Ireland than

in Germany, France, and the United
Kingdom. However, over the past fow
vears more large-scale retailers have heen
emerging, especially in the grocery sector
|Table IRLS).

7.6 Large-scale retailing in Ireland

In 1888, the C30 counted 83 enterprises
with more than 5 outlets (Table [RL10).
Although Lhese multiples accounted for
almost 25% of retail furmover, they repre-
sented only 0.53% of retail enterprises and
2.8% of outlets, The dominance of multi-
ples was most sriking in the grocery

Retalng n the Eunzpean Sincle Minkat 1330 133
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Table IRL &: Gross margin in 7 retail sectors in Ireland (1977, 1987)

Sectors of activity Turnover (1000 IRL) Gross margin (1000 IRL) Gross margin rate (%)

19687 1977 1987 1977 1987 1977
Erocery 2 208 451 BE5 742 355 480 g 482 1547 15,11
I_?uhlic houss and off-licence 743855 261 (50 237 744 70 485 .47 2719
Eiher food (excluding dainy producis) 387109 159 373 83 280 30 268 23.88 18.89
%hacm, sweels and newspapers 220932 B8 803 41 346 12 331 18.71 17.92
Clething and footwear B52 448 242 093 153 418 §2 650 28.11 Eﬁ.ﬂ-é
Chemisis 204 923 f1 514 56 853 17 513 2761 E'E-._4;
Curable nougehoid goods 467 939 130 858 118 820 37 178 25,39 24;
Total 4 875 h2d 1 508 456 1075 446 36415 2244 20.9_5
Seee G

seebor where $ enterprises accounted for

Table IRLS: Concentration by turnover category in lrish retailing (1988
cver 585 of sales (TRL 1.3 billion), s il : 9l )

Clothing and footwear ranked second Turnover categories {IRL) Cumulated  Cumulated Cumulated
with 35 multiples aceounting for 28% of % of outlets % of retail % of parsans
turnover. turnaver employed
Shmilar to the situation in other EC < 10 GO0 76 02 27

countries, the prineipal lrish retail proups — ’
i BIOUPS 16 000-25 00 20.0 12 75

mainly operste in grocery retailing but are Pl

increasingly diversifving into other seelors 25 pon-50 o0 340 94 14.0
ITable TRLIT) Dunnes, the laroest Irish -
retail group with & 000 emplovess and 50 060100 000 35.0 10.1 268
annual sales of IRL 880 million (1941 100 000-250 000 806 593 499

fias an interest in the hardware business, e
wiile Guinnswarth (6 000 emplovess, 250 Q00-500 000 2.5 442 83.7
turnover of IRL 600 million} cwns a

sumberof clothing ovtlets in addiiion tg 20w oue-1 000000 %7 570 7
its supermarket chains, A third significant 1 g0 000-5 000 600 385 80,0 55,0
aroup iz Penneys (3 000 employecs, —
turnover of TRL 350 million) whose chain > 5000 000 100.0 100.0 100.0
of stores spreads acrozs the country,
Seurs, GEO
134 Beialing in the Suspesn Sngle Maket 1993 Erj
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Table IRL10: Turnover of multiple outlet retailers in Ireland {1988}

1 All enterprizes Enterprises with § or more outleds Share of enterprizes with 5 or mare autlets
Sectars of activity Humber of  Number of Total Humber of  Number of Taral % of % of % of

enterprisas outiets turnowver enterprises outlets turnover anterprisss outlets turnover

Mia IRL) [Mia IRL}

Gracary (including supermarkss) five 420 live 787 221838 9 2z 129141 07 368 3899
Grocary with pushc mouss 96 424 1201 - - - - -
Putlic house and off-icense g 250 & 570 7391 3 5 128 .05 .38 1?1’;
Frash meaal 1568 | G490 2340 g 45 7.3 035 iz 752
Ctfer food 1473 1817 2Bz & E2 15_|:|. 1 05d 207 it
;bem. swgls gral newspapers 1 BO% 1 BET 2198 & 35 145 31 agor G20
Clothng ard f-::_ur.'.-aar 2843 1 5373 25 240 1510 ;a4 765 ﬁ
Mator Irades (including c2tral stationg) 3R 3825 1 461.4 . 7 il 108B I 0.20 2% ¥ TG
Durate househald goods 1843 2045 4346 _ i 35 244 033 288 -':.62
Ot oo * 3808 4240 308 4 121 106 03 28 11.26
E- 29337 - 31503 7137 B 912 17415 0.4 e 24.41

a indudng sham sty

B 57
Table IRL11: Top 5 Irish retail groups (1991}
Rank Group Main activity Turnover Employees
{Mic IAL)
1 Cunnes Siarce Supsrmarkats. namwers aan 6000
2 Cluinnzwzth Supermarksie. clothing a0 5 000
3 Primark {Fanneys) Closhing, vanety slores 350 3000
4 S uInn Supermarkens 180 200
i Supar-iaie Superma-kels,
COTVENIENGE 210r8s 105 i}
Suwees Ewemlen adanted Yom Suevess & Basire, Top 000 nsh mempanns, 15451
For further reading
Central Statizties Office, “1988 Census of serviees, volume | — detuiled results fir vetail and wholesale
trade.
Biseness & Fimasee, Top 1000 Trish companies”. Anoual publication.
7 7
Ej Sglahng in 1% Suragean Zrgle Marnl 1963 135

eurostat




8 Retail trade in ltaly
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8.1 Introduction and key statistics

The Italian ceonomy iz driven by the
surviess sector which generates the high-
st pereentage of value added. In 1990, the
share of markel services (ncluding distrl-
hutive trades, transport and communics-
ticn, financial services, et in value
added waz 49.46% compared with 35.4% for
induslry, 13.8% for non-market services,
and 3.2% for agricultues,

The gap between market services and
industry is steadily widening, In 1980,
industry 2till aecounted for 38.4% and
market services for only 42.9% of value
added. Thers was also a gradusl inereaze
in the zhare of neo-market services oflerad
b the public sector from 11.9% in 1980 10
1A% i 1990, The shilt towards services

is also reflected in the employment [gures.

Betwean 15951 and 1990, other market
sorviess (e, husiness services) reported
the highest growth of value added in real
terms taverage 4.4%), followed by trans-
port and communication 14.1% ), and
finaneial and insurance services (3.6%1,
The average anoual growth rate in
distributive trades was 105,

A simple macroeennomic analysis of the
dislributive trade sector would mask the
orofiund changes brought aboud by rapid
modernization ol relailing operations. The
L#8lis ware marked by un inerease in the
number of sell-zervice outlets, cxpecially in
food retailing, the opening of large stores
lsupermarkers, nvpermarkets) and shop-
ping ventres; the expansion of cooperative
links ibuving groups, voluntary chains);
an nerease in the number of small
independent shops and franchised outlets
in non-food retailing.

138 Retiaiing in e Euigpaan Snge Yarkal 15453

Table 11: Key statistics for retailing in ltaly (1981-90)

Critaria Value Statistical

source

Mumber of entarprises 934 845 lstal 1581

g2g 747 ? Istat 1568

Mumber of local outlets (ncluding itinerary trade) 982 B43 MIT 1980

Sales area (1000 m) f9 485 MIT 1980

Total labour units 2 401 200" Cescom 1990

2 214 607" stat 1980

Total employment © 1 867 059 I5tat 1981
Waomen 885 019
Self-employed 1432 724
Employess 534 335

(Gross vaiue added (bn LIT) 97 373 Cesearn 1990
Value added per labour unit (Mio LIT) 40 552

Tradable consumption par outlet {Mio LIT) @ 512 242 Cescom 1388
187 908

Tradable consumption zer labour unit (Mig LIT}

a. Ful-me pquiE e

b, Estmate.

. Humbee of demans whe hae = nb
€. Proay b izl mmaunt

Souvess il gkt mwionde ek salisicra, sansus el incushy and lade
T Misisirg o rdustry 2nd Trade,

Cesenmr Conro sl 54 cemmansn, ssimates basel 0 DECT and Bl dala

Transfurmation of the Irslian distribucion
sysiem was oflen hindered by administra-
tive entry harriers. Large food rotailers
were moatly affected hy these entry
barriers, which favonred small indepen-
dent entrepreneurs rather than large
multiples. Large-scale modern formats siill
account, for a low share of retail sales,
Besides, there are wide differences in the
weilability of modern relail services
acrnzs regions, often irrespeclive of their
econornic development.

The large number of small firms does
not facilitate the colleciion of detailed

infurmeation on certain variables such as
turnover and sales area, An approximation
of vetail turnover ean be obisined through
Lradable comsumplion figures derived from
national accounts (Section 3.2} In reneral,
more accurate statistics ave needed on this
high-growth sector lor a better under-
standing of the distribution system,

In 1955 Lstat, the national statistical
flice, carried out a thorough revision of
the Malian national accounts. The main
alm waz o take indo consideration the
parallel econormy, This chapter is haszed
on data oblzined alier the rovision.

eurostat
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The two main sources of data are 1stat
(1981 census, national accounts, survevs

Table 12: Role of commerce in the Italian economy {1981-90)

on enterprises) and the Ministry of Indus- Value Share
try and Trade (infarmation on number of (a) Shate in the number of businesses 1951 (%)
outlets, siles area, development of Tolal entagrses fincluding agrcultuzal enterprises) 2847 313 1600
assaciative formsl, ——
. Tatal distributive trade of enterprises 1127 418 a5
As 1981 eensus Ogures arve obsolete and Whalesale 109 057 13
other official data often incomplete, other Foud whalesaling 36 995
Mon-fond whelesaling 77 062
sources needad to be analvsed as well, _
They meluded sectoral studies from Astail trade 934 B45 328
Gl ; Food refailing 395 Ta0
rLd';':.lr'l;]'l mst..-ute:t such as the Centro di Non-food retailing T s
stuci sul commercio (Cescom ) and com-
pany reporls for sales figures (Section 8.5),  Intermediaries 83917 28
data on la.rgi.:-scale retailing (Section 5.7 {5} Share in employment {1 000} 1980 (%)
and associative [orms in food retailing
[Section 881 Teisl resident population
He;-.r statistics for the [talian retail irade Total amployment (2o umts) 233670 100.0
are presented in Table 11 Persons employed in distributive trades (labour units) 34851 14,49
Wholasale trade and intermediaries i oeas 4.8
Retzil trade 2401.2 103
fc) Share in valug added fbn LIT) 1990
8.2 Role of commerce in the ltalian
Gooes damashe ool 1306 333
gconomy
Italv's GDP amounted to LIT 1306 833 E}mss Sl AR hestan i
billin (ECL 8530 billion in 1990, Accord- Gross value added of the distributive trade sector 181125 144
ng to government suurces, the real growth
- . le o b LIT, ;
rate for 1991 is cxpected 1o be 14%. A 4 Traceble, coTAUmETon | ; e q%_]
glight acceleration of ecancmic growth to Final househaold eonsumption T3E B5E 100,
1.5% 15 expecled for L1952,
Tradahle consumplion Jid6 385 E0&
Distributive trade plays an important role Fezed and drins 147 05D
; ] T ) Tehacoo 11 B
in the Italian economy iTable [2a-¢) in Clothieg and footwear 70 64+
terms of the number of businesses (39,55 Fumiture, helures, capets 19 B34
i RS i Houzahold lexiles T hds
BE10, p YT % I )
in 19811, melr}‘,nu:n.t 114.9% 1n lﬂﬂpj, and ool ampllness I
FH]IJ.C ﬂddﬂd 114.4% in 1%"?’“} In ]"}L:'[] t]'ll: Frarmaceutcal produats and |hEra|]Eu|i|; apphancss 40
sector emmploved 3 485 100 labour units Frivate trensport 73008
il e cnurisnts) il | Eguipment and eooessoies 23457
(Tull-time eguivaleniz), Retalling alone Bocke, newepaners and magazines 17 0ag
aceounted for 10.3% of total ereploynent Hon-duraze houssncid goods 1 055
in 1990 and 32.8% of all businesses in ey o R
1981, Ttalian retail trade conprises motor Men-radzble consummption {mainly ssrvices) 290 451 384

vehicle trade and petral stations, as well
& hekeries and butchers, which belong to

a. A marg| prices

A 2 o v vcest Islan SRt &0d nEToEl 2 1l Cosom, sshmate CEGT cala
L]'Ili? ':Taﬁ:ﬁ SU{'.'D:I]' in CEr‘t-El.]J'l LL coltries, Bawices a1 Cetus B nElecal 2ocomls Cestom, estmates basad o sl and JECT cal

/7]
Halzbng in fne Soeacean Srgk Maswel 1220 139
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Table 13: Number of enterprises by sector of activity and legal status in Italy (1981}

Sectors of activity Total  Share [3) Sale Qrdinary Limited Limited Cithar
proprietorship partnarship pannership Cormpany
Foed, drink and oo 3965 T30 423 Fre el A4 5% 1075 1853 5 23_?
Teatiizs, clotrag, feciwear, leather goods 192 949 208 175 303 £ 856 Z 358 EREL T 35k
F'_u;1||5'e and housgran apphances HE79 10.F a3 1M 4384 233 2857 538
Pharmaceuica's and sosmetizs {incloding chermists) 35 258 38 ey ury LEN 400 1 6;
Stationery, books and ofize supplizs 34100 36 29 752 | 285 365 B4 1819
f;nlc-: tados finclugtieg petol stalions) 531284 a2 41 511 2734 1,443 377h 1 '.'%_
Mizzellaneaus dnehuding deoanmen: siores) TRE TED 13.7 Y08 203 4 524 2058 d 002 LEN
Total 934 845 100.0 dd BED 25813 9894 15 984 4p32
Share (%) oo - 0.4 &5 1.1 17 43

Source. Istal 188 nenay

The share of final household consumpliog
in GOFP remaieed stable at around 2% in
the 19808, A breakdown of household eon-
sumption by category shows a change in
consumplion patterns, While expenditure
on fond decreased, consumption of oon-
fond items Onainly cars end clothing and
gervices zuch gz leisure and health care
inereased, | "

In 1989, tradable consumption — an
approsimate value for the turnaver of
retadl Lride — amounied 1o current

LIT 446855 balliop (ECL 290 ballion,
which i aquivalent Lo 60.6% of total con-
samer expenditure (Table T2d: While
tradable consumplion rose Dy an average
of 2.7% annually in the 1980, its real
growth rate should not exeesd 20% in
1991 due o 2lugeish demand, The share of
non-tradable consumplinn maindy ser
vices! in total household consumption is
still Jow (39.4% in 19851 compared with
other advaneed EC peonomies.

140 RAutaiing i1 e Eeopenn Sng o Marker 1593

8.3 Retail trade structure in ltaly

The recail structure and commereial
melhods have changed radically over the
past 10 vears, The changes are most
wigible in the fond sector, Large stores
tsupermarkers, hvpertarkets, department
storesl emerged rapidly and held o market
share of 14.1% in 1988, The number of
supermarkets alone inereased from 1338
in 1980 to 3551 in 1991 (2ection 8710

The opening ol large supermarkets and
hypermarkers iz 2till difienlt, bot permils
are more easily granted if large stores
form part of shopping centres, Although
the concentration trend is gaining ground,
Iralian retatling is s:ill dominated by
small-scale businezzes, and retail patterns

stll differ substantially zervzs the country,

8.3.1 Retail enferprises and fegal
status

The most peeuliar feature of Talian
recailing iz the large number of small

independant shopkespers. The 1581
comsis counted 934 845 relail enterprises
(Table [2), of which 42.3% were in (ood
(395 T30 2006% 1n textiles, clothing and
footwear (192 9995 and 10.7% in [urniture
and household spphances (BG79)

[hats feom the 1991 census will most prob-
ably be available by the end of 1983,
However, as single-outled enterprises pre-
domingte, certain trends can be deduced
from the development of retail outlets

i Table 140 In peneral, concencration has
led Ly & reduction of enterprizes in fopd
retailing, which was compensaled by an
increass in non-fond enterprizes, in parti-
cular through franchising arrangements.
Henca, the number of enterprises in 1991
is vxpecied 1o be as high as in 1981

EVi}
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Table 14: Number of retail outlets by type and subsector in [taly {1971-80}

Number of outlets Share (%)
Tepes and subsectlors 1571 1474 1565 1990 1971 1979 1985 1940
Sty BOG 83 d34462  BRDE4S AVIBAE BSY  B5A BRI BRA
Food 108 386 3R1 485 SV OFCE 301 526 440 Irs 337 307
Man-faod LT RAY AV2LTT ORI A9 &5TR 320 427 497 G4F BRZ
linerary frage 123952 126842 113994 10§ 985 135 132 1y 1
Fad g 807 5331 42582 3AEM 6.1 55 44 A6
Mendood g7 347 7aan 14Dz T3E T TS F il
Total 930937 DR 404 9FI 638 SEI 843 00,0 1000 1000 130.0
Food 466 003 414616 3T0 296 337 202 0.1 431 3E1 0 58l
Man-faed 464 034 EA5 733 603 341 845 641 489 558 618 657

Saumes MITang Cesoom asamates, 1927,

The breskdown by legal status confirms
the predaminance of sule proprictorships
(00A4%0 over olher types of retailers,
including limited companies (1,75

Aecording o Cesenm estimares, bazed an
dats from the ltalian Chamber of Com-
meree, the gap sheuld narrow slightly in
1991 with & share of sole proprietorships
of 8405 while that of lunited companies
should rise to 2.8% of the Wolal.

Largs mulliple retailers arve still the
expeption and econotmies of seale have ver
to be achieved in contralized functions
lpurechasing, logistics, macketing). Joint
purchases are mainly underluken hy
affiliated fond retailers (Section 581,

§.3.2 Retail outlets and
regional distribution

The toral number of cullets tstoves and
itinerary Lrade) increased slightly from
HE14104 units in 1979 to 952 843 n 1880

i Table 143 Sines 1971, the share of food
stores has been constantly deelining to
30.7% n 1950 while that of non-food stores
hias risen over 10 points to 58.2% . The
decline in fond outlers iz divectly linked to
ineregsed inter-ype competition and the
clozure af amall slores as new-generation
shopkeepers are discouraged by low earmn-
ingz. Ttinerary trade is still an important
teaturs of Malian revaling, accountivg fo
LOS945 outlets in 1990, its share only [ell
hy 2.2 points compared with THTL

Table 15: Sales area in Italian food and non-food retailing (1985-90)

The average annual gzin in total sales
areit was highor for non-food outlels (2.1%)
than for food cutlets 11.4%1, where
cotwentration 5 much higher (Table 130

[ 1890, 34.5% of exiating oullets traded in
food products (3015281 1945 in textiles
and clothing (1715321 and 15.3% in furm-
ture and housshold applianees (1353621
Fetween 1982 and 1480 the hizhest
ncrease — almost 30% of non-leod
incresse — was recorded in the Lexdiles
and ¢lothing zector | Talle 6L This is
certainly related wn Tealv's Jeading role in
cluthing production and consumplion.
Mareaver, differentiation palicies among
manulzelurers during the 19808 allowed
retatlers to develop mere narrwly
targeted autlets, The spread of producer-
cantrelled Iranchising netwarks alze led
the ppening of hew stores.

The five regions with the highest coneen-
tration of outlets joinlly accounted for
44.4% of the todal in 1990 (Table I7),
They are: Lombardia (127 212 unils),
Sicilin (99782 unital, Lagio (92 743 units),
Campania (84 609 units), Fiemonte (80 740
HATES)

The average densily was 171 outlets
tneluding inevary tradel per 10000
inhabitants in 1890, which was among the
Fighest in EC countrics. However,

Types Sales area (1000 m?) Share (%) Growth (%) Average annual growth (%)

1985 1840 1985 15880 1990/85 1990/85
Food 11 695 12 322 185 7.7 72 1.4
Non-food 51418 57 163 81,5 823 112 2.?
Total 63 14d 69 485 100.0 100.0 10.1 1.9

Boavcer MIT ashimalzs, 1291

eurcstat
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Table 16: Number of retail outlets * by sector of activity in Italy (1982-90)

Sectors of activity Mumbar of cutlets Share (%] Growth [%)
1982 19585 19490 1952 1985 1930 198082

Food, drink ara 1obazco 347 160 32T 08 3t Lz 2000 EL | 325 (8]

Texliles, ciothing, faptwsarn wather goods 153 761 158 BER 171 BR2 18.0 185 195 11E

Fumiture srd housenhold apsiances 124 153 127126 132 362 4.5 148 154 7

Pharmaceulicgls and cosrmatics 35 V25 41 481 45524 L5 48 L R

Eralicnery. pocks and offics supplies 3621 32743 45 580 42 45 52 289

Motor frades {including petral 21aticns) G i fid GED g7 861 T 45 Ta 3

facalanacus | rchiding depsrrmst storeg] e 852 100 093 108 4 14 & 123 1.4

Total 853 806 B5G 845 673 648 100.0 00,0 100.0 2.3

&, Eaglydng dreiny Tace,

Sounpe BRI 1R

Campaniz end Puglia in the south and T R orat el ouloted i iiaty f1550. B

o able I7: Geographical distribution of retail outlets™ in Ita
Lombardia 1o the north had below-average orap A ]
densities, Regicn Population ai Araa  Number of Dutlets Superrmarket
121888 inkm® cutlets  Per 10000 sales area (m')

: . (1 000) (1 000) inhabitanis Par km® Per 1 000 inhabitants
Differences were more marked far SU.]:ET- TR TS —— 50 740 e A5 pp
market density, which averaged 50m™ per gy na 3282 2333 203 072 1099
1000 inhabitants in 18990, SH]JE:I‘mﬂl"liﬁL ﬁ'hardia goz o B8 1397 912 143 533 RO
sales arca varied from around 110m" per Tranfro-Mio Adie B8 13616 15234 133 119 TG
1000 inhabitunts it amaller regions [Valle Venela a4 12 365 2320 165 404 983
i Aosla, Trentine- Al Adigel to less than Friuli-venezia Giia © 203 7 844 21 naa 183 240 TES
L4m” per 1000 inhabitants in Campania. Liguri 17a7 Bad 32 a0z 156 624 a7
Density generally decreased southwards, Emia-Raragna 021 22733 F2EN 184 3zt 58
with sealtered highwdensity pockets. Toscans g zaw i 353 192 297 ity
Thus, Marche and Abruzal, two cantral Urrita el il 15 544 191 85 4.3
regions, showed higher-than-average Marche Thgr: = BEs S0l i 28 ag
density per 1000 inhahitants of &3 and Lazio sACL I T .. 7% 5.3 Sl
ol nizzi 36 0 74 5 7 z
E5md respectively. Azl 1 266 10794 24 935 197 3 E4.9

ilisz b 4433 6703 203 .03 a4
The current concentration trend, especially  C3TPA0E L v - o 182
y ol 2 : Pugl a0 57 33 : 101
in food retailing, will improve sarvice gl 60 19357 58 351 43 ? el
. ) ) Basilicats £23 4992 1031 166 1.03 04
standards for modern forms of retailing, 2 : -

e Calakria 2953 16 Q80 32431 162 232 3.1
bt it will also reduce average outlet : . -
it bl 1 b P Sicia 5175 25707 &a Tan 183 388 20

enzity wilh possible supply problems for

R e b Sandeqna 168 24080 31 521 180 131 23
remate aroas. —
Italy 57576 301285 982 843 17 3.26 49,6

142 Falading v the Ediepean Srga Marke! 1535

. leudng ey vaen.
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Table (B: Employment by sector of activity in Ral

Sectors of activity

ian retailing (1381)

Food, drink and tobacco

Texfilas, clothing, footwear, leainar goods

Furniture and nousencld appliances

Phammageuticals and cosmetics (including chemists)

Stationary, books and office supplies

Metor trades (incluging petrl stations)

Miscellaneaus {including depariment stores)

Total

& Mumher of carsong who Fave a jeb.

ety B HE R E A LT

Persons employed® Share (%)
TR 02D 385

364 623 18.5

229 548 - .7

a7 362" 4.4

74 944 - 38

170 512 - 8.7

262 050 14.3

1 967 058 100.0

Table 19; Employment in ltalian food and non-food retailing (1980, 1990)

Labour units {1000)* Share (%) Growth {%)  Average annual

growth (%)}

1980 1940 1980 1940 1950/80 1990/80

Feod 760.0 755.2 - B 1 - 1.8 ~-0.2

Men-food 12080 16460 £1.1 B85 36.1 3.1
Total 2401.2 100.0 21.3

1978.8

100.0 20

2. Fulame aquvaksnt

Sawee: Coseem esimates bated on OECT gtz 83

Table 110: Employment in large-scale retailing” in Italy {1981, 1987)

Number of persans employed G

rowth (%) Average annual growth (%)

1981 1987 1987/81 1887/81
Food 42 509 58513 37.4 5.4
Non-food 135601 108757 -213 -39
Total 178290 165270 S35

& Erlepnzas wih cver 19 enghyss

Soice Dascom ssimales bazed a0 lgal das, H955

eurostat

-1.3

8.4 Employment in ltalian retailing

[n 1981, 1967 058 people were emploved in
retail trade (Table 81 Food [38.5%), and
textiles, clothing, and footwear (1855
accounted for over 50% of retall emplovment.

Overall relall employment grew substan-
tally by 21.3% (more than 422400 [ahoor
units) in the 1980 (Table [9) Sectoral
trends varied, however, non-fond retailing
recorded an average anmual increase of
3.1%, while food relailing declined by 0,2%
armually, This situation wassreversed in
larger enterprises with over 19 employecs,
I this case, the emplovment growth rate
between 1981 and 1987 was 37.4% for foed
retailing avd - 21.5% for non-food retailing
iTable 1100, The overall ineresze in
employment in non-fod relailing mainly
stemmed from small, family-ran busi-
nesses, Further employment increases in
large-seale Tuod retailing may offset the
decrsase caused by the clozsure of small
shopg, depending on developments in the

labour market and in other economie seelors.

The impartance of small enterprisez in
Italian retailing is highlighted by the
extremely low ratio of employees to self-
eoploved (37.3% in 19810, amoog the
lowest in the Community, Among the self
emploved, 21.3% were family workers wha
henefit from various advanlages such as
low cost, flexibilicy, and flseal and sovial
security protection (Table 1110 As in other
European eountries, women form an
impaortant parl of the workforee in retail-
ing, In 1981, almost balf Lhe total
workforoe — including employees — in
retailing were women; this percentage was
higher than in the vest of the economy
i32.8%). There was high participation of
women as family workers (61.8%1 and
gwners (37.6%),

Retzifvg i e Evopran Snga Mare? 15593 143
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Table 111; Employment characteristics in ltalian retailing (1981) 8.5 Retail activity in Italy

Total employment Female employment
Number (%) Number * (%)  8.5.1 Turnover by sector
—  {Offeiad tumover res by
Total 1 967 059 100.0 885 019 45.0 ]ﬁﬁ?u. d trmeves ﬁgun s by seetor of |
activity are not available [y the Halian
Emnployees 534 335 073 244 123 157 retail trade. Estimates put total retal
zsales at BCU 230 billion in 1980, Tradable
Self-employed 1432724 728 840 936 447 consumption provides some indication of
GW”_ETS 1009 847 513 379 525 37.8 vhanges in sales for the varous ecategories
Family workers 422 777 215 261 471 818 3 _
iTahle 1121,
Hatio employees: self-employed 373 During the [980s, tradzble consumption

inereased at an average annual rate of

11.2% or 2.7% in real Lerns, principally
5 MmDE O carsors Wi haes a ph.
- E as a result of the good performance of the

Sawow kBlEn VAT cenzus,

Italian eonomy,

Tahle 112: Tradable consumption in ltaly [1951-89)

Categories in current bn LIT Share (%) Average annual
grawth (%)

1981 1885 1989 1981 14985 1589 1635/81

Food and drink 7ig2d  UTATT 147 050 55 372 325 E
Tabacen 4 783 9 319 11844 gin 3.0 27 124
Enthing and footwear 3078y 48 747 70 641 16.1 195 - 15.8 108
Er_nimre. ﬂxiures. Carpels 5 044 12084 15534 47 3.8 4.4 l&
Home textiles 2 65T 4 2493 T 548 1.4 1.4 1.7 138
Household equipmant 5452 8455 11958 29 27 27 1E
Pharmacsuticals and cosmetics 5312 117 18032 28 ar 4.3 F&
;r':ata tranzport [mainty cars) 28 949 48 366 73008 15.2 15.7 18.4 125
Equipmen: and accessorias 11 285 19 369 20 447 59 .1 B8 12.7
Books, newspapers and magazings 3 681 736 12 089 1.4 23 27 6.0
gm—-durable hausehaold gacds 5 537 84512 11 055 28 27 25 E
Other goods 10908 18835 33041 57 60 74 149
T]ial 191001 315193 4d6 355 100.0 100.0 100.0 1.2

Soweer Ceztom nasad 40 Bzt cala, 19330

144 Retalng in Ine Ewrapean Sinche Madkel 1993 %
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There is a visible trend Lowards higher
consumption of durable poods such as
eonsimer electronies, privale cars, and
pharmezcenticals. Between 1951 and 1958,
pharmacentical products (17.8% ), books
end magazines (18% ), and home Lexliles
(13.9%) recorded shove-averagze annmal
growth rates, while food, household
appliznees, and elothing and footwear
only increased zlightly, Food still takes
up the largest parl of an [alian household
budees despite a fall of almost 6 points
sinee 1931 1o 32.9% in 1585, Other
important catepories are private

mansport (16451, elothing and footwear
[15.8%, followed by equipment and
aoeessories (B.G5 1

The degroe of retail concentration rose, as
evidenced indirectly by a comparizon
belwesn growth in Lradable consumplion
[T1.2% hetween 1981 and TBES) and the
retail sales index for large-scale retailers,
whick grew by 13.7% in the same period.
Belwean 1985 and 1990, relail sales of
cnicrprises with over 19 emplovess
inereased ai an average annual rate of
11.4% (Table TL3)

Concentration levels, howsever, remain low
Aveording to Ceseom, large enterprizes
with mare than 19 emplovess (2345 units
o arowned 2.2% of all enterprises)
acconnted for around 13% of toral retail
sales in 1988

Table 113: Retail sales index ™ in ltaly (1986-90)

8.5.2 Turnover by type of outlef

Maodern retal formats such as super-
markets, hypermarkets, and depariment
stores accounted for 14.1% of retail salez
in 1989 up [rom 6% in 1951 Thelr com-
bined murket share in grovery distribulion
almost trebled from 7.9% in 1981 o 22.9%
i 198% (Table I14). Supermarkers regis-
teved the highest prowth rates,

Department stores accounted for a very
small proportion of retail sales, just below
2% in 1985, excluding [ood turnover which
1z added to supermarkekturngver, This 1=
linked o consumption patterns in lalv

and o difficullios experienced by depart-
ment stores in pesitioning themselves
pig-d-viz apecialily siores and hypermarkets.

Retail sales © Average annual

growth (%)

Categories 1986 1987 1983 1989 1990 1990/85
Food and drink (2xcluding lobacee) . 111.8 1230 13868 1529 1754 114
ﬁfng and foolwear 17 A 5.7 126.7 135.4 144,59 77
Furnilura 111.8 115.5 1320 138.4 185.0 13.1
Pharmacaulical products 111.5 1276 139_3_ 154.5 143.1 74
Mﬁafd sauipment 10,7 119.6 155.7 1702 1495 a4
Boaks, newspapers and magazines 108.5 Has o 128.7 1375 207.9 158
Optical and photagraphic instruments 12?.8_ 1571 179.9 189.5 1599 2.8
Other goods éﬂﬁ.ﬁ_ 117.9 1255 1415 1633 103
Total 109.6 120.7 134.3 147.7 170.7 11.3

4 Bage vest 1385 = 100

b. Sates gnchoding WAT] @ cordrl grices ol edapises wil o 9 emphopers,

Sales ol medor vehicles, mattr fpces fue s ard LLicats s enchuliz,

Howie, |elar 1291

EY

eurostat
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The importance of large specialized stores
i% alao rizing rapidly in sectors such as
do-it-vourself products and furniture
[Bection #.7.2). Although small shop-
keepers ztill play & fundamental part in
[talian retailing, large-scale vetail opera.
tors will conlinae to gain markel shares.

Mail order, with around 1.4% of retail
sales 10 1988, is not very significant
in Iraly

8.6 Cooperation and affiliation
movements in ltalian retailing

Affiliated retailing chrough voluntary
vhains and buying groups allewad small
and medium-sized enterprizes (o achieva
eeonomies of seale by combining certain
functinns (e.g. purchasing, marketing) and
to compete more effectively arainst larwe
multiples. Cooperation helpad small food
retailers Lo capture marked shares fram
multiples hampered by restrictive regula-
tipns. Law 126 of 1471 explicitly favours
any form of enoperarion, which makes use
of available talent and is therefore seen as
a less deslabilizing way of modernizing the

seclor than hypermarkels and multiple
retailers (Seelion 8.8),

In 1990, 600 afiliations with a Lolal of
39312 associnted members were rogistared
in Italy. They included 234 voluntary
chaing with over 9191 members and 366
buying groups with 30121 affiliated
companies (Table [15). In food reailing,

11 aut of 100 puilels were affiliated. The
markel share of voluntary chains and
buving groups i grocery digtribution s
already exceeding 0%,

Buying groups are less important in
noo-focd retailing, exeept for foorwear and
pharmaceutieal products. In 1990 only
1.1% of non-food puilets were affiliated.

Table 114: Market share {in %) of supermarkets, hypermarkets and department stores

in [taly (1981-83)

Supermarkets Hypermarkets Department Total
stores ®

Food and non-food (%) o

i981 £1 0.4 15 %
1985 6.9 0.9 1.7 95
1289 10.4 14 19 141

Food (%}

1881 7.4 05 - 74
1985 128 11 - 137
1589 205 24 - 228

2 Food sactiocn e qebaoed n supeTamksls

Sovice: Carnom 1920,

Table 5: Buying groups and velunfary chains in ifaly (1990}

Buying groups

Valuntary chains

Share of affiliated retailers

Number of Mumber of Mumber of Number of (%)

groups members chains members
Fooo 2h 23870 = = 1.0
Mon-food 114 & 251 - - i1
Total 366 RN 234 818 :

Socce: MIT 831

_I 46 Feladng in Ine Ennpean Zivgle Markel 1852
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Franchising is an increasingly popular
form of commercial cooperation (Table
[16). In 1989, 181 franchizors and 12708
franchisees were registered m [taly; more
than one-thivd of these (45410 were In
clothing, The share of franchising in total
refail sales was avound 1.5%:; this figure
excludes, in contrast with some other BC
eountries, licensing and concessions,

e

8.7 Large-scale retailing in Italy

8.7.1 Grocery retailing

The past 20 veavs have seen an inereass in
the number of stores and in the sales area
of supermarksis and hypermarkets (Table
1170, Supermarkers have led the modern-
{zatinn process of Tialian retailing, with an
average of over 200 openings a year sinee
the mid-1940s, In 1991, 3 531 supermar-
ket had a total sales area of 2938001 m®

Figure 11: Share of hypermarket sales {in %) by main product category
in [taly (1981-88)

Share [%)

Food. cosmalics
ana tededry goods

Textiles, clothing and

lzatrer goods

Fumiture ang foussnzid appliznces

Zowen Eumpslal. tased on stal cals

Table 116: Franchising in ltaly {1989)

Sectors of

The average size increased by 8.6% from
Tofim® in 1980 to 827m” in 1991

Mumber of Mumber of Share
i R : :
a_ctmty iranchisors franshiseee ﬁﬂ Hypermarkets were almost unknown until
Foctwear, clothing, textiles 82 5 284 471 the mig-1980s — there were anly 20 units
E}‘Iher ron-tond o7 7 830 oo in 1984, The number has more than
x L doubled over the past § vears, reaching
il 201 5.8 " :
g Tl - AL '8 118n 1991 compared with 49 in 1987,
Other {including manufacturing) 29 955 73 Loceal planning authorities, who must
Specialized food 5 5ag 46 authorize the opening of atores exceeding
- 2 - C N o

Hausehald gacds g 247 19 1500m*, !I1aw. heen granting pcrmulasmn

. more readily to larger oullets, espacially do
Gifeting 4l hotels 3 58 08 ihose located inside shopping malls. The
Total 181 12 706 1000 development of these malls is elosely

=, Frashises wrth Juee § laictisens.

Sewvds: Find, Pozzzra, 1250

linked to that of hypermarkets; their
numher algo doubded from 53 in 1986 o
1L o 1990

EYi

eurostat

Reladng in ihe Sumiean Sirgle Maskol 1563 14?
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Table 117: Number of outlets and sales area (in m®) of large-scale retail formats in Italy (1370-81)

Supermarkets® Hypermarkets" Department stores
Cutlets m? Qutiets m® Dutlets m*

1870 538 367 452 £ - 493 745 380

1971 Bl 420 247 - - 550 BE9 314

1972 a7d 467 494 2 21 794 583 BET B3

1873 753 529 509 2 21794 B33 1 080 &350

14974 854 593 1341 3 28 434 el 1141 83

1875 830 672 BEE & &4 481 ity 1175 037

1976 1022 733 308 2 &g 881 B9 1187 830

LR 1105 809 186 B 86 881 Ty 1 224 74

1978 1216 BOG 308 10 61 081 740 1266 436

18749 1313 g 147 10 a1 081 763 1300 574

1980 1385 1047 853 12 b ER T s 1313 941

1981 1 508 1136 189 13 82 827 TE7 1309 204

1962 1 678 1184 361 17 121 428 753 1304 134

1983 1768 1345 848 20 137 180 s 1281 447

1884 1841 1482 535 20 157 180 81 1 273007

1985 - = 2178 1681 7N == =" 785 1 268 504

1988 3 3g2 1807 415 43 218 524 742 1 253 867

1987 2 561 19096 744 44 240167 a1z 1296 135

1668 2 803 2228 440 g4 314 192 B30 1338 001

1988 3158 2 585 474 L] 4E2 183 Ba7 1418072

1480 3371 £ 7o 439 103 240 357 37 1 583 501

1991 3551 2 838 01 118 BYG B35 857 1 595 162

n AR S0,
3 i 3500m°
o Pl i Sengs enange m el

Spwded. WMIT, Faderarone Sescead o ngness Dt nnne (FAIDH, 1952

148 Salndng in the Surposan Singls Markal 1950 Ev‘
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Table 18: Large-scale retail formats by macre area in Italy (1991)
L5

Suparmarkets Hypermarkets Department stores
Macro area Humber # b g Humber & me % Humier u m* %
Harth-Westem 432 231 B0 666 1”5 65 55.1 340 RET 536 364 7Th 520 843 'CEE*
ﬁh-Easlern (N gz 371 961 207 25 212 115 874 . 171 178 224 333 16.4
Cerfrad 704 0.5 B3 B48 204 18 135 7 118 27 248 3a% 408 250
Soulkem 578 247 G55 223 12 G2 B0 708 162 285 29.8 Jad 225 24
Itaky 3551 P00 200 100D 18 1000 06 A6 1000 257 1000 1606762 1000

Sowman WIT, FAG, 1362

Local small-zeale retailers’ lobbiss,
onesried with diffienlt emplovment
situations, sometimes try to prevent local
muthorities from granting permission for
new hypermarkets. Local administrative
regulations ave often responsihle for
regional differences in hypermarket
development [Table 1181 Thus, southern
Italy with over 21 millien inhahitants
hid only 12 bypermarkets in 1991

ltalian hypermarkets ave ztill small
gomparsd with their German or French
counterparts, In 1997, the average hvper-
market size was about 5056m” Very large
nypermarkels were the exceplion and only
B unils exceeded 10000 m® iTable 119

Aecording to g swrvey carried out by Istat,
grocery sales avecunted for 63.5% of total
hypermarkel turnover in 1988, This share
reeeded 2lightly during the 19808 unlike
textiles which roge to LOVTS (Flgure 110,
The share of food in the whole procuet
range decreases o under 207 for cullets
with a =ales aren exceeding 7 500m”
{Table T200).

Bypermarket concentration is notable. In
1481, the four major hypermarker opera-
s (Gruppe Standa, Gruppo Rinaseente,
ooy Ttalia, Gruppe Pam) eontralled over

o

A0% of iyl sales area and 31 oot of a
total of 118 units 1 Tahle 1210

8.7.2 Non-food chain operators

Cloneentration is less pronounced n non-
food retailing. Only 162 new department
stores were openad in the 1980, down
from 277 apenings in the 1970 (see alsp
Table 1171 The slow development of
department stores so far can be mainly
attributed to unsuceessful segmentation
strategies, image problems, and their
association with mazs-produced items,

High-quality and differentioted products
combined witl better zarvice would
enhance their image 2o that they conld

compete effectively against boutigues and
large specialized stoves (Tahle T22), Over
the past & years ambalings local
emireprenenrs and integrated foreign
graups such as Castorama (France),

Thea (Swoden), Matro and Tenpelmann
iGermany, and Virgin (UKD have opened
a large numher of outlets in Tlaly.

As in other advanced EC eountries,
specialized chaing represent the fastest
growing retail format with the greatest
earning polential for diversified groups,
Large specialized slores mainly operate in
the following sectors: do-it-yourself,
furniture, sports items, electrical
appliances‘eonsumer electronics,

Tahle 119: Mumber of hypermarkets by sales area in Italy (1991}

Outlets Sales area
Size class (m?) Number % m* %
2 501-5 000 70 583 247 045 414
5 001-7 500 3 26.3 180 822 318
7 501-10 000 1 a3 a2 897 15.6
> 10 000 6 5.1 66 872 112
Total 118 100.0 596 636 100.0

Fousse FAID, 1252

Rraiing in the Eurcpasn Singe Warkst 1015 149
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Table 120: Share of food and non-food articles according to hypermarket size in ltaly {1990)

Average number of articles Share [%)
Size class (m?) Food Mon-food Total Food tHon-food Tatal
<2 99% 2818 10 164- 14 782 3.2 68.8 100.0
30004 409 5 B20 15 025 20 854 28.0 720 100.0
5000-7 439 5 501 18 65T 24158 £2.8 Tie 1000
= 7 500 2527 22152 20 659 - 17.0 83.0 100.0
Total 5344 252 100.0

15 803 21247

74.8

Sawans Soll, 1352,

Figures from the 19591 census (Istat; -
1o be published by the end of 18593 - will
provide additional information on
large-area specialists.

8.7.3 Leading Italian retail groupings
Lurge-seale retailers mainly trads in mass
consumer goods markets and food. Chains
of specializied non-food stoves are still rare,
with the exception of franchised outlets,

Crai and Corad are the two main [talian
buving groups, Witk total sales of

LIT 15 800 kallich and LIT & 700 billian,
respectively n 1990, they rank highest
among retail organizations in Isaly (Table
1235, Cmly part of otal sales originate in
the: central buying erganizalion and a
large mumber of small retailars are lnosely
tied to the sach group.

Voluntary chains are all involved in food
retailing and controlled by wholezalers,
Thev aperate all Lypes of fond autlets

and arve diversifying towards large
de-speeialized stoves, including hyparmar-
kets, While VeGi moves into large
supermarkets and hypermarkets directhy
owned by membar wholezalers, Despar

1 50 RelaEng in e Eurcpean Snga Karkal 1523

and A%D-Selex foens on small and medium-
sized supsrmarkets (400 to 1000 m™),

Coop Italia is by far the most important
congummer conperative. The group still
operates a large number of stores but iz
increazingly focusing on supermarkets and
hypermarkets, It is also congentrating
quickly by merging Incal conperatives,

Omly two groups, Rinasconde [eonLrolled
bw Fiat} and Standa (controlled by the
Berluseont group), are quoted on the
Milan Stock Exchange. In 1990, their

tarnover amounted o LIT 4 182 hillion
and LIT 3754 hillion, respeetively

Binaseente is the mnsl diversified ltalizn

retail group. It initially operated depart-

ment and variety stoves and then entered

she food trade (supermearkets and hyper-
marketsl. The company diversified into
speedalized retailing, in particalar do-it-
woursel! i Bricocenter), furniture (Croft),

and recently electrical applianees {Trony),
The number of Trony stoves iz expected to
veach L0 by late 1992 and 30 by 1998,

Tahle (21: Major hypermarket operators in Italy (1981)

Cutlets Sales area

Number % m? %
Grupzo Standa 16 13.6 97 743 164
Gruppo Rinascante ® 14 114 104 407 1?‘3
Cacp ftalia 14 139 68 229 14
Gruppo Pam T 59 31 280 52
Total 4 Companies 51 43.3 301 639 505
Tatal hypermarkets 118 100.0 596 536 ﬁ

n Fwciudng &% izted mpaeme otz

Sawces: Cescorm FAD, ‘B

EYi
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Table 122: Large-scale specialists in ltaly (1991)

Company Outlets Average sales area (m®)
DIy
Hricocenter Gruppo Rinascenie 21f 2 B0
Self Giarding Legne Market g 2 000
Brice o _ Marketing Trend 74 2 600
Mister Brico Sic B 2000
Bric Markst Finiper - na
Castorama Castorama (F) 2 4800
Leroy Merlin Auchan (F) 1 ~na
Superiobby Tengelmann (0) 1 3 000
Furniture
Crof Eruppa Rinascents 61® o 00
|perama ) Firiper 3 na
Ikea lkea (5 P 15000
Gitt Convenisnza _ Fa_n_"l._ Brambillz 2 4 500
Grappeagiz Grappegoia b 1 800
Conforama Agache [F) 1 2500
Electrical and househald appliances
Expert s0gema 5 3000
Media market Gruppao Metro (0 - 1 3000
Trany Gruppo Rinascente -Expert 1 2100
Il Megastore Ricordi 1 1200
Virgin Virgin (GR) 1 800
Car accessories
Al o, Finiper 2 na
Centro auto Auchan (F) 1 1 800
Sports goods
Goggl Sport Fam. Percassi 5 B0
Mancini Fam. Mangini 4 1200
Barbasgon - 1 e
Hervis Despan 1 TED
Langani Longan 1 1400
Other products
[ vival Firiger 1 000
Hadici casa Fam. Radici 1 2000
Saint Maclou Szint Maclou (F) 2 2 500
Tuttechicco Artsana a5 ® 500

a ik ng barerised slovms.

Sowde Tipanaooe, Seplomhar 1330

eurostat
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Leading Halian retail organizations ave
foeusing their efforts on opening Targe
slores and on medernizing existing
netwaorks Lo gzin markel shares and cut
operational expenzes. Domestie markel
expanzion s a strafegic priovity as even
foreizn retailers ave discovering new
market opportunitios in faly Examples of
[oreign companies already operating in
lialy ares Auchan and Arlaud (France)
with their own hypermarkets; Promodés
(France) in a joint venture with [talian
partners to operate hypermarkets: Tengel-
mann (CGermany with a minority holding
of 48% in the reglonal supermarket chain
Superal,

Ocher foreign companies ave looking into
opportunities to expand operations n the
Iralian marker, [talian retail sroups are
algo looking acrezs the border in anticipa-
tion af the single markel in 1965, but
actual foreign investment is still low
Congsumer conperatives are considering
bridreheads in Spain and most large

companies have not gone bevond joining
international buying groups {zee Part [,
Seetion 4.0,

8.8 Affiliations in Italian food
retailing
Buving groups and voluntary chains are
prime movers in the modernization of
Tealizn foud retailing, the supermarket
being their preferred store Lepe. These
organizations succesded I augmenting
their supermarket share, 1o terms of zales
area, from 42.7% in 1380 to 52% in 1H90,
while large multiples lost marker shares
from 42 4% o d3.5% (Figure 120 This
can be chiefly artributed to Law 49671
and iLs amendments that favoured thess
prEanizations.

Regional differences in food consummption
and the relatively high number of loeal
srnall and medinm-sized manufacturers

are also tnpartant factors in the develop-
ment of mssociative forms of retailing,
whershy members are better zhle to
adjust thelr product rangs o fit the
needs ol local demand more easily than
lavge multiples.

Buying groups and woluntary chains
arve characterized by & three-level
organizational structure;

+ Central body

0

P'urchazas products on domestic and
international markets

L)

Promotes the corporate identity of the
Eroup

L

Friveides member frms with marketing
services

Local or regional distribution
centres

Have a financial stake in the cenlral
Lady

Tarchase products from remonal
manufacurars

.l;'.

£

Figure 12: Share of sales area [in mz} of ltalian supermarkets by type of organization (1980-90)

. - Share %
B Multipies jover 4 cutlels) e [

| Consumar coopsratives

Buying groups
and voluntary chains
finzluding nan-zFizied relailsss)

| Sourie: Eumeslal, masad 07 TAD Calz

L

1281 862 TRRS 184 1985 1936

152 Felsdig i the Ewspein Single Mes 1903

1989 1550

1987 1534

EY
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Table 123: Major retail groupings in Italy {1990)

Turnover Cutlets Sales area
{bn LIT) (number} (1000 m?)

Muitiples
Gruppo Ringscente 4 182 702 gag ®
Gruppo Standa 3 754 542 M
GS 2 it 215 186
Esselunga 2093 72 a7
Gruppo PAM® 1 430 163 93°¢
Voluntary chains
Wela 48N 1972 8
Despar 3580 2 246 300
ARD-Seley 2850 1351 323
€3 1878 558 TN
Gigad 1600 1332 A
Buying groups
Cral 15 900° B 425 A
Conad & 700" T T67 673
Consumer cooperatives
Coap Italia 7430 128 585

& Baglodng vardhized dliess

b dsponlz JIE1280 - 30E.1EH

t. Seciithng dscoun] s

o Eschod nd aval irad licns s

B Erbmales of jolal e ol asseciated ks bers,

Engme Costom, bazed oo campery Lociurls 1530

& Provide administrative (purchase order . :
ptocessiiis), logistical (inveritory Table |24: Profile of the Conad buying group (1985-90)

management und transport), and distri- Number af Turnover (bn LIT)
hution idelivery to retailers! support Wholesaler ~ Associated Central  Wholesaler
cooperatives members organization  cooperatives

¢ Member firms 1883 a3 13290 1100 1638

o Usuzlly retailers with finaneial stake
19586 78 12 587 1258 1 885

distribution contres 1887 ] 12 070 1410 2044

ihuying group in the regional

% Without financizl stake voluncary

thaini in the regional distribulion 1958 % e itk 4
contres 1369 53 11228 1402 2 644
Concentration at local level iz increasing 1380 28 9074 2091 3020

owing to competition, Smaller loeal coop-
eratives are ellber merging ov taken over

. . . ’ Soums Descam bazed o i, 195
by ventral organizations in an attemp fo e e ot e L A

Fstaling n the Eunapean Sirgle Maro) 15653 1 53
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Figure 13: Voluntary chains by type of outlet and collaberation in ltaly [1988)

Type of collabaration Type of outlet
[ 1
Asgociated mambers Hyoermarkets Ex
{joint purchasing) [ 2 500 1)

W A ; Large suparmarats |
[ Afliated retalers 71 001-2 500 mEJ
te.g. franchising)

£

Small superrnarkegs';.‘?_._____._:.,__h.l 45
B wholly-owned groups (4011 000 m ]'
384

e e e T W4

{200-400 m?) _|_12_9| |] |

. g2t
Traditional stores F:’.*.?.-“."T&x:-nﬁ.? | |
1.2 [
Total e zzo’l l ik
ot jusesbmmmm 23,
m—i0| | | ' i |
B 20 4] g0 Bl 100

Sowoe: Eumesal, beied on Ceseom ashimalns, 1250

cut costs, Conad, the second larest buving relailers; however, a change in atlilude

group in [aly, radically cut down the can be expecled in the futnre, Intensive
number of lneal cooperatives from 89 in competition for markel shares should help
1585 to 38 in 1990 (Table [24), cenlral bodies to convinee members that a

coherent group image is indispensable 1o
eompete successfully against multiples and
large-scale retail aparators,

Buving groups and mainly veluntary
chains are developing their networks by
establishing their swn outlets iforward
integration) and by assncialing retailers
tn the groug through franchizing and
similar contacts. According to a recent
Cezonmn survey, almost all large stores in
voluntary chains are owned whereas the
small ouilels are loosely assoriated in such
activities of the group &s joint procure-
ment {Figure [3), Buying groups [aee more
difficullies as intepration sirategies do not
alwayvs match the soelo-political poals of
their members,

Common marketing and corporats nage
polivies developad by the central body
are not readily implemented by member

I 54 Retaling in e Eurepean Singe Maikel 1823 %
el
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Annex I: Stafistical sources and data-collection methods

1. Census of industry and distribution
In Btaly, a geneval sensue i conductad by the [alian statistieal office {Istat)
avery 10 voars to survey enteyprizes and local wnits in the industeial and ser:

suetuzs. The Bagie statistizal units fentarprise and Jocal wnith are grouped
aoopding o Uhe Momanclaoure of Econonie Activities of the Enropean Cammu-
nities [INACE 700,

Thee 1981 vensns o5 the lazest saurce of detaled oificial data an retailing. The
resnlts af the 1990 eemans will b punlished by 1993-84 Te eovers all Jocal wnils,
incloding wareheuses avd corporste headaquarters, as well ws wommeresal wnits
halomging te crterprizss far which digieibutive Lrade s not the main activite, The
versis provides structural dula vn thy gector, sugl as number of enterprizes zid
their legal statue, romber of ozad uite, emplovmant b secter of activite and i
sex, selag aveg, ole

2. Sfructural siatistics of the Jtalfan distributive trades

Bvery vezr, the Ministry of Industey and Trade (3010 canduetz 8 sorves 1o
polieel data on outlets by peglon (number of supsrmarkets, bypermackets, and
departonent stores) and haer respective sales arcas. The luatest survey provides
figures ag of Junuary 1941,

Tiaza om cutlens ave updated anouzlly co inelode changes in the rapistar of
companies kant by the chambers of cummerce (creation or lesure of lovsl umits),
Data en large-scale distributen are updated Lhrough apeeal speveys, bul thess

do ot alweys cover all new supermarzats and hypirmarsels.

A better souree for data on supermakiels eod hypermarkets s the ldian lirge-
seale retailers’ associalivn, Fedsraziona Associagiond Imprase Dhetrinuzione
IFAIDL, which processes company oformation o supplenet MIT Sgozes.

Camenm. o beading non-official saoree, provides dela sueh as markes share by

Ly uf outlet.

3. Surveys on enterprise structures

T spocific sucveys arw conducted by Lstat gz cetail enterprizas evary year The
bazie statsteal vhin is the onlerprize snd 12 s glassified according to NACE 7.
The lavest aveilable suevevs record data for 1855,

The gurveys ure besed on acconnting variables such & employment, turover,
Iaheur costs, Dsvestnents, snd valoe added This souree doss not provide daca on
the pumber of cutlets eperated by the vnlerprizas, as the waln pucpese 2 ta
eellaes data for pationel accounts and input-culpul tables.

The first survey covers all enlernrises with ovar 19 ciploves; whe datatare
ugelul far monttoring the behavicer of large retailing entevprises. However, the
figres o this set of enterprizas are 2 vory poor induwstor as they covar cely a
very small part of the population of the rezail 2ecter. The second survey eurrantly
survers o sumple of smaller enterprises (10 Lo 1% emplavees); it may be extended
1 the fotove te cover all small enterprisas helonging o this estegars.

4. Survey on retail sales

Ll provides monthlv reteil sales indices based on avarage monthly selas &t
ewgrent priccs (ineloding VAT of g sapeple o 804 enterprises with over 19
wmpleyeas fahout 5000 outletsl. The hase year 3 1985, Several kinds of activity
are grverert: foad and drink fexeloding tobaeeal: clothing and oetwear; furnibare;
pharmnaceutical products; bonzahold squigment; baoks, newspapers and n:aga.
zines; uptical and phitegragiie instrumencs; and other gonds. Mator vahieles,
mter cveles, wnd fuals and lebricants are excluded.

For further reading

L Cuzeia Domeniond, Zanderight, Zaninott, Le forime of iopresn el eosnercis
tirropes, EOEA-Ceserm, Milan 995

2 Colla E. Siadupes ¢ matirits delle grandt saperficd in Barops, Bome, Ttas
Libai, 1582,

3. FAID, Matizie PALD, Various poblicationz.

4. Mindstees dellIndustes del Cammersio o dell'Artgianato. Various puslice-
tiims an structial charavteristzes of the distributive teade secter 0 Traly,

Fome, Vurions vears

3 Deservatoria Feonomico del Comumereio ¢ Turisma, Bapporto trimesteals,
Rarna, Edizicn Commerso, 1991,

fi.  Pallegrini L. The infernationalization of refeiling and 1552 Exrape, Note di
Ricervs Ceseorn, 23, 1991,

Pttt L., Pozzana B, [ contratt df fronchising, Milane, EGEA, 1550

B Zanderight L. 3 camimercio nellenonaniia ttelieng; rifleesions eughl aani 80
Mota di Riverca Cesenm, 1992,

eurcstat
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9 Retail trade in Luxembourg
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Luxembourg

9.1 Introduction and key statistics
Retall activity in Luxembourg is favour-
ably influenced by the central location of
the country and the high standard of
living of itz inhabitants. Luxembourg’s
location within the France-Belgium-
Germany triangle allows recailers to have
access lo & wide variety of suppliers and
conzutners within end cutside the country,
The market is characterized by the high
purchasing powsy of its consumers owing
to the presence of a large number of
financial and EC institutions which have o
stimulating effect on the ceonomy.

In thiz chapter retail trade s considered
as an ‘institutional’ sector made up of
firms whose primary activity is trading
ipurchase and resale of gouds), However,
cartain tables reler to retailing as & Tune-
timal zectar also comprising antlets whose
parent companies are mvolved oo othay
activities (e industry, crafte),

Kev fizures for retail trade in Luxembourg
are given in Table L1,

9.2 Role of commerce in the
economy of Luxembourg

In Luxembourg, distribulive trade is a
magor seonomie aetivity by virtue of the
laroe number of husinesses and its
sizeahle warkforee,

Ir 1928 the distributive Lrade sectar
ineluding recovery and repairs comprised
5 364 enterprizes [almost 309 of the
national totaly, with 1437 involved in
whelesaling (8% and 3 520 in retailing
(19.5%), The breskdown of firms befween
the food and non-food seetors is shown in
Table L2a.

1 58 Futaling In the Evrcpean Snge Baksl 1323

Table L1: Key statistics for retailing in Luxembourg (1985, 19849)

Criteria

Murrber of anterprisss

Mumber of food enterprises

Sales area (1 000 m) ®

Total employmznt
Employses
Self-employed

Growth 1989/85 [%)
Furchase of goods for resale
Growth 193885 (%}

Gross margin ®

Growtn 1580/85 %)

Value Statistical
1985 1984 source
3830 3520 Siatec
1187 a44 Slatac
na 5 -
16 828 15 0BG States
13 258 15 052
3570 3034
Retall turnaver excluding VAT {Mio LFR) 92 798 113736 Slatze
2205
T3 380 87 813
187
20 418 25 921
270
14 338 18 108 Slata

Value added (Mio LFR)

. ud ng ecal culnls belenging 0 emspnzas Faeing norroominental 2ekates S tuncienal el | Drade,

b, Bales mins onenancs dus seck v
& 3T0Es mangr Ma s ralio

Seors Derlmlslzdsticy el ge iSl2es

The commercial seclor provided fobs for
L3.5% of the active population in 1959 [6%
in wholesaling and 9.9% in retailing), and
aceonnted for 12.4% of the countres gross
value added (Tables L23b-c).

9.3 Retail trade structure in
Luxembourg: enterprises
and local outlets
During the 18808 the number of retail
enterprizes fell by 11% Lo 3 520 units. This
general trend masks cerluin differences

according to the sector of activity (Table L3}

During the 1H80-88 period there was a
clear rize in the number of lirms in three

sectors: medical products and cosmetics
(TR, motor trade (28490 and miscella
nents goods (9%, There was a noticeable
drop in all other branches, with fondstufls,
heverages and tobacen goods down by 30%,
bonks and olfice supplies by 175% and [uels
ipetrol stations) by 14%.

As in other Membsr States of the Euro-
pean Community, small firms are finding
it inereasingly difficnlt to cope with the
growing compelition of hypermarkets and
large-seale nan-tood specialists le.g, DIY
and furnilure autletg), The number of
firms invnlved in grocery retailing has
steadily decreased. From 35% of the total
in 1980, their shave fell to 27% in 1958,
thig iz still well abead of clathing (185
and bousehold equipment (175,

eurostat




Retail trade vecorded 4 392 local cullels in
1985, of which 1222 (28% 1 were in Lux-
embourg vity (Fiymare L1 Outlet density
in the larger municipalities is above Lhe
Buropesn average. Echiernach (248 stores
per 10000 inhabitants) and Ettalbriick
(323) head the list. Although the ety of
Luzemboury ranks lower with 14 stores,
it iz in frst place fov overall sales arsa of
all sectors of retail aetivity

Each store is made up of several units
selling a particular product or range of
products. Therefore, there are more of
these ‘offering units’ than stores, [n 1988,
for example, thers sere 5 178 such units,
of which 1467 were in food (260 hakers’
shops, 244 hutchers’ shops, 747 tobacen
autlets), 3 517 in the noen-food sector, and
194 Hinerant traders.

9.4 Employment in retail trade in
Luxembourg

The toral nummber of jobs in Lhe relail

seetor mose by aboul 13% between 1950

and 1988 to reach about 18 090, of which

15 465 were emplovess Table L4l The

general pattern viries with the sector of

activity

Parsonz] care products and cosmetics
recorded the highest increase (102%), way
shead of petrol slations (399 the maotor
{rade (195); food, drink and tobacco
retailing (16% ) and chemizts (169, Food
retailing iz the bigeest emplover, providing
over 30% of all jobs, The ncreaze in the
abslute number of jobs was also highest
for this sectar (+ 752 jobs), followed by the
motor trade sector 0+ 458 jobal. [n other

eUrcstat

Luxembourg
-Ee<T-—— e e e e - . s -

Table L2: Role of commerce in the economy of Luxembourg (1989}

(a) Skare in the number of businesses

Total enterprizes

Total distributive trade enterprises

Wholesale trade
Food wholesaling
Non-food wholesaling

Retail trade
Food retailing
Non-food retailing

Recovery and rapairs

Intermecdiaries

(B} Share in employment

Tetal resident population

Total employment

Persons employed in distributive frades

Whalesale trade and intermediaries *
Retail trade

(¢} Share in value added (bn LFR)

Gross domastic product

Gross value added of all sectors ©

Gross value added of the

Value Share
1939 (%)
18 081 100,02
5 364 29.8
1437 8.0
228 13
1209 6.7
3520 19.5
949 52
25M 14.3
216 1.2
131 1.1
1889 (%)
374900
181 900 100.0
28 919 15.9
10 833 6.0
18 D8R 9.9
1589 (%)
312 288
283 854 100.0
JB 618 12.4

distributive trade sector (hn LFR)

. Inclucing repovary w00 rEpars
= Al markst pricos

Fouroe: Sl
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Table L3: Number of enterprises by kind of activity in Luxembourg (1580-89)

Sectors of ativity Humber of enterprises Share {%) Growih %) Average annugl
growth 3]
1940 1955 1589 1980 1385 1958 15R3B0 10B4/ES
Food. gres and lobacso 134 1187 243 A o &0 ~30.4 44
Teslilas, clahing, footwear, leziher goads B £69 i 170 183 150 -h.2 =g
Hausehold eauament 609 s 590 5 158 170 18 2
Frationery. bocks and offine supples 220 a7 183 88 5l 52 -85 -20
Chemists T4 b 73 (] 2.0 2 -4 -2
Phznnacsutcals 2nd cosmetics &7 T HE 1.7 21 25 3va . 15
Pt slationz. juel ¥ v 262 T o T ~134 -TE:
Muoter traze gkl £33 253 5.0 2 7.2 na 28
Miscellanenus 435 450 474 1.0 1.7 133 9z 1
Total 1940 3830 3520 100.0 100 1-|.‘jﬂ.|:| —1&.& -1.2
Sowze Slinen

sectors, the number of jobs fell: stationers,
bonks, and office supplies (- 2.8%),
textiles, clothing, foolweay, and leather
goods (- 2.3%).

Luxembourg [1989)

On gverage, 85% of the relall workforee i3
made up of emplovees, Their share is even
higher in the molor trade (9551, and
textiles and clolhing (8751

Figure L1: Retail outlets and density in the 10 largest municipalities of

Ettelbriicy [EEEEELSE
Pétangs ;
Echternach

Diekirch
Mersch i )

o 74 |
Wikiz &]1&3

u 200 407

&0 BOD 1000 1200 1450

| B Humber of cutlets [] Cutlets per 10 000 inhabitants

, Zeourn: Eungstat baged o Sl dala

_I 60 Aeading 0 the Eurmpoan Sngle Waket 1553

9.5 Retail activity and turnover in
Luxembourg

In 10 wears, retail Luroever at current
prices doubled, rising from LER 58 hillion
i 1950 10 LFR 114 billion in 1989 | Tabls
Ll Some sectors recovded steep increnses
i value terms, perzonal care products and
costaetics (27190 motor frade (1525
chemistz (116%); and petrol stations
U5, Groweh in surnover was slower in
nther seclors, such as stationery, hooks
and office supplies (B0% ) and miscella.
neons onds (G0

The highest zhares in turnover were
reeorded o food retailing {28% in 1584),
follovwred by the modor trade (24%) and
petrol stations (1255

In some sectors, retail activity 12 controlled
hy & small number of groups. Large

firms with & turnover of more than

LFR 100 million aceound. for 68% of the
turnover 10 grocery retailing, 1% in

eurostat
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Table L4: Employment by sector of activity in retail trade in Luxembourg (1980-89)

Sectors of activity Persons employed Share {%] Growth %) Average annual — Share of employees
growih (%)

1580 1935 1484 1980 18E5 1939 1089/80 1589/80 [y
Food, dnnk and tobacco 4773 6142 BRI 258 0.4 ks 15.7 1.5 2.8
'&ik_\s. tlotring. lookwesr, lsziher goods 333 3253 3204 10 108 181 =2 -0.3 arz
Hzuzeneld equizment 2408 227 2exd 127 137 14.7 54 0.5 822
Slaliprzry, books and office supplies 00 BAT A3 a1 3.2 27 2.4 -0 Ga.2
;r.wisns £1g 488 4 25 24 a7 156 1.4 g3z
Pharmzceutica’s and cosmelics 203 268 410 1.3 TE 23 1&E0 a1 5259
Patrol slatiang, fuel f22 ferd 5z 34 1.5 45 336 37 . Gi.1
Mozor trade 2440 2ERe 2499 153 156 160 125 13 847
Misze anenus TR 1FF 1488 T 78 a4z ﬂl.';IJ a0 69,2
Tatal 15 965 16827 13 0BG 000 100 1000 13.3 14 EB.5
Sowvoe. Stk
Table L5: Retail turnover by sector of activity in Luxembourg [1980-83)
Sectors of activity Turnover Share (%] Growith 3} Average annual

{Miz LFR) growth (%)

10RD 19585 1949 1580 1985 1989 1989/80 19EHED

Fred, drink and tozacce 17 G20.% 2B 3504 32 8237 33 308 264 BB [
Texliles, clolhing, foolwesr
zzlher gocds 72513 13 13676 124 12.0 124 RN 73
Household sgupmend £ 930.1 92985 134233 123 101 18 3.7 75
Slationery, books ard
affics supcies 13703 | 3215 21781 2 a1 19 59.0 53
Chemistz i 5D|1._1 74138 32449 27 28 a4 a7 2.9
Pharmaczidicals znd .
LOSmEnss hatd T3 1EE3 a4 0.a 1.7 4 127
Patrol slalions, fusl B 5527 13M6.3 134455 n.7 140 ng 106.0 a4
Fztar trade - 105320 204955 258175 188 224 236 152.2 10.5
Kisrallanenys FERR2 5 3668 £ 1404 25 LE 5.4 B2 b
Tatal CE 218.8 92 7avE 1':.3 Ti5E 100.0 100.0 100, 1024 &1
Louna Hake

eurdstat
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Luxembourg

Table L6: Concentration by turnover category in retail trade ® in Luxembourg (1989)

Turnover category Food Textiles and clothing Household equipment Miscellanecus
(Mio LFR) Mumber  Turnover Mumber  Turnover Mumber  Turnover Mumber  Turnover
of enterprises  (Mio LFR) of enterprises  {Mio LFR) of enterprises  (Mio LFR) of enterprises (Mio LFR)
&2 134 148 BE 8t 120 124 500 are
25 220 76D 114 12 9 234 343 1167
5-10 225 1 583 121 BEE 9z B2 433 323
10-50 333 6 406 184 3778 186 3T 173 17873
50100 27 1889 17 1671 a0 247 142 g G52
=100 X 2105 16 B4 &1 5106 13 34228
Total 997 331 846 548 9 846 520 12100 27326 B 630
Share of enterprises with a turnover
4.0 422 4.9 514

of mare than LFR 100 (%) 5.3

6.1 2.9 3r.0

= Funchcnz!’ miail Tacn isee role & o Tekle L)

Sxge Slan

mizcellaneous poods; 42% in household
gonds, and 37% in textiles and clothing
turnever (Table LAL

The geng‘faphiﬁl brealkdown of sales also
shows concentration for certain categories
of consumer durables. The eity of Lizzem-
bowrs alone accounts fur 34% of sales of
household electrical goods, 46% of textiles
and clothing, 43% of footwear, 39% of
furniture and 385 of miscellaneous goods,
sueh as jewellery and sports gnods.

.I 62 Teladng in e Euncfean Singls Maral 1253

9.6 Grocery and large-scale
distribution in Luxembourg

The 1975 law which required permizsion
befers opening an outlet with a sales area
abeve 600 m® curbed the growth of large
supermarkels and hypermarksts uatil
1985, after which thers has besn an
upturn in the number of new stores i7 in
985860, Often, however, thess were sim-
Py expanzions of exizting stores. Belwesn
1975 and 1990 the number of large-scale
slores inereased 2.1 times,

Tnday, tmost laroe-seale cutlets in the
conuntry belong to g few relail groups,
After Match acquired Monsieur le Géanl
in 1947, there were four major conpanies

controlling 20 supermarkets (400 m° to
999 m*) and 18 large stores with an area
of more than 1000 m*, including five
hypermarkets above 2500 o Altagether,
in L880 fond retailing included 25 large-
zeale outlets exceeding 1000 m™ and
generating a turnover of LR 17.8 billinn
(Table L7

In 1989, the average size of large-scale
grocery stores in Luxembourg was

1355 m®, below that of France {1515 m®),
but above that of Belgium (1110 m*L

Large-scale formats with a sales area of
more than 400 m® dominate the market in
almost every sector (Table T2 In 1929
ihese putlets accounted for 67% of turn-
cver n food [LFR 226 hillion), 44% in

EY
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Table L7: Food retailing in Luxembourg: mini-markets and large-scale outlets (1985-90)

Mumber of  Sales area Turnover  Employment Turnover Turnover
Type of outlet Year stores per m?  per person
(end of year] (1000 m*  (Mio LFR) (1000 LFR)  employed
Mini-marsets (200-399 m?) 1985 26 75 1237 - 165 -
- 1985 14 E;.? ao7 183 149 568
1987 22 8.7 980 184 143 44
) 1989 2 8.0 1102 189 84 6.5
1930 20 8.2 1 087 170 175 f.4
Large-scale outlets (400 m*+) 1985 52 56.5 17 798 - 15 5
1988 59 85.0 19 002 2 693 288 71
1987 57 5.1 19 444 277 250 70
1983 5B 854 21 843 3 269 215 8.7
1930 55 4.5 24 DE0 3478 323 64
of which:

Suparmarkets (400-389 m?) 1985 38 239 7947 - 333 -
1386 4 261 7232 1072 _2?? 6.7
1987 38 24.8 § 995 1081 282 6.5
o 1989 32 201 5830 873 291 6.0
1580 30 197 g 588 o973 3234 6.8

Large supermarkets {1 000-2 489 m*)
and hypermarkats (2 500 m*+) 1985 14 328 g 851 = a2 -
1986 18 398 1770 _ 1621 296 7.3
1987 14 40.2 12 445 1 630 309 74
195885 24 49.3 15993 2295 324 7.0
1990 25 548 17 474 2 505 _31 g 7.0

Sowee: Slaten

eurostat
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Luxembourg

Table L8: Turnover of retail outlets by size category in Luxembourg * (1989)

Size category Food Teatiles and clothing Housahald equipment
m?) Humber Turnover Mumber Turnover HWumber  Turnover
of outlets [Mio LFR) of gutlets Mio LFR} of outlets  {Mio LFR)
Fmall outlets
< 100 HE1 B 595 430 4 075 220 3432
100200 1" 57 1 360 a7a 53 g
200-200 m* 23 1287 a3 {145 it £4a7
Large-scale oullsts
400-1 000 mé 34 Bas 20 T n 1741
1.000-2 500 M 17 V2en 4 5 B4R 22 1378
=8 800 ¥ 5 AT 3 } 15 e
Total agy 33 BAT 548 8 EdE 520 12100
Share of large-
scale outlets (%) 3.6 6.8 7 kA 15.2 44.1

& Functicna’ wetadl Face see role 2 n Tahie L

Source, Slzler

Table L3: Top 7 retail groupings in Luxemboury (1592}

Aank Groupings Main activity

1 Carg group Food retailing

2 Courlhéoue-tatzh group Food refailing

3 Monapal-Saholer group Deparlmenl slores,
supormarkels

i Eurgrmgdar 54 otor rade

i Meriz Wagner group hotor rade

f , Garage M, Losch Secs Mutze rzde

7 Coopdrative des chemingls

Foad retailing

Persons employad
fat 1.1.1992)

2 260

S Balse,

Far further reading

1 Seate, Bulletin du State, Les grondes spnfoces ef le commerce indigrd dane f diatrihysian

rdementaare ¢ 17557, Volame 33, No A, 1484,

Eo mrater, Bulletin di Stanes, Lo cvcresemend des achivilés commercioles oe deteil 1833,

Wolumas 38, Nu &, 1881,

| A Brates, ‘Annuaire statistique 19917

| 4, Bualer, Grendes sarfoces, kéherpemend, Yolume 33, Ne 7, 1992,

1 6‘4 Retakng in 7e Burepean Siegle Marks! 1930
g

househald equipment (LFR 5.3 billion),
and 37% in Lexliles and clothing
(LFR 3.6 hillion.

[n the food sector the seven leading groups
(Cactus, Mateh, Monopol, Fischer, Emo,
Panelux and Cooperalives des cheminots)
alone zecount for 39% of food turnover,
Cactus and Matceh dominats the retail
seclor (Table LE i lerms of turnover
tigures not published! and persons
emploved (2300 and 900, respeelively),
Thess two groups are sy diversifying

into nom-fond activities,

Although gracery retailing is dominated ly
large groups, retadl Lrade in Luxembourg
1z generally very competitive in response
ti the pull effect on domestic consumers
from large outlets located just gernss the
borders m Germany, France and Belgium,

curostat



10 Retail trade in the Netherlands
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10.1 Introduction and key statistics

The Netherlands is the most densely
populated conntry of the Community, with
336 inhabitantz per square kilometre, By
tradition and due to its geographical loce-
Lion, the country specalized in hecoming
ome of the main porls of entry for Europe.
For a lung time the sconomy has been
extrernehy ontward-lonking and frade-
oriented, In such an envivonment, the
distribution sector iwholesaling and retail-
ing} thrived and has always plaved o
major role 1ty assuring essential supplies
and the wellfare of the people.

It the Netherlands, a standardized elassi-
ficution system, SBI (Standaard Bedriifs
Indelingl, = used for enterprises, 1 iz very
cloze to the NACE 70 classification, The
motor trades form a seperate elass; they
are not part of Duich retailing but were
included in most tables to ensure compar-
ahility with other EC eountries,

Kry statiztics for Dutch retailing are
shovwn in Table NLL

&

10.2 Rolle of commerce in the
Dutch economy

In 1990, commercial fivms made up more
than one-guarter (26.7%) of ull Dutch
enterprizes (Table NL2a), Hetad] firms
alone aceounted for 15.2% of thiz lotal,
The distributive trade sector emploved
15.7% of all persons engaged {Table NL2h),
of which 10% were in retailing and 5.7% in
wholesaling and dealing. In the T480s,
employment in retziling rose by an aver-
age of 3 1o 4% per annum. It is estimated
Lhal by 1992 the nunber of persons
employed conld exceed BR0000, [n 1988,

I 66 Armaiing n e Cusspeen Sngln Markal 1953

Table NL1: Key statistics for retailing ® in the Netherlands {1988, 1980)

Criteria 19688 18490 Statistical
source
Mumier of enterprises (1000} 855 35.0 CBS
Mumber of outlets {1000) 132 119.4 CBS
Sales area (Mic m™)" 155 16.4 CBS
Total employmant {1 000) BUY 5 B375 CBS
Employees 468.4 5100
Sell-amployad 1286 127.3
Part-tims employess 1808.8 220y
Remuneration of empleyeas hn HFL) 13,4 14.6 CBS
Tumcver excluging WAT (2n HFL) 1250 1422 CEZ
Tumaver per person employed 209.2 2231
Gross profits (bn HFL ) 323 373 CBS
Gross investmants in fixed assets (bn HFL) 3.8 38 CBS
Invastments in fixzd assels
lgross) per person employed
B.4 .0

(1000 HFL )

3 rcludng foke edes
o oacudng el hades

total value added exeeeded HFL £156
hillion, of which 15% were generated by
the distributive trade sector ag a whole
and 6% by retail trade (Table NLZel

Private consumaption (Table NL2d) is
almest equally distributed between goods
(4500 and services (50.1%) Over 25% of
goods are purchased in reladl outlets, bus
spending sulside the retail sector has risen
zinee 1960, Higher disposable incomes
have incited consumers to spend more on
services, fashion goods and consumer
durables (e.g. household appliances and
hiceles) than on foed.

Between 1985 and 1990, retail output
wrew by 145 or 2 points more than private
comsumption, This was higher than growth
in other econormic sectors, which suffered
from & recession due to lower inveslments,
From 1890 onwards, however, growth
rates of retall turnover have been lagging
behind those of private consumplion us
demand for zervices incesazed. Growth of
retail sales i3 expected to slow down even
further slarting from 1593,

eurosta
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10.3 Retail trade structure in
the Netherlands: enterprises
and local outlets
In the 15858-00 period, the number of retail
firms decregzed slightly by - 1% per
annumm tn 93 000 units (Table KL33 This
was primarily due to heavy losses in the
following ectors: food (- 12.4% 5, petrol
and fuels (- 1090 perfumery, eosmelics
and toiletries - 8% furniture (- 725,

fove than 95% of Duleh retadl frms
ermploy less than 10 persons; they repre-
sent an gverall shave in retail cutpat of
45%, Small enterprises are more namer-
o in nonefeod than in food retailing In
non-food retailing, small enterprises
employ more thar 50% of the wage and
salary sarners and generste well over 50%
of Lutal non-food outpat (excluding VAT,
and in food retailing approximately 37% of
the ermployees and 36% of tatal output.
Approximately thres-guarters of all firms
have only one outlet. Their share, how-
ever, has (allen from over 80% in 1960 to
G4% in 1991,

A greatl majority of vetail firms are ownar-
run husinesses, either in the form of zole
proprietorships (7051 or partnerships
i13% 1. In food retailing & out of 10 firms
brlong to these categories iTable W41
The share of limiled companics is 15%,
Car dealers, department stores and (urni-
ture retailers often operale as limited
SOmpanies,

The number of outlets has remained faily
conatant hetween 1958 and 1990 (Table
MLAL The zsctors which recorded the
highesl increase were: mizcellanema
products (5,75, stationery, books and
office supplies (3.1%), and perfumery,
cosmelics and toiletries (3% In spite of a

aurostat

Table NL2: Role of commerce in the Dutch economy {1988-90)

Value Share
{a) Share in the number of businesses 1990 (%)
Total enterprizes (including agricultura, hunting, forestry and fishing) 625 0G0 100.0
Total distributive trade enterprises 166 930 267
Wholesale trade 63 950 10.2
Wholesaling in consumer goods 32 750
Food 7750
Non-food 25 000
Wholesaling in non-consumer goods 31200
Retail trade 95 000 15.2
Food 25 500
Non-food 59 500
Intermediary trade & 000 1.3
(h) Share in employment {1000} 1990 (%)
Total resident population 14 8770
Total employment 63350 100.0
Persons emplayed in distributive trade 957.5 18.7
Wholesale 360.0 3.7
Retail trade 637.5 10.0
fe) Share in value addad in current prices (Mio HFL) 1988 (%)
Gross value added of all seciors 418 560 100.0
Gross value added of the distributive frade sector 63 268 15.0
Gross value added of retailing 26 791 £.0
{d) Private and tradable consumption (bn HFL) 1980 (%)
Private consumption 2 950.7 100.0
Expenditure on services 1479.4 50.1
Expenditurg on goods 14713 48.9
Food: 18.1
Fond {excluding tobasen) 4802
Tobacon 44 3
Mon-foad; 3a
Tewrliles and clothing 198.8
Footwear and lzatherwear 485
Household articles and interior decorating 21248
Cosmetics and toiletries 237
Pharmaceuticals and bandages nr
Other products 4215
Tradable consumption® 1276.2 43.3

A FIM stmaes

Savvge; GRS, naioral senmnls, poculalion ane emghiymant slislicn

Artating inFa Eoopesr Snge Marke 1983 -I 6?
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Table ML3: Mumber of retail enterprises by kind of activity in the Netherlands [1985-30}

Sectors of activity MWumber of enterprises Share () Grewdh (%) Average annual growlh
1933 1958 1440 19E6 1944 1990 1950/25 (%] 1990035
Foge, drink and osacce 100 28500 25 END =l n7 255 e -24
Teaties, clatring. footwear, lealtngr qocas 15 800 15100 14 B0O 157 155 1hE -5 =1k
rurniture and harshings. noosehald anicles and
1o dezoratng 13200 5K 14100 153 146 148 -T2 =k
Statorsny, books ano oflice supplies A000 2800 2ann a0 28 a1 -an -0z
Perurngry, ceametics &nd toiletres 2300 2400 2300 E5 2.3 A -&10 ~G
Potr! sh;ﬁinns. fuel 2000 1400 1630 20 B 9 -0 =21
Matar tracs DD 13200 13400 1448 125 14,1 13.6 2.&
Miscelianeous * rann  REN 20200 20z 2T 213 =140 ~{2
Total 99600  BEELD 45000 1000 1000 1000 -46 -0A
2 Iniding ceparmen: slotes,
Sourees A5 BET ASMT 193 -
Table ML4: Number of retail enterprises by legal status in the Netherlands (1920)
Sectors of activity Mumber of Sole Partnzrship Limited Dther
Bierprises proprietorship company
Food, arink znd fohaen 35 400 12 200 4 00n 1500 20
i £ i
Texfiles, cothing, footwegr. lezther goods 14 &0 10400 100 2 600 200
Fumiture &rd furnishings, housgnaol
arleles and interior cacorgling 14 100 4500 2000 2400 100
Stafionary, books and offine supplics 2000 2100 300 400 W
Perumeny, cosmetes and tailelries 2300 1 600 200 00 _-
Pzl statans, fuel | 200 1300 K 200 0
ezor frade 3 A0 B 000 1500 3 EDD 100
Wisellangoes 20 2% 14 500 2500 1000 -’u&
Total 95 000 fifi GO0 12 GO0 14 700 1100
Share {3 100.00 0 132 153 D.‘;

Sowees T3S AR, ATWE, 1991

1 68 Rgtaling in Fo Eunspean Snge Marksl 12

EY
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Table ML&: Number of retail outlets by kind of activity in the Netherlands (1988,1990)

Sectars of activity Number of outlets Share (%) Growth (%)
1988 1990 1988 1890 1980/88

Food, drink and icbacco 32700 31700 a7y 2h.a -3.1

Teutiles, clothing, footwear

and lzather goods 22100 22 300 187 18.7 0.9

Fumiture and furnishings.

household articles and 17700 17 800 is0 14.9 0.6

interiar decorating

Stationery, boaks and

office supplies 3200 3300 2.7 28 31

Perfumery, cosmstics

and wietries 3300 3400 28 28 30

Motor trade 14100 14 500 1.9 124 28

Petrol siafions, tusl 2200 2200 1.9 18 0.0

Wiscellzneous 22900 24 200 19.4 20.3 57

Total 118 200 115 400 100.0  100.0 1.0

Sowee, CAE, 1821,

Table NLG: Sales area in Dutch retailing ™ {1988)

Sector of activily Sales area Share

{Mio m?) %)

Food, drink and tobacon F.5 2145

Textilzs, clothing footwear, and leathar goods 28 17.2

Furniture and furnishings,

nousencld articles and intenor decorating 48 241

Stationery, books and ofice supplies 03 18

Perumery, cosmetics and toiletres 0.3 2.1

Miscelaneous 44 2.3

Total 16.3 100.0

5 Becldirg mdor trades a0 pel'y salions.

Soweey [R5 pES. R0

eurostat

continuing loss of market share, fod
retailers sl aceount Tor 26.5% of retail
outless, well ahead of rextiles and clothing
(18,75 and {urniture-household equip-
ment retzilers (14,95 But their share in
the retail zales avea is by 22%, exchuding
the motor trade (Table NL&L This =
mainly related W the presence of large-
seale outlets in other sectors, such as
furniture and de-it-vourself (DIY) retailing
120.1% of sales arew), Excluding the maotor
trade und petrol stations, the Dutch retail
sector recorded a total 2ales ares of 18,2
million 1 in 1988, B 00

Ninerant trade 35 also quite popular in the
Netherlands although i is not as cormmon
as in Mediterranean countries. In 1955,
about 20000 vendors were recorded 2elling
mostly fruit and vegetables, flowers and
cheap clathes,

The Nelherlands consists of 12 provinees,
The ‘Handstad” zone formed by the
aggloreerations of Amslerdam (northi,
BRotterdam (zouth) and Utrecht (cast) is
thes most denselv papulated area, It
comprises parts of the Neord-Holland,
Znid-Holland and Ulrechl provinees which
have very high shop densities with

80 to 80 outlets per 10000 inhsbitants
[Table NLTL

10.4 Employment in Dutch
retailing

In 1850, 635000 persons wovked in the

Drateh retail seetor (Table WLEL The aver-

age share of emplovees (30%) 1s significant

in all seetors. Mator trade has the highest

proportion of emplovess (84%), followed

by foeud (82%) and textiles and clothing

81%:, In general, there are more women,

pari-lime emplovees, juveniles, and

Rty in Fo Evopear Sngn Manes: Y I 69
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minimuen-wige sarmers in the retail trade g 4 0 Geographical distribution of retail outlets in the Netherlands (1980)
than in the rest of the econamy,

Population Area  Mumber of  Number of MNumber of

In 1688, 53% of all persons engaged and  proyine (1000)  (km?) local outlets  outlets per  outlels
57% of the smplovees were women, Their 10 000 per km?
share = significantly higher among inhabitants
employees than among self-employed Groningen EET 0 347 4900 75 18
where they only made up 40%. The zhare ; 5 s —r
of part-time workers wasz 485 for both Friesland 589 3 359 4 600 [ ﬁ
zexes and 61% for women, while juveniles Drentha 437 2 638 3300 76 E
under 18 vears of age reprasent 14% of Cverijssel 1010 7930 2200 a1 28
livees. As parison, in Lh - e
TR ey Gelderland 1784 5015 14000 78 28
remaining private scctor of the coonomy
28% of the employees are women, 20% are  Utrecht 465 133 700 &0 E
part-timers and 4% are aged 18 or young-  Moord-Holland 0353 2867 21 500 o1 8.1
er. Retail trade also employs 20% of Zuid-Holiznd 3208 2908 25 400 9 87
the existing minimun-wage earners, 16 = =
nercentage points more than in the rest of Zeeland aa8 173 3100 85 17
the scotomy, Meord-Brabant 2136 4 844 17 500 a1 a5
Lirnkurg 1085 2170 5000 52 4.1
Flesoland 194 1412 200 4i3 0.6
Total 14714 33936 119400 81 35

10.5 Retail activity and turnover
in the Netherlands Sauice U SiENEG Eahok 34 geraral compary teens 1ABRL 1
Total retail turnover amonnted to over
HFL 140%illion in 1990 (Tahle NL8). The
aversg: annusl inerease 1o Lhe 1980 was
3%. The fuo_ld sector continues to dominate,
bl ifs share in total Lurnover is declining

Figure NL1: Market share by retail format in the Netherlands (1288)

every vear. The contributinns of the

G ) o Specialist slores 70%
textiles and clothing and furniture sectors i
receded slightly, while the motor trade
spclor grew by B pereeolage poinls w 25%

in 19490,

Kakal srgle 19%
[ VNP

Cragartmert soeas 1745
Duteh retailing is characterized by & low
concentraiion (Table NLLOL Small and
medinm-sized enterprizes with a turnover
helow HFL L mullion aceount for three-

Hypamakats 7%

SLpomarkols 50%
ke 20%

quarters of total sales leaving only about SEaEd S
24% for the big aperators. '

Specialist stores dominats the retail sectar,
avcounting for T0% of all sales (Figure NLIL

I ?O Felgang in Ina Sumosan iogle Markal 16 %

Souipen IV cximatas, B,
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Table NL&: Employment by sector of activity in Dutch retailing {1988,1990)
=

Seclors of activity Employment (1000) Share (%) Share (%)
1988 1990 1988 1990  of employees
Food, drink and tobacco 21z Eaz 335 384 519
Tentiles, clathing, footwear, leather gooos 94 g5 157 148 -E-;
Fumiture and furniskings,
household articles and interior decorating 64 K, 107 110 7
Stalionary, books and office supplies 12 132 20 20 I:'iEI.:é
Perfumery, cosmetics and toiletrizs 15 17 2.5 27 T6.5
Peirol stations, fugl g 10 15 16 0.0
Motor trade 78 74 131 124 836
Miscellanecus 1n3 12z 189 191 E
Total 587 638 100.0 1000 B0.0

Sowtes GBS, ASA, ASVT 150

0
A
]
T
L
il

40
30
&
1]

0

Soune Euroatal, beses en DM estimaiss

Wetherlands (1980-20)
(%l

Figure NL2: Share of retail sales {in %) by type of organization in the

S a7

Share 1980

Zhare 1085

. Cooperzting relailers junder 100 mplayzos)

i ~ Non-tecperating retailars {unaer 100 smployees)
Intzgrated companies (ovsr 100 emgleyees)

24

Share 1250

eurostal

Hypermarkels and mail order firms held 2
share of only 2% each, while that of
supermarkets 1 15%. Definitions of Duteh
hypermarkets and supermarkets corre-
spond o those used in most BC countries
{Section 1070,

10.6 Cooperation and affiliation
movements in Dutch retailing

The Metherlands belongs o Lhose coun-
tries where conperation hetwesn retailers
15 well developed. About one-quirter of all
Duteh retail businesses (exeluding motor
trades) joined some form of alfilistion,
mostly buvers” cooperatives (14,15,
franchising (394 and voluntary chains
with wholesalers 03,191, Other links
inelude valuntary esoperstion betwoen
manutzeturers and retailers, and horizon-
tal sales organizations anong relailers.

Around 35% of all cooperaling enterprises
are in food and nearly 15% in textiles and
clothing. The others are distributed among
various sectors, ineluding DIY, houschold
gondz, and ear retailing,

Small and medinm-sized retail frms con-
tinue heing an important feature of Dutch
retailing, Frequently, they are turning to
cooperation to confront enmpetilion from
multiples, Within 10 vears (1980-90) affili-
ated amall and medium-sizad retailers in.
ereased their market share from 29% to
40% (Figure NL21, ot the expense of non-
alfiliated firms who showed a decrease of
40 percentage points. This s quite a
unigue development in northern Eurape,
where mainly integrated groups bave been
gaining importance over the past fow
years, Through intenze cooperation

Ful=ilng in ta Ewopasn Snge Mzt 1993 -I ?—I
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Table NL9: Retail turnover (excluding VAT) by sector of activity in the Netherlands (1380-90)

Seclors of activity Turnower (bn HFL | Share %} Growth %) Average annual

gravwth [35)

1480 1985 1550 1950 1865 19490 1990154 153080

Food, drink ard fobaceo 351 56 431 32T n7 ana 28 21

Tewtilez. clothing, foomeearn ‘sather goods 131 131 163 122 1.1 0.4 16,5 1.4
=urnilure and furmshings. household

arficles and intsror cecorating 124 I8 162 1.6 0.0 104 250 24

Mplar trasde 20,3 ZNT 358 121 Pl 25.2 Ten 57

Mizcellansous 26.2 Y 325 M4 225 ed &0 22

Todal 1073 (JER je2 2 LU VR [ /A R 1 25 24

Sourmes THEAGR. AGNT 1251

smaller Dusch retail fiyms succeeded in

: o s
T Table NL10: Concentration in Dutch retailing” by turnover category (1990)

enlerprises, who had experienced rapid
arewth in the ecarly L9380 bt could anly

Turnover category (HFL)

Cumulative turnover in %

expand their share by 2 paints to 36% in i - - s
the 1985-90 period. 100 000 to undsr 200 000 era
200 000 to under 500 000 559

500 000 to under 1 million 761

_ 1 milion to under 2 milfon R 7.2

10.7 Large-scale retailing in 2 rriffon to undar & million 044

the Netherlands 5 million to under 10 milion oy,

Supermarkets and hypermarkets contri- ~ 10 million 1000

bute about 17% of total vetall turnover.
Their share in grocery retailing will a Inl.arg motar irades

ineraase a8 one-stop shupping’, upgrad- Sawar CE RS ASMT 1601

ing’, ‘cost-cutting’, and similar trends will

fores vetailers to offer better value at
In 1890, about 30 hypermarkatz were

recorded in Lhe Metherlands, Lhe most

. ; ; well as effective cooperation between
highly competitive prices. There are shout _ F ;)

rebilers. The bwo leading hypermarket
operators are Maxis BY (Maxis hyper-

markers) and Vendex (Monmar chain).

SO00 supermarkets and mini-markets in
the Metherlands accounting for 85% of
total grocery sales. Many are part of

popular being Aulorama, Konmar, and

Maziz. They are mainly located nutside
larze city centres, Hypermarkets hold a
very low markel share of about 25 and

national or regional chains, but o signifi
cant number belong to independent Department stoves are also a popular lype
of outlet, although their prowth has heen

limited i the past fow vears. Hama iz the

antrepreneurs, who cooperate through their growth is slower than in other BC

voluntary chains, buvers” cooperatives, conntries because of restrictive legislation,

and franchise orcanizations, high outlet densily apd eompelition, as largest operalor with pver 200 stores,

.I ?2 Snladig i e Sunogean Sincle kel 933
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Table NL11: Top 7 Dutch retail groupings {1890}

Rank Group Firms Sales 1590
(Mio HFL)

1 Vandex groug 16 400
Vendex MNetherdands 11 500

Edah {supamarkel) 2330

Honmar [supemarkst) 500

VZD (departmen store 05

Torm 445

Dagmarkt 305

Bazizmarkt 225

2 Ahald group 16 818
Ahold Methadands a7as

Alzert Heijn (supsrmarset) Tan
Miro (suparmarkst) a05*

3 WY Konirklike Bijenkor Behaer group 4151
Hema BY (depatmant store) 2 2m

De Bijenkarf (department stars) Loa

4 AlbrechtAldi (food discountarn) 1200
] Ce Boer (supermarket) 124
Ce Boer Supsmarsten am

B Hermans group {supermarkat) 780
7 Diirk wan den Broek {supermarkal) 900

L 1EAF

Swevee. ELmesmal, adaplas tgm Foed Tracas 1997, amnual mpors of cnmpanies

fallowed by Veoom & Direesmann (50
atorest and Lhe exclusive De Bijenkorf
department stores, Hema and the

D Bijenkorf departiment stores belong
to the NV Konioklijke Bijenkort Beheer
group, whose retail sales excesdad

HFL 4 billion in 1990 (Table NLILL

Vendex is the biggest and most diversitied
Dateh vecail group, with & turnover of
HEL 18.4 billion (1530} and several
outlets in the Wetherlands and abroad (EC
countries, United States), The group oper-
ates all types of food and nen-fod retail

eurostat

outlets, including small and large super-
markers, DIY and clothing chaing, and
nhetographic and electronics zhops, [n the
food sector, Vendex competes with the
Ahald group through its subsidiaries Edah
[HFL 2.3 hillion in 19940 and Konmar
(HFL 500 million in 19900 Aheld is mainly
a food specialist with the Alhert Heijn
suparmarker chain aceounling for $3% of
the mronp’s domestic sales (HFL 3.8 hil-
lion in 19901 Miro is another supermarket
chaim controlled by Ahold; its turnover was
HEFL 500 million in 1987,

10.8 Innovative technologies in

Dutch retailing
High technelogy is rapidly modernizing
the Duteh retail seelor, although the level
of computerization is still low compared
wilh other coonmmic sectors, By 1990, 27%
of the retail enterprizes mwned one or more
computers, A distinction can be made
between intermal (electronic polnc-ol-sales
— BRE, electronie cash, ete.) und
external (eleclronie duts interchanpge —
EDI} aulomatinn.

.

A rapld ingrease in the vze of EPOS
swstems is oheerved, particularly in Large
fond autlets, specialized chains (DIY,
furniture), and department stores. This
form of internal automation, supported hy
a powerfnl mainframe, wses computerized
cash registers, and sophisticated bar-
coding, and scanning technologies to iden-
tif products and assess their performance.

Avenrding Lo recent estimates, around 40%
nf total food sales are scanned in the
Metherlands, cotnpared veith G0% in the
United Kingdom and France, Food retail-
ing has heen increasing its share sach
vedr since 1988 and 15 cxpected to account
[or 81 of tofal scanning by the end of
L1992 i Fimure NL3, OF a total of 1500
seanning ouilets recorded 1n 1982, 1200
were in the fod seclor

External aulomition comprising EDN and
videntex 33 also spreading (st belween
marmfacturers and wholesalers, and
wholesalers and retailers, Comman
standards enaure smooth electronic dala
exchange betwesn users. In the Mether-
lands, Transeom, an ED language,
enndaing standards for electronic dala
transfer of orders, deliveries, invoices, and
other fles In all Transcom messages,

£
Rrfiing e Funcpesn Single Warks: 1503 -I ?'!3
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Figure NL3: Number of scanning outlets in Dutch retailing (1988-92)
1500 ( 1300
1100 %
1000 | -
850
g3z . )
578 “T1.8%
oy OB
fEBde o
4 88 1583 1580 1591 1982

1 Enare of food relailing (%)

Sewes, Ewosizh Dazed o EIM pstmates,

products are identified by the internation-
al BEAN (eleetronie artiecle numbering) code
Lhat 15 used by almaost 2000 manufactr-
ers worldwide in over 30 industries.

Hetailing 1o the Netherlands i hurdened
B the large number of commercial trans-
actions, administralive procedures and
documents. It is estimated (hal some 200
million decuments are exchanged vach
veur among the distributive {rades and
hetween Lhe detrihutive trades znd
manufacturers.

EDT iz widely used in food retailing, where
995 of the articles carry EAN codes.
Approzimately 40 Duteh food retailers use
Transeam, exchanging hundreds of thou-
sands of orders sach week, EDI haz also
made itz appearance in the DIY sector,
where Transcom is vsed for transmitting
5% of the arder messages. An EDI pilot
praject was vecenily started in the clothing
suctor when a jeans manufaeiurer
established an EDI network to link 20
franchized stores,

1 ?4 Betzirg n the Euopean Sngle Makel 1823

Videolex s used mainly for eommunica-
tiens between the head office and
subsidiaries, or botween Independen:
retailers and suppliers, including buving
groups, In the books and consumer eloc
tronics seclor, for mstance, refailers use
videatex svsterns o place avders with
publizhers ar wholesalers. The database
funetion car be used by the sters Lo obtain
customer information. Various applications
are also zeen in the fond sector, Placing
orders 15 Lhe most eommeon, bul in addi-
tiom, information ean be retrieved on
articles, prices, stocks, and special offors.
Wholesalers often take the iniliative far
ntroducing new videotey applications and
even supply eguipment and soltware
their dealer-customers at roduced rates,
or even froe ol chargs,

In general, Duleh refailers have started
inveating heavily in higher automation
and this trend will contimee in Lhe 1990,

For further reading

L

EIM, Kleznachatiy oncernemen T55T, 1991,
EL, doarbock deteilbhonde!, varione
VEATE.

EIM, De erbeidamark! in de defaifeeds,
T8I 0 van Uherr and © M. Woggrens-
Huigrek, 1997,

ETM:Centre fur Retail Researeh, Reiniling
i the Netherlongs, J. T Mienhois, 1901
Rand vour hat Filial on Groavwinksthedri:l
tasaaeiation of mualtinle retatlerst, Various

publication:.
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Annex NL: Statistical sources and data-collection methods

1. Central Bureau of Statistics (CBS)

The Certral Brrean of Staristics produces several stanstical pulilications. such s

Staltstical veartoes for the Xetherlands totel population)

Labour feree ealomabms CART o] L8235 emplivmert

Wirking popelation ol EBB tarted in L9ET lemployiment

Lavbrear Foree: statisties v plavmezt!

guestinnnaire addressed ta fenes and matitutions and combived with dats fron

nther statistical seuees,

fhprestre frooy sl efios

Exrch vear, & nonber of retai stores that ave denified lrom o stratdied

i sample e mieevice el seganding outpud, fales area, vesiments.

Tomestic Crade statsties sales, seles aren, grose profiss, and froed comtal Yozmaiont amplosiment, cle,

General rompany reenrds Srsinesaas
Grenaral corppany reeerids iontlats:

Matumal acennnts canspaer vegenditnre, value addad by disirbotion.

CBS b en excellans atanistival sovrve on Duteh retaling U studies all magor

variahles, such as

ot Nplherianis

indetinite perid of tree Bach vear the pezelation straczuee ag ol U dunuary o

dezermomes ram corrent pazidation statiatics

2 AR T
i AT fad

Total emplovment fnelades all gersans 15t 64 vears! o paid employmeant and

i

peran werking an their awn accoual, ecluding femile wevders, Bmployvees are
all persans sound Lo an enterprize by an cimployioent contreel thal guaraiiecs
ation for their work, Self-emplover gre porsias workang on theiy

dlemt remun

e aeceant ieeluding Samuly workerss Parl-lime emplovees ave emplevees who

work frwer beates than the lelal slpulated by the collective laboee sprasmenn

srseh Tszitoot voor el

Tha labaty volwme project egrried et av the B

Midhden- er Klanzed it | EIND 1 another valushls souree on crployment dala.

Tha Lazowe feroe velimations GART ave based o a buonmissl pall sondietcd
amang 33 of the papulation, Participation :nthig poll @ veluntary end anany-
maus Al piricpants are surveved T spring as tosaud hour behaviour o
terme of amplovment geavels working recovd, and wapaid labour, The datz ars

puabilished aveording e profession, sector sex, age, znd region

The werking purulatian pall ERE Gllows G ART 1 2 covduened cach vuar
ameng 2% ol the papulation. Szmepliag i spread ool ever a 12-manth peviod. The
ART supphes date an jobs held by emplovaes. The infermation & elussified by
ECNEITC aetivile region. se age, working peried, tepe of eonceact, aod reguli-
Lons o warking bears As the data are highly ggerosated. no distnction @

s bietween U diferent ratail secioze. The wlormation i ablaioed through a

Partiviputien in the anngal syevey on cebailing CARE D and the annual sury

>

et tepde IASMT 3 mandatery,

v Busiiesses. Genernd vemgany records f ARR)

All businesses are covared | exeluding gevernment ageneies. Smal] lusinesses are

enterprises with up e 10 employaes. Medinn-aioed businesses employ D0 rn 100,

whitle Lurwre nmas fave LO0 ay more cmployees.

The ARR publizhes infrmslen o the stroctnee of all welove entarprases,
instilulins, servies ingustrics. ot s ol 1 danuary each vear, Data s abtained
fram vesarile of the chambers of eommearer Parts of tese ADE recards arva

apttuled every vear, Remisteation with o chamber of sommerce i3 oandatesy fur

firms, tstiluzions., vl

¢ Coiegsioes sxpeadiinre, value adied by distebation: Nofisnal oot

2. Central Register of Retail Trade, Arts and Crafts [CRK)

The Centzel Bemstar of Ketail Trade, Arts and Crafts supplies figures of the
rumber af gutlets in relailing. The CHS general gomipany records do not provide
outlet fpures by sactor, The nomber of pullets s listed by CBS for the entine
verail trage differs from Uhe aumber of autlats per seetar provided by CRE data,
Thiz dizcrepaney iz canged by diferent registration matheds, The CBS regsters
as retail firms coly those encarprises that clain sales of consumer gopds
iretailing &5 their main activily, The CRE ragisters enterprises as belongng tn

bash the paeel sectar wnd the seccor of their nan activits.

3. Other sources

Eranornisch Insticunt vear het Midder- en Klvmbedrijf (ETM L teade jrurnals and
the rarmlers’ gseecialions wre veluzhle spurees for estimates on acesnting
variables ant rabs, marker shaces by type of onclat or eooperation, and killists

ol leading enlerprses.

eurostat
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11 Retail trade in Portugal
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Portugal

11.1 Introduction and key
statistics
Portugal iz a relasively new member of the
Communily, which it joined lagether with
Spain in 1986, For a2 long time, the con-
cenfration process taking place m most of
Lise EC coumtries did not affect Portugal.
Movertheless, aver the past few vears, the
vetail landseape has been profoundly mod-
ified, i both the food and the non-food
spctors. The appearance of large food
stores and the introduction of specialized
fureign chain stores (very often under
tranchising arrangements) have helped to
drversify supplies and have bronght about
i modernization provess,

Kuy figurez for the Porluguese retail trade
are given in Table P

11.2 Role of commerce in the
Portuguese economy
Commeres i one of the muin economic
gectors in Porlugal. It accounis for almost
&% of gross value added, 12% of employ-
ment and reprezents the activity of
409 of all the enterprizes in the cowntey
(Table PZa-cl,
Retail trade has a predominant position
within distribulive trades with 83% of the
enierprises and G585 nl the perzons
eraploved.

1 ?8 RelaFng in e Ewopean Singlo Marel 1923

Table P1: Key statistics for retailing in Portugal [1987-30)

Criteria Value Statistical source
Mumber of enterprises 173 282 INE 1938
Total emzloyment 366 297 INE 1987
Women (%) 458 Eurostat 1590
Self employed %) 532
Employees (%) 468
Pari-time (%) 5
Remuneration of employess [Mio ESC) 107 631 INE 1387
Turngwar (Mic ESC) 2 366 821 IME 1887
Turnowsr par employee [1 000 E5C) B 4615
Total investments (Mio ESC) 27 829 176 INE 1987
Capital expendiure (Mio ESC) 7 RE5
Sociees, Il malonzd dr Exsalistea NVE] durepy of 10 amierprises CEH) 1957
Evrgsnal, libar-booce survey, 1350
Table P2: Role of commerce in the Portuguese economy (1988-90)
{a) Share in the number of enferprises 1988 (%)
Total anterprises 504 825 100,40
Total distributive trade enterprises 204 612 40,0
Wholesale trade 31 330 6.0
Food wholesaling 9177
Mon-food whelesaling 22 153
Retail trade 173 282 34.0
Food retailing B0 D52
Mon-food retailing 93 230
{b) Share in employment (1 000) 1990
Total resident popuiztion 98102
Active populstion 4 2673
Employed population 4 G2d 8 1000
Persons employed in distributive trades 550.4 119
{c) Share in value added (Mio ESC) 1889
Gross national product 71303
Gross value added added of all sectors B 5084 100.0
177

Gross value added of the distributive trade sector 1 153.0

Spwan IVE, worud suresy of arlerprges, nalond asbouis
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Figure P1: Retail outlets by sector of activity [in %) in Portugal {1989)
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Table P3: Number of retail entetprises by sector of activity in Portugal {1987-88)

Seclore of actvily Murnber of enlerprisss Share %) Growsh (%)

1987 1958 1957 194 TSARET
Food grd drink B A A00s2 - 140 152 -45
Tewtilzs, clolhing and lootwear R -FII KT 152 b5 2y
Furmiture znd hor:sahnld EnuIpmEn 1157 11 034 B.E £l -0.7
Canstruclion materials and hardware 5 & "y a5 f.a 308
Pramraceulica’s and cosmebcs 4 G 4049 2B 24 £.1
Kalar trade 4 143 & 272 25 25 3
Patral slationg, fugl 174 2183 1.1 13 251
Depanment stores 13 171 0.1 oA 44.49
klizczlansous 24388 XETOT 16.0 154 bt
Total 164171 173 262 100.0 100.0 &5

Sourc, IME, IEH 158

eurostat

11.3 Retail trade structure in
Portugal

Portuguese retailing is characterized by a
high mumber of enterprises compared with
the nunber of inhabilants: 175 per 10000
inhahitants as opposed to a Romopean
average of 96, With 2.1 perzons emploved
per enterprize | European averags: 4.0),
Portugmese retail enterprises are small in
size and usually sele traders; almost B0%
of them are thoughl to consist of one single
estiablishment.

11.3.1 Retail enterprises by main
activity
Aceording to the annual surveys of enter-
orizes, Portugal had almost 173300 retail
firms in 1988, 5.5% more than in 1987
[Table P32 Growth is only apparend, how-
ever, in the non-food sector, whereas the
number of enterprizes in the food sector,
fell by 4.4% (almost 4000 unitsh, The
mereaze in importance of non-food firms is
clearly vizible, but feod companies =till
hold 2 share of 46% (1988), reflecting the
impartance of food in household budgets,
However, the structure of Portugnese
trade will ultimately get closer to that of
ather Buropean countries, and the nen-
[ood sector will increase ils share further
at the expense of food enterprises,

Although food retailers ave decreasing in
numbers and slightly increasing in size,
sales methods have remained very tradi-
tional, In 1887 self-service was still very
uncommeon  and covered only 3% of the
shops. By now this share could have gone
up to 20 to 30%.

Arlzifng in e EropeanSingn Mar! 15463 1 ?9
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11.3.2 Retail outlets and regional
distribution

Crlven the current state of registers, the

numher of local units cannot be known

with an acceptahle degree of aeeuracy,

Nevertheless, ane can attempt to analyse

shitres hy sector and by region,

The breakdown of local units by acivily
(Figure P11 reveals the preponderance of
food produects and beverages (52.6% ) The
category textiles, clothing and foolwear’
2 relatively unimportant (13.6%0 In
comnparison with the other European
couniries, supply 32 not very diversified,
Lhie bisic produets being ina dominans
pogition, mainly beeauze ol the low

parchasing power,

The geagraphical breakdown zhows that
supply is heavily concenlrated, approxi-
mately 404 of the establizhments being in
thi: viegions of Lisbon, the Tagus valley and
the north (Portel, where the papulation is
the most dense (Table P4, With 0.2
eutablizhients per inhabitant (approsi-
mately bwice the Buropear averagel,
Portugal iz among the countries with Lhe
highesl depsity and henee a low average
arofitahility per shon.

11.4 Employment in Portuguese
retailing

The Tatest officia] fgures on the number of

persons by seetor of aclivily relals Lo 1987,
They are based on o survey of distributive
erderprizes cartied out by the Portuguese
statistical offige TNE (Table PR In that
vear, there were 366 200 people employed,
Lhe [ood seclor being the most important

_I 80 FAetaling 'n Iz Eropaan Singls Mare 1913

Table P4: Retail outlets by district in Portugal {1989}

District Population Area % of outlets Number of

(1000) (km®) outletsikm®
Aueio 6746 2 808 65 28
Beja 173.2 10 225 23 0.3
Brana 7848 2673 L 2.4
Braganga 182.8 4608 0.9 0.2
Castelo Branco 2187 6675 25 05
Coimbre 4467 3947 5.2 15
Evara 1715 7393 19 03
Faro 3449 4 955 45 11
Guarda 181.8 5518 0.4
Leiria 435.5 3615 52 18
Lishoa 21306 2761 237 104
Portdlegre 134.9 & 084 15 0.3
Porto 1677.1 2395 14.3 72
Santerém 450.0 5 747 47 0.8
Setubal B17.9 5 064 X Y
Viana do Castelo 266.9 2 285 28 15
Vila Real 0598 1327 2 06
Vieeu 419.4 5 007 38 04
Total 9791.1 88 939 100.0 14

Souwes. T-ade Moy, Trade Fegster (TR 165
INE pozlehion smalsles, 1963

with almost 40%, lullowed by clothing!
{extiles and other types of trade, cach with
[3%. The labour foree survey cariad out
by Enrostat assezses the active populaton
in Lhe Porluguese recail trade in 1990 at
430200 (Figure P2, 201200 of these
(AG.A% heing wape and salary earners
The percentage of women iz 43.6% and
pari-time employment 5.3%. All thase
shares gre among the lowest in the
Community.

Mo sufficiently reliable Ngures ave avail-
able Jor the development of emplovment in
retailing. For distributive trade as a
whaole, including reeovery, repairs und
wholezaling, emploviment increased by
abiout 5% in 1988 and 7% in 1989, judging
by the Furostal nations] aceounts (ESAL

eurostat
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11.5 Retail activity and turnover in
Portugal

In 1987, turnover wasz cstimated al

ESC 2367 billion or approximately ECL
13 billion {Table 1'6). Turnover tor 1580 is
ealimated at around ECTT 20 ballion,
axchuding VAT, In 1987, the food 2ector
accounted for 28% of total turnover, the

ear Lrade for 17% und olher Lypes of

retailing for 15%,

In the absence of official data an the
developrent of retail turnover, the aetual
praduction of distributive trides 1s 4
whole can he raken as a rough indicator,
This aggregate is caleulaled (rom the
Burostat national accounts (ESA) In
ilhor escudas at current prices, the pro-
duetion of the sector wenl up from 10382
Rillion in 1886 1o 18141 Billion in L9943, or

[
‘Wage znd salary earmers

Total persons employsd: 430 200

Figure P2; Employment characteristics in Portuguese retailing {1990)

Women

468

Souree, Euceral, Bbour-toies guvey 1930,

Sef-emrsoved | ! d 53.2
Full-lirne w7
B
Parl-time 5
1% Shars %) i

Table P5: Employment by sector of activity in Portuguese retailing (1987)

Sectors of activity Persans employed

Wage and salary earners

Mumber Share (%] Mumber  Share (%)
Food, dink and tobascs 145 502 297 g2 778 er7
Testilzs, clothing and footwear 53 Ta0 14,7 35 845 158
Furmiturs and household aquipment a0 011 B2 23413 0.3
Construction malerials and hardware 25 338 5.9 18 005 5.4
F;harmaceuti-::aés and cosmetios 13715 3.8 11167 44
Motor trade - 22 679 89 30129 132
Petrol slations and fusls Tz 2.1 fi 855 3.0
Departmant stores 1 556 0.4 1 438 K
I'I.;"JiSI:eIIanBUUE G O14 1653 36 320 16.0
Total 366 257 100.0 226 954 100.0

Spwen. INE, [EH 056,

eurostat

almost 76%. The annual volume increases
are ag tollows: 68.8% for 1957, 8.5% for
1088, 3% for 1989 and 4% for 1990,

Huwever, despite this positive frend, 46%
of enterprizes in the fond seelor aceount
far omlv 22% of total turnover, which
reflects & low level of concentration and a
rather low average income per local unit.
Self-zervice shops, although making up
only 3% of enterprises in 1487, accounted
tor almost 40% of retail turnover, showing
the importance big stores are beginning to
have in Portuguese retailing.

Zalalng i Ihe Emngzan Sincle Markal 1320 1 81
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Table P6: Retail turnover by sector of activity in Portugal (1987)

Sectors of activity Turnover Share
(Mio ESC) [%a}
Food, drink and fobacos £74 058 285
Textiles, clothing and footweaar _ 202 649 8.6
Furniture and hduse'n-:}ld eouipmeant 157 846 .7
Construction matanals, hardware 142 445 6.0
Pharrnaceuticals-and cosmetios 274 89 118
Mmcr trace 334 849 16.7
%I stations and fugl 147 774 6.2
Department stores & BO2 0.3
Mizcellaneous 365 498 15.4
"JTotal 2 366 821 100.0
Sagvear INE. 1B 1585
Table P7: Retailing by type of organization in Pertugal (1987)
Type of organization Persons Turnover
employed {1000)
Indepenar;;ﬂ enternrises 340174 21457
Shara (%) | 928 a0.7
Afiiliated enterorises 7 404 B5.3
Share (%) an X7
imegrated enterprizes 168617 1869
Share (%) .0 .5
Total 366 297 2 366.9
Share (%) 100.0 100.0

Sovece: INEEH 1580

1 82 Rraiing n the Eumpean Snge Marksl 1832

11.6 Cooperation and affiliation
movements in Portuguese
retailing

Affiliated retailers =0l occupy & very

minor role in Potuguese distribulicn,

Whereas the proportion of zole traders was

95% m 1987, that of inlegrated enterprises

was only L2% and associated enterprises

only 1.1% (Table P71 Today, these ghares

have probably only changed slighily m

favour of the latter twn groups.

Independent relailers represented a little
maore than 90% of total turnover, comparsd
with B.6% and 2.7% for the other two
types. But increasingly independent
businesses understand that they must
ceoperate with others to achieve ceonomies

of zeale.

Today, associated businesses are manly
found in the form of copperatives in the
fond zector In 1991, these conperatives
achieved a sales volume of almost ESC 70
hillion and the trend is going rapidly
upwards. More than 20 of theze form part
of the Ucrepa association, which alsn
compriges 40 cazh-and-carry units,

11.7 Large-scale retailing in
Portugal

As of 1 January 1991, theve were 39 large
fondl stores, 26 of which (6750 had & sales
area of less than 2500 m” i Table PR, In
ling with the definition in effect in most
other Community countriss, only 13
establishments can he congidered ax
hypermarkets” with g sales area larger
than 2 500 m®. Large-seale shops are
eomeantrated in the regions of Lishon and

eurostat
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Table PB: Portuguese hypermarkets by size class at 1 January 1891}

Size class

(m) Mumber
1 500-2 499 m° 26
2 500-4 599 m° 3
5 000-5 299 m° g
7 000-8 950 m* g
Tatal 19

Fpwce Hekes, 030 carin

Table P9: Geographical distribution of Porfuguese hypermarkets (at 1 January 1891)

Outlets Sales area
Share {%) (m?)  Share (%)
ae. 7 48 380 ry
7.7 9718 78
128 28 300 230
12.8 42 050 327
100.0 128 448 100.0

Nielsen regions Outlets Sales area (m°)
B Number % Number %
Mielsen 1" 14 384 5E 43 438
Niglsen 2" B 205 29 587 230
Miglsen 3 il 262 25 906 202
Miglzen 4 3 it 8382 £.5
Nielsen 5 3 77 8 150 6.3
Total 39 100.0 128 448 100.0

4. Grezmer sbor,
. Grezmer Pava

Souwipe. Huhen, t830 coraus

Table P10: Persons employed in Portuguese hypermarkets by size class

{at 1 January 1591)

Size class Ratio Sales area
(m?) Full-time Part-time fullipart-time  (m?) per employee
1 500-2 498 67 12 8515 512
2 500-4 999 179 3 84:16 45
5 000+ 999 398 21 86-14 57
7 000-9 999 445 20 962 80
Total 165 16 91:9 709

Spovesr Musen, 1551 tansus

EY

eurosta

the Tagus valley (Nielsen L, which
counted 14 establishments at the begin-
ning of 1991 (Tahle P41 With one hvper-
market for slightly less than ane milion
inhabilants, large-store density is among
the lowest in the Community, where the
average 18 ohe hypermarket per 120000
inhabilants,

The breakdown of bvpermarkets (Tahle
P100 shows that sales area per emplayee i3
highest (6121 in the amaller units (1500 1o
2499 m”), but lowest (451 in the size class
2500 t0 4998 m” A higher sales area does
nol, however, automatically eorrespond &
a proporticnal inerease in average number
of employers. Tn addition, in hypermarkets
Larger than 7000 o, the average number
of staff employed full-time iz much highsy
than that of staff emplayed part-time. The
ralic is 95:4, compared with 35:15 for
smaller atoves.

[ty 1851, eighl large groups managad 30
large grocery stoves, representing almost
103000m” i Table P11). Amongst these are
Pao de Agucar, the largest retail group in
Tortugal, with a turmover of ESC 28 billion
in 1590, followed by Pingo Doce (ESC 25
billiory) and INC (IS 10 billion), The size
of these stores is atill far balow that of
their French, British or German counter-
parts, In facl, the sales of the leading
three enterprises in 1990 were only about
704 of those of the top German group
Metra,

Balakng m Ins Sutooean Jirgle Masol 15651 1 83
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Table P11: Top 8 Portuguese retail groupings {at 1 January 1991)

Dutlets Sales® Sales area
Rank  Group Number Share [%) {Mio ESC) (m?) (%)
1 Pingo Doce 8 26.7 25 000 13 800 135
2 w0 & 20.0 10000 15100 17
3 Paode Aguear 4 15.3 28 000 20 051 195
& Modelos 4 13.3 e 8 032 78
5 Cominente 100 7 23100 204
& Modeh Prisuic 2 67 a 5 550 64
?‘_— Euromarche i 6.7 na 14 250 135
B__ AC Santos 1 33 iy 2000 1_9
 Toual 30 100.0 na 102 983 100.0

i Eunzazat eshalrs.

Seuge, Mielsen 1931 Cons s

11.8 Modernization and training in
Portuguese retailing

I Pevrngal, distributive trades remained
very teaditional up to the end of the 15505
Ever since, structural changes in food
relailing have started having an effecs on
the entire retzil sector, The first super-
market was opaned n 196] aod this firm
nas steadily expanded. Tn 1954, vear of the
tirst legislation un supermarkets, there
wore 26 establishments with & sales area
batween 200 and 399m®, The fiest shap-
ping centre opened in 1471 and the (ret
hypermarket in 1985, Since the 1980,
oSt comsumers have became familiar
with these new irading formate, The de-
veloprient of Porliguese retailing has
thus been particulacly rapid 1o comparison
with that ol other Furopean countries,

Particalarly sinee Porlugal joined the
European Feonomic Community, new
forms of retsiling have appeared and

1 84 Felnfing in e Eurepean Syl Marks! w0

expanded with the help of frelgn coneepls
and investments. The medernization pro-
ceEs s continuing, i terms of both new
furizs of trading and the introduction of
new Leehnolngies. Thiz movement, which
started 1o the major nrban centyes, is now
also apreading to mediwme-zized Lewns. 1
has recently been supperled quite specifi-
cally by w svstem of incentives for trade
modertizatinn 13IMC), which draws on
investments from the traders themselves
andl is financed by narional and Commu-

nity Joans,

As part of s endeavours to madernize the
ecanimy and cmplovment, Portuguese
teaders are very aware of fraining needs
and major ellorts have been made i this
respect, such ws the recent creation of
schonls apecialized tn distribution and
trade. The Portuguese retail trade iz
glwwly becoming an imporlant and
dynamic sector of the economey. It not only
provides the demanding consumer with an

inereasingly wide range of goods. bul also
offers nuality zervices, 1t is completely
coritted o modernization and henes
tollows the Furopean example,

The invrease in the size of enlerprizes and
Lhe fall o the number of food establish-
ments arve quile manifest. In addition to
thiz development, thers iz & nolable
diverzification of supnly and a considar-
ahle internationalization involving major
[orelsn investment, particalarly from
Trance and the United Kingdam. Certain
European groups are discovering that,
conversely, Porfugal conld Lerm out fo be
an intevesting platfrm from which to
conguet the retail markst 1 Brasl

one day
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Annex P: Statistical sources and survey methodology 3. Trade register (DGCI)

Informutinm on Fortugniese vecail rade is ssacce and zot alwars exhastive and This wiministratve regmaner listg all trade corablishinents, I contuins informa-
np-ta-gate The follewing statistieal sonrees kave hean wssd tign oo the number of establizhoments, Chare mgin aeriviey and emglovmenr.

1. Annual survey of enterprises (INE) 4, Trade cansus in Lisbon {CML)

This annual survey covaes & pegrcsenlitive samnple of relacl entevprises. I vields Tha momicipality of Lishen coeried cub a consos of lrade sstabbshmants in

information on their aceminiing sariablies and an the characterizlios of trade Lisben in LOEE. The information threws light en padig stractures, bat anly for

estanlizhmants, The garvey of trade vnlerprises did not hegon wndl 19687, Tas the ciny af Lisbag

mosl recent infermatinn eefirs 1e che 1988 Gaaneial veaz The hass of the survey
i 2 sumple driwn aanually ram the vegiser of onterprizes 4. Other sources
. ) Mielzen and the crade journal Disribido bofe,
2. Register of enterprises (INE)
This rogiater iz updared ansually either through surveys or administrative
inferzmativn, IU provides the number of enterprizes. ther turnover god the

e of Enployess.

" ;
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12 Retail trade in the United Kingdom
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12.1 Introduction and key statistics

Dgring the 1980s, British retailing was
regarded as one of the most efliclent in
Europe, with major retadl groups experi-
encing a rapid growth in sales and high
nel margins. The buoyaney of these large
companics and the overall porformance of
the zector was stimulaced by credit-driven
growlh in consumplion and & largely
non-price compelitive environment. The
emphasiz was on market sermentation
wilh the developement of specialist
trading formats and brands for idenlified

CONSUMEY groups.

Although differences in accounting prac-
Liees must be eonaidered when comparing
financial perfirmance belween EC coun-
tries, leading British retail companies
performed strongly due 1o favourahle
eeohonnic circumatances and tarsighted
management. Eeonomies of seale and
ACOPE WO u[:hi.l:f'n.’l."!l.'] HE E"Ié'l!'l{ﬁr. cencenlra-
tion rase and maltiple chaing grew to
dominate mast procuct sectors. Emaloy-
ment of part-time labour, centralization of
ohysical distribution, and technology-
bazed improvemenris in information
systems have all provided yrealer control

OVET COEES.

Cne imporlant feature of British retailing
which retlects many of the trends and
slruetural changes within the indoscry
during the L8805 iz the grnwth and
changing nature of ‘retailer’ or vwn’
brands, This specifie feature of British
relailing will be discussed in Section 125,

A orezt deal of published mformation is
available within Great Brilain oo indivi-
dual companies, az most are publicly

quoted on the stock exchange. Howevar,

_I 88 Arziicg 10 Fn Exopesn Sng e Marke: 1953
i rop Bl

Table UK1: Key statistics for retailing in Great Britain (1989, 1991)

Criteria Broad Marrow Statistical
definition®  definition® s0Urce
Mumber of anterprises (1991} 347 BT 263 844 PAIGO3 1939
Mumber of local outlets ded 240 Fal s 0425 1389
Totg employment in 1000 (1891 30800° 28077 EG 183
Mumber of emplovees 2199.7
Full-time 11978
Pan-fime 1001.8
Fale g821.7
Female 13741
Mumber of sell-employed 408.0
Malea 284.0
Femnale 144.0
Turmcer (Mo LKLY including VAT 192 472 118 842 30A25 1959
Walue addsd (Mo UKL) M 10 5583 G230 1989
Value added per parson emploved (Mio UKL 3 840
Capitel expenditure excluding VAT (Mig UKL) ng 4 55 ShAZ5 1989
Irvestment par person amployed (UKL} i I 549

F gl mancT Taes
o Sagudng Teky Iades
o s fgum

Bpurces: Cendzl silstcal oMize (CEO0, Degatiment al Emais.merl,
PAKID: Business Mariter, 1937

SV Bosress Menloe (3DA23 felalng. S0AZT, Kl Iradzs, 15830

EG: Evphopren Gazeme, Al 2rd Hoverbe 1221

Heote: Deinlens ¢l relalng wary - S0AZ35 bessg on BIC 1358
- E0 Laged ot 317 1580

SLAZE 1989

official government statistics on the
structure of retailing in Great Britain are
limited. For example, there are no
rvecogmized official data on flonrspace or
gengraphical distribution, The last averall
cenzus of distribution was conducted in
1971 but subzeguently abandomed. Yarious
waneral sratistics on retailing appear n
national accounts statistics produced by
the central stalistivs offiee (C300 bul in
these publications retailing is aften
includid in hrowd calegories such as

retailing and repair’ or ‘distribution,

hotels and catering, repairs’. The Institute
for Retall Studivs produces ao annual
statistical dizest collating the main fgures
from governinent and other sources.

The two most authoritative official statis.
tical sourees on retailing in (Great Britain,
published by the TS0 are: Business
Meoniton, DA, Retoiling and Business
Monitor, SDM28, Heioil Sales. SNAZE
reporis the results of the Rerail [ngquirv As
thiz zample is based on the VAT register,
an estimared 30000 small businesses are
excluded; the sample covers only Great

EY%

curostat
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Britain thus excluding Northern Ireland,
the Channel Islands, and the lzle of Man.

The definition of 'retail trade’ iz that pro-
vided in Lhe 1565 wersion of the standand
industrial clazsification (3101 TL exeludes
petrol stations and ear dezlers which form
the separate category of ‘motor trades’, bt
includis *hire and repair businesses’
Bubseguently, motor trade is taken mio
conzideration whenever detailed

statistics wers available Lo ensure compar-
ability across EC Member States, Further
details af the seope and methodalogy
emploved in theze scurees are provided n
Anney UL

Susiness Monitor, SDAZA, Retailing,
compares Lhe most vecent data with those
for previows vears in an appendix. Data for
previons vears ave recaleulaled Lo take
into geeount changes in data-collection
practices. Data on large-scale retailing
iSection 12.71 were derived from other
sourees, primarily the [nstitute of Groeary

Dizlributinn.

The immeadiate ssues facing British
relailing in the short term arise from the
murrent recession and corresponding stas-
nation and fall in retail sales, On the orest
of a huovant economy and credit-driven
consumer pending in Lhe 185s, several
mtiple retaders vxpanded rapidly, parti-
ewlarly Lhose aperating on the bigh streel
Locations were ohtained al renls now
unziztainable (o recession, A farther
pressure on retailers in England and
Wales iz the fmpesition ol 4 uniform busi-
ngss rate, This further increaszes the cost
ol nperating outlets, particularly in Lowns,
These increases in cosls ab o tme of
tecreasing sales revenue will lead to a
rativnalizacion of the number of putlets
operated by multiple chaing, and the

eurostat

closars of independent businesses particu-
larly in the non-food trades,

Cozt-prassurs coupled with the arvival of a
oumber of mitedJine food discounters
fromm Western Europe (Aldi, Netto) has
focused attention on price competilion.
Price compelition @2 likely to increase in
Lhe short term, but in the medium term
nor-price cormpetition is likely e persist,
as companies srive to puarantee maxi-
mum returng on investinent. The immed:-
ate concern for a number of vetailers will
be survival rather than corporate expan-
sion. Only fimancially strong and well-
managad retailers will be in 2 position to

eapitilize on the exizting market potential,

Ko fipures for British retatling are
presented in Table UK

12.2 Role of commerce in the
Eritish economy

Mational slutistics show that of the

17895 360 VAT-registered businesses in
1991, 490381 or 27,385 were invalved 1n
commercial distribation i Table UKZa: The
majority (283 849 or 14.7% of all busi-
nesseal were retall businesses, whilst
142707 17 95 ) were invalved in wholesal-
ing and dealing and 84083 14.7%) in Lhe
metor trades. Over Lhe 188081 period, the
total cumber of VATrezistered husinesses
in the Uk roze by 30 (almest 001000
businessas), vel the number of husinesses
ivelved in commercial distribution rose
by omly 95 inearly 40000 businesses),
Consequently, the proportion of all UK
businesses invalved in commercial distri-
bution declined by 5.3 points from 32.6%
at the start of the decade,

This general picture however hidas differ-
enees between wholesaling and dealing’
and ‘retailing’ husinesses. Over the
198091 perviod the number of whelesaling
and dealing husinesses roze by 38%

4000 buzinesses whilst the number of
retailing businesses fell by 3.6% (D800
businessis), As a result, the proportion of
all UK VAT-vegistered businesses mvolved
in retail trade fell from 19.8% in 1980,
while wholesaling and dealing businesses
vose slight]y [rom 7.4%.

Dislributive trades also accounted for
[7.15 of the total number {:]' DETSIIE
eraploved in LHE1, with 12.8% emploved in
refail Cnehsding mator trades: and 4.2% in
wholesale trade 1Table UR2hi Accovding
to the UK npalional acenumiz, the average
estimute of pross domestic product 1GDE
fior the United Kingdom i 1990 was

UKL 4777 billon (Table K21 The hroad
calegory of “distribution, hotels and cater-
ing, vepairs accounied fur TRL 702 hil-
liot o 14.7% of GDPE. This share has risen
sleadily from 1235 in 1980,

Total household expenditure in 1990 was
UEL 538 balhion, of which UKL 724 billion
i21.4% ) was accounted for by the food,
aleoholic drink, and tobaces categories
[Table UE2d1 With the exception of the
‘wlher goods, services, and adjusiments’
calegory, Lhe single lavgest recipiants of
hotsehold expenditure were transport and
eammunication {H4.3% and housing
(14851, Ower Lhe decade, the sharve of
household expendizure aceonated for by
[uad, alenhalic drink, and tobaceo declined
from 27 2%, whilst vizes oceurred in the
sheres of Lhe 'other goods’ category (rom
12.5%, tranzport and communication
(from 17.2%), and honsing ifrom 1484,
Retail sales account for approximalely 485
of comsumers” expenditurs.

Recaiing o the Euitpaan Sngle Markst 1533 189
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12.3 Retail trade structure in
Graat Britain

Following concentration and ralicnzliza-
tion in masl retail sectors during the
1980z, the total nwember of businesses and
outlets fell at a rate of around 029 aned
.6% per anoum (Tables UKS and KA
Thess statistics, however, ooly reveal the
total plelure: changes in the VAT register
reveal that around 15% of the total stock
of retail businesses changes every voar,

12.3.1 Enterprises and legal status

The number of VAT registered retailers
tineluding moter trades! fell by L%, from
321 &ddi Lo 31ER1, over the 198089 perind
(Table UKL Food relailers used to make
up the majority of retail businesses, but
their number declined by 25% (22524
urits) Their overall share fell from 28, 1%
te 21.4%. Most losses ocourred during the
latrer part of the decade and wore only
partly compensated by growth in the
drink, confectionery and tobacen eatagory
(1445 or 6154 businesses), which in most
EC countries izepart of the foed clazs, The
number of elothing, footwear, and leather
gonds retailers also declined by 10.9%
(3853 huzineszes). The household gonds
seclor lost businesses unlil 1584, but has
since recovered to a total of 48 T35, TA%
abave the 1980 level,

The ‘other non-teod” categary grew by
S.3%. Hire and repair businesses, which
currently aceount for under D5 of the total
number of businesses, fell by 21,15, parli-
eularly in the late 19805, The number of
mixed retail busineszes lincluding depart-
ment stores and mail order hovses) has
Auetuated over the perind.

I 90 Figtaldng in 1ng Ewropran Single Markel 1323

Table UKZ: Role of commerce in the British economy {1990, 1981}

{a) Share in the pumber of enterprises

Tolal enterprises

Total distributive trade enterprises
Wholesaling and dealing
Retailing
Motor trades

(b} Share in employment (1 000)

Total resident population

Total employmen

Persons employed in distributive trades
Whaolesale trade and dealing
Retail trade”
Motor trades ®

{e) Share in gross domestic product (Mio UKL)
Gross domestic product [average estimais)
Yalue added of the distribution sector®

{d} Consumer expenditure (Mo UKLJ

Total household expenditure

Food

Algohalic drinks

Tobacoo

Clothing and footwaar

Housing

Fuel and power

Housenzld goods and services

Tranzport and communication

Becraation, antedainment and education

Cther goods, senvices

ancdhalbistt Value Snars
991 ()

1795 360 100.0

490 581 27.3

142 707 748

263 849 147

84 025 4T

1991 (%)

- 57 417 .
o1e87 1000

3710 174

921 4.2

2 200 102

589 27

1990 (%)

477747 1000

70 151 147

_ 1990 (%)
338 027 100.0

41833 2.4

21 730 84

8835 26

20 702 6

50 050 148

i2 214 A6

22 575 6.7

62 016 183

3 677 a7

- £F 395 19_3-

. Becladien matn frades,
b Estmaca Eased on TAES fizumes,
i Viary broad defiriion inchating wepaits, hoslz and camanng

Soheoar DEO, DA 1231, CEO. S0AZE Realrg: G300 Z002T Welo adss
UK Malenel Acccusls 19981 25 Revambnr, 1201

eurostat
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Table UK3: Number of retail enterprises™ by sector of activity in Great Eritain (1980-89)

Sactors of activity Murmnber of enterprises Shara (%) Growth Average annual
[} grawth )

1930 1484 1958 14584 1580 1934 1955 19BG 1939/60 193980

Frad q0475  B1EEG ETTRR 6T 240 26.1 25H 220 214 -850 -3
[Dank, confeclioneny and tooacos L2580 43EE6 4HBOE AE T4 13.2 136 134 154 1.4 13
-Clul'ning, footwear and leather goods 34 2E2 ZEC00 30T 31429 104 101 98 949 ~10.% -13
Houzehald gocas AR AZO1E dRETE 43715 4.0 135 145 134 T8 0.a
Criher nen-fooa R N 3080 33 156 11 12.2 12.5 124 9.4 1.0
Mixed ratailing 37ED I hdd 3528 4140 1.1 17 11 1.3 10.6 i1
Hirz and repar 290 2845 28 2294 a8 [ n7 07 A4 - 2.6
Total rztail buginess” 205138 226037 ZIVE3E 24P 366 i 7a.1 Vi ThA -5 -6
Metor frades Sg?‘? B9 156 g5e23 Y42 0 212 226 254 130 1_3

Total retailing including mofor frade B 846 1B DET 307 80 316 581 1000 1000 1000 100 -1.6 ={.2

x WTangsinmd srleprsss
E. Defirilon aasen on SIG 1958
& bduding fumium, nesinzal equ pment 30g 01

Sourves. THT SDARS Snladng 50427 Kelgrirades, 1580

Table UK4: Retail enterprises by size category in Great Britain (1989}

Sectors of activity MNumber of Size category
enterprises Single-outlat 3mall multiple Large multiple retailers
retgilers refailers 1099 00-400 500
(25 outlets) outlets

Ecd £7 44D 21 264 i 185 172 13 &
[irink, confestonany and 1obaoes 43 744 45 J82 2284 57 6 &
Cloturg. lookaesr sl lsather goocs a4z 26 383 4 7B3 2z 36 §
Houzehold goods 28 735 41 585 LR 157 " 4
{her non-tood 30158 R L —_— 4 TH
Mized retailing 4742 Jden 381 45 13
Hire ane repai 27 R px)
Tetal retall feade® 242 3B 216 736 25 736 TEE 103 26
Share (%) 10000 a9 10,61 0.3 004 o

5 Dalrnon tased o0 51T 1966, cohading molur trarns,

Forps CE0, HDASS Mecaiiveg, 1334,

/7]
Aetziifg i e Evopean Snge Mase: 1353 191
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The CS0 recorded 74 225 enlerprizes 1o
the maotor trades in 1984,

These trends reflect an increasing rationa-
lizalion in British retail trade. With no
furmal barriers e husiness enlry or extd,
flucinations in buziness numberz are the
rube. I is comreon [or over 35000 relail
businesses (almost 15%: of the totald,
excluding moror trades, to reglater and
deregister for VAT returns every vear
Although the coneentration of retail sales
through individual companies in Great
Britzin 15 perhaps the highest in the
Furopean Community, the sector is still
nunerically detinated by small
businesses. Almaost 905 of all VAT
registered Duginesses (exeluding motor
trades) were single-outlet businesses in
1989 i Table TTE41

12.3.2 Local outlets and regional
distribution

The total number of outlets operated by
VAT-registeved businesses in the retail
trade lexcluding motor trades) 2]l by 5%
o 350015 in 1989 from 368 253 in 1930
(Table UES) Cver one-guarter of the
outletz (900751 were aperated by foodd
relatlers in 1988, down [rom ooe-third of
the total in [958

The loss of outlets in the food zector has
bern partly offzel by gaing in mest non-
tood sectors over the decade. Whilst etare
nuembers have Nuetusted nomost seetors,
only clothing, fontwear and leather goods
retailers have szen @ net decling (- 4,5% ),

Thare are no comprehensive data on
oullets by Qeorspace and geographics]
digtribution in the UK available from
eilber government or olher sources.
Crepgraphieal data on outlet location were

traditionally provided via the Census of

Distribution, but 1has exercise was
diseontinued following the 1471 consns.
The Retail Inguiry enly provides data on
the number of cullels according Lo
nationi! boundaries wilhin Great Brilain
i England, Scotland, and Walest Some
gengraphic and floorapace dara are
available from non-government agenvies
for specific tvpes of retail ontlets, princi-
pally Targe food stores (Seelion 12.7.1).

12.4 Employment in British
retailing

Diatla on employment in retziling ave
avatlable from two government sourees:
the Hetail Inquiry for data by kind of
buziness and the Emplovmen! Guzofie,
published by the Department of Employ-
ment, for details on gender and hours of
wirk, While the Retail Tnquiry mensures

‘persoms engazed” including owners

Table UKS: Number of retail outlets by sector of activity in Great Britain (1980-39)

Sectors of activity Humber of oullets Share (%) Growth Average annual
£ (%) growih (%)

1980 1954 1484 1959 1980 1884 1988 19ED 198980 15989060

Fixas 121 €00 105 953 BY T 40 075 350 jeliRes 258 257 -5 —_11.3
Drrir, confecticnery 2nd fobaceo 58 373 36 499 60 877 g1 641 153 16.2 B0 178 g4 14
Claihing, foolwesr znd 2ather goods &1 4338 38954 GV 7EE 30538 57 187 71 167 -4 -5
Haousehold goods 3 B47 G104 63 795 65 599 1T 172 LR 144 T.E (L&
Cther nondood A g a0 HAE B2Bd4 0 BEsel S| 125 15.7 150 8.0 1.3
Mixed retziing 10 005 11231 407 11342 2T iz ! a3 15.4 15
Hire and readr b &5 £ 51 L] &0 i ] 7 (] 3l 0.4
Total retail trade” 3EE 233 MATIE G5 E4E 30015 000 1000 1000 1040 =50 -0.&

& Delrnoncased oo SIG 19EH, eeclucing monor races.

Srwze SED SIS Belalng, 1iHD

EY

eurostat
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lselFemploved 1, the Employment Gazette
data refer to emplovees, Emplovenent Gaz-
ette dats alzo tnelude wehieles, parts and
filling stations in the definition of retail
distribution whick is based an the 1980
standard industral elassificalion (5100
Bith sets of data are constructed from
sample survevs,

The namber of self-emploved in et
digiribution in June 1991 iz estimated to
b 408000 of whom almest two-thivdz are
malez, This fipure haz grown from 400000
I 1951, in vwo eveles peaking in 1484
(4420000 und again in 1985 (4220001 The
mamber of emplovees in Jupe 1990 was
2238000 aller rising steadily during the
1980, However, the mumber fell o
2188000 1o June 1891, reflecing the cur-
rent worsening trading condilions,

The Retail Inquiry has & narrower defini.
Lion ol relailing and includes all persons
engaged lemployess and sell-emploved |
under these defintlions, In L9859, a total of

2463000 people wers engaged in retailing
iTable UES:, 2.3% less than in 1980
FE408 000 peaple), After an initial fall in
nurrbers belween 1950 and 1952 employ-

il &
ment his prown steadily

Fond retziling s the highest emplover,
with 545 000 people or 34.3% of the Lolal.
The nexl largest emplover is ‘mixed retail-
ing with 383000 persons engaged, & high
proportion |15.6% 1 in relalion 1o the num-
b of businesses (zee also Table VK31 and
mimber of autlets lzee also Table UKS),
This categary comprizes variery stores amd
department slores such as Marks &
Spencer, British Home Stores, Littlewands,
Woolworth, and W I Smith who vperats

largi-seals units employing many people,

Mutor trades (not included in Table UKE!
cmnployed 567 000 people n 1988, an
increase of 18.6% sinee LH8G,

Furt-time emplovment - usually defined
az under 30 hours worked per week - is
widespread 1o British retailing. Tt grew

steadily during the 1980s, and in June
1891, 45.5% of emplovees in retailing were
part-time workers.

Throughout Eurape retailing is a signiti-
cant employer of women, and Great
Britain is no exceplion o this rule. In
1997, 6265 of employees were fomale, o
oroportion which has remained approxi-
mittely conslant since 1982 (Table TTETL
The majority of women emploved in retail-
ing 160.7% in 1980} are engaged in part-
time work compared with snly 2001% of

miles.

12.5 Retail activity in Great Britain
Retail sales fipures lincluding VAT)
presented it the Retall Tnguiry normally
exelude the mator trades. The same VAT
rates were Jevied during 1950-80; it was
15% for all goods excenl. fond (excluding

vonfectionery, soft drinks and aleohol),

Table UKG: Employment by sector of activity in British retailing [1980-89)

Sectors of activity

Food

Drnk, confectioreny and fobacca

Clgthong. Inobwear and lsather goods

rousanold goods

Qther nan-oed

Mizzg retziling

Hire and remair

Total retail trade®

2. Deavelon nasan on BIG PDEE. datiudnd mads Iatks

Saweer (50, SDAZS Helalng 1983

aurostat

Parsons employsd Share {%3) Growth Average annual

%) growih (%)

150 1954 1958 1939 1930 1934 19EE 1983 195E4E0 1989/80
42000 AE000D 509000 R4S 00D S50 82 KEE] 83 0.4 o0
2B 0N EEIO00  PRBOLD 373000 W3 108 1.3 133 3.7 31
306000 292 000 - 206 0003 304 000 27 126 127 123 -07 -1
209000 ZRL000 SR Q00 319000 241 123 136 a0 9.7 7.0
PRROLG AG000 237000 228000 a5 %5 10.1 101 4 ;
45 00 415000 3ETOCC 333 000 125 179 6.5 5.6 -138 1.7
45000 39000 3BOCO 35000 14 1.7 18 4 -FER -8
2406000 2 317000 2347 Q00 2 463 000 190.0 o000 000 1000 =34 0.3

£
Aesziing i e Eoopesdr Soge Marke 1293 1915
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Table UKT: Employment characteristics of British retailing® {1982-91)

At 1 June 1982 1984 1986 14988 1490 1881
Total retail trade * 1984 2012 2054 2132 2248 2188
afwhich (%)

Femzls employess 2.3 625 827 B35 624 B2.6
Far-time 34.2 358 A 38.2 e 38.0
Full-time 28.1 26.6 256 25.2 240 #d.6

Male employass 7T 375 T 36.5 e ard
Pari-time - - £.3 T3 78 7.5
Full-timea = - 1.0 29.2 287 £8.8

a, Definlen based on S0 120D [roudng ~ela ades).

Soawea EG. Fizlanea soppemenis.

bocks and newspapers, children’s clothing
and foolwedr, preseribed drogs and
medicine, aids for handicapped people and
domestic fuels, which arg all zero-rated.

Table UKB: Retail turnover by sector of activity in Great Britain at current prices (1380-89)

12.5.1 Retail sales by activity

Retail sales Gncluding motor trades) grew
by an annual average of 7% at current
prices between 1980 and 1989 (Table
LUEE:L Much of this rise from UKL 0.5
billion to UKL 15825 billion can be attrib-
wied to the availahility of consumer eredit

and general consumer conficence, The

highest growih rates wers obsarved in
non-focd siles. Nominal retail tornover for
clothing, thoswear, and leather poods,
houzshold goods; other non-food and metor
Lraces more than deubled in oine years.

For analvats interested n g more detatled
sale hrestbedown, the 1988 Retail Inguary
supplies retail turnover data in current

Sectors of activity Retail twurnover in Mio UKL (including VAT) Share (%] Growth Average annuzl
(%) growth {%)

1960 1984 1983 1958 1960 1934 1988 1989 10BSM0 1959/80

Foid b 21908 3073 3330 41743 242 5.2 218 7 20.5 T
Dink, m-‘-m-minncry' ang tbascs 5 905 B2z 11380 +1 BBR E5 v LX 6.2 .3 B
Clething, focwear and leather gooss 3347 73BN ied 11 830 58 £.2 23 B.1 22 9.2
Heusehad -;o.ccs 4 068 1 7el 18 837 19 B72 F o 10k 103 A5G E
Dither nen-faod 4582 600 10CE 1004 &1 LY i L3 f 1404 102
Wized refailing noya 14783 12333 2123 122 123 1.3 10 216 T3
Herg: andd rapair - 04 1113 1252 1 266 1.0 0.4 o7 nr ] 3a
Total retail businesses® 37783 80126 10564 18 8:2 = 639 E?..ﬂ 632 61.7 1056 B3
Motor trades 12638 39 4dE B4242  FIRI0 161 350 5B 383 1255 9.4
Total retailing, including moter trades 90447 V9576 174848 192472 1000 1000 1040 1000 s 8.7

= Celniior Lased o 31T 1268

Boves, C50, BUAZE, Reiivg, 1324,
5T, 506 27 Mol rales 1963

I94 Felsfing in e Euncpean Singl Masm 1283
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Table UK9: Retail sales index ® in Great Britain {1985-91)

1086 1987 1988 1889 199

All retailers 105.3 "oy n7.r 119.9 L5
Food retailers 1034 108.7 111.6 1150 1181
Mixad retall businesses 105.0 1086 114.4 113.3 109.7
Won-food retailers of which: 1055 4.6 124.3 1287 1237
Clathing and footwear 1080 &0 1200 120.0 N"7.0
Houszhold gocds 1.0 12210 136.0 138.0 136.0
Cther non-icod retailers 1020 107.0 115.0 120.0 1160

a Baze sear 1585 = 100,

Sovee, CI0. SDVIE Retad Salzs, 1951

values for 33 business subgroups within
the broader kind of business catemories.
The fgures reveal different growth rates
in zales for the varinus categuries of retai-
lers, This 1s particularly true for speeialist
tradors within the fod retailer group,
Whilsr large procory retailers saw their
Lurnever increass by 113.6% between 1980
and TH8E. sules ol greengrovers and froit-
srerz rose oy only half thal rate (58 9% 1

The largest growth in the value of retail
turnover during THR0-28 by detailed kind
of businezs waz achieved by desitooursell
IOTY) retuilers, whose sales value almost
trebled over the period. This rellects a
decads when home ownership was aclively
enepuraged by a range of government
policies, and when majnr multiple DIY
chains (e.o. B&Q) prew rapidly, The only
spevifie cutegory Lo vecord a fall in sales
were the photographic gonds retailers,
which may be linked o definitional ssues,
sz this ealegory exeludes a mumber of
multiple chains such as Dixons which

are signilieant recailers in these types

aof prochucts,

E%
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Asseszing retail sales solely in terms of
current values can be misleading. Changes
in retail volume during the second half of
the 1580s (Tahle TTHY: show & rize in
overall retail sales by 19.5% or 3 to 4% per
anmum, with a slightly higher rise for
non-focd retailers. However, after THES
British retgil trade faced a dramatic
deeling in griwth cates, with a fall in sales
volume for mixed retail husinesses and the
non-fond eategories of clothing and
tootwear, and howsehald goods. The ssctar
underwent a transformation from rapid

growth in volume and value in the early
and mid-1980s 1o stagnant or even
declining sales at the end of decade.

e}

12.5.2 Retail activity by type of
business

Concentration of sales in the hands of a
armall number of large businesses con-
tinues in Great Britain, The dominance
of largeseale operators fenterprises with
a total annaal furmever inoexcess of

UKL 500 million} i clearly reflected in
their high share in businesses, outlets, and
retail turnover, In 1954, they represented
0.07% of ull businesses, operated under 5%
of all cutlets, vob aceounted for over 409 of
Lhe seetor’s turnever, In contrast, the 98%
of businesses with an total anmual turn-
aver of under TTEL 1 million accounted for
urdar 30% of retail twmover in spite of
operating T8% ol &ll outlets (Table LIK10),
The Retail Inquiry alse provides dats by
broad activity, which allows azsessment of
the: dominanee of large-scale operatms in
specific @uhsectors. For example, in 1959
the 10 fond retailers with anoual sales of
aver LEL &0 million aeeounted for 0.01%
of the businesses, 5% of the outlets and

Table UK10: Cancentration by turnover category in British retailing (1988)

Turnover category % of % of % of retail
(Mio UKL) enterprises outlets turnover
<1 97.86 7766 27.80
0 1,95 6.28 853
10-100 _ 0.44 5.79 8.96
1_[)0-50(] 0.03 546G 12.68
= 500 0.01 481 4113

Spwipe. CEO 50425 Reladng. 1543

FHglailng in 1 Ewcopenan Ginghe Masat 1942 .I 95
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Tahle UK11; Retail turnover by type of organization in Great Britain {1980, 1988)

Relail furnowar in Min UKL, inclading WaT Share (%l
1980 TaEe 1200 1965
Sectors of achuylly Singlr: Smal. Lt Single  Smal Lame Singie  Small  Largs .Singln Small Large
cutict mutipk mulbpia Al okt mlinle mulbple All oullel mulliple matipk: il autlst multiple muitiple 2
refaiers retzlers retailers raballess  celailers retalers retiless mtailees retsilens melailers relafers resallers olailers relaiers retzilers  ceaiens
l-_m Bo 203E e2i8 21EM PEGE P TH OMTI 41743 g Gy ESC 1200 1s 3 750 .u}:!]]-
Drick cafuttiemy ot Innaess 313 I 13 nss BT 0 dEa ramn 355 w28 oAl M7 B4 GE e
T, et and Al g P I3 ZEES 3S4T ARM P BT AR R TR W|E MR wE
“icusshald goetls B 1E0 SO gehd BB 325 2088 A P ozm&  Mma w4 13E 458wl
o endag pem 1m0 5 dsmr A0 SEG — LM Y T T 463 WE— 100
Migssd reaiicg TET0 WA T4 DR B 10a2 ESED  anew Mr 87 &1 1000 g 43 783 1ma
e W ow o E W . im T3 s w3 owed FFE— o
Tolal re1s] businesses * WD @125 21054 &P7S  3PS48 13435 T2 116 642 w?E W1 |7 s arn 17 B0E W

u_ Definitnn sgsed on SIC 19535

S CHOLS0AEE elalng 1962

Figure UK1: Concentration by sector of activity in British retailing (1989}

Share in retal turncwer (%)
fexciuding rmolor trade)

Top 5 retail groups =

| 64.6
|
i b
Top 10 retail groups L
L
e ek l
i 10 20 30 A0 &l G 70
Food M 8 Drink. confectionery and tobacco B Clothing, foritwear and [eather goods
Househald goods Other non-food goods Hire and repair

Sooves Cumstal, sasen oo G20 d3la
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6% of the turnover in that category, Tap
fve and top Len coneentraton ralins in
regpect af buziness sales of given commad-
ities 1 Figure UKL show that hive and
repair’, the smallest subseclor, has by Gar
the highest concentration of tarnover,
follower by food and clothing, footwear,
anid leather gonds retatlers, Por almost all
business catemories ad least 20% and A0%
af total turnover 15 accounted for by the

largesl 5 and 10 enterprizes, respectively,

Concentration 2 also ccourring in terms
ol form of organization: single-putlet
retailers, 2mall multiple retailers (2.9
ontletsl, and large muldple retailers

P10 outlets and above), Dala show Lhe
arowing dominance of large multiple
chains during 1980-83 {Table LK1, Over
this pericd, the valoe of all retail sales
rose by 106% sales mereased by 133% [or
large multiples compared with 755 for
single-outlet retarlers. The market share
held by single-outlet retailers and small
multiple retailers fell in every kind of
puziness calegory with Lbe exeeplion of
drinl, confectionery, and fobacee retail

hlEIResses,

Large multiple retailers increased ctheir
share of retzil turnover [or each kind of
puziness catemory at the expenze ol both
single-outlet retzilers and small multiple
chizing (2 1o 9 shopsi, Association and
eoeperatinn between small retailers, gither
m the farm of voluntary chaing or retail
buving groups, (2 21l weak in Great
Britain compared with Germany and the

Metherlands,

The declining importanes of single-outlet
vetailers and the corresponding dominance
of retall lurnover by large multiple
retailers are most marked in the case of
focd retailers (765 in 19890 and mixed

=7
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Takle UK12: Consumer cooperatives in Great Britain {1980-91)

1980 1988 1589 1950 1991
Retail turnowver (Mio UKL) 387 5768 6332 B 876 7 333
of which:
CW3 Retail Division - 7225 R4 11762 13407
CRS - 11864 12304 13078 15065
United Nerth West " 5 " - 549
Morth Eastern - 3aez 3561 - -
Graater Maoftingham - 2498.0 3251 3814 -
United - Ho2 3250 M58 =
Central Midlands - 2471 2714 3478 .« 3158
Mowest - 181.3 194.3 2144 =
Anglia - 1883 175.0 197.0 21541
Lzicesiarshire - 1704 1883 1B2E 1858
‘farkzhire - 1582 170.8 1827 183.7
Mumber of societies 206 5] 81 T E;B
Membership 10 009 & 165 g 187 g 192 8148

Swore: Ceocenilee Lnion, 1551

rvetail busineszes (TH8% in 19540 Single
oullet relailers remain most dominant in
the drink, confeetionery, and tobicen
retzilers category, where thev retain over
A0% ol retall lurnover.

12.6 Cooperation and affiliation
movements in Great BEritain

Consumer cooperative zocieties have hiz-
torieally plaved an important role in Brit-
ish refailing. The Retail Tnguiry recognizes
the Consumer Cooperative Movement as a
separale calegory only for the broad
statistical ndicators provided in SDAZS,

More detailed stalisties are produced by
the Cooperative Undon {'Table UK 12}
Cooperalives were estimated to aceount for
4.6% of all retail sales, T.8% of fond sales,
and 1.5% of non-food sales in 1991, This
represents oodecline sipee T80 from 6.5%
of all retail zales, B.7% of fopd sales and
2.7% of non-food sales,

[ comman with most other countries the
decade saw a process of rationalization
highlighted by mergers amongst eonpara-
tive companics, In Britain the number of
seeieties fell from 206 in 1920 to 69 in
1991, This process involved zome of the
larzer societies. In 1990 the North Eastern
Soclely joined Cooperative Wholesale
Services (CWSE and in 1991 TUniled

Zalalng in Ihe Enmpein Sincle Markel 1950 1 9?
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merged with Norwest. This process re-

able UKT3: f in Great Britain {1981-91
sulted in dominance of the movement by ! A Letge l00s slores 1o GrEabEdain | )

three socictios: CWS Retail Division (1215 Year (at 1 Feb) Superstores” Large supermarkets”
of turnever), Cooperative Retail Services Number Sales s Number Sales fred
(OB with 20.5% of turnover, and the new (1000 °) (10007
United North West Society (7.26), The 10 198! 278 110410 GeR -
largest societios account for G99 of wotal 1882 315 123708 3 £
enoperative LUrnover. 1983 343 134117 an -
1984 372 141613 882 -
Affiliation amungst independent retailers 1985 395 15 352.5 928 144410
15 less developed in Great Brilain than 1988 432 1 6EDT 970 15 3256
elsewhere in Europe, and its importance 1987 457 174875 1008 18 0158
varies with redail sector In the food zector 1388 EO0 181360 1082 16 748.1
it is estimated that around a third of 1889 575 2% 240 3 1077 17 3166
ndependent retailers are affiliated to Qoo £4d 24 845.3 1093 17 5582

whalesalar-led valuntary chains or retail
buying grovps. Voluntary chains have
traditionally been stronger than retail

19g1" 73 28411 6 1116

& ange supsmarkels = 10000 - 34 93 1 Sunarsenes - 5 0G0
buying groups in Britzin, and they aceount D AT Manen 1 = GG m

[or approximataly 3.5% of food sales. Stwice. Instnuto of Grocary D sinh.sior { G50, 1961

17 980.8

Figure UK2: Number of superstores by size category in Great Britain {at 31 March 1991}

25 00034 999 e g
35 000-44 998 T':“'T‘i- -
45 000-54 999 LT T
55 000-64 999 T
65 000-74 999
| 75 000 »

L&:u".\.': Cunostal, tegad g4 KD dala,

1 98 Retadng in the Swagesn Sngle Varksl 1553
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Table UK14: Size profile of multiple grocery stores in Great Britain (1980-91)

Sales area (ft)

1980
<2 000 304
2 000-3 939 94 4
4 000-3 998 26.5
10 000-14 929 8.4
15 000-1% 938 4.3
20 000-24 995 15
25 000 43
Total 100.0
bverage sales area .
ft? 6 520
m? 643

Soarnge 15D, 15451

The largest voluntary chain in the United
Hingdom 15 Spar whose members gener
ated zales of over UKL 1 Rillion for the
lirst Lime in L850, Since the start of che
decade Spar has concentrated on a
segment ol the Tnod market by adopting a
comvenience store format. In 1990, Spar
had 2475 shops, over 2000 of which
traded under the '8 Till Late' convenience
store fascia, Following the sueeess of this
strategy, the formal was recently cxportod
to piart of the Spar network in France,
The largest vetail buying group in Brilish
fnod retailing is Londis, with around

1800 shops and zales of UKL 600 million
in 1990,

EY

eurostat

% of total sample

1985 1987 1988 1989 1890 1901
195 158 I 105 10.3 52
2.7 1.4 178 27 29 182
30.0 303 28 257 260 243

08 10.4 13.0 18 15 12.4
.0 8.6 10.1 a4 5.9 1007
36 47 5.0 53 5.9 6.9
75 106 12.0 145 164, 200

100.0 1000 100.0 100.0 100.0 100.0

9 080 1170 11 980 12 020 12 920 2
844 1038 1113 1117

1 200 -

12.7 Large-scale retailing in
Great Britain

Large-scale retailers clearly dominate
most retail sectors in Great Britain, Major
companies arg usually quoted on the
stock exchange and data abound on these
companiez. A variety of markel research
compantes, consultancies, and stock
hrokers produce material recording finan-
cial performance and strategic behaviour.
The Institute of Grocery Distrihution
(IGTN maonitors company strategy and
store cpenings in the food seclor

12.7.1 Grocery retailing in large stores

Great, Britain has very fow ‘Continental-
style” hypermarkets bul rather large food
specialists with very limited non-food
prachuct ranges. The dominsnt trading

formats are superstores with o sales area
ol over 253000 &7 (2323 m*) and large
supermarketz of 10000 to 24599 {t* (929
to 2323 m%. Around 730 superstores were
counted at 31 March 1981 (Table UK13),

(Grocery superstores ware first apaned in
(rreat Brilain in the 18605 and have
gron in importance during the 19703
and 1980s, largely at the expense of smal-
lep-seale formats operaled by independents
and eooperatives. During the early 1980z,
superstore numbers grew by around 25 Lo
35 stores a vear, Since LH8E prowth rates
have accelerated considerably with 89
superstores opening in 1990-91, While
superstores accounted for only around 11%
of total grocery sales in 1950, their share
has risen to 36% today,

In the 1980s, superstore averaze sales
area greatly inereased with the numbers

Retaning in 7 Bufopest Snge Make: 1993 199
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Table UK15: Geographical distribution of British grocery superstores (at 31 March 1991}

Region Mumber of Share (%) Density Number of Share (%) Density
superstores (population/ large (population/
store} suparmarkets store)
South-East 1949 a7 BY 156 379 340 a0 339
of which: Greater Londan 183 iB.6) 1106 5035) (124 [11.8) (52 208
Morth-West 102 13.49 g2 352 142 12.7 353873
West Midlands 77 10.5 B6 756 120 10,8 E-BE
Yorkshire and Humberside " T3 10.0 g7 301 4 8.4 G2 264
South-West 61 83 75967 76 7.0 G5 756
East Midiands 5 74 73519 G 6.8 ﬁ
Scotland 52 71 97 962 B 5.9 95 424
Morth 42 &5 B3 474 B4 52 47 0ad
'.n.'.".'a’es 35 4.8 g1 629 35 48 E1 945
East Anglia 32 4.4 63 563 41 37 45 910
Total 733 100.0 75 700 1116 100.0 49720

Fuwe, [COIGRCE <931

of stores, bul in recent years it has levelled
off at avound 38000 12 13530 m®i Super-
stoves coneentraee on exlensive fod
product ranges, rather than adopt the
wpermarket’ format with a comparatively
high share of non-food itemes. Nearly

nall of the zuperstores in operation are
hetween 23000 te 35000 7 (2523 to
3252 m™ in size (Figure UK2), which is
balow the averape size of hvpermarkets in
Continental Europe,

Large supermarkets also grew in number.
Thev ure mestly loeated in towns or sub-
urns and offer o broad range of food pro-
ducis, The aim 3= to atlrael a mixtore of
basket lconvenienee) and trolley (weekly)

20{} mglging in T Eropean Singls Marel 1922

shoppers. The greatest expansion of this
stave format was experienced in the early
Li8R0s; average zales area continues to
rise, and in 1890 11 stood ar just undor
16000 f* (1486 m®)

Multiple store groups bave implemented a
strategy of store portfolio rationalization
hazed on larger surface formats (auper-
slores and large supermarkets), Conse-
quently multiple stove numbers declined
in the late 19802 and hiL o low ol 4240 in
1%88; since then their number has risen
and in 1990 the 4295 multiple stores
{primarily superstoves and large super-
markets) controlled almost T5% of the
grocery market,

Table TTK14 highlights the store portfolio
changes of 2 sample of multiple operators,
The imporzance of multiple grovery stores
of less than 2000 A° 1186 m®) has declined
steadily since 1980, and in 1991 chey
accounied tor only just over 8% of multiple
slore numbers. Converzely, store numbers
in the 2500+ £*12323m% category
isuperstores) have visen sharply and now
represent 205 of multiple stores, Average
stare size for multiple retailers grew from
B920 BF 1843 m®) in 1980 to almost. 13000
f* (1208 m™) at the start of the 1990s.

Superstore penetralion shows significant
regional variation and has risen sharply in
recent vears 1Table UKL5) In 1981, the
ratio of inhabitants per supersios was

EY
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Y5454, it fell to TAT00 by 1981 with the
rize in the number o superstores, Large
supermarkets followed & similar tremd.
Most large grocery oullets are in the
Souch-East tineluding Greater London )
anid Morth-West, Despite the high density
per capita, sales area in the United
Kitgdom = awong the lowest in the BC
beeause of the smaller average siza of
Britizh superstores.

Chain cperators dominate srocery retail-
ing in the United Kingdor. In tevms of
aypersores, the three leaders Asda, Tesceo,
and J Sainshary account for T36% of
superstore outlets and T0TE of
superstore (uorspace. In contrast, the

Lweir Tnrpest, conperative societies CRS and
Linited, topether awnad only 33 stores
iTable UK16:

12.7.2 Large store non-food retailing

During the THS0:, there was g clear trend
trwires specialization and niche retalling
in many non-tood product seclors, which
pestltad 1t & growth of very gpectalized

outlets, Speciality shopping centres leathey

than traditional anes anehored by Large
slores] and ingtore conecssions became
sommgn Arading foomats, Laros moltiple
retailers 1 elothing and lootwear pursued
strategies of format diversification by
dewizing new shop types specifically
targered ar ciffersnt consumer segments,
and by developing mass-market cutlets.

Retailers of personsl items (elothing,
fontwenr, and jewellory) and. o a lessay
exlent, elevtrical goods have remained in
town centres, But DIY, furoiture, and
garden product retailers have relocated to
the suburbs and grown in size. There are

now zigns of some mulliples opening large

E%
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Table UK16; The leading & superstore operators in Great Britain (at 31 March 1981)

Company Mumber g Sales area % Average store size

(1000 ft3) My (m9
Asrla 194 285 E784 303 45278 4207
Teson 180 245 7187 253 g2 3Ms
J Sainshiury 133 228 4124 145 3007 2881
Saleway 62 85 1878 64 0303 2815
W Morrison 0 54 1465 52 36633 3403
Gateway 28 34 948 33 33907 3180
CRS 18 28 578 21 0459 2830
Unfled Cooperative: 14 14 508 21 707 3068
;an 8 670  95.8 25575 800 1T 315646
Total superstores 733 100.0 28411 1000 3aTes 3160

[T T e P

Sagmoe IGE, 1A

specialist retl outlets feg. veeord and
bk stores) in down-tosm areas,

The Betail Tnguiry provides data by kind
ol business vather than form of retall
omtlet, 80 depariment store and varisly
store aperators are classified (with others)
in the Targs ‘mized business’ category, In
1588 thiz category ineluded 44 companics,
wilh 3200 outlets and g retadl turmever of
UKL 155 hillinn or 14% of total sales,

Wan-slore relailing in the Deited Kingdom
is limited, Telezhopping trials have Leen
technalogieally, bul ot commuercially,
suceessful and mail order remaing the
main form of non-store retailing. General
mail order honses are elassified as o
subgroup within the ‘mived retail’ buziness
caterory, According to the Retall Inguiry
atatistics, 45 mail-urder businesses en-
gaged 31000 persons and recorded sales of
UKL 3.5 billion in 1988, The market share

of 3.1% is probably slighily underesti-
mitted a5 & number of companies in othay
caterorics also have non-store sales, Two
major Continental companies, Oido and La
Redoute, recently invested in large British
nperztiong (Grattan, Empive Stores),

12.7.3 Leading retail groupings in
Great Britain
[n 1991, J Sainsbury was the largest
UK-hased retailor. This food setailer had
a worldwide turmover of over UKL A
billion, of whick ever 89% eame from the
dumestic market and 1% from the
United States, Most focd-based retailers
g J Sainzbuory, Teseo, Argyl], Bwik
Save, and Lhe cooperative groups! grew
more strongly in terms of sales than those
predominantly trading in elothing and
other non-food gaods, which reflectz
current trading conditions in the United

Retadng 0 tha Eyrepsan Bivgle Marel 1350 201
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Table UK17: Top 20 UK retail groupings (1991,1992)

Group Main activity Turnover * (Mio UKL} Growth
1992/%1

1992 1991 (%)

J Sairgbury Food 8 695.5 78133 13
Tesco Food 70974 6 3452 18
tarks & Spencer Clotbing and food 574934 57748 03
Aroyl group Food 47230 4 4951 52
Ast Food 4 5281 4 4681 14
Bools Chemists 38557 35653 2.5
Kingfisher Mixed retailing ° 33888 12354 47
lsosceles Food 30242 31187 - 30
GUS Mall crder 28000 252210 31
Littlewocas Mail order 2 5800 2aven g2
W H Smith Boaks and stationary 21275 21303 -0
John Lewis Partnership Déﬁadment stores 2 0E6.7 18781 45
Sears Clothing and depariment stores 18791 2162 8 -51
Kk Save Food = 1 7845 -
Dixons Electrcal goods 18627 1 EgE0 9.9
Burton group Clothes 17800 RN 6.0
CWS Betail Division Food 1 540.6 1176.2 308
CRS Food 15065 1307.8 15.2
Storehouse Clothing and furniturs 11788 1208.6 - a4
Rainars Je'.ve.i.l-er',r 11300 11138 14

z Swendng VAT

o Ti¥, phecinml gt rceesemiss, kiswe goeds.

Fournny Institcte lw Puelsl Sledes (R3], bazed o earpaty reprs, 1251

Kingdam. The leading 20 retail groups
gach had sales in excess of UKL 1 hillion
iTable UK1T), Turnover fgures for several
groups in particular for Boats, GLS,
Littlewoods and W H Smith eontain
significant non-retailing sales, which may
range [rom 17% to A0% of total turnover,

In contrast Lo French and German market
leaders (eg, Tengelmann, Metro,
Carrefour) the vast majority of British
companies are 51l largely domestic. Even

202 Restading in T Eonopsan Single Mase) 1993

the internationally hest known UK
retailer, Marks & Spencer, has in fact only
redalively small aperations in Morth
Americs, weslern Forope, and eastern
Asia There are very few large retallers
with international operations that contri-
buate gignificantly 1o Lolal turnover: Dixons
felectrieal woods) and Rarners (jewellary),
both mainly operaling in the United
States; o a losser extenl GUS {mall order)
and Starehouse Imixed retaling) which 1z
now franchising or dispesing of ils inler-

naticoal operations (eg. sale of Habitat
Francel, Internationalization strategies
are mors prevalent amangst smaller
specialist companies zuch as Body Shoep
inatural cosmetics and health care), Loura
Aghley (elothing and home Lextiles), and
Courts (furniture),

erostat
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12.8 Development of retailer own
brands in Great Britain

Great Britain has the strongest develop
ment of retailer brands in Burope. During
the past 10 vears, own labels have bean
imtroduced in all areas of relatling. This
trend 15 continuing. Marks & Spencer
pursues & 100% own-label paliey, ever in
toreign markets. Clothing and footwear
vetailers few. Burlon, Mewt, Britizh Shoe
Corporation! have extenzive own-lakel

ranges; Dixons developed own labels in the

electrical goods market.

Multiple grocers, in particular, ses own
labels a3 an opperlunity Lo inerease control

over product innovation, quality and price,

and theretore sales margins, The share of
the procery markel held by own labels

increased from 22,25 in 1980 1o almnst
2% in 1500,

Brand penctration varies according to
individual companies i Table UK18), Marks
& Spencer salls exeluzively it own brands
develuped 1o strony partnerships with
manufacturers such as Novthern Foods,
Othear groups with extremely high own-
lahe] zalez ave J Sainshury (53.4% ) of
mnrnover in 195900, Teseo (39.4%), and
Waitrose (38.5% 1.

As the competitive emphasiz within food
retailing is shifting away from price
towards range diversification and quality,
generic brands have lost store shelf spacs
to mote refined generations of own-lahel
lines, which offer better marging, Generie
brands are cheap and fast-moving items
withaur sophisticated packaging. They

were first introduced into British retailing
by International Stores in 1977, The most
successful generic range in Britain was the
Fine Fare (now absorbed by Gateway)
Yellow Pack brand launched in 1580,

Cren-label lines were launched as chean
versinns of branded goods when price
competicion resulied in falling marging.
Today's awn-labels have become part of the
wverall corporate strategy for gaining
consummer confidence through differentia.
o from compelilors. Thus, ‘vopy cat’
vwn lahels ave heing 1'-;:plaDEd bv new and
sophisticated own-label products requiring
mire in==lore service and financial
investmeant.

Table UK18: Own-label shares in packaged grocery turnover of British retail groupings (1385-90)

Group 1985 1986 1987 1988 1989 1990
Marks & Spencer 100.0 100.0 1000 100.0 100.0 100.0
J Sainsoury 58.0 258 554 631 5443 ba.4
Tesco 3.2 8.7 340 364 380 35.4
Waitrpze 38.3 382 41.0 40.0 404 a3
Asla 76 18.2 28.1 300 2.3 306
Frasio 28.3 232 301 26.5 245 25.8
Gateway 167 141 17.5 200 227 244
Safeway 357 347 380 353 335 33,1
Co-op (all socicsies) 39 31.3 239 2.9 28,7 284
Co-0p (GRS only] 311 271 248 233 238 244
Spar 194 192 128 170 134 a1
Total outlets 28.0 28.9 29.1 296 29.4 305
Total multiples 29.0 30.4 3.2 320 323 33.0

Spwed AGRTTAT] Fields Packace Grocery 15N

EY%
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Annex UK: Statistical sources and data-collection methods

The Central Statistical ClTice 10500 peeduces the two most impartant statistical
sonrzees on LB relaling. The man sewees of emplovmant dula is the Department

ol Ernplevinent

1. Business Monitor, S04 25, Retailing (Central Statistical Office)
Thiz Beteil Lwpueiry publishis e reaults of a sample of eetail businesad, [0
srovides data for natienal accounts statistics. Sines 15857, tha inguiry has haeorme
an anmnal evercize, While Toll inguines of 20000 busineszes will be condueled
ez flve vears, nermediane” inguivies of 12000 buziness, eovering 2alag

infarmation on & redoced range of commoditie:, sre b e careied ol aznuaalle

Pravionsls, benmial retatl nguivies toak plaee in THED, TURE, 1984 &nd 19536, Ta
avoll discontimmty pwing o changss in deta enllection, the core duta fer previous
yiarg are revised inoeach SDAZE on the baals of the new methedalagy and
delinitians,

The sample for the Reva! Inguiry s based oo VAT registered businesses only,
thius cxcluding an estimaned 30000 small businesses ascountingy for up b 0055 of
vatal retal sules, Tha samule coven: Greul Britein, be cxeludes Narther:
Leeland, the Channel skands and the [se o Man, Far the 1980 Ratai Ingory

ithe Zrst intermediate inquirvl, & response rate ol T8%, covering 585 of Lurosver,

wag aciieved.

With the szmpla beirg hassd on the VAT ragister, the defimtion of retail
destribulinn’ uged is bused wpon the V98 version of Ue standard Tndustal
clazaification (3100, vather than 510 1080 Conzequently Rivs and repaer bus-
nesges wew anclwled withiz the delinilivn, bul pelnol station sales aad e
setailing of meter cars and arcesaeres are eecludad. Cipbietans, inehided in tha

A0 19681 under retuibng are now pael ol Ui Servier Tracdes: Inguine

Variables covercd are stocke. capital expenditore, el tornovey, resail tarnover,

connnodity sales, setail sales by speetal formes of trading, purchases, vulles and

TRrENTE e,

The methodelogy ane gefimizions vsed in the Retatl Inpiury are elasrly explaimed
m EDAES. Seven broad kinds of busizess vkob) vavegorics are subdivided inte 33
detailed categorios, Eagh kab’ satagary is deternunad by tha main earmodity
agid by the retml proup. SIA23 also provides a Dt of lerse retaiders by ol

calegory.

The kob’ razagemes are formead frem suldivisims of Classes B and 65 and much

af T2, BT and S48 of the B0C. In some categerics, the ward ‘large’ is geed far

the thireshold was ser a1 UKL 1S meillien,

Mizer rezuiling eerlazns comprnies gererating less Woun 30% o sales er 305 0
the sase el Taed e bive and sepair businessess within the main keb eatepory,
[arge comparies such as Marks & Jnencer, W IT Smitd, Loz delley and Arges

[all tnnor this calezory

2, Business Monitor, SOM28, Retall sales (Central
Statistical Office)

A relall sales index 3 compiled Trone avolustory panel ol UK bosinesses and
puirlished manthle Salas ave providad by kind of business” rather tan by
enmanedity greap. The kind el business elussilication uecd s the same ag Gan far
the 1986 Retall Ly

saonglly wijuslal

The prileatian providas heth sezsemally wijosted and

distat on the volome and valee of retail sules. al D985 and current prices, Data is

avpilable on g mentaly and quartecly hasss fay each vear

3. Employment Gazette (Department of Employment)

Drava on cnmplaviment are publizaes cegulary in Begploveien! Geeerre: The Aprl
editian cantaing data on sallemplovad by pandar fer June of the previons year.
Thas Novenzhar pdition provadis date on employees memplavoient by gerder and

Teours af werk parttime versoz Sull-tiner, far vetail clagses,

Tha definilinm of retal disteibulion cecd in Ewpleveent Gezelte is bagoed an 510
1530 and thaeefore incodes clazses tanck &3 the vetailing of mozar vehicles znd
parts, fillingr stations gxcludet from the Betal Inguire whick bs bused o the
S0 1965 definition

4, Other sources

[hat relating 1o spocifie vetail sectors, lavme stares and groups are collected by a
ringe of agemeies such ag trade-spozsored ergaztizations g, Instituee af Grisery
Bristeibution ) and market vessareh agensies le g Manggarent Horizens, Cor-
perate Intelligenes Grenp, Mintel), The Tnstitute for Retail Studics publizies ae
annoal digest ol statiztics on digtributive trades, collating Tar the most part
pushely available mlemation. The Reiodd Poeder Brok from Nielsan T

Puhlicatinms) iz a further vuluble sparce of data.
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Distributive frades

Twn mamn categeries of commoercial enterprize can be
Cislinguashed: wholesale trade and reiail trads,
whizh o turn divide ot Uiese forms: indepenient
non-affilizted trads, independent atfiliated trade, and
integrated or concentrated truds. The term ‘non-
concentrated trane’ i3 semetimes usad ta desoribe
indegendent trading of bolh the affiliated and
ren-affilizted tvpes, These ferme of Lrade are
practizad either via & fivad point of zala or as
wert-aedentary or itinerant trading and sy either
spacialized or non-spacialized in nature, Consnission
agenls teg, comnenercul reprisentatives) alzo fall
within the distritutive trads sector. oo

1. Retail trade

Foora af trade in which goadz are maicly purchased
and rasold to the conaumer or end-uzer, generally in
gmall quantities and in the state in which they wera
purchased for fellewing minoe transformationsl DO

2 Whaolesale trade

Ferm ol Lrade ix whieh goeads are porchazes znd
atored 10 large quantities and sold, in batches of &
desigmated quantity, to resellers, profassional users
or grovps. bat pet Lo nsl consumars, ne

& Cash and carry

Form of trade in which goads are sold fram g whole-
sula warenouse opargted sither on & self-aede
basiz, or on the bosis of semples (wilh the mstomer
selecting from specimen aeticles using & manual or
camnputeried ardering spster but nat seeving
liieselll or a combinzalin of the tan. Custemers
(ratailevs, professional nsers, caterers, tradesmen,

apot and in cash, and carry the goeds away

Lhemselvas. e

4. Inter-industry wholesale trade
Whalezale trade 1 which :ntermediata pacds ars
purchaszed from manufactiorers and resold to

provessing imiustries, o

5. Independeant trade

Faem of retail teade in which enterprises are finun-
cially ani lagally independant, altheugh they may be
affiliated 10 central purchusing snd sarvices units.
Thiz faym of trade encempagses independent aifil-
ated {ruding and tndependant nan-affiliased

tracing. e

EY%

eurgstat

£, Independent affiliated trade

Farm of trada in which independent enterarizes join
farews in arder o form, for example, boying groups,
sentral Buying oflices [beth muy be legally constitu-
ted as retail conparatives: or wluntay chains, Fran.
chize gvaremns tend nowideys Lo be tncloded undar
this hagding. o

T, Independent non-offiliated trade

Farm af trade in which the indepeadent (wholosale
or retuill enterprize s not linket to coordingting

ot sentralizivg badies or Lo otker entarprises as
regards ita bving and salling activites ar any

ather serviees. e

&, Integrated or concentrated trade

Forrn af trade in which the enlerprize nels e both
whalesaler and vatailer and, in some cages, ag pro-
duser (e, depurtment stares, variety stares, chain

shares, consnmcr cosperalives), DT

4. Non-specialized trade
Mon-apecialist retailing of mare than ane family of
produets, spmetimes ncluding saveral types of
SEIVIEE

o

10. Non-concentrated trade
Independent trading of bath the non-affiliated and
sffilzter Lypes. oo

11, Mop-sedentary or ilinerant trading

Furm of tezde practized by commercial anterprizes
wehich do nar ave Nxed poiete of sale {og Tonground
traders, itinarant teaders, stall-belders, 2tree
traderz, nedlarsi. e

12, Fized-peint-ol-sale trading

Form of trade practised by commercial coterpeises
whith operate vul of fixed sommereiz] pramizas

‘e ey an their business in shops or at cerail
peints of 2alel o

13, Specialized trade

Farm ef trada, sithar wholasala or ratail, which
revelves around Lhe selling of a single famaly of
products or praducts belonging te related

lamilies (e, clothing and footwaesr, parfumery,
hardwaral. !

14, Commission agents

Individuals or companies who bring togecher a zeller
und & buyer without themselves acquiring cwnership
of the goode and whe are ramunersted ather than
tarangh a wage o salary, Commission agents

{aun benkars, commarcial representatives, nepotin-
Lorsh are alsy knewn ws trade ntermeedigries”. Come
mercial representatives ace individuals whe repelar-
Tv and indepandantly, without being bonnd by a
serviee conbract, negetiale and o some cases con-
clude agreements in respect of purchases. sales.
rentals ar the pravision of gervices in the meme and
on hehelf of the pradueers and traders for whom they
act. The profassim of commereizl representative is

often regilated by apecific laws and convenlions, DO

Consumption
That porticr of dispazable incone (e, aller W

which 5 spent on ponds and services, durzhla or
atherwize, and which thus sonstiveles Lhe difference

etwesn disposable incoma and SEYITES. | e

1. Houschold eonsumption

A term uged in pational accouznls Lo refer to Lhe valus
of poeds and serdces nsad by honseholds to satisfy
their needs. 1 ineludes ponds toad 2nd non-facd ) and
sendces, as well as goads produced for awn
congwEplis. e

2 Tradable consumption

Tha tradable consumption of howseholds comprizes
onky those guods which, by their nature, gre normally
dignpibisted via the retadl frade. [0 herefore does nol
ncluda serviess or the consumption of watar, gas or
clegtriity. ES

Employment

L. Independent proprictors

Thiz categery eomprizes all proprietors of enterprises
— whather sola proprietars or pariners — who play
an aglive parl in the activity of the unit in question,
but exclndes partners or proprictors whose principal
activily 15 nel carried tn cagulzrly 10 the unid.
Sharcholders, even if they are majority shareholders,
or membars of a compuny with mited liability who
work in the wnit and aee paid for their work are nol
classified under this heading bt are included under
employees. RE

2, Family workers

Thiz categrry includas all persong who live with the
propeietar of an enterprise ang who wark regularly
in the enterprize, but do net have a confract of
zerviee and de net receive 1 fixed suom for the wark
they perform. The term ‘Tamily worker' is applicd
nnly to those persons whe work regularly in & family
bziness, hF
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A4 Employees

The teem srnplavees’ ts applied 1r workers empleved
i she enterprise who have & eerlract of cinplavment
and whise pay depends on the amaune of time
worked e work gerforned, The nurmber of smployaes
anuals the wetal numbsr of persons ehgaged mino:
the ancher of proprictors and family warkers, [n

woil pergnng wha work outside the unit but who
helong to it ard are paid by it e commeeeial

reprezentalives. delivery dnvers, repair and mainte-

moce Legmal, Tneluwdad ane persans absenl for shot

pervinds Jage ek Jeave, paid lewve, special laaval and

elsi those on strike, but nol those atsant fir an
indefirte period, Alss (ncludad are part-time work-
ars Ui gy vedoced-limed waa are regarded s
sy wnder the laws of thi sauntry concerned and
wig ave an Lne paveel|, as wall us seasanal werkers
and zpprentices, Home workers (oaless incduded on
L erberpriszet pavralll, labour made aveilable ta the
nril by sther enterprizes wod chargad for, persons
careving cart repuir and mainienaren work o the
ard
persong doing thesr military sevvice sre pol incindag,

i

unit i guesticn on behsll ol ether exterprizas,

4, Part-tinee workers

‘ari-time wirkers dre generally taker o be parsong
wheee ugwal hevrs of work are less than the weekly
or prentaly nunber of haurs normally werked in the
anterprize or ostatlizhment. This defimten therelon
engarpasses sl forms of part-time work (half-day
work, work [ndted 1o ane, twe o Lheee davs &

weelt, #e, - e

Retail formats

A distinglion is drawn helween sales with fad

]

predominating and sales with nan-foed prodasts

predominsting,

1. Sales with food predominating

1.1 tini-markal [superette]

Ritail seliservier shop selling slmost exclugively

fond, with a (g space ol

- Franee, Spain: 120 Le 400 1w
Grermany: 100 Lo 400 m
- Delgium: 100 to 400 m;

208 Figgzding i thy Ewmpean Srge Markst

- United Kingdon LS5 m 12 000 05 or mere;
- Greees, Porbugal: Jess than 200 m®, ES

1.2 Eupermarkef
Retail self-gerviee shug solling pradominantly foed
but inereasingly non-tood progucs also, with & flaor

spas ol

- Belgium, Deamark, Franee, laly, Taxembawrg,
Spatne 400 L 2 300 m®

weralls 400 te 1000 m™

- United Kingiom und Ireland up tn & 323 7
125 (i L5

Matharlands: avorage of 300 o

Garmany: ger

Greges, Purtogul: 200 m* oy maze,

1.2 Hyparmarket and spperstore

Ketzil eel-zamace sstablishment offering a broad
pange of Fuod wnd nan-foed products, with
prr-parking fagilites and o Qoo spase of:

- Belgivm, Denmark, Franee. Greare, [tuly,
Liembourg. the Netheriands, Portegal,
Spaine 8 300 m" or more,

- Germany: |00 te b 988 Wirbreachermenh s,

FA M nr mane C3H Weresheaig,

Crited Kingdem wnd Irelaod @ 521 m?
PE5 000 T or e, These se-called superstarss’
fave 1 vty veducad non-fusd section snmparned with

the Cantinentiul hvopermarke: S

1.4 Discouil stare
Ketailing eslablishicent selling & runge of rapid-
burrever, cul-price goads and with virteally no

Manrgervice gtz

1.5 Convenience siore

Ehap with & small or mediomesized Noor soace
ribving largely on custorers ras the immediale
aelghbaurheod whe genarally eome sz fol Such

sures provide @ vange of products for fast or

ingrnnpin purchases of cveryday consumer gacds,
mainly food greduees, @nd are asually epan long

houzs incountries with Bevaurasle lepsleten, K8

2. Bales with nan-food products
predaminating

2.1 Departiment store
Botail estehlishiment with a large Seor space. veadily

aceessible Lo the pushe losually in town-tentres| and

affering under il tha same rouf & very road

amid relatively dosp ramre of congumer geots [espa-
vinlly hopsehold equinmenl and clathing), Producs
iand cartain servicest are sold with the assstanee af
sitles slaff spread across w oumber of departments,
each of which funcions a8 2 apaelized shop, Frae-

i
1

diem t geloct the article of ons choive and assisted
golf-gernvine are inezeagingly the narm, Focd depart-
ments are geneeally epevated  noseliaervice nasi
i sugcrinarkat situated within the depariment
stoe lexeept for confectlenary and delicatesson ge
ducts, winick: ere sold by sales sladfl, i

2.2 Vanety store

Betadl outlet xun on s selFserviee oy gresuliction
bzaiz whese variong departments oller @ selaively

briad bl san very deep range of everyday consuincr

seats gt low prices wnd with & redueed leve
sarvice, Cutlets of thiz type uzec Lo be Roowrn in the
CEA, for examaple, us dime steres. Pood ds

arLIICHE
may constitute a gupermarkel wilkin Uhe varisy

store, gepending on the Nosr space thay cocupy i

sheir suzoovar. ne

2.3 Mail-arder or distance selling

Macl order eelling i3 a form of trading in which monds
are oltered na catalugues. praspertuzeas. adverlising
ipress, Tadie, Lelevision or by repregentatives, and
the goeds ardered wre sent to the purchuser by gost

ar anather method, This form of tradivg is practized

by mannfacturers idireel mail oedar sales) by pilail
cuterprizes for whick this is thelr sule or negeanls

activily (il order hanzest wnd by cnterprisss

whicl, in addition Lo the Gezilities vaqured for high-
streat retatling alzo aperate deperlonerts suitahly

epippad for mal arder selling arder-processing,

dusmateh, ele. A distinelem i drawn between

geperal and speetdis catalomae salling. AL

24 Large-area specialist

I genaral, largpe cetadl store, usuelly witl an area
of & 50007 er move, which spevialioss in & specifie
rasgi of prodoets ce Dornitore, TY prodocts,
mansmer cleelrpnics, sporls prods, car accessnries |
ar got of needs leg losare, ransport, keusing),

I Ciermany, s canegory may also include

smiller specialist shatng, such 3 drogstores, -
mties shops, anparel and footwear ontlels
(Feehuiriie. s
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&5 Bhapping centreimall

A eompley eende up ef retail shops and varians
service antarprizes which = vsually designed, plan-
ned. congtroeted and managed w5 s single unil. In
mcet cases such complexes have their own ear park,

The whole complex; incluging he Lepe of trading and

zine of the autlets, s desimed o catoe elu
populiticn within a given radics or the specific
erstomer bage Browhich, with an oye o the euising

commercial envivonment, it was astablishid. Pl

Affiliztions and cooparation

1, Affiliation te a voluntary chain

Ciroeping of one ar mere wholeszlers and rotadlors,
gerarglly upder 4 comman siga or loge, in which
cach aof the paviners remuins independent and which
aiims fo crgenize reviain serviees inosoeh o way ag o
inerasse the coimmencial patential of e members and

facilitale the managatrent of their sctivides, WP

&, Affiliation (o a franchising chain

Form of eooperation woder mmaements which constat
ezzantizlly of licenees af indusicinl or moallestiual
propersy vights eelaling o frade marks or sigms and
know-how, which ran be combined with restrictions
valaring o sunply ar purchase of grots. Several tvpes
af lranchiza can be distimguished according Lo their
objeer: industrial franchise coneerns the maneluwlur-
wng af gands, digtributim fravehise concerns the zale
of wands, and serviee ranciise wmesrns the supply of
sarvices (dafinilaen: given n Commisson Regulacion
Mo 40ETEE (REC) of 30 Novernbar 19581,

3 affiliation to a buving group or central
buying offiec
Barving sroih
Gronp of enterpmses 2at up i ocder woobtain feom
suppliers mors faverable terms than each business

eetld abtain on it own ne

- Ceneal baviog 5
A venteel porehasing cmt iz 3 body (o which u
b of distrthotion exterprizes some large, some
nedium-sizes gr even amalll join ferces in ordar

obtain, og e resnlt of thelr combined porchaging and

sellingr pawer, the best passihle terms lrom supplisres,
btk as regurds porchasicg (purlealzely prices and
conditions | and in lerms af che varous sid and
suppurt machanizm: provided in yespect of masket-
ing thoth reteil and wholesalel, managament,
peperanTy and Snanving. e

eurosta

Margin

Differeres hetween the selling or transfer price of o
gand o service and its eost price, The treding margin
tspmelimes wrangly celerrad t s peofit margin®l 15
datined i peation to the enst ol acquisition anly, [n
all vuses a distinetisn is made hatwaen “gross’ and
‘nat’ marging. As fur a5 the gross argin 4 con-
cerned, the eost price comprizes no element olhey
than the direst eest of production or ssgmsitian
finehumve of tawes) As regards the pel marmn, che
cagt price inenrporates all or mars af the enlerprse’s
aperating costs ane pverheads, which are applisg w
the product i quasticn via rilas of appermionznert.

By definition, moargins e expressed as absoloie
valugs: the pragortienal values, as percentages of the
selling price ar, taone rursly, of the parchase soee,
arg sallod ‘mark-upg’, In distribulio, & distizetion is
drawn betwoen mark-ups as & percentage of the
gurchase price and mack-ups a2 0 paresntage of Lhe
selling peise,

In & distribution channel whicl: corsists of severa)
irdezendent ot selfeullicient levels. cupuluuve
marging reflect the differcnce betwean the so price
upatream o Vs channel and the fnal slling price to

Lhe consumas

The margin iz gererally wndarsiond to appls to a
sprcific product oy wiin of wesaunt ang o g specifiv

aenterprise

Foonottic and business statistics seek to deteymine
“weerigr’ values for e margin of 3 branck of activity
eresmepessng &l the enerprizes marketing a
partzolar 201 of areduets (e hasdwars, Fctwear,

Zrociries, stel oo
Services
A s may he delined us a change in the condition

af @b erenamme it | pergon, eoterpriss, administra-

tinm, ecelar el e mond helonging to this economic unit
i, repairs), which iz brosght abot as the result of
the arcivities of enothar eronomic wndt, with the price
agreement of the former ame. ES

1. Markal services

blzcket services are all services which can e tha
abjeel of purehagses and salos on the marked and
which arve predueed by & onit whese resoneees are
mreainly (0% ar mored deriverd fram the gale of its

oz whatever the price charged mey ba callad,

They vumprise the follewizg broed eategaries:

- Wholegale and retal frade, ropair and recovery
Hotels and restagranls

- Tramaport services linlend, maritime, a:r
Communication seryices

- Banking and insurance

Orher markat services Gusiness sarvices. audiovsual

gEvices, rentingy, leasing and hizng, cleaning soe-

vices, TPRIning. L), E5A

I Noremareet servicas

Mon-market services wea :

[

0 domestic sgrvices proguced for themselves oy
nanzcholds as emplovars of paid domestie staff

i gollevtive savviges. e these provided without
chargs, ar with & nominal charge, Lo tha
commumity as 3 whole er e particulay groups

The outpur of collestiva services covers services
whick, by convenlivn, are always decmed Lo be non-
mackel e services of general povernment, naticsul
Aefance, compulsery sneial security, sovinl wark, trade
uttiong, raligious organizalicns, ete.), a5 well as the
fllowing services which are non-niackat if the
resourees of the preducer unit ars mainly (50% or
rgre) decived from sourees other than the praceeds
af sales (e.g schools and infent schoels, ressarch and
developmant, haspitals and elinics, professional
asseciations and cconumic arganizations, emplayers
federations, braries, public archives, museums,
botanical and zeolomical pardens, ete.),

Callective services zre produsced by the non-market
branches of general governmeant ar private non-profic
institulionz, depending cn whelher the institutional
unit producing them belongs to the general govern-
ment sector o to the private non-profit institutions
sector. ESA

Legal status

1. Bole proprietorship
- Enterprise owned axchusively by one natural
ADpT

peErsin.
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2, Partnarship

- Assaciption of persons wha conduct a buginess
nnder a collective name. [tusnal v takas tha form nfa

ADOT

lmited purtnacship.

3. Limited fabifity comparnies

- Enterprises comprizing the joint-ateck company,
Lhe mmtted partaerziip wicl share cagital and
the private limited cormpany (el Harmenized rulas
#l Eurapesn level grverning thas grinp of sompanias
are laid down by tee fowetn Dircetive
af 25 July 1975, ARDT

4. Cooperative sociefies

- Bedies corvesponding to the set of laws which in
ek country defing U legal stalus of conperalion,
Tl imay be constinarad in sy ane af the legal frrms
namad shove. They ghserva a number of general
priveiplas, for exaanple they are cely eotitled Lo
pravige Lo servises th membars, profits ars
distzibuted in propertion Lo members dealings with
tha saciety, et AT

5. Enterprises with ather forms of legal constifulion
Matianalized industrivs, publicly-owned coes
prisas, State ar lacel-aathority monopales.
AL

Sales area

Eetimated sorfiee aren of that parl of tie premisa:
et palde for selling and display, Le, the overall area
seepssiitle W customers or pooupled Ty counlers, the
dizplay wincews and Sling reors, and the ares
hekind comaters aveupiad by sales staff. Generally
suenking, sales urea i wsed for selling and duspluy
cnly, It doss nat inshude offices. storaga and Randling
ared, wirkshops, sleirwwys, cluakrovns and

TEIEELInN Areas. ADDT

2 I 0 Retaing in e E ran incle Mareni 1243
] rope =

Statistical units

The chotee of =talstieal cont is determined by the
Lvpe af dara boing eollectod, Lo hiz o divees infuence
n tha significanee of tha resnits and hence on the

witys i which they can be geed, R

1. Enfarpnze

The euterprize is the snallest legal woit that keeps a
eemplete vesard of all feansactions in ordar to satisfy
all commareil and lagel requirements, As an prgan-
Geaticrel uzt L produces 2omls ang serviees, aod
henefits from & pertam dagres of autonomy (n

devision-rekiog, especially Jor e allocalicr: of s

ke gelivilias 2t one oroEore lecations.
Adaping S PUR

2 Emterprise groyp
An entarprise grewp s an assaciation of enterprises
noud Logetier by lagal andior Onancal ks, A

yoyp of enterprizes can have mare than ana

deetsion-making centre, especially for puliey an
praductian, sales, prafits, et 1L may centzalize

cartatn aspaets of fingncsl manggament and

Lagalzmn. 1L constitutes zn e gailily which 1z
emprwored 19 make choices, particelarly eonearning

Lhe umils which il comprizses.

Areording to the geventh Divective (14 July 1985, &
wrouy i presumet Lo extsl where 209 af the capital
or weting rights ava held or controlled by anather
enterprize, Frovisinma regarding the contral of the
praver Lo appoeinl dicseiors most be taken o
aopoumt. Reyvand finaneial imagorte) eentraol, tha am
L5 Lo Lafee into geepunt whens e control really lies
PR

2 Local vnit

The logel woat is ar enterprize or part Wuereal e 3
wordshop, faetory, warehonse, offics, ming or dapet)
srtuated 1w pengraphically wentified place. A or
feom this plase coonmmic activity & careied our Far
which — aave fir certain exceptons - one or mare
prersans work leven I cely part-tine| fer one and 1he

SAME BNLATNrIEE. Pl

Sources of definitions
Thae gheve datinitions have baen drawn from a
nomber of smurces, which are identified by the

follewing initials

ADDT Annex to Uhe dralt Couneil Dirvetive on
Camuunity snrveys in the fisld of distributive
trade, Furpstat, Lusembaurg 129920

O Dictiesnaire Cansoeercial compile 5w the
Acadamia des Sriences Commerciales da Fans
azel publizhed by the Congell Ieternationa! de
I Langne Frangaiss and UEntreprize Medarma
o Eeditian 11987,

ES Eurostar, [vision ‘Sarvices, Transpoet’,

EaA Boropean svstem of nlegrated eeoneiic
acconnte, Euenatar, Lugembogeg (19791,

PLTR: Propezal for a Connail Bejzlztion on
slatistical pouils 1 19921

BE o General reference progeamme e statistios on

enteryrizes mwholesale wnd cesail distribuotion
in the peuntrios of the EEC, Eornatas,
Lizxaenbiours 119731,

WE Working Party setupon the intbative of the BC
Commission's Direvtorate-Groneral XX1IL
Brusselz, Belgiwm 119970,
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Data sources
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1 Overview of data sources and variables studied

Classilication: O Distribubve Trasds, W WholssaleTrade, B Setail Trade

Variables
Sourcas Yalue  Wumber Mumber Ss'es  Persons  Erployees Female  Fat  Tum-  Grass  AMfiliations  Large-scale Markeat
Addes  aferler oflocal  ama  engaped empley-  time  ovar margin digtributicn shares per
prises  outlels ment type of oullet
R W D R W R R R R W R R R R R R R
£ CE o0 o
145 &) 5] o o
CeD o . 0
MET G 0
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G FTaBU o o0 0] o 0 & O oo o & 0
EAG-HODE 0 o o o o 8] o a
IFG i 0 o] CI
(bS] 2] o
R M3GG O o 0] o
ICAP o 8] o
Self Servee Revisw 9] 0 a
E IME ¢ oo G 4] 0 o0 a £ o
MEH 0 o
Ciglitucsn Aclualidad o 8] 0]
F INSEE a a o 0 o 8 0] oo a o 0 4] i O
Librz Zzrvice Acuzlilés o] a 0]
Points de Vante o 4] o
{RL CEo 0 200 O o 0 ] O 0 O O o Q
Busingss & Financs 0
IBTAT o g 0 8] ¢ oo L& 0] C
MIT o O o o 0
=AM o 9] o
CESCOM O a 8]
Largy Consumn a 0 0]
L STATEC & i} 4] Q
HL “Bs D O O a L] oo &
EIt o 8]
F IME 0 oo 0 0 o f
Halzen o] v
s CS2 0 oo 0 a a o o o 0 O
IGE Q
I3 a L)
ELUR12 EURDSTAT o g Q o o] Q L 1] o 8] 0 i)

0 Dzfa avaiztls
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Data sources

2 CECD: Confeéderation Européenne du Commerce de Detail (European Retailers’ Association)

Avenug d'Anderghem 33-13

B-10d0 Briwelles

Tol, 2231 07 80 Telex 26946 traced b
Fax 2/230 {3 78

Creation: 1981

Mamber organizations

Belgique Belgié

FEDDS  (Fédération Beloe des Entreprizes
e Dhstrizution]

Rus St-Barnard 0,

B-1060 Braxelles

Tel 2537 30 B0 Fax 2538 40 28
[Mationaal Christelzk
Mittenstandsvernond

Rue de Spa &

B-1040 Bruxelles

Tel £930 05 11 Fax 24030 43 54

NOMV

Danrmark
EF i Butikshandelans Fasllosrad;
H. Andersens Boulavard 44,
[E-1553 Kebenhavn 1
Tel, L3218 80 Fax 181 {082
DD 1 Dansk Orgenizatim af Dotailhandels
Laader:
Bremerholm 1,
DIE- 1084 Kebenhavn K
Tel. 1717 70 32 Fax 15404 70 72
Fiia THorik og Kontor Arbeldsgiverforeninees
Vester Volgade 115,
DE-1505 Kebenhavn V
Tel. 148311 77 Fax 1593 66 02
Deurschiand
Hauplgmnoeinsciull des Deutschen Finzelkendels
Hzchzanming 55,
[1-3000 Keln &
Tl 221:338 A0 Telex 3331443 hdlh d
Fax 221339 41 1%

Esparia
CECPVME

Miegn de Laen G0,

F- 28006 Mad:id

Tol. 10411 61 51 Fux U564 52 68
France

Canseil Kational do Commeres
3%, avenoe Montaigms,
F-Tanns Paris
Tol, 1422301 28 Fox L4563 21 83

212 Retal Ireds in e EC ' ine 2arky 19303

Hellas
Alhzne Treders Assoviatian
%, Miteopalens Street,
CrR-Alninel 127
Tl 17322 18 05 Talex 223411 atra g
Fax 10588 &% 53
Iraland
T Fedaretion of Trede Assomiations
Lr. Bagrat Stract 157,
TRL-Thyalin 2
Tel L7850 78 Fax L6l 1067
Naiiz
Confederagione Generale [aliana del Commerzia
o el Turisma
Plazza G0 Relli 2,
1430183 Rar
Tl 6558 660 Telex 614217 vonlo 2
Fux 580 f4 35
Luxambourg
Conledirativn du Comnerce Luxembourgents
2%, Cantre Allée Scheffar,
12580 Luwembourg
Tel 47 31 25 Fax 2005
Nedarland
Raad vaer ket Filiaal en Grastwinkelbedsijl
Eizenbwvwerlaan 108-110,
NL-25:7 KL Dren Hesp
Tel. Fvnd 37 57 Talex 32655 rafgh 2l
Fax FIGE 15 11
[ Raninklijk Nederlunds
Ondernemarsverkond i
Rroglmolanwar 2,
NL-2289 BE Bijewitk (2H)
Tel. 1260 01 41 Talex 38206 knov
Fax 13014 [ &7

1w

Portugal

Fedurapan do Coreeren Eetalhista Portugies
Rug Savaiva de Carvalke 12,
PL 200 Lizhoa
Tel. 1766 85 ¥ Talex T4RER corom
Fax 160 &0 40

Sverige
Sveriges Kopmannafarbumd
Kurgsgalan 19,
5-105 81 Steckhalm
Tel. &74 156 300 Fax #1034 33
Handelng Arbetgivareorganisation
Birger darlegeatan 55, Bax 1720,
5-111 &5 Stockhalm
Tel. 762 TT 00 Faw 8080 &) 87
United Kingdom
Retsil Cunsartinm
Badford Heuse #4-79.
Fulzam Higl Street,
VE-London SWe 37
Tel. 17371 6165 Fax 14371 {534

Associate Members

Finland

Kaupan Keskusvalickoats
L LED Bazarmikatu 44,
SP-00131 Helsini 13

Tel. 5017 02 27 Fax 90/65 47 42

Halta
GRTL 1Azzariabon of General Reailers
and Tragers:
Bepuile Strecl.
M-Vulleti
Tel. 5% £ 25 Tax 2% 562
Nerga

Murges Detalizforbunsd

Prataks 2483 Salli, Deammensveien 3

Mgl 2
Tel. 255 60 10 Fax 255 558

EY%
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Symbols and abbreviations
__

1. Countries and regions

EC
EEC
EUR 12
]

Mk

I

GR

UK
EFTA

SF
[%

=

CIT

EEA

ECO
COMECON

CIs

ity
CEFR

Hir
PL,
RO
11351

bt
54
JAF

HE
AZEAN

EY

eurostat

Ermapean Commun:ties
Eivopean Everamee Communiny
All EC Merzber Slatss
Balgium

Denmark

Crerimay

Craegs

Spain

Franes

[reland

[taly

Luserlaurg
Natharlands

Purtngal

United Kingdom

Eurapean Froe Trade Asseciation
Austria
Finland
[eeland
MNorwuy
Sweden

Switeerland

Furapean Economic Ares
{EFTA - TUR 121

Crertral wnd Easterm Eupape
Council for Mutual Franamic
Azzistanee (dissalved on

13 Decembar 1081
Commanwealth of lndependent States
{ereated om 25 December 19810
Bulgaria

ax-Uzachoslovakio

ielizzalvad om | Januaary 19930
Huznpary

Palapd

Raznatin

ex-Sovier Coion

Idigselved on 23 Desember 19970
- TS lavia

Laited Slates of Amariea
Japan

Heng Kang

Asspcation of Seutl-Eust Asisn
Matlons

2. Currencies

EUR 12
ECL
EFE
DER
D
DR
BSC
FF
H¥L
IRL
LEFL
LT
ITa
UL

EFTA
FME
[5E
NER
3
LA
Usn
TEN

Eurapean cuprency woit
Falgian feane
Danish kroae
Cierman mark
Cirrek drachma
Portuguese eseude
Pranch feanc
Dratch guilder
[righ poune [purli
Lageombanrg frans
[ralian lea
Spanizh pesele
Foand slerling

Finmsh markks
Ieeland kroma
Murwegian krone
Ansteian sehilling
Fwedigh kronu
Lnited Hnales dollar
Jaganese ven

3. EC Statistical Offices

EUROSTAT
CBS

250

CH0

D

INE

IME

[NG

[NEEL

LSTAT
NERG

STARL
STATEC

Statistical Offiee of the EC
Central Bureau of Salisties | NI
{lentral Statistival {MTee (IR

Darmarks Statistik (TH)

Instituea Macenal de Estadistica (B
Tngzituto Macionul de Fetatistics (7
Insritur, Mational des Stabscognes |
Inatizut Mational de la Seatiatique of
ries Btudes Economiquas (T

Istitnzg Magzionzle di Stetistics
National Statistical Sarvics of Greees
iGR

Statistizches Bundssame (T

Seyviee Cortral de le Statiztoue o des
Etndes Bernemnigues

4, Public and private organizations

CEC
CECD

GEDIE

CUE (B

Commizsion of the Eurepesn
Cimmunitias

Confadération surspdenne do
commersa: de déail

Griupement enropéen des entreprises
de digtribulivn intégrés (European
Multiple Betailers Assoriation
Comimission spéviale de la distribuzion
(Special Corunizzion far Distribution

CRO B

FEDIS ()

DAL T

HDE i

[FoIn

MEH (E1

MET (T

MIT (1
Fallr il

CESCOM ([

EIM (KL

RS (TR

[0 (LIRS

Comning belge de [n distribogion
iBelgian Rotail Trade Assoziation)
Fedaration belge des entraprises da
dustribution | Belgian Multiple
Retatlars Azseciation)

Dilechas Tandalsingrizot

[rerman research instituza on Jarge
seala drarribution)

Hauptvarhand des deutzchen Binzel-
Leneels (German Retailors Assotia-
Than!

Tfe-Institut for Wirlsehafisfarschung
[German begearch anstibute an
dustributive tradas|

Ministey of Eronomy and Finaee,
Spain

Mindathre de Pemplod et due travail
Menigtey of Industry and Trade, Ttaly
Federaziong Azsaciazioni lopruse Dis-
tribuziene ileahan Multigle Heleilers
Assecdztion)

Cenlr di studi sul commersio
MItalian resaareh instingte an
digrribiitive trades)

Feonomisch [nativuut veor het Midden-
en Kleinbedrijt (Doteh rescanc insti-
tule an distmbotive tradesi

[nativutic of Retail Studies (LK ro.
saareh institule pn distribgive frados
Tnstitute of Grecery Distziboion

(TTE ragearch inglitutel

5. Other abbreviations

ha
Min
E8A

Gop
GHE
na
HACE

nizs
KUTS
FHARE
FF&
EITE

EME
VAT

billion 1= thausard meillicn)

million

Enrepean System of Integrated
Feanaric Aveounts (Burostzt)

Cernes Damestic Product

Gz Mational Froduer

nol aviilable

[renersl industrial classification of
suoneimit autivities within the Eor
OpeAn Comtinusities

nit elsewhers specified
Momerlature of Torvitorial Units for
Sratigtics

Azsistance prigramme for the nestrue-
mring of the wonomies m Bastem
Furope

purchazing power standard

Suanderd Intarnational Trade Classifi-
cation

small and medivee-sized enterprisesi
vahie-added tax
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Furapean Communities — Commission

Retailing in the European Single Market 1993

Luxembourg: Offiee for Official Publivations of the Furopean Communities, 1853
1993 — 232 p — 21 % 2T em
ISEN 02-825-53455-3

Price texeluding VAT in Luxembeurg: ECL 40

This publication an retail frade iz 8 valuable reference document for corporate decision-
malkers, policv-makers and academics. The statistical tables, figures, maps and analvsis
present an overall pieture of EC retail trends and the galient features ofthe retail sector in
each Member State. A special section on retailing in EFTA countries and Central Europe is
alzo inclided,

Tha 17 chapters cover all major aspecls of retail tade in Europe,

Distributive trades in the EC
2 Determining factors for BC retail rade

fanaorama of BC retail trade
Dhvnarmism ol the BC retail sector
The challenze of 2 new Europe
-17 Retail trade in the 12 Mamber States
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